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A1ka10 EmMmrorio

Evyapiotovpe Beppd v emiPrénovca kabnynrpia Aviovio AeAnctavpov, kabmg Kot
mv xanynrpia Eypvn TnAkidov yio v moAdtiun cvpfoin kot kabodnynon Kot
) deEaymyn g épevvag, Onmg eniong Kot Tov K. Xapdiapro [amaiwdvvov, Hérog
tov A.X. g Fairtrade Hellas kot vredbBvvo tov katactipotog Altromercato g
OecGaAOVIKNG Y10 TO YPOVO TTOV LG OPLEPOGE.

Téhog, evyapiotovpe Bepud tovg KaONyNtéc Xpnoto Zoppovidt) kot Evyevia
[Momaiodvvov yuo v ekmaidevomn mov pag mopeiyov Kotd ) ddpKea G Qoitnong

pog oto Aettovpykd mokéto S.P.S.S. for Windows.
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NMEPIEXOMENA

Ewayoym 0.6
I'evikog X16y0g 0.6
Ewwkoli X10y01 6.6 -10
MeOoooroyia c.10
Epotypotoroyro c.11-22

MEPOX A’ : ANAYKOITHYXH BIBAIOT'PA®IAY

Ievikd 6.23-24
KE®AAAIO 1: OPIEMOX AIKAIOY KAI AAAHAEITYOY
EMIIOPIOY
1.1 H wotopia Tov Alkatov kot AAANAEYyvov eumopiov 0.25
1.2 ®pvrot yuo TNV 1oTopia TOL diKoov Kot aAANAEYyvoL gumopiov c.26
1.3 To dikato Kot aAAnA&yyvo gundpilo otnv Evpdnn 0.26
1.4 «Kartaotuata tov Tpitov Kdopovy .26 — 28
1.5 Opéin
1.5.1 To avtiktumo Tov dikaiov Kot aAANAEYYVLOL gumopiov c.28
1.5.2 Owovopikd opéan 0.28
1.5.3 Kowwvikd kot avBpomivo avtiktumo .28 —29
1.5.4 Oworoyikd avtikTumo 6.29

1.5.5 To 1éhog g paltkng OKNG EKUETAAAELGONG

1.5.5.1 Kakdo / moudwkn epyacio c.29
1.5.5.2 Mravdveg .29 - 30
1.5.5.3 Kapég c.30

KE®AAAIO 2: H ANATKAIOTHTA TOY AIKAIOY EMIIOPIOY

2.1 Thoti vo emAéEovpe Alkoro kot AAANAEYYVO eUTOPLO; c.31

2.2 To dlkono Kot 0AANAEYYVO EUTOPLO EIVOL TOPA TTO CNUOVTIKO OO c.31-32

ToTE
2.3 T'att elvan onpovtikd to Aikono Kot oAANAEYYVO EUTOPLO; 6.33-34
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KE®AAAIO 3: XTOXOI TOY AIKAIOY KAI AAAHAEITYOY
EMIIOPIOY

3.1 Z1oyot tov Afkatov kot AAMANAEYYvov epmopiov supewva pe ) FINE 6.35 - 36

3.2 Baowkég apyé Tov dikatov kot aAANAEYYVOL epmopiov
3.2.1 Awpavelo Kot vrevfovotnrta
3.2.2 Kticwo wovottog
3.2.3 I[TAnpoun pog dikotog Tiumg
3.2.4 Io6tta tov pOA®V
3.2.5 ZuvOnkeg epyaciog
3.2.6 To meppddiov
3.3 Iopayoyn
3.3.1 I'o CLVETAPIGHOVG UKPADV Oy POTDV
3.3.2 T pouteieg ko epyootdoia
3.3.3 T 115 TopaywyEC OAMV TV E10MV
3.3.4 Epunopro
3.3.5 Awocpdion TV apydV ToL diKaov Kot GAANAEYYVOV
gumopiov
3.4 EXevbepo eumdpilo 1 0ikoo epmoplo;
KE®AAAIO 4: ®OPEIX AIKAIOY EMIIOPIOY
4.1 TYmor opyavicudV dikatov gumopiov
4.2 TloiveBvikoi opyavicpol
KE®AAAIO 5: H ANAIITYZEH TOY AIKAIOY EMIIOPIOY
YTHN EYPQITH
5.1 Avotpia
5.2 Békywo
5.3 Toéywn Anpokpartio
5.4 Aavia
5.5 ®dravoia
5.6 l'oAlia
5.7 T'eppoavia
5.8 Ovyyopia
5.9 IpAiavoio

FEP’OHOYAOE, ZADEIPOIIOYAOS

c.36
c.36
c.37
c.37
c.37
.38

c.38
c.38
.38
c.38
c.39

6.39-40

c.41-42
c.43 —47

0.48 — 49
c.49

c.50

.50 -51
6.51-52
6.52-53
6.53-54
6.54-55
6.55-56
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5.10 ItaAa 6.56 - 57

5.11 Aetovia c.57

5.12 ABovavia c.57

5.13 Aovéepupodpyo c.58

5.14 MéAta c.58

5.15 OAhavdia 6.59

5.16 [ToAwvia c.60

5.17 NoppBnyia c.60

5.18 Ioptoyorio 0.61

5.19 ZhoPaxio c.62

5.20 ZhoPevia 6.62

5.21 Ionavia .63 — 64

5.22 Xoundia 0.64 — 65

5.23 EABertia 0.65 — 66

5.24 Hvopuévo BaciAielo 6.66 — 67

5.25 EMAGda 0.68-71

5.26 XAPTEZ 6.72-179

MEPOX B’ : AIIOTEAEXMATA

KE®AAAIO 1: IINAKEX MONHZX EIZOAOY 0.80 -202

KE®AAAIO2: ATIOTEAEXMATA

IMMOAYOGEMATIKQN METPQN

2.1 Ikavomoinon and ayopd tpoidovtev Aikatov Europiov 6.203-204

2.2 TIpoBeom ayopag mpoidvtwv Aikatov Epnopiov 6.204-206

2.3 X1d4on mpog 1o Aikaro Epndpro 6.206-208

2.4 OwovpevikdtTa 6.208-210

2.5 Advvaun 0.210-212

2.6 ZuALoyiKOTNTO c.212-214

2.7 Atopouodg c.214-216

KE®AAAIO 3: AIAXTAYPQXH METABAHTQN 6.217-279

KE®AAAIO 4: XZYMIIEPAXMATA 0.280-286

Kevo 'Epevvag c.287

Bipioypagia 6.288 -289

IMAPAPTHMA A’ : XZYNENTEYZEH APMOAIOY IMPOXQIIOY 0.290 -294
5
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ITAPAPTHMA B’ : ITHTEX EPTAZIAX 6.295 -387
Eicaywyn

210 TAoiolo TG MTLYWKNG epyaciag tov 8%  efounvov tov Tunuotog
Epmopiag kot Arwenpuong g Zyoing Awoiknong kot Owovopiog tov A.T.EL.®., 1
Fair trade Hellas pog avéBeoce v owelaymyn épevvag pe otoéxo tnv €Hpecn TV
KOTAAANA®V TO0TIKAOV KOl TOCOTIKAV YOPAKTNPIOTIKOV TNV VEAG HOPUEAGIOS ToL Oa
UTOpPOVGE VO, GUUTEPIANPOEL GTOV KATAAOYO T®V TPOIOVT®V TOL EUTOPEVETAL. .

H épeuva mpaypotonombnke péow internet pe epgvvopevo mAnbuopd tovg
VITOGTNPIKTEG TOV Owkaiov gumopiov tng Bopeiov EAAGSoc. H ovykévipmon tov
TPOTOYEVOV GTOLYEIWV £ytve e TN HEBOOO TG ONUOGKOTNONG LE TNV OTOCTOAN email
mov  meplelye  ovvnuuévo  epotnuotoAdylo. To  epotnuatoAdylo, TO Omoio
kataokevdotnke to 2007 omd tig emPAémovoeg kabnyntpieg E. Tniwidov kot A.
A oTaOPOL, EGTAAN GTOVG VIOGTNPIKTES TOV Atkaiov gumopiov otn Bopeio EALGSQ
péom g nAextpovikng Paong dedopévov g Fair Trade Hellas. To response rate
ntav 75 / 400. H eneepyocio Tov oToEimv T@V EPELVNTIKOV TPOYPAUUATOV EY1Ve

anokAelotikd otov H/Y pe to mpdypappo SPSS.

Fevik6g Z16)X0G

2KOTAC TNG £PELVAG, GE TAYKOGIO €Minedo, ival 1 GLALOYN oToKEI®VY YOP® Omd TO
dilkato gumdplo oe oyéon pe TV 16TOopio. TOV, TO GKOMO TOV, TNV OPACY TOV, TN
Blroocyomra Tov, aALd Kot Ta TEPimPLo OVATTUENS TOL GTO HEAAOV.

Xe Tomkd emimedo, 0 OKOMOG TNG EPELVAG EIvaL 1 OEPEVVTOT KOl  KATOYPAPT] TMV
ATOYEWMV TOV VITOGTNPIKTMV TOV dikalov gUmopiov, KabdS Kot 1 d1EpEHVNOT| TOVG LE
oTOY0 TNV TPOM®ONCT TV TPOIOVTOV TOL d1KAIOV EUTOPIOL Kat TN HeYOADTEPN dvvaTn

KOVOTTO{N G TOV AyOPOSTAOV TOVG.

Eidikoi Ztéxo0I

1. No mpocdiopiotel moo HOPUELAOD GUYKEVTIPMOVEL TN UEYOADTEPT TPOTIUN O

TOV VTOGTNPIKTOV TPOS Ayopd.
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2. Noa mpocdiopiotel mow HOPpUEAGOD GLUYKEVIPAOVEL TNV KOALTEPT a&loAdYNoN
TV VTOGTNPIKTAOV TOV dikaiov eumopiov.

3. No mpoodopiotel o Pabudg yvoong tov Owoiov eumopiov amd TOLG
VTOGTNPIKTEG.

4. Na domotodel N 1KOVOTOINGT TOV VIOCTNPIKTAOV A THV oyopd TPOIOVI®MV
dwaiov gumopiov 6to TaPEAHOV.

5. No mpocodopiotohv To onueic amd OTOV Ol LWOGTNPIKTEG TOL OIKOIOV
eumopiov £xovv KAVEL ayopés Tpoidvtwv dikaiov gumopiov 610 mapeAbov.

6. Noa mpocdiopiotel 1 TpoOBeon UEALOVTIKNG OYOPOCTIKNG GLUTEPIPOPAS TMV
VIOGTNPIKTOV TOL O1KO{0L EUTOPioOvL OGOV AUPOPA TPOIOVTO OIKOIOV EUTOPIOV.

7. No olamotmwbel 1 6TACN TOV VTOGTNPIKTOV TOL KOOV EUTOPION ATEVAVTL
070 O{KO1o EUTOPLO KOl TIS OPYES TOV.

8. Na mpocdioptotel 1 OHVOLN TOV VTOGTNPIKTOV TOL dikaiov gpmopiov.

9. No dwmotwhel 1 OIKOLUEVIKOTNTA TOV VTOGTNPIKTMOV TOL dKaiov gumopiov.

10. No dwmiotmbei 11 GLALOYIKOTNTO TV VTOGTNPIKTOV TOV dkaiov gumopiov.

11. No tpocdtoptotel 0 aTopGHOG TMV VTOGTNPIKTOV TOL O1KO{0V Umopiov.

12. Na mpocdiopiotel To UL TV VTOGTNPIKTAOV TOL dikaiov gpmopiov.

13. Noa mpocdiopiotei 1 nAkio T@V VTOGTNPIKTMOV TOL OIKOIOV EUTOPiov.

14. No dwmiotmbel 10 €mimedo eKmAidELONG TOV VLTOCTNPIKTMOV TOL OIKOIOL
gumopiov.

15. Na Tpocdlopiotel 10 €TG10 OIKOYEVELNKO IGO0 TOV VTOGTNPIKTMOV TOV
dwaiov gumopiov.

16. No dwomiotmbel 10 EnAyyelo TOV VTOGTNPIKTOV TOL O1KO{OL EUTOPIOV.

17. Na Bpebei 0 Babpog cuoyétiong e 6TAoNG TMV VTOGTNPIKTMOV TPOS TO O1KOI0
eUmoplo pe to Pabud wovomoinong Tovg amd TV ayopd TPoidvimv dukaiov
eumopiov.

18. Na dwmotmbel o Babudg mov emnpedlel 1 6TACN TOV VTOGTNPIKTOV TPOS TO
dlkato gumdépo v mpodBeon Tovg Yo TNV UEAAOVTIKN ayopd Tpoidviwmv
dwkaiov gumopiov.

19. Na Bpebet 0 Pabuog cuoyétiong g oTAoN S TMV LIOCTNPIKTMOV TPOG TO dTK0
EUTOPLO LLE TO EMAYYEAL OVTAOV.

20. Na dwmotmbel ov 10 @OAO T®V VTOCTNPIKTOV TOL dkaiov gumopiov

emnpedletl To av Egovv ayopdoet kamolo/o mpoidv/Ta dikaiov gpmopiov.
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21.

22.

23.

24.

25

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

Na mpocdoptotet 0 fabuog mov ennpedlel T0 ETOL0 OIKOYEVEIOKO ELGOOTLLOL
TV VIOCTNPIKTAOV TOL dKaiov EUmOpiov TO av £(OLV 0L KATO0 KATAGTILLOL
dwkaiov gumopiov.

Na mpocdopiotet 0 faburog mov ennpedlel T0 ETGL0 OKOYEVELOKO ELGOOMLLOL
TOV VTOGTNPIKTOV TOL JKOIOL EUTOPIOL TO €hv €YOVV EMOKEQPTEL KATO10
Kataotnua dikaiov eumopiov.

No dwmotmfel av n petafAnt| «Advoun» ennpedletor amd T0 EmAyyEALN
TV VTOGTNPIKTMV TOV KOOV EUTOPIOV.

Noa dwomiotmbel av n petafAnty «Avvauny» emnpedletor and v nlkio Tov

VIOGTNPIKTOV TOL dkaiov gumopiov.

. Na dwmotmfel av n petafAnty «Advaun» exnpedletal ond 10 EOAO TV

VIOGTNPIKTAOV TOV O1KOI0V EUmopiov.

Noa owmotodel ov 1 petafAnty «Advauny» ennpedletor oand to eminedo
HOPPMOONG T®V VTOGTNPIKTOV TOV dkaiov gumopiov.

Na mpocdoplotel 0 Pabudg mov 170 GUAO TOV VITOGTNPIKTMOV TOL OIKA{OL
eumopiov emnpedlovv v petafAntn «OKoOVUEVIKOTNTO.

Noa npocdiopiotel 0 fabog Tov 10 EXAYYEALN TOV VITOCTNPIKTOV TOV SIKOIOL
eumopiov emnpedlovv v peTafinti «OKOLUEVIKOTNTON.

Noa tpocdiopiotei 0 Paburoc mov 1o eninedo HOPPMONG TV VITOCTNPIKTMOV TOV
dwaiov gumopiov ennpedlovy v HeTaPANT «OKOVUEVIKOTNTON.

Noa 7mpoodopiotel 0 PobUodg TOV TO €TNOL0 OIKOYEVEIONKO EIGOOMUO TV
VRTOGTNPIKTOV  TOL  dkaiov gumopiov  emnpealovv v HeTAPANT)
«OwovpeviKOTNTOY.

Noa owmotodel av 1 petafint «ZvAloywomto» emnpedletor ond Tto
EMAYYEALO TOV VITOCTNPIKTAOV TOL dikaiov gpmopiov.

No dwmotwbel av 1 petafint| «ZvAloywomroy ennpedletal amd TO
EMMESO LOPPMOONG TV VITOGTNPIKTOV TOV dkaiov eumopiov.

Na mpocdiopiotel 0 Babuodg mov emmpedlel 1 NAKio TOV VTOGTNPIKTAOV TOL
dwkaiov gumopiov ™V peTAPANT KATOUGUOGY.

Na npocdiopiotel 0 Pabuodg mov ennpedlel 10 ETAYYEAUN TOV VIOCTNPIKTOV
ToV dkaiov eumopiov TV HETAPANTH «ATOUGUAOC).

Na npocdopiotet 0 fabprog mov ennpedlel T0 ETGL0 OKOYEVEIOKO ELGOOMLLOL

TOV VTOGTNPIKTMV TOV KOOV EUTOPIOL TNV HETAPANT «ATOLIGUOC).
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36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

Noa Bpebel to katd moco emnpedlet 1 SOVHVOUN TOV VIOGTNPIKTOV TOV SIKOIOL
egumopiov Vv 7POBeon TOVG YL HEAAOVTIKY] Oyopd TPOIOVI®WV O1KOiOV
gumopiov.

Na Bpebei 10 katd mdéco ennpedlel 1 GLALOYIKOTNTO TOV VTOGTPIKTAOV TOV
dwkaiov epmopiov v TPOHEST] TOVG Y10 LEALOVTIKT ayopd TPoidvTmv dukaiov
gumopiov.

Noa pocdopiotel o Babuodg ennpeacod g TpdHEcS TOV VTOGTNPIKTOV TOL
dwkaiov epmopiov yio HeAAOVTIKN ayopd mpoidovimv dikaiov eumopiov amd v
OLKOVUEVIKOTNTO TOVC.

Na Bpebel o Pabuog mov emnpedlel 0 OTOMGUOC TOV VTOGTNPIKTOV TOV
dwkaiov gumopiov TV TPAOeGN TOLG Y1oL LEAAOVTIKT 0lyopd TPOIOVI®MV d1KOio
gumopiov.

Noa Bpebel o Babuodg mov ennpedlel To N KOVOTOINGN TOV VTOGTNPIKTOV TOV
dwaiov gumopiov amd mapeABoviikn oyopd mpoidviwv dikaiov eumopiov v
TpdOHEGT TOVE Y10 LEAAOVTIKT ayopd TPOTOVI®V dikaiov gpmopiov.

Noa dwmotwbel o Pabudg mov 10 OAO TOV VIOCTNPIKTAOV TOL Koo
eumopiov emmpedlel v mpdbeon yio pHeAAOVTIKN oyopd mpoidovimv Sikaiov
eumopiov.

Na mpocdloptotel 0 PabUdc mov N NAKIO TOV VTOGTNPIKTMOV TOL JKAiOoV
eumopiov emnpedlel v mpdOeon TOLG Yoo UEAAOVTIKY ayopd Tpoidvtwv
dwkaiov gumopiov.

Na mpocdiopiotel 0 Babudg mov 1o eMimedo EKTAIOEVONG TOV VITOGTNPIKTOV
tov dwoaiov eumopiov emmpedlel v wPOBeom Yoo UEAAOVTIKY ayopd
Tpoidvtwv dikaiov gumopiov.

Na mpocdtoptotet 0 fabuog mov ennpedlel T0 ETOL0 OIKOYEVEIONKO EIGOOTLLOL
TOV VTOGTNPIKTAOV TOV OIKOOV gumopiov tnv mpodBecn Tovg Yo HEAAOVTIKT
ayopa TPoioVI®MV dikaiov eumopiov.

Noa Ppebdel o Pabuog mov 10 emdyyeApo TV VIOCTNPIKTOV TOL OIKOIOL
eumopiov emnpedlel v mpodOBeon TOLG Yoo HEAAOVTIKY ayopd Tpoidvtwv
dwaiov gumopiov.

Na Bpebetl o PBabuodg mov emnpedlel 1 1KOVOTOINGTN TOV LTOGTNPIKTMOV TOV
dwaiov gumopiov amd mapeABOVTIKY ayopd TPOIdVIOV dKaiov eUTOpiov TO

€100¢ NG HOPUEAASOS TTOV TPOTIUOVV.
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47. Na domotmbel o Bobpog mov 10 QUAO TOV LITOGTNPIKTOV TOV OKaiov
eumopiov emnpedlet 10 160G TG HOPUEAGIOS TTOL TPOTLUOVV.

48. Na mpoodiopiotel 0 Pabuog mov n NAKio T®V VTOGTNPIKTOV TOV OKOIOV
eumopiov emnpedlet to 100G ™S HOPUEAADOS TTOL TPOTLOVV.

49. Na mpocdtopiotel 0 Pabudg mov 10 EMIMESO EKTOUOEVONG TOV VITOCTNPIKTOV
Tov dwkaiov gumopiov emmpedlet To €160¢ TG HOPUEAADOS TTOV TPOTILOVV.

50. Na mpocdiopiotei 0 Babudg mov ennpedlel 10 €T1G10 OIKOYEVELNKO E1GOOTLLOL
TOV VTOGTNPIKTMOV TOL OKOioL gUmOpiov TO €100G NG HOPUEAADOS OV
TPOTLUOVV.

51. Na PBpebel o Pabuog mov 10 emdyyeAlo TOV LAOCTNPIKTOV TOL OIKOIOL

eumopiov emnpedlet 1o 160G TG LOPUEAGIOS TTOL TPOTLUOVV.

MeBodoAoyia

H épeuva mpaypotonombnke péow internet pe epevvopevo mAnbuoud tovg
VIOGTNPIKTEG TOL dwkaiov eumopiov ¢ Bopelov EAAGdog. H ocvykévipwon tov
TPOTOYEVOV OTOLYEIWV £ytve e TN HEBOOO NG ONUOGKOTNONG LE TNV TOCTOAN email
mov mePlelye ovvnupévo epmtnuatordylo. To epoTNUOTOAOYI0 GTAAONKE OTOLG
VRTOGTNPIKTEG TOL Akaiov eumopiov ot Popeion EAAGSa pécm TG MAEKTPOVIKNG
Baonc oedopévav tng Fair Trade Hellas. To epmtnuatodAdylo KaTooKEVAGTNKE TO
2007 and tic kaOnyntpleg E. TnAikidov kot A. AeAnotatvpov. To response rate jtov
75 / 400. H enelepyoacio tov otolyeimv TOV €PELVNTIKOV TPOYPOUUATOV EYVE

anokAelotikd otov H/Y pe to mpdypappo SPSS.

[Topaxdato TapatiBetor To EpOTNUATOAIYIO TOV XPNCYLOTOMONKE GTNV EPELVOL.

10
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TEXNOAOI'IKO EKITAIAEYTIKO IAPYMA OEX2XAAONIKHY
2XOAH AIOIKHXHY KAI OIKONOMIAX
TMHMA EMIIOPIAY KAI ATAPHMIXHY

EPEYNA KATANAAQTIKHXE XYMIIEPI®OOPAX

v ta Tpoiovra Awkaiov Epmopiov g Fair Trade Hellas
OV TOAOVVTOL 07T6 TO KaTdotnpa Altromercato (Bopmvog 6, Alaydviog,
BOco/vikn)

Ayamntij/é kopio/e:

[Tpaypatomolovpe pio SNUOGKOTNOT Yo OPIGUEVH BEHOTO GYETIKA
LE TIG apyEC Ko TovG oTdyovg Tov Awkaiov Epmopiov (Fair Trade) xaBdg
KOl OYETIKA HE TNV ayopd TOV TPOIOVI®OV TOL KOTAGTNLOTOC
Altromercato g Fair Trade Hellas.

Ya¢ mopakaAovpe a@ov amodnkevoete to Epotnuatoldylo mov
G0G EMICLVATTOVUE, VO OTOVTIGETE OTIS EPWTIGES TOV KOl VO TO
anooteilete otnv niektpovikny devbuvon fairtrade tei@yahoo.com. H
Kataypoen tov ondyedv coag o Pondncer onuavtikd tn Fair Trade
Hellas ot d1evpvvon tov vrootnpiktodv tov Fair Trade, otnv mpomOnon
Tov 7mpoidvtov Awoaiov Eumopiov kot otn  peyoAvtepn  dvvatn
1KOVOTIOINGT] T®V AyOPOUGTMV TOVG.

Oélovue vo. oag owafefoiwoovue 0Tl 01 OWOVINOEIS COG EIVOL
OTOADTWC EUTTIOTEVTIKES KO OTL 1] TOPODEO, EPELVO, AKOAOVOEL OAOVS TOVS
KQVOVES THG EMIOTHUOVIKHG OEOVTOLOVIAG.

Xag gvyaplotovpe Bepud Yo 1o ypOvVo mov pag oabéTeTe.

Ap. Eypnivn Tnlkidov
Katnyntpia

Avtovio AgAnotavpov
Kadnyntpa Eeappoymv

11
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Oeocarovikn, Nosupprog 2007
TEXNOAOI'IKO EKIIAIAEYTIKO IAPYMA OEXXAAONIKHY
2XOAH AIOIKHXHY KAI OIKONOMIAY
TMHMA EMIIOPIAY KAI AIAPHMIXHY

OEMA EPEYNAZX: Aikawo Epnépro (Fair Trade)
EIIOIITEIA: Ap. Eypivn TnAidov, Kadnyrtpla
Avtovia AeAnotavpov, Kadnyntpia Eeappoydv

BPOTEHIATOAOTTO

ApBudg epotnuatoroyiov :
*

| Huepounvia couninpwong : | |

*Ae GOUTANPOVETOL OTTO TOV EPWTOUEVO
-
Onog kotd Taca mBavéetnTe yvopilete, o1 Ococarovikn 10pvOnke
npoceata éva kKataotnuo Awkaiov Epropiov (Fair Trade) mov Bpioketar otn
Awyovio pe v enovopioc KALTROMERCATO».
Hopaxaiodue vo. pog emtpéyete vo, oog vrevlouicovue ot 1o Jdiktvo tov Aikaiov
Europiov (A4.E.) rpoorobel vo. eCoopaliler o dikoun korwtotn Ty yio to Tpoiovia
TV UIKPDV TOPOYWYDV TWV AYOTEPO OVATTOYUEVDV, PTWYDV Ywpwv. Ilopdlinio
rpoamobel vo. ovufdiel oty mpoatacio TV avOpOTIVOV dikaiwudTwy, oty feitivon
TV COVONKWOV EPYATIOS Kal TNV KOTOTOAEUNGH THS PTAYELOS TV AawV Tov Tpitov
Koauov.

Iapakxalovue vo GHUEIDVETE TIC ATAVTHOELS GOS HE Eva. X 6TO Ypo ue yalddia,
oklaoi

1. Ilapokaiovue va GHUEIDGETE TOIES ATO TIS TOPAKATH TPOTACELS IGYLOVY YIA.
oag:

1=Eyo de1 mpoidvta A.E. 1
2=Eyw o0&t kataotnua tpoioviov A.E. )
3=Eyo emoxephel katdomua tpoioviov A.E. 3
4=Eyo ayopdoet kdmowo/a mpoiov/ta A.E. 4

Edv éxete amavimoel ta 1, 2, 3 mnyaivete otnv Epdnon 4
Edv éxete amavtioet 1o 4 anaviote oty Epdtnon 2
2. Ilowo/a. mpoiov/ra Aikaiov Eumopiov Exete ayopdcel kKal moGo tkavomoinuévos/y

uevare;
Kazdioyog mpoidvimy Ka06)0v Agﬁa"égiﬁiﬁﬁ”imﬁim Aot
Koagég 5
Zayopn 6
Oonpua 7
12
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POC

Zopapikd

AAxoorovya TTotd

10

Xvpoi @povtev

11

Babuoc ikavoroinong

Kazdioyog mpoidveey Ka06lov| Aiyo Apketd | TloAd | Amorvta

2oKoAATEG — ZVOK

12

Koopnpata

13

Xaptwkd — Eion I'pageiov

14

Moy viow

15

KoAraOwo

16

Povya

17

KoArvvTika

AwokoounTikd

19

3. Eay éyete ayopdoel kdmoro/a mpoiov/ra Aikaiov Eumopiov mapakxalovus va.
ONUELDGCETE ATLO IOV TO/TA EYETE AYOPAOCEL;

1=An6 1o emTEPIKO

2=And kdmoto super market

3=An6 to Altromercato otnv AOMva

4=And 10 Altromercato ot O@eccarovikn

5=And alloV Kol TOV;

4. Illopokxaiovus va pogs amwavtieeTe Toco mlovo eival 6To UEILoV Vo, AY0PACETE
ano 10 ALTROMERCATO tng Ocoocaiovikns kdmoio npoiov Aikaiov Eumopiov
aTO TIC TOPOKATR KATHYOPIES:

20

21

22

23

24

Katdloyog wpoiovrawv Evtelog Atyo Ovte omiBavo/| Apkerd Ioid
ormifavo anifavo | Ovte mOBavo mlavé mavé
Koagég 25
Zoyopm 26
13
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Oonpua

27

Pou

28

Zopapid

29

AAxoorovya ITotd

30

Xvpoi Opovtev

31

Katdioyog npoiovrwy Evtelig Atyo
arifavo arifavo

Ovte anifavo/
Ovte mOavo

ApkeTa
mlovo

JIGYN)
mlavo

YoKkoAdTEG — ZvaK

32

Koopiuata

33

Xaptwkd — Eion I'pageiov

34

Moy viow

35

KoAaOwo

36

Povya

37

KoArvvtika

38

AwkoounTikd

39

5. 2o mapaxaiodue topa va ekppdoete To fabud coupwvios cag n orapwviag

00S UE TIC TOPOKAT TTPOTACEIS:

AaQaved Aw@ove O0Te 510¢. Zopeoaved Zvpeove
amorvTa

Ovte ovpg.

D01

Eivau dikato va dtacpaAileTot pio KoTdTOTN TN
€101KA Y10 TO TPOTOVTO TOV PTOYDV YOPDV
avegapTnNTao 0o TIG SIUKVUAVGELS TILDV TNG
TOYyKOGLLOG (EAe00EpNC) aryopac

40

D02

Ot d1ebveig epmopikég oyéoelg Oa Tpémet va
dtémovtot amd TIG apyES TNG 160TNTAS, TG
ouotBotdtTToc, TS SLPAVELNS Kot TNE 0ELOTIOTIOG

41

D03

To Aikaro Epmopro pmopei va copfdiet pe m
dpbion Tov otV €€160ppOHTNON TNG AVICOTNTAS TOV
emKpatel 610 EAEVOEPO, d1EBVEC EUTOPLO

42

D04

To Alxowo Epumdpro pmopet va fonnoet touvg
napoywyovs tov Tpitov Koopov va moviodv v
TOPOy®YN ToLg Kot va Bydlovv éva emapiéc
€1000M L0

43

D05

To Aixowo Epumdpilo pmopet vo copfarel otnv
KOTOTOAEUNOT) THG PTAYELNG TV OIKOVOULKE.
000evVESTEP®V YOPOV

FEP’OHOYAOZ, ZADEIPOIIOYAOS
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D06

To Aikaio Epmopro, edv cuvodedetor amd texvikn
Kol oikovopukn vrootpién, Bo Pondnoet oto
HEALOV TOVG LKPOVG TTOPOY YOS TMV
VILAVATTUKTOV YOPOV Vo, dpoVV aveEdpTnTotl Le
OTTOTEAEGLUOTIKOTNTO

45

D07

To Aikaro Epmopio de d109pépel ovclactikd omd 10
elevbepo eumoplo

46*

D08

To TpoPANUA TOV VTAVATTUKTOV YOPOV deV
umopel va AvBel amd Kiviuota T€T0100 THITOL

47*

D09

Ot un xuPepvntikég opyavacels, Tomov Fair Trade,
dgv UTopovV Vo AOGOVV TPOPANUATO OTTMC M
avicotta oTIS O1ebveic epmopiég cuvaAlayég

Aww@ovo
omwéivta

Awgovo OTe d10.0.

Ovte ovpe.

ZUHPOVA

ZUHQOVO
anéivta

48%*

D10

O xd0e dvBpomog ducarovTor aSlonpeneig
ouvOnkeg dwPimong, Kabag kot mepiBaiym,
UOPOM®ON, OGOAAELD KOl ONUOKPOTIO

49

D11

Ta avBpdmiva Kot Epyactokd SIKOU®UATO TOV
Aamv tov Tpitov Kdopov npémet va
TPOGTATEVOVTOL

50

D12

To Aikaro Epmopro pmopei va supfdiet oty
TPOCTACIO TOV EPYUCIOKAOV Kol avOporivev
dkatOuatomv Twv Aadv tov Tpitov Koocuov

51

D13

To Aikowo Eundpro Oa fonbnoet mpoomtikd ot
oTNV aVATTLEN LTOSOUMV Y10 AGPAAELDL,
UOPPmON, TEPIBOAYT Kol KOWVOVIKT TPOVOLL GTIG
O1KOVOLLKA 0l60EVEGTEPEC YDPEC

52

D14

Ymoompilw TV KoTtdpynon g Todtkng
gpyaciag, TV SlokpicemV 6€ BAPOS TWV YOVUKDV
KoL OA®V TOV QUAETIKOV O10KPIGEDV

53

D15

To Aikowo Eundpro pmopet va sopfdiet oty
KOTAPYNON TNE TOLOIKNG EPYOCTOG

54

D16

To Alkowo Eundpro pmopet va sopfdiet oty
wootipio TG BE0MG TOV YOVAIK®V 6TV £pyacia,
GTNV OIKOYEVELD KOl GTNV TOTIKY] KOWV®ViN

55

D17

Eilvan koo va mAnpdve pio dtopopd TIUng yio
éva Tpoidv Awkaiov Epmopiov yia va copuBdim
otV evnuepio towv Aawv tov Tpitov Kocuov

56

D18

Me v ayopd mpoioviav Atkaiov Epmopiov ot
KOTOUVOAWMTEG TOVTOYPOVO EVILLEPDVOVTOL KO
EKTTOOEVOVTOL GTIV KOWVOVIKA VTEVBuV
GULUTTEPIPOPAL

57

D19

Ocwpn 011 Ta TPoidvto Tov Awaiov Epropiov
umopet va givot VYNAOV TPOSLOYPAPDV TOLOTNTOG
KOl GLUGKEVLAGTOG

58

D20

Ag vopilm OTL T0 TPOIOVTO TV PTOYDV YOPOV
umopoHv vo GuyKptiovuv amd dmoyn moldtnTog e
TO, KOVOVIKG TPOTIOVTO, TOV KLKAOQOPOLYV GTNV

59%

FEP’OHOYAOE, ZADEIPOIIOYAOS
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ayope

D21

To Aikaio Epumopio dev €yet vonpua yoti n ykapo
TOV TPOIOVIWMV TOV EIVOL TTOAD TEPLOPIGUEVN

60*

D22

Ta mpoiovra Awkaiov Epmopiov dev £xovv
TPOOTTIKEG Y1OTL OEV UITOPOVV va, dtopnuchodv
KoL va, TpoAn0olv OTmG TOL KKOVOVIKA» TPoidvTal

61*

D23

Ot woyvpiopoi tov Awaiov Epmopiov dgv givar
TIMOTE AALO TTOPA SLOPNULOTIKG KOATOL

62*

D24

[Twotedm 6t 1 drapnon Twv Tpoidviwv Awkaiov
Eumopiov Oa draxpiveTal amd eviuodtnTa

63

D25

ApoofnTd v eMKpiveld TV S1UPNUGTIKOV
unvoudtov Tov Atkaiov Europiov

64*

D26

Ag vopilm 6t Ba evdlopepbd Yo Ta TPOTOVTQ
Awaiov Epmopiov edv dev pmopd va to fpm
€VUKOAOL KOl YPIYOpQL

65*

AQoOve Al@ave OVTE S1e@. ZopEOvVO ZOpeOve

amolvTo

0v1E oLUQ.

anolvto

D27

Ag vopilm 6t o uew otov k61O va. avalntow

éva eEELOIKEVEVO KATAGTNLO LOVO Kot HOVO Yol
Vo ayopac® Tpoidvto amd Tig Ywpes Tov Tpitov

Kdécuov

66*

D28

®a Ndera va pmop® va Bpw Ta Tpoidvta Atkaiov
Epmopiov oe moALd onpeio tdAnong Ko ot povo
OT0 EWOIKA KATOGTUOTO

67

D29

To Alxowo Epumdpro Oa amoktioetl KaAvtepeg
TPOOTTIKEG EGV TOL TPOTOVTO TOV PUTOVV KO GTOL
ueyaio /M

68

D30

®a 10era va Bpiockw mpoidvia Awaiov Epmopiov
G€ YDOPOVS OOKESOONG Ko avonyuyng (..
KopeTEPIES, TAREPVEC)

69

D31

Ta poidvta Awkaiov Eumopiov mpénet va
OLBETOVV €val EVAIAKPITO GO DOTE VO UTOPD VL
T EVTOTIL® EVKOAN

70

D32

I'evikd pov apécovv ta mapadoctakd Tpoidva
TOV UKPOV TOPAYDYDV

71

D33

Mov apécovv ta Tapadociakd (ethnic) Tpoidva
TOV YOPOV TNG APPIKNMG Kol TNG AATIVIKNG
Auepiknc

72

D34

Eumotevopon wpaypatikd pévo o KoAd, ETOVOLLO
TPOIOVTO TV UEYAA®MY OTK®OV

73*

D35

Movov 01 ToAVEBVIKESG EMYEPTOELG UTOPOVV VO
TOPAYOLV KOt VoL SL0KIVOOV TPy ATk aSidmota
TPOIOVTQL

74*

D36

To Alkowo eumdplo, EKTOG TV AAA®V, GLUPAAEL
GTNV TPOCTOGIO TOL TEPPAAAOVTOG KAl GTN
Bliooyn avamTuén

75

D37

Ta wpoiovta Awkaiov Epumopiov givat gilikd mpog
10 TEPPAALOV

76

FEP’OHOYAOE, ZADEIPOIIOYAOS
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D38 Agv givan d1k1| pov mpoocwmikn €v6vvn 1 forbeta
TOV VITOVOATTUKTOV YOPDOV 77*

D39 Eivau doxomo vo ayopalm mpoidvia Awoiov
Eumopiov apov dev kdvouv to id10 Kot ToAAol
dALoL 78

D40 Ag vopifm 6t Ba kotamoieunOei 1 pTdYEW TOV
Tpitov Kdéopov edv eyd ayopalm mpoiovia

Awaiov Eunopiov 79*
D41 Bonfovrog tovg mapaywyovg tov Tpitov Koécpov

BAdmTo To. svuEEpovta TV EAAMVeV Topaywoydv 80*
D42 TIpotyavrag to tpoidvra Awaiov Epropiov

BAGTT® TOL EAANVIKG TPOTOVTIQL 81*

D43 Mg evolopEépouvv OmOKAEIGTIKA TOL OUKOVOULKA
TPOPANOTA TNG OIKNG LOV YOPOS Kol )L TO
TPOPANLOTA TOV OIKOVOLUKA 00OEVESTEP®V
XOPOV -

6. 2TIC TOPAKATO TIPOTAGEIS TEPLYPAPETAL EV cvvTouia Eva atouo. Ilapakald
OlaflacTe TIC TEPIYPAPES KAl CKEPTEITE EAV TO ATOUO OVTO GAS HOLASEL 1] OYL.
Amavtijote oty EpOTHON:

«I1060 cog poLdLeEL 0 YAPAKTNPAS TOV TEPLYPAPETAL OTIC TAPUKATO

nPOTAGES;»
KaBolov Alyo  Apketd  ITodd Azmdivto

U01 ITiotedet 6t givor onpavtikd, 6Aot ot
dvBpwmotl 6ToV KOGHO Vo avTipetomilovtol
wotpa. [Tiotedel 611 6Lot Ba mpémet va
&xovv 11 101E¢ gvkapieg ot (mN 83

U02 Etvar onpovtikd yi’ autdv/i vo oKovEL
avOpOTOLG LE OUPOPETIKES ATOYELS OO TIG
JkéG ToV/TNG. AKOpO Kot 0TV dlapmvel
uali tovc B€AeL va KoTtavoel TIg amdYELS TOLG 84

U03 Thotedel akpddavta 6t ot dvBpmmotl Tpémet
va epovtiovv ™ @von. H ppovtida yia to
nePPAALoV givar KATL oMUOVTIKO YU avTdV/M

85

U04 ITwtedel 61 OA01 01 AvOp®TOL 6TOV KOGHO
npénel va (ouv o€ appovia. Eivar onpovtico

YU oTov/M vo tpowbeital ) eipnvn
86

U05 TTotedetl akpadoavta 0Tt OAOL TPEMEL VOL EXOVV
{oM AVTIHETOTION, AKOUN Kol QVTOL TOV JEV
Tovg Yvopiletl. Eival onpovtiko yi’ avtov/n va
TPOGTATEVEL TOLC KOWVMVIKA 0OVVOLLOVE 87

U06 Eivol onpovtikd yi' avtdov/m va
TPOGAPUOLETAL GTO PUOIKO TEPIPAALOV.
[Tiotevet 6TL 01 AvOpwTOL dev TPEMEL Vo
nmopeufoaivoov otn eHon 88

17
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Eivat onpovtikd yu avtdévm va eivor
TAoVo10G/0. OENEL var ExEL TOALA YPUOTO KoLl
aKpia Tpdypato

89

P02

Eivar onpovtikd y avtdv/m va tibBeton
EMKEPUANG Kat va kalBodnyel Toug AALovG.
O&Ael o1 GALOL VO KAVOLV 0VTO TTOL TOLG AEEL

90

P03

Oéler Tdvta vo elval avtdg/Mn TOv TaiPVEL TIG
aropdoelc. Tov/ne apéoet va ivar apynyoc

91

Co1

AovAiebel oKANPE Y10 TOLG GKOTOVG [
OAdOG aKOUN Kot OTOV AVTO eV KATOANYEL
O€ TPOCMTIKY] OVOYVAOPLOT

92

C02

SOUUETEXEL MG GLVEPYATNG GE OLLOOIKEG
dpaoTNPLOTNTES

93

C03

[Tp66vpa fonbder 6Govg Exovv avaykn
Bonbetog

94

Co4

[Ipdrtel avtd mov gival KAAO yio Tovg
TEPLGGOTEPOLVS AVOPDOTOVG GTNV OUdd0,
aKOUN Kot €0V oVTO onpaivel 0Tt To
LELOVOUEVO GTOUO Bo m@eAnOel AMydTepo

95

101

Eivat povadikdc/v, dtopopetikdg/M amd Toug
GAAOVC 0O TOAAEC TAELPECS

96

KoaBoiov Aiyo  Apketd Ilodd Amdivta

102

Eivotl avtoyovieTikoc/ we toug GALove

97

103

Epydleton aveEdptnta amd Toug GAAOVC

98

7. 2ag mapaKalovue apov EEETACETE YIo UEPIKA AEMTH, TOVG TAPAKAT® TOTOVS
Hopueidadag, mapaxaio alloloyeiocte ue 0 éwg 10 kabe cvvovacuo ue facn tic_
TPOCOTIKES OAC TTPOTIUNCELG.
Omov:  0: «evTedh®g amopPuTTED / ATOPAIEKTO» £MG
10: «amorVTMg TPOTIUNTED / WOAVIKO»
Tovileton 611 pumopeite va emléEeTe Tov 1010 aplBUO Yia TEPIOCOTEPOVG OO VoV
oLVOLOCHOVE, dNA. O&V glval amapaitnTo VO AVTIGTOlYIoETE GE KAOE TETPAY®VO
SLLPOPETIKO aptBud amd o, VTOLOITO. AVTO TOV EVOLOPEPEL Eivar TO av Ba
0y0palate KATOOVE 0O TOVG TOPAKATM TOTOVS LOPUEAADNS, GE TEPIMTTOGCT TOL
Ba toug Bpiokate oto Katdotua Altromercato towv mpoidvtwv Fair Trade.

YrevOouileton ot
*  0Ao1 01 TOPOKATW CVVODOGUOT 0POPODY UOPUELBOO EAANVIKNG TOPAYWYHG,
0LaPOPWV YeDTEWV, TOV UEAETATOL VO, EvTayOel ato Tpoiovta tov Altromercato
¢ Fair Trade Hellas
* 5 uéon Tiun ayopdg ato. covmep uopket eivoa 1,75€ ta 380gr (Oxtafpiog 2007)

B b mpoToV
e OB EYNTPATIL

18
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2,30€/380gJ‘ H

2,70€/380gr
XQPIX YYNTHPHTIKA
9
0 ¢mg 10: 0 ¢mg 10: y
Oa ayopalate aVTNV TNV NOPUELAIW; Oa ayopalote aVTIV TNV NOPUELADOO;
NAI OXI NAI OXI y
10
Light BioAoyuct mpoidv Light
25% Niyotepn Caxapn 25% Niyorepn Zaxapn
XQPIZ ZYNTHPHTIKA SOOI XQPIE SYNTHPHTIKA 2,70€/380gr
10
0 {mg 10: 0 g 10: 10
Oa ayopalate aVTNV TNV PHOPUELAOW; Oa ayopalate aVTV TNV HOPRELAOW;
NAI OXI NAI OXI 10
10
Buohoyid apoiov
Ve Enpebie napmebs Ve §qpelie rapmodic
XOPIZ ZYNTHPHTIKA 2ulE302y XQPIE SYNTHPHTIKA 3,00€/380gr
10
0 £mg 10: 0 ¢mg 10: 10

Oa ayopalate aVTNV TNV HOPUELAOQ;

NAI OXI

Oa ayopalote aVTV TNV HOPUELAOQ;

NAI OXI

10

11

Light

Buloywdapoitv  Light

e 25% hiyorepn daxapn 25% hiyérepn Caxapn
napmati , ,
nportg eapimor e §pedi kapmeb
XQPIz2 XYNTHPHTIKA 2,306/380gl‘ XOPIS SYNTHPHTIKA 2,70€/380&
19
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0 ¢0g 10:

Oa ayopalote aVTNV TNV HOPUELAOW;

0 ¢mg 10:

Oa ayopalote aVTNV TNV HOPUELAOA;

11

NAI OXI NAI OXI 11
!
Buohoyud mpoity - Al& c)IquIgatapn Brohoyuxd mpoidy
ke Gnpetis Kapmeds
XOQPI2 >YNTHPHTIKA 3,00€/380g_ XOQPI2 YNTHPHTIKA 2,30€/380gr
!
0 ¢0g 10: 0 ¢mg 10: 11

Oa ayopalate aVTNV TNV HOPUELAON;

NAI OXI

['EPONoYAOs, ZAGEIPONOYAOE

Oa ayopalote aVTIV TNV NOPUELADOO;

NAI

OXI
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8. Ilpw cag svyapiotijcovus yia Tty vwouovyy cag, Qo Oéiaus va onusidcovus opicuéva
ONUOYPAPIKG GAS YOPOKTHPIOTIKD. 20S VrEVOVUISOVUE 0TI OAES GOC Ol ATAVTIGEIS
Eval sUMOTEVTIKES Kol T oTotyeio Qo ypnoyonon)Qovy arwokiEIGTIKA Ylo. GTATICTIKH
emeéepyocia.

a. Pvlo: 1= Avdpag 2= Tvvaika 119

p. H nixkia oog fpicketar petoadv:

1= 15 - 24 etov 5= 55-64 >>

2= 25-34 >> 6= 65-74 >>

3= 35-44 >> 7= 75 kot Gve 120
4= 45 -54 >>

y. To eminedo THG eKTTAIdEVGIS Gag Evar:
1= Agv amopoitmoa and 10 AnpoTiko
2= Amndportog Anpotikov

3= Amd@o1tog HECTG EKTTAIOEVLONG 121
4= @oumtc/Tpia

5= Amndeortog [avemompuiov - TEI
6= Kdrtoyog petomtuytokov TitAov

0. To etnjo610 01K0YEVEIOKO GOS E1GOONHUA EIVAL:
1= ¢wc 10.000€
2= peta&d 10.001€ - 15.000€

3= >> 15.001€.- 30.000€
4= >>  30.001€ - 50.000€ 122

5= 50.001€ kot dve

& To emayyeiud oog giva:
1= E\ev0epog emayyeipatiog
2= Mic0w1d¢
3= Zvvta&lovyog
4= Owuokd 123
5= Avepyog, eortnTmg
6= Kdamnoto dALo Ko TO10;

2ag svyapierovue Ospud yia to ypovo cag

21
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Ta moAvBepotikd pétpa mwov ypnoipomomdnkay eivor :

Items and UO1 — UO06 : OIKOYMENIKOTHTA (Universalism)
tov Schwartz, S.H. (1992).
Items an6 PO1 — P03 : AYNAMH (power)
tov Schwartz, S.H. (1992).
Items and CO1 — CO04 : 2YAAOI'IKOTHTA (collectivism)
tov Shrum, L. J., and McCarthy, J.A. (2001)
Items am6 JO1 —JO3 : ATOMIZMOZX (individualism)

twv Shrum, L. J., and McCarthy, J.A. (2001)

['EPONoYAOs, ZAGEIPONOYAOE
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MEPOZ A : ANAZKOINHZH BIBAIOITPA®IAZ

Mevika

Ymv maykoouo. Atdokeyn tov Johannesburg yopm amd v Pudoiun
Avantoén, (WSSD), n omoio mpoaypatomomdnke 1o ZemtéuPpio tov 2002 ot
ONUAVTIKOTEPEG EMYEIPNOEL CLUPAOVNCAY GE UETPA Tpombnong ¢ Prodoung
naykosponoinong. H mapandve déouevon vmootnpilel 1o eumdplo mov mapayet
TEPPOAOVTIKG QIMKA KOl OpYovIKA TTpoidvia, tnv aloAdynon g olacHvoeong
eumopiov, mepPAloviog Kot avamTuéng, TV evOuvApmon TG debvoig dpdong yia
mv vroot\pién ™G Etapunc Kowovikng EvBovng oAhd kot tov gumopikov
CUUPOVIAOV KOl CUHPOVIDV GLVEPYACING Tov meEPAauBdvovy Opovg mov Tpombhohv

™V PBlociun avamtuén. (Aspomodrov, 2003)

H Evponaixn Exttponn kabdpice og 6tOY0 T0 PUOGIHO EUTOPLO TO OTOT0 €&
oplopov onuaivel kot nwco N dlkoo enyelpeiv. H Emrponn avalntd tpdmovg yio va
TPOMONGEL ATOTEAEGLATIKA EMLYEPTNUATIKEG TPOOTADEIEG TPOG QT TNV Katevhuvon
VO, TOouTOYpova, &ivor Wlaitepa onuovtikd vo  amoeevyBel mn dmuovpyia
amoppLOoNG oTIg ayopés kabmg 1 1ot ayopd Ba mpémel va cuveyicel va veioTaTol
o amd tov 0po «dikao eumdploy. Ilapopota, or meplopioHol 6TO0 EUMOPIO TOV
apopovv otic Oebveic deopevoelc ™ Evpomnaikhig ‘Evoong dwitepa avtég mov
apopovv otov [aykdouo Opyaviopd Eumopiov Ba mpéner va apBovv. [log pmopet
oumg N Eupdrn va dtevpiivel TI YVAGCELG KOl KATO GUVETELD TNV EUTICTOCLVI] TOV
KOTOVOAWTOV GE TPOTOVIO TOV PEPOLV TNV ETIKETA «PIOGILO EUTOPLO», «OTKOO» N

«MOd» emyelpetv; (Aspormovrov, 2003)

[Ticw and Vv Wéo avt kpHPetal €va cvoTnua TioTomoinong yo branding
OYETIKO HE TO «dOikowo eumdplo» 10 omoio omavid o€ Pacikd Kpitnplo OTMS 1M
dlpdveln yopm omd Tov TPOTMO avAmTLENG KOl €QAPUOYNG TV Tpoidoviwv. H
Emitponn dnAdvet étoyun va vrootpi&el mpwtofoviiec vTosTNPIENG KOVOTOMK®Y
un xoPepvntikedv mpotofoviidv mov Bo Ponbnoovv kot Ba vmootmpiovv TV
Brooyn mwapaymyn ayabdv pe otdéxo TV avATTuén TOV EEAYOYDOV TOV YOPOV GE

Blrooa Tpoidvta. (Asporovrov, 2003)
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Tig tehevtaieg Oekaetieg, ol eMYEPNOES EYOLV AVENGEL CNUOVTIKE TNV
Topovcio Tovg 6To dEBVEC eumdplo Kol TIG EMEVOVGELC. L26TOGO, TO TEAELTAIN YPOVIOL
KUpimG 01 UEYAAEG EMIXEPNOELS OOMIGTMOVOVY TOV KOWMOVIKO Kol TEPPAALOVTIKO
OVTIKTUTO QLTAOV TOV JPACTNPLOTHTOV TOLG KOl OVATTUGGOLY TOMTIKEG Etopikng
Kowavikng Evfdvne, exktipumvrog 6Tt ot KatavaAoTtés Bo avayvopicovy v onuacio

TOV TPOPANUATOV TOVC. (Agpomovrov, 2003)

Ov dikoeg eumopwcés Opyavadoelg — PoCIGUEVEG GTOVG  KOTOVOAMTEG,
deopedovtal yioo TV VIOoTNPEN TOV TOPAY®Y®OV OAAL Kot v adénon g
evacnronoinong kabmg Kot TV 0AAAYN TOV KOVOVOV KOl TV TPOKTIKOV TOL
otebvoug eumopiov. To dikaio eumdplo avomTOoCETOL TOYVTOTO, TOGO MG TPOG TO
péyebog aAAd Kot ™G TPOG TOV AVTIKTLUTTO TOV GTIG AYOopES KaOMDS GNEP VILAPYOVY
neprocotepol and 800.000 pkpng kAipokag mopaywyol mov gpydloviolr oe oyedov

3.000 opyavacelc mopdyovtag «dikaioy eumopikd ayadd. (Aspomodrov, 2003)

[Ipdécpato mapddstypo emyepnuotikedv mpotofoviidv amoteiel n Kraft
Foods n omola avokoivwce pion véo cvvepyacio pe T W KuPepvntikyy opyavmon
Rainforest Alliance pe v omoia decpedeTon vo vrooTnpiEel TNV AvATTLEN GLVEYODS
Topay®yng kaeé oto Melwo, v Koroupia, ™ Bpalihia kot v Kevrpikny Apepikn.
2opeova pe ) ocopeovio n Kraft Foods 6o ypnuotodotioet v mopoyn TeEXVIKNG
Bonbelag kot exmaidevong oyetikd pe T Peitioon tov cvvOnkodv Sofioong Kot
€PYNCIOG OTOVG TAPAYM®YOVS KOPE TV TOPOmdve ywpdv kKot Oo mpounbevtel
ONUAVTIKEG TOGOTNTES KAPE OV PEPOVV TNV TLGTOMOINGT TOV «PLOGILOV KAPEN, O
omoiog Ba avoaperyvoetal pe ta ouvion brands g oty Evponn. O kagég avtdg Oa
TPOEPYETOL AMO TOPUY®YOLS otnv Aativikn Apepikr] mov eiéyybnkav oamd v
Rainforest Alliance xon dAAa péAn tov Sustainable Agriculture Network. To mdéco
ONUAVTIKES €lval TETOEG TPOCTADELEG KATAYPAPETAL GTO TOPAOELY[LOL TTOV AKOAOVOEL:
ta ypapeio Tov opidov Citigroup otig HITA avaxoivooav 6t Ba ypnoyorotovv Kaeé
100% miotomomuévo omd tn Rainforest Alliance. H etoupeion diver €upoon oto
yeyovog Ot n véa eTaupikn oxéon Ba evioyhoel dueca TOVG TOPOY®YOUS KOPE GTN
Aotvikn Apepikn mov cvvepyalovrtat pe tn Rainforest Alliance kot miotomotobvton

and o).
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KEDAAAIO 1: OPIZMOZ AIKAIOY KAI
AAANHAETTYOY EMIMOPIOY

O enionuog opwopog tov FAIRTRADE (dikouo eumdpilo), Ommg £xet
ovpeovnbel and v FINE - 'Evoon Awbvav Opyaviepov FAIRTRADE — FLO
(Fair Trade Labelling Organizations International), IFAT ( The International Trade
Association), NEWS ( The Network of European World Shops) ka1t EFTA (The
European Fair Trade Association) tov 2001, &ivor n eumopikny cvvepyocio mov
Baciletar oto 616A0yo, T Opdveln kol to cefacud, avalntel po peyoAvtepn

100TNT0 0TO JEBVEG eumoOplo kol GVUPAAAEL 6TV aelpdpo avamTuén. (FAIR TRADE
HELLAS 2008)

1.1 H 1oTopia Tou Aikaiou kai AAAnAéyyuou gutropiou

On pileg tov dikarov kot aAANAEYYvOL gumopiov pmopolv va avalntnholv ce
gyxelpfuato kol tpoondfeleg mov Eekivioay and ekkAnoieg ot NOTIO Apepikn Kot
otV Evponn ota téAn g dekaetiag tov ‘40. XTdY0g TOLG NMTOV VO TPOGPEPOLV
aVOKOVPION GE TPOCPVYEG KOl G€ GAAEG KOWVOTNTEG aVOPOTWV YTLUTNUEVES ATtO TN
QTAYELD, TOVADVTOS TIS YEWPOTEYViEG TOVG 0TI Blpeleg ayopés. Zvykpitikd pe Tig
dopég Tov ocvpPartikov gumopiov, ot Opyavdcelg Evoriaktucod Epmopiov (ATOs)
TPOGEPEPAY PUEYOADTEPES AMOAUPES GTOVS TOPOAYMDYOVS TOV OVOATTUGCOUEVOL KOGHLOV

UEG® TOV AUEGOV EUTOPIOV Kot TV diko®mV TH®V. (FAIR TRADE HELLAS 2008)

H motomoinon tov ayabdv tov dikaiov kot aAAnA&yyvov gumopiov Eekivnoe
otv OMavdio To 1988, cav amdvinon otV KatakOpLEN TTOCT TOV TYOV GTNV
moykoéoo ayopd tov kopé. H vrép-dikaia ocepayida Eexivnoe apydtepo ot
Fepuavia. Znpepa, 19 xdpeg éxovv Tig dikég Tovg mpwToPovAieg eTikeToTOINGNG, OL
omoleg Aertovpyobv pe ta O kpunpe vwd v oyida tov  Opyovicpod

Etwcetonoinong Aikaiov kot AAANAEyyvov Epmopiov (FLO). (FAIR TRADE HELLAS
2008)
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1.2 OpUAol yia ThV I0TOPIa TOU dikaiou Kal aAAnAéyyuou
EMTTOpPIOU

Opopévor woyvpifovior 6Tt ot Apepkcdvol NTav ot TPATOL OV AGYOANONKaY
pe 1o dikao kot oAANAEYYvo eumdplo. Ymipyav otnv Apepikn ta erovopalopeva
‘Aéka Xmadeg Xoptd® mov amotedovviav and mponv Avtofonboduevovg Teyviteg,
ot omoiot apyloav v' ayopalovv kevtnuoato and 1o [Tovépto Piko to 1946. Emiong
Mn KvBepvntikry Opydvoon SERRV acyonnke pe 1o dikoo kot oAAnA&yyvo
EUTOPLO, EEKIVAVTOG TIG GUVOAAAYES He OTOYEG KOWVOTNTES TOL NOTOL GTO TEAN TNG
dekaetiog tov 40. To mpdto emionpo KATAGTNHO OTKOOV KOl AAANAEYYVLOL gUmopiov

TOL TOLAOVGE AVTA Kol d1aPopa AAla €idn, avolEe To 1958 otig Hvouéveg IoMreles.
(FAIR TRADE HELLAS 2008)

1.3 To dikaio kKol aAAnAéyyuo gutrépio otTnv Eupwrn

Ta mpoto {yvn 0L OlKouov kot OAANAEYyvov egumopiov otv Evponn
YPOVOAOYOUVTOL amtd To. TEAN TG OekoeTiog Tov 50, étav n Oxfam UK dpyioe va
TOVAQ yEWpoTEYViEG OV £QTioyvav KivELol Tpdoevyeg ota payolld g kot to 1964
onuovpynece tov tpdto Opyavicud dikaov kot oAANAEYyvov gumopiov. Tlapddinia,
npwToPovAieg yivoviav kot otnv OAravoia, evd 1o 1967 10pvdnke o elGay®YIKOC

opyavicpdg Fair Trade Organisatie. (FAIR TRADE HELLAS 2008)
1.4 «KKataotApata Tou Tpitou Kéopou»

To 1010 ypovikd ddotnua, opddes Tov Tpitov Kdopov and ™ Aavia dpyioov
va Twlovv Cayopn and Coyxopokdrapo pe to pmvoupa: «Ayopalovtag Cdyopn amod
CaxapoKAAUO TPOCPEPETE GTOVS AVOPOTOVS PTOYMV YOP®V o 0E6M 6TOV MO TG
eunpepiag». Avtég ot opdodeg GuveIcaY Vo TOAOVVY yelpoteyvieg and to Noto, kot o
1969 to mpdto «Kardotua tov Tpitov Kdopov» (worldshop) dpyioe va Aettovpyet.
Ta Koataotpata tov Koopov - 1 kotaotipoate dikaiov kot aAANAEYYLoL eumopiov
OT®G amoKaAOVVTOL G GAAN PEPT TOL KOOUOVL, £yovv Ttaiel TOAD onuaviikd poAo

0TO Kivnuo Tov Olkouov kot aAAnA&yyvov eumopiov. Oyt poévo amoteAodv onueio
26

['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

TOAONG, 0ALL GLYXPOVAOS €lval TOAD evepyd 6TV EVNUEPMGT] TOL KOOV Kol TNV

aQOTVIOT TOV GUVELINCEWMV.

Kotd ™ dwpkeln g dekaetiag tov '60 ko tov '70, Mn KouBepvntucég
Opyavdoelg Kol KOwmvikd Kivovpeva dtopo oe mOAAEG yopeg NG Aciog, NG
A@pucng Ko TG AaTvikng APEPIKNG, SIEKPIVOY TNV OVAYKT] Y10, OPYOVIGLOVG O1KOLOL
papkeTvyk, ot omoiot Ba mapeiyov cvpPovréc, Ponbela kot vwoompiEn o€ pun
TPOVOLLOVYOLG TapaywyoLs. TToAlol tétotol opyaviopol dikaiov Kot dAANAEYyLOL
eumopiov WpLONKAV pE aTOTEAEGHO VO dNUIOVPYNOOVY GOVIECHOL [E TIC KOVOVPLES
opyavmoelg Tov Boppd. Ot oyéoelg avtmv opilovtav 610 GuveToupiopod, To d1dAoyo,
) dpavela Kot tov ogfacpd. Baocwod o1dyo tovg anetédece | vmopén pneyaldtepng

dKaloGVVT| 6T0 d1ebVEC eumdplo. (FAIR TRADE HELLAS 2008)

[ToapdAinio p' avtiv v Kiviion TOAITOV, Ol OVATTUGOOUEVEC YMDPES
opy&veovav debveic moAtikég cuintmoels, 0mmg to devTEPo cuvedplo Tov UNCTAD
(United Nations Conference On Trade And Development) -Xvvédpio tov Hvouévov
EBvav yio to gumdpilo kou v avantuén- mov mpaypatoro|dnke oto Agkyi to 1968,
vy vo petadmocovy 1o unvopo "Trade Not Aid -Eumdpro 6yt Bonbewa". Avty 1
TPocEyylon £dmae EUPacT otV KabiEpmaon dikowv EUTopPIK®V oxEcewV e 10 NOTO,
avti va PAénel To Boppd va owkelonoteitan OAa To 0QEAN KOl VO ETGTPEPEL LOVO EVal

HIKPO HEPOG OVTOV TV 0QeAdV cav Ponbeta yio avimtuén. (FAIR TRADE HELLAS
2008)

H oavantoén tov dikaiov kot oAAnA&yyvov eumopiov (1] €VOAAOKTIKOD
eumopiov 6TmG ovopalotav oTig apyég) amd o TéAN ¢ dekaetiog Tov '60 Kot peTd
oyetilotav kvpimg pe v aviamtuén tov eumopiov. I[lpoékvye ®g amdvinon ot
QTAYELN KOl OPIGUEVEG POPES GTNV KATAGTPOPT TOL NOTOL Kot TapAAANAL €0TiOCE
oV mpomdnomn tev mpoidvtwv yewpoteyviog. [dputég tov NTaV CLYVA TA pEYAAQ
TPOKTOPEiD. AVATTUENG KOl HEPIKEG POPEG PIAOOPNOKA TPOKTOPEID GE EVPMTOIKES
YOPES. AVTEC Ol Un KLPEPVNTIKEG OPYAVAGEIS dPOVTOS UE TO TPAKTOPEID TOLG GTO
Noéto, Bondncoav otv dpvon NoOTwwy Opyavicumdv JSikaiov Kol GAANAEYYLOV
eumopiov. Ot GPUOSOTNTEG OVTMOV TOV OPYOVICUMV NTAV VO OPYOVOVOLV TOVG

TOPOY®YOVS KOL TNV  TOPAYOYT, VO TOPEXOVY  KOWMVIKEG VINPEGIES GTOLG
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Tapoywyohs Kot vo Kavouv efaywyés oto Boppd. (FAIR TRADE HELLAS 2008)

2oyypoveg, M avAaTTuEnN Tov dkaiov gpmopiov NTav emiong évag KAGO0g Tov
eumopiov oAANAEYYING. Anovpyndnkav opyovicpoil ywoo va €icdyovv oyaBd amod
wponypéveg yopeg oto NOTO, ol omoieg MNTOV TOMTIKA OAAG KOl OKOVOUIKA

neplBwplomompéves. (FAIR TRADE HELLAS 2008)

1.5 O@péAn

[To16¢ kepdilel amd 1o Aikaio kot AAMANAEYYVO eUndPI0;

1.5.1 To avrikTutro Tou dikaiou Kai aAAnAéyyuou guTTOpiou

Ta o@éhn mov Onpovpyodvior amd T0 JSiKolo Kot OAANAEYYLO EUTOPLO
VAOTOOVVTOL VIO JAPOPES LOPPEG OE JPOPETIKG emimeda. Ymdpyel Eva QAo
QUEC®OV KOl EPUECOV OQPEADYV Y10l TOVS TOPAYWYOVS KOl TOLG OPYOVIGLOVG TOVS KOOMC

KO Y10 TOVG KOTOVOAMTEG Kot TOVG E160y®YElS. (FAIR TRADE HELLAS 2008)
1.5.2 OIKOVOuIKA 0@EAN

H poxpoypovia vtdctacT TG EUTOPIKNG GXECTG KOl Ol EYYVNUEVEG KATOTEPES
TIWES 00N YOLV GTNV OIKOVOULKT 6TafEPOTNTA KOl AGPALELNL GE OAOKANPEG KOWVOTNTEG.
(FAIR TRADE HELLAS 2008)

1.5.3 KolvwViKo6 Kal avOpwTTIivo aVTiKTUTTO

To dikaro Kot aAANAEYYVO gumdplo TpomBel TNV a&lompénela KoL TNV EVOLVAUMOT)

o€ MOALOTAOVG TOUEIC:

+ Ot ovvOnkeg dwPimwong karvtepevovy. H kovovikny acpdieia onpaivel 6Tt ot
KOWOTNTES EMOOEAOVVTOL OO TIG KOADTEPES gukopieg VO TN HOPON TNG
EKTTAIOEVONG, TNG VYELOG KOl TG LAKPOYPOVING SOLUVOTOTNTAG ATOGYOANONG, KOl

pe G0 VT OTOKTOVV TPOGOOKIES Yol piar KoAvTepn L.
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« Ot dnuoxpatikés drodikacieg AMMymg amopdoemv gvdokipovy. Ot Tpoundevtég
KOl 01 EIGOYMYEIG EMKOVOVOVV GE 160 EMIMEDO.

« O egpydrec amolapuPdvovv moltiky eAevBepion kol 1O  dwkoiopo  va
ONpovpyovv ghedBepa GLALGYOVS, OOV UTOPOVV VO EKPPALOVV TIG ATOWELS
TOVG KOl VO, OPYOVAOVOVTOL Y10l VO, S1EKIKOVV TOL SIKOLDUATH TOVG,.

e Ot katavoAoTtég £YOoVV EOVN Kol UTOPOVV VO GUUUETEXOVV EVEPYO GE £va
KivIiHo  KOWOVIKNIG  OIKoMoouvng  kdvovtog yvootd To  Oépato kot
emnpealovtag TG ovvnoeleg TV  GAAOV  KOTOVOA®TOV, KoOMOG Kot

emnpealovtag v ToAMTiKn. (FAIR TRADE HELLAS 2008)

1.5.4 OIKOAOYIKO QVTIKTUTTO

« H ppng KAMpokag aypotikn t€xvn cuyva xpnotponolel €' opiopod opyavikeg
pueBOooLVE, Kl OVTO EXEL MG OMOTELECUO GUECO KOl LOKPOYPOVICL OPEAT GTO
nepPaAlov Ko 0TS (WES TOV aypOTMOV KoL TOV OIKOYEVELDV TOVG,.

« H Omapén teyvikov puebddov moapaywyng pikpng kiipokog Bondd oto va

otapatnoel n eEanimon g amoyilwonc. (FAIR TRADE HELLAS 2008)

1.5.5 To T€Aog TG padIKAG AdIKNG EKUETAAAEUONG

IMa toug epydteg N emttvuyion TOV TPOIOVIOV JiKAloV KOl OAANAEYYLOL guTOpiov
onuaiver 6t o tepdotio aAloyn propel va cvpPet ot {on tovg, Kot yi' avtd eivan
Lotikng onpaciog va Aappdvovy to Tpoidvta tovg TV Voot PEn mov Tovg ailet.
Ot Popnyavieg otig omoieg Aettovpyodv TO TPOYPAUUOTO TOV OiKOIOV Kot
OAANAEYYVOL gumopiov eivor pepkEG amd avTEG TOV OlEvEPYOLV TN UEYOADTEPT

Blopmyovikn eKPETAAALEVOT GTOV KOGLO:
1.5.5.1 Kakdo/ MaidikA epyacia

2 Avtikn Aepikn|, 1 omoia Topdyel TNV TAELOYN QIO TNG TAYKOGULOG TOPAY®YNG
KOKAO, VTApyovv VTEPPOAIKA TOAAEG TepmTOOELS TOIKNG  epyaciag. Ta
TPOYPAUUOTO TOV OlKkoov Kol aAANAEYyvOL gumopiov ot Propnyovio Kakdo £xovv
okomd va dlac@aiicovv OTL ot yoveic kepdIfovv apKeTA YPNUATO £TCL MOTE VO
UTOPECOVY TO, TTOLA TOLG VO GTOUOTIGOVY Vo EpYALOVTOL KOl VO EMGTPEYOLV GTO

oyoAeio. (FAIR TRADE HELLAS 2008)
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1.5.5.2 Mmravadveg

2 Aoatvikr] Apepikn] 0mov TapdyovIon 0l TEPICCOTEPES AMO TIG UTAVAVES GTOV
kOGO, Ol epydrtec ektifevtor oe yMukd ywpic emapkn mpootacio. Otav kdmolol
epyaTeS MOpOTOVEOMKAY YOO TNV KOTAGTOON 0oVTH, d&yTnKav emibeomn Kot Tovg
amyoyayv. Ot pravaves Tov dikatov Kot oAANAEYYyvov gumopiov dtuc@aiilovv OTL ot
epyatec AapPavovv e£omAioud yio TNV aoQAAELL TOVG, KATOAANAY €KTTAidEVOT), EVD
TAVTOYPOVO. TOVG EMLTPEMETOL VO ONLLLOVPYOVV copateia Kot ogv amaydyovtotl. Emiong,
ot groupeieg dikaov kol AAANAEYYLOL eUTOPiov ELVOOVV HIKPES PAPLEG TOL EXOLV
Tnyel an' Tov avtayoviopd pe peydieg euteieg ol omoieg méECovV TIG TYWES TPOS TAL

KOT®. (FAIR TRADE HELLAS 2008)

1.5.5.3 Kaepég

Y115 puteieg Kaé (fences) g Aativikig APEPIKNG, O1 1IGTOPIES Y10 EKUETAAAEVON
elval owdedopéves: avii-couatelokés pébodol, averapkeig piobol Kot TOAAEC ®PEC
gpyacioc. Ot apynyol Tov copateiov rovv AaPet anehéc yio ) Lon tovs. Kot mdin
ot gToupeieg dlkoov Kot aAANAEYYvoL gumopiov dtacparilovy a&lompeneic cuvonKeg

Yo Tovug £pyditeg Tovs. (FAIR TRADE HELLAS 2008)
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KE®AAAIO 2: H ANATKAIOTHTA TOY AIKAIOY
EMIMOPIOY

2.1 Nari va emAé§oupe Aikailo Kait AAANAEYYUO EPTTOPIO;

Ao 0AOKANPO TOV KOGUO OKOVLE CTOPUKTIKEG 10TOPieS Yo eE€VTEAMCUEVOVG
KOl KOKOUETAXEPIOUEVOVG €pyaTeg oL Kepdilovv meviypovg meBovg. 'H axopa
YEWPOTEPO, OKOVUE Y10 EKATOUUDPLO TOOI 7OV TOAOVVIOL GOV OOVAOL 1
avaykdlovtal va epyacTtobv 6e Un ac@aieic cuVONKeg e eEeVTEMOTIKES OpOPBEG Yia
VO GUVEIGQEPOVY OTNV EMPIOOT TNG OKOYEVEILG TOVG. AVGTLYMDS, TETOLES 1GTOPIES
glval moAd cvvnOicpéveg ot vEX TAYKOCULO, OIKOVOUIOL OOV 1) OVTOYMVICTIKOTNTO
KOl TO KEPON TV UETOYWV KLPLopYolv, Kot 1 QTOdyew ocvveyme ovédvetor. H
ALEAVOLLEVT] TTOLYKOGUOTOINGT), G€ GUVOLOCUO HE TV VIOGTNPEN TG KLPEPVNONG
tov Hvopévov [Molteiwv 6to elehlBepo eUmOplo Kot GTIG EMEVOVLTIKEG GLUEMVIECS,
TPOoKAAOVV Tpia O1oemiAvTa TPOPANLATA TOV TOPO TANTTOVV GYeOOV KAOE £0vog oTOV
TAOVATI: OVICOTNTEG EIGOONUATOV, OTOAEIES EPYOCIOV KOl KOTOOTPOPES GTO
nepPdAlov. Ot KWWNGELS QVTEG EYOVV MG OMOTEAEGLO, TO YOoH LETAED TAOVGLOV Kot
QTOYOV va £xel avEndel dpapatikd Tic TeElevTaieg dekaetTieg. INUEPO TO TAOVCLOTEPO
20% tov maykdspov TAnbvopov £xer 60 Popég o g16dOMUA TOV PTOYOTEPOL 20%.
(FAIR TRADE HELLAS 2008)

2.2 To dikaio Kal aAAnAEyyuo uTTOpIO Eival TWPA TTIO

ONMAVTIKO aTro TTOoTE.

Ov emyepnoelg mov dnuovpynnkay amd TG OpyavacelS dikalov Kot
aAAnAéyyvou gumopiov omnv Evpdnn kot otig Hvopéveg ToAtteieg Aoyodotovv mhéov
v wepimov 400 ekatoppvpla SoAdpla, ta omoia avtictoyovy uoévo oto 0,01% tov

ToyKOsov gumopiov. Oco pkpod kot av gival, o poaydoaion avEavOUEVO EVOAOKTIKO
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N olkoo kot oAAnA&yyvo eumopio 0éter T Pdoeic mov Oa umopovcav va
EMOVOTPOGOIOPIGOVY TO TAYKOOUO EUTOPLO €Tl OOTE v, AdpPdaver vmoym
TEPLGGOTEPOVS KOWVMOVIKOVS Ko mepIPaAlovTikovg mopdyovtes. Ot dikowol Eumopot
TIGTELOLV OTL TO EUTOPIKO TOVG GUGTNLA, PACICUEVO GTO GERUGUO Y10l TOL OTKOUMDLLOTOL
TOV EPYATMV KOl Yo TO TEPPAAAOV, OV TPOGUPUOGTOVV OO TOVS PEYAAOVS TTOKTES
NG TAYKOOUOG OIKOVOUTOG, HmopovV va ToiEovy Heydho pOAO GTNV aVACTPOPT TOV
aLEAVOLEVOV OVIGOTHT®V Kol TNV boPaduion tov meptPaALOVTOg TOLV GLUVOOEVOLV

mv  avartoén  tov  maykocuiov  gumopiov.  (FAIR TRADE HELLAS  2008)

H Hillary French, ocvyypagéag tov Pipiiov «Aamavnpés avtarrayéc:
AlevBetdviog t0 gumdplo kot to TEPPAALOVY, OVIOVOKAL TG OMOYELS TOAADV
opyavicudv Aikotov kot aAANAEYYvoL gumopiov: «To eumdplo amd ) eVon Tov dev
glval ovte KoAO o0Ute KakO. AAAG T0 MG Oedyetarl glvar éva {NTMUO TEPAGTIOL
EVOLOPEPOVTOC KO Ll TPMOTOQOVIG gvkonpia. To eumodplo pmopet gite vor GuvEICQEPEL
omv Ooepyacia otabepng ovamtuéng N vo TV vmovouehoel.  Agdopévng g
AAUATOOOVG ALEAVOUEVIC KATAGTPOPNG TG PACNC TOV QLUGIKGV TOPOV TNG VNG, OV

vrdpyet Kapio apglBoAio yio To Towo TpEmEL va givar 1 ETAOYN».

Mo toug opyaviopovg Aikaiov kot aAAnAEyyvov gumopiov, 1 emAoyn &ivot
anAn). To xatd m6Go 10 eumdOplo €ivor KOAO YL TOLG TOPAYWYOLS KOL TOVG
KOTOVOAWTEG €E0PTATOL OAOKANPOTIKE 0O TOV TPOTO TOV PTIAYVOVTAL TO, aryofd Ko

antd  Tov  TpOMO  TWOAONG  TOVG. (FAIR  TRADE  HELLAS  2008)

To dikato kol aAANAEYYLO EUTOPLO PEPVEL TOL OPEAT] TOV EUTTOPIOV GTO YEPLOL

TOV KOWOTHTOV 7oL To Ypeldlovior mePLosOTEPO. BOLTEL VEN KOWOVIKA Kot
nepParloviikd dedopéva yio Tig d1ebveig etanpieg Ko deiyvel 0Tl TO eUmOPLO Umopel
TPAYLATL VO OTOTELEGEL TO HEGO Y10 oTOOEPT OVATTLEN. ZNUEPX, EVOL OVOTTUGGOEVO
Kivinuo  epyatdv, TEPPOALOVIOAOY®V, KATOVOADTAOV, OYPOTMOV KOl KOWVOVIK®V
KvNUatov moykoopiong (ntovv éva Slopopetikd eumopikd mhaicto. Oélovv éva
TOYKOGUIO GUCTNUO, EUTOPIOL OV Vo, TPOMBeEl To SIKOIDUOTO TOV EPYUTAOV, VO
TPOCTATEVEL TO TEPPAALOV Kot vo vrmootnpilel T OLVATOTNTA TOV TOTIKMOV
TOPOYOYDOV, OOTE VO KAVOTOWOUV TIG avdykes tng Kowotntag. Olor pali, cov
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KATOVOA®TEG, LTOPOVV VAL KAVOLV TEPACTLO SL0POPEL OTOTMVTOS CNUOVTIKEG OAAAYES
GTOV TPOTO TOPAy®YNS ayafdv, kot va vrootnpilovv He o XpNHOTE TOug €va o

dikoo kot TepParioviikd cwotd epmopikd cvotnua. (FAIR TRADE HELLAS 2008)

2.3 lNari gival onuavTtiké 1o Aikaio Kal aAAnNAEyyuo eUTTOpPIO;

To ehevBepo eumdplo dev givor dikailo yior TOVG AYPOTEG KOl TOVG TEYVITES, TIC
OLKOYEVELEG TOVG, TIG KOWOTNTES 1] TO TEPPArAov. AvtiBeta, To dikato Kot aAANAEYYVO
eumopo gtvat. o Tapddetypo, pio SpACTIKY TTOOT GTNV TOYKOGULO TIUA TOL KOPE
001N YNOoE EKOTOUNOPLL OYPOTES KOl EPYATEG GTOV VIOCITIGUO KO TNV TTEIVA Kol GTO VL
YAGOLV TIG EPYACIES, AKOMO KOt TIG OApLES TOVS. Kamolol otpdenkoy axopo Kot 6Ty
KOAMEPYELD VOPKOTIKOV Yoo Vo emilnoovy. Ot meplocOTEPOl KOAMEPYNTEG KOKAO
etvat 1660 PTOYO1 TOL YPNGIULOTOOVCOV TUSIKT EPYOCIN, KATOIEG POPES OKOMO KOt

TOd1KT dOVAELQL.

Ot epiocdtepot aypdteg maipvouy 6xedov LOVO TN UICT| THG TOYKOGLLOG TIUNG
vyl avaykdlovior Vo TOLAOVV €K TV TPOTEPMOV TNV EMOUEVI] GOOELR TOLG OF
EKUETAAAEVTEG HECALOVTEG OV TTANPOVOLV TTOAD KAT® omd v mpoyuotikny oio.
Mepikoi aypdteg Exovv emione KOWYEL TPOTIKA OAGN Y10 VO, TOVAN|GOLV TO OEVTPA Yo
EMITALOV YPNUOTA, M YO VO SNUIOVPYNGOLV YDPO Yo Mo €MKEPOElG codetég. Ot
TEYVITEG AVTILETOTICOVV T1 PTOYELD KOL TNV OTOAELN TOAMTIGHOD Kot ovoryKalovtat vo

dovievovv og kdtepya. (FAIR TRADE HELLAS 2008)

[T ovykekpéva, o k. Xapdiaurog [Momoawdvvov, pérog tov A.Z. g Fair
Trade Hellas kot vmedBvvog tov altromercato g Oeccalovikng oniwver : «H
dlpopd eivar OPOC TG Ol TWEG TV TPOoIOVIOV elval TeAelwg O10POPETIKEC.
Amldoieg Kol TPUTAACIEG Lol KOl 1) TPOTEPALOTNTE TOVG (AAVGIdEG GoVTEP UAPKET)
elvar 10 K€pdog, 10 MOAD ké€pdoc. AvtiBeta amd epdg (fair trade hellas) mov
AertovpyoVE TO KATOCTNHOTA Hog pe mepdmpto képdovg 10-20% yio vo pmopovue
va Byalovpe to €004 HOg KO VO TANPAOVOLLE TIG VITOYPEMOCELS HOC, Ol EMLYEPNOELS

dovAgvovy pe mocootd mov Eekivovv amd 40 kar etdvouv oto 100% iowg Kot
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Tapomave yotl €govv dtapopeTikd otdyo. Epelg v vmoot)pién tov mopaywmyov,

ovTol T0 KEPAOG.» (Br. T.AIL Mapdptnua A")

To Alkowo kot aAAnA&yyvo eumdplo tovg eEac@arilel KaAvtepn OaPimon
Bonbavtag oto va €xovv to pHESH Yoo 1TpIKn TEPiBoiym Kol KpAT®VTOS TO OO
T0Vg 6t oYoAeia, kabmg ko vrootnpilovtag tn cvveyn mopaywyn. Ot mapaywyol
TOV O1KOOL Kot OAANAEYYVOV EUTOPIOV ATOTOUEDOVV EMIONG KEPAANL YioL TV
exkmaidgvon oy Pedtioon g modTNTOG Kol TNV GLVEXT Topaywyn, Kabmg Kot yio

KOWOTIKA £pya, OTwG oyoAeia kot KAVIKEG. (FAIR TRADE HELLAS 2008).
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KED®AAAIO 3: ZTOXOI TOY AIKAIOY KAI
AAANHAETTYOY EMIMOPIOY

To dikoo xot OAANAEYYLO €UmMOPLO EMWOUOKEL Ol HOVO TNV O0pdpemon
SlKO®V THOV, GAAE Kot TNV THPNON TOV apy®dV ToV e0vikdv ayopdv. Ot apyég autég
neptiappdvoov v mot tpnon tov cvpeoviov tov ILO (International Labour
Organization), ot omoieg amoxkAeiovv TV gpyacio TodldV Kot oKAAPwV, eyyvdvTot
mv gpyacio o€ acParés mepiBdAiov, to dikaiopo dpvong copateiov, TV Mo
™mpnon tov kKepaioiov twv Hvouévav EBvav yuo ta avBpodmiva dtkoudpato, kabmg
kot pior dlkoun T mov Oa KOADTTEL TOLAGYIGTOV TO KOGTOG TOPOY®YNS Kol Oa
OlELKOAVVEL TNV KOWWVIKY ovartuén. Ewdiwdtepa otov topéa g yewpyiag, ot
ovuemvieg Tov ILO oyetiCovtal pe tnv Tpootacio Kol Ty 010t PN ot ToL

ePPAALOVTOC.(FAIR TRADE HELLAS 2008)

To dikaio Kot AAANAEYYVO EUTOPLO CTOYXEVEL GTIC LOKPOXPOVIEG EUTOPIKEG OYECELS
oL Ba givar dtpaveig oe OAN TOVS TNV 1EPOPYiC. ZYETIKA PUE TOVS KATOAVOAWMTES, TO
dikoo Kot aAANAEYYLO eumdplo BEAEL va eyyvatal VYNAN TOdTNTA KOl AVTO GLVNOMG
EMONUAIVETAL GTOV KOATOVOAMTY Le pio ETIKETA 1 PLE TN PapKa TOL dikaov kot

aAAnAEyyvou gumopiov. (FAIR TRADE HELLAS 2008)

3.1 O1 o16)0I TOU dikaiou Kal aAAnA&éyyuou guTTopiou,

oupewva pe Tn FINE, sivai:

«  Noa Bertidoet v dafimon Kot Ty EunuUePia TOV ToPAYOYDV SIEVKOADVOVTIS

mv TpdSPacn TOvg GTNV ayopd, EVOLVOUMVOVTOS TOVS OPYOVIGLOVG TOVG,
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TANpOVOVTAG piot KOADTEPN TN Kol TOPEXOVTAG OLUPKELD GTNV EUTOPIKN
oyéon.

«  Noa mpombnoel evkaipieg avATTLENG Y1O0L UN-TPOVOULOVYOVS TAPUY®YOVG, 101M¢
YL TS Yuvaikeg Ko Tov evtomo TANBVGUS Kol Vo TPOGTATEVEL TO TOSHL od
TNV EKUETAALELGN GTNV TAPOUYWYIKY| O10d1KOGIaL.

« No oagurvicel GUVEIINCEIS HETOED TOV KOATOVOAMTAOV Yo TIG OPVNTIKESG
GUVETIEIEG TTOV QLPOPOVV GTOVE TTAPAY®YOVS Tov 01eBvolg eumopiov, €161 OGTE
VO 0GKOVV T1V 0lyOPOGTIKT TOVG SUVOLT OETIKAL.

« No omotedéost TOPAOEYHO EUTOPIKNG OLVEPYOASING HEC®  OSoAdyov,
dlpdvelag Kot oefacov.

«  No wpayuatonolel EKOTPOTEIES Y10 AALAYEC OTOVG KOVOVEG Kot T peBOdovg
0V cvpPatikod 61eBvovg eumopiov.

« No 7poototevel 100 avOpOTIVOL  SIKOIOUOTO  TPOMODOVTOG  KOWMOVIKY|

dwooovvn, opBég mepPariovtikég peBOO0LE Kot OIKOVOUIKT) AGPAAELL.
3.2 Baoikég apxég Tou dikaiou Kal aAAnAéyyuou guTtTropiou

Na onuovpyetl gukaipieg v T0vg TOPAY®YOVG OV PBPIcGKOVIOL GE OIKOVORK(L
peovektikny 0éomn. To dikato Kot aAANAEYYLO eUmOPLO €lval Pio GTPATNYIKN Yo TNV
KOTOTOAEUNON NG OTOYEWS Kot TV agupdpo avantuén. O okomdg tov givor va
onuovpyel evkoupieg yia mapoymyovg mov £xovv Ppebel o€ 0IKOVOUIKE PEIOVEKTIKN
0¢on N £xovv TepBmpromonbel and 1o cvpPatikd eumopikd cvotua. (FAIR TRADE
HELLAS 2008)

3.2.1 Alagdveia Kal utTreubuvoeTnTa

Avrtifeta pe t0 cupuPatikd EUTOPLO TOV Ol GYECELS TOPAYOYDV — EUTOPOV
elval oyéoelg vmotélelng, oto A.E. ou oyéoelg avtég eivor oy€celg 166tTOg Kot
motonmolovvtor oand v Aebvy Opocmovdia A.E. @opéa avayvopiopévo Kot
motonompévo and tov O.H.E. mov €yet v guBovn va mictomotlel mapaywyovg,

potovTa Kot opeic dtakivnong. (Morawdavvov Xapdhapmog, T.A.I1.)

36

['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

To odlkao kot aAAnAéyyvo eumdplo mpovimobitel dapaveic SLOIKNGELS, Ot
omoieg péoa amd TG EUMOPIKEG GYECELS Vo GEPOVTOL dikata Kol e oefAcUd GTOVG

EUTOPIKOVG GLVEPYATES TOVG. (FAIR TRADE HELLAS 2008)

3.2.2 Kriolpgo 1IKkaveTnTag

To dikao kot aAAAEYYVLO eUmOPLO amoTEAEL £va HEGO Yo THV AvATTTVEN TNG
avegoptnoiag tov mapaywymv. Ot oyéoelg pécm Tov Jdikawov Kot OAANAEYYLOL
gumopiov TaPEYOLV GLVEXELD, KOTA TN OPKELN TNG OMOING Ol TOPUYM®YOl KOl Ot
opYOaVIGHOL TPOdONGNG TOVE UTOPOVV Vo, BEATIOGOVV TIG OTOIKNTIKES TOVS TKOVOTNTEG

Kat TV TpdSPact| Toug o€ VEEG ayopés. (FAIR TRADE HELLAS 2008)

3.2.3 NMAnpwun p1ag dikaing TIMAG

Mia dikain Ty 610 €0vikd 1 tomikd mhaicto eitvar avty mov £xel GLUEMYN el
péoa amd dthoyo Kot cuppetoy]. Oyt povo KOAVTTEL TO KOGTOG TOPOUYWYNS, OALY
EMTPEMEL KO oL Topoy®yr] M omola ivon kowvwvikd oikoun kot meptBaAlovTiKa
ocwotn. [Mapéyetl dikan TANpoUN 6TOVG TAPAY®YOVS Kot AapUPAvel vTdoym v apyn
g iong TAnpopng yio ion epyasio amd yovaikeg kot dvipeg. Ot dikotor Eumopot
e€ac@arilovy AQueEcT) TANPOUY GTOVG GLVEPYATES TOVG Kot Omote gival duvvaro,
BonBovv v tpodcPaocn TV TapaywymdV og owkovokn Bondela Tpv T codeld 1 v

Topaymy”n TouG. (FAIR TRADE HELLAS 2008)
3.2.4 lo6TnTa TWV UAWYV

Aikoto wor oAAnAéyyvo eumdplo onuoivel OTL M €PYOCio. TOV YUVUIKAOV
exTipndral katdAinAa kot avrtopeifetar. Ot yovaikeg mdvtote TANp®OVOVTOL Yo TN
GUVEIGPOPA TOVG GTNV TOPOYOYIKY| O1dIKAGT0 Kot arrokTovV OUVAUT GTIG OPYOVAOGCELS

T0VG. (FAIR TRADE HELLAS 2008)

3.2.5 ZuvOnkKeg epyaciag

Aikoto kot aAANAEyyvo eumdplo onuoivel acQaAES Kol VYLES TEPPAAAOV Yia
ToVg apaywyovs. H ocoppetoy moadidv (av veictatol) dgv emdpd SuoUEVAOG GTNV
gunuepia TOVg, TV AGPAAELD, TIC EKTAOEVTIKEG TOVG OVAYKEG KOL TNV OVAYKT TOVLG

vl oy vior ko cuppadilel pe to cuvédplo Tov Hvouévov EOvav yo ta dwcomdpato
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TOV TV KoODC KOl HE TOLG VOUOLS KOl TO TPOTLTO TOV EKAGTOTE TOMIKOV

mha1ciov. (FAIR TRADE HELLAS 2008)
3.2.6 To repiBdaAAov

To dikato kot aAANAEYYVO eumoOplo evBappOVeEL evepyd KOADTEPEG TEPPUANOVTIKEG

TPOUKTIKEG KO TNV €QapLoyn vevBuvov nebddwv mtapaymyns. (FAIR TRADE HELLAS
2008)

3.3 Napaywyn

Ta ayaBd tov dikaov kot aAANAEYyvLOL gumopiov TPEMEL VO TOPAYOVTOL

CULPMOVO, LLE GVYKEKPUEVA TPOTLTIO TEPPAALOVTIKE, VYElOG Kol AoPAAELOG:
3.3.1 Na ouveTaIpIOPOUG HIKPWYV AYPOTWV:

«  AnpokpoTik) dopN OV Vo EMTPENEL G OAQ TO PEAN VO CUUUETEYOVV OTIG

dadKacieg AYNS amopace®yv Tov GUVETOIPIoUOV. (FAIR TRADE HELLAS 2008)
3.3.2 Na @uTeieg Kal gpyooTaoia:

«  A&wompeneig LioBovg, TOLAIYIGTOV TOVS KOTMTEPOLS CULPOVOL LLE TO VOUO.
«  Emapxn otéyoon.
«  Ta eldyioto Opla LYIEWNG KO AGPAAELG.

+  To dwoimpo vo COUUETEXOVY GE EUTOPIKA cmpateia. (FAIR TRADE HELLAS
2008)

3.3.3 Na 1i1g TTapaywyég OAwY TwV €10WV:

«  Kopio mondkn 1 kaTovoykaoTikn EpyacioL.

« TIlpoypappata yio teptparroviikn otabepotnta. (FAIR TRADE HELLAS 2008)
3.3.4 Epmrépio
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Ot 6pot cvvarrhayng tov dikaov Kot GAANAEYyvov eumopiov TPEMEL Vo

nepapPavouv:

«  Twym mov va KaADTTEL TO KOGTOG TOPAYWDYNG

«  Kowovikn acedieia mov va Beltidver Tig cuvinkeg dtafimwong kot epyaciog

o Tunuotikn TANpOUN He TPOKATOPOAN Yo Vo amoTpomel 1 ypeoKomioo TV
UIKPOV TOPOYOYIKDOV OPYOVIGUOV

o ZouPoioie TOL VO EMTPEMOVY TO HOKPOYPOVIO GYESOCUO TNG TOPOYMYNG.
(FAIR TRADE HELLAS 2008)

3.3.5 Alao@daAion Twv apXwv Tou dikaiou Kal aAAnAéyyuou gutropiou

O apyég Tov dikatov Kot GAANAEYYLOL EUTOPiOL EVIGYDOVTAL OO TOV OPYOVIGUO
etiketomoinong FLO. Ilpdkertar yio €vav  aveEdptnto, TAYKOGUIO OPYOVICUO
mpoctaciog mwov Wpvinke yu vo dtucearicel Eva mo dikao 01edvég eundplo oTig

EMKPATOVGEG EUTOPIKES AYOPES. (FAIR TRADE HELLAS 2008)

Kpimpla dikatov kot aAAnAéyyvov gumopiov €govv Beomiotel yioo Tov KaQé, 1O

1061, TO KOKAO, TO HEAL, TIG UTAVAVEG, TO YLUO TOPTOKAALOV Kot TN {hyapn.
3.4. EAeUBgpo utrépIio R dikalo eUTTOPIO;

Eivar 10 €AhedBepo eumdpro kot dikaio; EEaptdtor mowdv pwtdg. Av
potovcape Evav opfddo&o oukovopordyo tov TIOE 1 tov ANT Oa anavtodce Oetikd.
Av potodoope OpmG Evav  KOAAEPYNTH KOAOUTOKIOV ot0 Melikd 1M évav
KaAlepynt Cayxopoxkdropwv ot Molopfikn, n andvinon Ba Nrov €k JpETPOL

avtifetn. (Martin Vander Weyer, 2005)

Av potodoate tov k. Mrdumn I[Mormaiwdvvov, g pérog tov AX. g Fair
Trade Hellas ka1 vrebBovvog tov altromercato g @eccalovikng, yio TV EAANVIKN
nepintoon Ba cag anoviovce « [ToAd d0oKOAM, E01KA OTOV TGS VO AvamTHEELS Eval
EVOALOKTIKO, OLOQOPETIKO OIKTLO OE L0l YMOPO TOV GUUUETEYEL OTNV KOPOLL TNG

Evponaikng owovopiag. H Bacikn pog dapopd eivar mwg evod eueic oty EAAGSQ
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Eexvape Topa, otic xopes g Evpodmng 1o kivnpa tov A.E. vadpyet ued amvo Kot
Gpo elvol KOPUATL TNG OIKOVOUIOG TOLG KOl TV GLVNOEU®Y TOVG, YEVIEC TOPA. TNV
EAMnvikn mepintomon 10 SikTud HOG amodelkvyel mmg pmopel va eivar dikoto to
EUTOPLO LE EVYAPIGTNUEVOVS TTOPOYWYOVS KOl KOTAVIAWMTES , e KOW®VIKT vrepadio

Kot TopePPAGEIS TPOS OPELOG ALTAOV TOV TO YPEALOVTAL)»

Ta Betwcd M un amoteAéopata TG amelevfépwons Tov S1ebvav gumopikdv
GUVOAAOYDV GLVOEOVTAL AUECO UE TO EMIMEdO avamTuEng KOs owovopiog Kol
dvvatdTTa TG Vo €16€ADEL eml io01g Opoig oTo O1Ebv] avtoywviopd. (Martin Vander
Weyer, 2005)

H eunepia €xer deilel 611 01 eMITOGES TG TANPOLS AmEAELOEP®ONG TOV
EUTOPIOV OTIC OVOMTUGGOUEVES YMPES NTAV KATACTPOPIKES. Ki avtd yuoti o 6pog
elevbepo eumdplo  amokpOTTEL €V oNUOVTIKO OTOlKElo: TO YEYOVOG OTL KOL TO
elevbepo eumoplo €xel kKavovee. Ot kavoveg avtol umopel vo givor appnrtot, aArd
vdpyovv kot eivor oyvpol. AAAGlovv Og KOoTd TO O0KOVV, OVOAIY®SG TV
GUUPEPOVTIOV TOV LOYVPOV ETALPOV. XTOV ay®dVA dPOUOV TOV EAevBepOL gumopiov dev
Eextvovv OAo1 amd v 1010 0€om. (Martin Vander Weyer, 2005)

To eAhevBepo eumoplo dev eivor dikoo EUmOPlo, OMAMG omoterel Evav
«ELYEVIKO»  YapaKTNPOUO TOL VOpov G CoOykhac. (Martin  VanderWeyer,2005)
Avtifeta , dikoto eivar to eumodplo mov AapPavel VITOYN TN SEOPETIKY BEon TV
etaipwv, To SPOPETIKA EMImEdD OVATTLENG, TNV OVAYKN Y0 OVIILETOMTICN TNG
etoyewg, tov AIDS, tov AMpov, g ghovociog, kKA. To dikao eumdplo mpémel va
démeton amd avotnpols kavoves mov dev Ba eEacparilovy ioa dwkodpota, aAAd iGeg
duvatodTTES. AlKOO0 EUTOPLO CNUAIVEL EVLVOIKT OVIILETOMTION TOV OVOTTUCCOUEVMV
YOPOV KO AKOUOL 1O EVVOTKY] OVTILETMTION TOV AYOTEPO AVETTLYUEVOV YOP®V. To
OlkOo  EUMOPlO, OLVEMMG, E&ivol ML EVOAAOKTIKY] TPOcEYYlon oTlg  Oebveig
CUVOALOYEG, 1 omolo 6ToYevEL 0T PLOGYN AVATTUEN TOV ETOYOV YOPOV KOl TN

oTPEN TOV TOPAYOYDV TOVG. (Martin Vander Weyer, 2005)
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KED®AAAIO 4: POPEIZ TOY AIKAIOY EMIMOPIOY

4.1 Tutrol opyaviopwyv Aikaiou Eptropiou

Ao Tovg Tapaywyovg otov NOTo, LEXPL TOLG KOTaVaA®MTEG 6T0 Boppd.
VILAPYOVV 4 TOTOL AVAYVOPIGUEVOV OPYOVIGU®V dikaiov gumopiov kot o kKabévag €xet

éva EexwploTd pOLO GTNV EUTTOPIKT 0AVGIOA. (Jean-Marie Krier ,2005 6. 22)

A. Napaywyikoi Opyavioyoi

Ot mopaymywol opyoaviopol kaAliepyovv M moapdyovv €va peydAo €vpog
TGTOTONUEVAOV TPOTOVIMV KO TO EEAYOVV GTIC YMDPES TV KOTAVIADMTDV.

Bpickovtol oty kapdid Tov GUCTHATOG LE TO 0oi0 AElTOVPYEL TO diKOO EUTOPIO.
(Jean-Marie Krier ,2005 o. 22)

B. O1 eicaywyeig

Ot opyavicpoi avtoi eldyovy Tpoidvto Tov oyopalovv amd TNV TPONYOVLEVT
opdoa oe po “otkona Tiun” (“Fair Price”). X11g y®peg mov £dpedovv AEITOVPYOVV MG

YOVOPEUTOPOL 1 ALOVIKOL TOANTES 1 TO. GLVOLALOLV GE UEPIKEC MEPIMTMOGELS. (Jean-
Marie Krier ,2005 o. 22)
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Ou opyavicpot gioaywyng Ponbodv tovg mapaywyohs GLVEPYHTES TOLG LE
TOAAOVG TpOTOVGS. Tovg GLUPOLAEDOVV Yo TOV TPOTO AVATTLENG TOVL TPOTOVTOG TOLG,
Tou¢ BonBovv va e£e1dIKEVTOVY Kol TOAAEG POPES TOLG TTapEyovy Tpdabetn Ponbela

G€ TLUYOV OIKOVOUIKES KOl KOWVOVIKEG OVGKOALES.
(Jean-Marie Krier ,2005 o. 22)

2115 TomkéG ayopég mpomBohv T TPOidVTO TOVS UE TOALOVG TPOTOVS, OTMG
pécm tov “worldshops” kat avtimpos®rwy. (Jean-Marie Krier ,2005 6. 22)
Eniong, ovppetéyovv oe Kapmvieg mOv GTOXEVOVV GTINV €LOICONTOTOINGN TOV
Katavolotdv yioo Bépata tov dikatov epmopiov. IIpowbodv to fair-trade w¢ Kkdtt
EVOAAOKTIKO EVAVTIOL GTOV AOIKO TPOTO e TOV 0moio eEgAiooetan To d1EBVEC eumdpio.
Yvvepyalovtar pe mOAAODS OpYOVIGHOUS AOY® TNG GULUUETOYNG TOLG GE OVTO TO

evaiocOnto B€pa. (Jean-Marie Krier ,2005 c. 22)

. Worldshops

Ta “worldshops” eivar e&edikevpéva KotaoTpOTe Yoo TPOidvTa dikotov
eumopiov. IIépa amd to yeyovog OTL TOLAOVY GTOVG KATOVOAMTEG TpoidvTa fair-trade,
S10PYAVAOVOLY EVIUEPOTIKES KO ETUOPPOTIKEG dPACTNPLOTNTES Y10 TO KOowd. Emiong,

evBappHvOLV TOVG KATAVOAMTES VO, GUUUETEYOVV GE GYETIKA OEpaTa. (Jean-Marie Krier ,
2005 6. 22)

Ta mepocodtepa worldshops Aettovpyodhv oand copateio aQocSIOUEVEOV
avOporov. [Tapd to 6t opyovdVOLV TIG OPASTNPLOTNTEG TOVS LE EVOV EMLYEPNLATIKO
TpoTOo, elvar mep@avol 010t eivar pn KePOOGKOMIKOL opyavicpol. Xta meplocdTEPa

worldshops, ot éBglovtéc kbvovv OAn TV dovAEld. (Jean-Marie Krier ,2005 o. 22)

211G mEPIOCOTEPES YMPES lvar opyavmuéva oe copateio ®ote va Ppiokovtol

o€ €vo, LYNAO eminedo cuvepyaciog Kol ETKOVOVING.

A. OpyavioUoi TTICTOTT0INONG- ETIKETOTTOINONG TTPOIOVTWY dikaiou

gEQTTOpPIOU
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H emruyio tov dikaov eumopiov ta tedevtaio ypovia pmopel va amodobet
otV avantuén g motonoinong twv fair-trade mpoidviwv, emttpémovrog O18popeg

OLLPNUIOTIKEG £TALPEIEG VAL YIVOUV GUVEPYATEC TOV KIVAUATOS TOV KOOV EUTOPIOv.

To mp®dTO TPHYpape ToToToinong dnuovpyndnke oty OAlhavdia to 1988,
pe 1o 6vopa “Max Havelaar”. To mopddetypa avtd axolovdndnke ce mOAEG AALEC
YOPES. ZNUEPQ LVILAPYOVV TTEPLGGOTEPOL amd 20 €Bvikol opyavicpuol 6TOoV KOGUO TOV
etvar vevBuvor Y v mpodOnon tev mpoidvtwv tovg. H etikéta tov dikoov
eumopiov gyyvdtor 0Tl T0 TPOidV €lval EVAPUOVICUEVO UE TIG OPYES TOL OTKOLOL
eumopiov Kol OTL GUVEICQREPEL GTNV AVATTLEN TOV TOPOYOYDOV KOL EPYOTMOV TOV

Bpiokovtoat og duouevn B€on. (Jean-Marie Krier ,2005 c. 22 - 23)

4.2 MNMoAueBvikoi Opyaviopoi

Ot moAvebvikol opyavicpol mov givon avty ) otyun evepyol otnv Evpomnn, eivar ot

okoAovOol 4:

A. IFAT - "International Federation for Alternative Trade".

H 61e0viic opoomovdio 1o To evaAAOKTIKO gumépro Wpvbnke to 1989 pe
™V HopPY €VOG TOYKOGUIOV GULVOCTICUOD TWV OPYUVAGEMY TOV EUTAEKOVIOL GTO
dikao eumodpro. Eivon évag maykoouiog cvvetapiopoc 300 mepimov opyovicudv oe
nepLocdtepes amd 60 ywpes.

Dépvel o emagn opddeg mapoywyodv ond v Aepikn, v Acio kol
AaTviki] APEPIKN HE E10AYOYIKOVS OPYOVIGLOVG KOl OpYAVICHOVS OV vtostnpilovy
TO Kivnua tov dikaiov gumopiov amod t1g Evponn, larwvia ko Bopeia Apepikr). (Jean-
Marie Krier, 2005 6.24-25)

H IFAT vroompilel ta péAn g oTIc TPOSTAOEIES TOVG VO ETEKTEIVOVY TNV
ayopd tov fair-trade. Avtd yivetar emiong amd ™ GLAAOYN Kol TN O1dd0oM TV
OYETIKOV UE TNV 0Oyopd TANPOPOPLDV, HE TO v gvepyel Ommg éva omueio
TANPOPOPLADV, KOl [LE TO VO TapEXEL GLUPBOVAEG Kot KaBodnynom oxetikd pe {nrnpota
eléyyov. H opoomovoia mapéyel ota péAN g eE€xovoeg evkatpieg OKTH®ONG HECH
NG OPYAVMOOTG HOG TOYKOGULNG O1ACKEYNC TOL TTpaypatomoleiton kébe dvo £t Kot
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TOV TEPIPEPEIKAOV / MIEPOTIKAOV GLVEIPLICEDY oTo €T 7ov pecoiafovv. H
anmootoA] ™¢ IFAT eivar va PeAtuwoer v mowdmta {oNg TOV KOWOVIKA
LEIOVEKTOUVI®MV TOPUYOYDV KOl VO TPOKAAECEL TNV OAQPUTVICT] TOL KOWOoU, Yo

LEYOADTEPT] OKOLOGVV GTO TAYKOGLLO EUTOPIO.

Ot topeic mov dpaoctnplomoteitan etvar:
1. H avémrtoén e ayopds yio tpoidvta dikaiov eumopiov.
H dnpovpyia epmiotosivng yia to dikaio epumopto.

H duddoom tov dikatov gumopiov kot

il

H evouvaumon tov TePLPepedV MOV UEIOVEKTOVV. (Jean-Marie Krier, 2005
6.24-25)

B. EFTA - “European Fair Trade Association”

To gvponaiké copateio dikarov gumopiov, 1WpHOMKE T0 1987 Ko amoteAel
pa évoon 11 swooyoyikdv opyovicpuov coe 9 evpondikés yopes. Ta péin tov
OPYOVIGLOD OVIUTPOCOTEVOVY £vay KOKAO gpyacidv dve tov 100 € exatoppvpiov,
TO. TEPIGGOTEPA OO TO OMOLOL EMITVYYAVOVTIOL HECH TOV EVOAAUKTIKMOV KOVOADV,

OT®G £Vl TOL KATOGTAUATO TPOIOVIMOV dikaov EUTOPiov. (Jean-Marie Krier, 2005 6.25)

O EFTA &1evkoldvel v avtaAdoyn TANPoeopldv Kot T dktdmon petalhd
TOV HEADV TOVL, UEC® TNG OWVOUNG TOV EYYPAG®V TOV KOl TNG OPYIvOoNG
GLVEOPLAGEMV.
Yrnootmpiler emiong ta péAn 0L HECEO O1APOPOV TPOYPOUUATOV, TNG GLAAOYNG
dedopévev, Kar g epyaciag tov o dwdwkaoieg evappovions. H epyaciec tov
"Advocacy and Campaigns Office" tov opyaviopov, otig BpvEéideg, otoxevovv ota
wpopata ¢ Evporaikng ‘Evoong, kot otoxebovv o610 vo €RNPeEdcovy  TOLG
EUTOPIKOVG KOl TOATIKOVG 180vovieg o€ oyeTikd {ntnipote veép Tov dikotov
eumopiov. Tlapéyer emiong 11g Pocikés TANPOPOpieg KAl TIG AVATPOGOUPUOYEG TOV

BonBovv Ta péAN pe TG eBviég ekotpateiec. (EFTA 2008)

. NEWS! - “Network of European Worldshops”
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To Aiktvo T0v Evponaik®v Worldshops, 10p0Onke 10 1994, sivar éva
diktvo amd 15 ebvikd copateio Worldshops, 1o omoio aviummpocwnedel meptocOTEP

om6 2.400 kataotpota o 13 y®peg. (Jean-Marie Krier, 2005 6.25)

H avéyxn ovvepyasiog og avtd 10 eminedo £yve TPOQPAVESTEPT LE TNV OAAAYN
™G EVPOTATKNG oyopds, kKabmg and o 1993 ta evpomaikd EcMTEPIKA GLVOPA EXOLV
KatopynOel kol o1 eUmMOPIKEG GLUEOVIEG cuLVATTOVTAL VIO TNV emiPAeyn g
evponaikng kowomtag. Emiong, to kivnua tov evoriaktkold eumopiov énpeme va
EMNPEACEL TNV TOATIKY] TOVELPORAIKA, BOTE Vo £xel aviiktumo. H evpomoikn
CULVEPYOGIO NTOV ATOPUITNTN OCTE Vo avamtuydel pia ko tomobétnon mive oto
Oépota Tov dlkaov epmopiov, P0G Kot TOV [0 KOV TOATIKE KOWOTNTO, AVALEGH

OTO EVPOTOIKA TOATIKG Opyova. ( NEWS! 2008)

O NEWS! dievkoAdvel T cvuvepyacio Kot T SIKTO®GON HETOED TMV HEADY TOV
pe v moapoyn tAnpoeopiwv (NEWS!letter, 16toxmpog, epyactipia, K.AT....) Kot HE
mv  opyaveon g eEapnviaiog  Evpomaikig  owbokeyng tov  worldshops.
Emunpdobeta avoantucoet kot cuvtovilet [avevponaikég opactnptotnteg eKoTpaTEioG

KoL TOPEYEL OTO, LEAT] TOL ATTOLTOVLEVO, DVAIKA Y10, VO GUUUETEXOVV. (Jean-Marie Krier, 2005
0.25)

A. FLO International — “Fairtrade Labelling Organizations

International”

O ToyKOGN10G 0PYAVIGUOS TIGTOTOIN GG TPOIGVTOV dikalov gpmopiov,
1WpvOnke 10 1997 wan givar €va diktvo 20 €BviK®OV 0pYOVICUOV TGTOTOINGNG, TOL
EVEPYOUV KAT® amd Spopetikd ovopata Onmg TransFair, Max Havelaar kot
Fairtrade Mark. Opyaviopol miotonoinong tpoidovimv dikaiov EUTopiov VIAPYOLY GE
14 svpomaikég yopeg kabmg eniong kot otov Kavadd, otigc Hvopéveg IoAteieg ko
omv lanwvia. O “FLO International” 1©¥p0Onke ywo va cvviovicel v epyacio TV
TAYKOGHIOV TPOTOPoVAMDV (ote vo. eacparicel 6Tt ot dV0 Paocikég 106ec NG
PUL0C0PIaG TNG TIOTOTOINGNG, Yol TAPASELYHO OTL TO TPOTOKOAAN TAPAYMYNG KoL Ol
OYETIKOL E TO TPOIOVTO KAVOVEG EUTOPIKMOV GLVOAANYDV (0TafEPEC EAAYIOTES TIUEG,

KAVOVIGHOl GYeTIKd e TPOKATABOAEG, KAT....) €lval EVAPLOVICUEVOL KOl EAEYXOVTOL
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OmOTEAEOUOTIKG  KaTd OAO TO WNKOC 1TNG OALGIdOG  OvePOdlacuov. (FLO
INTERNATIONAL 2008)

Avtv v mepiodo, o FLO dievkordvel ) Pudoiun avantoén kot v
EVOLVAUMON TOV HEWOVEKTOUVIOV TOPOY®Y®V Kol epyalopévov oe 59 ydpec.
PuOpilet ta mpdTuIO Kot VTOGTNPILEL TOVG TOPAYDYOVS, AVOTTVGGEL KOl OVOOEDPEL TOL
npdétumo. kot Ponbd tovg mopoywYoUG OTO KEPOOG KOl OTN  OTNPNON NG
TIGTOTOINOTG KOl TNG KEPAAAOTOINGNG OTIS gvukatpies ayopds. T'a va dtucpariicovy
1 SQAVELL TOV GUGTNUATOG, TO TPOTLTOL AVOTTOCCOVTOL Kol ovaBE®POvVTOL amd
v Emutpony mpotomwv FLO, oty omoior  cuppetéyovv péAN omd TG 0pYOvOGELS
pedwv FLO, T1c opyavdoelg mopaywymy, TOLG EUTOPOVS Kol TOLG €EMTEPIKOVG

EUTEPOYVAOUOVEG GUUUETEYOVV. (FLO INTERNATIONAL 2008)

Ievikotepa, mépo and vo katoPfindel o dikom Ty (Fairtrade eldyiotm
TIUN) Yo To. TPoidvta Toug, N dc@diion tov Fairtrade Bonbd tovg mapoaywyovg va
YTIGOVV TNV AmOPAiTNT KOW®VIKT LITodoun amd v omoia ta eENg tval pdvo peptkd

oo TO TOPAOELYLOTOL:

<+ Beltiopévn tpodcPaon oe yaunAd 1 dtoko davelo

X/
**

Teyvikn Ponbeta yoo TNV 0KOdOUNGN TG LIOSOUNG He 6TOY0 TNV Pertioon
™G MOpPAY@YNG

X/

¢ ZVOTNUOTO EMKOWVOVIOV Kot EE0TAMGHOG LETAPOP®V Kot eEmeepyaciog

X/
L X4

KoAvtepn vyslovopukn mepiBaiym kot ekmaidevon
s Teyvikn Sopopomoinon KATAPTIoNG Kot KAVOTNTOG YO TO GUVETALPIOTIKA

HEAN KOl TG OKOYEVELES TOVC. (FLO INTERNATIONAL 2008)

Amo 1o 1996, n ovvepyasia PETAED ALTOV TOV TEGGAP®V OMEBVAOV dkTH®OV
&xel avamtuybel apkerd. Kato ond to axkpovopo "FINE" (mov avtimpocomnevet to

apywd ypaupo twv FLO, IFAT NEWS! kot EFTA) ot eknpdconol TV £Tapeidv
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KAVOUV TOKTIKEG GULVEOPLAGELS Y. Vo cuvtovicovv v gpyocio tovc. O "FINE"
EUMAEKETAL WOLHTEPA OTNV OVATTTUEN EVOG EVOMUOTOUEVOD GUGTHLOTOS EAEYYOL YO
0AOKANPO TO Kivrua Tov 81KV EUTOPIOL KOl GTNV LIEPACTION TNG €PYACIAg O

OeBvEg emimedo. (Jean-Marie Krier, 2005 6.25)

Xaptng Opyavorcemv Tomomoinong

TNy : FLO INTERNATIONAL
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KE®AAAIO 5: H ANATNTY=H TOY AIKAIOY
EMIOPIOY XTHN EYPQITH

5.1 AuoTpia

2mv Avotpia vadpyovv 600 peydrot
opyavicpot  dikaiov

EZA fair-trade

gumopiov, 1
kot 1 Eine-Welt-
Handel. Yrndapyovv 100 xotactiuota
pe TPoiOVTO OMOKAEICTIKG — OlKOOV
eumopiov  (worldshops), ek TV
omoimv ta 87 eivar péAn mc AGRE
Weltladen, TOV OLGTPLKOV
copoteiov avtov Tov €idoVg TV
kataotnudtov. Ta vrorowma 13 ta
owyepiCetar mn  Eine-Welt-Handel
KOl OEV AmOTEAOVV OKOUOL LEPOG TOV
copoteiov. Amd 10 1995 6Aa 1O
worldshops  mov

aVNKOUV  GTO

ocopateio €yovv viobenoer  éva

Koo Ovopa Kot Eva Koo AoyoTumo.

FEP’OHOYAOE, ZADEIPOIIOYAOS

IIINAKAX 1
To rﬁucaw EUmOP0  oTNV Avotpia
Evponn to 2005
Ewsayoywkoi Opyavicpoi 6
Xnpeia TONoNG
Kartaotpota OTTOKAELGTIKMDV
nmpoiovtwv fairtrade 100
Supermarkets 2000
Al 1250
XYNOAO 3350
Amacyorovpevo IIpocowmko
(og TMpn Aacydéinon)
Eicaywywkol opyovicpol 38,9
Yopateio KOTOOTNHATOV
OTOKAEIOTIKOV TPpolovTmV fairtrade 2,6
Opyovicpol mietomoinong 7
2YNOAO 48,5
TCipog, o€ 000 €
Eiwcaywyikol opyavicpol 12805
Zopoteio KATOOTNUAT®OV
UTOKAEIOTIKOV TpoiovToV fair-trade 7460
Opyavicpol motonoinong 15781
Empépooon/ PR/ Marketing og
000€
Ewcaywykol opyavicpol 232
Yopoateio KOTOOTNHATOV
OTOKAEIOTIKOV TpotdvTov fairtrade 142
Opyovicpol motomoinong 325
~YNOAO 699
Ovopo Etikétag IIiotomoinong FAIRTRADS
ApOpoc etiket@v otomoinong 23 2008
Mepidwo Ayopdc, 6 % o
ITicTomompévog Kapég 2,3
[Motomompuévo todt 2,1
Mo TOMOMPAVEG UTAVAVES 2.3
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Eniong, deopedovtal vo akoAovBncovy o 1910 TpOyPaUILe ETIKOVOVIOG Kot TpomOnong
Yo 6A0 1O YPHVO.

Amo 10 1993 £éywvov mpoomdbeleg otnv Avotpion yoo ™ odbeon mpoidvtwv dikoov
gumopiov ce

supermarkets Kot cpepa OpPIGUEVOL
ITHTH: Jean-Marie Krier, Epevva “Fair Trade

in Europe 20057, 2005, Fair Trade Advocacy Office
nepiocotepa oo 3.300 kataosTpoTo Bpu&éhhec, 22 lovviov 2005, 6 37

MOVIKNG TOANGTG.

and ovtd eivar Srobéca o€

To eBwvonwpo tov 2001 dpyioe yia TPOTN POPEA 1 TNAEOTTIKY SLOUPNILLOT) TPOIOVTWOV
fair-trade Tovtdypova pe v évtumn wpomOnon Kot amd TOTE M Ayopd CLTOV TOV
TPOIOVIMOV APYLOE VO ETEKTEIVETAL CTLOVTIKA.

Téhog, n EZA fair-trade dnpuovpynoe 10 2004 éva katdotnuo mov di€bete mpoidvia

dikoov gumopiov kot froAoykd mpoiovta pe to ovoua “bio+fair”.(Jean-Marie Krier, 2005

6.36-37)
IMINAKAX 2
5.2 BéAyio
To dikao gpmépro otnv Evpomn to .
2005 Béiyo
Y10 Bélyo vmdpyovv 0o peydhor | Ercereyuoi Opyaviepoi S
Inpeio tOA6NG
opyovicpol dikotov gumopiov, M | KotaoTAuoto omokKAELOTIKOV TPOIOVTMV
. fairtrade 295
Oxfam-Wereldwinkels Kol N [ Supermarkets 700
Oxfam-Magasins du monde. H Alro 0
YYNOAO 1050
npatn dwoxepiCetar 205 worldshops | Arasyorodpevo Mposwmké (o
, , nMpn Anacyoinon)
ota omoia omacyorovvron 7.100 & . -
GOy ®YIKOL OpYOVIGLOL 44,7
g0elovtéc ko M Ogdtepn 70 | Topotein KATAGCTNHATOV OTOKAEIGTIKOY
nmpoldvimv fairtrade 30
worldshops pe mepimov  3.000 Opyavicpol metomoinong 8,5
c0ENOVTE YYNOAO 83,2
5 TCipoc, o& 000€
Yndpyovv TEPImov 1.000 | Ewoayoyuoi opyaviopoi 17055
) i Yopoteio. KOTooTNUATOV OTOKAEIGTIKMV
supermarkets oto omoia Swtibevton | gpoisviwvy fairtrade 20000
TpoioVTa Sikoiov epmopiov. Opyaviopoi motomoinons 15781
Empépowon/ PR/ Marketing og 000€
Me yopnyle g  kvPépvnomg | Ewsayoyioi opyaviopoi 200
i i i Yopoateio KOTOOTNUATOV OTOKAELCTIKMV
dnovpyntnke otig Bpu&éheg éva npoidvTov fairtrade 81
Opyavicpol motomoinong 288
YYNOAO 569
Ovopa Etikétag IMiotomoinong Max He#tRlaar
[EPONOYAOE, ZAGEIPONIOYAOS Appég grucetéy Ihoronoinong 322008
’ Mepidro Ayopdc, g %
[TicTomompévog Kapeg 1,7
ITictomompévo todn no
[Tistomompéveg umaviveg 4




A1kaio Emnorio

kévtpo dikatov gumopiov (fair-trade center) mov €yl otOY0 TV VIWOSTNPEN TOV

dikoov gumopiov kol TNV TpomONoN TOL.

To kivnua tov dikonov eumopiov oto BéAyo elvor amd to peyoAvtepa Ko

gvepyd. (Jean-Marie Krier, 2005
0.38-39)

5.3 Toéxikn Anpokpartia

o

[THT'H: Jean-Marie Krier, Epevva “Fair Trade
in Europe 2005, 2005, Fair Trade Advocacy
Office, Bpu&éiieg, 22 Iovviov 2005, o 39

Av ka1l to Kivnuo tov dikouov gumopiov €lval KATL TO VEO OTN CLYKEKPUEVT YDPO.

VILAPYOVV NOT KATO101 OPYOVIGHOT TOV TPOSTAHOVV VO, TO AVOTTOEOVV.

Ot opyaviopoi avtoi eivon o Jeden Svet (One World), n Ecumenicka Akademie kot o

Society for fair trade and Development Education. To kalokaipt tov 2004 ot tpelg

aVTOl OpYaVICUOL VOGOV TIG OLVALELG TOVG dnpovpymvtag to Association for Fair

Trade pe otoéY0 TV TOYOTEPN AVATTLEN TOV KIVIALOTOG TOV OiKOOV gUmOpiov otV

Toeyla.

Y10 Jeden Svet oavnkel TtO

TOMOTEPO KOTAGTNUO TPOIOVT®V

dikatov gumopiov oty Ipdya to

omoio TOVLAGEL emiong
YEWPOomoinTa TPOioVTIQ
vrootnpilovtog TOVG

nepropopévoug Toéyovg moAites.

(Jean-Marie Krier, 2005 . 39)

5.4 Aavia

Méypt mpoceata vanpyxov 00

eloaywyeic fair - trade mpoidovtwv

aAAG pe T Owlvorm tov “Fair

FEP’OHOYAOE, ZADEIPOIIOYAOS

ITINAKAX 3
"21"(())0 Sﬁucmo gumopro otnv Evponn to Aavia
Ewayoywkoi Opyaviepoi 1
Xnpeio Toinong
Kataotipoto anokAeloTIKOV Tpoidovimv
fairtrade 6
Supermarkets 1000
Al 31
~YNOAO 1040
Anacyorodpevo Ilpocomikd (og
mMpn Amaoyoinon)
Ewsaywyikol opyavicpol 0,3
Yopoteio KOTAGTNUATOV OTOKAEIGTIKOV
mpoidvimv fairtrade 1
Opyavicpol moetomoinong 4
YYNOAO 5,3
TCipog, og 000€
Ewsaywykol opyavicpol 780
Yopoteio KOTAOTNUATOV OTOKAEIGTIKOV
npoidvtwv fairtrade 282
Opyavicpol motomoinong 12000
Empépomon/ PR/ Marketing og 000€
Ecoymyikol opyavicpol 2
Yopoteio KOTAGTNUATOV OTOKAEIGTIKOV
npoidvtwv fairtrade 125
Opyavicpol metonoinong 400
~YNOAO 527
‘Ovopo, Etikétog Motomoineng Max 50

Havelaar

Ap10péc eTiket@v IMicTomoinong 9 2008
Mepidwo Ayopdg, o %
IMotonompévog KapEg 2
ITistomompévo todn <1
[Tictomompuéveg pmoviveg 0,9
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Trade Import” to kaAokaipt Tov 2005, 0 pévog opyaviopuog mov anépuetve eivon o Fair

Trade Gruppen.

To 1995 o Fair Trade Gruppen onpovpynoce 10 Aavikd cOUOTEID TOV KOTACTNUATOV

ne npo'i(')vra OlKOLOV s},m:opiou, TIHI'H: Jean-Marie Krier, Epgvvo “Fair Trade Av0mtel 6
worldshops in Europe 20057, 2005, Fair Trade Advocacy

, , , Office, Bpu&élieg, 22 Tovviov 2005, ¢ 41
O opyaviopog ovtdg eloayel K KOl TO

Mnayklovtég.

[Tpoidvta dikaiov gumopiov vdpyovv oe mepiocdTepa and 1000 supermarkets otV
Aowvia.

Yuykpwvopevn pe GAdec yopeg katd v mepiodo 2000-2005, n AoavéCikn ayopd
npoiovtov fair-trade delyvel va éxel 10 mepBmpro vo avénbet kot dAro. (Jean-Marie
Krier, 2005 6.39 - 41)

ININAKAX 4
5.5 DiAavoia , , ,
To dikao gumépwo otnv Evporn to .
Driavdia
2005
Ewsayoywkoi Opyavicpoi 5
Inpeio TOANoNG
, . Kotaotipato amokAeloTikdv mpoidovimv
Ym  Ouoavdie  vmapyovv S frirtrade 55
eloaymyeig  mpoidvtmv  dikawov | Supermarkets 3000
) Al un dwhécio
EUTOPLOL. 2YNOAO 3050
To @avdid ocopateio tov | ATecrorodpevo Mposomks
(og T pn Atacy6inon)
worldshops ‘“Maailmankauppojen | Eisayoyucoi opyaviouoi 7
.. ' , Zopotelo KATAGTNUAT®OV OTOKAEIGTIKMV
liitto ry” omovpynnke to 1986 TpotovToy fairtrade 20
Ko amoteleiton omd 28 péhn ta | _Opyeviopol motomoinong S
YYNOAO 32
omoia Aertovpyovv 25 | T¢ipoc, o€ 000€
, . . Ewsoymykol opyavicpol 300
KataoTnUuaTo aveEdptnto to &va - : -
Yopoteio KOTooTNUATOV OTOKAEIGTIKMOV
amd To GANO, Lo, ovoykadTnTo Yo, | Tpoidvov fairtrade 794
. Opyovicpol metomoinong 7700
po TEPOOTIO KOl | Empépomon/ PR/ Marketing oc 000€
APOLOKOTOIKNUEVT YhpaL. Eiwcaywyikol opyavicuoi 20
Yopateio KOTOOTNUATOV OTOKAEIGTIKMOV
Ynrdpyovv mepinov 700 €Behovteg | mpoidvtwv fairtrade 41
, Opyovicpol motomoinong 239
ot PLAavotka worldshops. SYNOAO 300
‘Ovopo Etikétag IMietomoineng FAIRTRADE
AprOpog etiketov Motomoinong 17 .
['EPONoYAOs, ZAGEIPONOYAOE Menidin Avandc as % o 2008
EHHFH: Jean-Marie Krier, Epgvva “Fair Trade
Ein Europe 2005, 2005, Fair Trade Advocacy  18éciuo
ﬂOfﬁce, Bpué&éideg, 22 Tovviov 2005, ¢ 42
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2 Olavdio vdpyel To povadikd mioio dikatov epmopiov g Evpdnng, to Estelle.

To Estelle eivan éva mAhoio pe tpia 1otion 10 omoio Asttovpyel wg onpeio

TAnpopopnong tov fair-trade oe dmoto Apdve dével. Aettovpyel emiong og Qoptnyo

mholo yw mpoiovta dikoov gumopiov. Ilpoidvta dikatov eumopiov Ppickoviar otnv

duavdio oe mepiocdtepa amd 3.000 onueio modAnone. (Jean-Marie Krier, 2005

0.42-43)

5.6 NaAAia

Yndpyouv apkeTol €l00ymYELS
Tpoidvtev odlkaov gumopiov €k
TOV OToiwV PeyaAVTEPOL Eival ot
TOPOKATO:

O “Solidar’Monde” o onoiog
etvar o peyarvtepog g [aAdioc.
[0p0Onke 10 1984 Ko katéyet
nepinov 10 80% Ohwv TV
gloaymyav tov fair-trade. Ewcdryst
am6d 40 Sopopetikég yopeg omd
120

OLPOPETIKEG OUAOEG

TOPAYDYDV.
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IIINAKAX 5
"21“(())0 5611((110 gnmopro otnv Evponn to Fadio
Ewsayoywuoi Opyavicpoi 18
Ynpeio toinong
Koataotipoto anokAeloTikdv Tpoidovimv
fairtrade 165
Supermarkets 10000
Al 132
YYNOAO 10300
Amnacyorodpevo Ipocoymkéd (og
nMpn Amooyéinon)
Ewsaywyikol opyavicpoi 39
Yopoteio KOTAOTNUATOV OTOKAEIGTIKOV
npoiovtov fairtrade 21
Opyavicpol motomoinong 25
~YNOAO 85
Tlipog, og 000€
Ewsaywyikol opyavicpol 9474
Yopoteio KOTAoTNUATOV OTOKAEIGTIKOV
mpoidvimv fairtrade 9300
Opyaviopol moetonoinong 69000
Empépomon/ PR/ Marketing og 000€
Ewsaywyikol opyavicpoi 223
SOUOTEIN KOTAGTNUATOV OTOKAEIGTIKOV
npoiovtmv fairtrade 500
Opyavicpoi motomoinomng 750
~YNOAO 1473
. . , Max
Ovopa Etikétog Iistomoineng Havelaar
ApBpog etikerav IMetomoinong 74

Mepidwo Ayopdg, o %

[Tictomompévog kopég

un dwféoylo

[MicTomomuévo todin

un dubéoo

Thartomomnévse nmrovdvsc

nm S1Afa 10

—IIHT'H: Jean-Marie Krier, Epevva “Fair Trade
in Europe 20057, 2005, Fair Trade Advocacy Office

Bpuééhieg, 22 Tovviov 2005, ¢ 44
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H “Alter Eco” 10p00nke 10 1999 kat dwovépel mpoidvra fair-trade oe apketég peydieg
alvoidec supermarkets. Xtn ['oaAlio vrdpyovv mepiocodTepa amd 160 worldshops péin
tov copoteiov “Federation Artisans du Monde” (Artisans of the World Association)
Kot amacyoAovv  meplocdtepovs and 5.000 ebehoviéc. Ola T péAN 10V copateiov
&yovv 1o 1610 LoydTLTO Kot TOV 15310 TPOTO EMKOVOVIOG.

Ta tpdypota eEglicoovtal Tayvtata amd 1o 1998. Xfuepa unopeig va Bpeig mpoidvta

o€ meplocotepa amo 10.000 yorlkd supermarkets. (Jean-Marie Krier, 2005 6.43-45)

IMINAKAX 6
5.7 rgppqviq To dikawo spmopro otnv Evpodnn 1o Teppavio
2005
Ewayoywoi Opyaviepoi 41
Xnpeio TOAoNG
Kotaot)poto amokAeloTik@dv Tpoiovimv
Ynapyoov 3 Bacucoi | fairtrade 800
Supermarkets 23000
opyaviopol fair-trade [ A 9800
npoidvtwv. Or “gepa”, “dwp ZYNOAO - - 33600
Amnacyorovpevo Ilpocowmiko (oe
mensch + Zukunft eG” ka1 “EL | #Mipn Amacyéinon)
. Ewsaymywoi opyavicpoi 187
PUENTE". Yopoteio. KOTOOTNUATOV OTOKAEIGTIKMV
npoiovtov fairtrade 7.3
Opyavicpol motomoinong 9
O “gepa” stvan 0 eloaywyeog pe | SYNOAO 203,3
, , Tlipog, o€ 000€
0 peyokbtepo  tipo  otov Eiwoaymyikol opyaviopol 55035
koopo. Ta mpoidvio, TOL | ZOHOTE KATACTNUATOV OMOKAEIGTIKGOV
npoidoviwv fairtrade 20000
KOAOTTOVV €val TEPAGTIO €0POG | Opyavicpol motomoinong 58000
o TPOEPYOVTAL ond Emu(’)p(p(oc’n/ PR/ Mal:keting og 000€
Ewaywywot opyovicpol 1441
neplocotepeg and 140 opddec | Topoteion KOTAOTNUATOV GTOKAEIGTIKGOV
] npoidviwv fairtrade 445
Tapoywywy. Opyavicpol motomoinomng 600
Eniong, eodyel mpoiovia yiu |=YNOAO 2486
‘Ovopa Etikétag IIiotomoineng TRANSFAIR
AOYOPLOG O BAL®V OPYOVIGUDV | ApiBpég eTiketdv IIisTomoinong 87
, . Mepidwo Ayopdg, og %
o€ JAPOPES EVPOTOTKES YDPEG. TTGTOmOm HEVOS KapE |
Amnacyorel 140 gpyaldpevoug | Iliotomomuévo todn 2
ITictomompéveg pmaviveg un debéoo

KOl TOL VKOV 800
worldshops. To 2005 y16ptace to TPLOKOGTA TOL YEVEOALL LE TITAO

“fair forever”.
ITHTH: Jean-Marie Krier, Epevva “Fair Trade

in Europe 20057, 2005, Fair Trade Advocacy Office
Bpu&éieg, 22 Tovviov 2005, 6 46
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O “dwp mensch + zukunft eG” amacyorel 17 epyalduevovg kot Paciletor oe pia
pakpoypovia oyéon mov £xetl avantvéet pe tov “Preda Fair Trade Center” mov £dpedet
otig Duannivec. Eniong, vrootpilel tov mapamdvem opyoviGid otn Hiyn Tov Yo To.

OO LLALTO, TV TOLOUDV.

O “EL PUENTE” vYotepa ond pio avaykoio @4acm avadlopydvmong Tov TEPUGE
oeiyvel va apyilel Eavd va evepyomoteital, Ywpig OUmG va VTAPYOLY YVOGTA GTOt El
TTPOG TO TAPOV.

2m Teppavio avapryvdovior tepiocdtepol and 70 xovopéumopotl otV oyopd TV
TPOIOVTOV dikoov gumopiov.

Metd v avadiopydvwon tov 1o 1998, 0 copateio TV YEPUOVIKOV KATOGTNUAT®OV
dikatov eumopiov €ide ta péAn tov va avédvovtal and 280 coe 450, evovovtag pe
avTOV T0V TpOTo Tepiocdtepa amd Ta picd worldshpos g I'epuaviag. To televtaia
xPOVIaL avortOyOnke pio GLAAOYIKY TOWTOTNTO Yo To LEAN TOL opyavicuov. Kdatm
oand 1o mpdypappo “Weltladen 2006 (Worldshops 2006) d600nke 1dwaitepn Eppaon
OTOV EMOYYEALOTICUO KOU OTOV €KHOVIEPVICUO TmV Kotootnudtov. Ta mpota
KOTOOTNUOTO TOV TO €Pdppocay gidav tov tlipo Tovg va av&dvetol KaToKOpLEO,
votepa amd TV aAlayn TG Tomofesiog TOVG Kol TV OVOKOIVIOT TOVG GOUPMVOL e

TNV GLALOYIKY] GYEOLOCTIKT VPO TOV OTOPACIGTNKE.

ELdyiota worldshops €yovv vroiiniove. Extipdror 6t ot ['eppavia amacyorodvton
nepimov 50.000 eBelovtég oe KOTAOTAUOTO LE TPOIOVTA OIKOOL EUTOPIOV KOl GE
opdoeg dikotov gumopiov.

Amo to 1998 n yeppovikny kvBépvnomn vrootnpilel evepyd TG OpAGTNPLOTNTEG TOV
dikatov eumopiov. Avapeoa oto 2003 kot oto 2005 pia tepdoTion KOUmTAvVio PE TO
ovopa “fair feels good” katdpepe vo PEATIOGEL KATA TOAD TNV EKOVA TOV KIVILOTOG

TOV dikaov eUmOPiov Kol TV TPOIOVTWV TNG. (Jean-Marie Krier, 2005 6.45-47)

5.8 Ouyyapia

Mia tpdoeatn andmelpa yioo dS1d0cn Tov dikoov gumopiov otnv Ovyyapia £yve To

1995 pe 1o dvorypa evog KaTaoTHOTOS dikatov gumopiov pe v Porbeia tov EZA

™G Avotpiag. AvGTUYMG, TO KOTACTNUO OVOYKAGTNKE Yo SpOopovs AOYoug va

Kielioer petd amd 18 unveg Aettovpyioc. To 2004 pe mpotoPfoviio g “Utilapu
54
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Halozat”, evog opyaviopod vy tv &&umnpétnon Tov ToAitn, apyloav ot
dpaoTNPLOTNTES Yo TN d1ddoon Tov dikatov eumopiov. H kivnon avtr| vmootpiydnke
anevBeiog omd tov “Vedegylet” (Protect the Future), évav opyaviopd mov 6tdyo £xet
TNV aPUTVIGT] TOV KOO Yo TV LIELBLVOTNTA poG G€ Gyéom He To TePIPArAoV. N
GUVEYELD GUUUETELY OV GTNV TPOOTAOELN TOVG KOt AALOL OpYOVIGHOL.

[MTapd to 1vyeyovog ott oty Ovyyopic o1 Kotavol®TéS elvar  TeEPLGGOTEPO
gvocOnTomoMUEVOL Yo TV TIUN TOL TPOTOVTOC Kol O)l Yo TOV TPOTO TOPOYMYNG,
vapyovv oyxéd ywoo Tn onupovpyio evog compoateiov (Hungarian Fair Trade

Association). (Jean-Marie Krier, 2005 c. 48)

ININAKAX 7
5.9 |p)\GV6iG To dikawo gumépro onv Evponn to ,
2005 Iplavdia
Ewsayoyukoi Opyaviopoi 3
Inpeia mOAoNg
Kotaotipoto omokAEloTIKOY TPoidoviaV
H avadl0PYAVMOO) TOV | fairtrade 6
, « »» | Supermarkets 250
Aertovpywwv  tov  “Oxfam A 1 SuabEono
elyav avtiktomo kot ot doun | EYNOAO 260
. i Amnacyorovpevo Ilpocormikéd (og
OV diKoUOov EUTOPIOL OTNV | misipn Amacydinon)
Ovyyapio. Ewcaywykol opyavicuoi 6,8
SOUOTEN KATAGTNUATOV OTOKAEIGTIKOV
O “Oxfam Ireland” | mpoidvrov fairtrade oyt
, , Opyoavicpoi metomoinong 2,3
XSL’L’ODP’YSI g &lioaymwyeag YYNOAO 9.1
Tpoidvtov dikaov eumopiov | TGipos, ot 000€
Ewcaywyikol opyavicpol 615
yw ta tpie worldshops mov TOUOTEIRL KOTAGTNUATOV OTOKAEICTIKOVY
5 , . mpoidvimv fairtrade 710
wepifetar. Avtd sivon ko - -
Opyovicpol metomoinong 5000
0. povodikd  koataotnuato | Empépemen/ PR/ Marketing g 000€
) i Ewsaywyikol opyavicpol 28
MoV givar eCEISIKEVHEVE O Yopoteio KATACTNUATOV OTOKAEIGTIKOV
npotévia,  fair-trade oy |polovrev fairtrade ot
Opyovicpoi metomoinong 50
Iphovdia.  Ilapéyovv  éva | ZYNOAO 78
) , . .| . , FAIRTRADE
HEYGAo £0poc Tpoidviwv amd | Ovona Etikétog Iietomoineng Mark
20 ydpeg. ApOpoc etiketov iotomoinong 24
Megpiowo Ayopag, 6 %
Eniong, vrdpyovv nepinov 30 | IMistomomuévog kopig 2
i i ITietomomuévo todn 0,5
N KoL TEPIGo0TEPA  UN [Tietomomuéveg pmovéveg 0,5

e€edkevpéva KataoTtnuato Pe Tpoidvta dikatov gpmopiov ta omoia To Tpounevet o

ITHT'H: Jean-Marie Krier, Epgova “Fair Trade 55
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opyaviouédg “Dakini Fair Trade Ltd”. O opyaviopog avtdg wwphnke 1o 1996 kar ot

my£G Tov givan kupimg omd v Taiddvon kat To Nemda.

> Bopewa IpAavdio o topéag tov dikaov eumopiov £xetl dounbel amd Tovg id1ovg

0pYOVIGHOVG oV glval yvootol amd 1o Hvopévo

Booiielo kot vmapyovv 2 worldshops. Ilpoidvta dikoawov gpmopiov pmopodv va

Bpebovv oe mepimov 250 koTaoTHHOTO AMOVIKNG TOANONG. Mo Tpdoatn £pgvva TG

KuPépynong £oe1&e 6tL oy Iphavoio 9 otovg 10 motevoLvV OTL TO diKOo EUTOPLO e

OVOTTUGOOUEVO KPATN €ivonl ONUOVTIKO Kot 0Tt ta. Tpiet TéTOpTa

TPOTIHAEL vo. ayopdoet éva mpoiov pe v évoelén FAIRTRADE

TOPOUO10 OALL Y®PIg TNV EVOEIEN. (Jean-Marie Krier, 2005 6.49-50)

5.10 ItaAia

Amo v 1dpvon g to 1988, n
TPOTOTOPLOKT “Ctm
Altomercato” peydilmoe yia vo
yivel ono

évog TOVG

UEYOADTEPOVG EL0AYMYELC
wpoidviwv dikaov gumopiov
otV Evponn Kol 0
LEYOADTEPOG UE OPOPE TNV

ItoAio. Amacyoiel mepimov 80

epyalopevoug Kol
wpoundeveton  mpoidovia  omd
150  opddeg  mapaywy®v.
[Mpounbever  mepimov 500

worldshops kot mepimov 2.000
EMMAEOV  KOTOVOAMTEG HECH

500 supermarkets. H “Ctm

Altomercato”  ocvveyiler va

FEP’OHOYAOE, ZADEIPOIIOYAOS

Tov Iplavdov

omtd Ot éva

ININAKAX 8
"ZF(())OS&KMO gumopro otnv Evponn to Ttahia
Ewsaymyuoi Opyavicpoi 9
Ynueio Toong
Kotaotipato amokAeloTikdv mpoidovimv
fairtrade 500
Supermarkets 4000
Al un dwbéoylo
YYNOAO 4500
Anocyorodpevo Ipocomiko (oe
T pn Anacyéinon)
Eiwoaymyikol opyaviopol 128
Yopoteio KOTOSTNUATOV OTOKAEIGTIKMOV
npoidoviwv fairtrade 0,5
Opyovicpol Tetonoinong oy
YYNOAO 128,5
Tlipog, og 000€
Ewsayoyikol opyavicpol 41165

Zopoteio. KOTAOTNUATOV OTOKAEICTIKMV
npoidviwv fairtrade

un dubéoo

Opyoavicpol metonoinong

20000

Empépomon/ PR/ Marketing og 000€

Ewsaywykoi opyavicpol

210

Yopoteio. KOTooTNUATOV OTOKAEIGTIKMOV
npoidoviwv fairtrade

un dwféoyo

Opyavicpol metonoinong

un dwféoyo

XYNOAO

210

‘Ovopa Etikétag IIistomoinong

TransFair

ApOpdg etiket@v [otomoinong

un da0écio

Mepido Ayopdg, o %

ITiotomomuévog KopeEg

un dwbéoyio

ITieTomompévo todn

un dwbéoylo

ITicTomompéveg provéveg

un dwbéoyo

[MTHT'H: Jean-Marie Krier, Epevva “Fair Trade

in Europe 20057, 2005, Fair Trade Advocacy

Office, Bpu&éleg, 22 Tovviov 2005, 6 51
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elval amd TOvGg MO KAVOTOUOLS OPYOVIGHOVS, €lodyovtag mpoidvta fair-trade oe

KLUAKElo ONpdcLov oyoreiwv otnv [taiio.

A&woonueiotor opyaviopot gtvar emiong ot “Commercio Alternativo” kot “ROBA
dell’Altro Mondo”. To cwopoteio TOV KATOCTNUATOV HE TPOIOVTA OTOKAEIGTIKA
dikoov gumopiov €ide ta PéAN ToL Vo avEdvovtat o TeEAsvTaia S xpdvia amd 65 oe

124. To copateio moapéyel TOALEC VANPEGIEC oTOL LEAT TOVL.

Muepa oty Itaio ta mpoidvta tov dikaiov gumopiov Ppickovrtal og mepimov 2.900

supermarkets. (Jean-Marie Krier, 2005 o. 50-52)

5.11 Actovia

2 Aegtovia 6gv VTAPYOVY OKOUN ETIGNUES VITOJOWES Y10 TPOTOVTA dTKOOL EUTOPIOV.
[Tapd dAa avTd VITAPYEL KOPES KO TGAL TOL TPOEPYOVTOL OO OIKOO EUTOPLO KO TOL
glodyel pio 10010TIKN Entyeipnon.

Av Kot apKeTES eToupEieg evoloeEPONKaY Yo To dlkato eumdpilo ko giyav v Tpdeon
Vo T0 SdMGOVY EVPEMG, Kapio dev eotioce TNV TPocsoyr ™S novo oe avtd. Oheg
elyav Kol GALEC aoYOAlEG TOV TIG KPATOLGOV OMOPPOPNUEVES. ATO OTL Qoivetal, M

o1adoon tov dikoov eumopiov otn Agtovia icmg vo kabvotepnoel Alyo. (Jean-Marie
Krier, 2005 o. 52)

5.12 AiBouavia

Ta mpadTa dpbpa yio 1o dikaio eumoplo dpyeav va epeaviovior ot ABovavia 6Tig
apyég tov 2005.

O HOVadIKOG OPYAVIGHOG TTOV EVIIAPEPETAL YL TN O1Ad00M TNG EVvOlag TOL diKotov
eumopiov  etvar o “Aplinksaugos informacijos centro” (The Environmental
Information Center) to omoio Agttovpyel oG cvvdeouog pe 10 mpoypappo “NEWS!

Goes east”. (Jean-Marie Krier, 2005 c. 52)
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5.13 AougeuBoupyo

To Aov&epPovpyo dev ypetdotnke moté va avantuéel £va diktvo ioaywyng fair-trade
Tpoidvtwv, Ady®m Tov Yeyovotog 0Tt PBpioketor oty kapdd g Evpodmng kot ott
GLVOPELEL L TPio KPAT TOL £X0VV TOAD avamtuypéEve diktva dikoov gumopiov. Ta 6
worldshops mov £€yet, Aettovpyovv pe 200 mepimov ebehovtég kar mpounHevovran
poidvta amd to Béhylo ko ™ ['eppavia.

[Ipoidvta dikaiov gumopiov umopovv va PpebBovv oe mepimov 90 karTooTAHOT
MaviKng ToAnoNg Kot 6€ dvo and Tic facikég alvcideg supermarkets.

Eivol a&loonueioto 611 10 AovEeppovpyo givar to tedevtaio pépog mov cuveyilel va

vrdpyel akdpo n ovopasio “third world shop”. (Jean-Marie Krier, 2005 o. 53 - 54)

5.14 MaAta

Oa propovce va yapaktpiobetl g to mo tpwtomdpo pELoG g Evponaikng Evemonc
v T0 B€pa tov dikaov gumopiov. Kab’ 6An tn didpkela Tov £T00G dopyavdvovTaL
eKONAMoELS Yo TNV Tpo®Onomn tov dikaov gumopiov. Ot 600 peyordtepeg elvar to
“Worldfest” mov yivetal to Mdio v moykdécpo nuépa Tov dikaov gumopiov Kot To

eeoTIPAA “Taste the World” mov yivetar to Noéufpio.

To dikaro gundpro 1onyOn 10 1997 pe v dpvon g “Koperattiva Kummerc Gust”
(Fair Trade Cooperative) n onoia onjpepa amaptileror omd 100 péAn. O meprocdteped
TOMGELS TPoidvTv dikatov eumopiov yivovtar pécw tov worldshop L-arka mov

dvoi&e 10 1997, ko péow tv eeoTIPAA Tov TpoavaPEPONKaV. (Jean-Marie Krier, 2005 o.
54)
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ININAKAX 9

5.15 OAAavdia

To dikaro gumépro otnv Evpodnn to O)havsia
2005

Ewsayoyikoi Opyaviepoi 27

Ynueio TOMong

Kotaot)poato oanokAeloTik@v Tpoiovimy

fairtrade 412
Supermarkets 3100

Al 1810
2YNOAO 5320
Anacyorotpevo Ipocomiko (og

mApn Amacyoinon)

Eiwoaywyikol opyavicpol 82,4
Yopoteio, KOTUoTNUATOV OTOKAEIGTIKOV

npoiovtwv fairtrade 17,1
Opyavicpol motomoinong 7,2
YYNOAO 106,7
TCipog, o€ 000€

Ewsaywywol opyavicpol 20643
Yopoteios KOTUOTNUATOV OTOKAEIGTIKOV

npoidviwv fairtrade 30340
Opyavicpol motomoinong 35000
Empoépomon/ PR/ Marketing o€ 000€

Ewcaymywoi opyaviopol 104
Yopoteio, KOTUGTNUATOV OTOKAEIGTIKOV

npoidvtwv fairtrade 320
Opyavicpol motomoinong 325
2YNOAO 749

‘Ovopa ETikétag IMiotomoinong Max Havelaar
ApOpdc etiket@v Ietomoinong 29

Mepiow Ayopdc, og %

IMotonompévog Kapeg un dwbéco
ITisTomompévo todn un dwbéoo
ITicTomompéveg pmovaveg un dwbéoo

Amotelel pia amd TIg KOpleg ayopéc mpoidviwv fair-trade otnv Evpodnn, pe moAlovg
OPYOVIGHOVG E0AYMYELG TPOIOVIOV Kol £vo, TOAD TLUKVO OIKTLO KOTACTNUATOV HE

TpoidvTa diKatov epmopiov.

O peyorvtepog ewoaywyéog eivon o “Fair Trade Organisatie” pe 8 worldshops, 80

vraAlAovg kot 2.500 yepoteyviuata omd 90 opddeg mopaywymy.
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To mpmdto Yeppovikd katdomnuo pe mpoidvta dikoov eumopiov dvoie 1o 1969.
INpepa, TO YEPHOVIKO copateio avtodv Tov kotaotnuatov, to “Landelijke van
Wereldwinkels” (LVWW), armap1Buel 388 kotaotiuota-péin Kot

17 vraddniovg. Znv OAhavoia epydlovrtal

eberovtikd 12.000 dropa.

(Jean-Marie Krier, 2005 6. 55 - 56)
[THI'H: Jean-Marie Krier, Epgvva “Fair Trade

in Europe 2005, 2005, Fair Trade Advocacy
Office, Bpu&élieg, 22 Tovviov 2005, 6 55

5.16 NMoAwvia

Xmv [olwvia vrdpyer évag véog opyaviopdg mov acyoleiton pe Oépato dikaiov
eumopiov, pe to évopo “The Third World and Us™.
O opyoviopdc €xet 24 péhn kat apketovg tpdvpovg e0elovtés.

O opyaviopog mpoomabel vo

npowdNcel To dikao eUmoplo ZT((;OS&KMO FHTOpto. oTIY EVPOTN 10 | Noppnyia
He SGpopa  oepvaplL Kot Ewayoywkoi Opyoavicpoi 1
Xnpeio T oNg
petappatovrag OYETIKO | KataoTHUoTo amoKAEIGTIKAY TPOiovTmV
i ., fairtrade un SwBécyio
TANPOPOPLOKO VAIKO (OTE Vo Supermarkets 4000
EVIUEPDOVEL TO KOWVO. (Jean-Marie | AMha un dwbéoo
. YYNOAO 4000
Krier, 2005 0. 58) Amnacyorodpevo Mpocomikod (o¢
mMpn Anacyoinon)
IMINAKAX 10 Ewsayoywoi opyaviopot un Sbéoylo
Yopoteio. KOTOOTNUATOV OTOKAEIGTIKMOV
5.17 NOanYiG npoidvtov fairtrade o
Opyavicpol motomoinong 3,5
~YNOAO 3,5
Tlipog, o€ 000€
Eioaymyikol opyavicpol un debéoo
Av kol to mpoidvta Sikaiov Zopateio KATAGTNUATOV OTOKAEIGTIKMOV
, , , | mpoidviwv fairtrade oyl
EUTOPIOL gvat apreta Opyavicpol motomoinong 4540
dodedopéva, dgv  vrmhpyovy | Emmopeosn/ PR/ Marketing oz 000€
Eicoymywoi opyaviopol un dbéco
worldshops.  Ta  mpoidvta ToUATEN KOTOGTNUATOV OMOKAEIGTIKGOV
gwobyovron and v “Fairtrade POV fairtrade oL
Opyavicpol motomoinong 108
YYNOAO 108 _
Ovopa Etikétag IIiotomoinong Max Haveaar
['EPOnOYAOE, ZADEIPONIOYAOS ApuBpdg eTikerdv IMotonoinong 21 2008
Mepidwo Ayopdg, og %
IMctonompévog KopeEg 1
ITictomomuévo todn 0,3
ITictomompéveg pmaviveg 1,5
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Norge” kot dwatifevror oto kKowwd pécm 500 poyaliov pe €idn dopwv ko 4.000

nepimov supermarkets.

( Jean-Marie Krier, 2005, 6. 57)

5.18 MNMopToyaAia

To dikaio gumoplo mwpowHeiton

ortd tov “CIDAC-Centro de

Informacao e Documentacao

Amilcar Cabral” ( Amilcar

Cabral Information and

Documentation  Centre) o1

AwscaBoéva and o 1998.

Tov Avyovsto tov 1999 dvoile
10 mpdto worldshop pe dvoua “
Loja de Comercio Justo™.
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[THI'H: Jean-Marie Krier, Epgvva “Fair Trade
in Europe 2005, 2005, Fair Trade Advocacy
Office, Bpu&élieg, 22 Tovviov 2005, 6 57
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A1kaio Emnorio

10 fair-trade n omoio kou amédeiEe 6tL 10 Kivnpa Tov dikaov gumopiov giye ETAcEL

otV [loptoyaiio.

To 2004 183pHOnke 0 TPOTOG EIGAYWYIKOCOPYOVIGLOG

TpoiovTmV Sikoov epmopiov [THI'H: Jean-Marie Krier, Epgvvo. “Fair Trade
pe 6vopa “Equacao” (Equation). in Europe 2005”, 2005, Fair Trade Advocacy
Méypt ofjpepa viEépyovy idn 11 Office, Bpu&éhiecg, 22 Tovviov 2005, 6 59
OVOYVOPIGUEVOL

KOTOOTNHOTO LE TPOTIOVTO diKalov EUTopiov.

Ymv Iloptoyoiio o TAvTO OMOOEKVOOLYV HI0L OKOUN EMLTUYNUEVT] EPOPUOYN TOV

KWWIHOTOG TOL diKkoov eumopiov. (Jean-Marie Krier 2005, o. 58 - 59)

5.19 ZAoBakia

To ®efpovdpo tov 2003 o pkpn opdda avOporwv idpvoe v “FAIRTRADE
Slovakia” pe otoéyo v mpomOnom tov dikaov epmopiov ot XAofakio. Méow evog
TOAD 1GOPPOTNUEVOL TPOYPALUOATOS, O OPYAVICUOS KOTAPEPE VAL SODCEL TNV £VVOLa
tov fair-trade og TOAD pHIKPO O1AGTNHO KoL VO TPOETOYAGEL TO OPOUO Y10l EMLTVYIES.
Avm) Vv mepiodo o opyaviopog ‘Ekoporad a Zivica” dpyioe va movAdel mpoidvta
OlKOOV EUTOPIOV TAPOTL UEXPL TOPO TO EVPOG TWV TPOIOVIMV TNG EMKEVIPMOVOTOV GE
TePPOALOVTOLOYIKE KPLTHPLOL.

To xaloxaipt Tov 2005 GvoiEe t0 MPAOTO KATAGTNUO LE TPOIOVTO OMOKAEIGTIKA
dikatov gumopiov pe 6vopa “Ten Sences”.

To peyohdtepo péPog TV TPOIOVIMV dikalov gumopiov gcdyovtal amd v Togyikn

Anpokpartia kKot tnv Avotpio. (Jean-Marie Krier 2005, 6. 59 - 60)

5.20 ZAoBevia

r

To fair-trade ot ZAoBevia tpowBovviav amd v “NGO Humanitas” évav opyaviopo
Yl TV Tpootacio TV avipomvev dwkaiwpdtov. To 2003 cvuppeteiye oty

Tpo®Onon Tov dikatov gumopiov o mepParroviorloydg opyavicpds “Umanotera”.
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To Askéuppio tov 2004 dvoie 10 mpwto worldshop o XloPevio 10 omoio

amacyoietl 1 vwdAAnio kou mepimov 30 eBehovtéc.

H “NGO Umanitas” &ivor og amevdeiog emaen pe mopoywyods amd 1o NemdAd,

I'cava kot v Ovykdvta. (Jean-Marie Krier 2005, o. 60)
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péEAOG TOV TOYKOG OV
“Oxfam” «xo1 Jdwbéter o
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[ormavia. 10 6ikTLO TG LVIdPYOoLVY TEpiocdTEPE amd 30 KOTOGTAOATO LE TPOIOVTIQ
dikoov gumopiov.
Ta ovo mpadta lomavikd worldshops avoi&ov to 1986.

ZHuepa vdpyovv tepimov 95 ITHI'H: Jean-Marie Krier, Epgvva “Fair Trade
in Europe 2005, 2005, Fair Trade Advocacy
Office, Bpu&élieg, 22 Tovviov 2005, 6 61

o€ OAN TV éxtaon ¢ lomaviag,

LE HEYAAT TOIKIALDL ELPAVIONG
AVTOVOKADVTAG Ta O1dpopa vTdfabpa
KOl TOVG E160YMYELG

OV OVTUTPOCOTEVOLV.

To copateio twv worldshops  18p0Onke and to “Coordinadora de Organizaciones de
Comercio Justo” kot amoteleitor amd 34 péAn — opyoaviopovs yo to dikato gumdplo.
OMot ot opyavicpoi pali, amacyorovv 90 epyalduevovg kot mepimov 1.200 ebehovtéc.
Méypt avtn ) otrypn mepiocotepa and 780.000 dtopa mapakorovdncav v £kbeon
TPOiOVTOV diKaov gumopiov, tepiocoTepol amd 80.000 vIEYpoyy Yio TOL SUKOUMDLOTOL

v epyalopévav otig NoTieg ydpes kot meptocotepot and 96.000 aydpacay kTl amd

To. Kotaompato.  (Jean-Marie 14 §icano eunépo oty Evpdnn To ,
] Xoundia
Krier 2005, 6. 61 - 62) 2005
Ewayoywoi Opyaviopoi 4
MINAKAZX 13 Inueio ndinong
Koartaotipoto anokAeloTikdV Tpoiovimy
5.22 ZOUI]6iG fairtrade 35
Supermarkets un dwféoyo
Al 300
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OUOTELD KOATOOTNUATOV OTOKAEIGTIKOV
npoidvimv fairtrade 2
Opyoavicpol meTomoinong 5
O “Sackeus AB” mpounbedet | SYNOAO 12,5
. . TCipog, g 000€
worldshops 6mmwg kot didpopa Frouyayixol opyavionol 2188
G0 3{81] ayopdgv‘ Yopoteio KOTUOTNUATOV OTOKAEIGTIKOV
npoidvimv fairtrade 728
Opyoavicpoi moetomoinong 5480
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wpvnke to 2001 pe MV | Toporeio KATOCTNUATOV ATOKAEIGTIKOV
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peyodvtepor meldteg tov. O opyavioudg mpounbevetor ta mpoidvia amd 45

OLOLPOPETIKEG OUAOES TTOPAYWDYDV.

Yndpyovv eniong ot “La Maison Afrique AB” kot “North & South Fair Trade AB”.

To ocoumdwod coupateio twv worldshan “Varldshntikema for Rattvie Handel”
ITHI'H: Jean-Marie Krier, Epevva “Fair Trade

anotersital and 35 puékn oo OTow; ) Europe 20057, 2005, Fair Trade Advocacy Office
Bpu&éireg, 22 Tovviov 2005, ¢ 63
2 Zoundia LNPYOV KOTAGTILOTC. via

Dttt M A M A b

aAAG TPAOTN POPA ApyLoaY VO, EVEPYOVV OO KOVOD

[Mopd 11 peydrec amootdoelc 6t Xoundia, TOL OTOUTOVV PEYOAVTEPN KOUTAVIL Kol

ocvvepyaoia, To fair-trade eEeAicoeTon KOVOTOMTIKA. (Jean-Marie Krier 2005, o. 63 - 64)

ININAKAX 14
, To dikawo gpumopro otnv Evponn to ,
5.23 EABeTia 2005 Eipetia
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opyaviopdg etvar o “Claro Fair Al 20
YYNOAO 2820
trade AG” o omoiog £ygl Ko £vol | Araoyorotpevo Mpocomiké
, , , (og TMpn ATtacyéinen)
diktvo amd  KkoTaoTHHATH e Eicoymywoi opyavicpol 43,9
TPOiOVTO. diKaov EUTOPioV G€ Yopoteio. KOTOOTNUATOV OTOKAEIGTIKMOV
npoidvtov fairtrade 3.4
OAn v EABetio. Eivon apxetd Opyovicpoi miotonoinong 15,8
, . ~YNOAO 63,1
YVOGTOG GTOVG KATUVOAMTEG GE TCipoc, oz 000€
OAn v Evpon. Ewcayoyiol opyavicpoi 15655
Yopoteio KOTOOTNUATOV OTOKAEIGTIKMOV
npoidviwv fairtrade 1980
Opyavicpol motomoinong 136028
Empépomon/ PR/ Marketing og 000€
Ewcaywywoi opyavicpol 157
Yopoteio KOTOOTNUATOV OTOKAELGTIKMOV
npoidvtwv fairtrade 13
Opyavicpol motomoinong 486
YYNOAO 656
Ovopo Etikétog IIiotomoinoeng Max Havelaar65
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O devtepog peyodvtepog ecaymyéac, o “Caritas Fairness”, avtiel ta mpoidvia Tov

and 60 Tepimov SPOPETIKEG OUADES TOPAYDYDV.

Yndpyovv nepiocotepa and 71 worldshops kabag kot 50 katactipata pe Broloyikd

TPOIOVTOL.

40 an6 ta worldshops avijkovv 6to ITHI'H: Jean-Marie Krier, Epevva “Fair Trade fonde”
i . ,in Europe 2005, 2005, Fair Trade Advocac ;
nmov omacyoiel 1.000 ebehovtéc. P ¥ eia o
Office e, Bpv&éiieg, 22 Tovviov 2005, ¢ 65
0pYOVIGUOG ATOPAGIGE VO EGTIAGEL Tt o

Y10 TO O1KOO EUTOPLO, TNV EMUOPP®GCT KO TNV TANPOPOPNON.
Ta mpoidvta Tov dikaov gumopiov Ppickovror emiong kou oe 2.500 supermarkets ce

OAN ™ OPa. (Jean-Marie Krier 2005, 6. 64 - 65)

MMINAKAX 15
5.24 vaugvo '21“(())0 5611«110 gumopro otnv Evpdnn to Hvopévo Baoiiewo
BaoiAglo Ewsayoyikoi Opyavicpoi 60
Inpeio tOA6Ng
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fairtrade 100
Supermarkets 3100
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i -y mpoidvimv fairtrade 0,5
EUTOPIOV  ATO  OALG  TIG Opyavicpol motonoinong 18,3
Evpomoikég xdpeg. [ ZYNOAO 2458
TCipog, og 000€
Ynopinbnkav ot M | Eisaywyikoi opyoviouoi 59556
. YopoTeio KOTAGTNUATOV OTOKAEIGTIKOV
Hakxpoxpovia npoidvtwv fairtrade 10401
avadlapOpwtikn Topeio kot | Opyaviopoi motonoinong 206289
) , Empépomon/ PR/ Marketing og 000€
TavTo)pova areKInoav Ewsaywyikol opyavicpol 8496
gumetpio 1e TPOLEPG Empqrsia K(X‘F(XG’E]]].L(’ITOJV OTOKAEIOTIKOV
mpoidvimv fairtrade 20
avod1Kovs puOpovG. Opyavicpol moetomoinong 1453
YYNOAO 9969
‘Ovopo Etikétog MMotomoineng FAIRTADE Mark
‘Evog  amd Toug  dvo ApOpog etikerddv Metomoinong 178
Megpiowo Ayopag, o€ %
HEYOAOTEPOVG ITicTomompévos Kopeg 20
[TioTomomuévo todn 0 5 66
1_[ TATAIMI G A LA~

OTHTH: Jean-Marie Krier, Epevva “Fair Trade —2008
in Europe 20057, 2005, Fair Trade Advocacy
Office e, Bpv&éiieg, 22 Tovviov 2005, 6 67
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TapodoclKoDS  OPYaVICHOVG  TOL  dlkowov  gumopiov  amoovpbnke  oYedOV
0AOKANPOTIKA amd Tto eundplo. O “Oxfam” amodeiybnke OTL €lye mTOAD peyaAvTEPN
EMPPON LEC® TNG ONUIOVPYIKNG TOV TKAVOTNTOG TOPA LECH TOV OYOPOUTMOANCIDV.

O peyodidtepog opyaviopog dikatov gumopiov givor o “Tradecraft”

pe mepiocdtepovg amd 140 vrodiniovg. ‘Exel éva extetapévo SikTvo amd TomiKovg
OVTITPOCAOTOVS TPOTOVIMV HIKOOL EUTOPIOV 01 0TTOT01 KAVOLUY TPOGMTIKEG TOANGELS.
Yndpyovv mepinov 5.000 tomikol aviumrpdomwmor ot onoiot Kaivmtovv to 50% TOL
tlipov. Emiong, mepiocdtepor and 42.000 KatavaA®TEG TPOTILOVY VAL TOPAYYEAVOLV

T0. TPOTOVTO TOVG HEcE® email.

‘Evoc dAAog opyaviouog eivan o “Cafedirect plc” o omoiog 10pvOnke mpwv omd 15
POV Ko onpepa gtvar n peyarvtepn etapio Leotdv popnudtwv dikawov epmopiov
omv AyyMa. Ayopdler amd 36 mopoaywywkovg opyoviopovg oe 11 ydpeg
dwpePardvoviag 10 Koo OtL meprosotepol amd 250.000 mapaywmyods kot ot

OIKOYEVELEG TOVG AAUPAVOLV Lo dTKoa TN Yo TO TPOIdV TOVC.

To Bpetoavikd copoateio yio ta katactipato dikaov eunopiov “BAFTS” 19phbnke to

1995 won amotedeiton omd 70 péAn ta omoia Asttovpyovv mepinov 100 kotacTiHOTOL.

Ta wpoidvta Tov dikaiov gpmopiov avépyovtar e 1.100 ko TAéov Bpickovtar o OAeg

T1G aAvcideg supermarket otnv AyyAia.

Yrdpyovv 140 yoptd Kot TOAES TOV OMOIWV TO, SLOKNTIKA CLUPOVA YNElGaV
TPOTAcELS vootnpilovtag To dikao gUmOPlo KOt OEGUEVTNKOV VO XPNGLOTOLOVV

TPoioVTa SiKOoL EUTOPiov.

A&loonueioto givar 1o yeyovog 0tL mepiocotepeg and 1.700 exkAnoieg oto Hvopévo

Boociielo avaxnpiydnkav exkincieg dikaiov gpmopiov. (Jean-Marie Krier 2005, 6. 66 - 68)
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5.25 EAAGOQ

2mv EAAGSa 1o dikaio gundplo Ppioketon oo TOAD apykd otddie avantuéng. Me
po pukpn Bondeta amd éva evponaikd tpdypappa, to 2004 Wpvbnke n “Fair Trade
Hellas”. Amé t0te o1 10putéc g pali pe mepimov 10 evepyoldg eBehovtéc
TPAYUOTOTOIMNGOV  UEPIKEG EVOLUPEPOVCES OPACTNPLOTNTES, ONWS PECTIPAA Kot
JLOPYOVOGELS, e OTOXO VO KAVOLV YV®OOTO TO Kiviua Tov dikaiov eumopiov otnv
EAAGOa. Xe avTéc T1g S10pyavdoelg TovAnnkay TpoeLo dikatov eumopiov To omoia
elonyOnkav and v wworkn “Ctm Altomercato™.

To evdlopépov TG EMANVIKNG TOAITIKNG Kol Kowvmviag yio 0épata dikoiov gumopiov,
TapopéveL akOpo LKpo. Av kot Tpotapykoc otoyog g “Fair Trade Hellas” givat va
dwdmoel to kivnua tov fair-trade, n vmodoun ™G EAMAMVIKAG oyopds deiyvel oAy
Betikd otoyeio Yoo ™MV OVOTTLEN EUTOPIKOV OPACTNPLOTATOV TPOTOVI®MV OTKOOV
eumopiov 6to PEAAOV. (Jean-Marie Krier 2005, 6. 47)

H opydvoon Fair Trade Hellas &exivinoe 1 Aettovpylo tov mpdTOL YDPOVL,
kataomuatog 1o 2006 oty A6nvo. Htav m mpdt opyavouévn dpdon Tov
Kwvnuatog tov Aikowov Epmopiov otn yopa pog kot - avromdkpion ntav Oetikn.
Apéomg moAiteg g Oeccalovikng, opyovmoelg Kot Tp@wtofovAieg g moANng npbav
o€ egmowovia pe 10 katdotuo ™ AbMvag kot {ntovoav avtictoyrn dpdorn o1
®eccarovikn. ‘Htav onladn n duvopkn g idtag g moOANng mov enéfoire va yivet
Kémow kivnon ypnyopa kot péco o 1 pHOAMg xpoévo va eTiayTel TO KATAGTNUA TNG
®cocarovikne. Tavtoypova PBéPara vanpye to oxédo avamtuéng g Fair Trade
Hellas, mov &iye 610 0100 TN dNpoVPYio KOTAGTAATOG 6T Bgccalovikn T0 omoio
umopel va. Gvorye Alyo apydtepa oAAd to Oetikd KAipo omd TV TpOTN TEPI0d0
Bondnoe oto va mapbel N andeacn o vopic. (Xapdraurog Mamoiwdvvov, 2008, Br. T.A L.

MHopaptuo A’)

Xoppova pe tov K. Mraunn [Horwoiwdavvov mToAAEG woTdG0 NTOV 01 OLGKOAMES TOGO

KOTA TO GTNOYLO TOL KOTOGTUATOG OGO Kol KATd TNV Evapén TG AELTovpyiag Tov
68
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KOTOOTNUOTOG E KUPLOTEPES TNV KOYLTOWIO TOV WO0KTNTOV KATUCTNUAT®OV Yio TV
mpdOeom oG pUn KePOOOTKOMIKNG ETOPIOG VO OMILIOVPYTGEL £VOL KATAGTN O TOANGEDV
KOl TTPOPANLUATO avVAYVOPICIHOTNTOS TOV TPOTOVI®MV HOG MO Kol Ol TEPICCOTEPOL
Katovolotég etvoar pobnuévor va ayopdlovv pe Pdon ta thieomtikd TPOTLTOA.

(Xapdrapmog amaiwdvvov, 2008, PA. X.A.IL Hapdaptpua A’)

ZUYKPIVOUEV] HE TIG LIOAOUTEG OVETTUYUEVEG YOPES E£xel Vo emdeifel peydheg
avicottes. Ta meplocoOTEPO TOpAyOUEVH TPOIOVTA Elval EVIAGE®S epyaciog Kot Oyt
KEPOAOIOV, 1] GLUUETOYN TOV aypoTikoD Topén 6to A.E.IT. eivan moAd peyaivtepn amod
t0 péso o6po ¢ E.E. tov 15, kot 10 Katd ke@oAnv ewcodnuo eivor and to
youniotepa g E.E. Ta poaxpoowovopkd ototyeio g €AANVIKNG oukovopiog
yopoktnpilovior amd peydAo eEmtepikd ypéoc, LYNAQ emimedo avepylag Kol TO
ONUOVTIKOTEPO, £VOL GUVEXDS OIEVPVLUEVO apVNTIKO EUTOPIKO 160L0Y10.

«Ov'EMnveg katavarmtég eivar po e€aipeon otov Evpomaikd kavovoy pag AEet o K.
Xapdiapmog [Moraiodvvov, pérog tov A.X. g Fair trade Hellas kot vrevBovvog yio
10 KatdoTnuo ™S Occcarovikng. E&nyel mog «etvar Oépo peréng yoti oev e&nyeitan
TG £VOg 0AOKANPOG Aadg 0 omoiog Pudverl v vynAdTEPN akpifela otV ayopd Tov,
eEaxorovbel va otnpilel Tovg TpounBevTég Kal o SIKTLO TOV TOV TPOSPEPOVY TOL 1010
TPOTOVTO 6€ SUTAAGIEG KOl TPMAAGIEG TIEG o’ OTL oTIS Ydpeg TG Evpdnng. Ymdhpyet
TPOPANUA  EVNUEPOONG, EKTMOIOELONG, YVOONG TOV OIKAIOUATOV, OVOYNG TOV
kepoookomwv. Ta televtaio OTPOPIKE OKAVOOAN, 1 £€PELVO  KATOVOAWOTIKNG
0pYavmoNG Yo TIG 0popésg otic TeES EAAGdac kan 'epuaviag ko n ocvveyillopevn
axkpifelo etvar pévo cvpntdpate tov TpofAnpotoc. AKpBdS pe to 1910 OKENTIKO Ot
‘EMnvec katovolotég Ntav Kot eivor dtotaktikol pe to mpoidvia AE. péypr
OTIYUN NG OOKUNG.» Kot cvpmAnpovel «Ta mpoidovia pog elvar g KaAdtepng
To10TNTOG KOl OTNV KAAVTEPT TIUY, TAvVTO G€ oyxéon pe v modttd tovc. Ocot
TEPACOVY TO TPMOTO OTAOO KOl OOKYAGOLV To TPOIOVTO Yivovtol @ovOTIKOL
VTOOTNPIKTEG TV  Tpoldvtov. Kot pildo  yoo toug amhovg  KoOnuepvovg
KOTOVOAWTESG, O)L Y10l TOVG GUVELITOTOMUEVOLS KATAVOAMTEG KO TOVG VITOGTNPIKTES
tov kwnuatog tov AE. Kot ekel akpipog €povope dmoer 1o Pdpoc poc. Na
yvopicovpe too mpoidvta kot Vv @rocoepion tov A.E. cg 660 tO duvatdv

TEPLGGOTEPOVG.»
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Ooco apopd Opmg oToV aypoTiKd Topén, TO LYNAO emimedo ompiEng tov (23% g
ocuvolkng oa&log g moapayoyng, Evavtt 15% tov  evpomaikod [,0,) Ogv
HETAPPACTNKE Kot 6€ avtiotoyn Pedtioon tov Plotikol emmédov TG TAELOVOTNTOG
tov aypotdv. To 2001, 10 35% tov EAMvev aypotodv Bpiokdtay kdto ard to 6plo
™G PTOYEWNG, UE TO AYPOTIKO €1600MUA Vo aviiotolyel oto 60% tov gVpOTAiKOD.
Xfuepa 10 aypotikd gwcodnua €xel otabeporombel nepinov 610 95% TOUL EMTESOL
nov &iye 10 1995. And avtd 10 e160dnua mepimov 10 40-45% mpoépyetal amd TIC

EMOOTNOELS ™mg E.E.

To epomuata TOL TPOKVTTOLY OUWG, Elval kaTd Tdc0o 1 EALGSa pmopel va otnpi&et
TPOTAGELG TEPLOPIGUOV TNG EMOOTNONG AYPOTIK®V TTpoidvtwv amd v E.E., moieg Ba
glval Ol GUVETELEG OGS TETONG TPOOMTIKNG KOL TO KLPLOTEPO KATO TOGO UTOPEl va
ocuvdLaoTEL TO oitnuo. Yoo HEYOAVTEPT TPOGPOCN OTIC EVPOTAIKES AYOPEG TV
OYPOTIKOV TPOIOVIMV TOV OVOTTUGOOUEVOV YOPOV, LE TNV aVAyKn oTNpENG TOv
OYPOTIKOD EIGOONUATOG 0TI Y®Opa pog. Me dAha Adyla To epdTHA ival «TL onpaivel
dtkato eumodpro yuoo v EALGSa, Yo TNV aypOTIKY] TNG TOALTIKY KO Y10 TOVG OyPOTEG
™me;».

Axoun Opmg Kot ov OV LINPYAY Ol ENUTTAOCELS OTIC OVOTTUGGOUEVEG YDPES, Elval
aélela vo 1oyvpiletarl kavelg 0Tt To HOVTELD avATTTVENG TG EAANVIKNG YempYiog, L
YOPOKTNPIOTIKO TTapddetypa TV Papfokokailépyela, eivol BUDGIUO OIKOVOUIKA Kot
neporrovikd. Ilpémer kdmote va aocknbel okKAnpn KPUITiK] GTOV  «OYPOTIKO
AQIKIGUO» TTOV O1OMVEEL TOAAES OYELS TOV TOATIKMOV Yol TN YEOPYiK, TOV GOV HOVO

o100 £€yovv T petdBeon g Avong Tev  mpoPAnudtov  oto  pEALOV.

Amo ™ pio avayvopiloope 0Tl dev @TAVEL LOVO va AeG OTL TOCOL GvBpwmol otnv
Aoppikn, otV Acia kot ot Aatviky Apepikn Lovv pe 1 gvpmd v nuépa. Ipénet va
cvvunohoyiotel av o TloAwvog, o 'EAAnvag, 1 o Iomavdog aypdtng pmopel va Cet
alonpendg pe 600 gvpd 1o pnva. Eivor avavtippnto yeyovog OtL M aypoTikn
owovopio. dev ovviotator POVO GE OKOVOUIKE HEYEON Kol OTATIOTIKEG OAAG
EVOOUOTMOVEL KOWVOVIKEG OOUES Ko OYECEIS: TEPAAUPAVEL avOp®OTOVS. AVTO OUMC
dgv dwaoroyel o vopo g Lovykhag mov cuvoyiletor oto «n Lon cov yio v Lon
LLov».
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To emimedo avanTLENG TOGO TNG EVPOTAIKNG, OGO KOt TNG EAANVIKNG otkovouiog divet
N SLVOTOTNTO EMOVOTPOGOUVUTOAICUOD TMV KAAALEPYEIDV GE TETON TPOIOVTO OV Oat
eCacparilovv éva kaAd eminedo dwPimong TV aypot®v TopdAANAo pE TN
duvatdHTTO OVATTUENG TV OTOXOV YOpdV. [Topaddémg, 0 aypotikdg KOGUOG TNG
EAMGS0G 0ev €xel va ydoetl amod Tig emkeipeveg sampaypatevoels otov I1.0.E.

H Fair Trade Hellas dw otépatog 100 €KTpOc®TOL TNG 0TV OGGAAOVIKN HOG
petapépet : «Agv mepyuévovpe tinote omd v EAAnvikn moAteia n onoia advvatet vo
npootatéyel Toug ‘EAAnveg kotavolmtés, advvatel va Bécel 6povg otnv ayopd, va
TILOPNOELS TOVS KOKOVG gumdpovs. Tlepyuévoope oumg va vrootnpilel T Opacelg
EVNUEPMONG, O1A000NG Kot vioyvong Tov TpmTofovAdv Tov A.E. va dhoel oniadn|
™ duvatdtnta vo ovartuyfel autd 10 véo, Vg kot BeTikd kivnpa oty EAAnviknm

KOwmVvia.»
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XAPTHX 1: APIOGMOX KATAXTHMATON AIIOKAEIZTIKQN ITPOIONTQN

ATKAIOY EMIIOPIOY (WORLDSHOPS) (OKTQBPIOX 2005).

Inueioon:
Noppnyia 0. I'o t1g 9 ydpeg mov dev Ppickovtal
otov mivako (CZ, GR, HU, LV, LT, MT, PL, SK,
Kot SL) dev vrdpyovv dwbéoipa otoryeio 610TL TO
dikato eumdplo Bpioketon oto apyikd oTdol
avamtuéng.

akiz 95

Ioravia

ITHI'H: Jean-Marie Krier, 'Epsgovo “Fair Trade in
Europe 2005, 2005, Fair Trade Advocacy Office,

Bpué&éideg, 22 Tovviov 2005, ¢ 10
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XAPTHX 2: API®OMOX SUPERMARKET IIOY AIAGETOYN IIPOIONTA

ATKAIOY EMITIOPIOY.(OKTQBPIOX 2005).

Xnpeioon:
e 1 Ioptoyario, Iomovie, Zoundio odev
vapyovv dbéoipa ototyeia. [a i 9 yodpeg mov
dev Ppiokovton otov mivaka (CZ, GR, HU, LV,
LT, MT, PL, SK, kot SL) d6ev vdpyovv dabéotpol
otoyeio 01011 To dikalo eumdplo  Ppioketal ota
APYIKA 6TAdL0L AVATTUENG.

ahiz 95

Iaravia

I[MHI'H: Jean-Marie Krier, 'Epguva “Fair Trade in
Europe 20057, 2005, Fair Trade Advocacy Office,

Bpuééhieg, 22 Tovviov 2005, 6 11
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XAPTHX 3: APIOMOX YIIAAAHAQN ZXE OPIANIZEMOYX AIKAIOY
EMIIOPIOY (ITAHPHZ AITAXXOAHZXH — OKTQBPIOZX 2005)

Xnpeioon:
Ot VIAAAAOL OV
OTOCYOAOVVTAL OE LEUOVOUEVO
KOTOOTNUATO OIKOIOL EUTOPIOL
dev vmohoyifovtar. T tig 9
YDPES OV Oev Ppickovtal GTov
mivaxo (CZ, GR, HU, LV, LT, 3¢
MT, PL, SK, xot SL) odev
vapyovv Swbéolua  otoryeia
o0t 10 dikao  eumdplo
Bploketor oto apywd oTadia
avamnTuéng.

iz

29

lowavix

[THT'H: Jean-Marie Krier, 'Epgvova “Fair Trade in
Europe 20057, 2005, Fair Trade Advocacy Office,

Bpv&ghreg, 22 Tovviov 2005, 6 12
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XAPTHX 4: TZIPOX EIZATQI'EQN ZE 000 EYPQ (OKTQBPIOX 2005)

Xnueioon:

Aovéeupovpyo:  Amevbeiog
E100YOYEG A0 KOTOGTILLOTOL
dikarov gumopiov. NopBryia:
0 T'o tic 9 ydpeg mov dev
Bpiokovtor otov wivaka (CZ,
GR, HU, LV, LT, MT, PL,
SK, kot SL) dev vmdpyovv
dwbéoua  otoyeio 610TL TO
dika1o gumoplo Ppioketan
oTa apyIKa oTadwW
avamTuéng.

50.554

# g\h‘ﬁlh He O
20,643 Meplyyix

N
17.055 e B

-

hwitﬁnﬁw :

0.474

I[MHI'H: Jean-Marie Krier, 'Epgvva “Fair Trade in
Europe 20057, 2005, Fair Trade Advocacy Office,
Bpuééhieg, 22 Tovviov 2005, 6 13
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XAPTHX 5: TZIPOX KATAXTHMATQN XE 000 EYPQ (OKTQBPIOX 2005)

Xnueioon:

ItoMdo: Mn owbéoywo  ortouyegia.
Noppnyla: 0 Ta g 9 yopeg mov
dev PBpilokovror otov mivaka (CZ,
GR, HU, LV, LT, MT, PL, SK, kor Ohhavdiz
SL) dev  vmpyovv Sodéowo 30,340
otoyelo S10TL 10 dikawo eumdPlo
Bpioketoar  ota  apywd  oTdd
avamntuéng.

hwE:p.zdlpT-u

12,262 9300

lemavix

I[THI'H: Jean-Marie Krier, 'Epgvva “Fair Trade in
Europe 2005, 2005, Fair Trade Advocacy Office,
Bpu&éhieg, 22 Tovviov 2005, ¢ 14
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XAPTHYX 6: AZIA AIANIKQN [NQAHXEQN OPI'ANIZEMQN IIIXTOIIOIHXHX
2E 000 EYPQ (OKTQBPIOX 2005)

Xnpeioon:

[Moptoyario, Iomavia: Mn
dwbéoua otoygeio. o tig 9
xopeg mov oOev Ppiokovtan
otov mivaka (CZ, GR, HU,
LV, LT, MT, PL, SK, ko
SL) dev vmdpyovv dabécya
otoyelo O0TL TO  dikaio
EUTOPLO Bpioketal ota
APYIKA GTAdL0, AVATTUENG.

['EPONoYAOs, ZAGEIPONOYAOE

206,280

5,480

|
Loumfia

4,540
|
L Noplyyia
ait

136,028 12 000

I[THI'H: Jean-Marie Krier, 'Epevva “Fair Trade in
Europe 2005”7, 2005, Fair Trade Advocacy Office,
Bpu&éhieg, 22 Tovviov 2005, 6 15
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XAPTHX 7:
APIOMOX XOPHI'OYMENQN ITIZTOIIOIHZEQN (OKTQBPIOZ 2005)

Inpeioon:
ItoAio: Mn dwBéoiua otoyeia.
[Moptoyohio: AxoTaAANA0

otoyeio. o 11 9 xwpeg mov 47z
dev Pplokovior otov Tivoko
(CZ, GR, HU, LV, LT, MT,
PL, SK, xou SL) dev vrapyouvv
Swbéoa  otoyeion dSOTL TO
dika1o eumdplo BpiokeTon
T OPYIKE 6TAdIN avATTVENG.

11

lomavia

I[THI'H: Jean-Marie Krier, 'Epevva “Fair Trade in
Europe 2005, 2005, Fair Trade Advocacy Office,
Bpu&éhieg, 22 Tovviov 2005, 6 16
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XAPTHX 8: EEOAA AHMOZIION XXEXEQN, EIIIMOPOQXHY KAI
MAPKETINTK XZE 000 EYPQ (OKTQBPIOZ 2005)

Inueioon:
lNa 7w 9 yopeg mov dev
Bpiokovtat otov mivaka (CZ, GR,
HU, LV, LT, MT, PL, SK, o
SL) odev vmdpyovv OSwbéciua
ototyela 010TL 10 dikalo gUmMOPLo
Bpioketon ota  apykd  oTASIO
avamntuéng.

1,473

25
Iemavix

ITHT'H: Jean-Marie Krier, 'Epevva “Fair Trade in
Europe 2005, 2005, Fair Trade Advocacy Office,
Bpu&éideg, 22 Tovviov 2005, 6 17
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MEPOZ B: AIOTEAEZMATA

KE®AAAIO 1: NMINAKEZ MONHZ EIZOAOY

ININAKAX 16:

EPQTHZXH 1.a : 'Eyo de1 mpoidvta A.E.

. IMocootd
i , ITocooto ,
Zoyvotta [Mocooto . a0poloTIKNG
£ykvpov .
GLYVOTNTOG
"Eyxvpa OXI 31 41,3 41,9 41,9
NAI 43 57,3 58,1 100,0
>Hvoro 74 98,7 100,0
Mn amavtnuéva 1 1,3
2Hvoho 75 100,0
50—
40—
30—
et
[=
=
[e)
o
20—
10—
0 I I
OXI NAI

FEP’OHOYAOE, ZADEIPOIIOYAOS

Fpdenua 1.a: ‘Exw d¢1 rpoiévra A.E.
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ININAKAX 17:

EPQTHZXH 1.p : 'Exo d¢e1 katdotnpa tpoidvtov A.E.

i [Tocooto
Zoyvomta [Mocootd Tosooto 0fpotoTikig
£€yKupwv ,
GLYVOTITOG
"Eyxvpa OXI 31 41,3 41,9 41,9
NAI 43 57,3 58,1 100,0
XHvoro 74 98,7 100,0
Mn amavinuéva 1 1,3
2Ovoho 75 100,0
50—
40—
30—
it
c
=
O
(&}
20—
10—
0 I I
OXI NAI

Fpdagnua 1.8: 'Exw &¢1 katdoTnpa rpoioviwy A.E.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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ININAKAX 18:

EPQTHXH 1.y : 'Exo emiokebei katdompo tpoidoviov A.E.

. [Mocooto
R R ITocootd ,
Zouyvémta IMocootd . aBpotoTIKNG
£yKupov ,
GLYVOTNTOG
"Eykvpa OXI 31 41,3 41,9 41,9
NAI 43 57,3 58,1 100,0
Zbhvoro 74 98,7 100,0
Mn amavTnuéva 1 1,3
>Hvoro 75 100,0
50—
40—
30—
whd
c
=
[}
(&}
20—
10—
0 I I
OxXI NAI

FEP’OHOYAOE, ZADEIPOIIOYAOS

Fpdenua 1.y: ‘Exw emoke@Bei katdoTnua poioviwy A.E.
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ININAKAX 19:

EPQTHZXH 1.0 : 'Exo ayopdcel kdmoo/a tpoidv/ta A.E.

i [Tocooto
Zoyvémta [Mocootd Tosootd 00potoTikig
£€yKupwv ,
GLYVOTITOG
"Eyxvpa OXI 8 10,7 10,8 10,8
NAI 66 88,0 89,2 100,0
XHvoro 74 98,7 100,0
Mn amavtnuéva 1 1,3
2Ovoho 75 100,0
70—
60—
50—
£ 40—
=
O
(&}
30—
20—
10—
0 I I
OXI NAI

Fpdenua 1.5: ‘Exw ayopdoel katroio/a mwpoidov/ta A.E.
Y10 chvoro TV 75 gpotBévimv To 57,3% £xet det mpoidvta dukaiov gumopiov, €xet
Ol Katdotnpo okaiov gumopiov kol to £yl emokeptel. MOvo o pukpn petoynoeio
oV TANBVGLOV NG £pevvac £xEl AYOPACEL TPOTOVT SIKAIOV EUTOPION KO AVEPYETOL

ota 8 dTopa.
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ININAKAX 20:

EPQTHXH 2 : Ikavomoinomn and v ayopd Kaee.

['EPONoYAOs, ZAGEIPONOYAOE

Mpd@nua 2: IKavoTToinon armé THV ayopd KAgpE.

. ITocootd
Zvuyxvomrta [ocootd ITIOGOGTO aOpoloTIKnG
EYKOpOV GLYVOTNTOG
‘Bykopa KAGOAOY 1 13 2,4 24
AIl'O 4 5,3 9,5 11,9
APKETA 4 5,3 9,5 21,4
[IOAY 18 24,0 42,9 64,3
AIIOAYTA 15 20,0 35,7 100,0
Zovoho 42 56,0 100,0
Mn omavinpéva 33 44,0
Zovoro 75 100,0
B KASOADY
| nro
O APKETA
W NoAY
O AnoAYTA
B Missing
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ININAKAX 21:

EPQTHXH 3 : Ikavomoinomn and v ayopd Coyapng.

['EPONoYAOs, ZAGEIPONOYAOE

Mpagnua 3: lkavoTroinon arTo THV ayopd Jaxapng.

. ITocootd
Xoyvomra ITocooto I,IOGOGTO aBpotoTiknig
EYKOpOV GLYVOTNTOG
"Eykvpa KABGOAOY 1 1,3 3,0 3,0
AITO 1 1,3 3,0 6,1
APKETA 2 2,7 6,1 12,1
IIOAY 9 12,0 27,3 39,4
ATIOAYTA 20 26,7 60,6 100,0
2Hvoro 33 44,0 100,0
Mn omavinpéva 42 56,0
THvoro 75 100,0
B KAQOADY
@ nro
O APKETA
Wl oY
O ANOAYTA
B Missing
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ININAKAX 22:

EPQTHZXH 4 : Ikavomoinom amd v ayopd oompimv.

['EPONoYAOs, ZAGEIPONOYAOE

. Iocooto
Zvyvomta [Tocooto lg;g)(;(z\? aBpoloTIKNG
GLYVOTNTOG
‘Eykopa KAGOAOY 3 4,0 15,8 15,8
APKETA 53 21,1 36,8
[IOAY 12 16,0 63,2 100,0
Ziovodro 19 25,3 100,0
Mn omavTnpéva 56 74,7
Zovoro 75 100,0
B KAROADY
E APKETA
0O noay
B Missing

Mpdagnua 4: IKavoTroinon armd TV ayopd 6GTIpIWY.
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ININAKAX 23:

EPQTHXH 5 : Ikavomoinon and v ayopd puliov.

. IMocootd
Zvyvomra ITocooto Ig;g)(;(z\? aBpoIoTIKNG
GLYVOTNTOG
‘Eyxvpa KABGOAOY 2 2,7 10,0 10,0
APKETA 3 4,0 15,0 25,0
IMOAY 7 9,3 35,0 60,0
ATIOAYTA 8 10,7 40,0 100,0
2Hvoro 20 26,7 100,0
Mn omavinpéva 55 73,3
Zovoro 75 100,0
B KAQOADY
@ APHETA
O noay
W ANOAYTA
O Mizsing

Mpagnua 5: IKavoTToinon a1To THY ayopd pullou,
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ININAKAX 24:

EPQTHZXH 6 : Ixavomoinon amd v ayopd Jopopikmy.

. Ilocootd
Zoyvotnta IMocootd ITIOGOGTO 00potoTIKg
EYROpOV GLYVOTNTOG
"Eyxvpa KA®GOAOY 3 4,0 15,8 15,8
APKETA 5 6,7 26,3 42,1
TIOAY 6 8,0 31,6 73,7
ATIOAYTA 5 6,7 26,3 100,0
ZHvoro 19 25,3 100,0
Mn amavinpéva 56 74,7
Hvoro 75 100,0
Bl KAQOADY
E APKETA
0O noAy
W ANOAYTA
O Missing

Mpdagnua 6: IKavoTToinon a1To TV ayopd VHApIKWY.
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ININAKAX 25:

EPQTHXH 7 : Ixavomoinon amd v ayopd aAkoOAOVY®V TOTMV.

. Iocootd
Zoyvoémra ITocooto I,IOGOGTO aBpotoTiknig
EYKOpOV GLYVOTNTOG
‘Eyxvpa KA®OAOY 2 2.7 7.4 7.4
APKETA 6,7 18,5 25,9
IMOAY 12 16,0 44.4 70,4
AIIOAYTA 8 10,7 29,6 100,0
Ziovodro 27 36,0 100,0
Mn omavinpéva 48 64,0
20volo 75 100,0
B KAGOADY
E APKETA
0O noasY
Bl AMNOAYTA
O missing

Mpdgnua 7: IKavoTToinon arTo TV ayopd dAKooAOUX WY TTOTWY.

['EPONoYAOs, ZAGEIPONOYAOE
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ITNINAKAX 26:

EPQTHXH 8 : Ikavomoinomn amd v ayopd yuumdv @povTtmv.

, ITocooto
Zvuyxvomnta [ocootd lgfggz\? afpotoTiknig
GLYVOTNTOC
‘Eyxopa.  KAGOAOY 2 2,7 7,4 74
APKETA 7 9,3 25,9 33,3
HHOAY 11 14,7 40,7 74,1
AIIOAYTA 7 9,3 25,9 100,0
Ziovodro 27 36,0 100,0
Mn omavinpuéva 48 64,0
20vorlo 75 100,0
H KASOADY
E APKETA
0O noaY
Wl AMNOAYTA
O Mizsing

Mpagnua B: lkavoTtroinon armd Thv ayopd XUNWY gpouTwy.
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ININAKAX 27:

EPQTHXH 9 : Ikavomoinomn and v ayopd GOKOAAT®V - GVOK.

Mpdaenua 9: IKavoTroinon armd Thv ayopd CoKoAATWY - GVAK.

['EPONoYAOs, ZAGEIPONOYAOE

, [ocootd
Zoyvomta [ocootd lg;ggz\? afpotoTiknig
GLYVOTNTOG
"Eyxvpa KA®OAOY 1,3 1,9 1,9
AITO 2,7 3,8 5,8
APKETA 4,0 5,8 11,5
TIOAY 14 18,7 26,9 38,5
ATIOAYTA 32 42,7 61,5 100,0
Tovolo 52 69,3 100,0
Mn amavinpéva 23 30,7
Hvoro 75 100,0
B KABOADY
@ nro
O APKETA
W NoAY
O ANOAYTA
B Missing
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ININAKAX 28:

EPQTHZXH 10 : Ixavoroinon amd tnv ayopd KOGUNUATOV.

['EPONoYAOs, ZAGEIPONOYAOE

) Iocootd
Zoyvomta [ocootd 12;:0(;(23 afpotoTiknig
GLYVOTNTOC
"Eyxvpa KA®OAOY 1 1,3 4,2 4,2
AITO 3 4,0 12,5 16,7
APKETA 5 6,7 20,8 37,5
IIOAY 6 8,0 25,0 62,5
ATIOAYTA 9 12,0 37,5 100,0
ZHvoro 24 32,0 100,0
Mn omavinuéva 51 68,0
Hvoro 75 100,0
B KASOMDY
@ nro
O APKETA
W oMy
O AN0oAYTA
B Missing

Mpagnua 10: IKavoTtToinon a1Td THY AYyopd KOGUNMATWY.
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ININAKAX 29:

EPQTHZXH 11 : Ikavonoinon amd tnv ayopd YapTiK®V - 0OV YPUEEiov.

. IMocootd
Zoyvoémra ITocooto I,IOGOGTO aBpotoTiknig
EYKOpOV GLYVOTNTOG
"Eykvpa KABGOAOY 2 2,7 9,5 9,5
AITO 1 1,3 4,8 14,3
APKETA 4 53 19,0 333
IIOAY 9 12,0 42,9 76,2
ATIOAYTA 5 6,7 23,8 100,0
2Hvoro 21 28,0 100,0
Mn omavinpéva 54 72,0
Zovoro 75 100,0
Bl KAQOMNDY
l nro
[0 APKETA
W NoAY
O ANOAYTA
B Missing

Mpdagnua 11: IkavoTroinon armd TV ayopd XapTIKWY - 1wy ypaciou.

['EPONoYAOs, ZAGEIPONOYAOE
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ININAKAZX 30:

EPQTHXH 12 : [xavomoinon amd v ayopd moyvidlov.

. Iocootd
Zoyvoémra ITocooto I,IOGOGTO aBpotoTiknig
EYKOpOV GLYVOTNTOG
"Eykvpa KABGOAOY 1 1,3 3,8 3,8
AITO 1 1,3 3,8 7,7
APKETA 6 8,0 23,1 30,8
HOAY 10 13,3 38,5 69,2
ATIOAYTA 8 10,7 30,8 100,0
ZHvoro 26 34,7 100,0
Mn omavinpéva 49 65,3
Zovoro 75 100,0
B KAQOADY
@ nro
O APKETA
W NoAY
O ANOAYTA
B Mizsing

Mpdgnua 12: IkavoTToinon armé Ty ayopd traixvisiwy.
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ININAKAX 31:

EPQTHZXH 13 : Ikavonoinon amd v ayopd KoAadidv.

Mpagnua 13: IkavoTroinon armd Thv ayopd Kahadiwy.

['EPONoYAOs, ZAGEIPONOYAOE

, ITocooto
Soyvotnta ITocooto I,]OGOGTO afpotoTikig
EYROpOV GLYVOTNTOG
"Eykvpa KABGOAOY 2 2,7 13,3 13,3
APKETA 2 2,7 13,3 26,7
TIOAY 7 9,3 46,7 73,3
ATIOAYTA 4 53 26,7 100,0
ZHvoro 15 20,0 100,0
Mn omavinpéva 60 80,0
XHvoro 75 100,0
B KASOADY
E APKETA
O noay
W AMNOAYTA
O Mizsing
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ININAKAX 32:

EPQTHZXH 14 : [xavoroinon and tnv ayopd povywv.

['EPOnOYAOE, ZADEIPONIOYAOS

. ITocooto
Zvuyvomta ITocooto HOGOGTO aOpoloTIKNG
EYKOpOV GLYVOTNTOC
"Eyxvpa KA®OAOY 2 2,7 12,5 12,5
AITO 3 4,0 18,8 31,3
APKETA 7 9,3 43,8 75,0
IIOAY 3 4,0 18,8 93,8
AIIOAYTA 1 1,3 6,3 100,0
2Hvoro 16 21,3 100,0
Mn amovtnpéva 59 78,7
XHvoro 75 100,0
B KAQOADY
B Aro
O APKETA
W NoAY
O ANOAYTA
B Missing

Mpdagnua 14: IkavoTtroinon armd Thv ayopd pouywy.
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ININAKAX 33:

EPQTHZXH 15 : Ixavomoinon amd v ayopd KaAADVIIKGV.

['EPONoYAOs, ZAGEIPONOYAOE

, ITocooto
Soyvotnta ITocooto I,]OGOGTO afpotoTikig
EYropov GLYVOTNTOC
"Eyxvpa KA®OAOY 4 53 26,7 26,7
AIl'O 1 1,3 6,7 333
APKETA 2 2,7 13,3 46,7
IIOAY 8 10,7 53,3 100,0
Ziovodro 15 20,0 100,0
Mn amavinpéva 60 80,0
ZUvoro 75 100,0
B KASOMADY
@ nro
00 APKETA
W NoMy
O Miz=ing

Mpdenua 15: lkavoTroinon armd TV ayopd KaAUVTIKWY.
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ININAKAX 34:

EPQTHZXH 16 : Ixovoroinon and tv ayopd Sl0KOGUNTIKOV.

, ITocooto
Zvuyxvomta [ocootd UOGOGTO afpotoTikig
Eyropov GLYVOTNTOG
"Eyxvpa KAGOAOY 2 2,7 5,9 5,9
APKETA 3 4,0 8,8 14,7
HOAY 12 16,0 35,3 50,0
ATIOAYTA 17 22,7 50,0 100,0
Zvvolo 34 45,3 100,0
Mn amavtnpévo 41 54,7
YHvoro 75 100,0
B KA2oNDY
E APKETA
O nony
H ANOAYTA
O Missing

Mpagnua 16: IkavoTroinon atTé TV ayopd SIGKOCHNTIKWY.

To mocootd ToL TANOLGHOL Tov £€xel ayopdost TPoidvIa dtKaiov epmopiov

eUQOVICETOL OPKETO IKOVOTOMUEVO Omd TNV YPNOoN TOVG. XE OAO TO TPOIOVTQ

98
2008

['EPONoYAOs, ZAGEIPONOYAOE



A1kaio Emnorio

TapoTNPEiTal 0Tt N TAELOYN OO TOV OyopasTAOV EXEL LEIVEL EITE TOAD IKOVOTOIUEVT

elte amolvta wovormompuévn. Kavéva mpoidv dev epepaviletor va €yl amoyonTeLGEL

TOoVG KoTavaAmTés. Idwaitepn kavomoinon mapoatnpeitol ®oTOGO Amd TV XPNoN TOV

kagé, g Chyapng, tov oompiov kot Tov pvllov o6mov mepimov 8 otovg 10

KATOVOA®TEG ELPAVICOVTOL IKOVOTOIEVOL..

Eniong, mapatmpovpe 6t1 ta Tpoidvta dikaiov eumopiov katnyoplomolovvion oe 15

glon mpoidviwv. Avtd onuaivel OTL Ol VTOGTNPIKTEG TOL OiKalov gumopiov, £youvv

OPKETEG EVOAMUKTIKEG TTPOTAGELS OYOPdG Le amoTéAecpa va epaviCoviot apkeTd pun

amovTnpéve (missing) ava pmTnoN).

ININAKAX 35:

EPQTHXH 17.a : 'Exete ayopdoet

Kkémowo/a Tpoidv/ta Awkaiov Epmopiov amd to

eEmTEPIKO;
, ITocooto
Zoyvomta [Tocooto Toooto 00potoTiKig
£€yKvpov ,
GLYVOTNTOG
"Eyxvpa OXI 53 70,7 80,3 80,3
NAI 13 17,3 19,7 100,0
Zovolo 66 88,0 100,0
Mn anavnpéva 9 12,0
2Hvoro 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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60—

50—

40—

Count

30—

20—

Fpdenua 17.a: ‘Exete ayopdoel kamoio/a mwpoiov/ta Aikaiou Eptropiou atroé

ITINAKAX 36:

I
OXI

TO €§WTEPIKO;

I
NAI

EPQTHZXH 17.p : 'Exete ayopdoet kdmoto/a mpoiov/ta Awaiov Epmopiov amd
Kamoto super market;

i [Mocooto
Zoyvomta [Mocootd Togootd 0BpotoTikig
£yKupwv ,
GLYVOTITOG
"Eyxvpa OXI 65 86,7 98,5 98,5
NAI 1 1,3 1,5 100,0
2Hvolo 66 88,0 100,0
Mn amavtnuéva 9 12,0
2Hvoho 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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70—

60—

50—

40—

Count

30—

20—

10—

0 T T

OXI NAI

Fpdenua 17.B: 'Exete ayopdoel Katrolo/a mwpoiov/ta Aikaiou Eptropiou atré
KdTrolo super market;

ININAKAX 37:

EPQTHXH 17.y : 'Eyete ayopdoel kdmowo/a mpoidv/ta Awkaiov Epropiov and to
Altromercato otnv Abnva;

. [Mocooto
i , ITocootd g
Zoyvotnta ITocooto . 00potoTikig
EyKupov ,
CLYVOTNTOG
‘Eyxvpo OXI 61 81,3 92,4 92,4
NAI 5 6,7 7,6 100,0
Yvvoro 66 88,0 100,0
Mn anavinpéva 9 12,0
>Hvoro 75 100,0
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70—
60—
50—
40—
=
o
(&)
30—
20—
10—
0 I I
oxXI NAI
Fpdenua 17.y: ‘Exete ayopdoel katroio/a mpoidév/ta Aikaiou Epytropiou amré 1o
Altromercato otnv A8nRva;
IIINAKAX 38:

EPQTHZXH 17.6 : 'Exete ayopdoet kdmoto/a mpoidév/ta Awkaiov Eumopiov and 1o
Altromercato otnv Qgc/vikn;

. ITocooto
Zoyvomta [Tocooto Toooto 0BpotoTikig
£€yKupov ,
GLYVOTNTOG
"Eyxvpa OXI 7 9,3 10,6 10,6
NAI 59 78,7 89,4 100,0
Zovolo 66 88,0 100,0
Mn anavnpéva 9 12,0
2Hvoro 75 100,0
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60—

50—

40—

30—

Count

20—

0 T T
(0)4] NAI

Fpdenua 17.5: 'Exete ayopdoel Katrolo/a Trpoiov/ta Aikaiou Eptropiou amé
1O Altromercato oTnv O¢o/vikn;

ININAKAX 39:

EPQTHXH 17.¢ : 'Eyete ayopdoet kdmoro/a npoidv/ta Awaiov Europiov and adiov

KOl TOV;
IMocootd Iocootd
Zoyvomnta [Nocooto ST IODOV afpotoTikng
Yop GLYVOTNTOG
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"Eyxvpa OXI 54 72,0 81,8 81,8
ATIO AIA®OPEZ
EKAHAQZIEIT KAI
®EZTIBAA IIOY 1 1,3 1,5 83,3
SYMMETEXEI HF.T.
2[IOPOZ (AGHNA) 2 2,7 3,0 86,4
ATIO MIA EKOEZH
YTHN @EIZAAONIKH 1 13 1,5 87,9
ITAZAPI TEPMANIKOY 3 4,0 4,5 92,4
AIEONHE EKOEZH
OEZIAAONIKHY 2 2,7 3,0 95,5
BODYSHOP 1 1,3 1,5 97,0
MARKS AND SPENCER 1 1,3 1,5 98,5
AAIKH ATOPA
BIOKAAAIEPTHTON 1 1.3 1.5 100,0
Zovoho 66 88,0 100,0
Mn anovtnpéva 9 12,0
20volo 75 100,0
60—
50—
40—
et
c
3
8 30—
20—
10—
0 T == T == T T I E
OXI AMNoO 2MNOPOZ AMNO MIA NAZAPI AIEONHZ BODYSHOP MARKS AND AAIKH ATOPA
AIADOPEZ (AGHNA) EKOGEZH FEPMANIKOY EKOEZH SPENCER  BIOKAAAIEPT
EKAHAQZEIZ ZTHN OEZZAAONIK HTQN
KAI OEZZAAONIK HZ
OEZTIBAA H

noy
ZYMMETEXEI!
HF.T.

Fpdenua 17.¢: 'Exete ayopdoel kamroio/a mpoidv/ta Aikaiou Eptropiou atrd
aAAoU kail TTou;

H mieloynoeio tov epombéviov &gl ayopdoel mpoiov dikaiov epmopiov amd To
Kataotnuo altromercato g ®eocoiovikne. EAdyiotor elvar avtol mov &youvv
ayopdoel mPpoidv amd to Katdotnua g ABnvoc, 10 e£mTEPIKO 1 KATO0 GOLTEP

pdpket. Qot060, TO KOUUATL TOL TANBVGUOV TOL £XEL AYOPATEL TPOIOVTO OO KATOL0
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pépog extdg TV TpoavaeepBivimv (taldpt yepHavikig oyoAng, otebvng éxbeom

®eocalovikng) dev glval S1OAOL gVKATAPPOVTO.

ITINAKAX 40:

EPQTHXH 18 :

[I6co mBavd elvar oto péAlov va  ayopdoete omd TO
ALTROMERCATO 1ng @eocahovikng KaE;

. [Tocooto
. . ITocooto ,
Zoyvotnta ITocooto T ILOOY 00po1oTIKNG
Vkop GLYVOTNTOC
"Eykvpa ENTEAQX ATIIOBANO 1 1,3 1,5 1,5
AIT'O TII®ANO 2 2,7 2,9 44
OYTE AIII®GANO/
OYTE [IOANO 7 9.3 10,3 14,7
APKETA ITIOANO 22 29,3 32,4 47,1
IMOAY IIIGANO 36 48,0 52,9 100,0
XHvoro 68 90,7 100,0
Mn amavTnpévo 7 9,3
YHvoro 75 100,0

H ENTEAQT AMIQAND

E AIro nNeanNo

OYTE AMSANQIOYTE

O nisano

H APKETA MEANO
O NoAY MIGAND
M Missing

Fpagnua 18: Méco mOavd eival oTo HEAAOV VA ayopdoETE ATTd TO

ALTROMERCATO ¢ O@esocalovikng Kage;

ININAKAX 41:

EPQTHXH 19 :

ALTROMERCATO 1ng ®Oecoarovikng (oyapn;

['EPONoYAOs, ZAGEIPONOYAOE

[I6co mBavd eivor oto péAlov va ayopdoete amd 1O
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. ITocooto
i , TTocootd ,
Zouyvotnta Ilocooto EVILDOY a0poloTIKiG
Viop GLYVOTNTOG
"Eyxvpa ENTEAQX ATII®GANO 1 1,3 1,6 1,6
AIl'O IMIOANO 9 12,0 14,3 15,9
OYTE AIII®GANO/
OYTE [MIOANO 9 12,0 143 30,2
APKETA TTI®ANO 10 13,3 15,9 46,0
[TOAY IMI®ANO 34 453 54,0 100,0
ZHvoro 63 84,0 100,0
Mn amavenpévo 12 16,0
>Hvoro 75 100,0

W ENTEMCIT AMISAND
E AITC N2AND

o OYTE ANISANOIDYTE
MaAND

l APHETA MIBAND
O NoAY MSAND
H Missing

Fpagnua 19: NMéco mAavo eival 6To HEAMOV VU ayopaTETE ATTO TO
ALTROMERCATO tn¢ @ecoalovikng {ayapn;

ININAKAX 42:

EPQTHXH 20 : Il6co mbBavd eivor oto péAAOV vo ayoploere amd TO
ALTROMERCATO 1ng ®socarovikng donpia;
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. ITocooto
i , TTocootd ,
Zouyvotnta Ilocooto EVILDOY a0poloTIKiG
Viop GLYVOTNTOG
"Eyxvpa ENTEAQX ATII®GANO 2 2,7 3,5 3,5
AIT'O TII®ANO 5 6,7 8,8 12,3
OYTE AIII®GANO/
OYTE IMIOANO 10 13,3 17,5 29,8
APKETA TTIGANO 20 26,7 35,1 64,9
[TOAY IMI®ANO 20 26,7 35,1 100,0
ZovoAio 57 76,0 100,0
Mn anavinuéva 18 24,0
>Hvoro 75 100,0

B EMTEANZT AMISAND
E Ao MeAND

o OYTE AMSANDIDYTE
M2AND

Wl APKETA MIBAND
O NoAY MeAND
H nissing

Mpagnua 20: Méco mOavo eival 6To HEANOV VU ayopACETE ATTO TO
ALTROMERCATO tn¢ ©ecoalovikng 6oTIpIq;

IMINAKAX 43:
EPQTHXH 21 : [16co mbavd eivor ot0 péllov vo ayopdoete oamd 10
ALTROMERCATO 1ng ®sscarovikng pult;
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. ITocootd
Zoyvotta TTocootd Tocootd a0poloTIKiG
£yKupov ,
oLVYVOTNTOG
"Eyxvpa AIT'O ITIGANO 7 9,3 11,3 11,3
OYTE AITI®ANO/
OYTE MMIOANO 11 14,7 17,7 29,0
APKETA ITIGANO 16 21,3 25,8 54,8
TIOAY ITI®GANO 28 37,3 45,2 100,0
ZHvoro 62 82,7 100,0
Mn aravinpéva 13 17,3
20vvoro 75 100,0
B AIFC NMISANO
= O TE ANIQANOIOYTE
M ARG

O APHETA MEAND
H NoAY NMISAND
[ Missing

Mpagnua 21: NMéco mMBavo eival oTo HEANOV VU ayopdoETE ATTO TO
ALTROMERCATO tn¢ @ecoahovikng pull;

ININAKAX 44:

EPQTHXH 22 : Il6co mbavd eivor oto péAAOV vo ayoploeTe amd TO
ALTROMERCATO 1ng Oescarovikng Lopapikd;

108
2008

['EPONoYAOs, ZAGEIPONOYAOE



A1ka10 EmMmrorio

. ITocooto
Zoyvotta TTocootd ITIOGOGTO a0poloTIKiG
Eyropov oLYVOTNTOG
"Eyxvpa ENTEAQX ATTIOANO 1 1,3 1,6 1,6
AIT'O TII®ANO 6 8,0 9,5 11,1
OYTE AIIIGANO/
OYTE IIIOANO 11 14,7 17,5 28,6
APKETA TTI®ANO 16 21,3 25,4 54,0
[TOAY IMI®ANO 29 38,7 46,0 100,0
ZHvoro 63 84,0 100,0
Mn amavenpévo 12 16,0
>Hvoro 75 100,0

B ENTEMACIL AMISAND

E Ao N2AND

O OYTE ANISAMDIDYTE
MaAND

B APKETA MISAND
O NoAY NMSAND
H Missing

Mpaenua 22: NMéco mBavé eival oTo MENOV VA AYOPAGETE ATTO TO
ALTROMERCATO 1n¢ Oecoalovikng JuHapIka;

ININAKAZX 45:

EPQTHXH 23 : Il6co mBavd eivar oto0 péAAOV va  ayopdoete omd To
ALTROMERCATO 1ng ®eoc0rovikng aAKooAOVYa TOTA,;
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Zoyvomta Ilocootd i ITocootd
UOGOGTO a0poloTIKiG
£YKupov .
GUYVOTITOG
"Eyxvpa ENTEAQX ATTIOANO 2 2,7 32 32
AIT'O TII®ANO 6 8.0 9,7 12,9
OYTE AITI®ANO/
OYTE ITIOANO 13 17,3 21,0 33,9
APKETA ITI®ANO 16 21,3 25,8 59,7
[TOAY IMI®ANO 25 333 40,3 100,0
ZHvoro 62 82,7 100,0
Mn amavenpévo 13 17,3
>Hvoro 75 100,0

B EMTEANI AMISAND
E AITC NMSAND

o OYTE ANISANDIDYTE
MaAND

l APKETA MISAND
O NoAY MSAND
H Missing

Mpaenua 23: NMéco mBaveé eival oTo MENOV VA ayOPAGETE ATTO TO
ALTROMERCATO 1n¢ Osoocalovikng aAkoohouya TTOTA;

ITINAKAZX 46:

EPQTHXH

24

ALTROMERCATO 1ng ®eocarovikng yupods ¢povtmv;

['EPONoYAOs, ZAGEIPONOYAOE

[I6co mBavd elvar oto péAlov va  ayopdoete omd TO
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. ITocooto
i , TTocootd ,
Zoyvotta TTocootd EVIDOOY a0poloTIKiG
Viop GLYVOTNTOG
"Eyxvpa ENTEAQX ATIIOANO 3 4,0 5,1 5,1
AIl'O IMIOANO 10 13,3 16,9 22,0
OYTE AIIIGANO/
OYTE IIIOANO 13 17,3 22,0 441
APKETA TTI®ANO 15 20,0 25,4 69,5
[TOAY IMI®ANO 18 24,0 30,5 100,0
ZovoAio 59 78,7 100,0
Mn amavenpévo 16 21,3
>Hvoro 75 100,0

B EMTEANT AMISAND
E AITC NMSAND

o OYTE ANISAMNDIDYTE
MaAND

Wl APKETA MISAND
O NoAY MSAND
H Missing

Mpdgnua 24: NMéco mMBOavo gival oTo PEAOV VU ayopdoETE ATTO TO
ALTROMERCATO tn¢ @ecodAovikKng XUMOUS QRouTwY;

ININAKAX 47:

EPQTHXH 25 : Il6co mBoavd eivar oto péAAOvV va oyopdoete omd To
ALTROMERCATO 1ng ®cococarovikng GOKOAATES - GVOK;
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Zouyvémta Ilocootd . ITocootd
ITIOGOGTO a0poloTIKiG
£YKupov ,
GLYVOTITOG
"Eyxvpo. ENTEAQX ATIIOANO 1 1,3 1,5 1,5
AIT'O TII®ANO 7 9,3 10,3 11,8
OYTE AIIIGANO/
OYTE ITIOANO 5 6,7 7.4 19.1
APKETA TTIGANO 15 20,0 22,1 41,2
[TOAY IMI®ANO 40 53,3 58,8 100,0
ZHvoro 68 90,7 100,0
Mn amavenpévo 7 9,3
>Hvoro 75 100,0

B EMTEANT AMISAND
[ AIrC MSAND

o OYTE ANISAMOIDYTE
MaAND

Wl APKETA MISAND
O NoAY MSAHD
H Mizsing

Mpagnua 25: NMéco mOavo cival oTo HEAOV VU ayopACETE ATTO TO
ALTROMERCATO tn¢ @ecoalovikng COKOMITES - OVAK;

ININAKAX 48:

EPQTHXH 26 : Il6co mBavd eivar ot0 péAAOV va  ayopdoete omd To
ALTROMERCATO 1ng ®escarovikng Koounuota;
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. TTocootd
. . ITocooto ,
Zoyvomta Ilocooto VIOV aOpOLoTIKNG
Viop GUYVOTNTOG
"Eyxvpo ENTEAQZX ATIIOANO 2 2,7 33 33
AIT'O ITIGANO 5 6,7 8,2 11,5
OYTE AIII®GANO/
OYTE ITII®ANO 19 25,3 31,1 42,6
APKETA MTIGANO 22 29,3 36,1 78,7
TIOAY ITI®GANO 13 17,3 21,3 100,0
XHvoro 61 81,3 100,0
Mn aravinpéva 14 18,7
YHvoro 75 100,0

B ENTEANE AMIDAND
E Aro neaNo

O OYTE AMSANDIOYTE
MaAND

B APKETA MISAND
O NoAY MSARND
H Missing

MNpdaenua 26: NMéco mBAvoé sival oTo MENOV VA ayOPACETE ATTO TO
ALTROMERCATO 1n¢ @ecoalovikng KOCHAMATA;

ININAKAZX 49:

EPQTHXH 27 : Il6co mBavd eivar ot0 péAAOV va  oyopdoete omd To
ALTROMERCATO 1ng ®eococarovikng yoptikd - £i0n ypapeiov;
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. TTocootd
Zoyvomta Ilocooto TMosooto aOpOLoTIKNG
£yKvpov .
GUYVOTNTOG
"Eyxvpo AIT'O TII®ANO 9 12,0 14,8 14,8
OYTE AIII®GANO/
OYTE IMIOANO 18 24,0 29,5 44,3
APKETA ITIOGANO 17 22,7 27,9 72,1
ITIOAY ITIGANO 17 22,7 27,9 100,0
XHvoro 61 81,3 100,0
Mn amavtnpévo 14 18,7
YHvoro 75 100,0
W AIFQ MAMND
m OYTE ANISANOIDYTE
MSANG

O APKETA MI@AND
H NoAY NISAND
O Missing

Mpagnua 27: NMéco mBavo cival oTo PHEANOV v ayopdoeTE atTd TO
ALTROMERCATO ¢ Qecoahovikng XapTIKA - €idn ypageiov;

ININAKAX 50:

EPQTHXH 28 : Il6co mBavd eivar oto példov va oyopdoete omd To
ALTROMERCATO 1ng ®socarovikng moryviol;
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ITocooto
ITocooto aBpotoTIKNG
Tuyvotnta. ITocooto £YKLPWV GVYVOTNTOG
"Eykvpa ENTEAQX ATIIOBANO 2 2,7 32 3,2
AIT'O TII®GANO 7 9,3 11,3 14,5
OYTE AIII®GANO/
OYTE [MIOANO 12 16,0 194 33,9
APKETA ITI®ANO 28 37,3 45,2 79,0
I[TOAY IIIGANO 13 17,3 21,0 100,0
ZHvoro 62 82,7 100,0
Mn amavtnpévo 13 17,3
YHvoro 75 100,0

B ENTEANE AMOAND
E AIrc neang

O OYTE AMISANDIOYTE
MeAMNS

Bl APKETA MIGAND
0O NoAY MISAND
Hl Missing

Mpdagnua 28: NMéoco mBavo cival oTo MEAMOV VA ayopACETE ATTO TO
ALTROMERCATO tn¢ @ecoalovikng Traiyvidia;

ININAKAX 51:

EPQTHXH 29 : Il6co mbavd eivor oto péAAOV vo ayoploete amd TO
ALTROMERCATO 1ng ®socarovikng kordbuo;
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. ITocootd
Zoyvotta TTocootd Tocootd a0poloTIKNG
£yKupov ,
GUYVOTTOG
"Eyxvpo. AIT'O ITIGANO 6 8,0 9,7 9,7
OYTE AIIIGANO/
OYTE INIGANO 13 17,3 21,0 30,6
APKETA TTIGANO 27 36,0 43,5 74,2
TIOAY ITIIGANO 16 21,3 25,8 100,0
ZHvoro 62 82,7 100,0
Mn arovinpéva 13 17,3
20vvoro 75 100,0
B AT MSaMNS
= OYTE AMNSANOIOYTE
MSAMO

O APKETA MIGAND
Wl oMY TNISAND
[0 Missing

Mpdaenua 29: NMéco mBave eival oTo MEAOV VA AYOPAGETE ATTO TO
ALTROMERCATO 1n¢ ©socahovikng kahadia;

IMINAKAX 52:
EPQTHXH 30 : Il6co mBavd eivar oto péAdov va oyopdoete omd To
ALTROMERCATO 1ng ®sscarovikng podvya;
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. ITocootd
i , TTocootd ,
Zoyvotta TTocootd EVIDOOY a0poloTIKNG
Viop GLYVOTNTOG
"Eyxvpa ENTEAQX ATIIOANO 1 1,3 1,7 1,7
AIl'O IMMI®GANO 11 14,7 18,6 20,3
OYTE AIIIGANO/
OYTE [MIOANO 24 32,0 40,7 61,0
APKETA TTI®ANO 14 18,7 23,7 84,7
ITOAY TTII®ANO 9 12,0 15,3 100,0
Zovoro 59 78,7 100,0
Mn amavenpévo 16 21,3
>Hvoro 75 100,0

B EMTEANT AMSAND
El AITC MSAND

o OYTE ANISANDIDYTE
MaAND

Wl APKETA MIGAND
O NoAY MSAND
M Missing

Mpagnua 30: MNéoco mOavo eival oTo HEAMOV v ayopdoETE ATTd TO
ALTROMERCATO 1n¢ @ecoahovikng pouxd;

ININAKAX 53:

EPQTHXH 31 : Il6co mbBavod eivor oto péAAOV vo ayopdoere amd TO
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ALTROMERCATO 1ng ®eoc0hovikng KOAAOLVTIKA;

. Tlocootd
. . ITocooto ,
Zouyvomta Ilocooto VIOV aOpOLoTIKNG
Viop GUYVOTNTOG
‘Eykvpa ENTEAQX ATIIOANO 4 53 6,9 6,9
AIT'O ITIGANO 12 16,0 20,7 27,6
OYTE AIII®GANO/
OYTE [I@ANO 17 22,7 293 56,9
APKETA MTIGANO 16 21,3 27,6 84,5
TIOAY ITIIGANO 9 12,0 15,5 100,0
Xhvoro 58 77,3 100,0
Mn aravinpéva 17 22,7
XHvoro 75 100,0

B EMTEANT AMISAND
[l AITC MSAND

o OYTE ANISANDIDYTE
MaAND

Wl APKETA MISAND
O NoAY MSAND
Ml Missing

Mpagnua 31: NMéco mAavo eival oTo JEANOV VU ayopdoeTE a1Td TO
ALTROMERCATO t¢ QecoahoVvikne KOAUVTIKA;

ININAKAX 54:
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EPQTHXH 32 : [I6co mbavd eivar oto péAAOV  va  ayopdoete omd TO
ALTROMERCATO 1ng @escarovikng S10KooUnTIKA;

. Tlocootd
Zouyvomta Ilocooto Tosooto aOpOLoTIKNG
£yKvpov .
GUYVOTNTOG
"Eykvpo AIT'O TII®ANO 7 9,3 10,6 10,6
OYTE AIIIGANO/
OYTE IIIOANO 12 16,0 18,2 28,8
APKETA ITIOGANO 23 30,7 34,8 63,6
ITOAY TTII®GANO 24 32,0 36,4 100,0
XhHvoro 66 88,0 100,0
Mn amavtnpévo 9 12,0
YHvoro 75 100,0
B AIFC MeAMNO
5| OYTE ANISANOIDYTE
M AR

O APKETA MISAND
Wl NoAY NISAND
[ Missing

Mpdagnua 32: NMéoo mBavo eival 6To MENOV VA ayopdAoETE ATTd TO
ALTROMERCATO tn¢ @ecoalovikng SICKOCHNTIK;

O mnBvoudg oeaivetor va eivor Beticdg oe por PHEAAOVTIKY oyopd OA®V TV
mpoidvtwv and to altromercato g Oeccaiovikng. Xe OAa ta TpoidvTa 1 TAEOYNPia
napovctaletar Oetikn. EEaipeon amotelohv HOVO T0. KOGUNUOTO KO TO XOPTIKE/ €10M

Ypopeiov 6mov 10 BeTIKO PEPOG TOL TANOLGLOV KO TO APVNTIKO Efval HOPAGHEVAL.
IMINAKAZX 55:
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EPQTHZXH 33 :Eivow dikoto vo Stoc@aiiletor po kot®dTomn T €W0d yio o
TPOIOVIOL. TOV QTOYOV YOPOV oaveéapnta omd TIG OKVUAVOELS TIUOV TN

Taykocpog (eAevbepng) ayopdg.

. Tlocootd
. . ITocooto ,
Zoyvotnta ITocooto . a0poloTIKNG
£€yKupov ,
CLYVOTNTOG
"Eykvpa ATAOONQ ATIOAYTA 1 1,3 1,4 1,4
ATAOQONQ 2 2,7 2,7 4,1
OYTE ATADQNQY/
OYTE SYMOONQ 5 6,7 6.8 11,0
ZYMOQNQ 26 34,7 35,6 46,6
ZYMOONQ ATIOAYTA 39 52,0 53,4 100,0
XHvoro 73 97,3 100,0
Mn amavnpéva 2 2.7
2Ovolo 75 100,0
40—
30—
whd
c
3
o 20—
10—
0 I I I I I
AIAGQNQ AIAGQONQ OYTE ZYMOQONQ ZYMOQONQ
ATIOAYTA AIAGQONQ/OYTE AMOAYTA
ZYMOQONQ

Fpaenua 33: Eival dikaio va diaoc@alifeTal pia KATWTATN TIPE €181KA Yia TO
TPOIOVTA TWV PTWYXWV XWPWV AVESAPTNTA ATTO TIG SIAKUUAVOEIG TIMWV TNG
maykoopiag (eEAe0Bepng) ayopdg.

O1 65 otovg 73 moTevoLVY OTL £ivan diKoo Vo O106POMIETOL Lo KOTAOTOTY T EWOKA
YlOL TOL TPOIOVIO TV QTOYOV YOPOV OVEEAPTNTA OO TIG OOKVUAVOELS TIU®V NG

naykoopag (eAevBepng) ayopds. Mol ot 8 delyvouv v avtiBeon Tovg.

ININAKAX 56:
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EPQTHZXH 34 : Ot d1ebveic eumopucég oyéoelg Oa mpémet va dIETovTaL amd Tig apyEs
™G 160TNTAG, TNG AUOPULOTNTAC, TNG SLOPAVELNG KOt TNG OEIOTIOTIOG.

. [Nocootd
i , [Tocootd i
Zoyvotnta ITocooto . afpotoTikig
£€YKupov ,
GLYVOTNTOG
Eykvpa  ZEYMOQONQ 10 13,3 13,3 13,3
ZYMOONQ
ATIOAYTA 65 86,7 86,7 100,0
ZHvoro 75 100,0 100,0
70—
60—
50—
40—
=]
]
(&
30—
20—
10—
0 I I
ZYMOQONQ ZYM®OQNQ AMOAYTA

Fpaenua 34: O1 Si1ebveig epTTOpIKEG OXEOEIG Ba TrpéTrel va SiErovTal aTrod Tig
apx£ég TNG 1I00TNTAG, TNG AUOIBAIOTNTAG, TNG BlAPAVEING KAl TG ASIOTMIOTIAG.

H ocvvipumtiky mietoyneio miotedel 0tL ot debveic epumopikég oyéoelg B mpémetl va
OEmovtol amd TIS apyES TG 100TNTAG, TNG OUHOPodTNTOS, TS OPAVELNS KOl TNG

a&lomotiog. ApvnTikn dmoym dev Tapovctdletal 6To delyal.

ININAKAX 57:
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EPQTHZXH 35 : To Aikoo Epmopio pmopet va copfaiet pe t 0pdon tov oty
€€1G0PPOTNON NG OVICOTNTOG OV EMKPOTEL GTO EAEVOEPO, d1EOVEG EUmOPIO.

, ITocooto
Zouyvotnta [Nocooto Tocootd 0BpotoTikig
£yKupov ,
GLYVOTITOC
"Eyxvpa ATAOGONQ ATIOAYTA 1 1,3 1,3 1,3
ATADONQ 2 2,7 2,7 4,0
OYTE ATADQNQ/
OYTE TYMOQNQ 9 12,0 12,0 16,0
EYMOONQ 32 42,7 42,7 58,7
ZYMOONQ ATIOAYTA 31 413 41,3 100,0
X0voro 75 100,0 100,0
40—
30—
e )
c
3
o 20—
10—
0 T T T T T
AIAGQONQ AIADQNQ OYTE ZYMPQONQ ZYM®PQONQ
AMOAYTA AIAOQONQ/OYTE AMOAYTA

ZYMOQONQ

Fpdenua 35: To Aikaio Eptrépio prropei va cupfdAel pe tn dpdon Tou otnv
e§looppOTTNON TNG AVIOCOTNTAG TTOU ETIKPATEI OTO EAEUBEPO, B1EBVEG EPTTOPIO.

Ot 8 otovg 10 mapovcidlovior o souemvotl pe tn Béon 6t 10 Aikalo Epmopilo pmopel
va cupuPdAet pe tn dpdomn Tov otV €£1G0PPOTNOT TNG AVICOTNTOS TOV EMKPOTEL GTO

erevBepo, d1eBVEG epmopro.
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ININAKAX 58:

EPQTHXH 36 : To Aikowo Eumdpro pmopei va fondioel tovg mopaymyovg Tov
Tpitov Koéopov va moviAovv v mapoymyq tovg kot va Pyalovv éva emapkég
€1660M 0.

Iocootd
[Tocooto aBpOIoTIKNG
Tuyvotnta ITocoo10 £YKLP®V GLYVOTNTOG
‘Eyxvpa  OYTE ATIAQQNCQ/
OYTE SYMOONQ 7 9,3 9.3 9.3
ZYMOPQNQ 32 42,7 42,7 52,0
SYMOONQ ATIOAYTA 36 48,0 48,0 100,0
ZHvoro 75 100,0 100,0
40—
30—
whd
c
3
o 20—
10—
0 I I I
OYTE AIA®GQNQ/OYTE ZYMOQONQ ZYMOPQONQ AMOAYTA
ZYMOQONQ

Fpdenua 36: To Aikaio Eptrépio ptropei va fonBrnoel Toug rapaywyoug Tou
Tpitou Kéoou va TToulouv TV TTapaywyn Toug Kail va Byddouv éva
EMAPKES £1000NA.

O1 68 otoVG 74 meTEVOLY OTL TO Afkono Epmdpro pmopet va fonbnoet tovg
napoywyovs tov Tpitov Kdopov va moviovv v mapaymyn Tovg kot va Bydlovv Eva

EMOPKEG E1GOOMLAL.
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ININAKAX 59:

EPQTHXH 37 : To Aikotwo Epndpio pmopet va cuparel otny KoTomoréunon mge
PTOYELS TV OIKOVOLIKA 0COEVESTEP®V YOPDV.

. [Tocooto
i , [Tocooto ,
Zoyvotnta ITocooto . 0BpotoTikig
£yKvpov ,
GLYVOTNTOG
‘Eykvpa  ATAGQNQ 3 4,0 4,0 4,0
OYTE ATAOQNQY/
ZYMOQNQ 27 36,0 36,0 573
ZYMOONQ
ATIOAYTA 32 42,7 42,7 100,0
Zovoho 75 100,0 100,0
40—
30—
whd
c
3
o 20—
10—
0 T T T T
AIADQONQ OYTE AIA®QNQ/OYTE ZYMPQONQ ZYMOPQONQ AMOAYTA

ZYM®ONQ

Mpdenua 37: To Aikaio Eptrépio ptropei va cupuBdAel oTnv KAaTatroAéunon
NG PTWXEING TWV OIKOVOUIKA ACOEVESTEPWYV XWPWV.

Mo 3 otovg 75 dpmvovv oto 61t to Aikaio Eundpilo umopet va coppdiet oty

KOTOTOAEUNOT) THG PTAYELNG TMV OIKOVOLIK( AGHEVESTEPOV YOPDOV.
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ININAKAZX 60:

EPQTHXH 38 : To Aikawo Eumoplo, v cuvodevetal amd TeYVIKN KOl OUKOVOLLKY|
vrootpign, Bo Bonbnoel 610 PEALOV TOVG UIKPOVS TOPAY®YOVS TMV VITAVATTUKTOV
YOPOV VO OPOVV AVEEAPTNTOL [LE OTTOTELEGUATIKOTNTAL.

. [Mocootd
. . ITocootd ,
Zoyvotnta ITocooto . aBpoLoTIKNG
£yKupov ,
GLYVOTNTOG
‘Eykvpa  ATAOQONQ 3 4,0 4,0 4,0
OYTE ATA®QNQ/
OYTE SYMOQNQ 3 40 4,0 8,0
SYMOQNQ 31 41,3 41,3 49,3
SYMOONQ
ATIOAYTA 38 50,7 50,7 100,0
Zivodro 75 100,0 100,0
40—
30—
e )
c
3
o 20—
10—
0 T T T T
AIAGQNQ OYTE AIAOQNQ/OYTE ZYMOQNQ ZYMOQNQ AMOAYTA

ZYMOONQ

Fpdenua 38: To Aikaio Eptrépio, edv cuvodeUeTal ATTO TEXVIKH KOl
OIKOVOHIKNA UTTooTHPIEN, Ba BonBRoel oTo HEAAOV TOUG MIKPOUG TTapaywyoug
TWYV UTTAVATITUKTWY XWPWV VO Spouv ave§dpTnTOl JE ATTOTEAECHATIKOTNTO.

H ocvvtpurtikny mhetoynmoeio motedel 60tL o Aikono Epmopro, v cuvodevetal

amd TEXVIKN KOl OWKOVOUIKN Lvwootnpien, 6Oa Pondnoel oto péALOV TOLG HKPOVG

TOPOy®wyods TV — LRAVATTUKTOV — YOP®V Vo Opovv  aveEdptntol  Ue

OTOTEAEGUATIKOTNTOL.
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ININAKAX 61:

EPQTHXH 39 : To Aikato Epndpio d¢ dtapépet ovoaotikd and to erebBepo
EUTOP10.

. [Tocooto
i , [Tocooto ,
Zoyvotnta ITocooto . 0BpotoTikig
£yKvpov ,
GLYVOTNTOG
"Eyxvpa ATADPQNQ
ATIOAYTA 10 13,3 13,3 13,3
ATADONQ 36 48,0 48,0 61,3
OYTE ATA®QNQY/
OYTE SYM®ONQ 15 20,0 20,0 81,3
ZYMOQNQ 9 12,0 12,0 93,3
EYMOONQ
ATIOAYTA 5 6,7 6,7 100,0
Zihvoro 75 100,0 100,0
40—
30—
whd
c
3
o 20—
10—
0 T T T T T
AIADQONQ AIADQNQ OYTE ZYMOQONQ ZYMOQNQ
AMNOAYTA AIAOQNQ/OYTE AMNOAYTA

ZYMOQONQ

Fpdenua 39: To Aikalo Eptrépio 8¢ dia@épel ouoiaoTIKA atrd To eAeUBepo
EUTTOpPIO.

Ot 6 otovg 10 motebovv Tmwg to Aikao Epndplo de dopépel ovolactikd amd

T0 €Ae00EPO EUTOPLO. ZNUAVTIKO HEPOG TOV TANOLGHOD amocTacIOTOmONKE Ao TNV
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mapomdve Oéon.

ININAKAX 62:

EPQTHZXH 40 : To tpdfAnua TV DTOVATTUKTOV YOP®V 0gV Utopetl va AvOel amd
KWW HOTo TETOL0L TOTTOV.

. [Tocooto
i , [Tocooto ,
Zoyvotnta ITocooto . 00potoTikg
£yKopov .
GLYVOTNTOG
"Eyxvpa ATADPQNQ
ATIOAYTA 7 93 9,3 93
AIAGQNQ 33 44,0 44,0 533
OYTE ATA®QNQ/
OYTE SYM®OQNQ 23 30,7 30,7 84,0
LYMOQONQ 9 12,0 12,0 96,0
SYMOQONQ
ATIOAYTA 3 4,0 4,0 100,0
Zovohro 75 100,0 100,0
40—
30—
-t
[=
3
S 20
10—
0 T T T T T
AIAGONQ AIAGONQ OYTE SYMOONQ TYMOONQ
AMOAYTA AIAGONQ/OYTE AMOAYTA

ZYMOQONQ

Fpdenua 40: To TPOBANHA TWV UTTAVATITUKTWY XWPWYV Sev ptropei va AuBei
o1ré KIVAMATO TETOIOU TUTTOU.

H mieioynoia dapovel pe v 0éon 6t1 T0 TPOPANUA TOV VTOVATTUKTOV YOPAOV OEV
umopel va Avbel amd Kiviuata T€T010v TOTOL MGTOG0, ol 3 atovg 10 Tpotiuncav va
unv ekppacovv Eekabapr amoyn.
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ITIINAKAX 63:

EPQTHZXH 41 : Ot un xvPepvnrikég opyavaoelc, tomov Fair Trade, dev pmopovv va
Adoovv TpofAnpata OTmg 1 avicdTTa oTIG SEBvVEG eUmopIKég GUVOALAYES.

, [Tocooto
. . ITocoot6 ,
Zoyvotnta [Tocooto , 00potoTikng
gykupov ,
oLYVOTNTOG
"Eyxvpa ATADPQNQ
ATIOAYTA 7 93 93 93
AIAPQNQ 29 38,7 38,7 48,0
OYTE ATAOQNQY/
OYTE SYM®OQNQ 28 37,3 37,3 85,3
ZYMOQNQ 8 10,7 10,7 96,0
EYMOONQ
ATIOAYTA 3 4,0 4,0 100,0
Zovoho 75 100,0 100,0
30—
25—
20—
whd
c
3
o 15—
10—
5—
0 T T T T T
AIAGQNQ AIADQONQ OYTE ZYMPQONQ ZYM®QONQ
AMNOAYTA AIADQNQ/OYTE AMNOAYTA

ZYMOONQ

Fpdenua 41: O1 un KUBEPVNTIKEG Opyavwoelg, Tutrou Fair Trade, dev
HITOpOUV va AUcouv TTPOoBAAUATA OTTWG N avioOTNTA OTIG B1EOVEIG EUTTOPIKES
ouvaAAlayég.

To mocootd T0LV TANBLGHOL Tov dev BEANGE va exppdoel Eexdbapr dmoym
whveo otn BEon Ot o1 un KuPepvnTikéG opyavacels, Tomov Fair Trade, dev pmopovv va
AOboovv mpoPAnuato Ommg N avicoTnTa oTIC Oebvelg eumopikég cuvaAlayég eivor
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oAD vyMmAd. TTapodia avtd 4 otovg 10 motedovv O6TL N Tapanave Bon sivar AdBog,

o€ avtifeon pe awtoHg Tov meTevouvy To avtifeto ko eivar mepimov pwoALG 1 otovg 10.

ININAKAZX 64:

EPQTHXH 42 : O kd0e dvBpomog dwkatovtor allompencsic ocuvOnkeg dwafimong,
KkaBmg kot tepiBodyn, LOPP®OT, OCPAAELN Kot dSHoKpaTial.

. ITocooto
Zoyvémta [Mocootd UOGOGTO 0fpotoTikig
EYKOpOV GLYVOTNTOG
"Eyxvpa OYTE ATAD®QNQ/
OYTE SYM®OONQ 1 13 1.3 13
LYMOQNQ 4 5,3 53 6,7
2YMDOQONQ
ATIOAYTA 70 93,3 93,3 100,0
Zovohro 75 100,0 100,0
70—
60—
50—
2 40—
=
o
(&)
30—
20—
10—
0 ‘ T ‘ T ‘ T
OYTE AIAGQNQ/OYTE TYMOQNQ SYM®QNQ AMOAYTA
TYMOQONQ

Fpdaepnua 42: O kaBe dvlpwTTrog SikaioUTal afloTTPETTEi§ CUVORKES
SiaBiwong, kabwg kal TePiBaAyn, HOpPwOon, ac@AAsgia Kal SnuoKpaTia.
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2xedov 1 amdlvtn mAElOYNeio cLUE®VEL pe TV dmoyn 0Tt 0 kdbe AvOpwmog
owoovtal aglompeneic ovvOnkes owPioone, kabmng kot mepiBoiym, popewon,

ACQAAELD KOl ONHOKPOTIOL.

ITIINAKAX 65:

EPQTHXH 43 : Ta avOpomiva kot gpyactokd dikoidpoto tov Aamv tov Tpitov
Koéopov npénetl va mpoctatedovrat.

i [Tocooto
Soyvomta IMocootd UOGOGTO aBpotoTIKhg
EYKOpOV GLYVOTNTOC
‘Eykvpa OYTE AIADGQNQ/
OYTE TYMOQNQ 1 13 13 1.3
ZYMOONQ 6 8,0 8,0 9,3
LYMOONQ
ATIOAYTA 68 90,7 90,7 100,0
Ziovodro 75 100,0 100,0
70—
60—
50—
£ 40—
S
[}
(&)
30—
20—
10—
0 ‘ I ‘ I I
OYTE AIAGQNQ/OYTE ZYMOONQ ZYMPQONQ AMOAYTA
ZYMOPONQ

Fpdaenua 43: Ta avOpwTTiva Kal EPYNCIaKd SikalwuaTa Twv Aawv Tou Tpitou
Koo uou mpétrel va rpooTaTtevovTal.
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H ocvvrpittikn mhetoyneio coppmvel pe v amoymn 0Tt To. avOpOTIVOL Kot EPYOGLOKE

dwomparta Tov Aamv Tov Tpitov Kdopov npénet vo tpoctatedovat.

ININAKAX 66:

EPQTHXH 44

: To Aikowo Epmépio pmopel va oopfdier ommv mpoctacio TV

EPYOCLOK®V Kot avOpomiveoy dikaiopdtov tov Aaov tov Tpitov Kocpov.

. ITocooto
Zoyvémta [Tocooto Toooto 00potoTikig
£€yKupov ,
oLYVOTNTOG
‘Eykvpa  ATAGQNQ 1 1,3 1,3 1,3
OYTE ATADQNQY/
OYTE TYM®DONQ 13 17,3 17,3 18,7
SYMOONQ 35 46,7 46,7 65,3
ZYMOQNQ
ATIOAYTA 26 34,7 34,7 100,0
Zbvoro 75 100,0 100,0
40—
30—
it
c
3
o 20—
10—
0 I I I I
AIADQONQ OYTE AIAGQNQ/OYTE ZYMOPQONQ ZYM®OQNQ AMOAYTA

SYMOONQ

Fpdenua 44: To Aikaio Eptrépio pmropei va cupfdAel otnv TrpooTacia Twv
EPYUCIOKWY KAl avOpwTTivwyv SIKAIWHATWY TwV Aawv Tou Tpitou Kéoou.
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[Tepimov o1 8 otovg 10 moTeEvOLY OTL TO AlKoo Epmdpro pmopel va coufdiet oty
TPOCTACIO TOV EPYACIOKAOV Kol avOporivov dikaiopdtov Tov Aadv tov Tpitov

Koéaopov.

ININAKAX 67:

EPQTHXH 45 : To Aikaio Epmopro 0o Bonbnoet mpoomtikd kot otnv aviamtuén
VTOOOUMV  YloL OCQAAEWD, HOPP®ON, TeEPIBAAYN KOl KOWMOVIKA TPAOVOlD OTIG
OKOVOLKG 0.60evVECTEPES YDPES.

. [Tocooto
Zouyvémta [Tocooto Toooto 0BpotoTiKig
£€yKvpov ,
GLYVOTNTOG
‘Eyxkvpa AIAOGQNQ 1 1,3 1,3 1,3
OYTE ATA®QNQY/
OYTE SYMO®ONQ 17 22,7 22,7 24,0
LYMOONQ 37 493 493 73,3
TYMOQONQ
ATIOAYTA 20 26,7 26,7 100,0
Zovohro 75 100,0 100,0
40—
30—
e )
c
3
o 20—
10—
0 T T T T
AIADONQ QOYTE AIAGQONQ/OYTE ZYMOQNQ ZYMOQNQ AMOAYTA

ZYMOONQ

Fpdenua 45: To Aikaio Eptrépio 8a Bondnoel TPoOoTTIKA KAl OTHV avATITUSN
UTTOSOHWYV YIa AO@AAEIA, HOPPWOT, TTEPIOOAYN KAl KOIVWVIKA TTPOVOIA OTIG
OIKOVOHIKG 000eVECTEPEG XWPEG.
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H mheoynoia ocvppwvel pe v dmoyn o6tt 10 Ailkowo Epmopio 0o Pondnoet
TPOOTTIKG KOL GTNV OVATTLEN  LTOOOUMV Yo acQAAED, HLOPpEmoT, mepiBaiyn Kot

KOWVMOVIKT TPOVOL0 GTIC OIKOVOUKG aoOEVESTEPES YDPES

ITIINAKAX 68:

EPQTHZXH 46 : Yrnoompilw tVv Katdpynon e modikng epyosioc, Towv dtakpicemv

o€ BAPOS TOV YUVOIKAOV KOl OADV TOV QLAETIK®OV O1KPIGEMV.

. [Mocootd
. . [Tocooto ,
Zoyvotnta [Tocooto . afpotoTikig
£yKupov ,
GLYVOTNTOG
"Eyxvpa ZYMOOQNQ 3 4,0 4,0 4,0
EYMOONQ
ATIOAYTA 72 96,0 96,0 100,0
Zohvoro 75 100,0 100,0

Fpd@nua 46: Ymrootnpiw Tnv Kardpynon Tng maidikAg epyaciag, Twv
Olakpioewyv og BAPOG TWV YUVAIKWYV KAl OAWV TWV QUAETIKWYV SIOKPICEWV.

80—

60—

Frequency
8
|

20—

0 T T
ZYMOONQ ZYMOQNQ AMOAYTA

Fpaepnua 46: Yrootnpidw TNV Kardpynon tng maidikAg epyaciag, Twv
dlakpioewv o€ BAPOG TWV YUVAIKWYV KAl OAWV TWV QUAETIKWV S10KPICEWV.

H oandéivt mheoyneio vmootpilel v xotdpynon tng mToudikng epyaciog, Tov

dlkpicemv o€ PAPOS TOV YOVAUIK®OV KOl OADV TOV QLUAETIK®OV J10KPIGEMV.
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ININAKAX 69:

EPQTHXH 47 : To Aikaio Eundpio pmopel va copfdier ommv katdpynon g

TOOKNG EPYOCIaG.

i [Mocootd
i , [Tocooto ,
Zoyvotnta ITocooto . 0BpotoTikig
£yKupov ,
GLYVOTNTOG
‘Eykvpa  ATAOQNQ 5 6,7 6,7 6,7
OYTE ATAD®QONQ/
LYMOQONQ 35 46,7 46,7 73,3
EYMOONQ
ATIOAYTA 20 26,7 26,7 100,0
ZHvolo 75 100,0 100,0
40—
30—
it
c
3
o 20—
10—
0 I I I I
AIAGQONQ OYTE AIA®QNQ/OYTE ZYMOQONQ ZYMOPQNQ AMOAYTA

ZYMO®ONQ

Fpaepnua 47: To Aikaio Eputrépio ptropei va cupfdAel otnv Katdpynon tng
TaISIKAG EPyaCiag.

Kot wé n mietoymoeia gaivetar va coppovel pe to 6t 10 Aikaio Epndpro pmopel va
ocuuPdrer otV katdpynon g modwkng epyaciog. [Mopdia avtd 2 otovg 10

Tpotipnoayv va unv ekppacovy Eexdbapn dmoym.
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ININAKAX 70:

EPQTHZXH 48 : To Aikao Eumopio umopetl va coppdrer oty ootio g 0éong

TAOV YOVOIKOV GTNV €PYACI0, GTNV OIKOYEVELD KOl GTNV TOTIKN KOWv@Vid.

. [Mocootd
. . [Tocooto ,
Zoyvotnta ITocooto . aBpoLoTIKNG
£yKupov ,
GLYVOTNTOG
"Eykvpa ATADQNQ 3 4,0 4,0 4,0
OYTE ATA®QNQY/
OYTE TYM®ONQ 13 17,3 17,3 21,3
LYMOQONQ 40 53,3 53,3 74,7
SYMOONQ
ATIOAYTA 19 25,3 25,3 100,0
Zihvoro 75 100,0 100,0
40—
30—
whd
c
3
o 20—
10—
0 T T T T
AIADQONQ OYTE AIAGQNQ/OYTE ZYMOPQONQ ZYM®OQNQ AMOAYTA

ZYM®ONQ

Fpdenua 48: To Aikaio Eytrépio ptropei va ocupBdAel oTnv 1ooTigia TnG Béong
TWV YUVAIKWYVY OTNV EPYOCia, OTNV OIKOYEVEIO KOI GTNV TOTTIKK KOIVWVid.

O1 59 otovg 75 cvpewvovy pe TV droyn 0t to Aikaio Epmopilo pmopet va cuppdiret

otV 1ootiion ¢ 0éong TOV YuvoIKOV OTNV €pyacio, OTNV OKOYEVELD KOl GTNV

TOTIKT] KOWV®Via
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ININAKAX 71:

EPQTHZXH 49 : Eivot dikoto vo mTAnpdve pio dtpopd T yuo £vo Tpoiov Awkaiov

Eumopiov yua va copBdim oty eunuepio tov Aadv tov Tpitov Kdopov.

. IMocootd
. . [Tocooto ,
Zoyvémta IMocootd . aBpotoTIKNG
£yKupov ,
GLYVOTNTOG
‘Eykvpa  ATAOONQ ATIOAYTA 1 1,3 1,3 1,3
ATAOQONQ 1 1,3 1,3 2,7
OYTE ATA®QNQY/
OYTE SYMOONQ 10 13,3 13,3 16,0
ZYMOQONQ 36 48,0 48,0 64,0
SYMOONQ
ATIOAYTA 27 36,0 36,0 100,0
Zovoro 75 100,0 100,0
40—
30—
et
c
3
o 20—
10—
\ | \ |
0 T T T T T
AIAGQNQ AIAGQONQ OYTE ZYMOQONQ ZYMOQONQ
ATMOAYTA AIAGQONQ/OYTE ATOAYTA
ZYMOQONQ

Fpdaenua 49: Eivai Sikaio va TAnpwvw pia dia@opd TIHAG yia éva TTPoiov
Aikaiou EpTropiou yia va cupfdAw oTtnv eunuepia Twv Aawv Tou Tpitou

Kéopou.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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H ocvvipittikny mhetoynoio copeovel 6Tt lvat dikoto vo TANPOVEL pio S1opopdt TING

vy éva mpoidv Awkaiov Epmopiov yio va copfdiet oty gunuepioa @V Ao®V TOL

Tpitov Koopov.

ININAKAX 72:

EPQTHXH 50 : Me mv ayopd mpoidoviov Awaiov Eumopiov ot xotavorotég

TOVTOYPOVO,  EVNUEPDOVOVTAL  KOL  EKTOOEVOVTIOL  OTNV  KOWOVIKA  vrevfuvn
GUUTEPLPOPE.
i [Mocootd
i , [Tocooto B
Zoyvotnta ITocooto . 0fpotoTikig
£yKupwv ,
GLYVOTNTOC
"Eyxvpa ATAOQNQ
ATTOAYTA 1 1,3 13 13
ATADQNQ 1 1,3 1,3 2,7
OYTE AIAGQNCY/
OYTE ZYMOONQ 10 133 13,3 16,0
ZYMOONQ 28 37,3 37,3 53,3
TYMOOQNQ
ATTOAYTA 35 46,7 46,7 100,0
Zovoro 75 100,0 100,0
40—
30—
et
(=
3
o 20—
10—
I | I |
0 T T T T T
AIAGONQ AIADONQ OYTE ZYMOQONQ ZYM®QONQ
AMNOAYTA AIAGQNQ/OYTE AMNOAYTA
ZYMOQONQ

FEP’OHOYAOE, ZADEIPOIIOYAOS

Fpdaenua 50: Mg Tnv ayopd mpoidévTwyv Aikaiou Eytropiou o1 katavaAwTtég
TOUTOXPOVO EVNHEPWVOVTAI KAl EKTTAIBEUOVTAI OTNV KOIVWVIKA UTreEUBuvn
CUUTTEPIPOPA.
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Ouv 63 otoug 75 miotevovVV OTL PE TNV Oyopd

KOTOVOAWTEG  TALTOYPOVA  EVILUEPDVOVTOL

vrevlvvn cuuTEPLPOPAL.

ININAKAX 73:

EPQTHXH 51 : Ocopd 611 T00 mpoidvta tov Awaiov Epmopiov umopel va ival

Kot

VYNADOV TPOSYPUPAOV TOLOTNTOS KOl GUCKEVOGIOG.

EKTAOEVOVTOL

npoioviav Awaiov Eumopiov ot

oTNV  KOW®VIKA

, [Tocooto
. . ITocoot6 ,
Zoyvotnta [Tocooto , 00potoTikng
£yKupav .
GLYVOTNTOG
‘Eykvpa  ATAOONQ 1 1,3 1,3 1,3
OYTE ATAD®QNQ/
OYTE SYMOQNQ 8 10,7 10,7 12,0
SYMOQNQ 35 46,7 46,7 58,7
SYMOONQ
ATIOAYTA 31 41,3 41,3 100,0
Zivodro 75 100,0 100,0
40—
30—
e )
c
3
o 20—
10—
0 T T T T
AIADQNQ OYTE AIA®QNQ/OYTE ZYMPQONQ ZYMOQNQ AMOAYTA

Fpdenua 51: Oswpw OTI Ta TTPOIOVTA ToUu Alkaiou EpTtropiou ptropei va givai

SYMO®ONQ

uPnAwy TPodIaypa@wyV TToIdTNTAG KAl CUCKEUATING.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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[Tepimov o1 9 otovg 10 Bewpodv 6Tt Ta TPoidvta tov Awkaiov Epmopiov pmopet va

elvat VYNADOV TPOJAYPUPAOV TOLOTNTOG KOl GUGKELOUGIOG.

ININAKAX 74:

EPQTHXH 52 : Ag vouilw Ot1 100 TPOidVTA TOV QTOY®OV YOPOV UTOPOVLV Vi
oLYKPLBOVV amd Aoy TOWOTNTAG LE TO KOVOVIKA TPOIOVTO TOL KUKAOPOPOHV GTNV

oyopd.

FEP’OHOYAOE, ZADEIPOIIOYAOS

. Ilocootod
Zoyvotta TTocootd Tocootd a0poIoTIKNG
£yKvpov ,
ovyvoTNTOg
"Eyxvpa ATADONQ ATIOAYTA 27 36,0 36,5 36,5
ATADPQONQ 26 34,7 35,1 71,6
OYTE ATA®QNCQ/
OYTE SYM®ONQ 14 18,7 18,9 90,5
SYMOONQ 4 5,3 5,4 95,9
SYMOONQ ATIOAYTA 3 4,0 4,1 100,0
ZHvoro 74 98,7 100,0
Mn amavtnpéva 1 1,3
YHvoro 75 100,0
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30—

25—

20—

Count
>
]

0 I I I I I

AIAGONQ AIAGONQ OYTE ZYMOONQ ZYMOONQ
AMNOAYTA AIAGQONQ/OYTE AMOAYTA
ZYM®QONQ

Fpdenua 52: Ag voui{w OTI TA TTPOIOVTA TWV PTWYXWV XWPWV UTTOPOUV vd
OUYKpPIBoUV a1Td ATTOYn TTOIOTNTAG HE TO KAVOVIKA TTPOIOVTA TTOU
KUKAO@oOpouUv aTnVv ayopd.

Ot 7 otovg 10 motehovv 0Tl Ta TPOIOVTO TOV PTOYDV XOPOV UTOPOVV VO GUYKPLHoHV

Ao Groyn TOLOTNTOG LE TO KOVOVIKA TPOTOVTA TOL KUKAOPOPOHV GTNV oyopd.

ININAKAX 75:

EPQTHZXH 53 : To Aikawo Epndpro dev €xet vomua yati n ykapo tov Tpoidviov Tov
glval ToAD Tepropiopévn.

. ITocooto
Zoyvémta [Mocootd UOGOGTO 00potoTikig
EYKOpOV GLYVOTNTOC
ATADQNQ ATIOAYTA 30 40,0 40,0 40,0
ATADQNQ 38 50,7 50,7 90,7
OYTE AIAGQNQ/
OYTE TYMOOQNQ 5 6,7 6,7 97,3
LYMOQONQ 1 1,3 1,3 98,7
LYMOONQ
ALOAYTA 1 1.3 1,3 100,0
Zovoko 75 100,0 100,0
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40—

30—

Count

20—

0 T

AIAGQONQ AIAGONQ OYTE
ANOAYTA AIAGQNQ/OYTE
ZYMOONQ

I

I

I
ZYM®OQONQ

I
ZYMOONQ
AMNOAYTA

Fpdaepnua 53: To Aikaio Eutrépio dev £xe1 vonua ylaTi n yKapa Twv

TTPOIOGVTWYV TOU gival TTOAU TTEPIOPICUEVN.

Movo éva mohd pkpd pépog tov TAnBvopov miotevel 6tt Alkowo Eumopro dev €xet

vonua yoti 1 yKapo Tov tpoidoviov tov gival moAd meplopiopévn. H mistioynoio

SpmVEL.

ININAKAZX 76:

EPQTHXH 54 : Ta mpoidvia Awoiov Eumopiov dev éyovv mpoomtikég yloti dev

UTopoHV Vo SN UoToVV Kot vo TpoPAnBovv 6mmg ta "Kavovikd" tpoidvta.

. [Tocooto
. . [Tocooto ,
Zoyvotnta [Tocooto , 00potoTikig
gykupov ,
GLYVOTITOG
‘Eykvpa  ATAOONQ ATIOAYTA 21 28,0 28,0 28,0
ATAGONQ 38 50,7 50,7 78,7
OYTE ATA®QNQY/
OYTE ZYMOQNQ 13 17,3 17,3 96,0
EYMOONQ 2 2,7 2,7 98,7
SYMOONQ
ATIOAYTA 1 1,3 1,3 100,0
XHvoro 75 100,0 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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40—

30—

Count

20—

10—

0 T T T T
AIAGQNQ AIAGQNQ OYTE ZYMOQONQ ZYMOQONQ
ATMOAYTA AIAOQONQ/OYTE ATMOAYTA
SYM®OONQ

Fpaenua 54: Ta rpoidvra Aikaiou Eptropiou dev £xouv TTPOOTITIKEG yiaTi Sev
MTTOpOUV Va SiapnuicBouv Kai va TpofAndouv 6TTwg Ta "Kavovika"
mPOIGVTA.

Ot 59 otovg 75 Sapwvodv pe v dmoyn 0Tt ta wpoidvta Awkaiov Eumopiov dev

€YOVV TPOOTTIKES Y1OTL OEV UTOPOVV VA SLPNUIGTOVY Kol Vo TPoPAnBovv dnwg ta

«KOAVOVIKG» TpoiovTaL.

ININAKAX 77:

EPQTHZXH 55 : Ot woyvpiopoi tov Awkaiov Epmopiov dev givon timote GALo mopd

LN UIOTIKA KOATOL.

. [Tocooto
Zouyvomta [Nocootd UOGOGTO 0BpotoTikig
Eyxopov GLYVOTNTOC
‘Eyxvpa ATAOGQNQ ATIOAYTA 31 41,3 41,3 41,3
ATAGQONQ 33 44,0 44,0 85,3
OYTE ATADQNQ/
OYTE SYMOQNQ 8 10,7 10,7 96,0
ZYMOQNQ 3 4,0 4,0 100,0
XHvoro 75 100,0 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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40—

30—

20—

Count

0 T

AIAGQONQ AMNOAYTA

I
AIAGQNQ

OYTE AIAGQNQ/OYTE
ZYMOONQ

I
ZYM®QNQ

Fpdenua 55: O1 1IcxupIopoi Tou Alikaiou Eytropiou dev gival TitTrote dAAo
mapd SIaPNUICTIKA KOATTA.

O1 64 oT0Vg 75 JP®VOVV pe TNV dmoyn 0Tt ot oyvpiopol Tov Awaiov Epmopiov dev

elval timote GAAO Topd O1aPNUeTIKAE KOATA. MOAIS 3 6TOVG 75 GLUEMVODV.

ININAKAX 78:

EPQTHXZH 56 : ITictevow o6t n dtwpnuion tov tpoioviov Awoaiov Eumropiov 0o

dwokpivetor amd evriudTnTa.

FEP’OHOYAOE, ZADEIPOIIOYAOS

, [Mocooto
. . ITocooto ,
Zoyvotnta [Tocooto VIOV 00po1oTIKNG
Viop GLYVOTNTOC
"Eykvpa ATAOONQ ATIOAYTA 2 2,7 2,7 2,7
ATAOQONQ 5 6,7 6,8 9,6
OYTE ATA®QNQY/
ZYMOONQ 40 53,3 54,8 83,6
ZYMOONQ ATIOAYTA 12 16,0 16,4 100,0
XHvoro 73 97,3 100,0
Mn amavtnuéva 2 2,7
2Ovolo 75 100,0
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40—

30—

20—

Count

10—

I
AIAGQONQ
ANOAYTA

I I I I

AIAGQONQ OYTE ZYMOQONQ ZYMOONQ
AIAGQNQ/OYTE AMNOAYTA
ZYMOONQ

Fpdenua 56: MoTeuw 611 N dla@ApIon Twv TTPOoIdVTWYV Alkaiou Eptropiou 8a

SlakpiveTal amrd EVTINOTNTA.

Ot 52 otovg 73 miotevovy 6Tt 1 dapnuion TV mpoidvtwv Awaiov Eumopiov Ha

dwakpivetror amd evripdnTa.

ININAKAX 79:

EPQTHZXH 57 : Appiopntd v €MKkpiveld ToV S0QNIUOTIKOV UNVOUATOV TOV

Awaiov Epmopiov.

FEP’OHOYAOE, ZADEIPOIIOYAOS

ITocootd
Zouyvomta ITocooto [Tocooto aBpOLoTIKNG
£YKLPWV GLYVOTNTOC
"Eykvpa ATAOONQ ATIOAYTA 23 30,7 31,1 31,1
ATAOQONQ 33 44,0 44,6 75,7
OYTE ATADQNQY/
OYTE ZYMOONQ 1 14,7 14,9 90,5
SYMOONQ 4 53 5,4 95,9
SYMOONQ ATIOAYTA 3 4,0 4,1 100,0
Zvvoro 74 98,7 100,0
Mn amavtnpévo 1 1,3
XHvoro 75 100,0
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40—

30—

Count

10—

I I I I I
AIAGQONQ AIAGONQ OYTE ZYM®OQONQ ZYMOONQ
ANOAYTA AIAGQNQ/OYTE AMNOAYTA
ZYMOONQ

Fpapnua 57: Au@IoBNTW TNV EIAIKPIVEIN TWV SI0@NMICTIKWY JNVUHATWY TOU
Aikaiou EpTropiou.

Ot 7 otovg 10 apvodvtar 6t aueofnrodve TV €MKPIVEID TOV SOENIUCTIKOV
pnvopdtov tov Awoiov Epmopiov.

ININAKAX 80:

EPQTHZXZH 58 : At vopuiw 6tt 0o evoropepdm yuo ta wpoiovia Awkaiov Epmopiov
€qv 0gv Umopd va T fpe EVKOAN Kot Yp1|yopa.

. ITocooto
. . INocsooto i
Zoyvémta IMocootd . afpotoTIKhg
£yKvpov .
GLYVOTNTOG
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‘Eykvpa.  AIAGQNQ ATIOAYTA 12 16,0 16,0 16,0
ATADQONQ 35 46,7 46,7 62,7
OYTE AIAGQNQY/
OYTE SYM®ONQ 15 20,0 20,0 82,7
TYMOQNQ 7 9,3 9.3 92,0
TYMOQNQ
ATIOAYTA 6 8,0 8,0 100,0
Zovoho 75 100,0 100,0
40—
30—
e
c
3
o 20—
10—
0 T T T T T
AIADQONQ AIADONQ OYTE ZYMOQONQ SYMOQNQ
AMNOAYTA AIAOQONQ/OYTE AMNOAYTA
SYMOQONQ

Fpapnua 58: Ae vopilw oT11 Ba evdiagpepBw yia Ta TTPoiovTa Aikaiou
EuTtropiou gdv dev Pmopw va Ta Bpw £UKOAA Kal ypRyopa.

O1 47 otoug 75 vopilovv 01t Ba evdloeepHd yia ta Tpoidvia Awkaiov Epmopiov v

OgV UIOPOLV VoL T0. BpovV €OKOAN KoL YPTYOPQ.

ITIINAKAX 81:

EPQTHXH 59 : Ac vopuilw 611 B ure otov KOmo va avalnmom &va eEeldikevévo

KaTAoTNUe, UOVO Kol HOVO Yo Vo 0yopacm mpoidvto amd Tig ydpeg tov Tpitov

Koéaopov.
, [Mocooto
. . ITocooto ,
Zoyvotnta ITocooto . 00po1oTIKNG
£yKupov ,
CLYVOTNTOG
146
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‘Eykvopa.  AIAOONQ ATIOAYTA 21 28,0 28,4 28,4
AIADGQONQ 34 45,3 459 74,3
OYTE AIAGQNQY/
OYTE LYMOONQ 9 12,0 12,2 86,5
SYMOQNQ 10,7 10,8 97,3
SYMOONQ AITIOAYTA 2.7 2.7 100,0
ZOvoro 74 98,7 100,0
Mn amavnuéva 1 1,3
Zvvolo 75 100,0
40—
30—
)
[=
3
I3) 20—
10—
0 I I I I I
AIADONQ AIADQONQ OYTE ZYMOQONQ SYMDONQ
AMNOAYTA AIAOQONQ/OYTE AMNOAYTA
ZYMOQONQ

Fpaenua 59: Ag vopidw 611 6a uTTW OTOV KOTTO Va avadnTRow éva
€EEIBIKEUPEVO KATAOTNHA POVO Kal JOVO YIO VO AyOpEow TTPOoiovTa a1rod TIG

XWwpeg Tou Tpitou Kéopou.

H mieloynopio oeiyver dtateBeipuévn va umer otov kémo vo oavolntiost €va

€EE1OIKEVIEVO KOTAGTNLLO LOVO Kol LOVO Y10 VO 0lyOPAGEL TPOIOVTO Ol TIG YDPEG TOV

TPiTOL KOGLOV.

ININAKAX 82:

EPQTHXH 60 : Qo nbska va puropmd va Ppo ta mpoidvia Awkaiov Epmopiov og
TOALG onueio TOANOTG Kot Oyl LOVO GTO, E10TKE KOTOLGTLLOLTOL.

FEP’OHOYAOE, ZADEIPOIIOYAOS

. Tlocootd
. . ITocooto ,
Zoyvotta ITocooto . 00poloTIKNG
£yKvpov .
GLYVOTNTOG
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Eycopa. AIAGONQ ALTOAYTA 1 1.3 14 14
AIAGONQ 2 2,7 2,7 4,1
OYTE AIAGONQY
OYTE ZYMOONQ 9 12,0 122 162
ZYMOONQ 34 453 459 62,2
TYMOOQNQ ATIOAYTA 28 37,3 37.8 100,0
Tovoro 74 98,7 100,0
Mn amavnuéva 1 1,3
2vvolo 75 100,0
40—
30—
prer
c
3
o 20—

10—

0 —

I I I I I

AIAGQONQ AIAGQONQ OYTE ZYMOQONQ ZYMOQONQ
ATIOAYTA AIAGQNQ/OYTE ATIOAYTA
ZYMOONQ

Fpdenua 60: Oa RBsAa va PTTopw va Bpw Ta TPoidvTa Aikaiou Eutropiou oe
mwOoAAd onueia TTWANONG Kai 61 HOvo oTa £15IKA KATACGTAHATA.

Ot 7 otoug 10 ekppdlovv v embupia va eivar oe 0éon va Ppovv T Tpoidvia

dwkaiov gumopiov g TOAAG onueia TOANCTG Kot Oyl LOVO GTA EIOTKA KATAGTNLOTA.

ITIINAKAX 83:

EPQTHZXZH 61 : To Aikowo Eumdpio Oo amoknoet KaADTEPEG TPOOTTIKEG EAV TOL
TPOTOVTO TOV UTOLV Kol 6Ta. peydlo X/M.

. ITocooto
. . ITocooto ,
Zoyvotnta ITocooto . 00po1oTIKNG
£yKupov ,
oLYVOTNTOG
148
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‘Eykopo.  AIAGQNQ ATTOAYTA 5 6,7 6.8 6,8
ATAGQNQ 12 16,0 16,2 23,0
OYTE AIA®QNQ/
OYTE TYMOQONQ 14 18,7 18,9 41,9
SYMOONQ 23 30,7 31,1 73,0
SYMOQONQ ATIOAYTA 20 26,7 27,0 100,0
Hvoro 74 98,7 100,0
Mn anovinuévo 1 1,3
2vvolo 75 100,0
25—
20—
15—
it
c
=
5]
o
10—
5—.
0 T T T T T
AIAOQNQ AIADQNQ OYTE ZYMDONQ ZYMDQONQ
AMNOAYTA AIAGQONQ/OYTE AMNOAYTA
TYMOQNQ

Fpda@nua 61: To Aikaio Epmrépio 8a ammrokToel KAAUTEPES TIPOOTITIKEG EAV TA
TPOIGVTA TOU PNTTOUV Kol OTA peydAa Z/M.

Motpaocpéveg givar ot amdyelg yopw amd ) 6€om 6t to Alkao Epndpilo Ba amoktioet
KOADTEPEG TPOOTTIKES €AV TO TPOIOVTO TOV UmovV kot ota peydio /M. TTapdro mov
N mieoynoeio epgaviCetor Oetikr) onuovtiKd givor To PEPOC TOV OTOU®MY TTOV OEV

0EAncay va eEKQPACOLV YVOUTN KOl ELOOVICTNKAY EMLPVANKTIKOL.

IMINAKAZX 84:
EPQTHZXH 62 : Oa Mbeko vo Ppioke mpoidvia Aiwkaiov Eumopiov oe ydpovg

dlaokEdaoNG Ko avonyuyns (.. Kapetepies, TapEPVeC).
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, ITocootd
. . TTocootd ,
Zouyvotnta ITocooto . 0Bpo1oTIKNG
£yxvpov .
oLYVOTNTOG
"Eyxvpa ATADQONQ ATIOAYTA 2,7 2,7 2,7
ATADQNQ 9,3 9,5 12,2
OYTE ATADQNQY/
OYTE SYM®ONQ 20 26,7 27,0 39,2
ZYMOQNQ 24 32,0 32,4 71,6
ZYMOOQNQ AIIOAYTA 21 28,0 28,4 100,0
20vvoro 74 98,7 100,0
Mn anavtnpéva 1 1,3
YHvoro 75 100,0
25—
20—
15—
it
[=
=
[e)
(&
10—
5_
0 T T T T T
AIAGQNQ AIAGQONQ OYTE ZYMOQONQ ZYMOQONQ
ATIOAYTA AIAGQONQ/OYTE ATOAYTA
ZYM®QONQ

Fpapnua 62: Oa RBeAa va Bpiokw Trpoidvra Aikaiou Eputropiou o€ xwpoug
Slaokédaong kal avaypuxng (Tr.X. KAPETEPIES, TAREPVEG).

Ot 45 otovg 74 Ba MBelav va Bpiokovv mpoidvta Awaiov Epmopiov ce ydpovg
dwokédaong kot avayovyng (my. kagetepies, toPépveg). Ov vmdérowmor 29 dev
e&éppaocav avt v embopio.

ININAKAX 85:

EPQTHZXH 63 : Ta npoidvta Awkaiov Epmopiov mpénet va dtabétovv éva gudidkpito

ONHO DGTE VO UITOP® Vo, TOL EVTOTIL® €0KOAL.
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. Tlocootd
. . ITocooto ,
Zoyvotnta ITocooto . a0poloTIKNG
£€yKupov ,
CLYVOTNTOG
"Eyxvpa OYTE ATAOQNQY/
OYTE SYMOONQ 4 5.3 5.4 5.4
ZYMOQNQ 34 453 459 51,4
ZYMOQOQNQ ATIOAYTA 36 48,0 48.6 100,0
Zovoro 74 98,7 100,0
Mn arovinpéva 1 1,3
2Hvoro 75 100,0
40—
30—
e )
c
3
o 20—
10—
0 I I I
OYTE AIA®QNQ/OYTE ZYMOQONQ ZYMOQONQ AMOAYTA
ZYMOONQ

Fpdenua 63: Ta mpoiovra Aikaiou Eytropiou mrpétrel va SiaBétouv éva
€USIAKPITO CAMO WOTE VA NTTOPW VA TA EVTOTTI{W £UKOAQ.

2yxedov 1 amdAvtn mAsloyneia ekepdlel v emBouio o Tpoidvra dikaiov gpmopiov
va 0100£ToVV £va EVOAKPITO GO MOTE VO UTOPEL VoL T EVTOTLEL.
IMINAKAZX 86:

EPQTHXH 64 : Tevikd pov apécovv 10 TOPadOGLOKE TPOIOVIO TOV UIKPOV
TOPAYOYDV.
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. ITocooto
. , ITocootd ,
Zouyvotnta ITocooto . 0Bpo1oTIKNG
EYKupwv ,
GLYVOTNTOG
‘Eycopa AIAGQNQ 1 1,3 14 1,4
OYTE ATIADQNQ/
OYTE TYMOONQ 4 5.3 5.4 6,8
ZYMOQNQ 31 41,3 41,9 48,6
SYMOONQ ATIOAYTA 38 50,7 51,4 100,0
ovoro 74 98,7 100,0
Mn anavrnpéva 1 1,3
>Hvoro 75 100,0
40—
30—
it
c
3
O 20—
10—
0 T T T T
AIAGQNQ OYTE AIAGQNQ/OYTE ZYMPQONQ ZYM®DQONQ AMOAYTA

ZYM®ONQ

Fpdenua 64: M'evikd pOU APECOUV TA TTAPASOTIAKA TTPOIOVTA TWV HIKPWYV
TTAPAYWYWV.

Ot 9 otoug 10 dnAdvovy OTL YeVIKA TOVS OPEGOLY TA TOPAOOGIOKA TPOTOVTH TMV

HUIKPOV TOPAy®YOV.

ININAKAX 87:

EPQTHZXH 65 : Mov apécovv ta mapadocstakd (ethnic) mpoidvra Tov yopdV TG
Appung kot g AaTvikng ApepPIKnc.
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. ITocootd
i , TTocootd ,
Zoyvotta ITocooto . 00poloTIKNG
£yKupav .
oLVYVOTNTOG
"Eyxvpa ATAOQONQ 1 1,3 1,4 1.4
OYTE ATA®QNQ/
OYTE SYMOONQ 10 13.3 13,5 14.9
ZYMOQNQ 32 42,7 43,2 58,1
SYMOOQNQ ATIOAYTA 31 41,3 41,9 100,0
ZHvoro 74 98,7 100,0
Mn amavnuéva 1 1,3
20vvoro 75 100,0
40—
30—
it
c
3
o 20—
10—
0 I I I I
AIAOGONQ OYTE AIAGQONQ/OYTE ZYMOONQ ZYMOQONQ AMNMOAYTA

ZYM®ONQ

Fpdaenua 65: Mou apéoouv Ta Trapadooiakd (ethnic) TTpoidvTa Twv Xwpwv
NG APPIKAG Kal TNG AaTIVIKAG APEPIKAG.

H ovvipmttikn mAeioymoio oniwoe 011 g  apécovv To mapadoctakd (ethnic)

TPOIOVTA TOV YOP®OV TNG APPIKNG Kot TNG AATIVIKNG AUEPIKNC.

ITINAKAX 88:

EPQTHXZH 66 : Eumotevopor mpoylotikd povo to KoAd, ETOVUUN TPOiovVTa TV
HEYOA®V OiK®V.
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Zouyvémta ITocooto . ITocootd
UOGOGTO 00poloTIKNG
£yKupav .
oLVYVOTNTOG
Eyxvopa.  ATAGQNQ ATTOAYTA 29 38,7 39,2 39,2
ATADQNQ 34 45,3 45,9 85,1
OYTE ATAOQNQY/
OYTE ZYMOONQ 8 10,7 10,8 95.9
SYMOQNQ 3 4,0 4,1 100,0
ZHvoro 74 98,7 100,0
Mn amavnuéva 1 1,3
20vvoro 75 100,0
40—
30—
et
c
3
o 20—
10—
0 I I I I
AIAGQNQ AMOAYTA AIAGQONQ OYTE AIAGQNQ/OYTE ZYMOONQ
ZYMOQONQ

Fpd@nua 66: EptrioTedopal TTpayHATIKA HOVO TA KOAd, ETTWVUMA TTPOIGVTA
TWV HEYAAWV OiKwV.

H ocvvtpurtik mieloynoeio apveitor 6t umoTEHETOL TPOYUATIKE HOVO TO KOAGL,

ENOVLULO TPOIOVTO TOV PUEYAAW®V OTKOV.

ININAKAX 89:

EPQTHXH 67 : Mdvov o1 ToAveBVIKES EMYEPNOELS UTOPOVV VO TALPAYOLV KoL VL.
SloKvoOV TpayUaTIKG aSlOmeTo TPOTOVTO.
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. ITocootd
i , TTocootd ,
Zoyvotta ITocooto . 00poloTIKNG
£yKvpov B
CLYVOTNTOG
"Eyxvpa ATAOONQ ATIOAYTA 51 68,0 68,9 68,9
AIADONQ 21 28,0 28,4 97,3
OYTE ATADQNQ/
OYTE ZYMOONQ 1 1.3 14 98,6
ZYMOOQNQ ATIOAYTA 1 1.3 1,4 100,0
ZHvoro 74 98,7 100,0
Mn anovinpéva 1 1,3
20vvoro 75 100,0
60—
50—
40 —
et
[=
3
o 30—
20—
10—
0 I | I | \ I | \
AIAOQNQ AMNOAYTA AIAGQONQ OYTE AIAGQNQ/OYTE XZYM®PQNQ AMOAYTA

ZYMOQONQ

Fpdapnua 67: MOvov ol TToAuEBVIKEG TTIXEIPAOEIG MTTOPOUV VA TTAPAYOUV Kal
va S10KIVOUV TTpayHaTIKG a§IOTTIoTA TTPOoiovTa.

To mAn0og TV ATOU®Y TOL GLUEEVOVV HE TNV Gmoymn OTL HOVO Ol TOAVEOVIKEG
EMYEPNOELG UTOPOVV VO TOPAYOLV KO VO, OLOKIVOUV TPOYLOTIKE 0E10TIGTO TPOIOVTA
ATOTEAEL GLUVTPUTTIKY HEOYNPIaL.

IMINAKAZX 90:

EPQTHZXH 68 : To Alkato eundpio, ektdc TV GAA®V, GUUPAAEL GTNV TPOGTAGIO TOV
ePPAAAOVTOC Kol 6TN Prdctun avamtusn.
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Zoyvotta Ilocooto o066 Hococro’
. 00poloTIKNG
£yxvpov .
oLYVOTNTOG
"Eyxvpa ATADQONQ ATIOAYTA 1 1,3 1,4 1,4
ATADQNQ 1 1,3 1,4 2,7
OYTE ATAOQNQY/
ZYMOQNQ 36 48,0 49,3 69,9
ZYMOQONQ ATIOAYTA 22 29,3 30,1 100,0
XHvoro 73 97,3 100,0
Mn anavrnpéva 2 2,7
>Hvoro 75 100,0
40—
30—
et
c
3
o 20—
10—
\ | \ |
0 I I I I I
AIAGQNQ AIAGQONQ OYTE ZYMOQONQ ZYMOQNQ
ATMOAYTA AIAGQONQ/OYTE ATOAYTA
ZYMOQONQ

Fpd@nua 68: To Aikaio eurépI0, EKTOG TWV AAAWYV, GUPBAaAEl oTnV
mpooTacia Tou TTEPIBAAAOVTOG Kal OTN BIWOIYN avAaTTTUSN.

Ot 8 otoug 10 motebovv 0Tt T0 AfKono gumoplo, ekTd¢ TV GAA®V, cLUPdiel oV

TPOoTaGio TOV TEPPAALOVTOG Kot 6T PG avamTul.

ININAKAX 91:

EPQTHZXH 69 : Ta npoidvta Awkaiov Epmopiov etvar ukikd mpog to mepiBaArov.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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, ITocootd
. . TTocootd ,
Zouyvotnta ITocooto . 0Bpo1oTIKNG
£YKupov .
oLYVOTNTOG
"Eyxvpa ATADQONQ ATIOAYTA 1 1,3 1,4 1,4
OYTE ATADQNQ/
OYTE SYMOONQ 24 32,0 32,9 34,2
ZYMOQNQ 38 50,7 52,1 86,3
EYMOONQ ATIOAYTA 10 13,3 13,7 100,0
XHvoro 73 97,3 100,0
Mn anavrnpéva 2 2,7
>Hvoro 75 100,0
40—
30—
e )
c
3
o 20—
10—
0 I I I I
AIAGQONQ AMNMOAYTA  OYTE AIA®QNQ/OYTE ZYMOQONQ ZYM®OQNQ AMOAYTA

SYMOONQ

Fpa@nua 69: Ta rpoidovra Aikaiou EpyTtropiou gival @IAIKG TTpog TO
mwePIBAAAOV.

O1 48 amd toug 75 gpmmbBévteg motevovy 0Tl T TPoidvta Akaiov Eumopiov givor

QUAKA TTPOG TO TTEPPAAAOV Kot 24 amd avTovg dev maipvouy BEon.

ININAKAX 92:

EPQTHZXH 70 : Aev givan 01K pov tpocmmiky] ev6vvn 1 fonfeta TV vITAVATTUKTOV

AOPOV.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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. ITocooto
i , TTocootd ,
Zoyvotta ITocooto . 00poloTIKNG
£YKupov ,
GLYVOTITOG
"Eyxvpa ATADQONQ ATIOAYTA 41 54,7 55,4 55,4
ATADPQNQ 23 30,7 31,1 86,5
OYTE ATADQNQ/
OYTE LYMOQNQ 5 6.7 6.8 93,2
ZYMOOQNQ 4,0 4,1 97,3
ZYMOQONQ ATIOAYTA 2,7 2,7 100,0
ZovoAio 74 98,7 100,0
Mn anavtnuéva 1 1,3
>Hvoro 75 100,0
50—
40—
30—
it
[S
=]
[e]
(&
20—
10—
0 T T T T T
AIAGQNQ AIAGQONQ OYTE ZYMOQONQ ZYMOQONQ
ATMOAYTA AIAGQONQ/OYTE ATOAYTA
ZYMOQONQ

Fpd@nua 70: Aev gival 31K pOoU TTPOCWTTIKE €uBUVN N BoRdsia Twv
UTTAVATITUKTWY XWPWV.

O1 64 ct0Vg 74 MOTEVOVY TG AMOTEAEL KOl TPOCMOTIKY TOVG €VOHVN N Pondeia TwV
VRLAVATTUKTOV Y OPOV.
IMINAKAX 93:

EPQTHXH 71 : Eivor dokomo va ayopdlm mpoidvta Awkaiov Epmopiov agov dev
Kévouv To 1010 Kol ToAAol dALOL.
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Zoyvotta Ilocooto o066 Hococro’
. 00poloTIKNG
EYKLpOV .
GLYVOTNTOG
‘Eykvopo.  AIAOQNQ ATIOAYTA 46 61,3 62,2 62,2
AIAQPQNQ 21 28,0 28,4 90,5
OYTE ATAGQNGQ/
OYTE TYMOOQNQ 2 2,7 2,7 93,2
ZYMOQNQ 4 5,3 5.4 98,6
SYM®OQONQ AITOAYTA 1,3 1,4 100,0
Z0hvoro 74 98,7 100,0
Mn anavtnuéva 1 1,3
>Hvoro 75 100,0
50—
40—
30—
-
c
=
o
(&)
20—
10
]
0 T T T T T
AIAGQNQ AIAGQNQ OYTE SYMOONQ SYMOONQ
AMOAYTA AIAGQONQ/OYTE AIMOAYTA
ZYMOQONQ

Fpdaenua 71: Eival dokotro va ayopddw 1rpoiovra Aikaiou Eptropiou agod
Oev kKavouv T0 id10 Kal TToAAoi GAAol.

2xedov 1 amdivtn TAEOYNEio ToTEVEL TG OgV €lval AoKomo va, ayopdlel Tpoidvta

dkaiov gumopiov apov dev TO KAVOLV Kot 0t GAAOL.

ININAKAX 94:

EPQTHXH 72 : Ae vopilw 611 Ba katamorepnel n gtdyeto tov Tpitov Kodopov edv
eYod ayopalm mpoiovta Awkaiov Epmopiov.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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. ITocooto
. , ITocootd ,
Zouyvotnta ITocooto . 0Bpo1oTIKNG
£yKupov .
oLYVOTNTOG
ATADONQ ATIOAYTA 26 34,7 35,1 35,1
Eykopa AJAGQNQ 21 28,0 28,4 63,5
OYTE ATA®QNQ/
LYMOQONQ 8 10,7 10,8 98,6
TYMOQONQ ATIOAYTA 1 1,3 1.4 100,0
20vvoro 74 98,7 100,0
Mn anavtnuéva 1 1,3
>Hvoro 75 100,0
30—
25—
20—
whd
c
3
o 15—
10—
5_
0 T T T T T
AIAOQNQ AIADQNQ OYTE ZYMOQNQ ZYMOQNQ
AMOAYTA AIAOQNQ/OYTE AMNOAYTA
YYMOQONQ

Fpapnua 72: Ag vopidw o11 0a katatroAepunBei n gTwyela Tou Tpitou Kéopou
€4av eyw ayopdlw mpoiovTa Aikaiou Eptropiou.

Inuovtikd pépoc tov mAnbvopolh dev e&éppace EexdBapn dmoyrn. Qotdco, 1
mAsoynoeia delyvel va dapmvel pe v droyn ot 6¢ Ba katamoleunBel n ptdye

tov Tpitov Koopov edv ayopdlel mpoidvta Awkaiov Epmopiov.

ININAKAX 95:

EPQTHZXH 73 : Bonbovtag touvg mapaywyods tov Tpitov Kocpov Pranto to
ovpeépovta Tov EAMvov Tapayoydv.
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. ITocootd
i , TTocootd ,
Zoyvotta ITocooto VOOV 00poloTIKNG
Viop CLYVOTNTOG
"Eyxvpa ATAOONQ ATIOAYTA 26 34,7 35,1 35,1
ATADQNQ 36 48,0 48,6 83,8
OYTE ATADQNQ/
OYTE SYMOONQ 10 13.3 13,5 973
ZYMOOQNQ 2 2,7 2,7 100,0
ZHvoro 74 98,7 100,0
Mn amavinpéva 1 1,3
20vvoro 75 100,0

40—

30—

20—

Count

0 T T T T
AIAOQNQ AMNMOAYTA AIADGQONQ QOYTE AIA®QNQ/OYTE ZYMOQONQ

ZYMOQONQ

Fpdaenua 73: Bonbwvrag Toug rapaywyoug Tou Tpitou Kéopou BAATITW TO
oup@épovTa Twv EAARVWY TTapaywywy.

[Tepimov o1 8 otovg 10 moTELOLY TG PonBOVTAG TOLG TOPAY®YOVS TOL TPITOVL

KOGHOL dev PAdTTOVY TO CLHEEPOVTA TV EAMVOV Topaymydv.

IMINAKAZX 96:
EPQTHXH 74 : Ilpotipavtag ta mpoidvra Awoaiov Epmopiov PAanT® to0 eAAnviKd

TPOIOVTAL.
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. ITocooto
Zoyvomta Tlocootd Tosooto 00poloTIKNG
£yKvpov ,
CLYVOTNTOG
"Eyxvpa ATAOQNQ ATIOAYTA 24 32,0 32,4 32,4
AIAGQNQ 37 493 50,0 82,4
OYTE ATADQONQY/
LYMOONQ 3 4,0 4,1 100,0
Zhvoro 74 98,7 100,0
Mn amavtnpéva 1 1,3
2Ovolo 75 100,0
40 —
30—
e )
c
3
o 20—
10—
0 I I I I
AIAGQNQ AMOAYTA AIAGQONQ OYTE AIAGQNQ/OYTE ZYMOQONQ
ZYMOQONQ

Fpdaenua 74: MpoTipwvTag Ta TPoiovTa Aikaiou Eptropiou BAATITW TO
€AANVIKA TTpOIOVTA.

MM 8 otovg 10 dev moTEVOVY OGS HE TNV OYOPd TPOIOVTI®V dKAiov EUTOPIOV

BAdmTOVTOL TOL EAANVIKG TTPOTOVTAL.

ININAKAX 97:

EPQTHXH 75 : Mg evi109£pouV amOKAEIGTIKA TO OIKOVOLLKG TPOPALOTO TG OKNG
LoV Y®OPOG Kot OYL TO TPOPANUAT TOV OIKOVOUIKE aG0EVEGTEPWOV YOPDV.

162
['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

. ITocootd
i , TTocootd ,
Zoyvotta ITocooto . 00poloTIKNG
£yKvpov .
GLYVOTNTOG
"Eyxvpa ATAOONQ ATIOAYTA 38 50,7 51,4 51,4
ATADQNQ 29 38,7 39,2 90,5
OYTE ATADQNQY/
OYTE SYMOQNQ 5 6,7 6.8 973
ZYMOOQNQ 2 2,7 2,7 100,0
Zbvoro 74 98,7 100,0
Mn amavinpéva 1 1,3
20vvoro 75 100,0
40—
30—
et
c
3
o 20—
10—
0 T T T T
AIAGQNQ AMOAYTA AIAGQONQ OYTE AIAGQNQ/OYTE ZYMOQONQ
ZYMPQONQ

Fpdenua 75: Mg evBia@épouv ATTOKAEIOTIKG TO OIKOVOMIKA TTPOBAAMATA TNG
SIKAG Hou XWwpag Kal X1 To TIPORARUATA TWV OIKOVOUIKG a00eVECTEPWYV
XWpPWV.

H ovvtpurtik) mietioynoio SNAdVeEL TG 0ev EVOLOQEPETOL OTOKAEICTIKG Y10l TOL
OWKOVOUIKG TpoPANpaTa NG OKNG TG YOPOS OAAE evOlAQPEPETAL KOl YO TOL
TPOPALLOTO. TOV OIKOVOLUKA 0GOEVEGTEP®V YWOPDV.

IMINAKAX 98:

EPQTHXH 76 : I[Tiotevetl 611 eivon onpoavtikd, 6Aot ot dvBpmmol 6Ttov KOGHO Vo
avtpuetonilovral wotipa. [Tiotedel 0t 6ol Ba pémel va Eyovv T1g 101EG gvKUPieg
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ot Con.
. TTocootd
Zouyvomta ITocooto UOGOGTO aBpOLoTIKNG
£yKupv ——
‘Eykopa AII'O 1 1,3 1,4 1,4
APKETA 5 6,7 6,8 8,1
OAY 12 16,0 16,2 24,3
QHOAYT 56 74,7 75,7 100,0
Zbvoro 74 98,7 100,0
Mn amavinpéva 1 1,3
Z0vvoro 75 100,0
B Mo
O APKETA
O nony
B ANOAYTA
O Missing

Mpagnua 76: MoTeuel 6T Eival cnUavTiKé, Aol ol AvBpwTTol GTOV KOCHO vV
avTiMeTwTTIfoVTal IC6TIMA. [ioTEUEI OTI 6A0I Ba TTRETTEI v EXoOUV TIG iIBIES
EUKaIpies ot JWA.
Ot 9 otoug 10 motedovv OTL €ivar onpavtiKd, 6AoL ot GvOp®TOlL GTOV KOGHO Vo
avtetonilovtal 1wota. ITotedel 6tL 6Aotl Ba pémel va €xovv TIC 101€G guKaPies
ot (on.
ININAKAZX 99:

EPQTHXH 77 : Etvat onpovtikd yt' avtdv/ 1 va akoVel avOpdToVg e SopOPETIKES
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amoyelg amd TG Okég Tov/ TG AkOpo Ko 6tav  dapwvel palli tovg Béher va
KATavoel TIg amOYELS TOVG.

. [Tocooto
Zouyvomta Tlocootd ITIOGOGTO a0poloTIKNG
EYropov GLYVOTNTOG
‘Eykopa AIT'O 1 1,3 14 1,4
APKETA 6 8,0 8,1 9,5
HIOAY 32 42,7 432 52,7
iHOAYT 35 46,7 47,3 100,0
Zovodro 74 98,7 100,0
Mn aravinpéva 1 1,3
ZHvoro 75 100,0
B Ao
E APKETA
0O noay
Bl AMNOAYTA
O Missing

Mpagnua 77: Eival cnUavTiké yI'autévif va akoUEel avepuTToug JE
S1aQOpPETIKES ATTOWEIC AaTTd TIC SIKEC ToviTNG. AKOMA Kol oTav Siapuwvei Jadi
ToUug BEAEI va KATAVOEI TIC ATTOWEIS TOUC.

Ov 67 otovg 74 Ppiokovv ONUOVTIKO Yoo OVTOVG VO aKOOV OvOpOTOUG LE
OLOLPOPETIKEG AMOYELS OO TIG OKEC TOLG. AkOpa Ko Otav  dapovovy poli toug
0€LovV Vo KaTovoouv Tig amdOWELg TOVG.

ININAKAX 100:

EPQTHZXH 78 : [Tictedel akpddavta 6t ot dvBpomol tpénet va gpovtilovv T @von).
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H @povtida yia to meptBdAlov ivor KATL onpovTikd yu' ovtdv/ 1.

. Tlocootd
Yoyvomra ITocootd UOGOGTO aBpo1GTIKNG
£YKupmv ——
"Eykvpa AITO 2 2,7 2,7 2,7
APKETA 4 53 5,4 8,1
HOAY 19 25,3 25,7 33,8
QHOAYT 49 65,3 66,2 100,0
Zovodo 74 98,7 100,0
Mn amavinpéva 1 1,3
ZHvolo 75 100,0
W Ao
E APHETA
O noay
B ANOAYTA
O Missing

Mpagnua 78: MoTevel akpdadavra 6T o AvOPWITTOI TTRETTEI VA QPOVTI{OUV Th
guon. H gpovTida yia to TrTepIBaANOV Eival KATI OHUAvTIKS yI'autovin.
O1 9 otovg 10 motedovv akpadavto dtL ot avlpwmotl Tpénel va povtilovy ™ evOM.

H opovrida yia to meptBdAlov givor Katt onpovtikd yi' ovtolg.

ININAKAX 101:

EPQTHXH 79 : [Tiotevel 6Tt 6lot ot dvBpomor ctov KOopo mpéner va (ovuv o€
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appovia. Etvar onpovtico yi' avtoév/ 1 va tpowbeitat ) iprvn.

, TTocootd
Yvyvomrta | ITocootod UOGOGTO aBpo1GTIKNG
£YKLPpOV SoYVETTaC
AIl'O 1 1,3 1,4 1,4
APKETA 3 4,0 4,1 54
IIOAY 17 22,7 23,0 28,4
ATIOAYTA 53 70,7 71,6 100,0
Zovoro 74 98,7 100,0
Mn amavinpéva 1 1,3
Zovoro 75 100,0
W Aro
E APKETA
0O nosy
B AMNOAYTA
O Missing

Mpagnua 79: MicTteuel 6TI 6A0I 01 AVOPWITTOI OTOV KOO0 TTPETTEI va {ouv OE
apMovia. Eival onuavTiké yiI'autévii va TTpoweital n elpAvn.

2xed6v N andAvTn TAEOYNEio TIGTEVEL OTL OAOL OL AVOPMTOL GTOV KOGUO TPETEL VL

Covv og appovia. Efval onpoavtico yi' avtode va mpowbeitor n eiprvn.

ININAKAX 102:

EPQTHXH 80 : ITiotevel axpddovio 0Tt OA0l TPEMeL va. £X0VV {01 AVTIUETOTION,
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aKkoun Kot avtoi wov dev toug yvmpilel. Eivar onpovtied yi' avtdv/ 1 va TpocTtaTenEl
TOVG KOW@VIKE adHVaLOVE.

. [Tocooto
Zoyvotta Tlocootd ITIOGOGTO a0poloTIKNG
EYROpOV GLYVOTNTOG
‘Eyxopa  APKETA 8 10,7 10,8 10,8
HOAY 16 21,3 21,6 32,4
iHOAYT 50 66,7 67,6 100,0
Zovodro 74 98,7 100,0
Mn amavinpéva 1 1,3
Zvvoro 75 100,0
B APHETA
A nosy
O ANOAYTA
B Missing

Mpaenua 80: MoTevel akpdadavta 6TI OAOI TTRPETTEI VA EXOUV iGN AVTIMETWITION,
UKOMN Kal auTtoi TTou Sev Toug yvwpilel. Eival onpavTiké yi'autovin va
TTPOCTATEVEI TOUC KOIVWVIKA abuvapuoug.

H oméivtm mieloymeio  miotedel axpddovio 0Tt OAol mpémel vo €xovv iom
OVTILETOTIGN, aKOUN Kot ovTol mov 0ev tovg yvopilovv. Eivar onpovtikd yi' avtoig

VO TPOGTATEVEL TOVG KOWVMVIKA AOVVOLLOVG.

ININAKAX 103:
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EPQTHXH 81

: Etvor onupovtikd yi' avtdv/ 1 va mpocopuoletor 610 QUOIKO

nepBairov. [Tiotevet 6Tt o1 dvBpwmot dev Tpémet va mapeppoivouv otn eoom.

, ITocooto
Zvyvomta [ocootd UOGOGTO afpotoTiknig
EYKOpOV GUYVOTNTOC
"Eyxvpa KA®OAOY 1 1,3 1,4 1,4
AITO 1 1,3 1,4 2,7
APKETA 12 16,0 16,2 18,9
TIOAY 29 38,7 39,2 58,1
ATIOAYTA 31 41,3 41,9 100,0
XHvoro 74 98,7 100,0
Mn amavinpéva 1 1,3
Hvoro 75 100,0
B KAQOoMDY
@ nro
O APKETA
| nony
O ANOAYTA
B Missing

Mpdagnua 81: Eival onUAavTiké yI'autévin va TTpocapHOETaI GTO QUGIKOS
TTeEpIfaihov. MioTevel 6T ol AvBpwWTTOI SEV TTRETTEI VA TTAPEHRUiVOUY OTH

puon.
Ot 7 otoug 10 motebouy mmg ivor GNUOVTIKO Yo 0VTOVG Vo TPOGapUOlovTol GTo

QLoIKO TEPIPBAALOV KOt ToTEVOLV OTL 01 AvOp®TO dev Mpémel va mopepPfaivouy ot

ovon.

ININAKAX 104:
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EPQTHXH 82 : Eivor onuavtikd yt' avtdv/ 1 va etvar mhovoloc/ a. Ochet

TOALG YPYHOTO Kot oKPBE TpdypoTa.

. Ilocootd
Zoyvotnta IMocooto ITIOGOGTO afpoloTiKng
EYROPOV GLYVOTNTOG
"Eyxvpa KABGOAOY 23 30,7 31,1 31,1
AIl'O 36 48,0 48,6 79,7
APKETA 8 10,7 10,8 90,5
IIOAY 5 6,7 6,8 97,3
ATIOAYTA 2 2,7 2,7 100,0
Zbvoro 74 98,7 100,0
Mn amavtnuévo 1 1,3
20vvoro 75 100,0
B KAQOADY
@ nro
[ APKETA
W oy
O ANOANYTA
B Missing

Mpdagnua 82: Eival onMavTiKé yiI'autdvin va gival Tthougiogla. @EAEl va EXEI

Ot 8 otovug 10 dev Bpiokovv mmg eivor oNUOVTIKO Yo 0VTOVG Vo vt TAOVGLOL Kot Vol

TToME YpAMaATa Kal akpIfd TTpayHara.

€Youv TOALA yproTa Kot akpPd Tpdrypota.

ININAKAX 105:

['EPOnOYAOE, ZADEIPONIOYAOS

170
2008

va €xet



A1ka10 EmMmrorio

EPQTHXH 83

: Etvaw onuavtikd y' avtov/ 1 vo tifeton emke@oAng kot vao

kaBodnyel Toug GALoLG. BELEL 0L AAAOL VO, KAVOLV AVTO TTOV TOVG AEEL.

. Ilocootd
Zoyvotnta IMocootd UOGOGTO afpoloTiKng
EYROPOV GLYVOTNTOG
"Eyxvpa KABGOAOY 26 34,7 35,1 35,1
AI'O 28 37.3 37.8 73,0
APKETA 12 16,0 16,2 89,2
IIOAY 6 8,0 8,1 97,3
ATIOAYTA 2 2,7 2,7 100,0
YHvoro 74 98,7 100,0
Mn amavtnuévo 1 1,3
20vvoro 75 100,0
B KAQOADY
@ nro
O APKETA
W NoAY
O ANOAYTA
B Missing

Mpagnua 83: Eival onuavTiké yiI'autovin va TiBeTal ETTIKEQAARC KAl v
kKaBodnyei Toug dhhouc. @EAEI o1 AAAOI va KAVouY auTd TToU Toug AEEL

Ot 54 otoug 74 dnAdvouv TG dev givol TOAD onNUAVTIKO Yo owTovC va Tibevton

EMKEPUANG Kol va, KalBoo1yovv Tovg dAlove. Ot vrdiourotl 20 dnAdvouv to avtibeTo.

ININAKAX 106:
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EPQTHXH 84 : O¢éker mdvta va givor ovtdg/M mov maipvet Tig anopdoels. Tov/mg

apécel va glvat apynyoc.

. Iocooto
Xoyvomra ITocooto I,IOGOGTO aBpotoTiknig
EYKOpOV GLYVOTNTOG
"Eyxvpa KAGOAOY 27 36,0 36,5 36,5
AITO 24 32,0 32,4 68,9
APKETA 14 18,7 18,9 87,8
HOAY 4 53 5,4 93,2
ATIOAYTA 6,7 6,8 100,0
ZbHvoro 74 98,7 100,0
Mn omavinpéva 1 1,3
THvoro 75 100,0
B KaABoADY
@ nro
O APKETA
W NoAY
O ANOAYTA
B Missing

Mpagnua B4: OeAel TTavra va gival autdgl TTou TTAipvel TIC atToQacelg. Toulng
APECEI VU Eival apXnyoc.

[Tepimov ot 7 otoug 10 dNAdvoLvY g dev BELOLV va givar avtol mov maipvouv Tig

amoPAcELS Kal va gfvat apynyot.
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ININAKAX 107:

EPQTHZXH 85 : AovAedel oKANPA Yo TOVG GKOTOVS Mo ORAdOG aKOUN Kot OTov

OVTO OEV KUTAANYEL OE TPOGMOTIKT OVOLYVMDPLOT).

Mpdagnua 85: AocuAeuel okAnpd yId TOUS GKOTTOUC JId oadag akopn Kal étav

Ot 67 amd tovg 74 MAGVOLY OTL SOLAEVOVY GKANPA Y10 TOLG GKOTOVS OGS OLAS0G

. Tlocootd
Zoyvotnta IMocootd ITIOGOGTO 00potoTIKg
EYROpOV GLYVOTNTOG
"Eyxvpa KA®OAOY 1 1,3 1,4 1,4
AII'O 6 8,0 8,1 9,5
APKETA 19 253 25,7 35,1
IOAY 26 34,7 35,1 70,3
AIIOAYTA 22 29,3 29,7 100,0
Zovohro 74 98,7 100,0
Mn omavinpuéva 1 1,3
Zvvoro 75 100,0
B KASOADY
| nro
O APKETA
B noAY
O ANOAYTA
B Missing

autd SEV KATAARYEI GE TTIROCGWTTIKA avayvwpIon.

aKOUN Kot 6Tav oVTO OV KATAANYEL GE TPOGMOTIKT TOVS OVOYVAPLOT).

['EPONoYAOs, ZAGEIPONOYAOE

2008



A1ka10 EmMmrorio

ININAKAX 108:

EPQTHXH 86 : Zoppuetéyet g cuvepydtng o€ OLAOKES OpOGTNPLOTNTEG.

. ITocooto
Zoyvotta Tlocootd ITIOGOGTO a0poloTIKNG
EYROpOV GLYVOTNTOG
‘Eykvpa  AITO 7 9,3 9,5 9,5
APKETA 16 21,3 21,6 31,1
IIOAY 26 34,7 35,1 66,2
QHOAYT 25 333 33,8 100,0
Zovohro 74 98,7 100,0
Mn amavtnpéva 1 1,3
ZHvoro 75 100,0
B ~Aro
E APKETA
O nosy
B ANOAYTA
O Missing

Mpagnua 86: ZUMMETEXEI W CUVERPYATNE Ot OMABIKES SpaoTneIOTNTEC.

H ocvvtpurtikn mAelioyneio GOUUETEXEL WG CLVEPYATNG GE OUAOIKES OPACTNPLOTNTES.
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ININAKAX 109:

EPQTHZXH 87 : [Tp60upa Bonbaet dcovg £xovv avdykn fondetag.

X Tlocootd
Zouyvomta ITocooto UOGOGTO aOpOLoTIKNG
£yKupv r——
"Eykvpa AITO 3 4,0 4,1 4,1
APKETA 18 24,0 24,7 28,8
OAY 31 41,3 425 71,2
:HOAYT 21 28,0 28,8 100,0
Zbvoro 73 97,3 100,0
Mn amavinpéva 2 2,7
Zvvoro 75 100,0
Wl Ao
0 APKETA
O noaY
Bl AMNOAYTA
O Missing

Mpaenua 87: MNpoébuua ponbddel 6coug EXouv avaykn ponfdsiac.

2xedov 1 andAvtn TAstoymeio Tpdbupa fondd dcovg £xovv avaykmn v Por el .

175
2008

['EPONoYAOs, ZAGEIPONOYAOE



A1ka10 EmMmrorio

ININAKAX 110:

EPQTHXH 88 : Ilpdttet avtd mov gival KaAd yio Toug teplocdTepovs avOpmmovg
oTNV opada, akOUn Kol €4v oTO onpaivel OTL TO HEPOVOUEVO Atopo B weelnbet
Myodtepo.

. ITocootd
Zoyvémta IMocooto UOGOGTO afpotoTikig
EYROpOV GLYVOTNTOG
AITO 5 6,7 6,8 6,8
APKETA 18 24,0 24,3 31,1
HOAY 29 38,7 39,2 70,3
AIIOAYTA 22 29,3 29,7 100,0
Zovoho 74 98,7 100,0
Mn amavtnuéva 1 1,3
XHvoro 75 100,0
B nro
E APKETA
O noay
B ANOAYTA
O Missing

Mpagnua 88: MNMpdTtTEl AUTO TTOU Eival KOAS VIO TOUS TTEPICOOTEPOUC
AvBpPWITOUC OTAV OMASH, AKOMN KAl EAV AUTO GHMUIVEI OTI TO MEMOVWMEVO
dropo Ba weehn0ei AiyoTepo.

Ot 69 otovg 74 Tlpdrtovy avtd mov givar KOAO Y10 TOVG TEPIGGATEPOVS AVOPDOTOVG
176
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oTNV OpHAda, aKOUN Kol GV aVTO onuaivel 0Tt T0 avtol MG pepovouéva dtopa o

o@eABovv Ayotepo.

ININAKAX 111:

EPQTHZXH 89 : Eivot povadikog/ 1, 010popetikoc/ | amd Toug GALOVG amd TOAAES

TAELPEG,.
. Ilocootd
Zvuyvomta [locootd I,IOGOGTO aBpoloTIKNG
EYropov GLYVOTNTOC
"Eykvpa KA®OAOY 7 9,3 9,6 9,6
AIT'O 15 20,0 20,5 30,1
APKETA 21 28,0 28,8 58,9
[IOAY 23 30,7 31,5 90,4
AIIOAYTA 7 9,3 9,6 100,0
2Hvoro 73 97,3 100,0
Mn omavinpéva 2 2,7
XHvoro 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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B KABOADY
B Aro

O APKETA
H noAy

O ANoAYTA
B Missing

Mpagnua 89: Eival jovabikécln, Siagpopenikdcii ammd Toug dAoug arTéd TToOMES

TTAEUpEC.

Av ko n TAgloyMeia SNADOVEL TG TIOTEVEL OTL S1APEPEL GE PEYEAO Pabud pe Toug

GAAOVG amd TOAAES TAELPEG EVal LEYAAD LEPOS TV ATOUMV OELYVEL VL UNV TOTEVEL

KaTL T€TO!10.

ININAKAX 112:

EPQTHXH 90 : Eivot avtoyoviotikos/ 1 pe toug dALovG.

. ITocooto
, i Ilocootd ,
Zoyvotmta ITocooto YLDV afpoloTiKng
Yop GLYVOTNTOG
"Eyxvpa KA®GOAOY 20 26,7 27,0 27,0
AIl'O 31 41,3 41,9 68,9
APKETA 16 21,3 21,6 90,5
TIOAY 4 5,3 5,4 95,9
ATIOAYTA 3 4,0 4,1 100,0
Zovoho 74 98,7 100,0
Mn amavtnpévo 1 1,3
20vvoro 75 100,0
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B KAGOADY
@ Aro

O APKETA
| noay

O ANoAYTA
B Missing

Mpdagnua 90: Eival avTaywvioTIKOC ME Toug dAhoug.

[Tepimov o1 7 otovg 10 dev elvar avtaywvioTikol pe Tovg dAlovs. Yrapyovv BéPata

Kat 23 6tovg 74 OV ONADVOLV TG EIVaL AVTOY®VIGTIKOL LE TOVS AAAOVG.

ININAKAX 113:

EPQTHXH 91 : Epydaletat aveEdptnta amd Toug GAAOVG.

. Iocootd
i . ITocooto i
Zoyvomnta ITocooto YLDV a0potoTikng
Vop GLYVOTNTOG
"Eyxvpa KA®OAOY 9 12,0 12,2 12,2
AITO 33 44,0 44,6 56,8
APKETA 17 22,7 23,0 79,7
TIOAY 13 17,3 17,6 97,3
AIIOAYTA 2 2,7 2,7 100,0
ZHvoro 74 98,7 100,0
Mn omavinpuéva 1 1,3
20voro 75 100,0
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Mpapnua 91: Epydaleral avefaptnta arro Toug aAhoug.

H KAGOADY
| Aro

O APKETA
W nosy

O ANoAYTA
B Missing

Ot wpoTNoels €00 givarl SYaGUEVEG HOG Kot avTtol Tov epydloviot aveEdptnTo amod

Toug dAAovg gtvor poMg 10 Arydtepor amd avtovg dev epydlovtatl aveEdptnto amod

TOVG GALOLG.

ININAKAX 114:

EPQTHXH 92.a: A&iohdynon Mapperddos ywpig cuvinpnrikd, Proroyikd mpoidv,

ue pén, 2,30E/380gr.

Zoyvotnto TTocooto . ITocooto
ot ITocootd .
. afpoloTIKhg

£yKupov .
oLYVOTNTOG

['EPOnOYAOE, ZADEIPONIOYAOS
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"Eyxvpa ,00 1 1,3 1,4 1.4
1,00 1 1,3 1,4 2,7
2,00 1 1,3 1,4 4,1
3,00 3 4,0 4,1 8,2
4,00 2 2,7 2,7 11,0
5,00 9 12,0 12,3 233
6,00 9 12,0 12,3 35,6
7,00 9 12,0 12,3 47,9
8,00 18 24,0 24,7 72,6
9,00 13 17,3 17,8 90,4
10,00 7 9,3 9,6 100,0
Zovoho 73 97,3 100,0

Mn amavTnuéva 2 2,7

2Ovoho 75 100,0

20—

10—

Count

o 7 [ [

I I I I I I I I I I I
,00 1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpaenua 92.a: MapueAdda xwpig ouvtnenTiKd, BIOAOYIKO TTPOidV, HE HEAI,
2,30E/380gr.

To peyardtepo pépoc tov mAnbucpov Pabuoroyel vymid to Tpoidv pe Padporoyieg
avaueca og 8 ki 9. AvtiBeta Alyor elvar avtoi mov Babpoidynoav 1o Tpoidv younid
pe Pabuoroyieg tov 0,1 kou 2

IMINAKAX 115:

EPQTHZXH 92.p : Ayopd Maoappuerddag ymopig covimpntikd, Poroyikd mpoidv, pe
peén, 2,30E/380gr.
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Yoyvomra ITocooto g;g:;(z\? HOGO;SJ;Vz?"[n)‘(E)(;C;ﬂKﬁQ
‘Eykopo.  OXI 16 21,3 21,3 21,3
NAI 59 78,7 78,7 100,0
20voro 75 100,0 100,0
B o¥l
& nal

Mpaenua 92.4: MapuehdSa Ywpic cuvtnpnTIKd, BIoAoVIKS TTpoibV, ME MEM,
2,30E/380gr.

Ot 59 otovg 75 Ba ayopalav t0 cvykekpipueévo mpoidv. Ot vworowmor 16 o Ba T0

ayopalov.

ININAKAX 116:

EPQTHXH 93.0 : AZoloynon Moppueradog ympic cuovinpnrikd, 2,70E/380gr.

['EPOnOYAOE, ZADEIPONIOYAOS

. [Tocooto
Zouyvémto Tlocootd Tosooto afpotoTikng
£yKupoOVv .
GLYVOTITOG
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"Eyxvpa ,00 1 1,3 1,4 1.4
1,00 2 2,7 2,9 43
2,00 8 10,7 11,6 15,9
3,00 5 6,7 7,2 23,2
4,00 1 1,3 1,4 24,6
5,00 14 18,7 20,3 449
6,00 12 16,0 17,4 62,3
7,00 6 8,0 8,7 71,0
8,00 12 16,0 17,4 88,4
9,00 2 2,7 2,9 91,3
10,00 6 8,0 8,7 100,0
Zovoro 69 92,0 100,0

Mn amavTnuéva 6 8,0

2Ovoho 75 100,0

14—

12—

10—

Count

0 T T T T T T T T T T T
,00 1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpdenua 93.a: MappueAdda xwpig ouvtnpnTikd, 2,70E/380gr.

O eprocdtepeg faburoroyieg yio avtd To TPOIOV KLUAIVOVTOL OVAUEGO GTO 5 Kol GTO

6 gV TN LIKPOTEPT GLYVOTNTA Tapovctalovv ot Babuoroyieg 0,1 kou 4.

ININAKAX 117:

EPQTHZXH 93.p : Ayopd Mappueradog yopic cuvinpnrikd, 2,70E/380gr.
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. Tlocootd
Soyvomta IMocootd Toooto aBpotoTIKhg
£YKupmv .
oLYVOTNTOG
‘Eyxvpa OXI 36 48,0 49,3 49,3
NAI 37 49,3 50,7 100,0
ZHvoro 73 97,3 100,0
Mn amovinuévo 2 2,7
Y0vvoro 75 100,0

m| o
& nal
O Missing

Mpagnua 93.5: MapueAada ywpic cuvtnpnTika, 2,70E/380gr.

Ed® ot amavtioelg eivan potpacpéveg piag kot ot 37 0o ayopalav To GUYKEKPIUEVO

TPOioV evd o1 36 Oy H drapopd eivar apeintéa.

ININAKAX 118:

EPQTHXH 94.0 : AZoldynon Mapperdoag yopic cvovinpnrikd, light 25% Arydtepn
Cayopm, pe pnér 3,00E/380gr.
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. ITocooto
Soyvomta IMocootd UOGOGTO aBpotoTIKhg
EYropov GLYVOTNTOC
"Eyxvpa ,00 2 2,7 2,9 2,9
1,00 2 2,7 2,9 5,7
2,00 3 4,0 43 10,0
3,00 10 13,3 14,3 243
4,00 8 10,7 11,4 35,7
5,00 19 25,3 27,1 62,9
6,00 8 10,7 11,4 74,3
7,00 6 8,0 8,6 82,9
8,00 8 10,7 11,4 94,3
9,00 4 53 5,7 100,0
Zovoko 70 93,3 100,0
Mn amavtnuéva 5 6,7
2Hvoro 75 100,0
20—
15—
S
3
o 107
5—
0 T T T T T T T T T T
,00 1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00

Fpaenua 94.a: MapueAdda xwpig ouvtnpnTikd, light 25% Alyétepn {axapen,
pe péA 3,00E/380gr.

Ot BaBporoyieg mov vepTEPOVV Yo 0VTO TO TPOIOV ivan 10 5 Ko to 3. Avtibeta 10
0,1 kot 2 Tapovcidlovy TOAD UIKpn GUYVOTNTAL.

IMINAKAX 119:

EPQTHXZH 94.p : Ayopda Moapueradag ywpic cvvimpnrikd, light 25% Arydtepn
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Cayopm, pe pnér 3,00E/380gr.

. Iocootd
. . [Tocooto ,
Zouyvémta ITocooto T IODOV afpoloTIKhGg
Viop GLYVOTNTOG
‘Eykvopa  OXI 54 72,0 72,0 72,0
NAI 21 28,0 28,0 100,0
2vvoro 75 100,0 100,0

Mpagnua 94.5: Mapuehada xwpic cuvtnpnmkd, light 25% Ayétepn {axapn, He

MEN 3,00E/380gr.

B ox
3 nal

To ovykekpuévo mpoidv oe Ba 1o aydpalav ot 54 otovg 75. Ot vworowmor 21 Ba T0

ayopalov.

ININAKAX 120:

EPQTHXH 95.0 : AZoAdynon Mapperddog yopic cuvinpntikd, Ploroyikd mpoidv,

['EPONoYAOs, ZAGEIPONOYAOE
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light 25% Aryotepn Cayapn, 2,70E/380gr.

. [Mocooto
R i Tlocootd ,
Zoyvotnta ITocooto . aBpOLoTIKNG
£yKupov ]
GLYVOTNTOG
"Eyxvpa ,00 2 2,7 29 2,9
1,00 1 1,3 1,4 43
2,00 3 4,0 4,3 8,6
3,00 3 4,0 43 12,9
5,00 17 22,7 243 37,1
6,00 14 18,7 20,0 57,1
7,00 8 10,7 11,4 68,6
8,00 10 13,3 14,3 82,9
9,00 10 13,3 14,3 97,1
10,00 2 2,7 2,9 100,0
Zovoro 70 933 100,0
Mn amavTnuéva 5 6,7
>Hvoro 75 100,0
20—
15—
whd
c
3
o 10—
5_
0 T T T T T T T T T T
,00 1,00 2,00 3,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpapnua 95.a: MapueAdda xwpig ouvTnpnTikd, BioAoyiko mpoiodv, light 25%

Aiyétepn Jaxapn, 2,70E/380gr.

Ot 4 otovg 10 Pabpordyncav 1o mpoidv pe 5 kar 6. Ltov ovtimoda ToAD Alyot to

Babuoroyncav pe 1,10 ko 0.

ININAKAX 121:
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EPQTHZXH 95.p : Ayopd Moapuerddag ympic cuvinpnrikd, proioywd mpoidv, light

25% Avyotepm Chyopn, 2,70E/380gr.

R TTocootd
Zoyvomto Tlocootd Tosootd afpotoTiKng
£yKupov ,
oLYVOTNTOG
"Eykvpa OXI 35 46,7 47,3 47,3
NAI 39 52,0 52,7 100,0
ZHvoro 74 98,7 100,0
Mn arovinpéva 1 1,3
Zovolo 75 100,0
| o
@ nal
O Missing

Mpagnua 95.5: MapueAhdada Xwpic cuvthnpnmkd, Blohoyvikd TTpoiby, light 25%
Myétepn {axapn, 2,70E380gr.

[TaA ov amavinoelg ivar potpoacpéveg kabdg avtoi mov Ba aydpalav to mpoidv elvar

LUOMG 4 meplocdTEPOL ad 0TS OV d€ Bar To arydpalav.

ININAKAX 122:
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EPQTHZXH 96.0. : AZoldynon Mopperdadog ywpig covinpntikd, pe péh Kot Enpoig
kapmovg 2,70E/380gr.

. ITocooto
Zouyvomta [Mocootd UOGOGTO 0fpotoTikig
EYKOpOV GLYVOTNTOG
"Eyxvpa 1,00 1 1,3 1,5 1,5
2,00 3 4,0 4,5 6,0
3,00 4 53 6,0 11,9
4,00 6 8,0 9,0 20,9
5,00 11 14,7 16,4 37,3
6,00 9 12,0 13,4 50,7
7,00 12 16,0 17,9 68,7
8,00 14 18,7 20,9 89,6
9,00 3 4,0 4,5 94,0
10,00 4 5,3 6,0 100,0
Zovoho 67 89,3 100,0
Mn amavtnuéva 8 10,7
Zovodo 75 100,0

10—

Count

0 T T T T T T T T T T
1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpa@nua 96.a: MapueAdda xwpig ouvTnenTIKA, JE HEAI Kal nPoUg KapTroug
2,70E/380gr.
Meydin ovyvotnta moapatnpeiton o€ Babuoroyieg 6mmg 6,7 kon 8. Avtifeta

Babuoroyieg 6mmg 1,2 kKot 9 emA&ynKay eEAdIOTAL.

ININAKAX 123:
189

['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emmorio

EPQTHXH 96.p : Ayopd
kapmovg 2,70E/380gr.

Mopperddog yopic cvvinpntikd,

pe péEAM kot Enpovg

. TTocooto
Soyvomta Tlocootd Toooto afpoloTIKhg
£yKupv .
GLYVOTNTOG
"Eyxvpa OXI 31 41,3 43,1 43,1
NAI 41 54,7 56,9 100,0
SHvolo 72 96,0 100,0
Mn amavnpéva 3 4,0
Hvolo 75 100,0
B\ Ol
B na
O Missing

Mpaenua 96.5: MapueAhada Ywpic cuVTNPNTIKA, ME HEAI Kal ENpoUc KAPTTOUC

2,70E/380gr.

0141 otovg 72 Ba aydpalav 1o Tpoidv eved ot vmorowrotl 31 oyt
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ININAKAZX 124:

EPQTHXH 97.0 : AZloldynon Moapuerdoa ywpic cvvinpnrtikd, Proioykd mpoidv,
pe Enpovg xkapmovg 3,00E/380gr.

. ITocooto
Zoyvomta [Mocootd UOGOGTO 0fpotoTikig
Eyropov GLYVOTNTOG
"Eyxvpa 1,00 1 1,3 1,5 1,5
2,00 1 1,3 1,5 3,0
3,00 3 4,0 4,5 7,5
4,00 7 9,3 10,4 17,9
5,00 5 6,7 7,5 254
6,00 10 13,3 14,9 40,3
7,00 16 21,3 23,9 64,2
8,00 11 14,7 16,4 80,6
9,00 6 8,0 9,0 89,6
10,00 7 9,3 10,4 100,0
Zovoko 67 89,3 100,0
Mn amavtnpuéva 8 10,7
20vvolo 75 100,0
20—
15—
€
3
S 10+
5—
0 m m T T T T T T T T
1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpdaenua 97.a: MapueAdda xwpig cuvTnpnTikd, BIOAOYIKO TTPOidV, pe npoug
Kaptroug 3,00E/380gr.

Ot teprocdtepeg Pabuoroyieg kKivovvtatl avdpesa oe 7 kol 8. Avtifeta tig Mydtepeg

ovyvotTTEG TOPoLGLalovv ot Babuoroyieg 1 ko 2.
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ININAKAX 125:

EPQTHXH 97.p : Ayopd Mopperddag ympic covinpnrtikd, Proroywd mpoidv, pe

Enpovg kapmovg 3,00E/380gr.

i ITocootd
Soyvomta IMocootd Tocooto afpotoTIKhg
£YKupmv .
oLYVOTNTOG
"Eyxvpa OXI 24 32,0 33,3 33,3
NAI 48 64,0 66,7 100,0
Zbovoro 72 96,0 100,0
Mn anovinpéva 3 4,0
Y0vvoro 75 100,0
m o
B nAl
O Mizsing

Mpagnua 97.p: Mapuehada ywpic cuvtnpnmkd, BioAhoyiké tTpoidy, HE Enpoug
KapTtTrouc 3,00E/3804gr.

H 1oyvpn mhetoynoia tov 72 mov andvinoav Ba aydpale To GUYKEKPIUEVO TPOTIOV.
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ININAKAX 126:

EPQTHXH 98.0: A&widynon Mapuerddag yoplg ocvvimpntwkd,  light 25%
Myotepm Chapn, pe Enpovc kapmovg 2,30E/380gr.

. Iocootd
Zoyvotnta ITocooto HOGOGTO aBpOLoTIKNG
EYKopov GLYVOTNTOC
"Eyxvpa ,00 1 1,3 1,5 1,5
2,00 2 2,7 3,1 4,6
3,00 4 5,3 6,2 10,8
4,00 13 17,3 20,0 30,8
5,00 16 21,3 24,6 55,4
6,00 10 13,3 15,4 70,8
7,00 6 8,0 9,2 80,0
8,00 5 6,7 7,7 87,7
9,00 5 6,7 7,7 95,4
10,00 3 4,0 4,6 100,0
Zovoho 65 86,7 100,0
Mn amavTnuéva 10 13,3
XHvoro 75 100,0

20—

Count

10—

N

I I I I I I I I I I
,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpdaenua 98.a: MapueAdda xwpig ouvtnpnTikd, light 25% Aiyétepn {axapn,
ME Enpoug Kaptroug 2,30E/380gr.

Ot BaBuoi 4 kot 5 mapovotdlovv TG HEYOADTEPEG GLYVOTNTEG. LTOV OVTITOOW, TIG
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Mydtepeg cuykevip@vouy ot fabpoi 0,2 kot 10.

ININAKAX 127:

EPQTHXH 98.p : Ayopd Mapperddog ympic cuvinpnrikd,
Cayapm, pe Enpovg kapmovg 2,30E/380gr.

light 25% Atyétepn

. Tlocootd
Zouyvémta Tlocootd Tosooto ofpotoTikig
£yKupov .
GLYVOTNTOG
‘Eyxvpa OXI 45 60,0 63,4 63,4
NAI 26 34,7 36,6 100,0
ZvvoAo 71 94,7 100,0
Mn arovinpéva 4 53
YHvoro 75 100,0
| O
& nal
O Missing

Mpagnua 98.65: Mapuehada xwpic cuvtnpnmikda, light 25% hiyoTtepn {ayxapn,

ME Enpovuc¢ KapTtToug 2,30E/3804¢r.

Kot At amd toug 71 mov amdvinoav m oyvpn miswoynoeio Bo ayopale to

GUYKEKPLUEVO TTPOTOV.
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ININAKAX 128:

EPQTHZXZH 99.a : A&oldynon Mappuerddag yopic cuvinpntikd, BloAoyikd mpoiov,
light 25% Arydtepn Chyapn, pe pét kot Enpotg kapmovg 2,70E/380gr.

. ITocooto
Soyvomta IMocootd UOGOGTO afpoloTIKhg
EYropov GLYVOTNTOC
‘Eykopa 1,00 1 1,3 1,5 1,5
1,00 2 2,7 3,0 4,5
2,00 4 53 6,0 10,4
3,00 5 6,7 7,5 17,9
4,00 4 53 6,0 23,9
5,00 6 8,0 9,0 32,8
6,00 11 14,7 16,4 49,3
7,00 13 17,3 19,4 68,7
8,00 9 12,0 13,4 82,1
9,00 5 6,7 7,5 89,6
10,00 7 9,3 10,4 100,0
Zovoko 67 89,3 100,0
Mn anavnpéva 8 10,7
Zovoho 75 100,0
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14—

12—

10—

Count

0 T T T T T T T T T T T
00 100 200 300 400 500 600 7,00 800 900 10,00

Fpda@nua 99.a: MapueAdda xwpig ouvTnenTiKd, BioAoyiko mpoiov, light 25%
Aiyotepn axapn, pe péAl kai Enpoug kaptroug 2,70E/380gr.
Tig peyardtepeg cvyvotntes mapovstalovy ot Babuot 6,7 Kot 8 evd T1g pkpdTeEPES
ovyvotNTEg Topovatalovy ot Babuoi 0 ko 1.
IMINAKAZX 129:

EPQTHZXH 99.p : Ayopd Mapperdodag yopig cvvinpntikd, Poroyikd mpoidv, light
25% Ayotepn Chiyapn, pe péM ko Enpovg kapmovg 2,70E/380gr.

. ITocooto
Zoyvomta [Tocooto Toooto 00potoTiKig
£€yKvpov .
oLYVOTNTOG
"Eyxvpa OXI 33 44,0 45,8 45,8
NAI 39 52,0 54,2 100,0
Zovolo 72 96,0 100,0
Mn anavnpéva 3 4,0
2Hvoro 75 100,0
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| o
B nAl
O Mizsing

Mpdaenua 99.5: Mapuehdda xwpic ocuvtnpnTikd, BloAoyikd tTpoidy, light 25%
Aiyotepn {ayapn, HE MEM Kail Enpoug KapTtroug 2,70E/380gr.

Edm, yio axoun o @opd ot amovtioelg eivat popacpéves kabmg ot 39 atovg 72 Ba

ayopalov 1o Tpoidv evd ot 33 Oyt

ININAKAZX 130:

EPQTHXH 100.0 : A&ioAdynon Mappehddag ympig cuvinpntikd, floAoyikd mpoiov,
light 25% Aydtepm Coxapn, pe péir 3,00E/380gr.

. IMocootd
Zoyvémto ITocooto Tocooto afpotoTIKig
£yKupoOv .
oLYVOTNTOG
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"Eykvpa ,00 2 2,7 3,0 3,0
1,00 3 4,0 4,5 7,5
2,00 4 53 6,0 13,4
3,00 7 9,3 10,4 23,9
4,00 3 4,0 45 28,4
5,00 9 12,0 13,4 41,8
6,00 10 13,3 14,9 56,7
7,00 11 14,7 16,4 73,1
8,00 10 13,3 14,9 88,1
9,00 3 4,0 4,5 92,5
10,00 5 6,7 7,5 100,0
Zovoro 67 89,3 100,0

Mn amavTnuéva 8 10,7

2Ovoho 75 100,0

12—

10—

Count
(o))
|

0 T T T T T T T T T T T
,00 1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpdenua 100.a: MapueAdada xwpig cuvTnpnTikd, BioAoyikd mpoidv, light 25%
AiyoTepn {axapn, pe péAi 3,00E/380gr.

[T ov Pobuol pe T1g peyoddtepeg ovyvotnteg eivor to 6,7 Kou 8 evd pe TIg
pkpotepeg eiva o1 0,1 ko 4.

ININAKAX 131:

EPQTHZXH 100.p : Ayopd Mapperdooag ywpic covinpntikd, froloyikd mpoidv, light
25% Myotepn Chiyapn, pe pédr 3,00E/380gr.
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. [Mocootd
Soyvomta IMocootd Toooto aBpotoTIKhg
£YKupmv .
oLYVOTNTOG
‘Eyxvpa OXI 46 61,3 63,0 63,0
NAI 27 36,0 37,0 100,0
ZHvoro 73 97,3 100,0
Mn amovinuévo 2 2,7
Y0vvoro 75 100,0
m| o
@ nal
O Missing

Mpaenua 100.6: MapueAdada Xwpic cuvThpnTKd, BloAoyikd TTpoidy, light 25%
Myétepn {axapn, M MM 3,00E/380gr.

0146 otovg 73 Ba aydpalav T0 CLYKEKPIUEVO TTPOIOV VM Ol LITOAOUTOL 27 OL.

ININAKAX 132:

EPQTHXH 101.0. : ASioAdynon Maoapperladag yopic ovvimpntikd, ProAoyuod
TPoiov, pe néEM kan Enpovg kaprovg 2,30E/380gr.
Zoyvotnta ITocootd [Tocooto [Tocooto
£YKupmv 00potoTikng
199
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GLYVOTNTOG

"Eykvpa 1,00 2 2,7 3,0 3,0
2,00 2 2,7 3,0 6,0
3,00 3 4,0 4,5 10,4
4,00 3 4.0 45 14,9
5,00 4 5.3 6,0 20,9
6,00 3 4,0 4,5 25,4
7,00 11 14,7 16,4 41,8
8,00 20 26,7 29,9 71,6
9,00 8 10,7 11,9 83,6
10,00 11 14,7 16,4 100,0
ZHvolo 67 89,3 100,0

Mn amavtnuéva 8 10,7

2Hvoro 75 100,0

20—

15—

Count
>
1

5—

0 T T T T T T T T T T
1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 10,00

Fpdaenua 101.a: MapueAdda xwpig ouvtnpnTiKd, BIOAOYIKO TTPOiIdV, HE MéAI
Kai Enpoug kaptroug 2,30E/380gr.

Ot BaBpol 7 ko 8 mapovctdlovy TN HEYOADTEPT) GLYKEVIPWOGOT GLYVOTHTOV EVA TN
pHiKpOTEPT TOpoLGLalovv ot Babuol 1 ko 2.

ININAKAX 133:

EPQTHXZH 101.B. : Ayopd Mapueradog ympic cuvinpnrikd, PloAoykd mpoiov, pe
péAL ko Enpovg kapmovg 2,30E/380gr.
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i Tlocooto
Zoyvomto Tlocootd Tosootd afpotoTiKng
£yKupov .
CLYVOTNTOG
"Eykvpa OXI 22 29,3 30,6 30,6
NAI 50 66,7 69.4 100,0
ZHvoro 72 96,0 100,0
Mn amovinpéva 3 4,0
Zovolo 75 100,0
| o
B naAl
O Mizsing

Mpaenua 101.p: MapueAdda Yweic cuvTnENTIKA, BloAoYIKS TTRpOIOV, ME MEA Kal
gnpouc KapTtroug 2,30E/3804gr.

O1 50 otovg 72 dnAdvovy Tmg Ba aydpalov o cuykekpipuévo Tpoidv. Ot 22 oyt

ININAKAX 134:

EPQTHXH 102 : ®O)ro
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. IMocooto
. . IMocooto ,
Zoyvomta ITocooto . afpoloTikig
£yKopov .
GUYVOTNTOG
‘Eyxvpa ANAPAZ 19 253 253 253
T'YNAIKA 56 74,7 74,7 100,0
ZOvoro 75 100,0 100,0
60—
50—
40—
e )
[=
=]
S 30—
20—
10—
0 I I
ANAPAZ F'YNAIKA

Fpaenua 102: ®uAo

O1 56 otovg 75 eivan yvvaikeg evd ot voOromol 19 givor dvtpec.

ININAKAX 135:

EPQTHZXH 103 : H nAikia cog Bpioketor peta&o
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. ITocootd
3 , ITocooto ,
Zoyvomnta ITocooto . 00poloTIKNG
£ykvpov .
CLYVOTNTOG
‘Eyxvpa  15-24 ETQN 25 33,3 33,3 333
25 -34 ETON 28 37,3 37,3 70,7
35-44 ETQN 17 22,7 22,7 93,3
45 -54 ETON 4 5,3 53 98,7
55-64 ETQN 1 1,3 1,3 100,0
Z0Ovoro 75 100,0 100,0
30—
25—
20—
it
[=
=
S 15
10—
5_
0 I I I I I
15-24 ETON 25-34 ETON 35-44 ETON 45-54 ETON 55-64 ETON

Mpdenua 103: H nAikia oag Bpioketal peTago

Ot 53 otoug 75 elvar véor mlxiog omd 15-34 etov omodte Oa pmopovoape va
pinoovpe v €va apketd veapd mAnbvopd. Ot vworlowmor 22 givor dtopo nAkiog

HeYoALTEPNG TV 34 ETMOV.
ININAKAZX 136:
EPQTHZXH 104 : To eninedo ¢ ekmaidevong oag eivat
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, TTocooto
Zoyvoto IMocooto Tosootd afpoloTiKng
£YKupov .
GLYVOTNTOG
‘Eykvpa.  ATIO®OITOX MESHE

EKITAIAEYSHE 5 6,7 6,7 6,7
OOITHTHY/ TPIA 22 29,3 29,3 36,0
ATIO®OITOX
MANEITIZTHMIOY - TEI 29 38,7 38,7 74,7
KATOXOX
METAIITYXIAKOY 19 25,3 25,3 100,0
TITAOY
Zovoro 75 100,0 100,0

= ANODOITOZ MEZHE
EXMAIAEY ZHE

@ POITHTHITRIA,

O ANODOTOE
MANEMZTHMICY - TEI
KATOXOEZ

H METAMNTYXIAKOY
TITADY

Fpagnua 104: To etTitredo THE EKTTUISEVORC T Eival

H ovvtpurtikn mietoyneio tov TAnBvcpol gite ottd gite £yel 0MOPOITNGEL GTO
TapeLBOV Ao KOO0 avAOTOTO EKTOOEVTIKO dpupa Kot paota mepimov to 30%

AVTAOV Etval KATOYO1 LETATTUYIOKOV TITAOV GTOLOMOV

ININAKAX 137:

EPQTHXH 105 : To £1010 01KOYEVELWNKO GOG E1GOOM U Etvat
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. IMocooctd
i , [Tocooto ,
Xvuyvotnta ITocooto . aBpoloTIKnG
£yKupov .
cuyvoTNTOg
"Eyxvpa EQX 10.000E 11 14,7 15,3 15,3
10.001E - 15.000E 13 17,3 18,1 333
15.001E - 30.000E 34 45,3 472 80,6
30.001E - 50.000E 9 12,0 12,5 93,1
50.001E KAI ANQ 5 6,7 6,9 100,0
ZHvoro 72 96,0 100,0
Mn anovtnpéva 3 4,0
2vvolro 75 100,0
40—
30—
-
c
3
o 20—

10—

0
I I I I I
EQ> 10.000E 10.001E - 15.000E  15.001E - 30.000E 30.001E - 50.000E  50.001E KAl ANQ

Fpaenua 105: To ETACI0 OIKOYEVEIOKO GOG £1060dNUaA gival

34 otovg 720%€00V 0 GO TANOLVGUOG EYEL ETNGLO OIKOYEVELOKO E1GOOM A HLETAED
15.000- 30.000 €. Meydo givor kot T0 T0G06TO TOV TANBVGUOD TTOV TO ETNGLO
OLKOYEVELNKO TOL €160dN N0 Kupaivetot kdto tov 15.000 €.

ININAKAZX 138:

EPQTHXH 106 : To endyyelud cag eivar
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. ITocootd
Zoyvomta Iocootd UOGOGTO afpotoTikig
EYKopov GLYVOTNTOG
‘Eyxvpa  EAEY®EPOX
EIATTEAMATIAS 20 26,7 26,7 26,7
MIZOQTOX 28 37,3 37,3 64,0
ZYNTAEIOYXOX 1 1,3 1,3 65,3
ANEPI'OZ, ®OITHTHZ 23 30,7 30,7 96,0
AAANO 3 4,0 4,0 100,0
Svolo 75 100,0 100,0
30—
25—
20—
whd
c
3
o 15—
10—
5_
0 T T T T T
EAEY®GEPOZ MIZOQTOZX ZYNTAZIOYXOZ ANEPIOZ, AANO
EMATTEAMATIAZ OOITHTHZ

Fpaenua 106: To emwdyyeApd oag givai

O1 28 otovg 75 gpydloviar mg pcbmtoi, ot 20 mg erevBepor emayyeipatiec v 23

glvan gite dvepyor gite portnTé.

KEDAAAIO 2: ATIOTEAEZMATA NOAYOEMATIKQN
METPQN

FEP’OHOYAOE, ZADEIPOIIOYAOS
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2.1 IkavoTtroinon amrd ayopd mpoidvrwyv Aikaiou Eptropiou

Am6 to GBpoicpa Tov TIHdV Tov petafAntov coffeel, sugarl, legumel, risel, pastal,

drinks1, juicel, snackl, jewell, statl, toys1, basketl, clothl, cosml, souvl mpoxvmtet

n petapint) ikanop. H petafint)y owbéter edpog tumv and 0 émg ko 60 xou

SlpopoToLEiTaL A TO EVPOG TOV UETAPANTAOV pHepovopéva mov NTov ard 0 £og 4.

Avto ovpPaiver 616tt 1 petafinty ikanop dnuovpyndnke and to Abpoicpa TV

GLYVOTNTOV TOV Topordve 15 petafintov. (15 * 4 =60)

ININAKAX 139

Descriptive Statistics

Méoog
N Minimum Maximum Opoc Std. Deviation
o -
Paduog ikavorroinang 8 3,00 47,00 | 31,5000 17,76031
‘Eykupa(listwise) 8

ININAKAX 140

Ixavomoinoen and v ayopd npoidvrov Aikatov Epmopiov

. MooooTtd
2uxvotnta | oocooTd UOOOOTO aBpoIoTIKAG
Eykupv OuUXVOTNTAG
‘Eykupa 3,00 1 1,3 12,5 12,5
5,00 1 1,3 12,5 25,0
31,00 1 1,3 12,5 37,5
36,00 1 1,3 12,5 50,0
41,00 1 1,3 12,5 62,5
43,00 1 1,3 12,5 75,0
46,00 1 1,3 12,5 87,5
47,00 1 1,3 12,5 100,0
2uvolo 8 10,7 100,0
Mn Atravtnuéva 67 89,3
20voAo 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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0,8—

0,6—

Count

0,4 —

0,2—

0.0 I I I I I I I I
3,00 5,00 31,00 36,00 41,00 43,00 46,00 47,00

Fpdaenua 107: Babuog ikavorroinong

Amo 10 ohvoro ta TV 75 epombiviov Hoig 8 dNAwcav Pabud Kavomoinong kot
ota 15 €idn mpoidvimv tov dikaiov gumopiov. O HEGOC GPOg TOV AMOVINGEWY TOVG
etvar 31,5 o edpoc tipdv 0 — 60 omdte Bo Aéyaue 6t1 mopovclalovral apKeTA

KOVOTTOUNUEVOL OO TNV 0yopd TPOIOVIMV dikaiov eumopiov.

2.2 MNpd6Beon ayopdg mpoioviwy Aikaiou Eptropiou

Amo 1o dBpotopa TV TOV Tev petapfintaov coffee2, sugar2, legume?2, rise2,
pasta2, drinks2, juice2, snack2, jewel2, stat2, toys2, basket2, cloth2, cosm2, souv2
npokOTTel 1 petaPAnty prothesh. H petafinm dwbéter ebpog tyumv and 0 émg Kot
60 ka1 drapopomoteitol amd To €VPOC TV UETARPANTOV pepovOUEVa Tov NTov ord 0
£mg 4.

Av16 ovpfaivel 510t n petafAnt prothesh dnpovpyndnke and 10 aBpocua

TOV GLYVOTNTOV TOV Taparndve 15 petafintov. (15 * 4 =60)
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ININAKAZX 141

Descriptive Statistics

Méaog
N Minimum Maximum ‘Opoc¢ Std. Deviation
TPOABean ayopdg 49 21,00 60,00 41,7755 8,75420
‘Eykupa(listwise) 49
ITINAKAX 142
IIp60Beon ayopag mpoiovrov Aikarov Epmopiov
. MocooTd
>uxvotnta | lMNooootd UOOOCTO aBpoIaTIKAG
EyKupwy guXVOTNTAG
‘Eykupa 21,00 1 1,3 2,0 2,0
26,00 2 2,7 4.1 6,1
28,00 3 4,0 6,1 12,2
31,00 1 1,3 2,0 14,3
33,00 1 1,3 2,0 16,3
34,00 3 4,0 6,1 22,4
35,00 1 1,3 2,0 245
36,00 1 1,3 2,0 26,5
37,00 1 1,3 2,0 28,6
38,00 1 1,3 2,0 30,6
39,00 1 1,3 2,0 32,7
40,00 3 4,0 6,1 38,8
41,00 4 53 8,2 46,9
42,00 3 4,0 6,1 53,1
43,00 2 2,7 41 57,1
44,00 1 1,3 2,0 59,2
45,00 4 53 8,2 67,3
47,00 1 1,3 2,0 69,4
48,00 5 6,7 10,2 79,6
49,00 1 1,3 2,0 81,6
50,00 1 1,3 2,0 83,7
52,00 3 4,0 6,1 89,8
53,00 2 2,7 4,1 93,9
54,00 1 1,3 2,0 95,9
57,00 1 1,3 2,0 98,0
60,00 1 1,3 2,0 100,0
>uvoAo 49 65,3 100,0
Mn Atravtnuéva 26 34,7
Zuvoho 75 100,0
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Count

0 T T T T T T T T T T T T T T T T T T T T T T T T T
21,0 26,0 28,0 31,0 33,0 34,0 35,0 36,0 37,0 38,0 39,0 40,0 41,0 42,0 43,0 44,0 45,0 47,0 48,0 49,0 50,0 52,0 53,0 54,0 57,0 60,0
o o o o o0 o0 0O o0 o0 o0 o o0 o0 o o0 o0 o o0 o0 o o 0 o o o0 o

Fpdaenua 108: NpdéBeon ayopdg
A7 toug 75 epwtnBévteg o1 49 dMNAmacav v Tpodhecn ayopds Tovg Kot Yo To
15 mpoidvta dikaiov gpmopiov. O pécog 6pog ivar 41,77 o edpog Tindv 0 — 60 ondte
Ba Aéyape 0T 1 TpdOBeom ayopds PpiokeTan avapesa otig katnyopieg «Ovte aniBoavo /

Ovte mBavo» Kot «Apketd mBavoy.

2.3 21don mpog 1o Aikaio Eptrépio

Amo 1o GBpotopa v Tiudv tov petafintov d0l, d02, d03, do4, d0s, doe,
do7, d0s8, d09, d10, d11, d12, d13, d14, d15, d16, d17, d18, d19, d20, d21, d22, d23,
d24, d25, d26, d27, d28, d29, d30, d31, d32, d33, d34, d35, d36, d37, d38, d39, d40,
d41, d42, d43 mpoxdmtel | véa petaPint stash. O petapintég d07, d0s, d09, d20,
d21, d22, d23, d25, d26, d27, d34, d35, d38, d39, d40, d41, d42 ko d43, éxovv
OPVNTIKY SLOTOTMCT| GTO EPOTNUATOAOYIO KoL Y10 TO AOYO QUTO YPTCIUOTOMGALE TNV
evtoAn recode tov otatioTiko poypdupatog S.P.S.S.. H petafint dwbéter vpog
TGV oo 0 g kot 172 ko dapopomoteital amd 1o €Hpog TOV PETAPANTOV
pepovopéva tov Nrav and 0 mg 4.

Avto ovpPaivet S0t M petafinty stash onpovpynbnke amd 10 Abpoicpa TV

GLYVOTNTOV TOV Topordve 6 petafintov. (43 * 4 =172)
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ININAKAX 143

Descriptive Statistics

Méoog
N Minimum Maximum Opog Std. Deviation
>1don TTpog 1o
Aikaio Epmépio 68 80,00 137,00 99,1324 8,83667
(istwize) 68
ITINAKAX 144
Y1don ntpog To Aikaro Epmopro
>uxvotnta | MNoocootd g\?&%ﬁ\? ggssg:,::g
‘Eykupa 80,00 1 1,3 1,5 1,5
85,00 1 1,3 1,5 2,9
86,00 1 1,3 1,5 4.4
87,00 3 4,0 4.4 8,8
88,00 1 1,3 1,5 10,3
89,00 2 2,7 2,9 13,2
91,00 2 2,7 2,9 16,2
92,00 2 2,7 2,9 19,1
93,00 4 53 5,9 25,0
94,00 1 1,3 1,5 26,5
95,00 6 8,0 8,8 35,3
96,00 4 53 59 41,2
97,00 1 1,3 1,5 42,6
98,00 5 6,7 7.4 50,0
99,00 2 2,7 2,9 52,9
100,00 3 4,0 4.4 57,4
101,00 3 4,0 4.4 61,8
102,00 3 4,0 4,4 66,2
103,00 3 4,0 4.4 70,6
104,00 7 9,3 10,3 80,9
105,00 5 6,7 7.4 88,2
107,00 1 1,3 1,5 89,7
109,00 1 1,3 1,5 91,2
110,00 3 4,0 4,4 95,6
118,00 1 1,3 1,5 97,1
120,00 1 1,3 1,5 98,5
137,00 1 1,3 1,5 100,0
Zuvoho 68 90,7 100,0
Mn amravtnuéva 7 9,3
2UvoAo 75 100,0
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Count

0 T T TrTr 11T 1 17T 17 17T 1T T 1T T T T T T T T T T T T T1

80,0 85,0 86,0 87,0 88,0 89,0 91,0 92,0 93,0 94,0 95,0 96,0 97,0 98,0 99,0 100, 101, 102, 103, 104, 105, 107, 109, 110, 118, 120, 137,
o 0 0 0 0 0O O OO O O O O O O OO OO OO OO OO OO OO OO 0O 00 00 OO0

Fpdaenua 109: Xrdon wpog 1o Aikaio Eptropio

Amo tovg 75 epmmBévteg o1 68 amavtinoov 610 6OVOAo TV 43 EPpMTNCE®V TOV
LETPOVV TN GTACT TOVG TTPOG TO dikato epmodpro. O pécog 6pog etvar 99,1324 g ebpog
Ty 0 — 172 ondte B Aéyope 6Tl TO GHVOAO TOV OTOVTHCE®Y PPIoKETOL OVALEGH

oTIG Katnyopieg amavtnoewv «O0te cLHEOVD / OVTE SLUPOVEOY» Kol «XVUPDVOH.

2.4 OIKOUMEVIKOTNTA

Ao 10 dBpoioua TV TIHOV Tov petafAntov u0l, u02, u03, ud4, uds, u06 tpokHmtel
n véa petafintn univers. H petafinty dwbétel e0pog tpdv and 0 €wog kot 24 ko
JLPOPOTTOLEITAL OO TO EVPOG TV UETAPANTAOV pepovopéva mov NTov amd 0 Eog 4.

Avtd ovpPaiver 010tTL 1 petafAnt univers onuovpyndnke amd 10 dfpolcpa TV

GLYVOTNTOV TOV ToPOTdve 6 petafAntov. (6 * 4 =24)
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ININAKAX 145

Descriptive Statistics

Méoog
N Minimum Maximum ‘Opoc¢ Std. Deviation
OIKOUpEVIKOTNTO
74 10,00 24,00 20,9865 3,14705
‘Eykupa 74
ITINAKAX 146
OwovpevikoTnTO
. MocooTo
>uxvotnta | MNoocootd UOOOOTO aBpoIaTIKAG
EYKUpwV ouxvoTNTag
Eykupa 10,00 1 1,3 1,4 1,4
13,00 2 2,7 2,7 4,1
15,00 3 4,0 4.1 8,1
16,00 2 2,7 2,7 10,8
17,00 1 1,3 1,4 12,2
18,00 5 6,7 6,8 18,9
19,00 6 8,0 8,1 27,0
20,00 5 6,7 6,8 33,8
21,00 10 13,3 13,5 47,3
22,00 5 6,7 6,8 54,1
23,00 17 22,7 23,0 77,0
24,00 17 22,7 23,0 100,0
Z0voho 74 98,7 100,0
Mn Atravtnuéva 1 1,3
>Uvolo 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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20—

Count

0 I I I I I I I I I I I I
10,00 13,00 15,00 16,00 17,00 18,00 19,00 20,00 21,00 22,00 23,00 24,00

Fpdenua 110: OIKOUUEVIKOTNTA

Ao toug 75 gptnBévteg ot 74 amdvinoav T0 GHVOLD TOV EPOTHCEMY OV UETPOLV
Vv otkovpevikotnta tovs. O péoog 0pog eivat 20,98 og gdpog Tipadv 0 — 24 omdte Oa
Aéyape OtL ou omavinoelg Ppiokovior avapeco otig kotnyopieg  «IToAv» ot

«AmorvToy.

2.5 Auvaun

Amo 10 dBpotopa tov THOV Tov petapintov p0l, p02, p03 mpokvmtel N petafAnt
power. H petapint dwbéter bpog tindv amd 0 £oc kot 12 kot Stapopomoteitar amd
TO €VPOC TOV UETAPANTOV pepovopéva mov Nrav and 0 £mg 4.

Avtd ovpPaiver 010tTL 1 petafAnt power onuovpyndnke amd 1o Abpolcuo TOV

GLYVOTNTOV TV Tapundve 3 petafintov. (3 * 4 =12)
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IIINAKAX 147
Descriptive Statistics
Descriptive Statistics
Méoog
Minimum Maximum Opoc Std. Deviation
Auvapun 74 ,00 12,00 3,2027 2,79912
‘Eykupa (listwise) 74
ININAKAX 148
Advapun
. MooooTtd
2uxvortnTta MNocooTo UOCOOTO aBpoIoTIKAG
EYKUpWY ouxvoTNTaC

‘Eykupa  ,00 12 16,0 16,2 16,2
1,00 10 13,3 13,5 29,7
2,00 14 18,7 18,9 48,6
3,00 13 17,3 17,6 66,2
4,00 5 6,7 6,8 73,0
5,00 5 6,7 6,8 79,7
6,00 6 8,0 8,1 87,8
7,00 4 53 54 93,2
8,00 1 1,3 1,4 94,6
9,00 1 1,3 1,4 95,9
11,00 2 2,7 2,7 98,6
12,00 1 1,3 1,4 100,0
Z0voho 74 98,7 100,0

Mn Atravtnuéva 1 1,3

Z0voho 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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8—

Count

0 I I I I I I I I I I I I
,00 1,00 2,00 3,00 4,00 5,00 6,00 7,00 8,00 9,00 11,00 12,00

Fpdenua 111: Advaun

Amo toug 75 epwtnBévieg ot 74 andvinoav 6To GUVOLO TOV EPOTHGEMV TOL APOPOLV
mv dvvapr toug. O péoog o6pog eivan 3,2027 o goupog twwv 0 — 12, omdte o1

amovINoElS Ppickovtal avapesa otig katnyopieg "Atyo”” kot ~"Apketd .

2.6 ZuAAoyikoTnTO

Amo 10 dBpocpa tov TudOV TV petafintov c0l, c02, c03, c04 mpoxvmrtel 1M
petafint collective. H petafint) owbéter gvpog tpov and 0 éog ko 16 Kot
SLPOPOTOLEITAL ATTO TO EVPOG TOV UETAPANTAOV pHepovopéva mov NTav amd 0 £og 4.

Avto cvpPaiverl 16Tt 1 petaPfAnt collectiv dnuovpynnke and to dBpolcHo TV

GLYVOTNTOV TOV Topoundve 4 petafAntov. (4 * 4 =16)
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IIINAKAX 149
Descriptive Statistics
Méoog
Minimum Maximum ‘Opog Std. Deviation
ZuhhoyIkoTnTa 73 3,00 16,00 11,6986 3,05816
‘Eykupa(listwise) 73
ININAKAX 150
YviroytkotTnTo
. MoocooTto
>uxvotnta | lNoocootd UOOOCTO aBpoIaTIKAG
EyKupwv guUXVOTNTAG

‘Eykupa 3,00 1 1,3 1,4 1,4
6,00 2 2,7 2,7 4,1
7,00 3 4,0 4.1 8,2
8,00 8 10,7 11,0 19,2
9,00 6 8,0 8,2 27,4
10,00 3 4,0 4.1 31,5
11,00 10 13,3 13,7 45,2
12,00 9 12,0 12,3 57,5
13,00 6 8,0 8,2 65,8
14,00 12 16,0 16,4 82,2
15,00 2 2,7 2,7 84,9
16,00 11 14,7 15,1 100,0
ZUvoho 73 97,3 100,0

Mn Atravtnuéva 2 27

2UvoAo 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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Count

0 I I I I I I I I I I I I
3,00 6,00 7,00 8,00 9,00 10,00 11,00 12,00 13,00 14,00 15,00 16,00

Fpdaenua 112: ZuAAoyikoTnTa

Amo toug 75 epotnBévieg ot 73 andvinoav 6To GUVOLO TOV EPOTHGEMV TOL APOPOLY
™V GLALOYIKOTNTA ToLG. O pécog dpog stvan 11,6986 ce vpog Tywmv 0 — 16, omdTe

o1 amavToelg Bpickoviot avapesa otig Katnyopieg "Apketd’” kot “TIoAv™ .

2.7 ATOpIOHNOG

Ao 1o dBpoopa Tov TGOV TV petafAntov 101, 102, 103 mpokdmtel  peTaPfAnT
individ. H petafint) dwbétel ebpog tipdv amod 0 €mg kat 12 kat dtopopomoleiton amod
TO €VPOC TOV UETAPANTOV pepovouéva mov Nrav and 0 £mg 4.

Avto ovpPaivel S0t N petafAnt) individ ompovpyndnke amd 10 ABpoicpa TV

GLYVOTNTOV TV Tapurndve 3 petafintov. (3 * 4 =12)
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IIINAKAX 151
Descriptive Statistics
Méoog
N Minimum Maximum ‘Opog Std. Deviation
ATopioudg 73 ,00 11,00 4,8356 2,38638
‘Eykupa(listwise) 73
ITIINAKAX 152
Atopopnog
. MocooTo
>uxvotnta | MNoocootd UOOOOTO aBpoIaTIKAG
EYKUpWY ouxvoTNTag
Eykupa 00 1 1,3 1,4 1,4
1,00 3 4,0 4.1 55
2,00 10 13,3 13,7 19,2
3,00 8 10,7 11,0 30,1
4,00 10 13,3 13,7 43,8
5,00 17 22,7 23,3 67,1
6,00 6 8,0 8,2 75,3
7,00 10 13,3 13,7 89,0
8,00 2 2,7 2,7 91,8
9,00 2 2,7 2,7 94,5
10,00 3 4,0 4.1 98,6
11,00 1 1,3 1,4 100,0
Z0voho 73 97,3 100,0
Mn Atravtnuéva 2 2.7
2U0volo 75 100,0

FEP’OHOYAOE, ZADEIPOIIOYAOS
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20—

Count

I I I I

I I I I I

,00 1,00 2,00 3,00 4,00 5,00 6,00

I I
7,00 8,00 9,00

Fpdaenua 113: ATOHIONOG

10,00

[ ]

I
11,00

Ao toug 75 gepwtBévTeg 01 73 amdvincay GTO GUVOAD TV EPMTNGEMV TOV ALPOPOVV

mv ovvaur tovc. O péoog 6pog eivar 4,8356 oe ebpog Twwv 0 — 12, ondte o1

anavtnoels Bpiokovrol avdpeoa otic katnyopieg ~"Atyo” ko ~"Apketd””

FEP’OHOYAOE, ZADEIPOIIOYAOS
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KEDAAAIO 3: AIAZTAYPQZH METABAHTQN

Alaotaupwon peTaBAnTwv «Xtdon Tpog TO Aikaio Eptépio» kai

«lkavoTroinon amd ayopd mwpoidoviwyv Aikaiou Eptropiou»

TIINAKAX 153 : Pearson Correlation

140N TTPOG TO Babuog
Aikaio Euttopio | Ikavotroinong
>1don Tpog 1o Aikaio Pearson Correlation 1 -216
Eumépio ’
Sig. (2-tailed) ,642
N 68 7
BaBuog ikavotroinong Pearson Correlation -,216 1
Sig. (2-tailed) ,642
N 7 8

Aladikaoia eAéyxou utréBeong yia TiG METABANTEG «ETAON TTPOG TO Aikalo

Eptrépior» kai «lkavotroinon amd ayopd mwpoidoviwyv Aikaiou Eptropiou»

Apywcd, opilovpe ™ punodevikn vmobeon HO, oniadr 6tL o1 petafintés ~"Ltdon
mpog 10 Alkowo Epmopro™” ko “'Ikavomoinomn amd ayopd mpoidviev Aikaiov

Epmopiov”” etvan aveEdpreg petald toug.
> ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon otL ot petafantég
""Ztdon mpoc 1o Aikao Eumopio” kar “‘Ikavomoinon omd ayopd mpoidovimv

Aikarov Epmopiov”” elvan eaptnpévec.

Eniléyw to Pearson Correlation test yioti kot o1 600 peETAPANTEC aviKOLY GTO

SoTNUKS EMITEDO HETPTOMG.

O¢to eninedo onpaviikomtog ( E ) 5%.
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Enmedn, 0,216 > 0,05 woyver n undevikn vedbeon HO, 6t o petafintég "Etdon

pog 10 Alkowo Epmopro”” ko “'Ikavomoinom amd ayopd mpoidviewv Ailkaiov

Eumopiov”” etvan ave&aptnreg peta&d Toug.

AlaoTaupwon HeTaBAnTwv «XTdon mPog TOo Aikaio

«MBavoTnTa ayopdg wpoidvrwyv Aikaiou Epytropiouy.

ITINAKAX 154 : Pearson Correlation

Eptrépio» kai

>1don Tpog
10 Aikaio Mpd6eon
Eutréplo ayopac
140N 1TPOG TO AiKalo Pearson Correlation 1 - 067
Epmépio ’
Sig. (2-tailed) ,653
N 68 47
MpdBeon ayopdg Pearson Correlation -,067 1
Sig. (2-tailed) ,653
N 47 49

Aladikaoia eAéyxou utréBeong yia TiG METABANTEG «ZTAON TTPOG TO Aikalo

Eptrépio» kai «MéavoTnTa ayopdg mpoidovrwy Aikaiou Eptropiouy.

Apywcd, opiCoope ™ undevikn vndBeon HO, dnradn Ot ov petafantég "Ltdon

npog 10 Atkono Epmopio” kot “"TIiBavdtta ayopdg mpoidvtwv Aikaiov Epmopiov™.

elvar aveaptnreg petald toug.

2m ovvéyeln, opilovpe v evarroktikn vobeon H1, dniadn 6Tt ot petafintég

"Xthon mpog 10 Alkoro Epmopro” kon “ThiBavotnrta ayopds mpoidovimv Aikotov

Eumopiov”. etvan e£aptnuévec.

Enidéym to Pearson Correlation test ywoti kot ot 000 peTAPANTEG AvijKOLY GTO

dlotNUIKd eminedo PETPNONC.

B¢t enimedo onuoaviwomros ( E ) 5%.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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Eneon, 0,067 > 0,05 woyver n undevikn vmodBeon HO, 6t o1 petafintég "Xthon
npog to Aikoro Epmopro” ko "ThiBavotta ayopdg mpoidviwv Aikaiov Epmopiov”

etvar aveEdpreg petald toug.

Alaotaupwon MeTaBAnTwyv «XTdon Tpog TOo Aikaio Eptépio» kai

«EtmrdyyeApanr.

ININAKAX 155 : Case Processing Summary

Cases
‘Eykupa Missing 20voAo
N MocooT1d N MoocooTd N MocooTd

180N TTPOG TO
Aikaio Eptrépio * To 68 90,7% 7 9,3% 75 100,0%
eTTAYYEAUG Oag gival:

ITINAKAX 156 : ANOVA

Sum of

Squares df Méaoc Opog F Sig.
Between Groups 89,438 4 22,360 11,567 ,000
Within Groups 135,308 70 1,933
2UvoAo 224,747 74

Aladikaoia eAéyxou utréBeong yia TiIG METABANTEG «ZTAON TTPOG TO Aikalo

Eptrépio» kail «EmrdyyeApar.

Apywcd, opiCoope ™ undevikn vndBeon HO, dnradn Ot ov petafintég "Ltdon

npog to Atkano Epndpro” ko "Emdyyeipa” eivan aveEdptnreg petald toug.

> ovvéyela, opiCovpe v evoriaktikn vrobeonH1, oniadr ott o1 petafAntég

"tdon mpog 10 Atkao Epmopro” ko "Emdyyelpa’” eivan eEaptnpévec.
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Enéyo 1o One Way Anova test ywoti n petafAnt) “Ltdon mpog 10 Aikoto
Eundpo™ eivor avaroyikov emmédov pétpnong kot 1 petafint Emdyyeipo”
€lval OVOLOGTIKOV EMUTEOOL PETPTOTC.

B¢t eninedo onuavikoémtos ( E ) 5%.

Emedn, 0,0 < 0,05 woydel n evorroktikny vwobeon HI, 011 or petafintég "Xtdon

npog 10 Aikaro Eumopro™ kot "Endyyelpo” eivor eEoptnuéves peta&d toug.

ININAKAZX 157 : Awwotavpmon petofintov
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To emdyyeAud oag givai: 20voAo
EAEYOEPOX ZYNTAZIOYX | ANEPIroz,
EMAITEAMATIAY | MIZOQTOZ (0)3 OOITHTHZ | AAAO
180N TTPOG TO 80,00 Count 0 0 0 1 0 1
Aikaio Eptrépio

% of
ZUVOA ,0% ,0% ,0% 1,5% ,0% 1,5%
o]

85,00 Count 1 0 0 0 0 1
% of
ZUVOA 1,5% ,0% ,0% ,0% ,0% 1,5%
o]

86,00 Count 0 1 0 0 0 1
% of
ZUvVOA ,0% 1,5% ,0% ,0% ,0% 1,5%
o]

87,00 Count 2 0 0 1 0 3
% of
ZUVOA 2,9% ,0% ,0% 1,5% ,0% 4,4%
o)

88,00 Count 1 0 0 0 0 1
% of
ZUVOA 1,5% ,0% ,0% ,0% ,0% 1,5%
o]

89,00 Count 0 0 0 2 0 2
% of
ZUVOA ,0% ,0% ,0% 2,9% ,0% 2,9%
o]

91,00 Count 1 1 0 0 0 2
% of
ZUvVOA 1,5% 1,5% ,0% ,0% ,0% 2,9%
o]

92,00 Count 0 2 0 0 0 2
% of
ZUVOA ,0% 2,9% ,0% ,0% ,0% 2,9%
o)

93,00 Count 0 2 0 2 0 4
% of
ZUVOA ,0% 2,9% ,0% 2,9% ,0% 5,9%
o]

94,00 Count 1 0 0 0 0 1
% of
ZUVOA 1,5% ,0% ,0% ,0% ,0% 1,5%
o]

95,00 Count 0 1 0 4 1 6
% of
ZUvVOA ,0% 1,5% ,0% 5,9% 1,5% 8,8%
o]

96,00 Count 3 0 0 1 0 4
% of
ZUVOA 4,4% ,0% ,0% 1,5% ,0% 5,9%
o)

97,00 Count 1 0 0 0 0 1
% of
ZUVOA 1,5% ,0% ,0% ,0% ,0% 1,5%
o]

98,00 Count 1 4 0 0 0 5
% of
ZUVOA 1,5% 5,9% ,0% ,0% ,0% 7,4%
o]

99,00 Count 0 0 0 1 1 2
% of
ZUvVOA ,0% ,0% ,0% 1,5% 1,5% 2,9%
o]

(1)00,0 Count 0 1 0 5 0 3
% of
ZUVOA ,0% 1,5% ,0% 2,9% ,0% 4,4%
o)

(1)01 ,0  Count 0 2 0 0 1 3
% of
ZUVOA ,0% 2,9% ,0% ,0% 1,5% 4,4%
o)

102.0 Count




A1ka10 EmMmrorio

Amo TOV Tivako mopATNPOVUE OTL TNV Ol Avepyol @outnTéC Ko ot eAehBepot

emayyerpatieg tvor awtol mov moapovsidlovv v mo Oetikn oTdoT AmEvavTl GTO

dikato gumopro.

110,00 =

108,00 —

108,00 —

104,00

Mean of stash

102,00

100,00

95,00 —

I I I I I
EAEYGEPOL MIZQOTOE DYMNTAZIOYMOE AMNEPTOEL, ANNOD
EMATTEAMATIAZ POITHTHE

Mpdenua 114: Amreikévion HEowyv Opwv
210 ypaenuo eoivetal ot cuvtaSlovyotl Vo Tapovcstalovy TV BeTIKOTEPT GTAGT TPOG
70O diK010 EUTOPLO AL T cvpPaivel d10TL ot delypata eivon dvica kot emnpedlovv
avéioya o HEGo Opo.

AlaoTaupwon METABANTWYV «AUVONN» KOl KETTAYYEAMOY.

ININAKAX 158 : ANOVA
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Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 92,172 4 23,043 3,314 ,015
Within Groups 479,787 69 6,953
Z0voho 571,959 73

Aladikaocia egAéyxou umréBeong via TIG HETABANTEG “Auvaupn”  Kal

“emayyeApa’

Apycd, opiCovpe ) pundevikny vtdbeon HO, omiadn 6t o1 petafAntéc "Advaun”

Kot “emdyyelpa” givar aveEdptnTeg HETAED TOVG.

2 ovvéyela, opilovue v evoriaxtikn vrobeonH1, dniadn 6t ot petafintég

“Avvaun” kot “emdyyelpo” etvon eEapTNUEVEG.

Eniéym to One Way Anova test yiati n petafint "Advoun” eivor avaioyuon

emmédon péTpnong kot n petafint) “Emdyyelpo” ivol ovopooTikoy emumédov

Hérpnong.

B¢t enimedo onuavikottos ( E ) 5%.

Emeon, 0,015 < 0,05 woyder n evarroaktikny vedOeon H1 , 611 o1 petafintég "Avvaun”

Kot "emdyyelpa” elvan eEaptnpéveg HETOED TOVG.

FEP’OHOYAOE, ZADEIPOIIOYAOS

227
2008



A1kaio Emnorio

ININAKAZX 159 : Awwotavpmon petofintov

To emdyyeAud oag eivai: 20voAo
EAEYOEPOS
EMAMTEAMA- SYNTAZIOYX | ANEPIOS,
TIAT MIZOQTOS 0% ®OITHTHE | AAAO

Auvaun ,00 Count 3 6 0 3 0 12
0,

éﬂ\%)\o 41% 8,1% 0% 41% 0% 16.2%

1,00 Count 2 4 0 3 1 10
0,

?USLAO 2.7% 5.4% 0% 4.1% 1,4% 13,5%

2,00 Count 5 4 0 4 1 14
0,

;032)\0 6.8% 5,4% 0% 5.4% 1.4% 18.9%

3,00 Count 3 5 0 5 0 13
0,

z/ousng 41% 6.8% 0% 6.8% 0% 17.6%

4,00 Count 1 3 0 0 1 5

% of 1,4% 4.1% 0% 0% 1,4% 6,8%

SUvoAo 70 /e U0 ;0% 4% ,8%

5,00 Count 1 2 0 2 0 5
0,

?032)\0 1,4% 2.7% 0% 2.7% 0% 6.8%

6,00 Count 1 2 0 3 0 6

% Of 1 40/ 0, 0, 0, 0, 0,

por 4% 2.7% 0% 41% 0% 8.1%

7.00 Count 2 0 0 2 0 4
0,

z/oosgm 2.7% 0% 0% 2.7% 0% 5,4%

8,00 Count 1 0 0 0 0 1
0,

éﬂ\%)\o 1,4% 0% 0% 0% 0% 1,4%

9,00 Count 0 1 0 0 0 1
0,

?USLAO 0% 1,4% 0% 0% 0% 1,4%

11,00 Count 1 0 0 1 0 2

% of 1,4% 0% 0% 1.4% 0% 2.7%

SUvoAo 70 e U0 4% ,0% %

12,00 Count 0 0 1 0 0 1
0,

z/ousng 0% 0% 1.4% 0% 0% 1.4%

20volo Count 20 27 1 23 3 74
0,

2/0032)\0 27.0% 36,5% 1,4% 31.1% 41% | 100,0%
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12,00

10,00

8,00

Mean of power

6,00 —

4,00

2,00

I I I I I
EAEYBEPOL MEZQOTOL IYNTAZIDYKOL AMEPTOZ, AMND
ENATTEAMATIAZ PQOITHTHE

Fpdenua 115: Amreikévion pECwV Opwv

210 yphonuo 6nwg kot otov mivaka ot pebmtol mapovsidlovrol g ot Arydtepo

EVOLAPEPOLEVOL Y10l TNV OVVOLLT TOVG.
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AlaoTaupwon peTaBAnTwy «Avvaun» Kol «HAIKia».

HINAKAZX 160: Avwotavpmon petapintov

H nAikia oag BpiokeTal peTagu: >UvoAo
35- 44
15-24 ETON | 25 - 34 ETON ETON 45-54 ETON | 55- 64 ETON

Auvapun ,00 Count 3 6 2 1 0 12
0,

éoeg)\o 41% 8.1% 2.7% 1,4% 0% 16,2%

1,00 Count 2 4 2 2 0 10
0,

Z/OUSI)AO 2.7% 5.4% 2.7% 2.7% 0% 13,5%

200  Count 6 6 2 0 0 14
0,

Z/"OSLAO 8.1% 8.1% 2.7% 0% 0% 18.9%

3,00 Count 5 3 5 0 0 13
0,

Z/"O%AO 6.8% 41% 6.8% 0% 0% 17.6%

400  Count 1 2 2 0 0 5
0,

z/"oeg)\o 1.4% 2.7% 2.7% 0% 0% 6.8%

5,00 Count 1 2 2 0 0 5
0,

z/"aeg)\o 1.4% 2.7% 2.7% 0% 0% 6.8%

6,00 Count 3 2 1 0 0 6

% of 4.1% 2.7% 1.4% 0% 0% 8,1%

T0voho 170 170 470 ;0% ,0% A%

7,00 Count 3 1 0 0 0 4

% of 41% 1.4% 0% 0% 0% 5,4%

S0voho 170 /0 V7o ;0% ,0% A%

8,00 Count 0 1 0 0 0 1
0,

Z/°08£Ao 0% 1.4% 0% 0% 0% 1.4%

9,00 Count 0 1 0 0 0 1
0,

Z/OU%AO 0% 1.4% 0% 0% 0% 1.4%

11,00  Count 1 0 1 0 0 2

% of 1.4% 0% 1.4% 0% 0% 2.7%

SUvoAo T V7o 70 U7 ,0% A%

12,00 Count 0 0 0 0 1 1
0,

Z/"USL o 0% 0% 0% 0% 1,4% 1,4%

Count 25 28 17 3 1 74
0,

Z/USL o 33,8% 37,8% 23,0% 41% 1,4% 100,0%
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ININAKAX 161: ANOVA

Sum of Méoog Opog
Squares df Square F Sig.
Between Groups 103,416 4 25,854 3,807 ,007
Within Groups 468,543 69 6,790
T Ovolo 571,959 73
12,00
10,00
5,00
| 5
@«
=
o
o
%S 600
c
o
U
=
4,00
2,00
0,00

I I I I I
15- 24 ETON 25- 34 ETON 35 - 44 ETON 45 - 34 ETOM 55 - 64 ETOM

Fpdenua 116: Atreikévion pECWV Opwv

Amd tov mivaxko mapotnpodue 0Tt ot véolr nikiag 25 — 34 elvar avtoi mov
TPoVCAloVTal MG Ol IO AdIAPOPOL Yo, TNV OLVOUN TovG. Avrtifeta, 6To Ypaenua
avtoi oL TaPOVSLAovTaL MG AdLAPOPOL Yo TV dVVaT TOLg glval Ta dtopa NAKiog
45 — 54 oAl owtd ovpPaivel A0y avicoHTNTOS TOV dEYUATOV OV eMnpealovy TovV

HEGO 0poO.
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Aladikaocia gAéyxou utméBeong via TIG HMETABANTEG

«HAIkio».

«Auvaun» Kal

Apywcd, opiovpe ) undevikn vwofeonHO, dnradn 6t ot petafintég "Avvaun”

kol "Hlwdo™ etvon aveEdptnteg peta&d toug.

2m ovvéyewn, opilovpe Vv evarroktikn vobeon H1, dniadn o6t ot petafintég

“Avvoun” ko "HAxia™ stvon eEaptnpéveg.

Eniléym 10 One Way Anova test yiati n petafintm "Advoun” eivor avaloytkon

emumédov pétpnong kou n petafant) "Hiwdio™ sivor toktikov emmédov pérpnong.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enedn, 0,007 < 0,05 woyder n evarroktiky veobeon HI, 6t n petafinmm

“Avvoun” egaptdrot amd ™ petafint) “Hiwudo.

AlaoTaupwon PeTABANTWYV «AUvapn» Kol «PUAo».

MINAKAZ 162: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 22,102 1 22,102 2,894 ,093
Within Groups 549,857 72 7,637
20voAo 571,959 73

FEP’OHOYAOE, ZADEIPOIIOYAOS
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4,20

4,00 —

3,80 —

3,60+

3,40 —

Mean of power

3,20

3,00

2,80+

I I
AMNAPAT Y MAIKA

Fpdenua 117: Arreikévion HEowV Opwv

Aladikaoia eAéyxou utré8eong yia TiIG HETABANTEG «AUvapun» Kal « PUAo».

Apywcd, opiCovpe ) pundevikr vedbeon HO, dniaodn ot o1 petafAntéc "Avvaun”

Kol "dOA0”. elvar aveEaptnreg HeTa&d TOVG.

2m ovvéyewn, opilovpe Vv evarroktikn vobeon H1, dniadn o6t ot petafintég

“Avvoun” ko "®OA0” eivan eEapTnuévec.

Eniléym 1o One Way Anova test yiati n petafAnt] "Avvoun” eivot avaioyikov

emmédov pETpnong kot mn - petafAnty “OOA0T givol OVOHOGTIKOD  EMUTEOOV

Hétrpnong.

B¢t enimedo onuoaviwomros ( E ) 5%.
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Emedn, 0,093 > 0,05 woydet n undevikn vmobeon, 0t o petafAnTéc “"Advoun”™ Kot

"®OLO” gtvon aveEdpTNTEG LETOED TOVG,.

Alaotaupwon peTaBAnTwyv «Avovaun» Kai «ETritredo Méppwong».

ININAKAX 163: ANOVA

Sum of Méoog Opog
Squares df Square F Sig.
Between Groups 2,128 3 , 709 ,087 ,967
Within Groups 569,831 70 8,140
ZUvoho 571,959 73
3,40 —
3,30 -
|
£ 320
o
o
[T
o
c
o
@ 310
=
3,00 —
2,90 —
T | I T
ANODOITOE MEEZHE DOITHTHITRIA ANODOITOE KATOXOE
EKMAIAEY THE MANEMIZTHMIOY - TEL  METAMTYXIAKOY

TITACY

Fpdenua 118: Atreikévion pECwV Opwv
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Aladikaocia gAéyxou utmréBeong vyia TIG METABANTEG «AUvaun» Kal

«ETriredo Mépopwong».

Apywcd, opiCovpe ™ pundevikr vedbeon HO, dnaaon ot ot petafAntéc "Avvaun”

kot "Eninedo Mopewong” eivar ave&aptnteg peta&d Toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

“Avvoun” kot “Eninedo Mopopwong” etvon eEaptnuéveg.

Eniléym 10 One Way Anova test yiati n petafint "Advoun” eivor avaloytkon
emmédov pétpnong ko M petafint “Emimedo  Mopewong” eivor TokTiKov
EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enredn, 0,967 > 0,05 woyvet n undevikr) vmdOeonHO, 61t o1 “"Advoun” kot "Eninedo

Mopewong” eivor ave&aptnteg HETOEL TOVG.

AlaoTatpwon METABANTWYV «OIKOUHEVIKOTNTO» Kol «DUAOY.

ININAKAX 164: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 41,433 1 41,433 4,377 ,040
Within Groups 681,554 72 9,466
S0voho 722,986 73
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Aladikaoia eAéyxou utré0eong yia TIG METABANTEG «OIKOUMEVIKOTNTO» KAl

«DUAo».

Apywcd, opiCoope ™ upndevikn vmobeon HO, omAadn oOtL ot petafintég

“"Owovpevikdmmra” Ko "OOA0” givon aveEdptnTteg HETOED TOVG,.

2m ovvéyewn, opilovpe Vv evarroktikn vobeon H1, dniadn o6t ot petafintég

“Owovpevikdmra” kot "OOA0” etvon eEaptnuEveg.

Enléym 10 One Way Anova test yoti 1 petafAnt] “Owovpevikétnta” ivon
avoAoywol emmédov pETpNoNg kot 1 petofAnt “@OA0T givor ovopaoTikov
EMTEOOV PETPNOTG.

B¢t enimedo onuoaviwomros ( E ) 5%.

Enedn, 0,040 < 0,05 woyder n evorloktiky vwobeon HI, 6t n petafintm

“"Owovpevikdmrta” eéaptdror amd 1 petafAnt "OOA0”
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MINAKAZX 165: Avwotavpmon petopfintov

dUAo:

20voAo

ANAPAZ 'YNAIKA

OIKOUMEVIKOTNTO 10,00

13,00

15,00

16,00

17,00

18,00

19,00

20,00

21,00

22,00

23,00

24,00

>0voAo

Count

% of
20voAo
Count

% of
20voAo
Count

% of

2 0voho
Count
% of
20voho
Count
% of
2UvoAo
Count
% of
2U0voAo
Count
% of
>UvoAo
Count
% of
2U0voAo
Count
% of
20voAo
Count

% of
20voAo
Count

% of
20voho
Count

% of
20voAo
Count

% of
> 0voAo

1
1,4%
0
,0%
y
1,4%
y
1,4%
0
,0%
3
4,1%
2
2,7%
2
2,7%
1
1,4%
2
2,7%
4
5,4%
y
1,4%
18
24,3%

0

,0%

2
2,7%
2
2,7%
1
1,4%
1
1,4%
2
2,7%
4
5,4%
3
4,1%
9
12,2%
3
4,1%
13
17,6%
16
21,6%
56
75,7%

1,4%

2,7%

4.1%

2,7%

1,4%

6,8%

8,1%

6,8%

10

13,5%

6.8%

17

23,0%

17

23,0%

74
100,0%

FEPOHOYAOZ,ZAQ&HPOHOYAOE
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21,50

21,00

20,50 —

Mean of univers

20,00

18,50

AMNAPAT

MY AN A

Mpdenua 119: Amreikévion HEowyv Opwv

Amd tov mivoko Kol TO YPAPNUO TOPOTNPOVUE OTL Ol OMOVTNGCEL TMV OVOP®OV GE

GYEOT HE TNV OWKOLUEVIKOTNTA GLYKEVIPOVOVTAL GTNV KOTNYOPio OTOVINGEMV TOV

onrover Badud copeoviag, TIoAD” evd TOV YOVOIKOV GTNV KATNYOPLO. ATOVTGEDV

“"Andivta”.

AlaoTatpwon HETABANTWY «OIKOUMEVIKOTNTA» KOl «ETTdyyeApar»

ININAKAX 166: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 61,982 4 15,495 1,618 ,180
Within Groups 661,005 69 9,580
20voho 722,986 73
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23,00 =

22,00 =

21,00

Mean of univers

20,00

I I I I I
EAEYBEPOL MEZQOTOL IYNTAZIDYHOL AMEPTOZ, AMAD
ENATTEAMATIAE PQOITHTHE

Fpdenua 120: Atreikévion HEowWV Opwv

Aladikaoia eAéyyxou utré0eong yia TiIG METABANTEG «OIKOUMEVIKOTNTO» KAl

«EmrayyeApar.

Apywcd, opiCoope ™ pndevikny vmobeon HO, omAadn Ot or petafintég

"Owovpevikomra” kot “"Emdyyeipa” elvar aveEdptmreg petald toug.

> ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"Owovpevikdmra” kot “"Emdyyeipa” elvan eaptnuévec.

Eniléywm 10 One Way Anova test ywoti n petafint| “Owovpevikétnta” elval
ovOAOYIKOD emumédov pétpnong ko M petapint) “Emdyyelpo” eivor toktikov

EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.
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Enewon, 0,180 > 0,05 woyder n undevikn vmdbeon HO, 611 or petafantéc

"Owovpevikdmta” kor "Emdyyeiua” stvor aveEdptnteg petacd Toug,.

AlaoTatpwon peTaBAnTWY «OIKOUHEVIKOTNTAY Kl «ETriTredo

Mépopwong».

ININAKAX 167: ANOVA

Sum of Méoog Opog
Squares df Square F Sig.
Between Groups 3,257 3 1,086 ,106 ,957
Within Groups 719,729 70 10,282
Zuvoho 722,986 73
21,201
21,00 —
o
.g 20,80
| =
=
[T
o
&
o 2060
=
20,40 —
20,20 —
T [ I I
ANOGOITOE MEZHT GOITHTHITPIA AMOGOITOE KATOXOE
EKMNAIAEY ZHE MNANEMIZTHMIOY - TEI  METAMNTYXIAKODY

TITADY

Fpdenua 121: Amreikévion HECWV OpwV
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Aladikacia eAéyyxou utré0eong yia TiIG METABANTEG «OIKOUMEVIKOTNTO» KAl

«ETriredo Mépopwong».

Apywcd, opiCoope ™ pndevikny vmobeon HO, omAadn Ot or petafintég

“"Owovpevikdomra” kot "Eninedo Mopewong” eivar aveEaptnteg peta&d Toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

“"Owovpevikdmra” kot "Eninedo Mopowong” eivar eEaptnuéveg.

Eniléym 10 One Way Anova test yati 1 petafint] “Owovpevikdtnta” eivon
avoAOYIKOU emmeédov pétpnong kot m petafant “Emintedo Mopewong” sivon
TOKTIKOV EMUTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enedn, 0,957 > 0,05 wyder n undeviky vndbeon HO, o611 or petafintég

“"Owovpevikdomra” kot "Eninedo Mopewong” eivar aveEaptnteg Heta&d Toug.

AlaoTaupwon MeETABANTWYV «OIKOUMEVIKOTNTAY» KAl «EICOBnUa».

ININAKAX 168: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 9,200 4 2,300 214 ,930
Within Groups 708,744 66 10,739
2uvoho 717,944 70
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21,75

21 50—

21,254

21,00

Mean of univers

20,75

20,50 —

20,25

I I
ENZ 10.000E 10.001E-15.000E 15.001E - 30.000E 30.001E - 50.000E 50.001E KAI ANCY

Fpdenua 122: Atreikévion HECWV Opwv

Aladikaoia eAéyxou utré0eong yia TiIG METABANTEG «OIKOUMEVIKOTNTO» KAl

«E1060nuax».

Apywcd, opiloope T pndevikn vrdBeon HO SmAaon Ot or  petafintég

"Owovpevikdomra” kot "Eicoomua” etvar aveEaptnteg peta&d toug.

2m ovvéyeln, opilovpe v evarroktikn vobeon H1, dniadn 61t ot petafintég

“"Owovpevikdmta” kKon "Eltcodnua” etvan eEaptnuévec.

avoAoywol emmédov pétpnong kot m peToPfAnt “Eioodnua” eivor TOKTIKOD

EMIMESOV PETPNONG.

B¢t eninedo onuovikotos ( E ) 5%.
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Enedn, 0,930 > 0,05 1woyder n undevikn vmdbeon, OTL ot  petafintég

"Owovpevikdmrta” Kot "Elteodnua” etvon ave&aptnreg peta&d toug.

AlaoTaupwon MeTABANTWYV «ZUAAOYIKOTNTA» KOl «ETrdyyeApa»

ININAKAX 169: ANOVA

Sum of Méoog Opog
Squares df Square F Sig.

Between Groups 16,554 4 4,138 ,428 ,788

Within Groups 656,816 68 9,659

ZUvoho 673,370 72

13,00

12,00 -
i
)
(%]
[
S
w 1100
)
c
o
[
=

10,00

9,00 —
I I I I I
EAEYBEPOL MIEZSOTOEL IYNTAZIOYHOL ANEPTOE, BAMND
EMATTEAMATIAL DOITHTHI

Fpaenua 123: Atreikévion HECWYV OpwV
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Aladikacia geAéyxou utro0eong yia Tig METABANTEG «ZUAAOYIKOTNTA» KaI

«EmrayyeApanr.

Apywcd, opiCoope ™ pndevikny vmobeon HO, omAadn Ot or petafintég

Zoloywkomra” ko "Endyyelpa” eivan aveEdptnteg peta&hd toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

Zolhoywkomra” kon "Erdyyedpa” eltvon eaptnuéve.

Eniiéym 10 One Way Anova test

vt 1 petofAnt) "ZvAloyikdmrTa” ivon

AVOAOYIKOV EMUTEOOL UETPNONG Kot 1M petofint) "Emdyyelpa” elval toktikol

EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Encdn, 0,788 > 0,05 woyder n pndeviky vmdbeon HO, oOt1 o1 petafintéc

"Zoloykomra” kot "Endyyelpa” eivon ave&dptnteg peTa&d Toug.

AlaoTatpwon PeTABANTWY «ZUAAOYIKOTNTA» KOl «ETTiTredo péppwong»

IMNINAKAX 170: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 32,096 3 10,699 1,151 ,335
Within Groups 641,274 69 9,294
ZUvolo 673,370 72
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12,50
12,00
-
2
(%]
e
E
O 1150
o
| =
[
L]
=
11,00
10,50 =
| | | T
ANOGOITO L METHE DOITHTHI/TRIA AMOGOITOE KATOXOE
EKMAIAEYIHE MANEMIZTHMIOY - TE METAMTYXIAKDY
TIASY

Fpdenua 124: Atreikévion HEowV Opwv

Aladikaoia geAéyxou umro0eong yia TiG METABANTEG «ZUAAOYIKOTNTAY» KAl

«ETritredo péppwong».

Apywcd, opifovpe ™ pndevikn vmobeon HO, onAadn Ott ot petafantéc

"Zoiroywkotnta kot “Eninedo poppwonc” etvar aveEdptmreg petald toug.

X ovvéxewl, opilovpe Vv evorlokTik) vrodbeom, dnAadn Ot ot petafAntég

“ZoAoywotnra kou “Eninedo popewons” eivan eEaptnuéveg.

Enéyo to One Way Anova test vywoti 1 petafint] "Zviloywomto” givor
avoAoylkol emmédov pETpnong ko 1 petafAnt “Emimedo Mopowong” elvai

TOKTIKOV EMTEIOL HETPNONG.

B¢t eninedo onuavikotos ( E ) 5%.
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['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

Enewon, 0,335 > 0,05 woyder n undevikn vmdbeon HO, 611 or petafantéc

ZoAoywotnra kKo “Eninedo popewons” eivon aveEdptntec petald toug.

AlaocTaupwon HeTaBANTWY «ATOUIONOG» Kal «HAIKiax.

ININAKAX 171: ANOVA

Sum of Méoog Opog
Squares df Square F Sig.
Between Groups 52,598 4 13,149 2,502 ,050
Within Groups 357,429 68 5,256
2Uvoho 410,027 72
6,00 —
5,00 —
2
= 400
-
=
()
[
c
o 3,00
s %
2,00 —
1,00 —
I I I I I
15 - 24 ETOIN 25 - 34 ETON 35 - 44 ETON 45 - 54 ETOM 55 - 64 ETOIN

Fpdenua 125: Atreikévion HECwV Opwv
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Aladikaocia eAéyxou umrobeong yia TIG METABANTEG «ATOMIOCHOG» Kl

«HAIKio».

Apywcd, opiCoope ™ pndevikny vmobeon HO, omAadn Ot or petafintég

“"Atopiopdc” ko "Hhkia™ elvan aveEdptnreg petald toug.

X ovvéyew, opilovue TV evoAoKTIK)] LIOOEST, dNAadn OTL Ol peTaPANTEG

individ kot age gtvon e€aptnuéveg.

Endéyw 10 One Way Anova test vyiati n petofint) “Atopuopds” eivon
avaAOYIKOU emumédov pétpnong kot m petapinty “Hiwio™.  elvar toktikov
EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enedn, 0,05 = 0,05 woyder n pndevikn vrndbeon HO, o611 o1 petafintég

"Atopiopdc” ko "Hhkia™ givat ave&dptnrteg peta&d toug.

AlaocTaupwon PHeTaBANTWYV «ATOUIONOG» Kal «ETrdyyeApan.

ININAKAX 172: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 33,091 4 8,273 1,492 214
Within Groups 376,936 68 5,543
Zuvoho 410,027 72
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6,00 —

5,00 —
)
=
=
£
4 400
| =
L]
@
=

3,00

2,00

T | | T T
EAEYEEPOZ MISOTOI  IYNTAZIOYXOZ AMEPTOE, AMAD
EMATTEAMATIAT ®OITHTHZ

Fpdenua 126: Atreikévion HECwV Opwv

Aladikaoia eAéyxou utréBeong yia TiIG HETABANTEG «ATOMIOHOG» Kal
«ETrdyyeApanr.

Apywcd, opiovpe ™ pndevikn vmdbeon HO, dmiadon Ott ot petoafAntég

"Atopiopdc” ko "Emdyyelpa’. elvan aveEdptnreg petald toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaodn ot o1 petafantég

"Atopopoc” kat "Emdyyelpa” etvan eEoptnuévec.

Enéyo to One Way Anova test vywoti n petofinty “Atopopog” eivol

avoAOYIKOD emmédov pETpnong Ko n petafant) "Endyyeipa’. givor ovopoostikov

EMIESOV PETPNONG.

B¢t eninedo onuavikoétos ( E ) 5%.
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Enedn, 0,214 > 0,05 wyder n undeviky vrndbeon HO, o611 or petafintég

"Atopopdg” ko "Emdyyelpa” etvar aveEaptnreg peta&d toug.

AlaoTatpwon MeTABANTWY «ATOMICHOG» Kal «EICOdnuar.

ININAKAX 173: ANOVA

Sum of Méoog Opog

Squares df Square F Sig.
Between Groups 4.474 4 1,118 ,189 ,943
Within Groups 384,798 65 5,920
>0voho 389,271 69

5,40+

5,20

5,00+

Mean of individ

4,80

4,60 —

4,40

I I I I I
ENZ 10.000E 10.001E-15.000E 15.001E - 30.000E 30.001E - S0.000E 50.001E KAl AMNO

Fpdenua 127: Atreikévion HEowyV Opwv
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Aladikaoia eAéyxou utréBeong yia TIG HETABANTEG «ATOMIOHOG» Kal

«E1060nuay.

Apywcd, opiCoope ™ pndevikny vmobeon HO, omAadn Ot or petafintég

“Atopiopdc” kot "Eicddnpa” etvar aveaptnteg peTa &y Tovug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"Atopiopdc” kot "Eicdompa” etvor e€aptnuéveg,.

Eniéym 10 One Way Anova test

yori n petafAnty "Atopiopog” etvon

avOAOYIKOU emmédov pétpnong ko m petafAnt| “Eiwcoonua” eivor toktikod

EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Emedn, 0,943 > 0,05 woyder n undevikn vdbeomn, 0Tt ot petafintég "ATopopnog”

kot "Eicodnua” sivor ave&aptnteg peto&d Toug.

Alaotaupwon peTapBAnTwv «Exw ayopdoel kamoio/a mpoiov/ita A.E.»

Kol «PUAo».

IINAKAZX 174: Avocto0poon petafintov

PUAo: >UvoAo
ANAPAY F'YNAIKA
‘Exw ayopdoel kamoio/a  OXI Count
5 3 8
mpoidv/ta A.E.
0,
Y of 6,8% 41% |  10,8%
20voAo
NAI Count 14 52 66
0,
% of 18,9% 703% | 89,2%
>0voho
>uvolo Count 19 55 74
0,
% of 25,7% 743% |  100,0%
> 0voAo
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ININAKAZX 175: Case Processing Summary

Cases
‘Eykupa Mn Atravtnuéva 20voAo
N [TocooT0 N [MoocooTo N [TocooTo
‘Exw ayopdoel Katoio/a 0 o 0
TpoioV/Ta AE. * DUAO: 74 98,7% 1,3% 75 100,0%
ININAKAZX 176: Awvotavpmon petofintov
®UAo: S OvoAO
ANAPAZ M'YNAIKA

‘Exw ayopdoel Kamoio/a  OXI 5 3 8

Tpoidv/Ta A.E. NAI 14 50 66

Zuvoho 19 55 74

ININAKAZX 177: Chi-Square Tests
Asymp. Sig. Exact Sig. Exact Sig.
Value df (2-sided) (2-sided) (1-sided)

Pearson Chi-Square 6,374(b) 1 ,012
Continuity
Correction(a) 4,394 1 036
Likelihood Ratio 5,510 1 ,019
Fisher's Exact Test ,023 ,023
Linear-by-Linear
Association 6,288 1 012
N of 'Eykupa Cases 74

Aladikaocia gAéyxou umroBeong via TIG MeETABANTéEG «EXw ayopdoel

Katrolo/a rpoidév/ta A.E.» kai «PUuAox.

Apywcd, opiCovpe ™ undevikn vmobeon HO, dniadn ot or petaPintés "Exm

ayopdoet Kamowo/a tpoidv/ta AE. " ko "®OA0". givar aveEdptnteg HeETaEd TOVG.

> ovvéyew, opilovpe TV evorloktikn vrodbeor, dnAadn Ot ot petafAntég

“Exo ayopdoel kamoo/a mpoidv/ta A.E. " kot "OOA0". eivon eapTnuéved.

FEP’OHOYAOE, ZADEIPOIIOYAOS
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Enéyo 1o Chi-Square test vywati m petafint) “Eyxyo ayopdoer kdamoio/a
npoiov/ta A.E.” givar ovopaotikov emmédov pétpnong Kot n petofiAnt “doio”.

etvatl ovopooTikoD emmédon PETPNONG EMIONC.

Oéto eninedo onpavtikodmrag ( E ) 5%.

Enewdn, 0,12 < 0,05 wydver n evarlaktikr vaddeon, 6t n petafintm “Exo

ayopdoet kamotlo/a mpoidv/ta A.E.” eaptdrar amd ) petafint "OvAo0".

60— MOho:
B AMNAPAE
B rvHaka

50—

40—

30+

Count

20

ol Al

‘Exw ayopdosl Kamolola Trpoiovita AE.

Fpdenua 128: AtTeikOvIon TIHWV

Amd tov mivako kol amd To ypaenuoe mapotnpolue 0Tl Kol Ta 000 POAAL €xouv
ayopdogl Kamolo/ Kamola mpoidv / ta dikaiov gumopiov aAAd avoloyiKd T0 TOGOGTO
TOV YOVOIKOV TTOL £X0VV 0yOPAGEL Vot TOAD LEYOADTEPO OO AVTO TV AVTPDV.

AlaocTaupwon peTafANTWV «Exw d&1 kardotnua mpoidoviwv A.E.» Kai

«E1068nuax.
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ININAKAZX 178: Awootavpmon petopfintov

‘Exw &€l KatdoTnua Méoog Opog
TTPOoIoVTWY A.E. N Rank Sum of Ranks
To emolo OIKOV'EVEIGK(') OXI 31 30.45 944 00
oag €100dnua eivai: ’ ’
NAI 40 40,30 1612,00
2UvoAo 71

ININAKAZX 179: Test Statistics(a)

To eTACIO
OIKOYEVEIOKO
0ag €100dNua

givai:
Mann-Whitney U 448,000
Wilcoxon W 944,000
Z -2,117
Asymp. Sig. (2-tailed) ,034

Aladikaocia eAéyxou utréBeong yia Tig METABANTEG « EXw O€1 KaTdoTnua

mpoiovTtwyv A.E.» kal «Eicodnuayr.

Apywcd, opifovpe ™ pndevikn vedbeon HO, dnradn 6t ot petapintéc "Exw det

katdomua tpoidviov A.E.” kot "Eicodnua” etvar ave&aptnteg peta&d toug.

2m ovvéyewn, opilovpe Vv evarroktikn vtobeon H1, dniadn 61t ot petafintég

“Eyo d¢et katdotmnua tpoidoviov A.E.” kot "Eicédnua” sivor eEaptnuéveg.

Endéyo 1o Mann-Whitney test ywti n perofinm “Exo del katdommuo

npotovtwv A.E.” elvar ovopootikold emimédov péTpnong Kot 1M petofint

FEP’OHOYAOE, ZADEIPOIIOYAOS
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“"Eweéonpa”. sivor taxtikod emmédov HETPNONG KOl EXEWN £Y® TEPLGGOTEPES ATO

2 xotnyopieg 6TV OVOLOGTIKN HETAPANTY KO2.

B¢t eninedo onuavikoémtos ( E ) 5%.

Emedn, 0,034 < 0,05 wyder n evorraxtikny vedbeson H1, 6t n petofinm “Exo

dgt kotdotnpa tpotdvtav A.E.” eEaptdtar and ™ petofAnt “Eicodnua’.

IMINAKAZX 180: Avwotavpmon petafintov

To €TACI0 OIKOYEVEIOKO 0ag €£100dnua givai: ZUvoAo
10.001E - | 15.001E- | 30.001E - 50.001E
EQZ 10.000E 15.000E 30.000E 50.000E KAI ANQ
Exu.). ,6£| kardotnua  OXI Count 8 6 13 3 1 31
TpoiovTwv A.E.
0,
o of 11,3% 85% |  183% 4,2% 1,4% 43,7%
UvoAho
NAI Count 3 7 20 6 4 40
0,
% of 4.2% 9.9% | 282% 8,5% 5,6% 56,3%
20voAo
>uUvoho Count 11 13 33 9 5 71
0,
z/",Of 15,5% 18,3% 46,5% 12,7% 7,0% 100,0%
UvoAo
254
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20—

To ETATI0 0IKOVEVEITKO

gag elrddnpa eival;
@ EnZ 10.000E

@ 10.001E - 15.000E
O 15.001E - 30.000E

15— @ 30.00ME - 50.000E

O 50.001E KAl AND

Count

I
Qxl

I
MAI

‘Exw &8 kardoTnHa mpoiévTwy A.E.

Fpdenua 129: Amreikévion TIHWV

Amo tov mivako Kol TO YPAPNUO TOPOUTNPOLUE OTL M MHOVASIKN Kotnyopio
VITOGTNPIKTAOV TOV 1 TAEWOYNPio Tovg Ogv €xel 0L KATO0 KOTAGTNUO Oikaiov

gumopiov glvat avTol TOL TO ETNGLO OIKOYEVELNKO €160dN U ToVg gival "EQX 10.000E”
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AlaoTatpwon HeTaBANTWY «EXW £TIOKEPOBEI KATAOTNHA TTPOIOVTWYV

A.E.» ka1 «Eicodnpa»

ININAKAZX 181: Avuctaovpoon petafintodv

‘Exw €TMIOKEPOEi Méaog
KATAOTNHA TTPOIOVTWYV Opog
A.E. N Rank Sum of Ranks
To €TACI0 oikoyevelokd  OXI 31 30.00 930 00
gag €100dnua eivai: ’ ’
NAI 40 40,65 1626,00
>UvoAo 71

ININAKAZX 182: Test Statistics(a)

To etol0
OIKOYEVEIAKO
oag €1000Nua

gival:
Mann-Whitney U 434,000
Wilcoxon W 930,000
V4 -2,289
Asymp. Sig. (2-tailed) ,022

Aladikaocia gAéyxou utrdleong yia TIG METABANTEG «EXw emioke@Osi

KaraoTnua mpoidvitwy A.E.» kai «kEiocédnua»

Apywcd, opiCovpe t pndevikny vmoébeon HO, dnrodn o6t ot petafintéc "Exw
emokepBel katdommuo mpoidvtov AE. 7 ko "Eiwcodnua”  eivor aveEaptnteg

HETAED TOLG,.

2m ovvéyeln, opilovpe Vv evarroktikn vobeon H1, dniadn 6t ot petafintég

"Eyo emokepOel katdompa tpoidoviov A.E. “kot "Eicodnua” elvar eaptnpéves.

Eniléyw 1o Mann-Whitney test ywoti n petafinm "Exo emokepbel Katdotnuo

npoitdvtwv A.E.” elvar ovopootikold emmédov pétpnong Kot M petofint
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"Eic0dnpa” eivot TokTikoy emmédon HETPNonG Kat XN £x® TEPIOCOTEPES Omd 2

KOTNYOpieg TNV OVOUAGTIKY LETOPANTY] KO3 .

B¢t enimedo onuoavikotos ( E ) 5%.

Enreon, ,022 < 0,05 woyver 1 evarroktikny vwobeon HI1, 6t n petafinm “Exo

emokephel katdompa mpoioviov A.E.” eEaptatat and m petafinm "Eicoonua’.

IMINAKAZX 183: Avwotavpmon petopintov

To €1rjo10 oIKoyeveEIOKO oag €1060nua eivai: 2UvoAo
50.00
1E
10.001E - 15.001E - | 30.001E- | KAI
EQZ 10.000E 15.000E 30.000E 50.000E | ANQ
Exu')' ’£'ITIO'K£(|)9£I kardotnua  OXI Count 9 6 11 4 1 31
TTpoidvTwy A.E.
o,
o of 12,7% 8,5% 15,5% 56% | 14% | 437%
2UvoAo
NAI Count 2 7 22 5 4 40
o,
por 2,8% 9,9% 31,0% 7.0% | 56% | 563%
ZUvolo Count 11 13 33 9 5 71
o,
o of 15,5% 18,3% 46,5% | 127% | 7,0% | 100,0%
>UvoAO
257
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25— To eTigio owoyeve oK

Tog elgadnpa eival;
B ENZ 10.000E

= 10.001E - 15.000E
[ 15.001E - 30.000E
B 30.001E - 50.000E
O =20.001E KAI AN

20

Count

T T
ol MAI
Exw emokegbei KardoTnua mpoidvrwy A.E.

Mpdenua 130: Atreikévion TIHWV

Amd tov mivako kol To yphonuo mopotnpolvuE OTL 1 HOVOSIKY  Katnyopio
VITOGTNPIKTAOV TTOV 1| TAELOYN QIO TOVG OEV EYEL EMOKEPTEL KAMTOL0 KATAGTN O diKalov
eumopiov glval aVTol TOL TO ETNGLO OIKOYEVELNKO €160 U ToVs gival "EQX 10.000E”

Alaotavpwon petaBAntTwy «MpdéBeon Ayopdg» Kal « AUvapun»

ITINAKAX 184: Pearson Correlation

MpbdBeon ayopdg Alvaun
MpdB6eon ayopdg Pearson Correlation 1 -,265
Sig. (2-tailed) 066
N 49 49
Auvapn Pearson Correlation -,265 1
Sig. (2-tailed) ,066
N 49 74

258
['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

Aladikacia eAéyxou utréBeong yia Tig peTaBANnTEG «pdBeon Ayopdg» Kal

«AUvaun»

Apycd, opilovpe ) undevikny vedBeon HO, dnAiaodn ot ot petafintég "TlpdOeon

Ayopdc” ko "Avvaun” eivar ave&dptnteg peta&h Toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"TIp6Beom Ayopdc” kot "Avvaun™ sivor eEaptnuévec.

Eniléyw to Pearson Corellation test ywoti n petafint "TIpd0eon Ayopds™ eivon

aVOAOYIKOV emmESOV UETPNONG Kot M petafAnty "Advoun” eivor avoAioykod

EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enedn, 0,066 > 0,05 1oyver n undevikn vobeon HO, 0t o1 petafintég "TlpdOeon

Ayopdc” ko "Avvaun” eivar ave&dptnteg peta&h Toug.

Alaotaupwon petaBAntwyv «Mpdbeon Ayopds» Kal «ZUAAOYIKOTNTO»

TIINAKAX 185: Pearson Correlation

MpdBeon
ayopdc ZuAoyikoTnTa
MpoéBeon ayopdg  Pearson Correlation 1 ,067
Sig. (2-tailed) ,645
N 49 49
JUNoYIKOTNTO Pearson Correlation ,067 1
Sig. (2-tailed) ,645
N 49 73
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Aladikacia eAéyxou utréBeong yia Tig peTaBANnTEG «pdBeon Ayopdg» Kal

«ZUAAoyIKOTNTO»

Apycd, opilovpe ) undevikny vedBeon HO, dnAiaodn ot ot petafintég "TlpdOeon

Ayopdc” kot "ZvAhoyikdmra” etvon aveEaptnreg petald Toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"TIp6Beom Ayopds” kot "XvAdoywdtra” elvor eEapTnUEVEG.

Eniléyw to Pearson Corellation test ywoti n petafint "TIpd0eon Ayopds™ eivon
AVOAOYIKOD  EMTESOL  UETPNONG Kot 1M MHETaPAnT) “ZvAdoywotnrta”  eivou
AVOAOYIKOD EMTESOV HETPTOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Emedn, 0,645 > 0,05 woyver n undevikn veobeon HO, 011 o1 petafintég "TipdOeon

Ayopdc” kot "ZvAhoyikdmra” etvon aveEaptnreg petald Toug.

Alaotaupwon petaBAntTwyv «Mpddson Ayopdc» Kal «OIKOUMEVIKOTNTA»

ININAKAZX 186: Mécoc Opog

Mean Std. Deviation N
OikoupevikOTNTA
20,9865 3,14705 74
Mpd6eon ayopd
P f avopds 41,7755 8,75420 49
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TIINAKAZX 187: Pearson Correltion

OIKOUUEVIKOTNTA

Mp6Beon ayopdg

OIKoUupEVIKOTNTA Pearson Correlation
Sig. (2-tailed)
N

Mpd6eon ayopdg Pearson Correlation
Sig. (2-tailed)
N

1

74
310(*)
,030
49

310(%)

,030
49
1

49

Aladikaoia eAéyxou utr60eong yia TiGg NeETARBANTEG «TpdBeon Ayopdg» Kal

«OIKOUPEVIKOTNTO»

Apycd, opilovpe ) undevikny vedBeon HO, dniadn ot ot petafintég "TlpdOeon

Avyopdg” ko "OwovpevikdTta” elvar aveEapmreg peta&d Toug.

2m ovvéyeln, opilovpe Vv evarroktikn vobeon HI1, dnihadn o6t ot petafintég

"TIp6Beom Ayopds” kot "Owovpevikdtnta” givar eEapTnUéVeC.

Eniléyw to Pearson Corellation test yioti n petapfint "TIpd0eon Ayopds” sivon

AVOAOYIKOD emmédov pETPNOMNG kKot M petafAnt) “Owovpevikdtnto” eivor

OVOAOYIKOD EMTESOV HETPTOTG.

B¢t enimedo onuoaviwomros ( E ) 5%.

Enredn, 0,030 < 0,05 woyder n evorhaxtiky vrobeon HI, 6Tt n petafinm

"TIp60eon Ayopds” emnpedleton amd ™ petafint) "Owovpevikotnra” .
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ININAKAZX 188: Avuctavpmon petafintodv

OIKOUPEVIKOT
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Amo tov mivaxa mopatnpodue  OTL Ol VTOGTNPIKTEG Ol 0010l TOPOLGLALOLY LYNAN

OKOVUEVIKOTNTO, Topovctdlovy kot Oetikn mpdbeon ayopdc TPoidovimv OKaiov

eumopiov 6to PEALOV.
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Alaotaupwon petaBAntTwyv «MpdBeon Ayopds» Kal «KATOUICHOG»

ININAKAZX 189: Méooc Opog

Mean Std. Deviation N
ATtopiop6g 4,8356 2,38638 73
MpdBeon ayopd
P 1 avopas 41,7755 8,75420 49

TIINAKAX 190: Pearson Correlation

ATOUIOUOG [MpdBeon ayopdg
ATtopIop6g Pearson Correlation 1 ,003
Sig. (2-tailed) 983
N 73 48
MpbB6eon ayopdg Pearson Correlation ,003 1
Sig. (2-tailed) ,983
N 48 49

Aladikaoia eAéyxou utréBeong via Tig HeTABANTEG «[pdBeon Ayopdg» Kal

«ATOMIOMOG»

Apywcd, opilovpe ™ undevikn vedBeon HO, omAadn 6t o petafintég "Tlpobeon

Avyopdc” ko "Atopucpds” givor aveEdptnte petald toug.

2m ovvéyeln, opilovpe v evarroktikn vobeon H1, dniadn 6Tt ot petafintég

"TIp60eon Ayopds” ko "Atopucudg ™ eivor eEaptnuéveg.
Emiiéym to Pearson Corellation test ywoti n petofint "TIpdBeon Ayopds™ eivar
OVOAOYIKOD EMITEOVL HETPNONG Kol 1 HETAPANT] "ATopopndc” eival avoroyiko

EMMESOV PETPNONG.

Oéto eninedo onpaviwomrag ( E ) 5%.
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Emedn, 0,645 > 0,05 woyver n undevikn vobeon HO, 6t o1 petafintég "TIpdOeon

Avyopdg” ko "Atopucpds” givor aveEdptnteg petald toug.

Alaotaupwon petaBAntTwyv «Mpddson Ayopds» kal «BaBuoég

IkavoTroinong».

ITINAKAX 191: Pearson Correlation

MpdB6eon Babuog
ayopdg IKAVOTT0iNONG
MpbB6eon ayopdg Pearson Correlation 1 ,674
Sig. (2-tailed) ,097
N 49 7
BaBuog ikavotroinong Pearson Correlation 674 1
Sig. (2-tailed) ,097
N 7 8

Aladikaocia eAéyxou utré0eong yia Tig NeETARBANTEG «[TpdBeon Ayopdg» Kal
«BaBuég Ikavotroinong»

Apycd, opilovpe tn undevikny vedBeon HO, dnAdadn ot ot petafintég "TlpdOeon

Avyopds” ko "Babuog Ikavomoinong™ stvar aveEdptnteg petacd toug,.

2m ovvéyewn, opilovpe Vv evarroktikn vobeon H1, dniadn o6t ot petafintég
"TIp6Beom Ayopds” kot "Babudc Ikavomoinong™ eivar e§aptnpévec.

Eniléyw to Pearson Corellation test ywoti n petafint “TIlpd0eon Ayopds”™ sivon
aVOAOYIKOD emmédOV péTpnong kot 1 petafAnty "Babudc Ikavomoinong” eivon

OVOAOYIKOD EMTESOL HETPTOTG.

B¢t enimedo onuoaviwomros ( E ) 5%.

Emedn, 0,097 > 0,05 woyver n undevikn vdbeon HO, 6t o1 petafintég "TIpdOeon

Avyopds” ko "BaBuog Ikavomoinong™ stvar aveEdptnteg petacd toug.
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AlaocTaupwon peraBAnTwy «MpdBeon Ayopdg» Kail «PUAo»

ININAKAX 192: ANOVA

Sum of
Squares df Mean Square F Sig.
Between Groups 156,435 1 156,435 2,088 ,155
Within Groups 3522,096 47 74,938
2Uvoho 3678,531 48
43 00—
42 00—
=
o
2 #4100
)
o
|
o
[T
o
s
a 40,00 —
=
39,00 —
38,00 —
| |
AMAPATL AN A

Fpdenua 131: Amreikévion pECwV Opwv

FEP’OHOYAOE, ZADEIPOIIOYAOS
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Aladikaoia eAéyxou utréBeong via Tig peTABANTES «pdBeon Ayopdg» Kal

«DUAo»

Apycd, opilovpe ) undevikny vedBeon HO, dndadn ot ot petafintég "TlpdOeon

Ayopdg” ko "OOA0” eivon aveEdpTnTEG LETOED TOVG.

2m ovvéyewn, opilovpe Vv evarroktikn vobeon H1, dniadn o6t ot petafintég

“TIp6Beon Ayopdc” kot "®VA0” eivor eEapTnUEVES.

Eniléym 1o One way Anova test ywoti n petapint) TIpoBeon Ayopds” eivoun
AVOAOYIKOD EMMEOOL PETPNONG Kot M HeTOPAnTy “"DVA0” e€lval  OVOHOGTIKOD
EMTEOOV PETPNOTG.

B¢t enimedo onuoaviwomros ( E ) 5%.

Emedn, 0,155 > 0,05 woyver n undevikn vobeon HO, 611 o1 petafintég "TIpdOeon

Ayopds” ko "OOA0” eivon aveEdpTnTEG LETOED TOVG.

AlaocTaupwon peraBAnTwy «MpdéBeon Ayopdg» kai «HAIKia»

ININAKAX 193: ANOVA

Sum of

Squares df Mean Square F Sig.
Between Groups 13,432 4 3,358 ,040 ,997
Within Groups 3665,099 44 83,298
2Uvoho 3678,531 48
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42 50—

42 23—

42,00

41,75

Mean of prothesh

41 50—

41,25

41,00

I I I I I
15- 24 ETON 25- 34 ETON 35 - 44 ETON 45 - 34 ETOM 55 - 64 ETOM

Fpdenua 132: Atreikévion HECWYV OpwV

Aladikaoia eAéyxou utr60eong yia TiIGg HeETARBANTEG «pdBeon Ayopdg» Kal
«HAIKioy»

Apycd, opilovpe ™ undevikn vedBeon HO, donradn 6t o petafintég "TIpdbeon

Ayopdc” ko "Hiwia™ etvon aveEaptnreg peta&d toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaodn ott ot petafantég

"TIp60eon Ayopds” kou "HAwia™ etvan eEaptnuévec.

Enéym 1o One way Anova test yiati n petapint "TlpoBeon Ayopds™ elvan
avoAOYIKoD emmédov pétpnong kot M petaPfAnty “Hlwdo” elval toxtikov

EMIESOV PETPNONG.

O¢to eninedo onuavikoémtos ( E ) 5%.
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Eneon, 0,997 > 0,05 1oyver n unodevikn vedBeon HO, 6t o1 petafintég "TlpodBeon

Avyopdc” kou "HAwia" etvan aveEaptmreg peta&d toug.

AlaocTaupwon petaBAnTwy «MpdBeon Ayopdg» kai «EtriTredo
Mépoewong»

ININAKAX 194: ANOVA

Sum of
Squares df Mean Square F Sig.
Between Groups 181,996 3 60,665 ,781 511
Within Groups 3496,534 45 77,701
ZUvoho 3678,531 48
46,00 —
44,00 —
=
wn
2 4200
)
o
o
[T
[=]
s 40,00 —
a
=
38,00 —
36,00 —
T T T T
ANOBOITOL MEEZHE GOITHTHEMRIA ANOGOITOE KATOXOE
EKMAIAEY EHE MANEMZTHMIOY - TEL  METANTYXIAKOY

TITACY

Fpdenua 133: Atreikévion HECWV OpwV
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Aladikacia eAéyxou utréBeong yia Tig peTaBANnTEG «pdBeon Ayopdg» Kal

«ETritredo Mépopwong»

Apycd, opilovpe ) undevikny vedBeon HO, dnAiaodn ot ot petafintég "TlpdOeon

Ayopdc” ko “Emtinedo Mopowong” eivar aveEdptnteg peta&h toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"TIp6Beom Ayopds” kot "Ernimedo Moppwong™ eivar eEaptnuévec.

Eniléym 1o One way Anova test ywoti n petapint "TlpoBeon Ayopds” eivon
avoAOYIKOU emmeédov pétpnong kot n petafant “Eminedo Mopewong” sivon
OVOLOOTIKOD EMTESOV HETPTOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enredn, 0,511 > 0,05 woyver n undevikn vedbeon HO, 611 o1 petafintég "TlpdOeon

Ayopdc” ko “Emtinedo Mopowong * elvar aveEdptmreg petald toug.

Alaotavpwon petaBAntTwyv «Mpddson Ayopdg» kail «<kETRACI0

Oikoyevelako Eiocodnua»

ININAKAX 195: ANOVA

Sum of

Squares df Mean Square F Sig.
Between Groups 247,058 4 61,764 776 547
Within Groups 3263,312 41 79,593
ZUvoho 3510,370 45
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Fpaenua 134: Atreikévion HECWYV OpwV

Aladikaoia eAéyxou utr60eong yia Tig NeTABANTEG «TpdBeon Ayopdg» Kal
«EtRolo Oikoyevelakd Eicédnua»

Apywcd, opilovpe ™ undevikn vedBeon HO, domradn 6t o petafintég "TIpdbeon

Ayopdc” kot "Emnoto Owoyevelaxd Etooonua™ etvar aveEdptnteg peta&d tovg.

2m ovvéyeln, opilovpe v evarroktikn vobeon H1, dnhadn 61t ot petafintég

"TIp60eon Ayopdc” kou "Etnoio Owoyeveloko eiodomua” eivar eEaptnuévec.

Enéym 10 One way Anova test yiati n petapint "TlpoBeon Ayopds™ elvan
avadoywol emumédov pétpnong kor n - petaPinty "Emowo  Owoyeveloxod

Ewcoonpo” etvon taxtikod emumédov pHETpNone.
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O¢to eninedo onpaviikomtog ( E ) 5%.

Emedn, 0,547 > 0,05 woyver n undevikn vobeon HO, 0t o1 petafintég "TlpdOeon

Ayopdc” kot "Etnoto Owoyevelaxd Etcoonua ™ sivor aveaptnteg HeTa&d Toug.

Alaotaupwon petaBAntTwyv «MpdBeon Ayopds» Kal «ETrayyeApo»

ININAKAX 196: ANOVA

Sum of
Squares df Mean Square F Sig.
Between Groups 145,472 4 36,368 453 ,770
Within Groups 3533,059 44 80,297
Zuvoho 3678,531 48
54 00 —
52 00
50,00 —
£
wn
/1]
% 45,00
.
o
[ '
o
c 46,00
[
[ 1]
=
44 00—
42 00—
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| [ I [ I
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EMATTEAMATIAZ POITHTHZ

Fpdenua 135: Atreikévion HECwV Opwv
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Aladikacia eAéyxou utréBeong yia Tig peTaBANnTEG «pdBeon Ayopdg» Kal
«EmrayyeApa»

Apycd, opilovpe ) undevikny vedBeon HO, dnAiaodn ot ot petafintég "TlpdOeon

Ayopdc” ko "Emayyeipa” etvar aveEaptnreg peta&d toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaon o1t ot petafAntéc

"TIp6Beom Ayopds” kot "Emdyyelpa” elvon eaptnuéved.

Eniléym 1o One way Anova test ywoti n petapint "TlpoBeon Ayopds” eivon
aVOAOYIKOU EMEOOV PETPMNONG Ko N petafAnty “"Erdyyelpa” elval ovouaotikod
EMTEOOV PETPNOTG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enredn, 0,770 > 0,05 woyver n undevikn vobeon HO, 6t o1 petafintég "Tipdheom

Ayopdc” ko "Emdyyeipa " eivon ave&aptnteg peta&y toug.

AlaoTaupwon peTaBAnTwyv «Baduog Ikavotroinong» kail «MapueAada

XWpPig ouvTnenTIKA, BIOAOYIKO TTpOoIoV, YE péAL, 2,30 €/ 380 gr.»

ININAKAX 197: ANOVA

Sum of

Squares df Mean Square F Sig.
Between Groups 83,333 1 83,333 ,235 ,645
Within Groups 2124,667 6 354,111
Zuvoho 2208,000 7
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Fpaenua 136: Atreikévion HECWYV OpwV

Ailadikaocia egAéyxou umrdéleong vyia TIG METABANTEG «BaBuoég
IkavoTtroinong» kai «MapueAada Xwpig ocuvrnpenTikd, BIOAOYIKO TTPOoidv,
ME pEAI, 2,30 €/ 380 gr.»

Apywcd, opiCovpe ™ unoevikn vrobeon HO, dnAadr| 6ti or petafintés "Babpog
Ikavomoinong™ kot "Mapperdda ywpilg cuvinpntikd, Ploloyikd mpoidv, pe PéAL,

2,30 €/ 380 gr.” eivan ave&aptnreg peta&d Toug.

2m ovvéyewn, opilovpe Vv evarroktikn vtobeon H1, dniadn o6t ot petafintég
"Babpog Ikavomoinong” kot "Mapuerdda ywpig cuvinpnrikd, Proroykd mpoidv,

pe péM, 2,30 €/ 380 gr."sivon eEaptnuéveg.
Eniéyw to One way Anova test ywri n petafint “BaBudg Ikavomoinong”
elvar avaloywol emmédov pétpnong kot M petafint “Mappelddo yopig
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ocuvtnNpNTIKd, Proloywkd mpoidv, pe péh, 2,30 €/ 380 gr.” eivolr ovouaoTiKoy

EMMESOV PETPNONG.

B¢t enimedo onuoavikotos ( E ) 5%.

Eneon, 0,645 > 0,05 woyver n undevikn vndBeon HO, 611 o1 petafintés "Babuodg

Ikavomoinong™ kot "Mapuerdda ywpic covinpntikd, Proloyikd mpoidv, pe pEM,

2,30 €/ 380 gr.” eivar aveEdptnteg peta&h Toug.

AlaoTavpwon peTaBAnTwyv «PUAo» Kal «kMapueAdda Xwpig ouvTnpNnTIKA,
BioAoyiké mpoidv, pe péAl, 2,30 €/ 380 gr.»

IMINAKAX 198: Case Processing Summary

Cases
‘Eykupa Missing ZU0voho
N [MocooT6 N [MocooT6 [MocooTo
dulo: * MapueArdda
XWPIG ouvTNPENTIKA,
Bioroyiké Trpoidv, pe 75 100,0% 0 0% 75 100,0%
MEAI, 2,30E/380gr.
MMINAKAZX 199: Avwstovpoon petafintodv
Mappuehdda xwpig
ouvTNENTIKA, BIOAOYIKO
TTPOIOV, PE PEAI,
2,30E/380gr.
>Uvoho
OXI NAI
®ulo:  ANAPAZ 8 11 19
N'YNAIKA 8 48 56
ZU0voho 16 59 75
274
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MMINAKAZX 200: Chi-Square Tests

Asymp. Sig. Exact Sig. Exact Sig.
Value df (2-sided) (2-sided) (1-sided)
Pearson Chi-Square 6,542(b) ,011
Continuity
Correction(a) 4,990 025
Likelihood Ratio 5,954 ,015
Fisher's Exact Test ,020 ,015
Linear-by-Linear
Association 6,455 011
N of ‘Eykupa Cases 75

Ailadikaocia egAéyxou umobeong vyia TIG METABANTEG

«®UAo» Kai

«MappeAada xwpig ouvtnpnTikd, BIoAoyiké poidv, pe péAl, 2,30 €/ 380

gr.»

FEP’OHOYAOE, ZADEIPOIIOYAOS

Apywcd, opiCovpe ™ unodevikn vedBeon HO, onradn oti ot petafantég "doio™ kot
"Moapperdoo yopic covinpnrtikd, Ploloykd Tpoidv, pe puéat, 2,30 €/ 380 gr.” elvat

aveEapTNTEG HETOED TOVG.

X ovvéyew, opilovpe v evarraktikny vwobeon H1, dniaodn ot o1 petafantég
“"®OA0” kKo "Moapperdda ywpic cvvinpntikd, Proroyikd mpoidv, pe péM, 2,30 €/
380 gr.” eivon e€apnuéveg.

Enéyo to Chi-Square test “®VA0” givar OVOUOCTIKOD

vt N petafAnt
eMIESOL péETPNOoNG Ko 1 petafiAnt) "Mapperdoda ywpic cuvinpntikd, PloAoyikod

Tpoiov, pe e, 2,30 €/ 380 gr.” eivar ovopaotikod emimédov PHETPMONG.
O¢to eninedo onpaviikomtog ( E ) 5%.
Enedn, 0,011 > 0,05 woyder n evarraxtiky vrdbeon HI, 6t m petafinm

"Mapperdoo ympic covinpntikd, Proioywd mpoidv, pe pém, 2,30 €/ 380 gr.”

eCaptdron amd ™ petofinty “OOAO” .
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50— DiAo;
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40—
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Mpdapnua 92.p: Mappehada ywpic cuvTnpnTIKd,
ProAoyIKo TTpoiov, JE HEAL, 2,30E/380gr.

Fpdenua 137: Amreikévion TIHWV
Ao tov Tivako Kot oo To YPAeN Lo ToPATNPOVUE OTL OL YUVOIKES, OVOAOYIKA LLE TOVG
GvTpEG TPOTIHOVV TEPICTOTEPO TNV HOPUEAAS Y®PIS cuVTINPNTIKE, BroAoyikd Tpoidy,
pe pél, 2,30 €/ 380 gr.

AlaoTatpwon peTafAnTwy «HAIKia» kal «MapueAdda xwpig
ouvTNENTIKd, BIOAOYIKO TTPpOoIdV, pE HEAI, 2,30 €/ 380 gr.»

TIINAKAX 201: Mean Rank

MappeAdda xwpig ouvtnpnTikd, BloAoyikd

TTPOIoV, ue PEAI, 2,30E/380qr. N Mean Rank

H nAikia oag OXI 16 36.00

BpiokeTal peTagu: ’
NAI 59 38,54
>uvolo 75
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ININAKAZX 202: Kruskal-Wallis Test Statistics(a,b)

H nAikia oag
Bpiokertai
JETAEU:
Chi-Square ,190
df 1
Asymp. Sig. ,663
Ailadikacia eAéyxou umrdleong Twv petaBAntwv  «HAIKia»  kai

«MappeAada xwpig ouvTtnpnTiKd, BIOAOYIKO TTpoIdV, pe péEAL, 2,30 €/ 380

gr.»

Apywcd, opiovpe 1 undevikn vmobeon HO, dnAaon 0tt ov petafintég "Hiwia”
Kol "Moaopuerada ympig cvovinpnrtikd, Prorloyikd mpoiov, pe péi, 2,30 €/ 380

gr.”gtvat aveapmnteg HeTaEy TOLC.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaodn ot ot petafantég
"Hhxio™ ko "Mapperdda ympig cuvinpntikd, PoAoykd mpoidv, pe uéi, 2,30 €/
380 gr.” etvon e€aptnuéveg.

Eniléyw to Kruskal-Wallis test ywati n petapinm) “"Hiwio™ eivon taxtikon
eMIESOV pETPNONG Ko 1 HeTaPAnt) "Mappehdda ywpic cuvinpntikd, PloAoyiko
poiov, pe pél, 2,30 €/ 380 gr.” eivar TakTikoD emimédov PETPMONG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enredn, 0,663 > 0,05 woyver n undevikn vmwobeon HO, 6t ot petafintég "Hiia"

kot “Mapperdda yopig cuvimpntikd, Poloykd mpoidv, pe péir, 2,30 €/ 380 gr.”

elvan aveaptnreg petald toug.
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Alaotaupwon peTapBAnTwyv «ETmiTedo ekmaideuong» kai «MapueAdada

XWwpig ouvTnpenTiKd, BIOAOYIKO TTPOoIOV, e péAL, 2,30 €/ 380 gr».

TIIINAKAZX 203: Mean Rank

MapueAdda xwpig ouvtnpnTiKd, BloAoyikd

TPOIdV, ue YéNI, 2,30E/380gr. N Mean Rank

To emimedo TG OXl

eKTTai®EUOnG oag eivai: 16 35,25
NAI 59 38,75
>Uvoho 75

IMINAKAZX 204: Kruskal-Wallis Test Statistics(a,b)

To emiredo TG
EKTTAIOEUONG
oag gival:
Chi-Square ,360
df 1

Asymp. Sig. ,549

Aladikacia EAéyxou utré8eong yia Tig HeTABANTEG «ETTiTredo
ekmraideuong» Kal «MapueAdda xwpig ouvTnpenTiKd, BIOAOYIKO TTPOidYV,
ME péAL, 2,30 €/ 380 gr.»

Apywcd, opiCovpe tn undevikn vodeon HO, dnradn 6Tt ot petafAntég ~ To emimedo
ekmaideuong” kol “Mapueddda xwpic cuvinpntikd, Broloyikd mpoidv, pe puéa, 2,30

€/ 380 gr.” eivoun aveEdptnTeg LETOED TOLG,.

2m ovvéyela, opilovue v evoriaktikny vwodeon H1, oniadn ot o petafAntég ™
To emimedo exmaideuong” Kot "Mappeddoo ywpic cuvinpnTikd, Ploroykd mpoidv, pe

puéM, 2,30 €/ 380 gr.” etvon e&aptnuéved.
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Eniéym to Kruskal-Wallis test ywoti | petafAnt) " To emimedo exmaideuong”  givait

TOKTIKOD EMMEOOV PETPNONG Kol 1 HeTAPANT] "Mapuerdda yopic cuvinpntikd,

BloAoywkd mpoidv, pe uéM, 2,30 €/ 380 gr.” etvar TokTikoh emmEdOL pHETPNONG.

B¢t eninedo onuavikoémtos ( E ) 5%.

Emeon, 0,549 > 0,05 1oyder 1 undevikn vrdBeon HO, 611 o1 petafAntég ™ To emimedo

ekmaideuong” Kot "Mappeddoa yopic cuvinpntikd, PloAoykd mpoidv, pe péi, 2,30

€/ 380 gr.” eivor ave&aptnteg HETOED TOVG.

Alaotaupwon Twv peTaBAnTwy ‘ETAO10 OIKOYEVEIOKO £106ONUA» KAl

«MappeAada xwpig ocuvtnenTiKd, BioAoyikd TTpoidv, pe péAl, 2,30 €/ 380

gr».

TITIINAKAX 205: Mean Rank

MapueAdda xwpig ouvtnpnTikd, BloAoyikd
TTPOIGV, ue PéNI, 2,30E/380gr. N Mean Rank

To etAo10 oIkoyevelokd  OXI
oag €100dnua eivai:

15 41,70
NAI 57 35,13
20voAo 72

IMINAKAZX 206: Kruskal-Wallis Test Statistics(a,b)

To eTAoI0
OIKOYEVEIaKO
0ag €1000Nua

gival:
Chi-Square 1,325
df 1
Asymp. Sig. ,250

279

['EPONoYAOs, ZAGEIPONOYAOE 2008



A1kaio Emnorio

Aladikaoia eAéyxou utrdéBeong yia Tig peTaBANTéEG «ETROI0 OIKOoyevEIaKS
€1060nua» kKal «MappeAdda xwpig ouvrnpnTikd, BIOAOYIKO TTPOIOV, HE
MEAI, 2,30 €/ 380 gr.»

Apyd, opiCovpe ) undevikn vobeon HO, dnAaon 6t o1 "Etnoio owoyeveloko
elocoonua’” ko Mapperada ywpic cuvinpnrikd, Ploloykd tpoiov, pe puéat, 2,30 €/

380 gr.” etvan aveEdptnreg petald toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaodn ott ot petafantég
"Emoto owkoyevelokd eico6omua” ko Mappeddda yopig cvuvinpnrtikd, Bloioyikod

Tpoiov, pe e, 2,30 €/ 380 gr.” eivan e&aptnuévec.

Endéyw to Kruskal-Wallis test vywoti n petapfinm “Emolo owoyeveloxo
€1l000MUa” etvo ToKTIKOD emmEdOV PETPNONG Kot 1 LeTaPAnt) "Mopuerdoo yopig
ouvtnpNTiKd, Poroykd mpoidv, pe péi, 2,30 €/ 380 gr.” efvar taktucol emmeédov

Hétrpnong.
B¢t enimedo onuoaviwomros ( E ) 5%.
Enmedn, 0,549 > 0,05 woyver n undevikn vndBeon HO, 611 o1 petaPintéc "Etmioio

OKOYEVELOKO €1600Mua” kol Mappuerdda yopig covinpntikd, Proloyikd mpoiov,

pe néM, 2,30 €/ 380 gr."sivan aveEaptnteg ETOED TOLG.
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AlaoTaupwon Twv peTaBAnTwyv «EmmdyyeApa» ko «MappeAdda Xwpig

ouvTnPNTIKA, BIOAOYIKO TTPOIidV, pe péAL, 2,30 €/ 380 gr.»

ININAKAX 207: Case Processing Summary

Cases
‘Eykupa Missing ZU0voho
N [MocooTd N [MocooTd MocooTo

To emdyyeAud oag

eival: * MapueAada

XWPIG ouvTNPENTIKA,

BloAoyIKG TTPOIGY, WE 75 100,0% 0 ,0% 75 100,0%
MéAI, 2,30E/380gr.

ININAKAZX 208: Awootavpmon petopfintov
MappueAdda xwpig

ouvTnPENTIKA, BIOAOYIKO
TTPOIOV, HE PEAI,
2,30E/380gr.

>Uvoio
OXI NAI
To emdyyeAyd  EAEYOEPOZ
oo eivar: EMATTEAMATIAS 5 15 20
MIZOQTOX 3 25 28
ZYNTAZIOYXOZ 1 0 1
ANEPTOZ, ®OITHTHZ 6 17 23
AANO 1 2 3
ZU0voho 16 59 75
ININAKAZX 209: Chi-Square Tests
Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 6,296(a) 4 ,178
Likelihood Ratio 5,968 4 ,202
Llnearl-b)_/-Llnear 596 440
Association
N of ‘Eykupa Cases 75

Aladikaoia eAéyxou umré0eong via TIG HETABANTEG

«EtmrdyyeApa» Kai

«MappeAdada xwpig ouvTtnpnTikd, BIOAOYIKO TTPoIoV, pe péAL, 2,30 €/ 380

gr.»

FEP’OHOYAOE, ZADEIPOIIOYAOS
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Apywcd, opifovpe ™ pndevikn vmobeon HO, onAadn Ott ot petafantéc
"Emdyyelpo” ko "Mopperddo yopic covinpntikd, Ploloyikd mpoiov, pe HEAL,
2,30 €/ 380 gr.” etvan ave&apnreg peta&d toug.

2 ovvéyewn, opilovpe v evarraktikny vwobeon H1, dniaodn ot ot petafantég
"Emdyyelpo” ko "Mopperddo yopic covinpntikd, Ploloyikd mpoiov, pe HEAL,
2,30 €/ 380 gr.” eivon eEaptnuéveg,.

Eniléyw 10 Chi-Square test yati n petafinm “Endyyeipa” eival ovopaotikol
EMMESOV PETPNONG Ko M HeTaPAnt) "Mapuehdda ywpic cuvinpntikd, PloAoyiko

poiov, pe el 2,30 €/ 380 gr.” eivar ovopaotikol €mimédov PHETPMONG.

O¢to eninedo onpaviikomtog ( E ) 5%.

Enedn, 0,178 > 0,05 wyder n undevikny vndbeon HO, o611 or petafintég

"Endyyeipa” kor "Moppehdda ywpig cvovimpntikd, Plodloyikd mpoiov, pe péM,
2,30 €/ 380 gr.” etvar aveEaptnreg peta&d Toug.
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KEDAAAIO 4: ZYMIMNEPAZMATA

H popperddo mov cuyKevipmVEL T LEYAAVTEPT) TPOTIUNOT TV VITOCTNPIKTOV
TPOg ayopd elval N papperdon yopic covinpntikd, Poroykd tpoidv, pe pém. 2,30€ /
380gr. H 10w popperddo ocvykevipdvel kot TNy KoAdtepn ao&loAdynon tov
VROGTNPIKTOV. AVOAVTIKOTEPO 01 59 6TOVG 75 VIooTNPKTES B TNV ayopalav eved 40
a6 Tovg 75 1 Pabporoyodv pe 8 ko mhvew. H emidoyn g popuerddag emmpedleton
ond T0 QUAO T®V VTOCTNPIKTOV TOL OlKoiov eumopiov &vd dev @aivetar va
emnpealetar omd to Pabud wovomroincmg tovg amd TapeABOVTIKY oyopd TPOIOVT®V
dwaiov epmopiov. Eniong, N niwia, 10 enimedo ekmaideuong, T0 ETNGL0 OIKOYEVEINKO
€IGOOMUO. KOL TO EMAYYEAUO TOV LITOGTNPIKTOV Ogv emnpedlovy TV €MAOYN NG

GUYKEKPIUEVNG LaPUEABOOC.

Ot 75 amd tovg 49 gpwtnBévieg dMNAmwoav OTL 1 TPOBEST TOVS YO LEALOVTIKY
ayopd mpoidovimv Jdikaiov gumopiov Ppioketor Kot HEGO OPO  OVAUEGH OTIG
katnyopieg «Ovte aniBavo / Ovte mBavoy kot «Apketd mbavo». H mpodbeon tov
VROGTNPIKTAOV Y10, LEAAOVTIKT aryopd mpoiovimv Aikowov Epmopiov emmpedletan amd
TNV OWKOVUEVIKOTNTA TovG. Ag @aivetor vo emmpedletor omd TN dvvaumn, 1
GLALOYIKOTNTO, TOV OTOMIGHO, TNV IKOVOTOINoM, To QLAO, TV NAkia, To eminedo

EKTOIOEVOTNG, TO ETNGLO OIKOYEVELOKO E1GOOM A, 1] TO ETAYYEAUE TOVG,.

Avoivtikdtepa:

1. H popperddn mov GUYKEVIPAOVEL TN HEYOADTEPT] TPOTIUNON TOV VTOGTNPIKTMOV
POg ayopd, €ivor M popueAdda, ywpic cvuvinpntikd, PloAoywkd mpoiov, pe
puén, 2,30€ / 380 gr. Avoivtikdtepa, ot 59 otoug 75 vIOoTNPIKTEG dKaiov
eumopiov Ba v ayodpalav.

2. H popperddo mov ovykevipovel v KoAdtepn  aloAdynon  tov
VIOGTNPIKTOV, £ivor 1 popuerdda, yopic covinpnrtikd, Blodoykd mpoidv, pe

puén, 2,30€ / 380 gr. Avoaivtikdtepa, ot 40 otoug 75 vIOOTNPIKTEG dKaiov
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eumopiov v Pabuoroyodv pe 8 kot movw. Mdvo, 8§ VRTOGTNPIKTEG TNV
a&toroyovv pe Babud pkpdtepo tov 5.

3. Z10 obvvoro tv 75 gpombéviov 1o 57,3% éExer ol mpoidvra dwkaiov
eumopiov, €yet det kataoTnua dkaiov gumopiov kat 1o €xel emokeptel. Movo
o pikpn petoynoeio tov TAnBucpov g €peuvag £XEL ayopacEl TPolovTa
dwaiov gumopiov Kol avéPYETOL 6T 8 ATOLLAL.

4. Amo6 10 chvoro tv 75 gpomBiviov poig 8 dniwcav Babud wovoroinong
kot oto 15 €ldn mpoidviov tov dkaiov eumopiov. O pécog Opog TV
aravtioemv toug gtvor 31,5 og gupog tipdv 0 — 60, ondte Bo Aéyape Ot
TOPOVCIALOVTOL OPKETE IKOVOTOMUEVOL OO TNV oyopd TPoidovImV Jditkaiov
gumopiov.

5. H mkeoynoia tov gpombBéviov €xel ayopdcel mpoidvia dikaiov gumopiov
and 10 katdotnuo altromercato g ®ecoalovikne. EAdyiotot givar avtoi mov
€xovv ayopacet mpoidv amd to Katdotnua e Adnvoc, to eEmtepikd 1 kdmolo
covmep papket. Qotdco, TO KOUUATL TOL TANBLOUOD 7oL £)El ayopdoel
TPOTOVTO 0md KATOL0 HEPOS EKTOG TV TPoavapepBEvTaV (Taldpt YEPLLOVIKNG
OYOANG, 01eBVNg ékBeon Peccalovikng) dev etvat 0oL evkatappdHVNTO.

6. Amd tovg 75 epwtnBéviec o1 49 dMMAwacav v Tpdeon ayopds Tovg Kot yio To
15 mpoidvra dikaiov eumopiov. O pécog 6pog eivar 41,77 oe gvpog Ty 0 —
60 onote O Aéyape 6tL 1 TPABeo ayopds PpioKeTal OVALESH GTIG KOTNYOPIES
«Ovb1e amiBavo / Ovte mBovo» Kot «Apketd mOovoy.

7. Am6 toug 75 gpwtBévieg ot 68 amdvincav 6to cOUVOAO TV 43 EpOTNCEMV
TOL HETPOVV TN OTACT TOLG TPOG To dikoo eumdpro. O péoog Gpog eivar
99,1324 o¢ ebpog Tiwdv 0 — 172, omodte B Aéyape OTL TO GOVOAO T®V
amovtioemv Ppioketol avapeca oTlg Katnyopieg oamaviioemv  «Ovte
SLUPOVA / OVTE SLUPOVO» KO «KZVUPOVDY.

8. Amd touvg 75 epmmbévteg o1 74 amdvincoyv 6To GHVOLO TOV EPMOTNCEMY TOV
a@opovv v dvvaur tovg. O pécog 6pog eivar 3,2027 og gvpog Tpmv 0 — 12,
omoTE Ol Omavtnoelg Ppiokovtar avdpeso otig kotnyopieg ~"Afyo”” ot

""Apxetd’”.
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10.

11.

12.
13.

14.

15.

16.

17.

18.

Ao toug 75 gponBévieg ot 74 amdvinoov To GHVOLO TOV EPMTNCEMY TOV
HETPOVV TNV OovpeVIKOTNTA TOVG. O pécog 6pog sivan 20,98 oe hpog T®V
0 — 24 ombéte Oo Aéyoue OTL Ol amovtioelg Ppiokovior avAaUESH OTIC
katnyopieg «IloAd» kot «AmOALTOY.

Ao toug 75 epomBévteg o1 73 andvinoav 6To GOVOAO TOV EPMTICEMY TOL
a@opovV TNV cvAloywotnTd Ttovc. O pécog 6pog eivar 11,6986 oe evpog
Tiudv 0 — 16, omdte 01 OmavINCElS Pplokoviol aVAUESH OTIS KOTNYOPies
" Apxetd”” ko “TIoAv™".

Ao toug 75 epomBévteg o1 73 andvinoav 6To GOVOAO TOV EPMTICEMY TOL
a@opovv tov atopcud tovg. O pécog 6pog ivar 4,8356 oe gvpog tiumdv 0 —
12, omdte ov amovinoelg Ppiokovion avdpeco otig Katnyopiec ~"Atyo” ko
""Apxetd’”.

O1 56 otoug 75 eivar yvvaikeg evéd ot vrororot 19 givar dvtpeg.

Ot 53 otovg 75 givon véor nAikiog and 15-34 e1dv, ondte Bo umopovoape va
pinoovpe yio éva opkeTd veapod mAnBvopd. Ot vmoérowmor 22 eival dtopa
nAwiog peyoardtepng tov 34 e1dv.

H ovvrputtikny mieioymeio tov TAnBucpov gite pottd, €ite £xel amoPoTioet
670 TOPEAOGV amd KATO0 OVATOTO EKTOOEVTIKO 1OPVUO KOl LAAIGTO TEPITOV
10 30% vtV glvar KATOYOl LETATTLYLOKOD TITAOV GTOVODV

34 otovg 72 oxedov 0 oOg TANBLGUOG £XEL ETNOLO OKOYEVELOKO E1GOOM LA
petagd 15.000- 30.000 €. Meydro eivar kot T0 0G606TH TOL TANOVLGHOD TTOV
TO ETMG10 OIKOYEVELNKO TOV £1600M 0 Kvpaivetol Kato twv 15.000 €.

Ot 28 otovg 75 gpyalovion o¢ pobmtol, ot 20 og eAehlBepol emayyeipatieg
evo 23 eivon glte dvepyor gite portnTéc.

2Oopeova pe to teot Pearson Correlation, to enimedo onpovtikdmrog eivot
HEYOAVTEPO TOV EMAEYDEVTOC, OMOTE 1| GTAGN TV VTOGTNPIKTOV TPOS TO
dikoo gumoplo oev emnpealeror omd to Pabud wovomoinong tovg and v
ayopd mpoidvTmv dkaiov gumopiov.

2Oopeova pe to teot Pearson Correlation, to enimedo onpovtikdmrog eivot
HEYOAVTEPO TOV EMAEYDEVTOC, OMOTE 1| GTAGN TV VTOGTNPIKTOV TPOS TO
dikoo gumoplo dev emmpedlel v mpodbeon yia ayopd mpoidvtwv OKaiov

eumopiov 6to PEALOV.
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19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

2opeova pe 1o teot One — Way Anova , 10 eninedo onpaviikdtntog eivot
UIKPOTEPO TOV  €MAEYOEVTOG, OMOTE TO EMAYYEAUN TMOV VTOGTNPIKTOV
emmpedlel T 6TACT TOVG ATEVOVTL GTO KOO EUTOPIO.

2Opeova pe to teot chi — square, o €n{med0 OMNUAVTIKOTNTOG Elval KpOTEPO
ToV emAeyxBévtog, omdte T0 EOAO T®V VTOCTNPIKTOV JSiKOov eUmopiov
emmpedletl to av &govv ayopdoel Kamoo/a mpoidv/ta. 14 and tovg 19 avrpeg
€yovv ayopdcel Kamoo/a tpoidv/to evd ol yovaikeg ivart 52 amd Tig 55.
2Oopeova pe 10 teot Mann — Whitney, 10 emingdo onpovtikdmroag etvot
IKPOTEPO TOV EMAEYDEVTOC, OMOTE TO ETNGLO OIKOYEVELWNKO E€1GOOMUO TV
VIOGTNPIKTOV €mNpedlel to €dv €yovv 0&l  KAMO0 KATAGTNHA Okaiov
gumopiov.

2Oopeova pe 1o teor Mann — Whitney, 10 emingdo onpovtikdmrog etvot
IKPOTEPO TOV EMAEYDEVTOC, OMOTE TO ETNGLO OIKOYEVELWNKO E1GOOMUO TMOV
VIOGTNPIKTOV EMNPEGLEL TO GV £XOVV EMIOKEPTEL KATOL0 KATAGTNO d1Kaiov
gumopiov.

2Oopeova pe 1o 10t One — Way Anova, 10 eminedo onuavtikdmrag eivor
HIKPOTEPO  TOL  EMAEYDEVTOC, OMOTE TO EMAYYEAUN TMOV VTOGTNPIKTOV
emmpedlet T SVVOUN TOVC.

Yopupwva pe to teor Mann — Whitney, 1o emimedo onpaviikoOtntag €ivol
pikpoTEPO TOV EMAEYDEVTOG, OMOTE N NAKIN TOV VIOGTNPIKTOV NNpedlel )
dvvaun Tovg.

Xoppova pe to teotr One — Way Anova, 10 €nimedo onuavtikotnrag givot
UEYOAVTEPO TOV €MAEYOEVTOG, OMOTE TO QUAO T®V VROGTNPIKTOV O&V
emnpealet t dvvaun Toug.

2Oopeova pe 1o teot Mann — Whitney, 1o eminedo onpovtikdmrog eivot
UEYOAVTEPO TOL EMAEYOEVTOG, OTOTE TO EMIMESO LOPPMOTNG TWV VITOGTNPIKTMOV
dev emmpedlet T SVLVOUN TOVC.

2opeova pe 1o teot One — Way Anova , 10 eninedo onpaviikdtntog eivat
IKPOTEPO TOV EMAEYDEVTOC, OOTE TO PVAO TOV VITOGTNPIKTOV EMNPEALEL TV
OUKOVULEVIKOTNTOL.

Yoppwva pe to 1eot One — Way Anova , 10 eminedo onuovtikoTtog €ival
LEYOADTEPO TOV EMAEXDEVTOG, OMOTE TO EMAYYEALO TOV LTOGTNPIKTOV OEV

ennpedlel TV OKOLUEVIKOTNTA.
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29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

2opeova pe 1o teot One — Way Anova , 10 eninedo onpaviikdtntog eivot
peyoALTEPO  TOL  emAeyBévioc, omoOTE  TO EMIMEDD  HOPPOONG TV
VIOGTNPIKTOV OV EXNPEALEL TNV OIKOVUEVIKOTNTO.

2opeova pe 1o teot One — Way Anova , 10 eninedo onpaviikdtntog eivat
UEYOADTEPO TOV EMAEYDEVTOC, OTOTE TO ETNOLO0 OIKOYEVELWNKO E1GOOMUO TOV
VITOGTNPIKTOV OV EXNPEALEL TNV OIKOVUEVIKOTNTO.

Xoppova pe to 1eot One — Way Anova , 10 eminedo onuovtikoTntog €ival
LEYOADTEPO TOV EMAEXDEVTOG, OMOTE TO EMAYYEALO TOV LITOGTNPIKTOV OEV
emnpedlet T GLALOYIKOTNTO.

Xoppova pe to teot One — Way Anova , 10 eninedo onpovtikoTrog €ival
UEYOAVTEPO TOL EMAEYOEVTOG, OTOTE TO EMIMESO LOPPMOTG TWV VTOGTNPIKTMOV
dgv emnpedlel T GLALOYIKOTNTA.

2opeova pe 1o 1ot One — Way Anova , 10 eninedo onpovtikdmrag givat ico
pe 1o emAeyBév, omodte M MMKio TOV VRTOGTNPIKTOV Oev emnpedlel TOV
OTOLUOUO TOVC.

2opeova pe 1o teot One — Way Anova , 10 eninedo onpaviikdtntog eivat
HEYOADTEPO TOV EMAEXDEVTOG, OMOTE TO EMAYYEALO TOV LITOGTNPIKTOV OEV
emmpedlet Tov atopuopd Toug.

Yoppova pe to 1eot One — Way Anova , 10 eminedo onuovtikoTtog €ival
UEYOADTEPO TOV EMAEYDEVTOC, OTOTE TO ETNOLO0 OIKOYEVEWNIKO E1GOOMU TOV
VIOGTNPIKTOV dev eMNPeALEL TOV ATOUIGHO TOVG,.

Xoppova pe 1o teot Pearson Correlation , to enimedo onupavtikdtrog givorl
HeYoALTEPO TOV emheyBévtog, omdte M TpoBeon Ayopdc mpoidviwv dikaiov
eumopiov oto AoV dev emnpedletat amd T SVVOUN TMOV LTOGTNPIKTMOV TOV
dwkaiov gumopiov.

Xoppowva pe 1o teot Pearson Correlation , to enimedo onupavtikdttog givorl
HeyoALTEPO TOV emheyBévtog, omdte M TpoBeon Ayopdc mpoidviwv dikaiov
eumopiov oto péAAov Oev emmpedletor omd TN GLAAOYIKOTNTO  TOV
VITOGTNPIKTAOV TOV d1KOIOV EUTOPiov.

Xoppowva pe 1o teot Pearson Correlation , to enimedo onupavtikdttog givorl
HeyoALTEPO TOV emheyBévtog, omdte M TpoBeon Ayopdc mpoidviwv dikaiov
gumopiov emnpealeTol amd TNV OIKOVUEVIKOTNTO TMOV VROGTNPIKTIAOV TOV

dwkaiov gumopiov.
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39.

40.

41.

42.

43.

44,

45.

46.

2opeova pe 1o t1eot Pearson Correlation , 1o eminedo onpovtikdTTOG £lvot
peyoAvtepo tov emheyfévrog, omdte M mpobeon Ayopdc mpoidviwv dkaiov
eumopiov oto PEAAOV Oev emnpedleTol amd TOV OTOMGUO TMOV LIOCTNPIKTMOV
TOV dtKaiov epmopiov.

2Oopeova pe 1o t1eot Pearson Correlation , 1o eminedo onpovtikdTTOG £lvot
peyoAvtepo tov emheyfévrog, omdte M mpobeon Ayopdc mpoidviwv dkaiov
eumopiov 6to pEAAOV dev emnpedletal amd T KOVOToInom amd TapeAOOVTIKY
ayopd mpoidvtmv dkaiov eumopiov.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTOG £ivol
peyoAvtepo tov emheyfévrog, omdte M mpoheon Ayopdc mpoidviwv dkaiov
eumopiov oto pEAAOV dev enmpedletal amd T0 GOAO TOV VTOGTNPIKTMOV TOV
dwaiov gumopiov.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTAG £ivol
peyoAvtepo tov emheyfévrog, omdte M mpobeon Ayopdc mpoidviwv dkaiov
eumopiov oto PEAAOV dev emnpedletol amd TNV NAKIO TV VTOCTNPIKTMOV TOV
dwaiov gumopiov.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTAG £ivol
peyoAvtepo tov emheyfévrog, omdte M mpoheon Ayopdc mpoidviwv dkaiov
eumopiov 6to pEAAOV Oev emnpedaleton omd To emMimedo eKMOIdELONG TOV
VIOGTNPIKTAOV TOV O1KaioV eumopiov.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTAG £ivol
peyoAvtepo tov emheyfévrog, omdte M mpobeon Ayopdc mpoidviwv dkaiov
eumopiov 6to pEAAOV dev emnpedleTon amd TO ETNGLO OIKOYEVEIOKO E1GOOT IO
TV VTOGTNPIKTMV TOV KOOV EUTOPIOV.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTOG £ivol
peyoAvtepo tov emheyfévrog, omdte M mpoheon Ayopdc mpoidviwv dkaiov
eumopiov oto PEAAOV Oev ennpedletal amd T0 EMAYYEA LN TMOV VTOCTNPIKTMOV
TOV OlKaiov epmopiov.

2Oopeova pe to 10t One way Anova , TO €MimEd0 ONUAVTIKOTNTAG £ivol
HEYOAVTEPO TOV emAEXBEVTOC, OomOTE 1 EMAOYN NG HOPUEALIOS 7OV
TPOTIHOVV Ol VIOOGTNPIKTEG Oev enmpedletorl and to PBabud Kavomoinomg

TOVG oo TopeABOVTIKT ayopd TPoidvI®mV diKaiov epmopiov.
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47. Zoppowva pe 1o teot Chi Square, 1o eminedo onUovTIKOTNTOG Elval KPOTEPO
Tov  emAgyBEVTog, OmMOTE 1 EMAOYY] TPOG OyopA TNG GCLYKEKPLUEVNG
popuerdoac ennpedletor and 10 EOAO TOV VTOGTNPIKTOV TOL OKaiov
gumopiov.

48. Loppova pe 1o teot Kruskal-Wallis, to emimedo onpoavtikdmrog eivol
UEYOAVTEPO TOV EMAEXDEVTOC OTTOTE 1) NAIKIO TV VTOGTNPIKTAOV OEV ENNPEALEL
NV EMAOYN TPOS AYOPE TNG GVYKEKPIULEVNG LOPUEAGOOC.

49. Zoppwva pe 10 teotr Kruskal-Wallis, to emimedo onpoavtikdmrag eivol
peyoAvtepo  tov  emideyBévrog, omdte TO  emimedo ekmaidevong TV
VIOGTNPIKTOV 0V €MNPedlel TNV €MAOYN TPOG ayopd TNG GLYKEKPLUEVNG
UOPUEABOOC.

50. 2oppova pe to teot Kruskal-Wallis, 1o emingdo onpoviwomtog eivon
UEYOADTEPO TOV EMAEYDEVTOC, OTOTE TO ETNOLO0 OIKOYEVELWNKO E1GOOMUO TOV
VIOGTNPIKTOV 0V eMNPedlel TNV €MAOYN TPOG ayopd TNG GLYKEKPLUEVNG
UOPUEABOOC.

51. Zoppova pe to teot Chi Square, 10 eninedo onpavtiKOTNTOG Evat peYaAHTEPO
TOV EMAEYDEVTOC, OMOTE TO EMAYYEALO TOV VTOGTNPIKTMV OV emnpedlel TV

EMIAOYY] TPOG AYOPE TNG CLYKEKPIUEVIC LOPUEAADOG.
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KENO EPEYNAZ

Kevo g épevvag amotedel 10 yaunid response rate (75/400). Eniong kevo g
épevvag amotelel Kou 1 EAAewym PiAoypapiog YOpw omd to diKoo UmOplo Kot

1010iTEPO EMANVIKTG.
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NMAPAPTHMA A
2YNENTEY=H APMOAIOY NPOzQMNoY

MITAMITHY [TATIAIQANNOY, péroc tov A.X. g Fair trade Hellas kou vrevBuvog

TOV KoTaoTpatog Altromercato g ®ecoarovikngc.

H ocvvévtevén npaypoatonombnke péow email otig 22/5/08 , mpa 15:00

1.

Tt oag ékave va avoiete 1o Katdotnua A.E. oty Oeccaiovikn;

H opyavowon pog (Fair Trade Hellas) Eexivnoe ) Aettovpyio 100 TPAOTOL
Y®pov, Koatactuatog to 2006 omv AOnva. ‘Htav n mpd™ opyavouévn
dpdion tov Kvnpatog tov Afkatov Epmopiov ot xdpo pog kot 1 avtamokpion
ntav  Oetikr). Apéomg moAiteg G OeocodAOVIKNG, OPYOVAOOELS Kot
TpToPoLAiEg TG TOANC NpBav oe emKovmvia pe 10 Katdotnua g Adnvag
kol {ntovoav avtictoyn opdon ot Oeocaiovikn. Hroav dniadn n duvopikn
¢ 010G T TOANG o eméPare va KivnBovpe ypiyopa Kot vo TEPAGOVUE GE
1 poMg xpodvo va etid&ovpe 10 kataotTua ™ Oeccarovikng. Tavtdypova
BéPara vMpye To oxédo avamrTuéng tng Fair Trade Hellas, mov giye oto o106)0
™ onuovpyio. Kataotiuatog otn Gecocalovikn 10 omoio pmopel va dvorye
AMyo apydtepa oAAd 1o BeTikd KMpa amd v TpdTn Tepiodo pag fonnoe va

TOPOVLE TNV ATOPACT) O VOPIC.

T1 dvokoMeg avTyeT®OMIcOTE KOl OVTILETOTILETE KOTA TNV AELITOVPYIO TOL

KOTOG T LOTOG;

Ot dvokorieg NTov Kot givor MOAAEC. Xe Yevikég ypappés Tig xopilo oty

EP10d0 TPV TNV EVaPEN AELTOVPYIOG TOV KOTACTHLOTOS KOt HETAL.

2V mePiodo TP TV EVOPEN OVTILETOTICOUE OVOKOAIEG OTTMG:
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- MV KayvToyio TOV 1O10KTNTAOV KATOCTNUATOV Yo TV Tpodecn piog un

KEPOOOKOTIKNG ETOPLOG VO ONULOVPYNGEL EVO KATAGTN L0 TOACEWDV.

- Tmv yopic kapioo AoyiKN TPAKTIKN TG ayopds e Oescalovikng pe v
omoitnon «aépo» , UALPO®V YPNUATOV ONAadY|, ££® amd kdbe vouun

JLdKAGTI0 Y10 VO GOV EVOIKIAGOVY KATOL0 KOTAGTILLAL.

- 11§ Kabvotepnoelg ko v abféton kdabe ypovodioypdupotog omd tnv
HEPLA ETOPLADV, CLVEPYEIDV, LACTOPWV KOl GUVEPYUTMV TOV EUTAEKOVTIOV

otV QAo NG avakaivionc.
- Tnv apywn Kayvmoyio Tov KOGUOV Yo TO VEO GPOVTO TNG YELTOVIAG.
2mv mepiodo petd v évapén Aettovpyiog, onpepa OnAadn:

- 10 TPOPANUATO TOL KEVIPOL TNG WOANG TOv oOffvel cav ayopd, un

Bonbavtag kKamotov va £pHet Ko va ymvicel, pe v EAAEWYT LTOSOUDV

- mpoPfAMUOTA  aVOYVOPIGIHOTNTOG T®V  TPOIOVIOV HOG ML KoL Ol
TEPLOCOTEPOL KATOVOA®MTEG eivor padnuévol vo ayopalovv pe Pdon ta

TNAEOTTIKA TPOTLTTOL

3. Xmv EAAGOa o1 KatavoloTtég eivol TOAD AYOTEPO EVIUEPOUEVOL GE GYECT LE
GAAeg evpomaikéc ydpes. [Tov motevete 0TL oPeileTon avtd TO Yeyovos: Eivan

ot EAAnveg étoyot va deytovv ta mpoiovta A.E.;

Ot 'EAMnveg katavarmtég stvor e egaipeon otov Evponaikd kavova, éva
Oépa perétng yuoti oev e€nyeiton g évag ohAdkANpog Aadg o omoiog Prdvet
™V vynAotepn akpifeld omv ayopd tov, eéokoiovbel va opilel Tovg
mpounOevtéc Kol To. OKTLOL OV TOL TPOCPEPOVV TO. 101 TPOIOVTA GE
dwmAdoleg Kot TpmAdotleg Tég am’ Ot otig Yopes T Eupdmng. Ymdhpyet
TPOPANUA EVNUEP®ONG, EKTOIOEVOTG, YVACNS TV OIKOIOUATOV, AVOYNG TOV
kepdookOTmV. Ta tedevtaio S1TPOPIKH CKAVOOAM, 1) EPELVO KOTAVOAMTIKNG
opyavmong v T oweopéc ot Twée EAAGdac kot Teppoviag xor m

ocuveyllopevn axpifeta gtvor pévo copntdpata Tov TPofAnatoc. AkpPog pe
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10 1010 okentikd ot 'EAANveG kaTovOA®TEG NTAV Kot €ivol SIGTOKTIKOL UE TO
npoiovta A.E. péypt ™ otiypun g doxkymg. To mpoidvio pog eivor g
KOADTEPNG TOLOTNTOG KOL OTNV KOAVTEPN TIUY, TAVTO GE OYEOT HE TNV
o0 T T0VG. OG0l TEPAGOVY TO TPOTO GTASO Kol SOKILAGOLV TO TPOIOVTOL
YIvOvTOl QOVOTIKOL VITOGTNPIKTES TV TPoiovImy. Kat Ado yio Toug amAolg
KaONUEPIVOVE KATOVOAMTES, OYL Y10, TOVS GUVELONTOTOUUEVOLS KOATOAVOAMTEG
KOl TOVG LTOOTNPIKTEG Tov Kvnuatog tov AE. Kot ekel akpifog €yovue
dmaoet to Papog pag. No yvopicovpe to mpoidvra kot v erlocopio tov A.E.

0€ 000 TO dVVATOV TEPLGGOTEPOVG.

4. Mmopei 10 eAevBepo epumodpLo va glvar dikoio;

[ToAV dvoKora, €WK OTOV TOS VO OVOTTTUEELS VO EVOALOKTIKO, O10LPOPETIKO
OiKTVLO G oL YOPO TOV GLUUETEXEL oTNV Kapdld TG Evpomaikng owovopiog.
H Baocum pag dwapopd eivatl mwg evod gueig omv EALGSa Eekvdpe Tpa, oTig
yopeg ¢ Evponng 1o kivinua tov A.E. vmdpyel picod owdvo Kol dpa ival
KOUUATL TNG OWKOVOUIOG TOVG KOl TV GLVNOEIDV TOVS, YEVIEC TMOPO. XTNV
EAAvicn mepintwon 1o diktud pog amodeikviel Tog pmopet va givat dikoto to
EUTOPLO HE EVYOPLOTNUEVOLS TTAPUYMYOVS KO KOTOVOAMTEG , LLE KOWMVIKN

vrepaéio Kot TopeUPAGEIS TPOG OPELOS AVTMOV TOV TO XPELALOVTOL.

5. Ymdpyet o kivduvog otpdtevong tov A.E. and enyeipnoeic, yia Stopopetikode

GKOTOVC;

Befaimg, po kor n ayopd €xel tovg dkovg ¢ kavoves. Kot non avtn
otiyun Ba Ppeite mpoidvia AE. ce Oleg Tig peydres alvcideg TV covmep
pdpket. H dwapopd eivar Opmg mwg ot THEG TV TPoidvimv eival Tedeing
OLOLPOPETIKEG. AITAACIEG KOl TPUTAAGLEG L10L KOl 1) TPOTEPALOTNTA TOVG Elval TO
K€POOG, TO TOAD KkEPOOG. Avtifeta amd €UAC TOL  AETOVPYOVHE TO
Kotaotpotd poc pe meplopo képdovg 10-20% vy va pmopodpe va

Byalovpe ta €E006 pHOG KOl VO TANPOVOLUE TIG VLTOYPEMCELS HOG, Ol
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EMYEPNGELG SOVAEVOVY e TOGO0TA oV Egkivouy amd 40 Kot GTAvVOLY GTO
100% 1iowg ko mopamdve yuwti €xovv dapopeTikd otoyo. Epeig v

VIOGTNPLEN TOV TOPAYOYDV, AVTOL TO KEPOOC.

6. Ymdpyel Kamolog 0pyaviocpuOg TOV VO TIGTOTOLEL TIC OOGOANYIES EMLYEPNCEDV

— TOPAYDYDV;

Avtifeta pe 10 ovuPatikd EUTOPLO TOL Ol GYEGEIS TOPAYOYDY — EUTOPMOV
etvan oyéoelg vmotédletlag, oto A.E. o1 oxéoelc autég gival oyEGELS 160TNTOG KOt
motonoovviot omd v Aebvr] Opoomnovdia A.E. gopéa avayvopiopévo kot
motomompévo and tov O.H.E. mov é€xet v evbovn va mictomolel
Topoy®yovs, mpoidvta kol eopeilg dwakiviong. H opydvmon pog mpoéceota
&ywe péhog g Opoomovdiog avtg Kot glvar GAAN Lo TGTOTOINGT Yo TV
0cQOAN TOPEID TOV TPOIOVIOV TOV TAPAYOYDOV OTO TIC YDPES TOPAYMOYNS

UEXPL TA PAPLOL TOV KOTOAGTNHATOV O,

7. Thotebete 0T 01 emyepnoelg Bo pmopovoov kot Oa Enpene va pebodeboovv

T1G evépyeleg Tov AE. cav kpatikn pépiuva mpog yeviko O6QeLOG;

Ot emyepnoelc Tov cvppotikod gumopiov Oxt. Exel 6mov 10 Képdog eivan to
HOVOOTKO KPITHPLO Kot 1) LOVAdIKT apyn 0ev umopel va vdpyet to A.E. mapd
pévo cav e véo pdda, pio véa mopagevid TV KOTAVIAMTAOV TOL TPETEL VO
™V KoAdyouv 6mwg mpwv amd 10 ypdvia ta Proroyikd mpoidvta. Ouwg 0®
akpPog etvar mov apyiler o n evBHVN g ToAteing. Aev epluévovple Timote
ond v EAMnvikn molteia ) omoior advvotetl va mpootatéyel toug ‘EAAnveg
Katavolmtég, advvatel Ba Bécel Opovg oV ayopd, Vo TIHMOPNGCELS TOVG
KakoOg  eumopovg.  Ilepyévovpe Opmg va  vmootnpiel TG  OpAGCELG
evnuéPmoNG, 014000omg Kol evicyvong Twv tpotofoviav tov A.E. va dmoet
onAaon tn dvvatdTTa vo avartuydel avtd to vEo, vylég kol BeTikd Kivnua

omv EAMnvikn kowvovia.
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8. Ymhpyovv katayeypappévo ototyeia yio Ty amotelecpatikdmra tov AE.;

2mv EALGSa Oyl Aev €govpe ototyeio, dev EYovpe OTATIOTIKEG 00TE deikTeg
mov va amodsikvoovy v amodoyr] tov A.E. Eipoocte axdpo oto mporta
frinata Kot SueTLYMG Ta EPYAAEiD TOV EYOLUE OTA XEPLOL MG €IVl EAGYIOTOL.
2mv EALGda dev vmapyet ovte BifAoypapia yia ta Oépata tov A.E. dtav otig
xopeg ™ Evpdmng kot g Apepikng 10 A.E. S1040KETAL GTO TOVETIGTI L.
Me 1t Ponbewr tov tuuatog Mdpketvyk tov T.E.l. ®gocaiovikng
TPOCTOOOVE VO OAOKANPOGOVUE (o €pevvo. Kol va BEcovpe KAmoleg
TapopéTpovg ot omoieg Ba pag Ponbnoovv ota emdueva Pruatd pog, oAld
péypt exel. Ihotedo mwg péoa v enduevn Setio Bo pmopécovpe va EYovpe

Olo avtd ToL GTOLYE DL

9. Tlow mpoidvta TPOTHAEL O KOGHOG, ol 1 KOPLoL TPOEAELGT AVTAOV KOl TL

omOKMOT| OTIC TIHEG VITAPYEL;

Ymrapyovv 2 PBacwkég katnyopieg mpoidvtwv A.E. Ta tpoéQuuo Kou OAo ta
vroéAoma (SloKOGUNTIKE, TTayvidw, €101 dMpwv, povya, TOTA, UIKPOETUTA,
KoaAAVTIKG...) To otabepd mpoidvta mov Ol KATAVOAMTES TPOTIUAVE Eivat
TPOPULOL KOl OTO 0T E0IKA KOPES, Cayapn, GOKOAATES, Tadl, Jupapikd. And
T vrdéAouTo TPOTOVTO  SKOGUNTIKE, €10 OmITION, HOLGIKA Opyova,
KOGUNUATO. X& GYEOMN LE TIC YOPES Tpoérevong ol Becoalovikeig {ntave ta
TpoidvTa TV Yopov g Aatvikng Apepikng (Bpalidia, Tlepov, Apyevrvi...)
fowg yiati £xovv éva e1d1kd YOPAKTAPO, YPNOUYLOTOOVV EVIOVA YPMUOTH KOl
€xovv opopea dtoukoountikd potifa. Xe oyéon pe T TIEG B mpémel vo T
g ToTE dev elmape N agpnoope va evvondel mog ota kotactiuota tov AE.
pumopel va Bpel kGmowog ta QTNVOTEPA TPOIdVTO. AgV EILOCTE EKMTOTIKN
aAvcida ovte payoall pe otok eumopevpo. Ouwmg pe TG oTpePADCELS TG
EMnvicng ayopdg kot v mapaéevn Katdotaon mov kadnuepvd Puovovpe
OAO1 oG (O KATAVOAMTES EXOVUE SUUOPPDOCEL TYES TTOV Elval oyedOV 10EC e
TG TIES TOL GLUPATIKOV EUTOPIOV KOl TOAD OTNVOTEPES OO TO. KATOGTNLOTO
Bloroyik®v Tpoidviv. XvyKpivovtag mavio Topepeepy] Tpoiovia. Ymapyet
avtifeto po peydAn oepd amd TPoiovia oL Ot TIEG HaG elval eE0PETIKA
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KOAEG KOl OEV UTOPOLV VO GLYKPIOOLV HOG TO OVTIGTOLY0 TOL GUUPOTIKOD
eumopiov. Kot €yovpe téhoc o pikpn oepd omd mpoiovia (Kdpa ta
TPOIOVTO VPAGLOTOG) TO. OTola €ival o€ TEAKEG TIWEG HOAAOV VYNAES AOY®
TOV VYNAOV @Opwv Kot docudv mov 1 Evponaiky Evoon emPdier ota
TPOIOVTO OVTA MG AVTIHETpO Yoo TNV gvioyvon ¢ Evponaikng mapaywyng
veacpatog. H yeviki mévimg TIHOAOYIOKY HOG TOAMTIKY €ivol copag Hetikn
Y0l TOV KOTOVOAMTY] KOl EYOVUE TEPIMTMCELS OTOV KAVOUE HEI®ON TG TIUNG
QoG oelpds TPoiovtwv AdYy® NG OVAmPOGOPUOYNS TNG TWNS Tov dolapiov
KATL IOV MGTEV® OeV EKAVE KAVEVAG GTO CUUPATIKO EUTOPLO TTAPE TN CLVEXN

O10LPOPA AVAUEST GTO EVPA Kol TO AUEPIKOVIKO VOGO,

Xapdaapmog [Maraiodvvov, pérog tov A.X. g Fair Trade Hellas

20G EVYOPICTOVUE TOAD Yo TOV YPOHVO GOg

Me extipnon,

lodvvng I'epdmovrog

H\og Zagpeipdmovrog

NAPAPTHMA B
NMHIEZ EPTAZIAZ

Can Free Trade Be Fair Trade?

By Martin Vander Weyer

New

Statesman

February 28, 2005
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Fair trade special - It's unfair when poor countries can't sell their goods here.
It's also unfair that, when they do, low prices depend on sweated labour. Martin

Vander Weyer tackles the confusing moral issues.

Free and fair are words that often go together, like spick and span or Marks &
Spencer. Free and fair elections, for example, are events devoutly to be wished for
everywhere from Baghdad to your local town hall. But what of free trade and fair

trade? Do they go hand in hand, or is one the enemy of the other?

The loose alliance of anti-globalisation protesters and fair-trade campaigners who
subscribe to the view - expressed on a banner displayed during the Seattle protests -
that capitalism should be replaced by "something nicer", clearly takes the latter view.
To them, free trade is a conspiracy of the rich to get richer at the expense of the poor,
with the World Trade Organisation - the Geneva-based, 148-member Tower of Babel
that sets the rules - doing the dirty work on behalf of Washington and its corporate
cronies. In the free traders' dark heart, the protesters claim, is a plot to steal the
developing world's natural resources, wreck its environment and treat its workers like
slaves while ensuring that Halliburton gets the infrastructure contracts, McDonald's

gets the fast-food franchises and the World Bank gets its loans back.

By contrast, a line of reputable laissez-faire thinkers from Adam Smith to the
Financial Times's Martin Wolf take the former view: that international trade without
the interference of tariffs, subsidies, price controls and pork-barrel politics is by far
the most efficient way of matching global supply to demand while making all the
participants more prosperous - and that the best indicator of fairness in a broad sense
is rising prosperity, the absence of which makes all the benefits of a just and well-
ordered society so much harder to obtain. Crucial to this side of the argument is the
idea that, as John Kay put it in his even-handed analysis The Truth About Markets
(2003): "We who live in rich states are not rich because those who live in poor states
are poor" - or P J O'Rourke, rather less even-handedly in Eat the Rich (1998):
"Economics is not zero-sum. If you eat too many slices of pizza, I don't have to eat

the box."
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You might expect George W Bush to subscribe to the right-wing O'Rourke's school,
even if you suspect that he understands diddly-squat about economics. Here is what
he said shortly after he became president in 2001: "Open trade is not just an economic
opportunity, it is a moral imperative." But what did he do in March 2002 to drum up
Republican support in "rust-belt" states for the midterm congressional elections? He
whacked a 30 per cent tariff on steel imports, causing extreme pain to exporters in
parts of the world with which the US was supposed to be friendly, including Britain,
Japan, South Korea and Vladimir Putin's Russia. When Russia responded in kind by
banning imports of US poultry, jeopardising jobs in 38 states, Bush stuck to his guns,
because the steel votes outnumbered the chicken votes. And when pressure from the
WTO and other factors - including the need for alliance-building for "the war on
terror" - made it expedient to take the steel tariff off again, he declared the whole

episode a victory against anti-competitive practices in world trade.

Therein lies the problem in trying to judge whether free trade is fair. Like socialism, it
has hardly ever been put into practice wholeheartedly; purists have to look back to
Hong Kong in the 1960s for an example. Politicians pay lip-service to the social and
economic benefits of open markets and are always ready to lecture other countries
about it. But they invariably back away as soon as jobs and votes are threatened at

home.

And when it comes to agriculture (with the exception of subsidy-free New Zealand),
politicians do not even bother to pay lip-service. In 2000, every cow in the European
Union received the equivalent of $913 in subsidy, while every sub-Saharan African
received $8 in EU aid. Two-fifths of the entire EU budget goes on subsidising farmers
and putting food producers everywhere else in the world at an unfair disadvantage -
except possibly American farmers, who are themselves comfortably protected by a

$180bn subsidy deal also brought in by George W Bush in 2002.

Yet we must also be fair to politicians: sometimes they must find the morality of free
and fair trade genuinely confusing. Take the story of the humble banana, staple
product of several of Britain's former Caribbean dependencies and of Latin America's
so-called "banana republics", such as Ecuador, which fall within America's sphere of
influence. For many years, Caribbean producers enjoyed privileged access to EU
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markets, while Latin American "dollar bananas" were subject to hefty tariffs and
quotas. But small traditional farmers in the Windward Islands tended to produce
small, expensive fruits, while big, efficient operations in Ecuador produced big, cheap
ones. The Latin producers already had a large slice of the European market (Germans
like their bananas big) but wanted more, and argued with some justification that they

were being blatantly discriminated against.

The WTO and the Clinton administration agreed with them - and the US threatened
punitive tariffs on a list of luxury goods, including Scottish cashmere knitwear and
"tartan" shortbread, unless the EU moved swiftly to remove the barrier. An open- and-
shut case, you might think, but there were other factors muddying the water - not least
that Carl H Lindner, the tycoon behind the Chiquita company of Cincinnati which
controls most of the Latin American banana trade, happened to be one on Bill

Clinton's major campaign contributors.

If you were a trade minister, would you think it fairer to stick up for old-fashioned
Commonwealth preference (it was, after all, we colonialists who converted these
island economies to banana production in the first place) or for Ecuadorian farmers
who had for so long been denied equal market access? The outcome so far has been a
long foot-dragging exercise, in which the EU has provided aid to convert Caribbean
producers to other crops but dollar bananas are still subject to higher duties; yet

another "trade war" looms as a result.

Or take another issue that stirs strong emotions: the exploitation of labour in poor
countries - very often women and children - to produce cheap goods for export to rich
countries. Martin Wolf tackles this one in Why Globalisation Works (2004), using the
example of Bangladeshi women in the clothing industry. Is it morally wrong of us to

buy shirts made in vile factories paying pittance wages?

No, it isn't, Wolf argues: before these factories came along to meet western demand,
tradition forbade women from such work; now they have "a measure of autonomy"
and their wages make it possible for a higher proportion of family incomes to be spent
on education, health and nutrition. To western eyes their conditions look dreadful, but

compared to the alternatives - dependency as a wife or despised daughter, prostitution,
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farm labour, begging - the factories offer "enormous gains". Taking a stance against
this kind of trade development, he says, is "mere tokenism. To be upset over poverty

is entirely justifiable; to block a route out if it, in response, is not."

In the end, most economists tend to agree with Wolf that developing countries gain
more in terms of social progress and eradication of poverty when they engage more
openly in international trade, while countries that do not do so - North Korea springs
to mind - get left behind. Protectionism and closed borders encourage corruption,
inefficiency and lack of opportunity; trade and inward investment encourage

technology transfer, rising standards and rising aspirations.

For sure, there are bad foreign-owned factories in Dhaka and Jakarta, and rapacious
middlemen in the Kenyan coffee trade; for sure also, western governments have been
shamelessly hypocritical in protecting their own markets, and the WTO has yet to
prove itself a true friend to the poor. But in principle, free trade and fair trade can go

hand in hand, and offer the best chance of a slice of the pizza of prosperity.

Martin Vander Weyer, ”Can Free Trade Be Fair Trade? ”, New Statesman, February
28,2005

Ymv maykoéopo. Ardokeyn tov Johannesburg yopw ond v Proocwyn Avdmtuén,
(WSSD), n omoio mpaypotonombnke 1o Zentéufpro tov 2002 ot onuavTIKOTEPES
EMYEPNOELS CUUPOVNOOV O HETPO TPODONoNG TG Pudciung maykosuoroinong. H
TOPATAVE® SEGUELST] LTOCTNPILEL TO EUTOPLO TTOV TTAPAYEL TEPIPAALOVTIKA PLAMKA KO
opYaVIKA TTpoidvTa, TNV a&oAdynon g dacvvoeons epmopiov, mepBAAAovTog Kot
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avamTuéng, TV evovvdapmon tng debvoig dpdong yio v vrrootpiEn ™¢ Etopikng
Kowovikng EvBovng oAdd kol TtV gUTOPIKOV GLHEOVIOV KOl GLUPOVIDV

ovvepyoosiog mov mepthapfavovy Opovg mov mpowbohv v Prdoiun avdmrtoén.

H Evponaik Exttponn kabopioe wg 61dy0 10 Prddvoipo epumdpto 1o omoio €& opiopov
onuoaiver kot NBwkd M dikowo emyewpelv. H Emrponn avoalntd tpdémovg yu va
TPOMONGEL ATOTEAEGLATIKA EMLYEPTNUATIKEG TPOOTAOEIEG TPOG QLT TNV Katevhuvon
eV, ToLTOYPOVA Elvarl 1310iTEPO CNULOVTIKO Vo, amo@evyOel 1 dnpovpyio aropvduiong
oTIG ayopés kabmg 1 1010 ayopd Ba Tpémel va cuveyicel va veioTaTol TIGE aTd TOV
0po «dikoo eumdpron. Iapduola, ot mePlOPIoHOl GTO EUTOPIO TTOV APOPOLV GTIG
oebveig deopevoelg e Evponaikne ‘Evoong dwitepo avtég mov agopovv ctov
[Moykéopuo Opyaviopd Epmopiov Ba mpémet va apBovv. Tlog propet dpmg n Evpodnn
Vo O1EVPVVEL TIC YVAOOELS KOl KOTO GUVETELD TNV EUTIGTOGVUVI TOV KOTAVOAOTOV GE

TPOIOVTO TOL PEPOLV TNV ETIKETA «PLOCIHO EUTOPLON, «dikao» N «NOKd» emyepelv;

[Ticw and ™V Wéa avt KpvPetat Eva cuoTNUa TeTonoinong Yo branding oyetikd pe
T0 «dika10 gUTOPLO» TO 0MOi0 amavTd 0 Pacikd Kprtnpla "Ommg 1 daedvelo yop®
and tov Tpdémo avamtuéng Kot epapproyng twv mpoidoviwv. H Emitponm dnidvet £toyun
va. vrootnpitel mpwTOPOovAieg VTOOTAPIENG KOWOTOMKMOV U KLPBEPYNTIKOV
TpoOTOPovAldv ov Bo Ponbnoovv kot Bo vrootnpifovv ™V PlOCIUN TOPAYOYT

ayofav pe 6TdYo TNV avATTLEN TOV EEUYOYDOV TOV YOPOV G OGN TPOTOVTAL.

Tig tehevtaieg dekoeTieg, Ol EMYEPNCELS £YOVV AVENGEL GNUOVTIKE TNV TOPOLGIN
TOVG 6T0 J1EBVEG epmdplo Kot Tig emevovoels. Qotdc0, o TEAEVTAIN YPOVIN KLPIWG Ol
HEYAAEG EMYEPNOEIS SOMICTOVOLV TOV KOWMVIKO Kol TEPPAAAOVTIKO AVTIKTLTTO
QVTOV TOV OPACTNPIOTATOV TOLS Kot avamtiecovy ToATikéG Etapumg Kotvavikng
EvBOvng, exktpudvtag 611 ot KotovoAotés Bo avoyvopicovv v onpoacio tov
npoPAnudtov tovc. To dikaio gundpilo eivor n gumopiky cvvepyacio mov Pacileton
6ToVv 018A0Y0, TN Olapdvela Kot To cefacud kot TpooPAEnel o peyaAlvtepn 160t TO
oto 01EBvég eumdplo. Zvvelopépel ot PlLocyun avarntuén péoa amd TV Topoyn
KOADTEPOV EUTOPIKOV CLVONKAOV O0AAL Kot T OGOAAST] TOV SIKOLOUATOV TOV

TEPOMPLOTOMNUEVOV TOPAY®Y®OV Kot epyalopévev ato NOTO.
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Ot dikoueg epmopikég Opyovarcels (Bactopéves 6TOVE KATAVIAMTES) deopuedovTaL Yio
NV VTOGTNPIEN TOV TOPAYOYDOV OAAG Kot TNV avénom g evasintonoinong kabmg
KOl TNV 0AAOYT] TOV KOVOVOV KOl TOV TPOKTIKOV Tov d1eBvovg eumopiov. To dikato
EUTOPLO AVATTOGGETOL TOYVTOTO TOGO MG TPOG TO UEYEHOS OAAG Kol MG TTPOG TOV
avTiKTUTO TOV OTIG Oayopég KaBmg onuepa vrapyovv mepiocodTepol amd 800.000
HKpNG KAlpaKog mopoymyoi mov epyaloviat o€ oyedov 3.000 opyavadcelg mopdyovtog

«dikaioy gumoptkd oyodd.

[Ipdéceato mapddetypa emyelpnuatikdv mpotofoviiwv amotedei n Kraft Foods
omoio avakoivwoe pio véa ocvvepyacio € tnv un koPfepyntikn opydvoon Rainforest
Alliance pe v omoia decpevETOL VO LTOGTNPIEEL TNV AVATTVLEN GLUVEYODS TOPAYMOYTS
kapé oto Melwd, v Koropia, t Bpalidia kot v Kevipikn Apepin|. Zoppova
pe v ovpewvio n Kraft Foods 6a ypnuoatodotioet v mapoyn texvikng Pondetag
Kol eKTaidgvuomg oYeTIkd pe v Pertioon tov cuvOnkdv oaPimong kot epyaciog
OTOVG TOPAYOYOVS KAPE TOV TOPATAVD YOP®V Kot Bo mpounbevtel onpovtucég
TOGOTNTEG KAPE OV QEPEL TNV TIGTOMOINGN TOL «PLOCIHOV Kaeéy», 0 omoiog Oa
avaperyvoetal pe to ouviOn brands g oty Evpdnn. O kapég avtdg Ba mpospyeton
and mopaywyovg otnv Aatwvikn Apepikn mov eAfyyOnkav oamd v Rainforest
Alliance kot dAlo puéAn tov Sustainable Agriculture Network. To mdco onpavtikég
elvar 1€101EG TPOSTADEIEG KOTAYPAPETOL GTO TAPAJELY O TOV 0KOAOVOEL: TaL Ypapeia
tov opidov Citigroup otigc HITA avakoivocav 6tt Bo ypnotponoovv kaeé 100%
motomoimpévo and tn Rainforest Alliance. H etoupeia divel Epugpoon oto yeyovdg 6t
véa etalpikn oyéon Oa evioyboel dueco Tovg Tapoywyods KaE ot AdTviKh

Apepicn mov cvvepydlovrat pe ) Rainforest Alliance kou miotomotodvon amd avt.

AAeEdvopa Ae@omovlov, «AilKOo EUTOPIO KOL OVATTLEN TOV OYOPAOV» TEPLOD.

MARKETING WEEK, 08/12/2003
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I oRrEWORD

The Heinrich Boll Foundation is proud to have
funded the study “Facts and Figures on Fair Trade
in 25 European countries”. Why did we support this
research?

One of the main aims of the Foundation is to find
ways to address the unequal global trading relations
between the North and the South. The development
of Fair Trade is a positive step towards achieving the
goals that the Foundation has as its guiding prin-
ciples. As stated in our statutes, “The Foundation’s
work is oriented towards the fundamental political
principles of ecology, democracy, solidarity and non-
violence (...) the Foundation encourages and supports
groups and individuals observing their responsibility
to shape the world more peacefully, to conserve our
natural environment and to advance the world-wide
recognition of human rights”.

Fair Trade enables small farmers and producers to
maintain a decent standard of living through their
economic activities. It also allows consumers to
actively make a positive contribution towards a change
in trading and production practices. The development
of Fair Trade sales from specialist outlets to main-
stream supermarket chains will hopefully contribute
towards more just and equitable trading relations on
an international scale.

As Fair Trade continues to develop and consumption
continues to increase, the European Union will
have to demonstrate its commitment to Fair Trade.
Developing countries need to be sustained in their
quest to improve the social and economic living
conditions of their populations.

Infrastructure within the developing countries will
improve as a result, giving small scale farmers and
rural entrepreneurs the opportunity to increase the
added-value of their products. With a greater percent-
age of processed farm products, the developing world
will be able to improve their commercial trade balance.

Fair Trade is not the magic wand that will solve
all global injustices but it is undoubtedly one
key element in changing the complex and
unjust trading realities for the better.

Claude Weinber

Director

Heinrich Boll Foundation

EU Regional Office - Brussels



I InTRODUCTION

Fair Trade is entering a new stage. From modest
beginnings in the 1950s it has now
developed into a worldwide movement,
benefiting millions of producers and
their families, farmers and workers in
developing countries. International
Fair Trade sales have been growing
more than 20% every year since
the beginning of the 21st century.
More and more consumers want
to be sure that producers receive

a fair deal for their products.
They want to know the condi-
tions under which the chocolate

or bananas they are eating have
been produced. They want to be
confident that the jewellery or
clothes they wear have provided
the producers with the means to
pay for their food and housing and
enabled them to send their children
to school.

This piece of research proves the success
of Fair Trade in Europe. Fair Trade has
become much more than a “niche market” for
socially-aware and middle-class Northern consumers.
It is expanding into mainstream distribution channels
and is increasingly being recognised by consumers,
public authorities and even private companies as an
efficient tool for poverty eradication and sustainable
development.

However, a lot of work needs to be done to sustain
this growth and to extend the related benefits to
even more producers. Europe is the biggest market
for Fair Trade products with an estimated 60 to 70%
of all global sales and there is a huge potential for
further growth. By collecting the available data, this
research is one important step in identifying new
and innovative ways to fulfil this potential.

Certain conclusions can be drawn from the study.
A major conclusion is the importance for the Fair
Trade market of a strong Fair Trade movement, often
sustained by volunteers, who organise public events,
Fair Trade breakfasts or fairs or who convince their
local authorities to become a Fair Trade town.

Additionally, the retailers - both the specialised Fair
Trade shops (the “Worldshops”) and the supermarket
chains that prominently place Fair Trade products on
their shelves - are key in the progress of Fair Trade
consumption.

Public institutions can also play a strong role.
Thanks to the pressure of many members of the
European Parliament, Fair Trade coffee and tea is
now being served at all the parliament meetings.
Civil servants of the European Commission can buy
Fair Trade products in their cafeterias and many local
authorities have included Fair Trade requirements in
their public procurement policies or in their tenders
for school catering services. Public purchasing
policies should always include fair criteria.

FACTS AND FIGURES ON FAIR TRADE IN 25 EUROPEAN COUNTRIES
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For funding and practical reasons, this study - which
builds on a previous survey carried out in the year
2000 - had to focus on Europe only. But the Fair
Trade movement is truly global, with members in
more than 60 countries worldwide. Figures about
Fair Trade trends in North America and the Pacific
Rim are currently being collected by the US based
Fair Trade Federation.

A comprehensive collection of data about Fair Trade
producers is another important task ahead. Much
research has been carried out to assess the impact of
Fair Trade on producers in developing countries but
so far there is no clear methodology as how to best
quantify this impact. And while we know that many
women are involved with Fair Trade, particularly in
the production of handicrafts, we do not have a sys-
tematic analysis of the impact on the lives of women
which would enable the Fair Trade movement to draw
conclusions for further improvements.

South-South Fair Trade, with Southern producers and
exporters increasingly selling their products on local
markets or to neighbouring countries, represents a
new stage in the evolution of Fair Trade. Estimations
show that Fair Trade sales in producing countries are
growing dramatically. How can this trend be sustained
and further developed?

These are only some of the many areas where further
investigation is needed. A systematic collection of all
research available would be a very useful first step.

The study also shows that Fair Trade is much more
than a business. It is an instrument to make poverty
history. The mission of the international Fair Trade
movement is that all trade should be fair. Our experi-
ence demonstrates that fair and responsible trading
relationships are possible. Based on this knowledge
we ask other companies to review their current way of
working and to incorporate fair principles into their
business practices. We also ask trade policy makers
to take the needs and concerns of small producers
into account. After several rounds of international
trade negotiations, the world trading system is still
deeply unfair and needs to drastically change if it
is to contribute to sustainable development and
poverty reduction.

FAIR TRADE IN EUROPE 2005

There are some lessons to be learned from Fair Trade
for trade policy making, such as the need to protect
and support the weaker partners in the trading
relationship and to take the social and environmental
conditions of production into account in trade ne-
gotiations, in order to avoid a constant race to the
bottom in the global market place.

For the first time, this research was jointly carried out
by four international Fair Trade associations, namely
FLO (Fairtrade Labelling Organizations), IFAT (Inter-
national Fair Trade Association), NEWS! (Network of
European Worldshops) and EFTA (European Fair Trade
Association). It demonstrates the increased collabo-
ration among these four associations who now have
a joint advocacy office in Brussels.

We are very grateful to the author of the survey,
Jean-Marie Krier, who patiently awaited and chased
the questionnaire responses of 126 organisations and
other contacts throughout Europe, and carefully col-
lected and evaluated all answers, filling in the remain-
ing gaps wherever possible. We are also grateful to
the Heinrich Boll Foundation who funded this survey
and with whom we hope to work on future projects.

Anja Osterhaus
Fair Trade Advocacy Co-ordinator



3 xecuTIVE SUMMARY

FAIR TRADE IN EUROPE: AN ONGOING SUCCESS STORY

With Fair Trade products now available from nearly
79,000 points of sales throughout Europe, the
concept of a fairer exchange between marginalised
producers in Africa, Asia and Latin America and con-
sumers in the industrialised countries has become
firmly grounded.

This survey collects data from national and interna-
tional Fair Trade organisations in 25 European coun-
tries and reveals that the annual aggregate net re-
tail value of Fair Trade products (labelled and
non-labelled) sold in Europe now exceeds € 660m'.
This is considerably over double the figure five years
ago, when it was estimated to be about €260m. The
increase of 154% over 5 years represents a sustained
average annual increase of about 20% per year.

Fair Trade has thus become one of the fastest grow-
ing markets in the world. About €120m of the
annual retail sales are generated through sales via
the Worldshops. There are now over 2,800 of these
specialist shops within Europe, stocking almost ex-
clusively Fair Trade products.

As pioneers of the Fair Trade movement they count
on the contribution of about 100,000 volunteers all
over Europe. In recent years many activities aimed
at professionalizing the Worldshops have been high-
ly successful.

In the 25 countries dealt with in this survey about
200 Fair Trade importing organisations contribute
to the Fair Trade market, by either supplying the tra-
ditional Fair Trade markets (i.e. Worldshops, church
and solidarity groups, etc.) or the commercial mar-
ket, or both. Many new companies have entered the
market in the last five years and -apart from a few
rare exceptions- older players have seen their turno-
ver increase substantially in the last few years.

The most significant part of the overall increase of
Fair Trade sales has been achieved with labelled prod-
ucts, particularly with coffee and bananas. There are
now Fairtrade labelling initiatives in 15 European
countries, including Spain, the latest newcomer. The
total value of products sold under Fair Trade labels in
14 European countries? is about €597m.

A large part of this growth would not have been
possible without a growing number of commercial
partners becoming involved through the Fairtrade
labelling schemes. Some of these partners have
invested heavily in bringing Fair Trade to their
national supermarkets. Today Fairtrade labelled
products can be bought in about 55,000 super-
markets all over Europe.

The market impact is becoming impressive.

In Switzerland 47% of all bananas, 28% of the flowers
and 9% of the sugar sold are now Fairtrade labelled.
And in the UK, a market with eight times the popula-
tion of Switzerland, Fairtrade labelled products have
achieved a 5% market share of tea, a 5.5% share of
bananas and a 20% share of ground coffee.

Much of the recent success is also due to increasing
cooperation between the traditional Fair Trade players
in Europe. Importing organisations, Worldshops and
labelling organisations have built up their inter-
national networks, and these networks are also
cooperating intensively at European and even global
level.

The situation of Fair Trade in Europe varies, with the
establishment of very new markets (especially in the
new Eastern EU-member countries) to countries with
very mature markets and organisations.

The situation also differs greatly depending on which
specific aspects are taken into account. Neverthe-
less, Fair Trade players identified the most important
challenges as follows®:

For the Worldshops, which represent the oldest pil-
lar of Fair Trade, the key challenges are:

e To identify further sources of growth by continuing
to professionalize the operations of Worldshops.

® To develop a well-balanced monitoring system in
order to gain credibility in the eyes of the con-
sumer.

® To find the right balance between their business
operations and the mission to provide space for
political action.

FACTS AND FIGURES ON FAIR TRADE IN 25 EUROPEAN COUNTRIES
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For the labelling organisations (the most recent
newcomers to the Fair Trade movement), the situa-
tion looks quite different:

e Firstly they will need to effectively manage their
considerable growth, which is likely to continue
for some time.

e Secondly, with more of the big players and multi-
nationals showing an interest in Fair Trade label-
ling, it will be crucial to find innovative ways to
co-operate with multinationals, yet still remain
critical where necessary.

e Thirdly, a balance needs to be found between the
desired need for standardization on the one hand,
and tendencies of overregulation from official
bodies on the other.

FAIR TRADE IN EUROPE 2005

Importing organisations, who
often find themselves situated
between competing demands
from producers on the one
hand and consumers on the
other, face the three fol-
lowing most important

market-oriented  chal-
lenges:
® The importance of

building greater brand
and company loyalty in
the face of increasing
competition.

® The need for importers
to identify new sources of
growth outside of the su-
permarkets.

® The need to further
strengthen cooperation be-
tween importing organisations
through the establishment of joint
activities.

Market research in most countries indicates
that public awareness of Fair Trade is increasing
and gaining wider appreciation.

Through the involvement of both the traditional Fair
Trade players (importers, Worldshops and labelling or-
ganisations) along with the increasing number of com-
mercial partners, prospects for continuing to deliver
positive benefits to Fair Trade producers are high.

The Fair Trade success story is obviously destined
to continue for a while yet!

1 Most detailed figures that go into this aggregate figure refer to the finan-
cial year 2004, i.e. ending between 1 July 2004 and 30 June 2005

2 Without Spain, where the label was launched in October 2005 only

3 See the respective chapter for more details



Table 1: Five years of Fair Trade dynamics in Europe: A statistical overview

Importing organisations

Paid staff (full-time equivalent)

Importing organisations 746 851 + 14
Worldshops associations 32 107 + 234
Labelling organisations 71 113 +59
TOTAL 849 1,071 + 26

Education / PR / marketing, in 000 €

Importing organisations 5,600 11,400 + 104
Worldshops associations 1,000 1,700 +70
Labelling organisations 3,500 5,100 + 46
TOTAL 10,100 18,300 + 81

All Fair Trade products, in 000 €
Net retail value, estimate

Remarks

1. All figures are minimum figures as they do not
include those organisations which have not con-
tributed.

2. It is important to understand that in many cases
the above comparisons do not refer to the same
sample, organisations included in 2001 are not
necessarily included in 2005 and vice versa, de-
pending on the willingness of the organisations
to contribute to this survey.

260,000

660,000

+ 154

3. More details can be found in the country chapters
and in Annex 2, which gives the exact breakdown

of the above figures at national level.

4. For a comprehensive understanding of the above
figures see the explanations given in Annex 3.

4 As presented in the “Fair Trade in Europe 2001" edition

5 In general these figures relate to 2004, i.e. the financial year ending
between 1 July 2004 up till 30 June 2005; in a few exceptional cases

figures are from 2003

FACTS AND FIGURES ON FAIR TRADE IN 25 EUROPEAN COUNTRIES
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JIZAPPING FAIR TRADE IN EUROPE

A: NUMBER OF WORLDSHOPS (0CTOBER 2005)

NOTES

- Norway: 0

- For the 9 countries not
listed in the table ((Z,
GR, HU, LV, LT, MT, PL,
SK and SL) figures are
not yet available as Fair
Trade is just about to
start there. See the
respective country
chapter for more details

France

Po
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B: SUPERMARKETS SELLING FAIR TRADE PRODUCTS (0CTOBER 2005)

NOTES

- Portugal, Spain, Sweden:
figures not available 23.000

- For the 9 countries not
listed in the table (CZ,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not
yet available as Fair Trade
is just about to start
there. See the respective
country chapter for more
details

Po
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C: PAID STAFF IN FAIR TRADE ORGANISATIONS (FULL-TIME EQUIVALENTS - OCTOBER 2005)

NOTES
- Staff employed in 246

- For the 9 countries not

12

individual Worldshops
not included

listed in the table (CZ,

GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Just about to start there.
See the respective country
chapter for more details

ZI.

Lu_xemb rg

France
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D: TURNOVER IMPORTING ORGANISATIONS IN 000 € (0CTOBER 2005)

NOTES 59.556

- Luxembourg: direct imports
by Worldshops

- Norway: 0

- For the 9 countries not
listed in the table (CZ,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Just about to start there.
See the respective country
chapter for more details

Finland

France
Po
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E: TURNOVER WORLDSHOPS IN 000 € (OCTOBER 2005)

NOTES

- Italy: figures not
available

- Norway: 0 30,340

- For the 9 countries not
listed in the table (CZ,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Just about to start there.
See the respective country
chapter for more details

12,262

Pori
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F: RETAIL VALUE LABELLING ORGANISATIONS IN 000 € (0CTOBER 2005)

NOTES
- Portugal, Spain: not
applicable 206,289
- For the 9 countries not
listed in the table ((Z,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Jjust about to start there.
See the respective country
chapter for more details

°
B

" 5 7,700

RS Finland
if Koy 4,540
%4 Norway

&
136,028 12,000

(’;4 k

35,000
Netherlands

Po

FACTS AND FIGURES ON FAIR TRADE IN 25 EUROPEAN COUNTRIES 15




G: NUMBER OF LICENSEES (0CTOBER 2005)

178

NOTES

- Italy: not available

- Portugal: not applicable

- For the 9 countries not
listed in the table ((Z,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Jjust about to start there.
See the respective country
chapter for more details
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H: EXPENDITURES ON PR, EDUCATION AND MARKETING IN 000 € (0CTOBER 2005)

NOTES

- For the 9 countries not
listed in the table (CZ,
GR, HU, LV, LT, MT, PL, SK
and SL) figures are not yet
available as Fair Trade is
Jjust about to start there.
See the respective country
chapter for more details

Netherlands

France

Po
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PART ONE

Facts and Figures
on Fair Trade in Europe



1.1. WHAT IS THE OBJECTIVE OF THIS STUDY?
The objective of the survey is to provide a com-
prehensive up-to-date overview of the extent, the
structure, the activities and the impact of the Fair
Trade movement in Europe (including the effects
of Fair Trade labelling initiatives) on the European
mainstream market.

1.2. WHO IS BEHIND THIS STUDY?

This survey was commissioned by FINE, the infor-
mal coordination of the four international Fair Trade
networks: Fairtrade Labelling Organizations (FLO),
International Fair Trade Association (IFAT), Network
of European Worldshops (NEWS!) and European Fair
Trade Association (EFTA).®

1.3. WHICH COUNTRIES ARE COVERED

BY THIS STUDY?

This survey, the fourth of its kind, covers 25 coun-
tries compared with 18 countries in 20017, 16 in
1998 and 14 countries in 1995.

Countries included are all those 23 EU member coun-
tries where Fair Trade activities can be found (i.e.
the 25 member states minus Cyprus and Estonia)
plus Norway and Switzerland.

The Czech Republic, Hungary, Latvia, Lithuania,
Poland, Slovakia and Slovenia appear for the first
time.

1.4. WHAT KIND OF ACTIVITIES

ARE CONCERNED BY THIS STUDY?

Because Fair Trade began as a decentralized move-
ment, it is inevitable that for many years there has
been a variety of definitions of Fair Trade around.

A first definition that was shared by all the main
players was adopted in April 1999 at the FINE level,
i.e. between the four most important international
Fair Trade networks.

This first definition of Fair Trade was fully revised
and agreed upon in October 2001.
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1.5. WHICH CATEGORIES OF PRODUCTS ARE

CONCERNED BY THIS STUDY?

This report concentrates on two categories of

products:

e Goods imported and sold by Fair Trade organisa-
tions members of the FINE networks (mainly im-
porting organisations and Worldshops) according
to Fair Trade criteria, sourced mainly from small-
scale producers.

® Goods imported and sold commercially with the
Fairtrade label, indicating that the conditions of
trade for these products have been certified by an
independent organisation as meeting their crite-
ria and standards.

The research does not include wholesalers and retail-
ers whose claim to trade fairly cannot be substanti-
ated through a guarantee or independent monitor-
ing or certification scheme.

1.6. HOW WAS THIS SURVEY CONDUCTED?
A separate questionnaire was developed for each of
the four different types of organisations:

e the importing organisations;

e the national Worldshops associations;
e the labelling organisations;

e the international networks themselves.

The organisations were identified and contacted via
the membership lists of the four international Fair
Trade networks working in Europe, namely FLO, IFAT,
NEWS! and EFTA. In countries with sparse contacts,
some private persons were contacted along the
institutional contacts to help with identifying other
or new potentially relevant organisations.

The questionnaires were sent via e-mail to a total of
126 organisations and persons at the end of March
2005.

75 questionnaires out of the 126 were finally re-
turned®. One reason for the relatively low turnout
and the slow response might be the high workload
on most people involved in Fair Trade as well as the
ever-growing number of studies, researches, question-
naires, etc. in which the Fair Trade organisations are
asked to cooperate.



The organisations which returned the questionnaire
are all listed in Annex 1. The returned questionnaires
represent 35 importing organisations®, 13 Worldshops
associations, 13 labelling organisations'® and 4 inter-
national networks, as well as 10 organisations and
private persons from the new EU-member countries.

Basic facts and figures are presented in a table for
each of the country chapters. A condensed overview
of this information is presented in Table 1 (see execu-
tive summary), and a more detailed summary table is
available as Annex 2.

Data contained in this survey generally reflect the
situation in the different countries as per summer
2005.

6 See below for more details

7 In comparison with figures from the 2001 edition (they mostly referred
to the years 1999 or 2000) it will read “five years ago”; the 2001 edi-
tion was prepared by Jean-Marie Krier on behalf of EFTA — the European
Fair Trade Association — under the title “Fair Trade in Europe 2001.
Facts and Figures on the Fair Trade sector in 18 European countries”;
the previous editions can all be downloaded from EFTA’s website
www.eftafairtrade.org

8 Five years ago this figure was 59 out of 76

9 Although Ctm altromercato from Italy and claro fair trade from Switzerland
are importers and Worldshops associations at the same time, they have
been counted as importers only

10 The only one missing out was Fairtrade-TransFair Italy

Definition of Fair Trade:

Fair Trade is a trading partnership, based
on dialogue, transparency and respect, that
seeks greater equity in international trade.
It contributes to sustainable development
by offering better trading conditions to, and
securing the rights of, marginalised produc-
ers and workers — especially in the South.
Fair Trade organisations (backed by con-
sumers) are actively engaged in supporting
producers, in awareness raising and in cam-
paigning for changes in the rules and prac-
tices of conventional international trade.

The essence of Fair Trade

Fair Trade’s strategic intent is:

deliberately to work with marginalised
producers and workers in order to help
them move from a position of vulner-
ability to security and economic self-
suﬂiciency;

to empower producers and workers as
stakeholders in their own organisations;
actively to play a wider role in the global
arena to achieve greater equity in inter-

national trade.

FINE, October 2001
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2.1. FAIR TRADE ORGANISATIONS

There are four types of established Fair Trade organi-
sations, which all assume different roles within the
trading chain from producers in the South to con-
sumers in the North.

Producer organisations cultivate or produce a wide
variety of marketable products (food products like
coffee, cocoa, tea, fresh and dried fruit, spices, etc.
as well as a wide variety of handicrafts including
baskets, glassware, jewellery, musical instruments,
toys, etc.) and export them to the consumer coun-
tries. The producers are at the very heart of the Fair
Trade system.

Fair Trade importing organisations buy products
from producer organisations at a “fair price”*'. In
their respective home countries the importing or-
ganisations operate as wholesalers or retailers, or
sometimes as a combination of both.

Importing organisations assist their producer part-
ners in many different ways: they advise them on
product development; they help them with skill and
management training or offer them additional sup-
port in difficult economic and social conditions.

In their home markets they sell the products through
a wide variety of different channels: often through
specialist shops (“Worldshops”) and local groups or
representatives. Many of them also use other chan-
nels such as commercial stores, organic or whole
food shops, gift shops, supermarkets, mail order
catalogues, or internet-based online shops. Some
are also active in the catering market.

They initiate or participate in campaigns aimed at
raising consumer awareness on North-South issues.
They promote Fair Trade as an alternative to the un-
fair practices of international trade and lobby for
change at the political level. For this advocacy work
they link up with a wide variety of organisations
working on related issues (development NGOs, aid
agencies, education centres etc.).

Worldshops are specialist shops for Fair Trade prod-
ucts. They sell Fair Trade products to consumers, but
they also organise informative and educational Fair
Trade promotional activities for the public. They en-
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courage their customers to join campaigns on North-
South issues and to lobby their local and/or national
decision-makers.

Worldshops are run mainly by locally based associa-
tions of dedicated people. Although they generally
organise their activities in a business-like way, they
take pride in the fact that they are “not-for-profit”
organisations. In most Worldshops, volunteers do
most of the work.

In most countries the Worldshops have formed
national associations to facilitate regular cooperation
and communication. Many of the shops are support-
ed in a variety of ways by local solidarity groups.

Fairtrade labelling initiatives: the success of Fair
Trade in recent years can be attributed to the de-
velopments which have taken place within Fairtrade
labelling, allowing many commercial companies to
become new Fair Trade partners.

The first Fairtrade labelling scheme was developed
under the name “Max Havelaar” in the Netherlands
in 1988. This example has since been followed in
many other countries, mainly throughout Europe and
North America. Today there are 20 national labelling
initiatives around the world (the latest initiatives
being in Mexico and Spain) responsible for promot-
ing and licensing the Fairtrade label in their respec-
tive countries. The Fairtrade label guarantees that a
particular product conforms to Fair Trade standards
and contributes to the development of disadvan-
taged producers and workers.

The initiatives are known, amongst others as Max
Havelaar, TransFair and the Fairtrade Mark. These
initiatives are generally developed and sustained by
broad coalitions of concerned organisations (devel-
opmental or environmental NGOs, church organisa-
tions, trade unions, consumer organisations etc) who
commit themselves to introducing labelled products
into mainstream sales outlets such as supermarkets,
the catering business and public institutions.

Under their worldwide umbrella organisation “Fair-
trade Labelling Organizations International” (FLO?)
the national initiatives are continuously extending
the Fairtrade labelled product range. This is im-



portant because it creates new opportunities for
producers of existing products and it also allows
new producers and workers to join the Fair Trade
system.

2.2. FAIR TRADE RELATED ORGANISATIONS
Apart from the organisations mentioned previously,
there are many others which also have links with
Fair Trade:

e STEP and Rugmark are two specialist labelling or-
ganisations dealing with labour conditions in the
worldwide carpet industry. Although they have a
single-product focus only, they largely share the
same beliefs and make use of the same instru-
ments as the Fair Trade labelling organisations in
order to convey their message.

The Flower Label Program (FLP) also falls within
the same category.

e Organisations which aim to help producers to meet
European market requirements through providing
consultancy services, help with product develop-
ment and skills training etc. They may be part of
a traditional Fair Trade organisation or be a sepa-
rate legal entity, for example Traidcraft Exchange
for Traidcraft plc in the United Kingdom.

® NGOs directing some of their awareness-raising
activities towards responsible consumerism or
fairer trade rules and practices between the North
and the South. The internationally active “Clean
Clothes Campaign” is one example, working to-
wards improving labour conditions and empower-
ing workers in the global garment and sportswear
industry.

Many of these organisations are in such close col-
laboration with Fair Trade that they have recently
opted to become members of IFAT, the International
Fair Trade Association.

Last but not least, it is worthwhile mentioning that
the extraordinary growth of the established Fair
Trade sector would not have been possible without
the adequate means to finance this growth.

Financing organisations with a relatively strong
commitment to Fair Trade such as Triodos Bank,

Oikocredit and Shared Interest have all proved very
helpful in this context.

Triodos Bank, with its headquarters in Zeist in the
Netherlands, is a pioneering force in the world of
sustainable banking and has offices in the Nether-
lands, Belgium, the United Kingdom and Spain.

The bank provides transaction-based finance to Fair
Trade or organic producer organisations in develop-
ing countries or Central and Eastern Europe. The aim
is to enable them to export their products directly
and at a fair price. The volume of credits given is
based on a certain percentage of the export con-
tracts of, for example, coffee, tea or other Fair Trade
products. Organisations wishing to apply for trading
finance need to be registered with FLO or need to be
engaged in certified organic production.

Oikocredit’s funding consists primarily of sharecapi-
tal (€226m December 2005) provided by a network
of 600 institutional and 23,000 individual investors
from all over the world. Based on Oikocredit’s inter-
national network of 11 regional offices, 18 country
offices and the headquarters in the Netherlands,
Oikocredit provides different types of financing to
cooperatives and finance institutions as well as to
small and medium-sized enterprises.

During the UN Year of Microcredit 2005, Oikocredit
attracted special attention at international level,
being the world’s largest source of private finance
within the micro-financing sector, with an active
investment portfolio of more than €160 million of
which €107 million outstanding (December 2005)
in micro-finance institutions in Africa, Asia and Lat-
in America. This enables local partner organisations
to provide the economically poor with micro-loans
so that they can create their own jobs and income.

Oikocredit is also actively involved in Fair Trade
financing. In December 2005, Oikocredit had €11.2m
of outstanding credits provided to either Fair Trade

11 Fair Trade producers receive a “fair price” for their products. This price
is mutually agreed between Fair Trade producers and buyers with the
objective of providing a living wage and of covering the costs of sustai-
nable production (all production costs are taken into account). For the
Fairtrade labelled products, this also implies the setting of a minimum
price.

12 See below for details
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producer organisations in the South or importers/
wholesalers. This represented some 5% of the
organisation’s total loan portfolio.

Shared Interest, based in Newcastle Upon Tyne in
the United Kingdom, is a specialist in Fair Trade
financing. It has over 8,000 members and a total
share value of more than €30m. Its sole aim is to
provide credit to Fair Trade organisations through its
Clearing House and through providing loans.

Membership of the Clearing House is open to both
buyer and producer members of IFAT and producers
certified by FLO. In 2004 Shared Interest had 365
producer organisations receiving payments worth a
total value of over €28.5m.

2.3. FAIR TRADE'S COMMERCIAL PARTNERS
The labelling schemes have attracted many commer-
cial companies to Fair Trade. Aided by the guidance
and services of the national labelling initiatives as
well as by FLO-Cert, the international certification
body, these schemes have become one of the main
driving forces behind the enormous growth of the
past five years.

Some of them, like the Co-op chains in the UK,
Switzerland and Italy, have been making impressive
efforts to expand the Fair Trade market. In many cases
these new commercial partners have invested vast
amounts of time and money in promoting Fair Trade,
often with a great deal of success and consequently
bringing enormous benefits to producers.

There are now approximately 500 commercial ex-
porters, importers, processors and distributors
registered with FLO-Cert and a further 500 licensees
of the national initiatives brought to Fair Trade via
the labelling scheme. Many of the big European
distributors and supermarket chains such as Auchan,
Casino, Cora, Monoprix and Leclerc in France and
Metro, Rewe, Edeka, Spar/Eurospar, Karstatdt/Hertie,
Kaiser's Tengelmann in Germany, are now Fair Trade
commercial partners.

In many cases, market success would not have been
possible without specific companies moving in to
bridge the gap between Fair Trade producers and
supermarket customers. Companies like AlterEco (in
France), AgroFair (in the Netherlands), CaféDirect
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and the Day Chocolate Company (both from the UK)
have been highly successful at bridging this gap.

An interesting new development, where commercial
partners start switching their whole product line to
meet Fair Trade standards can be seen in markets
where the Fairtrade labelled product range is already
well developed. In Switzerland for example, Co-op,
one of the two big players in the Swiss retail food
market, has decided to sell all of its bananas under
the Max Havelaar label. In the UK the Co-op Group
supermarkets have switched a 100% of their choco-
late range to Fair Trade; Marks & Spencer’s in-store
cafés sell 100% Fair Trade coffee, as does the AMT
chain of over 35 coffee bars.

2.4, INTERNATIONAL FAIR TRADE ORGANISA-
TIONS IN EUROPE

Four multinational Fair Trade organisations are cur-
rently active in Europe:

IFAT (International Fair Trade Association)®* was
established in 1989. It is a global association of
nearly 300 organizations in over 60 countries, who
have the concept of Fair Trade at the heart of their
mission and at the core of what they do. Members
are producer co-operatives and associations, export
marketing companies, importers, retailers, national
and regional Fair Trade networks and Fair Trade Sup-
port Organisations.

Approximately 65% of the members are based in
the South (in Asia, Africa and Latin America) with
the rest coming from Europe, North America, Japan,
Australia and New Zealand.

IFAT’s mission is to improve the livelihoods and well
being of disadvantaged producers by linking and
promoting Fair Trade Organizations and speaking out
for greater justice in world trade. IFAT’s core fields
of activities are:

® Developing the market for Fair Trade. It does so by
providing information on market opportunities to
members, organizing workshops and acting as an
information point. On the IFAT website and in the
Catgen (Catalogue of Catalogues) on line data-
base, buyers can look for Fair Trade producers and
products. IFAT members also jointly participate in
international trade fairs.



® Building trust in Fair Trade. In order to build trust
in Fair Trade, IFAT operates a 3 tier monitoring sys-
tem consisting of self-assessment, mutual review
and external verification. This system is acces-
sible, participatory and cost effective. Members
who have successfully completed their self-as-
sessment can use the FTO Mark (the “Verification
of true Fair Trade Organizations”).

® Speaking out for Fair Trade. With the “Global Jour-
ney” a banner showing the FTO Mark is being car-
ried around the world to spread the Fair Trade
message and to call for greater equity in interna-
tional trade. Setting off in January 2004 from one
of the poorest districts in Mumbai (India), the
Global Journey passed through Asia, Latin America,
North America and Canada and is continuing its
journey through Africa and Europe.

e Providing networking opportunities through or-
ganizing a global conference every two years (in
2005 it took place in Quito, Ecuador), as well as
regional conferences in the years in between.

e Empowering the regions. The 3 Southern regions
have a formal legal status and secretariat: AFTF
(Asia Fair Trade Forum), COFTA (Cooperation for
Fair Trade in Africa) and Asociaci6n Latinoameri-
cana de Comercio Justo.

EFTA (European Fair Trade Association), established
in 1987, is an association of 11 importing organisa-
tions in 9 European countries.

The aim of EFTA is to support its member organisa-
tions in their work, encouraging them to cooperate
and coordinate. It facilitates the exchange of infor-
mation and networking, it enables the division of la-
bour and it identifies and develops joint projects. It
does this by organizing meetings between members
(on food, handicrafts, marketing, management) and
by circulating relevant information to them.

It also maintains a database of EFTA suppliers called
Fairdata. EFTA has an office in Brussels which is
responsible for the execution of the Fair Procura
project, co-financed by the European Commission.
The aim of this project is to make public authorities
and institutional buyers locally active within the
sustainable development framework.

NEWS! (Network of European Worldshops), estab-
lished in 1994, is a network of 15 national associa-
tions of Worldshops, representing about 2,400 shops
in thirteen countries. Italy and Switzerland both
have two member organisations in NEWS!

The network facilitates cooperation and network-
ing between its members by providing information
(NEWSletter, website, workshops, etc.) and by organ-
ising a bi-annual European Worldshops conference.
It develops and coordinates European-wide cam-
paign activities and provides members with the ma-
terials needed to participate. The newest campaign
under the title “Stand Up for Their Rights!” is about
exploitative child labour and runs from May 2005 to
July 2007. Worldshops in 11 European countries are
participating in this campaign.

FLO (Fairtrade Labelling Organizations Inter-
national), established in 1997, is a network of
20 national label initiatives. Fairtrade labelling or-
ganisations exist in 15 European countries as well
as in Canada, the United States, Mexico, Japan and
Australia/New Zealand.

FLO is one of the biggest international certification
organisations that focus on social and environmen-
tal issues. It reqularly inspects and certifies about
420 producer organisations in 50 countries in Africa,
Asia and Latin America, encompassing approximately
800,000 families of farmers and workers.

FLO is made up of two organisations:

® FLO e.V. is a multi-stakeholder association involv-
ing FLO's 20 member organisations (or “National
Initiatives”), producer organisations, traders and
external experts. It develops and reviews standards
and assists producers in gaining and maintaining
certification in order to capitalize on market op-
portunities.

e FLO-Cert works with over 60 trained local inspec-
tors. FLO-Cert co-ordinates all tasks and processes
all information related to the inspection of pro-
ducers, trade auditing and certification. Operating
independently from any other Fair Trade interests,

13 Initially IFAT stood for “International Federation for Alternative Trade”
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it follows the ISO Standards for Certification
Bodies (ISO 65).

For historical reasons, Fairtrade labelling schemes
have been operating under different names (such as
Max Havelaar, TransFair or Fairtrade Mark) and differ-
ent certification marks for many years. In 2003 the
same label was adopted by all FLO National Initia-
tives (except Switzerland), and in many countries the
“Fairtrade” entitled label is already complementing
or even replacing the original name of the label. In
Austria, even the name of the organisation was changed
from TransFair Austria to FAIRTRADE Austria.

Since 1996, cooperation between these four interna-
tional networks has developed considerably. Under the
acronym of FINE (standing for the first letters of FLO,
IFAT, NEWS! and EFTA respectively) representatives
hold regular meetings to coordinate their work. FINE
is particularly involved in developing an integrated
monitoring system for the whole Fair Trade movement
and in advocacy work at the international level.

Since April 2004 FINE runs the Fair Trade Advoca-
cy Office in Brussels. Its role is to co-ordinate the
advocacy activities of the international Fair Trade
movement at both the European and the interna-
tional levels. The aim of the office is to step up
public support for Fair Trade and to speak out for
trade justice.

2.5. COOPERATION IN EUROPE

Fair Trade has taken up the challenge of European
integration and is improving cooperation within
Europe. Regular meetings at the European level,
between and within the four international networks,
help to foster a European approach to Fair Trade
activities and commitments.

In the last few years Fair Trade has expanded into
new countries, mainly in the eastern part of Europe.
The EU co-financed project “NEWS goes East!” co-
ordinated by NEWS! is one of the main focuses of
this expansion.

The overall aim of the project, which started in
August 2004, is to help organisations in the new EU
Member States' develop their own Fair Trade struc-
tures and strategies. This is being done through
an exchange of experience and expertise between
long-standing Fair Traders in the West and engaged
church organisations, environmental or development
NGOs and voluntary organisations in the new mem-
ber countries. Activities include the organisation of
seminars, the publication of a “Best practice hand-
book”, the setting up of a contact database and the
provision of internship opportunities in Fair Trade
organisations for interested people. In summer 2005
a new website was launched (www.newsgoeseast.org)
to make the details of the project available to as
broad a public as possible.

Table 2: International Fair Trade organisations in Europe (Summer 2005)

Established 1997 1989 1994 1987
Type of members National labelling | Producer org., National Importing
organisations importing org., Worldshops organisations

others associations

Members 20 in 280 in 15 in 11in

In countries 20 countries 62 countries 13 countries 9 countries

Members 15 in 63 in All All

In Europe 15 countries 12 countries

Head office Bonn, Germany Culemborg, Mainz, Maastricht,
The Netherlands Germany The Netherlands
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The European perspective has become vital for the
political activities and the further development of
Fair Trade organisations.

A perfect example of this growing cooperation is the
European Worldshops Day. Since it began in 1996,
the European Worldshops Day has become a major
highlight of Fair Trade activity within Europe (and
even outside Europe). Most of the Worldshops and
many importing organisations, from Ireland to
Austria and from Northern Sweden to Sicily, have
come together in order to participate in common
activities, which have successfully resulted in
increasing public awareness over the years.

In recent years this idea was transferred to a global
level by IFAT. Since 2002, the “World Fair Trade Day”
is celebrated each year on the second weekend in
May (see www.wftday.org).

Fair Trade organisations have realised that in order to
be effective in the political field, they need to relate
activities at national level to centralised activities at
the European level. Since its establishment in April
2004, the Fair Trade Advocacy Office in Brussels has
played a crucial role in promoting Fair Trade to the
European institutions, in speaking out for trade jus-
tice and in supporting national advocacy activities.

Although European policy-makers have repeatedly
recognized Fair Trade as an important tool for sus-
tainable development, poverty eradication and con-
sumer awareness®®, there is no EU-wide policy on
Fair Trade as of yet. In order to develop this type of
policy, the international Fair Trade movement pre-
sented its demands to European decision makers in
May 2005 and has since been lobbying for a public
recognition of Fair Trade and Fair Trade organisa-
tions, for a co-ordination of Fair Trade related ac-
tivities among the relevant services in the European
Commission and for fair purchasing policies.

Members of the European Parliament set up a work-
ing group on Fair Trade in late 2004 and organised
several events (including an exhibition, a conference
and a Fair Trade reception) in the European Parlia-
ment in cooperation with the Fair Trade Advocacy
Office. In July 2005 a petition requesting increased
availability and visibility of Fair Trade in the Euro-
pean Parliament buildings was signed by more than
400 Members of the European Parliament, their as-
sistants and other European Parliament staff.

One of the great successes is that the international
Fair Trade movement is now speaking with one voice
to European and international decision makers. For
the first time, a joint Fair Trade position on WTO
negotiations was presented to the World Trade Or-
ganisation’s 6th Ministerial Conference in Hong Kong
(December 2005). Other joint positions and decla-
rations were established for the reform of the EU
sugar regime (March 2005) and for the meeting of
the United Nations Conference on Development in
Sao Paolo (UNCTAD XI, June 2004).

Despite the growing cooperation at European and
international levels, the Fair Trade movement con-
tinues to be characterised by a wide diversity of
style, organisation, activity and focus. A major chal-
lenge for Fair Trade in the years to come will be to
integrate and implement this diversity into a strong
strategy at the international level.

14 The project does not include Cyprus and Malta and thus covers only 8 of
the 10 new EU Member States.

15 Relevant documents include the European Parliament Resolution on
Fair Trade, 0J C 226/73, 20.07.1998; the EC Communication on “Fair
Trade”, COM(1999) 619 final, 29.11.1999; and the reference to Fair
Trade in many EU official documents, such as the EC Communication
“Policy Coherence for Development - Accelerating progress towards
attaining the Millennium Development Goals”, COM(2005) 134 final,
12.04.2005; the Cotonou Agreement, Art.23 and the Compendium, the
EU Commodities Action Plan, COM(2004) 89 final, etc.
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IN EUROPE

3.1. FAIR TRADE IMPORTERS

In the 25 countries dealt with in this survey, about
200 importing organisations are involved in
the Fair Trade market. They range from very small
organisations, sometimes run by just one or two
dedicated people to the largest full-range!® Fair
Trade importers in the world i.e. gepa in Germany
and Ctm altromercato in Italy.

The importing organisations that responded to the
survey's questionnaire account for an aggregate net
turnover of over €229m excluding VAT.

Some €14 million or more are made by organisa-
tions which have not contributed to this survey,
but are nevertheless too important not to take their
turnover into account when analysing national situ-
ations, e.g. Eine-Welt-Handel in Austria, EL PUENTE
in Germany and Oxfam-Magasins du monde in
Belgium. Altogether these organisations represent
an overall net turnover of about €243m per annum.

Seven of the largest importing organisations have
an annual turnover exceeding €10m. Taken together
they have seen their sales figures increase in five
years from just over €92m to more than €167m in
2004, i.e. an increase of 80%.

FAIR TRADE MARKET DEVELOPMENTS

Most of the bigger importing organisations are
members of EFTA, the European Fair Trade Associa-
tion. Taken together the organisation’s 11 members
represent a net turnover of about €169m compared
to approximately €100m for 12 organisations five
years ago?. This turnover translates into a total re-
tail value of €196m for all goods sold by the EFTA
members during their financial year 2004.

3.2. FAIR TRADE RETAILERS

Fair Trade products reach the end consumer in many
ways but most significantly through the Worldshops
and the supermarkets.

There are about 2,800 Worldshops in Europe, out
of which nearly 2,400 are organised within NEWS!
Compared with the situation five years ago, this
number has not changed. The decrease of British
Worldshops due to the restructuring of Oxfam shops in
the UK was more than compensated by the growth in
the number of Worldshops in many other countries?.

The overall retail value of sales through Worldshops
reaches approximately €103m. Figures were provided
by 14 countries accounting for 2,354 shops. The av-
erage turnover per shop is thus €43,800. However,
there are large variations in turnover between coun-
tries and even within countries. Bigger shops can
reach a turnover of €121,000 compared to an aver-

Table 3: The Top European Fair Trade importers

Organisation®’ Country Turnover financial year 2004 | Turnover five years ago®
gepa Germany 39.7 29.8
Ctm altromercato Ttaly 34.320 9.3
Cafédirect United Kingdom 25.2 12.0
Fair Trade Organisatie | Netherlands 20.7 15.9
Traidcraft United Kingdom 20.6% 12.4
Oxfam Fairtrade? Belgium 15.5 5.0
claro fair trade Switzerland 11.5 8.3
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Table 4: The impact of the Fairtrade

labelling organisations in Europe

net retail value | per capita
in 000€ in euros
United Kingdom 206,289 3.46
Switzerland 136,028 18.47
France 69,000 1.15
Germany 58,000 0.70
The Netherlands 35,000 2.15
Belgium 20,000 1.92
Italy 20,000 0.35
Austria 15,781 1.94
Denmark 12,000 2.22
Finland 7,700 1.48
Sweden 5,480 0.61
Ireland 5,000 1.24
Norway 4,540 0.99
Luxembourg 2,000 4.43
TOTAL 596,818 1.51

age of €13,000 for the smallest shops in French-
speaking Belgium?.

In top locations in big cities, Worldshops can easily
receive an annual turnover of €250,000 or more?°.

Assuming that the remaining 500 shops in Europe
attain 80% of the calculated average (just to be on
the cautious side), we arrive at an estimated to-
tal net retail value of over €120m for all European
Worldshops?.

Thanks to the Fair Trade labelling schemes, Fair
Trade products are now available in about 57,000
supermarkets throughout Europe.

Other retail channels are local solidarity groups,
organic food shops, whole food shops, independ-
ent commercial stores and institutional clients such
as schools or local administrational organisations.
They represent about another 20,000 selling points
where Fair Trade products are directly available for
consumption.

The development of the Internet has opened up new
ways of delivering products to consumers and many
organisations have put into place user-friendly on-
line shopping facilities or sophisticated business-to-
business order systems.

3.3. FAIRTRADE LABELLING

Since 1988 the market for Fair Trade products in Eu-
rope has changed considerably. There are now label-
ling initiatives in 15 European countries, including
the latest newcomer Spain. These have been instru-
mental in extending the market for Fair Trade by
introducing the Fair Trade concept to supermarkets
and other commercial outlets.

More complete information is available for the sales
of Fairtrade labelled products than for non-labelled
products. The total for products sold under Fair-
trade labels in 14 countries is about €597m. The
average per capita consumption per year of Fair Trade

16 i.e. an organisation importing both a great variety of handicrafts and
food products

17 See the country chapters for more details on the different organisa-
tions

18 2004 figures relate to the financial year ending in the period from 1
July 2004 up to 30 June 2005

19 As presented in the “Fair Trade in Europe 2001” edition

20 This figure relates to the 2003 financial year

21 Idem

22 Oxfam Fairtrade, Belgium; 2001 figures are from Oxfam-Wereldwinkels

23 Oxfam GB has left; see also country chapter on UK

24 Up until this point, a large proportion of the Oxfam shops were heavily
involved in Fair Trade and could easily be considered as Worldshops.
However, this has now changed. Today Oxfam GB runs a network of
about 700 shops in the UK, with a very strong focus on reselling second
hand products. Some 450 of them continue to sell Fair Trade products,
but only a certain range.

25 These are the 2004 figures for the so-called MM+ and MM4 shops res-
pectively

26 Examples are the shops in the Citypark shopping mall in Graz, Austria,
or the one near St. Stephen’s Cathedral in Vienna, Austria

27 80% of 43,800 gives 35,000 multiplied by 500 shops is €17.5m that
have to be added to €103m

28 The figure for TransFair-Italy is from 2003
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products for these countries is €1.51, with huge
variations between a minimum level of consumption
in Italy (€0.35) and the maximum level of €18.47
in Switzerland. In the following table, Luxembourg
ranks second and the United Kingdom third.

In countries where Fairtrade labelling organisations
are active, market research surveys are used regular-
ly to assess market potential and to evaluate market
performance.

In general, knowledge of the Fairtrade label seems
to be steadily increasing, in certain cases reaching a
level of awareness that would not have been imagi-
nable a few years ago.

For instance, surveys done in 2005 showed that 74%
of the French population seem to understand the
Fair Trade concept, and that 50% of the adult popu-
lation in the UK recognise the Fairtrade Mark.

In general, higher percentages of public awareness
usually reflect the maturity of the Fair Trade market
in a particular country.

Ultimately, the impact of labelling can only be
measured by the market share achieved for a par-
ticular product. Most figures still fall far short of the
supposed market potential and thus reflect one of
the future challenges for Fair Trade: to really become
mainstream.

Top performers like Max Havelaar in Switzerland
and the Fairtrade Foundation in the UK are not only
highly successful in penetrating the coffee and ba-
nana market but have also achieved the highest
market penetration of Fair Trade products in main-
stream retailing in other product ranges too. Their
success demonstrates the potential for Fair Trade in
other European countries.

Table 5: Market shares of Fairtrade labelled coffee?® and bananas
in 14 European countries

Coffee vellable | agee | anemes e |
United Kingdom 20.0 1.5 Switzerland 47.0 15.0
Switzerland 6.0 3.0 United Kingdom 5.5 <1.0
Austria 2.3 0.7 Finland 5.0 n/a
Denmark 2.0 1.8 Belgium 4.0 0.6
Ireland 2.0 0.5 Austria 2.7 n/a
Belgium 1.7 1.0 Sweden <1.0 1.8
Germany 1.0 1.0 Denmark 0.9 2.0
Sweden <1.0 0.8 Norway 0.6 n/a
Norway 0.9 0.3 Ireland 0.5 n/a
Finland 0.4 0.3 The Netherlands n/a 4.2
Luxembourg n/a 3.3 Luxembourg n/a 4.0
The Netherlands n/a 2.7 Ttaly n/a 1.2
Ttaly n/a 0.1 Germany n/a <1.0
France n/a 0.1 France n/a n/a
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Table 6: Market shares of top performing labelling organisations

;:'a‘l;/l:et share Bananas Coffee Flowers Honey Sugar Tea
Switzerland 47.0 6.0 28.0 14.0 9.0 5.0
United Kingdom 5.5 20.0 n/a n/a n/a 5.0

It is clear that this impressive market success has
started to concern some of the global players, who
are loosing market shares to their Fair Trade com-
petitors. Many, such as McDonalds, Dole, Chiquita
and Nestlé are exploring ways of how to satisfy the
ever increasing demand for products that are made
under ethical and sustainable conditions. Some of
them have chosen to work with Fairtrade labelling
while others are developing alternative schemes
with lower standards.

3.4. AWARENESS RAISING AND CAMPAIGNING
Fair Trade would not be what it is without its incred-
ible variety of awareness-raising and campaigning
activities on behalf of excluded and disadvantaged
producers. More than €18.3m is spent annually on
education, public relations and marketing (€11.4m
by importing organisations, €1.7m by Worldshops
associations, and €5.1m by labelling initiatives)*,
the biggest share being spent by Fair Trade organisa-
tions in the United Kingdom.

The Oxfam organisations in Belgium staged 300 dif-
ferent activities around the “Fair Play? Fair Pay! -
Olympic campaign for labour rights” in 2004. The
campaign culminated in a big party in Brussels to
celebrate 40 years of Oxfam in Belgium.

The Italian Ctm altromercato launched a campaign
on banana workers’ rights in May 2005.

The aim is to inform the public about the denial of
worker and consumer rights, the environmental costs
of the conventional banana market and on possible
ways to change this®.

Within the last ten years, Fair Trade campaigning
activities have gone beyond the national level. One
initiative is often duplicated in several countries (for
example the Fair Trade Town scheme which operates
in the UK, Ireland and Belgium) or the Fair Trade
weeks/fortnights which are now organised on an an-
nual basis in France, the UK, Ireland and Germany, to
name but a few. In some cases many organisations
also join forces to work together on a common is-
sue. This is regularly the case in the international
campaigns coordinated by NEWS!. It also applies to
the “Make Trade Fair” campaign strongly supported
by Oxfam organisations all over the world, some of
them being also important Fair Trade players, like in
Belgium and in Spain.

3.5. FIVE YEARS OF FAIR TRADE DYNAMICS
IN EUROPE: A STATISTICAL OVERVIEW

The substantial growth of the Fair Trade sector has
also had a positive effect on job creation within
this field. Today importing organisations, Worldshop
associations and labelling organisations together
offer more than 1,070 full-time paid jobs. Along
with an estimated 450 more full-time equivalent
jobs in the Worldshops. Fair Trade organisations in
Europe provide more than 1,500 job opportunities
for dedicated people wishing to bridge the gap
between business thinking and ethical values. In the
last five years, 250 new jobs have been created.

29 Ground coffee only; the market shares for instant coffee are much
lower

30 As presented in the “Fair Trade in Europe 2001” edition

31 The figures for 2001 were 10.1 for the total and 5.6, 1.0 and 3.5
respectively

32 Many more examples can be found in the country chapters
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Nevertheless, most of the work in the traditional
Fair Trade sector, especially in Worldshops and soli-
darity groups is still carried out by volunteers. It is
estimated that there are about 100,000 volunteers
who are actively involved in the Fair Trade sector
in Europe, with Germany accounting for half of
this volunteer workforce alone, followed by the
Netherlands with some 12,000 regular volunteers. In
Flanders (Belgium), 1 out of 6000 inhabitants is a
Fair Trade volunteer.

In the end it is the everyday choices of consumers
which determine the success of Fair Trade. Perform-
ance of the Fair Trade market is at this point best
measured by the value of Fair Trade products sold to
the final consumers.

What is the current retail value of all Fair Trade
products (both labelled and non-labelled) sold in

32  FAIR TRADE IN EUROPE 2005

Europe in one year? The answer to this
question involves several dimen-
sions:

1) The retail value of labelled
products provided by the
labelling  organisations,
is reported to be around
€597m. Labelling howev-
er applies almost exclu-
sively to food products.

2) Non-labelled handi-

craft  products sold

through the traditional

Fair Trade channels,
i.e. mostly through the
Worldshops, have to be
added to this figure. It
is reasonable to estimate
the non-food share in an
average Worldshop to be at
least 50% of total sales®.

This translates into about
€60m of non-food sales through
Worldshops in Europe, i.e. 50% of
the above €120m of total sales.

The sum of these non-overlapping turnover
figures leads to a figure of €657m. This figure
is a minimum. It includes neither non-labelled food
products sold in Worldshops (for example spices,
alcoholic beverages, and other yet-to-be-labelled
foods) nor does it take into consideration non-food
products sold through channels other than World-
shops.

In conclusion it can be stated with certainty that
the annual aggregate net retail value of Fair Trade
products (labelled and non-labelled) sold in Europe
through alternative channels and supermarkets
exceeds €660m per annum. Compared with the
€260m of five years ago this reflects an increase
of 154%3.

33 For a sample of 756 worldshops from 4 countries where detailed figures
are available, the overall average share of handicraft sales is 61.4%;
national average percentages vary a lot from 35% in the French-
speaking parts of Switzerland up to 75% in the Dutch world shops

34 See the 2001 edition “Fair Trade in Europe 2001: Facts and Figures on
the Fair Trade sector in 18 European countries”, p. 21



Fair Trade came into existence more than four dec-
ades ago. But only recently, due to its considerable
success in recent years, has it managed to estab-
lish a concrete position in the mainstream market.
Although this is something to be praised, it also
leads to many new challenges.

The situation still varies largely between countries.
For Fair Trade «newcomersy, like the Eastern European
countries or Portugal and Greece, the situation is
totally different from that of the mature Fair Trade
markets in the Netherlands, Switzerland or the United
Kingdom.

And even within the same country the situation can
widely differ depending on the way in which it is
assessed. For example, the challenges faced by a
labelling organisation in a specific country may be
perceived in a totally different way by the national
Worldshops association in the same country.

It is therefore helpful to rely on data collected at
the international level and which is substantiated by
data originating from single organisations®.

The Worldshops represent the longest-standing en-
tities of the Fair Trade setup.

From the available data, the following three chal-
lenges are apparent:

e Worldshops need to continue with programmes to
professionalize. This includes moving to better
locations, regulating opening hours, improving
the use of a common identity and paying person-
nel to complement and support volunteers. Ex-
amples from different countries show that “going
professional” often leads to Worldshop turnovers
doubling within a short space of a time. There is
still a tremendous potential for growth within the
Worldshops which needs to be materialised.

e Worldshops represent the strongest direct link be-
tween Fair Trade and consumers. The question of
credibility is therefore crucial. It is in the interest
of all Worldshops to ensure that they can give
their consumers a guarantee that all operations
along the supply chain are being carried out ac-
cording to Fair Trade standards. In a world where
an increasing number of competitors are claiming

THE CHALLENGES AHEAD

to practise “Fair Trade”, a well-balanced moni-
toring system will become indispensable.

e A considerable amount of Worldshop customers
are not only interested in purchasing attrac-
tive, ethical products but rather they perceive
the Worldshop as a point of communication and
networking from where they can get involved in
different campaigns. In some countries, like
Belgium or Italy, this dimension is essential to the
identity of the Worldshops. It is therefore impor-
tant that the Worldshops maintain the political
role that they play, as well as operating as a
business. The development of new campaigns at
European or worldwide level is therefore of great
importance.

For the labelling organisations the situation is very
different and they seem to be facing the following
challenges:

e Most of the labelling organisations have witnessed
an extraordinary expansion in recent years. The
introduction of new products has occurred in para-
llel with obtaining new licensees and tapping
new market opportunities. As the retail value of
products being sold under Fairtrade labels begins
(or continues) to soar, it will be important for
these organisations to manage their own growth
in the best possible way, i.e. coping with grow-
ing demands from outside, the need for more re-
sources in terms of personnel and finances, the
risk of becoming dependent on just a few very big
licensees, etc.

e The considerable growth in the Fair Trade mar-
ket has attracted the big multinationals active
in the worldwide food-sourcing sector. As Fair
Trade organisations often stem from movements
developed in clear and strong opposition to these
multinationals like Nestlé or Dole, it will be cru-
cial to find innovative ways to co-operate with
multinationals and still continue to maintain
a critical perspective wherever and whenever
they act to the detriment of people and/or the
environment. In this context it will also become

35 All the questionnaires forming the basis of this survey had one question
dealing with the challenges ahead
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necessary to develop strong and clear positions
on competing ethical schemes.

e The setting up of the labelling organisations has
made it necessary to cast long-standing practice
of Fair Trade organisations into clearly defined
regulations and standards. This has naturally
attracted institutions and bodies involved in
standard setting procedures. It will be important
for Fair Trade to find a good balance between
the desired need for standardization and the
potentially dangerous tendencies towards over-
regulation from official bodies.

The importing organisations are in general locat-
ed between competing interests, starting from the
needs and wishes of producer organisations, the
pressure for standardized approaches from the label-
ling organisations and the never-ending demands of
their buyers for new and more attractive products
with improved rebate conditions.

Among the challenges for importing organisations the
following three may be seen as the most important as
far as market-oriented activities are concerned>¢:

e With the increasing attractiveness of the Fair
Trade market many new players have entered the
scene. Under conditions of growing competition it
will become more and more important for importers
to sharpen their individual profile and thus build
greater brand and company loyalty.

e As competition in the supermarket sector will
continue to strengthen, importing organisations
should develop new sources for growth outside
of the supermarkets. For example Fair Trade cof-
fee shops or travelling public procurement fairs
could be organised, and money could be invested
to professionalize the Worldshops.

e last but not least, the importing organisations,
although competing offensively, need to further
strengthen their cooperation. This may involve
joint activities (e.g. in the context of national
Fair Trade weeks) or joint ventures (like setting
up jointly-owned companies)®” both at national
and international level. Co-operation helps to
maintain innovation and in a situation where
similar organisations find themselves under differ-
ent national market conditions, experiences can
be shared and consequently large savings can be
generated.
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An overarching challenge for everyone involved in
Fair Trade is presented by the natural ageing of a
movement which started in the 1970s and in which
many grass roots people of that time continue to be
actively involved.

Fair Trade will only survive if it succeeds to attract
younger people to take over and to further develop
what has been achieved so far.

Fortunately some organisations such as the Ger-
man Worldshop association are already taking up
this challenge with its EU co-financed project “The
World in a Shop - Worldshops mobilizing youngsters
for Fair Trade”, jointly undertaken with the Austrian
Worldshops association.

Last but not least the author of this study feels that
a lot could be gained if Fair Trade was to make posi-
tive use of all the research that is currently being
done at high schools, universities, research insti-
tutes and the like. The setting up of an interna-
tional Fair Trade Training and Research Centre®®
could significantly aid in bridging gaps between
theory and practice.

36 Producer-oriented activities are not being considered here

37 See information on Twin Trading in the country chapter on the United
Kingdom

38 In Austria preliminary steps are already being taken towards setting up
a so-called “Fair Trade Academy”
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AUSTRIA

THE STRUCTURE OF FAIR TRADE

EZA Fairer Handel (EZA Fair Trade), founded in
1975 with support of the Dutch SOS Wereldhandel
(now Fair Trade Organisatie), is by far the largest im-
porting organisation. It accounts for about 75% of
the sales of Austrian Worldshops and runs three flag-
ship stores of its own in Salzburg and in Vienna.

In the summer of 2005 EZA moved to a new com-
bined office and central warehouse building approxi-
mately 25 kilometres north of Salzburg. In the short
time since then the building has already received
many awards as a pioneering and highly energy-
efficient building. Solar panels, the heat from compu-
ter servers and natural body heat from the workers,
along with a bio-mass based heating serving as a
fallback system under conditions of extreme cold,
have replaced the use of fossil fuels.

The second largest organisation is Eine-Welt-Handel,
which formerly specialised in basket products but in
the last few years has considerably diversified their
product range once specialized mainly in handicrafts.
In the last years they have diversified their range
considerably and have now a wide variety of products
on offer. In 2001 Eine-Welt-Handel became the first
Fair Trade organisation in Austria to be changed into
a public company, with some shares being held by
producer organisations in India and Bangladesh
respectively. They manage a network of 13 franchise
shops in Austria and are expanding into the neigh-
bouring part of Southern Germany.

Both organisations arrange trips for workers in the
Worldshops to go and visit producer organisations in
the South, with follow up educational and promo-
tional work, benefiting the entire Worldshop move-
ment in Austria.

A few more organisations fulfil the Austrian Worldshops
association criteria for accreditation of suppliers to
Worldshops, among them CONA (very active in trans-
ferring solar drying technologies to small producer
groups to Central America under ,CONA solar”), LiCok
and dwp mensch + zukunft eG from Germany.

Austria has 100 Worldshops, of which 87 are mem-
bers of the ARGE Weltladen, the Austrian World-
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shops Association. The 13 franchise-bound shops
from Eine-Welt-Handel are not yet members of the
national association. Since 1995 all member World-
shops have operated under the same name and logo.
They also have a common marketing and communi-
cation plan and engage in many joint activities all
the year round.

Following the implementation of programmes to pro-
fessionalize the Worldshops during the early nine-
ties, the typical shop now has one paid part-time
coordinator working with a group of between 6 and
20 volunteers.

An increasing number of shops, including those in
Germany, are switching to a special computer plus
software package, developed by the shop in Saalfelden
with the support of the shops association®.

The association organises three national conferences
a year (some with more than 60 shops and 150 peo-
ple attending), coordinates regional networking be-
tween shops, runs training courses, interfaces with
the national media, coordinates European World-
shops Day events, etc.

The association has signed contracts of cooperation
with the recognized importers, leading to long-term
planning security on both sides.

Since 1993 FAIRTRADE Austria (formerly: TransFair
Austria) has been involved in bringing Fair Trade
products into the supermarkets. With the help of
23 licensees Fairtrade labelled products are today
available in more than 3,300 outlets nationwide.

A national Fair Trade Forum was established in 2002
through the initiative of the world shops associa-
tion. It has 10 members and brings together the
most important commercial Austrian players with
educational and awareness-raising organisations
such as the Clean Clothes Campaign, Siidwind or the
umbrella organisation of developmental and envi-
ronmental NGOs named AGEZ.



THE FAIR TRADE MARKET IN AUSTRIA

The Austrian market has been very dynamic in recent
years.

EZA Fairer Handel has doubled its sales between 2000
and 2005, reaching a turnover of €9.5m. Together
with Eine-Welt-Handel the two largest importing
organisations now have a joint turnover of around
€12.6 m (about €6.5m in 2000). The Worldshops
organised in the national association represent a net
retail value of €7.5m (€4.9m in 2000).

After a few difficult early years, FAIRTRADE with its
membership base of 28 organisations has not only been
able to catch the attention of the political authorities
but has also managed to gain important financial sup-
port from government sources. After staging the first
national poster campaign as well as showing FAIRTRADE
adverts on national television in autumn 2001 the
market has begun to expand considerably.

Through these activities it has been possible to ex-
tend FAIRTRADE's line of licensees and to broaden
the range of products now on offer in supermarkets
throughout Austria. The launch of organic bananas
in supermarkets has been a great success. Among
others, the premium chocolate company Zotter has
started producing its whole assortment under Fair
Trade conditions, thus introducing the Fair Trade
concept to many new consumers in Austria.

Whereas the net retail value of sales of labelled
goods was around €3.1m in 2000, it is now in the
range of €15.8 m. The market shares of FAIRTRADE
labelled products have steadily gone up after 2001
and now lie between 2.1 and 2.3 percent for coffee,
tea and bananas respectively.

Many prominent institutions have switched to Fair Trade
coffee and tea in recent years. Places where FAIRTRADE
labelled products are being served regularly include the
Presidential Palace, several provincial governments,
the Federation of Austrian Trade Unions, etc.

Pro-Fair Trade resolutions have been passed at
many different levels, local, regional and national.
There are a significant number of groups working to
transform these resolutions into concrete acts of
purchasing and procurement.

Austria

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 38.9
Worldshops association 2.6
Labelling organisation 7.0
TOTAL 48.5

Education / PR / marketing

in 000 €
Importing organisations 232
Worldshops association 142
Labelling organisation 325
TOTAL 699

Number of label licensees

The alliance established between Fair Trade and the
Austrian organic farmers movement in 1998 has been
growing over the years through many joint activities.
Building on this EZA Fairer Handel took the initiative
to start a pilot shop concept together with a dis-
tributor and a producer of organic products in 2004.
In the small organic model village of Seeham outside
Salzburg organic and fairly traded products are now
being sold together in a shop named “bio+fair”.

39 For more information contact Andreas Wenger at info@wenger-edv.at
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BELGIUM

THE STRUCTURE OF FAIR TRADE

In 2003 Oxfam-Wereldwinkels, one of the two tra-
ditional big players on the Belgian Fair Trade market,
chose to establish a strict separation between the
educational and lobbying side of Fair Trade on the
one hand and the purely business side on the other.

All the importing and wholesaling activities were
transferred into a separate subsidiary called Oxfam
Fairtrade. The organisation concentrates exclusively
on food products. The success of this specialization
is reflected in the fact that many of its products, like
the Equita chocolate range or the Chilean wines, are
also well known outside of Belgium. The organisa-
tion has achieved tremendous growth in recent years
and now employs 39 people.

Oxfam-Wereldwinkels remains the political arm of
the Flemish Fair Trade setup and focuses its work on
three main areas: the importance of being a demo-
cratic movement of volunteers (not only as an in-
strument to help Fair Trade but as an aim in itself),
the fight for fair structures in global trade, and the
close cooperation and networking with other NGOs
fighting for human dignity. Oxfam-Wereldwinkels runs
205 shops in the Flemish-speaking part of Belgium.
These shops are operated by 7,100 volunteers and
sell food products imported by Oxfam Fairtrade as
well as handicrafts imported by Oxfam-Magasins du
monde and Fair Trade Organisatie.

Oxfam-Magasins du monde, in the French-speaking
part of Belgium, describes itself as a democratic and
participative educational movement, aiming to lead
“Fair Trade actions in solidarity and change actions
in favour of a sustainable, social and fair develop-
ment”“.

As far as the business side of its operations is con-
cerned, the organisation has a clear division of tasks
with its counterpart in the Flemish part of Belgium,
specializing in handicraft products to complement
Oxfam Fairtrade’s work in the field of food products.
Oxfam-Magasins du monde runs nearly 70 Worldshops,
involving some 3,000 volunteers. It also operates 65
“Jeunes Magasins du Monde” (young Worldshops),
a special scheme incorporating small sales outlets
based in schools which are ran by groups of young
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secondary school students, each group being sup-
ported by two teachers.

The French-speaking Worldshops sell food products
imported by Oxfam Fairtrade and handicrafts
(including clothes and cosmetics) imported by
Oxfam-Magasins du monde and carrying the brand
name “Made in dignity”.

Smaller importers in Belgium are Fair Trade Organisatie
in Bierbeek (totalling sales of €1.5m through a staff
of 6 people, with 60% of handicrafts and 27% of
coffee), Citizen Dream and Maya Fair Trading. The
latter is an organisation concentrating strictly on
honey and honey-based products, sourced from Gua-
temala and Mexico.

Max Havelaar Belgium, the national Fairtrade
labelling organisation, is backed by a coalition of 23
member organisations and 7 additional partner or-
ganisations which provide support in the marketing
and financing of the label. With 32 license contracts
having been signed, Max Havelaar labelled products
can now be found in more than 1,000 supermarkets
in Belgium.

Max Havelaar Belgium has recently started labelling
cotton products under the brands of La Redoute,
Kindy, Influx/Cora and Celio, consequently becom-
ing the second country to do so after France.

In September 2005 the first labelled flowers, namely
roses, have hit the Belgian market, following
the examples from both the United Kingdom and
Switzerland.

Money from the federal government has made it
possible to set up a Fair Trade Centre in Brussels.
While previously acting as a kind of national Fair
Trade platform, the Fair Trade Centre is now a spe-
cial programme of the Belgian Technical Coopera-
tion (the executive agency of the Belgian Develop-
ment Cooperation). Its aim is to support Fair Trade
through, notably, the co-ordination of the Fair Trade
Week (taking place every year in October) and the
support to product development initiatives. Its role
is also to collect and circulate to Belgian actors all
relevant information (studies, reports, market devel-
opments...) related to Fair Trade.



THE FAIR TRADE MARKET IN BELGIUM

In 2004 the turnover of Oxfam Fairtrade reached
€15.5 m, of which 59% was created through the
Worldshops in the Flemish and the Walloon part of
Belgium.

Oxfam-Magasins du monde had an aggregate turno-
ver of nearly €4.8m in 2004.

2003 has been the real take-off year for Fairtrade
labelled products in Belgium. Max Havelaar-labelled
coffee and bananas showed spectacular growth rates
and newly introduced products like chocolate, tea,
fruit juices, sugar, rice and honey added to the grow-
ing general interest in Fair Trade products.

In 2004 different fresh fruit, soft drinks and bis-
cuits were added to the labelled product range. With
growth rates of 50% for the bananas and 7% for
coffee in 2004, this meant that the total retail value
of labelled products reached €20m at the end of
the year (compared to €5m in 1999/2000). While
Fair Trade coffee accounts for 1.7% of the national
market, bananas have been successful in rapidly
achieving a market share of roughly 4%.

The general public’s awareness of Fair Trade has been
steadily rising, increasing from 32% in 2002 to 66%
of the population in 2004. This has been attributed,
among other explanations, to the annual National
Fair Trade Week, involving all major Fair Trade play-
ers and with many events (conferences, concerts,
product tastings, etc.) being organised all over the
country.

The Belgian Oxfams, with their broad network of
world shops and supporters, are one of the strongest
social movements in Belgium. They are consequently
very active in lobbying both the national authorities
and the Brussels-based European institutions.

In the last few years they have been involved in
actions and campaigns dealing with the worldwide
coffee crisis, different WTO-related issues, the work-
ing conditions in the sports garment industry (in
2004 they staged an “Olympic campaign for labour
rights” under the title “Fair Play? Fair Pay!”) and
other similar issues.

Fair Trade in Europe 2005

Belgium

Importing organisations

Paid staff (in full-time equiv.)

Importing organisations 44.7
Worldshops association 30.0
Labelling organisation 8.5

TOTAL 83.2

Education / PR / marketing

in 000 €
Importing organisations 200
Worldshops association 81
Labelling organisation 288
TOTAL 569

Number of label licensees

All these political contacts have also contributed to
winning the political decision-makers over to the Fair
Trade idea. In the meantime a significant number of
institutions (for example, the entire administration
of both the Flemish Community and of the Walloon
Region, the Royal Palace, the administration of the
City of Brussels, as well as many other towns) have
switched to Fair Trade coffee or tea.

40 From the organisation’s strategic plan 2005-2008
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CZECH REPUBLI

Although Fair Trade is a rather new concept in the
Czech Republic, there are already a few organisations
that have started to build it up.

Jeden Svét (One World) is the organisation behind
the oldest Worldshop in Prague at 60 Korunni Street.
Besides traditional handicrafts the shop also sells
handmade products from local non-profit organisa-
tions supporting disabled Czech citizens. Recently
the organisation has opened a second shop in Prague
at Klimentska Street.

Ekumenicka Akademie is a wholesale distributor
based in Prague and supplies the supermarket chain
Carrefour in the Czech Republic and in Slovakia.

The Society for Fair Trade and Development Education
(Spole¢nost pro Fair Trade a rozvojové vzdélavani)
was founded in October 2003. It acts as a wholesaler
and a retailer and manages educational and promo-
tional activities as well. It has two active groups, one

in Prague and one in Brno. Both groups manage retail
sales points, at Panska 9 in Brno and Senovazne na-
mesti 24, in the capital Prague.

Products are imported from EZA Fairer Handel (Austria),
EL PUENTE (Germany) and Commercio Alternativo (Italy).

In summer 2004 the three organisations joined forces to
establish a national platform, entitled the Association
for Fair Trade. It has its offices at the Ecumenical
Academy in Prague.

So far the Fair Trade activities seem very promising. A
large number of development and environmental NGOs
are interested in Fair Trade issues and Fair Trade is
increasingly being publicised in the media, serving to
widen public awareness of and interest in Fair Trade.

The drivers behind the Fair Trade movement believe
that there is a growing potential for other towns to
have local active groups promoting Fair Trade.

THE STRUCTURE OF FAIR TRADE

Until recently there were two importers of Fair Trade
products in Denmark. Following the dissolution of
Fair Trade Import in summer 2005, the only remain-
ing organisation is Fair Trade Gruppen.

Fair Trade Gruppen (the successor of U-Landsforeningen
Svalerne) imports handicrafts predominantly from
Asia and concentrates heavily on handicrafts from
Bangladesh.

Along with six world shops, Fair Trade Gruppen forms
Fair Trade Denmark, the Danish association of
Worldshops established in 1995. Additionally, there
are some quasi-world shops in Denmark who have so
far chosen to remain outside the association.

Fair Trade Denmark brings its members closer togeth-
er through seminars and joint campaigning and advo-
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cacy initiatives. The organisation is well established
within the Danish NGO circuit and collaborates with
Danida (the Danish Association for International De-
velopment) and the Danish-92-Group, a coalition of
21 environmental and development NGOs working on
environmental questions and development issues.

The Worldshops have a high percentage of handicraft-
based sales, namely around 80%. The food products
marketed in this channel are largely imported /
provided by Urtekram, a specialist in organic and
natural products.

The shops are predominantly based on the work of
volunteers, with only 2 people employed in the shops
and one in the association.

The Danish labelling organisation Max Havelaar
Denmark was launched in 1995. It manages
12 license contracts covering bananas, cocoa/



chocolate, coffee, honey, sugar/sweets, tea and
the recently introduced orange-juice. These labelled
products are currently available in more than 1,000
supermarkets in Denmark.

All the Fair Trade organisations together employ less
than 10 people on a full-time basis.

THE FAIR TRADE MARKET IN DENMARK

Worldshop sales have stagnated for many years, the
net retail value remaining more or less stable at
around €400,000.

Max Havelaar Denmark received a huge boost with
the launch of Fairtrade bananas in November 1997.
Since then Fairtrade labelled products have found
their way into many supermarkets. The market shares
for coffee and bananas, the two products which ac-
count together for nearly 90% of total license fees,
reached 2% and 0.9% respectively. In terms of the
organic banana niche market, the latter figure how-
ever translates into a market share of 70% of Max
Havelaar labelled bananas. The net retail value of
labelled products sold in Denmark exceeds €12m,
illustrating definite progress on the 2000 figure of
roughly €8m.

Compared to the increase in volumes witnessed in
other countries between 2000 and 2005 the Danish
market seems to have the capacity to expand fur-
ther.

The same conclusion emerges from market research
conducted on behalf of Fair Trade Denmark in 2004.
Based on 1,010 telephone interviews it showed that
only 8% of the Danish population were aware that
there are Fair Trade shops in Denmark. Of those in-
formed, 25% said to have made a purchase in a Fair
Trade shop within the last two years.

The Fair Trade organisations in Denmark are aware of
the need to expand the Fair Trade market. Whereas the

Denmark

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 0.3
Worldshops association 1.0
Labelling organisation 4.0
TOTAL 5.3

Education / PR / marketing

in 000 €
Importing organisations 2
Worldshops association 125
Labelling organisation 400
TOTAL 527

Number of label licensees

labelling organisation is active in preparing the intro-
duction of new products onto the market, the Danish
association of Worldshops aims at opening more
shops through increasing the number of awareness-
raising activities, like the successful Fair Trade week
in September 2005.
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FINLAND

THE STRUCTURE OF FAIR TRADE

Finland has five importing organisations, of which
Tampere ATO is the only one focusing solely on the
wholesale business. The other four are both whole-
salers and retailers at the same time (Juuttiputiikki
in Oulu, A-Star Ltd. in Helsinki, Aamutdhti in Turku
and Eldmanlanka in Kuopio).

Additionally, product procurement for the Finnish
Worldshops from other European importers seems to
be on the increase.

The Finnish Association of Worldshops Maailman-
kauppojen liitto ry was set up in 1986. It has 28
members who run approximately 25 shops and who
generally operate independently of one another - a
necessity in a huge and sparsely populated country.
Apart from their sales activities Finnish Worldshops
are also deeply involved in development activities.
Many of them have development cooperation projects
with their trading partners or with other counterparts
in their trading partners’ countries.

There are about 700 volunteers engaged in running
the Finnish Worldshops.

Finland has Europe’s only Fair Trade ship. The Estelle,
a three masted steel schooner, renovated in 1997,
serves as an attractive information point on Fair
Trade, wherever she docks. She is also used as a
cargo ship to transport Fair Trade goods from one
place to another.

The Finnish labelling organisation Reilun kaupan
edistamisyditys ry. (Finnish Association for Promot-
ing Fair Trade) was founded in 1998. It has 24 member
associations, including the Worldshops Association,
trade unions, as well as environmental, development
and church organisations. The Finnish label appears
on a wide range of different products, including rice,
mangoes, pineapple and oranges, available in more
than 3,000 outlets all over Finland.

In their educational and promotional work the Finn-
ish Fair Trade organisations are helped by Pro Fair
Trade Finland (Reilun kaupan puolesta ry). This is
a volunteer operation that organises education and
training, product promotions and tastings, campaign-
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Finland

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 7
Worldshops association 20
Labelling organisation 5
TOTAL 32

Education / PR / marketing

in 000 €
Importing organisations 20
Worldshops association 41
Labelling organisation 239
TOTAL 300

Number of label licensees

ing, and offers its motivated volunteer workforce of
about 400 people for Fair Trade related activities.

THE FAIR TRADE MARKET IN FINLAND

Sales through the 25 Finnish Worldshops have an es-
timated retail value of about €790,000.

This sum is largely exceeded by the value of products
sold under the FAIRTRADE label, the estimated retail-
ing value attaining about €7.7m.



Following the introduction of Fairtrade labelled prod-
ucts in 1999, it has been possible to persuade many
institutions to switch to Fair Trade products. Most
prominent among them are the Presidential Palace
and the cafeteria of the Parliament House both in
Helsinki, more than 130 parishes all over the country,
as well as some communal administrations, like the
town councils of Kerava, Utajdrvi and Paltamo.

The labelling organisation is working hard to encou-
rage companies and businesses to introduce Fair Trade
tea and coffee procurement. Interesting packages are
being offered to companies trying to test Fair Trade
products, along with advice on how to change to Fair
Trade coffee and tea provision.

Nevertheless, the market share of coffee remains
relatively low at 0.4% in a country with one of the
highest level of per capita coffee consumption in the
world (around 10 kilos per person per year).

The introduction of FAIRTRADE labelled bananas has
proved a great success, achieving a market share of
5% within a short time, thus making bananas by far
the most important source of license fee income for the
labelling organisation.

Building on the success of banana sales, further fresh
fruits such as lemons, oranges, pineapples, mangos
and avocados have also been introduced. They are
available all year round whereas South African grapes
can only be bought from December to April.

A market study completed last spring revealed that
although 73% of the Finnish population were aware
of Fair Trade bananas, only 2-3% knew of labelled
oranges or pineapples, and consequently a large cam-
paign to increase public awareness of labelled fresh
fruit took place in autumn 2005.

FRANCE

THE STRUCTURE OF FAIR TRADE

The largest importing organisation in France is
Solidar'Monde, founded in 1984. It imports more
than 80% of all goods sold in French Worldshops.
With a team of 24 people Solidar'Monde imports from
approximately 120 different producer groups in more
than 40 countries. SolidarMonde offers a wide range
of around 1,500 food and handicraft products.

Alter Eco, founded in 1999 to import and sell Fair
Trade products, has achieved remarkable success.
After setting up two shops of their own they decided
to close them down again and to refocus their activi-
ties towards importing and wholesaling. After only a
few years, Alter Eco has managed to establish a wide
range of food products and has succeeded in enter-
ing into some of the very big supermarket chains in
France like Monoprix, Cora, Leclerc, Match, etc. This
makes up for annual sales of about €5.4m.

There is a large number of smaller importing organi-
sations of which Artisanat SEL and Andines are the
largest ones.
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Artisanat SEL is an organisation importing food and
handicraft products from about 20 producer organisa-
tions and selling to consumers via world shops, bi-
annual catalogues and a well-developed web shop. It
has a turnover of €1.8m.

The organisation Andines was founded in 1987. It
trades with 250 producer groups in 20 countries and
has a turnover of €1.0m.

France has more than 160 Worldshops which are mem-
bers of the national association Fédération Artisans du
Monde (Artisans of the World Association). The shops
are run by about 5,000 volunteers. The national secre-
tariat, which is staffed by 21 employees, offers services
to the member shops such as the production of literature
(onvolunteer management, campaign organisation, etc.),
training courses (on marketing, consumer education,
etc.) and advice on matters such as accounting, finance,
and business management. All members use the same
logo and the same means of communication in the
shops. The association is very active in campaigning
and acts as a powerful national partner for international
activities, like those ofthe Clean Clothes Campaign and
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activities relating to the 2005 WTO conference in Hong
Kong. In this context the association cooperates closely
with other social movements such as the Farmers’ Trade
unions and Attac.

In France Fairtrade labelling has been slower to take
off than in other countries. However, since 1998
things have been moving fast and the last few years
have been an incredible success for Max Havelaar
France. Until present, Max Havelaar has attracted 74
licensees to join its scheme, so that today Fairtrade
labelled products can be found in more than 10,000
French supermarkets.

A national Fair Trade forum, the Plate-Forme pour
le Commerce Equitable (PFCE), was set up in 1997.
The platform consists of more than 30 member
organisations (importers and retailers, promotion
organisations, etc.) which have signed a charter with
a common set of rules and a shared vision. A further
20 organisations are currently awaiting full-member-
ship. The aims of the platform are to defend the
common interests of the organisations, to continue
the promotion of Fair Trade in France and to lead a
constructive dialogue with national and international
decision-makers.

THE FAIR TRADE MARKET IN FRANCE

SolidarMonde has seen its turnover grow substan-
tially in the last few years, increasing from €4.5m
to €7.7m within two years. This growth applies pre-
dominantly to food products, owing to the success-
ful enlargement of the consumer base. The share of
handicraft products, which was for many years well
above 50%, has decreased to around 30%.

The French Worldshops have also experienced a steep
increase in their turnover, which rose from €6.3m to
€9.3m in only two years. Half of the turnover of the
French Worldshops is derived from the sale of food
products, the other half from handicrafts.

Max Havelaar France has come a long way since the
first Fairtrade labelled product hit the shelves of many
supermarkets in 1998. Coffee still continues to be the
most important product in terms of licensing contracts
(48) and in terms of income, it is responsible for
generating more than 60% of Max Havelaar’s license
fees. With growth rates of between 80 and 100% in
the last three years, the net retail value of all products
sold under the label is now estimated at €69m.
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France

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 39
Worldshops association 21
Labelling organisation 25
TOTAL 85

Education / PR / marketing

in 000 €
Importing organisations 223
Worldshops association 500
Labelling organisation 750
TOTAL 1,473

Number of label licensees

Today Fairtrade labelled coffee is served in the French
Parliament (Assemblée Nationale), the French Senate,
the Ministry of Foreign Affairs, in many local admin-
istrations as well as in the offices of the President of
the Republic (Palais de U'Elysée).

Awareness of Fair Trade amongst the French public
has taken an impressive leap forward in recent years.
Whereas only 9% of those asked in 2000 said that
they knew about Fair Trade, this figure has been ris-
ing for some years, reaching 56% in June 2004 and
74% in June 2005 (research by IPSOS on behalf of
Max Havelaar France).

This progress is attributed to the increasing public
visibility of Fair Trade actors through an improved
and increased number of coordinated activities such



as the “Quinzaine du Commerce Equitable” (Fair Trade
Fortnight) with its 5th edition in 2005. With the na-
tional platform (see above) acting as a coordinator,
this fortnight consisted of over 2,600 single events
and activities throughout France, which resulted in
significant media coverage.

This strengthened position of Fair Trade has led to
the official recognition of the national associations’
educational work by the Ministry of Education and
the Government’s High Council on International Co-
operation (Haut Conseil de la coopération interna-
tionale). This in turn has promoted the development
of many new local groups.

Putting Fair Trade on the political agenda has also
meant that the new Secrétariat d’Etat a I'Economie
solidaire (Secretary of State for a Solidarity-oriented
Economy) started working intensively on fair and
ethical trade issues in 2002. This work will draw to
a close at the end of 2005, not without having
experienced a certain amount of controversy and
criticism from different parties involved. The contro-
versial issue at the centre of this debate is whether
and to what point it may make sense to cast Fair
Trade into a legal framework or to even set legally
binding standards.

GERMANY

THE STRUCTURE OF FAIR TRADE

Germany has three main importing organisations
namely gepa, dwp mensch + zukunft eG and EL
PUENTE.

gepa, based in Wuppertal, is the Fair Trade importer
with the highest turnover in the world. It achieved
sales of €39.6m in the 2004/5 financial year, com-
pared to €29.8m in 2000. gepa imports a wide range
of foods and handicrafts from over 140 producer
groups. It also imports on behalf of smaller Fair Trade
organisations in other European countries. The 140
employees provide goods, information and education-
al material to a huge network of outlets, consisting
of about 800 Worldshops, 6,000 (solidarity) groups,
3,000 institutions and a further 3,000 commercial
outlets (supermarkets and independent stores). gepa
has been celebrating its 30th anniversary throughout
the year 2005 under the motto “fair forever”.

dwp mensch + zukunft eG has a turnover of €4.1m,
derived from a wide range of products and 17 em-
ployees. dwp mensch + zukunft has significantly built
upon on a long-standing relationship with Preda
Fair Trade Center (Philippines) and have developed a
whole range of Preda-sourced mango-based products.
Its educational and lobbying work also focuses on
supporting Preda in its fight for children’s rights.

After a rigorous phase of restructuring EL PUENTE
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(last known turnover was €3.6m) seems to be mov-
ing forward again.

More than 70 wholesalers are involved in the German
Fair Trade market. 41 of these wholesalers have had
their Fair Trade credentials verified in detail by the
German Worldshops association.

Apart from the three organisations mentioned above,
only seven more importing organisations are in full
compliance with the seven criteria. They include
smaller organisations such as Podi-Mohair, Fairkauf
Handelskontor eG (last known turnover in 2003 was
€1m), Nature and Art (€700.000in 2003), APROSAS
and RISB Regenwaldladen as well as BanaFair (the
specialist in Fair Trade bananas with an annual turn-
over of approx. €2m) and Contigo. The Gottingen-
based Contigo reaches sales of €3.1m a year with a
network of 8 franchise shops modelled after 2 shops
of its own and through wholesaling to the independ-
ent Worldshops.

Following its restructuring in 1998 the German World-
shops association Weltladen-Dachverband (Worldshops
Umbrella Organisation) has seen its membership rise
from 280 in 1998 to 450 in 2005, now bringing to-
gether more than half of the existing Worldshops in
Germany.

A corporate identity for members has been developed
in the last few years and is being adopted by an
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increasing number of shops. A significant amount of
emphasis is being placed on professionalizing and
modernizing the shops under the programme “Welt-
laden 2006” (Worldshop 2006). The first shops to
participate in this new programme have seen their
turnovers rise substantially after moving to better
locations and refurbishing their shops in accordance
with the new corporate design line.

Only very few shops have paid staff; most shops are
run by volunteers. It is estimated that some 50,000
volunteers are active in Worldshops and Fair Trade
groups throughout Germany.

Since the opening of a national secretariat in Mainz
in the late nineties the association now offers a wide
variety of services to its members, such as general
coordination, political representation, development
and coordination of campaigns and training or
lobbying.

TransFair Germany, the German labelling organisation,
was set up in 1992. Its success has significantly con-
tributed to raising the profile of Fair Trade in Germany.
To date, 85 licensing contracts have been signed. Prod-
ucts sold in Germany under the TRANSFAIR label include
coffee, tea, cocoa/chocolate, honey, sugar/sweets,
bananas, orange-juice and many others.

Fairtrade labelled products are found in most major
supermarkets, constituting 23,000 outlets through-
out Germany.

After several years of increasing cooperation between
the major players, a national Fair Trade Forum (Forum
Fairer Handel) was founded in November 2002 in the
aftermath of the first German Fair Trade week held
two months earlier. Since then this event has taken
place every September, each year proving more suc-
cessful than the previous. The 15 founding members
include internationally known development organisa-
tions like “Brot fiir die Welt” (Bread for the World)
or Misereor and others such as a national consumers’
union, the German Catholic Youth and the German
Protestant Youth. The Forum now has a small secre-
tariat based in Mainz.

THE FAIR TRADE MARKET IN GERMANY
The three largest importers alone have combined
sales of more than €47.3m (compared to €34.6m
in 2000).

The TRANSFAIR label has opened up new channels
for Fair Trade products and thus generated large
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Germany

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 187.0
Worldshops association 7.3
Labelling organisation 9.0
TOTAL 203.3

Education / PR / marketing

in 000 €
Importing organisations 1,441
Worldshops association 445
Labelling organisation 600
TOTAL 2,486

Number of label licensees

additional volumes of sales. The net retail value of
labelled goods in Germany is now around €58m. In-
terestingly enough this figure has remained rather
stable in the last few years.

But the year 2004 may have paved the way for fur-
ther positive developments. 2004 saw the successful
introduction of organic Fair Trade bananas to super-
markets nationwide. TransFair has also managed to
enter into the catering sector, converting canteens
of large corporations like Volkswagen, Henkel, to Fair
Trade products as well as many universities. There
has consequently been a substantial rise in Fair Trade
coffee sales.

Many prominent personalities and institutions have
switched to Fair Trade coffee and tea. The list in-



cludes many conference centres and university can-
teens as well as some regional Parliaments, the na-
tional Parliament (Bundestag) and the President of
the Republic at his Schloss Bellevue in Berlin.

Since 1998 the national government has given wide
and continuous support to Fair Trade activities in
Germany. Between 2003 and 2005 a huge campaign
under the slogan “fair feels good” has aimed very
successfully at raising the image of Fair Trade and
at making Fair Trade actors, concepts and products
better known to the broader public.

The organisation of “Fair Trade weeks” with hundreds
of activities all over Germany has significantly con-
tributed to increased media attention. The results
seem to point in the right direction.

A representative piece of market research showed that
the percentage of Fair Trade customers has increased
from 22 to 25.8% of the population between 2004
and 2005. As this increase represents 2.5 million ad-
ditional consumers, the turnover and the impact of
the Fair Trade movement in Germany is set to increase
in the years to come.

GREECE

THE STRUCTURE OF FAIR TRADE
AND THE FAIR TRADE MARKET

In Greece Fair Trade is still in its early stages of de-
velopment.

With the help of a small grant from a European Pro-
gramme Fair Trade Hellas was founded in 2004.
Since then the founding members along with the
board members and around 10 active volunteers have
been establishing an interesting set of activities
aimed at making Fair Trade known in Greece. They
have participated in different events, festivals and
fairs, where they have sold food products imported
from Ctm altromercato in Italy.

Interest in North-South issues in general, or in Fair
Trade issues in particular, is still rather small in
Greece. Public and political awareness of, and support
for NGOs and development matters, continue to be
less well developed than in other European countries.
Nevertheless the Greek market is thought to have a
strong potential for developing Fair Trade activities
in the future, provided the public gets a clearer idea
of what Fair Trade is all about.

Awareness-raising is therefore a priority for the Fair
Trade movement in Greece. Within a short period of
time they have succeeded in gaining substantial na-
tional media coverage, with articles published in the
national editions of National Geographic and ELLE
magazine, Athens News (the major English weekly
newspaper) and in Athens Voice (the free distributed
weekly newspaper of the City of Athens).

Fair Trade Hellas also acts as the Greek member of
the Clean Clothes Campaign and is part of the Greek
platform of the Global Call To Action Against Poverty.
Fair Trade Hellas is already exploring ways to run edu-
cational programmes in schools as well.

The first Fair Trade shop in Greece is scheduled to
open in spring 2006; located in a highly visible place
near the new premises of Fair Trade Hellas in the
Kolonaki district, one of the most fashionable and
trendy shopping areas in Athens.

Good relations with a fair number of NGO's and other
organisations such as the Trade Union Associations,
along with an extensive database of highly interested
people should provide a good customer base to render
this shop a commercial success.
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HUNGARY

An early attempt in 1995 to establish Fair Trade in
Hungary involved the opening of a Fair Trade shop in
Pécs, the fifth-largest town in Hungary, with strong
support from EZA in Austria. This initial endeavour
unfortunately failed due to lack of purchasing power
and prohibitive tariffs on coffee imports, and the
shop consequently had to close down after approxi-
mately 18 months of operation.

In 2004 activities aimed at setting up Fair Trade
structures in Hungary were resumed through the
initiative of Utilapu Halézat. This is the Hungarian
branch of Service Civil International (SCI), an inter-
national association organising worldwide voluntary
work for young people, mainly in the form of summer
work camps.

Utilapu Halozat was rapidly joined by Protect the Fu-
ture (Védegylet), a civil NGO, whose aim is to raise
public awareness about our responsibility for the
environment. Recent activities include a successful
information campaign on the WTO and its effects on
sustainability, participation in international debates
on the social and ecological impacts of globalization
and close cooperation with other NGOS within the
Seattle to Brussels Network.

In spring 2005 Védegylet organised an eco-festival
(called the “Festival of Alternatives”) where a Fair
Trade café, offering coffee, tea, chocolate and some
locally developed awareness-raising material was set
up. The festival proved that there is a reasonable in-
terest for Fair Trade products in Hungary, especially
for coffee, tea, chocolate and handicrafts. The travel-
ling café was also invited to other events and festi-
vals during the summer.
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In May 2005, a conference was organised that brought
together international Fair Trade organisations, new
Fair Trade organisations from Central Europe and Hun-
garian NGOs that were interested in playing an active
role in introducing the Fair Trade concept in Hungary.
The conference enabled established Fair Trade orga-
nisations in Western Europe to share their experiences
with new organisations and to discuss Hungarian ex-
perts” knowledge of the market in Hungary, through
lectures, workshops and case studies. The aim was
to enable the people driving Fair Trade forward in
Hungary to opt for the most appropriate scenario for
Hungary and to adopt an action plan, clearly defining
the tasks of each participating NGO.

In the meantime more partner organisations have
joined the two initial partners, including the BUDS
Foundation for Human and Nature Protection (Riigyec-
skék), the Association of Conscious Consumers (Tuda-
tos Vasarlok Egyesiilete), the Planet Club — Network
for Sustainable Development and the Hungarian Waste
Management Group (Hulladék Munkaszovetség).

There are now plans to establish a Hungarian Fair
Trade Association with a broad membership base
comprised of different Hungarian NGOs. Its primary
task will be to continue with awareness-raising ac-
tivities, such as participating in festivals and press
conferences and therefore ensuring media coverage.

Everyone involved is aware that people in Hungary
are still rather price-conscious and less aware of their
consumer behaviour. Awareness-raising and cam-
paigning for a Fair Trade approach to consumerism
will consequently take up a large amount of time and
resources in the near future.



IRELAND

THE STRUCTURE OF FAIR TRADE

The restructuring of Oxfam’s operations in the United
Kingdom** has also impacted on the Fair Trade struc-
tures in Ireland.

Oxfam Ireland / Northern Ireland has a specialized
division working as an importing organisation for its
own three Fair Trade shops in Ireland. One of them
is in Belfast, and the other two in the Republic of
Ireland, namely in Galway and in Dublin.

These are the only remaining specialist shops for Fair
Trade products in Ireland. In order to clearly separate
them from Oxfam’s second hand clothes shops a new
brand identity has been developed in the last two
years including a new logo, shop fronts and leaflets.
These shops offer a wide range of products from pro-
ducer groups in over 20 countries. Handicrafts ac-
count for nearly two thirds of the shops turnover.

As a member of the large Oxfam network, Oxfam Ire-
land/Northern Ireland is also highly active in the
Oxfam campaign for trade justice “Make trade fair”
through collecting relevant petitions and recruiting
campaigners.

Some 30 or more shops sell products imported by
Dakini Fair Trade Ltd., a traditional player in the
Fair Trade field, founded in 1996 and sourcing mainly
from Thailand and Nepal. These shops are not special-
ist shops but as gift or household decoration shops
they simply want to add Fair Trade products to their
ranges.

In Northern Ireland the Fair Trade sector is largely
dominated by the same organisations known in the
United Kingdom, such as Traidcraft and others (See
UK country chapter for more details on Traidcraft).
Two specialized Fair Trade shops operate in Belfast:
the Pueblos Fair Trade shop and the Spires Fair Trade
shop in the Spires Centre shopping mall.

The establishment of the Irish labelling organisa-
tion Fairtrade Mark Ireland has introduced a new
dynamic to the Irish Fair Trade market. The labelling
organisation is supported by strong organisations
like ActionAid Ireland, Amnesty International (Irish
Section), Christian Aid Ireland, and the Irish Congress
of Trade Unions.

Fair Trade in Europe 2005 Ireland

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 6.8
Worldshops association no
Labelling organisation 2.3
TOTAL 9.1

Education / PR / marketing

in 000 €
Importing organisations 28
Worldshops association no
Labelling organisation 50
TOTAL 78

Number of label licensees

Nine years after the introduction of coffee as the first
Fair Trade product, the market impact of this small
organisation with less than a handful of employees
is impressive. A growing range of Fairtrade labelled
products like coffee, tea, chocolate, fruit, cocoa,
snacks and biscuits is no longer only available from a
very few specialist shops but can now be bought from
more than 250 outlets.

41 See chapter on United Kingdom
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THE FAIR TRADE MARKET IN IRELAND

The net retail value of the Oxfam Fair Trade shops in
the whole of Ireland is €0.7m.

Sales under the FAIRTRADE Mark have risen from a
net retail value of €3m in 2003 to €5m in 2004.
In 2005 sales are expected to be over €6.5 million.
Market shares are now at 2% for coffee and 0.5% for
both tea and bananas.

At the same time public recognition of the FAIRTRADE
Mark in Ireland has grown from a modest 16% in
2002 to 44% in 2004.

Ever since it was first celebrated in March 2001, the
annual Fair Trade Fortnight has become increasingly
successful from one year to the next.

In 2003 the concept of Fair Trade towns was intro-
duced and Clonakilty near Cork became Ireland’s first
Fair Trade town. The scheme certifies towns that fulfil
certain conditions, such as the stocking of FAIRTRADE
Mark products in shops and cafés and the passing of a
motion in support of Fair Trade by the Town Council.

In June 2005 there was a question about Fair Trade in
the state exams for senior level students.

In autumn 2005 four more towns have been certi-
fied, namely Kinsale, Kilkenny, Cork and Waterford. At
present there are over 30 groups of dedicated people
working to get their local councils moving forward on
the Fair Trade town initiative.

All these activities have attracted growing attention
from the media, therefore promoting an increase in
commercial and political support for Fair Trade. Many
prominent institutions such as the Prime Minister’s office
(Department of the Taoiseach) and the Department of
Foreign Affairs have switched to Fair Trade coffee.

As a result the attitude of the general public towards
Fair Trade is increasingly positive. A recent Irish
Government survey showed that almost 9 out of
10 Irish people thought fairer trade with people in
developing countries was important and that nearly
three quarters of Irish people were more likely to buy
a product with the FAIRTRADE Mark than a similar
product without it.

ITALY

THE STRUCTURE OF FAIR TRADE

Since its beginnings in 1988 the pioneering Ctm
altromercato has grown to become one of the largest
Fair Trade importing organisations in Europe, and by
far the largest one in Italy. With about 80 employ-
ees, the organisation is in regular contact with, and
imports goods from 150 producer groups. It supplies
products to about 500 Worldshops and about 2,000
more customers through almost 500 supermarkets.

Handicraft products account for some 15% of the
overall turnover.

In 1998 the original co-operative was transformed
into a consortium of Worldshops, currently consisting
of 124 Worldshops with 350 sales outlets throughout
Ttaly.

Ctm altromercato continues to be one of the most
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innovative Fair Trade organisations. Recent market
successesincludetheintroduction of FairTrade products
in public school canteens (the first experience of “fair
procurement” in Italy), the launch of the “natyr” Fair
Trade natural cosmetics line and the introduction of
a Fair Trade baby clothes line (branded “Birbanda”)
made with organic cotton.

Ttaly’s second largest Fair Trade importeris Commercio
Alternativo, based in Ferrara. Its 40 employees cre-
ate over 70% of their turnover with handicrafts which
they sell mainly to the independent Worldshops.

ROBA dell’Altro Mondo imports and wholesales
handicrafts only, which come predominantly from
Asia. As ROBA has a focus on clothes and related
products it has initiated a huge public campaign on
cotton and international trade, under the title “La via
del Cotone” (The way of the cotton).



There are some other importing organisations in Italy,
including a few more IFAT-members like Equo Mercato,
Liberomondo, Equoland or the Co-operativa Chico
Mendes.

The Worldshops association Associazione Botteghe
del Mondo has seen its membership rise from 65 to
124 member associations in the last five years with
many of these local associations or cooperatives
operating more than one shop. In total they represent
about 300 points of sale.

The association provides many services for its mem-
bers. These include the production and distribution of
campaign and educational material, the organisation
of meetings and discussions, the political representa-
tion of shops and the organisation of the annual Fair
Trade fair “Tuttunaltracosa” (“something completely
different”).%

Associazione Botteghe del Mondo plays a leading role
in many campaigns at the national level and is an ac-
tive member of the “Rete Lilliput” (Lilliput network),
a broad NGO coalition against globalisation.

The Italian labelling organisation TransFair Italy is
backed by a coalition of 20 member organisations
whose awareness-raising and mobilising power
have successfully brought labelled products to the
mainstream market. Today labelled products can be
purchased in about 2,900 supermarkets in Italy.

In 1999 a national Fair Trade forum was established.
In 2003 it adopted the form of an association called
AGICES - Assemblea Generale Italiana del Commercio
Equo e Solidale (Italian General Assembly of Fair and
Solidarity Trade). It has more than 100 members
representing 213 Worldshops and including 10
importing organisations.

THE FAIR TRADE MARKET IN ITALY

In recent years the Italian Fair Trade market has con-
tinued to grow significantly.

Ctm altromercato has experienced a steep increase in
its turnover, which increased from 22.4m to 34.3m
in only two years. Commercio Alternativo and ROBA
dell’Altro Mondo represent turnovers of €4.8m and
€0.9m respectively.

Although the largest importing organisation Ctm has
dissociated from TransFair Italy, the labelled market is
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Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 128.0
Worldshops association 0.5
Labelling organisation n/a
TOTAL 128.5

Education / PR / marketing

in 000 €
Importing organisations 210
Worldshops association n/a
Labelling organisation n/a
TOTAL 210

Number of label licensees

also successful. Sales generated under labelled products
represent a net retail value of approximately €20m.

After the first three regional parliaments passed reso-
lutions and legal texts regarding Fair Trade in 1999,
many more local and regional bodies have followed.
There are also a growing number of public authorities
in cities such as Rome, Turin or Genova, who have
started to buy Fair Trade products.

Through the different lobbying activities and against
the background of rising consumer awareness, the
importance of Fair Trade is beginning to gain
recognition in the political arena too. A few members

42 The 2005 edition of the fair was held in Parma and visited by more
than 30,000 people
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of the Italian parliament came together in December
2004 to create the “Associazione dei parlamentari
per il Commercio Equo - AIES” (association of par-
liamentarians for Fair Trade). This association should
facilitate the participation of the Italian Fair Trade
movement in the legal work of the commissions and
chambers of the Italian Parliament.

The second Fair Trade week organised in Italy involved
3,000 points of sale in October 2005 and started with
the declaration of the capital Rome as Italy’s first Fair
Trade city. Many VIPs from the sport, media and cul-

tural world are now supporting Fair Trade activities.
Many of the organisations involved see Fair Trade as
only one part of a broader political concept®. They
therefore invest a considerable amount of time in
integrating Fair Trade into a broader vision for the
entire non-for profit sector, including trying to incor-
porate the Fair Trade concept into the different areas
of the social economy, co-operative movements, as-
sociations and NGOs

43 As shown e.g. by the slogan “Ctm altromercato: Fair Trade for a Fair Economy”

LATVIA

To date, there are no formal Fair Trade structures in
Latvia. Nevertheless, Fair Trade tea and coffee are
already available. There is one private company im-
porting tea and coffee into Latvia from “Clipper teas”
(Dorset, UK). The products can be bought in a few of
the Finnish chain supermarkets «Stockmanny, in 2-3
organic and/or health shops in the capital Riga and
from a stall in the central market of Liepaja, the third
largest town of the country.

GLEN Latvia, one of the local partner organisations
for the NEWS!-project “NEWS! goes East”* includes
Fair Trade as one of the topics in its global education
activities on international trade and sustainability.
Another NGO called “Green Liberty”* has also been
participating in the project and is developing ideas
and plans for the development of Fair Trade in Latvia.

The national NGDO platform LAPAS has also been in-

volved but has not yet taken decisions on further Fair
Trade related activities.

To date, no NGO has started importing and / or retail-
ing, although a certain number of discussions on the
topic have been organised and some international
contacts and links have been built up.

Although some NGOs have become highly interested
in Fair Trade and have the intention to promote Fair
Trade widely, none of them have decided to focus on
Fair Trade specifically. All of them have projects of
their own with which they are preoccupied. It there-
fore seems that it may take some time before Fair
Trade structures are in place and products are widely
accessible within Latvia.

44 See chapter on Part I point 2.2.5 on Cooperation in Europe
45 www.zb-zeme.lv

LITHUANIA

In Lithuania Fair Trade is still at its very beginning.

The Environmental Information Centre (Aplinko-
saugos informacijos centro) in Vilnius which acts as a
contact point for the “NEWS! goes East”-programme?*
is therefore currently focusing on getting the Fair

52  FAIR TRADE IN EUROPE 2005

Trade concept more widely known in Lithuania.

Different articles on Fair Trade started appearing in
certain Lithuanian media at the start of 2005.

46 For details see Part I, point 2.2.5 Cooperation in Europe



LUXEMBOURG

THE STRUCTURE OF FAIR TRADE

Due to the fact that it is located at the heart of
Europe, bordered by three countries with extensive
Fair Trade networks, Luxembourg has never needed to
develop an importing capacity of its own. Its World-
shops have traditionally bought goods from Fair Trade
importers in Belgium (Oxfam Fairtrade and Oxfam-
Magasins du monde) or Germany (gepa).

Luxembourg has a population of 450,000 and
6 Worldshops. The shops are run by approximately
200 volunteers.

In 1992 the labelling organisation TransFair-Minka
Luxembourg was founded. It has a broad basis of 32
member organisations from the Third World solidar-
ity, environmental, church, union and youth sectors.
Since all Worldshops are also members of the organi-
sation, TransFair-Minka has been acting as a kind of
national shop association as well.

Due to the fact that it sources products from neigh-
bouring countries, for many years, the Luxembourgian
market has had to accommodate both the Max
Havelaar and the TransFair labels. With the unifica-
tion of the Fair Trade logo in 2003, this situation
has now changed for the better. Although there still
remains some overlap as far as the names are con-
cerned (TransFair, Max Havelaar and TransFair-Minka)
all three now have the same visual logo. Today, Fair
Trade products can be purchased in about 90 outlets
throughout the country, including Worldshops and
two of the main supermarket chains.

In 1999 the shops formed a separate organisation
called “Arbechtsgrupp Drett-Welt-Butteker” (Third
World shops working group), which aims to improve
the coordination of the marketing activities of the
shops at the national level.

It is interesting to note that Luxembourg is the last
place in Europe where the title “third world shop”
continues to exist.

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 128.0
Worldshops association 0.5
Labelling organisation n/a
TOTAL 128.5

Education / PR / marketing

in 000 €
Importing organisations 210
Worldshops association n/a
Labelling organisation n/a
TOTAL 210

Number of label licensees

THE FAIR TRADE MARKET
IN LUXEMBOURG

The Luxembourg Fair Trade market reflects the small
size of the population. The net retail value of the
Worldshops is estimated to be somewhere around
€700,000, with the largest shop in the capital reach-
ing approximately €230,000 a year.

Through an annual expenditure of €100,000 on edu-
cation and informative activities, TransFair-Minka has
succeeded in developing a high degree of Fair Trade
awareness among the population. The introduction of
new products such as sports balls and fresh fruit has
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helped improve consumer awareness, but coffee and
bananas still remain the dominant product ranges.

The net retail value of goods sold under Fairtrade
labels in Luxembourg amounts to approximately €2m.
This means that Luxembourg has the second highest
per capita consumption of Fairtrade labelled products
in the world (after Switzerland), with a value of €3,90
per capita against €14 for Switzerland in 2003%.

Although Luxembourg has a few national Fair Trade
licensees, the most significant quantities are dis-
tributed by Belgian, German and Dutch licensees.
Between 2002 and 2005 awareness of TransFair has
increased by 32% and the logo is now recognized by
63% of the population. A survey performed by ILReS
in February 2005 reveals that aside from the 14%
of the population who have already tried Fair Trade
labelled products, a further 57% are prepared to buy
this type of product.

The organisation of “Fair Trade Fortnights” in large

shopping centres throughout the country, offer-
ing a mixed programme of information on products,
Fair Trade tastings, music, exhibitions and children’s
animation, help to spread the Fair Trade message. In
Luxembourgish this message is promoted under the
slogan “Gutt a fair”, which has the double meaning of
both “good plus fair” as well as and “a good bargain”.

In the meantime a broad coalition of development
and environmental NGOs along with some trade
unions and Transfair-Minka has been actively lobbying
local administrations to embrace social, environmen-
tal and ethically sound procurement policies. Up until
now 24 administrations out of 116 have positively
responded to this lobbying.

In the last few years, TransFair-Minka has also
received the support of the Granduke of Luxembourg
and Fairtrade labelled products are now being served
at the Grand-Ducal palace.

47 See also table 4 in chapter 3.3

MALTA

Malta may be regarded as the Fair Trade pioneer
among the new EU-member states.

Fair Trade was introduced in Malta in 1996, when
Koperattiva Kummerc Gust (Fair Trade Cooperative)
was officially registered. Today the cooperative con-
sists of over 100 members. The day-to-day work of
the cooperative is carried out by 4 volunteers and
three part-time employees.

Most sales are derived through the world shop L-arka,
which opened in the capital La Valletta in 1997.
Plans are now being made to move to a bigger, more
central location.

Further sales are generated through stalls at two ma-
jor public events held each year in May on the World
Fair Trade day (“Worldfest”) and in November (“Taste
the World” festival). Smaller events are organised in
different parishes by the same group.

The Fair Trade products imported by Koperattiva
come mainly from Italy (predominantly from Ctm
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altromercato and from Commercio Alternativo),
although a small amount comes from Equal Exchange
in Edinburgh in Scotland.

The Koperattiva has always seen itself as an integral
part of the wider Fair Trade movement and has therefore
chosen to become a member of both Ctm altromercato
in Italy and the International Fair Trade Association
(IFAT). Members of the cooperative participate regu-
larly in seminars and general assemblies held by Ctm
and have attended the latest IFAT conferences.

At present, Fair Trade only reaches a small proportion
of the population, but there are high prospects for
increasing this reach.

Building on the growing support from many NGOs,
schools and other institutions, political authorities
have also started to take Fair Trade more seriously.
The Minister for Environment has recently started
to purchase Fair Trade coffee for his offices and has
invited the cooperative Kummerc Gust to take part in
an important public event on World Environment Day.



THE NETHERLANDS

THE STRUCTURE OF FAIR TRADE

The Netherlands has one of the most mature Fair Trade
markets in Europe with a large number of importing
organisations, a very dense network of Worldshops
and one of Europe’s biggest labelling organisations.
As such it has often served as a model for others. In
the seventies, Fair Trade Organisatie (or more cor-
rectly, its predecessor SOS Wereldhandel) helped to
develop Fair Trade organisations in neighbouring
countries and in the nineties the Max Havelaar Foun-
dation served as the model to be followed by label-
ling initiatives all over the world.

Fair Trade Organisatie is by far the largest Fair Trade
importer, accounting for roughly 60% of all sales made
by the Dutch Worldshops. The organisation is staffed by
80 employees, providing the Dutch market with a broad
food range and 2,500 handicraft products, sourced
from approximately 90 producer groups. Fair Trade
Organisatie runs 8 Fair Trade shops, 3 of them as their
own shops and the other 5 under a franchising contract.

Sales are supported by the publication of 4 cata-
logues per year. The budget for public awareness &
marketing totals around €100,000.

Fair Trade Organisatie also puts a lot of emphasis on
strengthening the social economic business capacity
of its trading partners and producer groups. For this
purpose the organisation has established a special
“Partner Development & Policy Department”.

The second largest importer, De Evenaar, has a mar-
ket share of about 15% in the Worldshops, and con-
centrates on handicrafts rather than on food.

Both importers top a list of 29 certified Fair Trade
suppliers which have been officially recognised by the
Dutch Worldshops association. Whereas the big sup-
pliers provide both food and non-food products, the
smaller ones focus exclusively on handicrafts, many
of them sourcing from one or two countries only.
21 of these suppliers are members of the NIVAH
(Nederlandse Importeurs Vereniging Alternatieve
Handel), the Dutch Association of Fair Trade Importers.

The first Dutch Worldshop opened in 1969. Today
the Dutch Worldshops Association, the Landelijke
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Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 82.4
Worldshops association 171
Labelling organisation 7.2
TOTAL 106.7

Education / PR / marketing

in 000 €
Importing organisations 104
Worldshops association 320
Labelling organisation 325
TOTAL 749

Number of label licensees

Vereniging van Wereldwinkels (LVWW), has 388
member shops. The organisation has 17 employees
and helps Worldshops with sales development, pub-
lic relations and political action. This assistance is
provided through courses, publication of material,
advice on shop management and on public relations,
ready made advertisements for local shops, hosting
visits by producers from the South and supply of ma-
terials and advice for campaigning.

Under the “Transformatie” (transformation) project,

48 Previously known as Fair Trade Assistance
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250 shops have in recent years undergone a com-
prehensive programme aimed at making the World-
shops even more attractive to the public. Four differ-
ent shop profiles have helped to clarify the identity
and the image of the shops and have lead to better
recognition of Worldshops. The association has also
invested heavily in improving the communication
network with and between its members, through in-
stalling an extranet and a communication package for
the member shops.

Although some Worldshops do have paid staff, Fair
Trade in the Netherlands would not be possible with-
out the dedication of approximately 12,000 people
working on a voluntary basis in the Worldshops and
for the Fair Trade groups.

The Stichting Max Havelaar, the Dutch labelling or-
ganisation, has played a pioneering role in opening
up supermarkets to Fair Trade products. In addition
to the traditional products like coffee, tea, honey,
cocoa/chocolate, bananas and orange-juice Max
Havelaar has also launched quite a few new products
such as fresh fruit (wine grapes, oranges, pineapples,
etc.), wine and others. About 30 licensing contracts
ensure that Fairtrade labelled food products are now
available in 3,500 outlets all over the country.

There is no formal national forum for cooperation
between the different Fair Trade players but there
are many irregular, informal meetings and contacts
between the organisations.
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THE FAIR TRADE MARKET
IN THE NETHERLANDS

As the oldest Fair Trade organisation in the Netherlands
Fair Trade Organisatie has a turnover of €20.6m,
derived in more or less equal proportions from coffee,
other food products and handicrafts. The Worldshops
network represents €30.3m net retail value, compared
to €20.4m in 1999/2000, when the number of shops in
operation was not much different from today’s. Handi-
crafts account for 75% of this amount.

The net retail value of products sold under the Max
Havelaar label is about €35m, a figure that has
remained pretty stable over the last few years. Per
capita retail value of labelled products has reached
€2.15, the fifth highest value in Europe.

In the highly competitive Dutch market it is impor-
tant to keep public interest alive through the con-
tinual introduction of new products. After launching
mangos and avocados in June 2004 for example, more
than 155,000 kilos were sold in just 7 months.

Many public institutions have switched to Max
Havelaar coffee and tea. Many schools and the major-
ity of Dutch municipalities serve and consume Fair
Trade hot drinks, as do the Dutch Parliament and many
Ministerial departments. Many companies now offer
Fair Trade products in the traditional “Kerstpaketten”,
the Christmas packages that companies give their
employees at the end of each year. Although these
have been on offer for a while already, they became a
tremendous success in 2003 and 2004.



NORWAY

THE STRUCTURE OF FAIR TRADE

There are no Worldshops, i.e. specialized Fair Trade
shops with a full range of handicraft and food
products in Norway today.

Handicrafts sourced from a handful of countries in South
and South East Asia are brought into the country by
Fairtrade Norge, based in Hglen, some 50 kilometres
South of Oslo. From here they distribute their products
to about 500 gift shops and boutiques specializing in
home interior or decorations throughout Norway.

Fair Trade food products can be found nearly every-
where in Norway. They are certified by Max Havelaar
Norway, the Norwegian labelling organisation launched
in 1997.

With a workforce of 4 people, this is the only
organisation in Norway to be fully integrated into
the international Fair Trade context®.

To date 21 commercial importers sell Fairtrade la-
belled products through approximately 4,000 outlets.
This means that Fair Trade coffee, tea, rice, orange
juice and bananas are sold in all but one supermarket
chain in Norway. Apart from the before mentioned
products, others such as chocolate or sugar are avail-
able on a smaller scale.

THE FAIR TRADE MARKET IN NORWAY

The net retail value of Fairtrade labelled products
amounts to over €4.5m in 2004, which represents
a 28% increase from the previous year. Coffee and
bananas are the two pillars supporting Max Havelaar
Norway: they account for more than 90% of its
license fee income.

As the Fair Trade market share continue to be rather
low in Norway (coffee at 1% and bananas at 1.5% of
the national market®™), there is considerable opportu-
nity for growth in the near future.

With its budget of just over €100,000 for informa-
tion, education and marketing Max Havelaar Norway
is currently working on two types of campaigns. The
first one is a point of sales-centred campaign in a
large supermarket chain. It aims at displaying the
full assortment of labelled products available along
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Importing organisations

Paid staff (in full-time equiv.)
Importing organisations n/a
Worldshops association no
Labelling organisation 3.5
TOTAL 3.5

Education / PR / marketing

in 000 €
Importing organisations n/a
Worldshops association no
Labelling organisation 108
TOTAL 108

Number of label licensees

with supporting information and large displays of
products, informative material, product tastings, and
a specially created magazine. It is scheduled to be
repeated once or twice a year.

The second campaign is an ongoing network-oriented
campaign, which aims to intensify the activities of the
member and supporting organisations at a local level.
A further boost to rising consumer awareness was the
launch of Fairtrade labelled roses in October 2005, now
available in the largest Norwegian flower shop chain.

49 Through its membership in FLO
50 This latter is equivalent to 100% of the organic banana market
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POLAND

At present, there is only one organisation in Poland
dealing with Fair Trade issues. It is the Polish Fair
Trade Association «The Third World and Us» (Sto-
warzyszenie Sprawiedliwego Handlu ,Trzeci Swiat i
My”) based in Gdansk, the sixth-largest Polish city,
situated on the Baltic Sea.

The organisation has 24 members and a handful of
volunteers carrying out the work.

At this stage it mainly consists of informative/edu-
cational work such as the presentation on Fair Trade
given in April 2005 at a public debate organised by
the association in cooperation with the Foreign Min-
istry and the Polish UNDP office, or giving lectures in

the main Polish towns at universities and workshops
for teachers.

In order to make these presentations a success, a
comprehensive package of basic informative material
has been prepared, some of it translated into Polish.
This includes for example a website, a slide show,
videos translated from English and German, a travelling
exhibition or suggestions and plans for school lessons.
A “Good shopping” consumer guide has also been
edited, with the help of the Polish Green Network.

Plans to import Fair Trade products via Germany and
to sell them both as a wholesaler and retailer are be-
ing developed.

PORTUGAL

THE STRUCTURE OF FAIR TRADE

Fair Trade has been promoted in Portugal by CIDAC
- Centro de Informacao e Documentacao Amilcar
Cabral (Amilcar Cabral Information and Documenta-
tion Centre) in Lisbon since 1998.

In August 1999 the first Portuguese Worldshop “Loja
de Comercio Justo” was opened in the small city
of Amarante, near Porto, in Northern Portugal. Six
years later Amarante was the venue for the 2nd Festa
Nacional de Comercio Justo, a Fair Trade fair and party
with an exhibition, concerts and debates. This clearly
illustrated that Fair Trade had definitely arrived in
Portugal. This national festival also saw the official
launch of Portugal’s very own first Fair Trade import-
ing organisation named Equacao (Equation), which
had started business in August 2004.

Fair Trade in Portugal is rapidly gaining momentum
and new Worldshops are opening. At present there
are already 11 recognised Worldshops. Until the
end of 2005 CIDAC assumes the coordinating role of
the national association, named CPCJ - Coordenacao
Portuguesa do Comércio Justo (Portuguese Fair
Trade Coordination). The association was created on

58  FAIR TRADE IN EUROPE 2005

World Fair Trade Day 2002. Among its members are
the importing organisation Equacdo, 3 development
NGOs and 7 shop organisations. Some of the member
organisations manage 2 Worldshops each, such as
Alternativa (a shop in both Barcelos and in Braga) or
Reviravolta with 2 shops in Porto.

Coordination is mainly being done through regular
monthly meetings.

The Coordenacdo has become a member of NEWS!
(see 2.4) and is very active in international coopera-
tion programmes with other Fair Traders in Spain and
Ttaly.

THE FAIR TRADE MARKET
IN PORTUGAL

In 2004 the importing organisation had sales of
approx. €90,000 (after only 5 months of business).
The shops which made their figures available accounted
for a little more than €180,000 of retail value.
For 2005 this figure will most probably lie between
€250,000 and €300,000.



In Portugal everything points towards another suc-
cess story for Fair Trade. The players involved are al-
ready well ahead with their plans: they want to see
more Worldshops opening, they are willing to inten-
sify their lobbying and promote ethical consumption
in private and public institutions and they are already
thinking about how to get Fair Trade products sold in
supermarkets.

Some of the Portuguese Fair Trade players have good
contacts with Portuguese-speaking countries like
Guinea-Bissau or East Timor. They want to develop
these relations further and introduce Fair Trade to
producer groups from these countries.

Portugal

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 0
Worldshops association no
Labelling organisation no
TOTAL 0

Education / PR / marketing

in 000 €
Importing organisations
Worldshops association 5
Labelling organisation no
TOTAL 7

Number of label licensees

SLOVAKIA

In February 2003 a small group of dedicated people
founded FAIRTRADE Slovakia with the aim of pro-
moting the Fair Trade idea in Slovakia.

Through a well-balanced program of information, mo-
tivation and networking, the organisation has made
Fair Trade known in Slovakia within a short space of
time and has thus paved the way for successful years
ahead. They have made use of different opportunities
for testing products (such as selling in a shopping
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centre, at Latino parties etc), before establishing a
regular sales outlet in Slovakia.

In November 2005 a separate business company
FAIRTRADE Slovakia s. r. 0. was established. It will
focus both on wholesaling and on retailing Fair Trade
products.

During this time the organisation Ekoporad a Zivica
in Bratislava started selling Fair Trade products in
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their eco-shop, alongside its product range focused
on environmental criteria, with some additional hemp
products coming from India and Nepal.

The Fair Trade products are mainly sourced via EZA
Fairer Handel in Austria and the Ecumenical Academy
in Prague in the Czech Republic.

The summer of 2005 saw the first specialized Fair
Trade Shop open in Bratislava, Slovakia. The shop
named “Ten Senses” is located right in the city centre
and is run by Integra, an NGO engaged in micro-
enterprise development in Central and Eastern Europe.
Whereas the overseas products are sourced through
Fair Trade organisations from neighbouring countries
like Eine-Welt-Handel from Austria or Commercio
Alternativo from Italy, the shop also offers a new

dimension to Fair Trade: plenty of room is given to
small producers from Slovakia, the Czech Republic and
Poland. This matches extremely well with the overall
aim of Integra to develop markets for small producers
in the South as well as in the North through fostering
both North-South trade and North-North trade.

After its opening, shop sales have exceeded all expec-
tations, reaching over €600 a day, more than double
the planned figure. The wholesale channel supplies
five Shell retail stations and five bars and restaurants
in Bratislava. By the end of 2005 Integra aims to
have created a website and a full product catalogue.

Plans are already under way to bring the Fair Trade
idea to other countries, in which Integra is active,
namely Bulgaria and Romania.

SLOVENIA

Fair Trade in Slovenia was initiated by the Slovenian
human rights NGO Humanitas. In 2002, Humanitas
organised a sales exhibition, focussing on products
from Burkina Faso.

In late 2003 the environmental organisation
Umanotera joined the initiative. After a second
successful sales exhibition in March 2004 it was
clear that the next step was going to be the opening
of a Fair Trade shop in the capital.

On 10 December 2004, the International Human
Rights Day, the first Slovenian world shop opened at
Stari trg 30, in the city centre of Ljubljana. Among
the official guests were the ambassador of the
European Commission Delegation to Slovenia and the
mayor of Ljubljana. The city of Ljubljana helped with
the rent of the shop.

For the time being the majority of the products are
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imported from EZA Fairer Handel in Austria. In
addition, Humanitas is providing direct contact with
producers from Nepal, Ghana, Burkina Faso, Kenya
and Uganda.

There are already plans to become independent from
other importers by sourcing as directly as possible.
In so going, the driving forces within the movement
want to extend the Fair Trade concept beyond the
traditional countries of the South. They are planning
to start working with projects in the Balkans and in
the former Soviet Union republics of the Caucasus.

The shop has one employee, aided by a group of
about 30 volunteers. A second person should be
employed soon.

The main challenges for the future will be the open-
ing of a second Worldshop in Slovenia and the main-
streaming of Fair Trade products.



THE STRUCTURE OF FAIR TRADE

The Spanish Fair Trade market is dominated by three
big importing organisations: Intermén Oxfam,
Alternativa 3 and IDEAS.

Intermon Oxfam, a member of the worldwide Oxfam
organisation, is a development NGO with a long his-
tory of activism in Spain on Third World issues. In the
early nineties it launched a small Fair Trade operation
that has quickly expanded to become by far the larg-
est Fair Trade importer in Spain. Its dense network of
more than 35 own Worldshops generates about 80%
of Intermon Oxfam’s turnover. Apart from this the
organisation also supplies most of the independent
shops all over Spain. More than 50% of the turnover
is derived from handicrafts.

Alternativa 3, based near Barcelona, has a stronger
focus on food products, especially on coffee, which
accounts for 37% of its turnover. It sells through its
own shop and delivers Fair Trade goods to the other
independent Spanish Worldshops and to many church
groups. Alternativa 3 is thought to be the only Fair
Trade organisation in Europe with a coffee roaster of
its own, where the imported coffee beans are roasted,
ground and packed.

IDEAS is both a non-profit cooperative and an
officially recognized NGO, strongly rooted within
the movement for a solidarity economy. Against this
background it is proud to have been given the respon-
sibility of representing the International Fair Trade
Association (IFAT) within the International Council of
the World Social Forum. IDEAS has a strong empha-
sis on food products, which accounts for more than
60% of its turnover. It sells mainly to Worldshops and
solidarity groups and has 3 shops of its own (IDEAS
del Mundo). Together with other EFTA members in
Belgium, Italy and the Netherlands, IDEAS is success-
fully running the European programme “Fair Procura”
on Fair Trade standards for public procurement.

There are nine more importing organisations on
the list of the Spanish Worldshop association includ-
ing Adsis Equimercado, Xarxa Consum Solidari and
Sodepaz.

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 26
Worldshops association 1
Labelling organisation 2
TOTAL 29

Education / PR / marketing

in 000 €
Importing organisations 252
Worldshops association no
Labelling organisation no
TOTAL 252

Number of label licensees

The first two Spanish Worldshops were opened in
1986. Today, Spain has about 95 Worldshops or “soli-
darity shops”. They are well distributed throughout
mainland Spain as well as being present on the
islands of Mallorca, Menorca and the Canary Islands.

Much effort has been devoted to raising a common
profile for the shops. This has led to the rapid spread
of the “Justo aqui” (“Just here”) logo. Taking into ac-
count the multi-lingual situation in Spain, this logo
has four different language versions.
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Spanish Worldshops have a variety of styles, reflect-
ing their different backgrounds and the particular
importer with which they are associated. In recent
years, the Worldshops of Intermon Oxfam and IDEAS
have adopted a corporate identity which makes them
easily recognisable.

The role of “Worldshop association” is assumed by
the Coordinadora de Organizaciones de Comercio Jus-
to (see below), which has also become the Spanish
member of NEWS! (see 2.4.).

After a good deal of preparation, the Spanish labelling
organisation Asociaciéon del Sello de Productos del
Comercio Justo (Fair Trade product labelling associa-
tion) went public in October 2005, making Spain the
fifteenth European country to adopt this scheme. The
association has 9 strong organisations forming its
base, among which are the leading importers, Caritas
Spain, SETEM (an important development NGO) and
the Consumers and Users Confederation.

The national Fair Trade forum, founded in 1996, has
also joined the labelling organisation. The Coordina-
dora de Organizaciones de Comercio Justo (Coor-
dination of Fair Trade Organisations) has a member-
ship of 34 Fair Trade organisations. Together these
organisations have a workforce of over 90 full-time
employees and manage about 1,200 volunteers.

The main objective of the Coordinadora is to bring the
different Fair Trade players (importers, wholesalers or
distributors, Worldshops and development NGOs) to-
gether reqularly in order to improve the coordination
of Fair Trade-related activities and to further raise the
profile of Fair Trade in Spain.

THE FAIR TRADE MARKET IN SPAIN

Currently the three largest Fair Trade importers have
a joint turnover of about €7.8m

The dynamic of the Spanish Fair Trade market, even
before the labelling initiative is taken into account,
is clearly illustrated through comparing this figure
to the €3.8m figure of five years ago. The sales of
Intermén have doubled within 3 years.
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In its study on Fair Trade in Spain®* SETEM found that
between 2000 and 2003 the aggregate turnover of all
Fair Trade players in Spain had risen by 47%, from
around €7.0m in 2000 to €10.7m three years later.
According to this source, 2003 was also a turning
point as the sale of food products topped handicraft
sales for the very first time. A sustained growth in
coffee sales contributed heavily to this result.

This positive trend is likely to continue with the
introduction of labelled coffee, tea, chocolate and
sugar in autumn 2005. 11 organisations have decided
to sign licensing contracts with the labelling organi-
sation and to market labelled products.

There is still much to be achieved within the Spanish
context. A consumer survey done in 2003 by the
Foundation Grupo Eroski®? concluded that at the end
of 2003 “the concept (of Fair Trade) is still new and
hardly known by most of the consumers.” Two thirds
of the 5,000 people interviewed said that they had
no intention of buying Fair Trade products.

The repetition of the survey in 2004 showed that a
large proportion, namely 23% of those interviewed,
could not answer the question as to whether or not
they had bought Fair Trade products during the last
12 months. This seems to indicate that the “know-
ledge, visibility, and above all, the differentiation of
this type of product is insufficient”.

Attractive marketing to Spanish consumers results in
a positive response to Fair Trade. This is highlighted
by the tremendous success of the Forum Barcelona
in 2004, where Interméon Oxfam, Alternativa 3 and
SETEM joined together to stage an exhibition on Fair
Trade and to run a Worldshop during the almost 5
-month duration of the Forum.

During this time, over 780,000 people viewed the
exhibition, more than 80,000 of them signing a pe-
tition on workers’ rights in Southern countries and
more than 96,000 of them purchasing something
from the shop.

51 SETEM, EL Comercio Justo en Espaiia, 2004
52 Barémetro de Consumo 2004



THE STRUCTURE OF FAIR TRADE

Sweden has four Fair Trade importing organisations,
all of which are members of IFAT.

Sackeus AB focuses on food products only, with the
exception of a few rare non-food products like sports
balls or t-shirts. Coffee alone accounts for 75% of its
turnover. It supplies the Worldshops, as well as other
markets such as institutions, individual commercial
stores and chains of commercial stores.

Rattvis Handel Import AB was founded in 2001
by the combined effort of the Swedish Worldshops,
who are also the biggest customers. The organisation
sources from 45 different producer groups and focuses
largely on handicrafts, which account for 75% of its
sales. The remaining 25% derives from the sale of
coffee, tea, chocolate, sweets, sauces and spices.

La Maison Afrique AB imports handicrafts from 27 micro-
enterprises in Madagascar and the Comoros exclusively.

North & South Fair Trade AB deals in both handi-
crafts and food products.

The Swedish Worldshops Association Vérldsbutikerna
for Réttvis Handel has 35 full members. Most of
the work of the shops is done by an estimated 1,000
volunteers, there being very few paid staff.

There have been Worldshops in Sweden for over 30
years, and they started to meet together on a regular
basis in 1986.

Today the members use the name “Varldsbutik”
(Worldshop) and the common logo appears in all
of their communications. Although some shops
have closed down in recent years, new shops have
opened and some established shops have moved to
better locations. Overall, the number of shops has
increased over the last few years. A need is felt to
further professionalize the shops, but this seems to
be restrained by the limited number of personnel and
financial resources.

Many of the food products available in the World-
shops have the organic label KRAV.

The Fairtrade labelling organisation Féreningen for
Rattvisemarkt was set up in 1996. Today it embraces

Fair Trade in Europe 2005 Sweden

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 10
Worldshops association 2,0
Labelling organisation 5,0
TOTAL 12,5

Education / PR / marketing

in 000 €
Importing organisations 41
Worldshops association 46
Labelling organisation n/a
TOTAL 87

Number of label licensees 15

a large coalition of church organisations, the two
largest unions, consumer associations and foreign aid
institutions. Aided by the existence of 25 licensing
contracts, a broad range of Fairtrade labelled products
can be found in supermarkets all over the country.

Although distances in Sweden tend to hinder joint
campaigning, cooperation among the Fair Trade
actors has significantly improved in the last years,
encouraged through the European-wide campaigns
promoted by NEWS! (see 2.4.).
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THE FAIR TRADE MARKET IN SWEDEN

The four importers Sackeus, Rattvis Handel Import,
North&South Fair Trade and La Maison Afrique have a
joint turnover of about €2.2m.

The 35 Worldshops account for a joint retail value of
about €730,000, half of which is through sales of
handicrafts.

The biggest portion of the Fair Trade market in
Sweden is comprised of products sold under the
Rattvisemdrkt label. The estimated net retail value
amounts to €5.5m, reflecting a growth of 40%
between 2003 and 2004. The market share for all
products is still lower than 1%.

The Swedish Parliament, the Swedish Government,
SIDA (the Swedish Development Cooperation Agen-
cy) and parts of the Swedish Church are among the

most prominent users of Fairtrade labelled coffee in
Sweden. Many municipalities and companies are
following this example.

Following a national survey in all Swedish munici-
palities regarding their use of Fair Trade products, the
labelling organisation is encouraging citizens to send
in so-called “citizen propositions” calling on the town
councils to change to Fair Trade products. In these
activities, as well as those aimed at enterprises, the
labelling organisation is helped by a large number of
interested people. Since 1998 more than 600 so-called
“Fair Trade ambassadors” have been trained.

All these activities seem to be very successful. An
awareness study carried out on behalf of Max Havelaar/
Rattvisemdrkt Sweden in 2004 and repeated in 2005,
showed that awareness of the label among Swedish
consumers had risen from 39% to 47% in just one year.

SWITZERLAND

THE STRUCTURE OF FAIR TRADE

The largest Swiss importing organisation is claro fair
trade AG. claro fair trade is not only an importing
organisation but also has a strong network of World-
shops all over Switzerland. The organisation is well
known to consumers all over Europe for its state-of-
the art chocolate product line called Mascao.

The second largest importer, Caritas Fairness,
sources from some 60 producer groups and has a strong
emphasis on handicraft products coming mainly from
Asia and honey from Latin America. The organisation
runs three UNICA-shops of its own in Lucerne, Zurich
and since October 2005 also in Basel.

gebana builds on the expertise of people campaign-
ing around banana-related questions for more than
30 years. Founded in 1988 the trading company counts
among the very pioneers of Fair Trade in Europe,
although it has taken long before the banana has
finally found its place in the Fair Trade system. In
recent years they have diversified and the product
range now also includes dried fruit, nuts, spirits, etc.
In a joint venture with claro ag both partners run a
sophisticated web shop offering 150 different food
products from both companies.

Other smaller importers are TerrEspoir, Zur Kalebasse
and Helvetas.
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The claro shop formula “claro-Weltldden” (claro
Worldshops) is a well developed cooperation model.
Some 140 so-called claro A-shops have committed
themselves to strict criteria regarding their location
and size, their opening hours, a corporate design and
joint promotion activities.

There are a further 71 Worldshops and 17 partner
shops, which are regular claro customers. Additional
customers of claro fair trade are about 50 bio-shops,
72 retailers, 30 parishes and 44 key accounts with a
variably large part of Fair Trade products on offer.

The Association Romande des Magasins du Monde
(French-speaking Association of World Shops) occu-
pies a second Swiss seat within NEWS! About 1,000
volunteers run 40 Worldshops in French-speaking
Switzerland. After a restructuring process the associa-
tion has decided to reduce the wholesaling business
to claro fair trade in order to focus more strongly on
campaigning, education and information, professio-
nalise the shops, etc. In the future, the shops will get
most of their products directly from claro fair trade.

Reflecting the multi-lingual situation in Switzerland
there are also a few Italian-speaking shops, forming
part of the claro shop group but also maintaining
close ties with the Italian Worldshops association.



Max Havelaar Switzerland, the Swiss labelling
organisation, founded in 1992, is one of the big Fair
Trade successes.

From the very beginning the two largest Swiss food
retail chains, Migros and Co-op (who together represent
more than 75% of the Swiss food retail market), have
been keen to have Fairtrade labelled products on their
shelves. This very broad distribution has led to huge
popularity of the Fair Trade concept in Switzerland.

As a result, Max Havelaar has, to date, been able to
sign about 60 license contracts. The product range
has been constantly growing, and apart from the
classical Fair Trade products like coffee or tea, it now
also includes fresh fruit, flowers, cotton and textile,
just to name a few. Currently labelled products may
be purchased in more than 2,500 supermarkets all
over the country.

A national forum on Fair Trade was founded in March
1999 under the name of SFFH - Schweizer Forum
Fairer Handel (Swiss Forum on Fair Trade), with the
aim of strengthening cooperation in the field, ena-
bling a regular exchange of information and coordi-
nating all Fair Trade related activities. Among the
members are claro fair trade, the Association Romande
des Magasins du Monde, Max Havelaar, gebana, and
the most important Swiss development NGOs.

THE FAIR TRADE MARKET
IN SWITZERLAND

claro fair trade’s turnover is among the highest of
import organisations in Europe, with €11.8m. It is
largely food product-based (86%) and nearly half of
it is generated through exports to other Fair Trade
organisations in Europe.

The other important importers gebana and Caritas
have both a turnover of approximately €2.2m each.

Market penetration of Max Havelaar labelled products
is one of the highest in Europe. Tea, coffee and rice
have between 5 and 6% each, sugar reaches 10%,
honey 14% and flowers even 28%. The top-selling Fair
Trade bananas have an unprecedented (and probably
never dreamed-of) 47% market share. This commer-
cial success has meant that the Swiss Max Havelaar
Foundation has become completely independent of
any outside finance other than its license fees.

The retail value of labelled products has been soaring
from €73m in 2002 to €101m in 2003 and again to
€136m in 2004.

Switzerland

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 43,9
Worldshops association 3.4
Labelling organisation 15.8
TOTAL 63.1

Education / PR / marketing

in 000 €
Importing organisations 157
Worldshops association 13
Labelling organisation 486
TOTAL 656

Number of label licensees

The decision of the large chain Coop to stop sell-
ing any other bananas than Max Havelaar bananas
has played an important part in this development,
as well as the launch of such a new product like
flowers, which were introduced only in 2004.

In a situation like the Swiss one, new questions
begin to appear on the Fair Trade horizon. They
deal with the remaining sources for growth in
partly stagnating consumer markets, with the
pressure to launch new products again and again,
with increasing competition from very big players
and multinationals, and so on.

All players agree that the years ahead hold a lot of
challenges for everybody involved. Observers from
the outside will have the opportunity to continue
learning from the extraordinary Swiss experience!
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UNITED KINGDOM

THE STRUCTURE OF FAIR TRADE

In the last five years the United Kingdom has proved to
have probably the most dynamic Fair Trade structures
of all European countries.

They have undergone a far-reaching restructuring
process and have simultaneously experienced incre-
dible growth rates.

One of the two big traditional Fair Trade players has
almost totally withdrawn from trading. Following an
in-depth study into the effects of Fair Trade on 18
producer groups in seven countries across Asia, Africa
and Latin America, Oxfam GB has indeed stopped its
importing activities.

The study concluded that Oxfam had much more
impact through its work on capacity-building and
market access than through buying and reselling
products. Following this decision, Oxfam GB also
withdrew from the European Fair Trade Association
(EFTA).

Today Oxfam GB is very active in campaigning and
lobbying on international trade issues®:.

The largest Fair Trade organisation in terms of staff
numbers and product range is Traidcraft, with over
140 employees. Traidcraft has an extensive network
of Fair Traders who are local representatives. They buy
products and sell them on at stalls in their churches,
workplaces, and neighbourhoods or to friends and
family members. There are currently more than
5,000 Fair Traders whose sales account for 50% of
Traidcraft’s turnover. The organisation also operates
an important mail order catalogue business with
more than 42,000 regular customers.

Traidcraft Exchange, the separate but associated
development charity, works on market access and
development with organisations in the south. It also
has a strong policy department, lobbying both at the
UK and EU level.

Cafédirect plc, founded 15 years ago, was responsi-
ble for launching the UK's first Fair Trade coffee pro-
duct and has since become the UK’s largest Fair Trade
hot drink company. It is the fourth largest roast and
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ground brand in the British coffee business and the
eighth largest tea brand. Its brands, Cafédirect 5065,
Cafédirect Roast & Ground, Teadirect and Cocodirect,
are stocked in most of the major retailers, indepen-
dent retailers and whole food stores, and they have a
growing profile in the out of home sector.

Cafédirect buys from 36 producer organisations in 11
countries, ensuring that over a quarter of a million
producers and their families receive a decent income
from their trade. In 2004 it successfully issued shares
and now has 4,500 shareholders including producers,
who are represented on the Board of Directors.
Through its unique Gold Standard Fair Trade model
Cafédirect goes beyond the minimum Fair Trade cri-
teria. A defining principle of the model is its com-
mitment and relationship with its partner producers;
it reinvests parts of its profits (8% of gross profit in
2004) into their businesses in order to strengthen
their capacities and knowledge.

Cafédirect was set up as a joint venture by a group
of four organisations, namely Oxfam GB, Traidcraft,
Equal Exchange and Twin Trading.

Twin Trading, which calls itself the “leading alter-
native trading company in the UK”, has also been
behind the founding of two more Fair Trade organisa-
tions in the UK.

The Day Chocolate Company was created to give
Ghanaian cocoa producers direct market access. Its
brands “Divine chocolate” and “Dubble” are not only
well-known in the UK, but also in the Netherlands,
the US and Canada. In 2001 Twin launched AgroFair
UK to market fresh fruit to retailers in the UK.

The Body Shop runs a community-trade department
and sources an impressive volume of materials from
producers in the South under Fair Trade conditions.
Although the Body Shop per se is not a Fair Trade
organisation, it shares the values of Fair Trade and
is therefore an associate member of IFAT, the Inter-
national Fair Trade Association.

Smaller importers include Equal Exchange (based
in Edinburgh), Tearcraft (specializing in handicrafts
and celebrating its 30th anniversary in 2005), FM



Foods — Tropical Wholefoods and the Bishopston
Trading Company, concentrating heavily on clothes
sold mainly in five of its own shops.

The network of independent Worldshops is the
British Association for Fair Trade Shops (BAFTS).
The association currently has 70 members, which
runs a total of about 100 shops.

BAFTS was established in 1995 and operates with an
annual budget of about €20,000. The amount and
range of services and support provided for members is
increasing, along with the use of IT and the Internet
to deliver these services. The association publishes a
UK Directory of Fair Trade Importers which is regu-
larly updated.

The Fairtrade Foundation is the UK member of FLO
(see 2.4). It was founded in 1992 to certify the use
of the FAIRTRADE Mark and to introduce Fair Trade
products into British supermarkets. The Foundation
has 13 member organisations and some 60,000 indi-
vidual supporters. To date it has signed 178 contracts
with licensees that market over 1,100 products, the
widest range of Fairtrade labelled products available
in any country. Products bearing the FAIRTRADE Mark
are now available in all British supermarkets chains.

The Fair Trade Leaders Forum established with the
help of IFAT is an informal organisation comprising
of chief executives of the major UK Fair Trade organi-
sations, i.e. the Fairtrade Foundation, BAFTS and all
UK members of IFAT. It meets three times a year and
discusses common concerns related to the develop-
ment of Fair Trade in the UK; it engages with other
networks and tries to have an impact upon the inter-
national debates on trade.

THE FAIR TRADE MARKET
IN THE UNITED KINGDOM

The UK seems to be the fastest growing Fair Trade
market in the world.

Traidcraft’s turnover has doubled over the last
four years to €20.3m, reflecting sustained growth
throughout the different channels of sale.

Cafédirect plc has experienced a yearly growth rate of
20%. It now has a turnover of €25.2m and represents
35% of UK Fair Trade coffee and tea retail sales.

FACTS AND FIGURES ON FAIR TRADE IN 25 EUROPEAN COUNTRIES

United Kingdom

Fair Trade in Europe 2005

Importing organisations

Paid staff (in full-time equiv.)
Importing organisations 237.0
Worldshops association 0.5
Labelling organisation 18.3
TOTAL 245.8

Education / PR / marketing

in 000 €
Importing organisations 8,496
Worldshops association 20
Labelling organisation 1,453
TOTAL 9,969

Number of label licensees

The Day Chocolate Company and AgroFair Ltd. have
turnovers of €8.2m and €2.9m respectively. The
four smaller importers; Equal Exchange, Tearcraft,
FM Foods - Tropical Wholefoods and the Bishopston
Trading Company total an aggregate sales level of
approximately €6.3m.

The members of BAFTS have a total net retail value of
approximately €10.4m.

The value of products sold under the FAIRTRADE Mark
have more than doubled between 2002 and 2004,
increasing from a net retail value of around €91m to
over €206m, thus making the UK market the largest

53The “Make Trade Fair” campaign and Oxfam'’s involvement in the “Trade
Justice Movement” can be cited as good examples of this.
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single market of Fairtrade labelled products in
Europe. Today more than 3 million Fair Trade hot
drinks are consumed daily in the UK.

Institutions using Fair Trade products include the
House of Commons, the Scottish Parliament, The
Welsh National Assembly, the Department of Trade
and Industry, the Department of Health, the Depart-
ment for International Development and the Treasury.
Many local authorities have become supportive of
Fair Trade through the “Fair Trade Town” movement.
There are now 140 Fair Trade towns and cities in the
UK, whose councils have passed resolutions support-
ing Fair Trade and who have committed themselves to
using Fair Trade products. There are also over 1,700
churches in the UK who have declared themselves
“Fair Trade churches”.
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Through these local Fair Trade schemes, awareness
of Fair Trade has been on the rise for several years
now. Between 2002 and 2005 recognition of the
FAIRTRADE Mark has more than doubled, with 20%
of the adult population recognising the mark in 2002
compared to 50% in 2005. According to the latest
MORI poll published in May 2005 the highest level
of recognition of the FAIRTRADE Mark comes from
the 25-34 age group. Together with the fact that the
majority of those buying Fairtrade labelled products
are “recent converts”, this suggests that there is a
great future for Fair Trade in the UK.
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A2 el CONTACT DETAILS OF THE FAIR
TRADE ORGANISATIONS WHICH
PARTICIPATED IN THIS SURVEY

AUSTRIA

ARGE Weltldden

Am Breiten Wasen 1
A-6800 Feldkirch

Tel: +43 5522 78079

Fax: +43 5522 75079

Web: www.weltlaeden.at
E-mail: arge@weltlaeden.at
Contact: Barbara Kofler

EZA Fairer Handel
Wenger Str. 5

A-5203 Kostendorf

Tel: +43 6216 20200
Fax: +43 6216 20200-999
Web: www.eza.cc

E-mail: Office@eza.cc
Contact: Andrea Reitinger

BELGIUM

Fair Trade Organisatie
Hoogstraat 35E

B-3360 Bierbeek

Tel: +32 16 461444

Fax: +32 16 461445

Web: www.fairtrade.be
E-mail: info@fairtrade.be
Contact: Erik Devogelaere

Max Havelaar Belgium
Rue du Tréne 173

B-1050 Brussels

Tel: +32 2 500 10 60
Fax: +32 2 500 10 61
Web: www.maxhavelaar.be

E-mail: info@maxhavelaar.be

Contact: Miguel de Clerck

CZECH REPUBLIC

Society for Fair Trade and Development education /
Spolecnost pro Fair Trade a rozvojové vzdélavani

Grohova 40

CZ-602 00 Brno

Tel: +420 604 188495
Web: www.fairtrade.cz
E-mail: info@fairtrade.cz

Contact: Ludék Stérba, Sarka Spackova
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FAIRTRADE Austria
Wohllebengasse 12-14/7
A-1040 Wien

Tel: +43 153309 56

Fax: +43 1 533 09 56 11
Web: www.fairtrade.at
E-mail: office@fairtrade.at
Contact: Barbara Studeny

Li Cok

Dadlergasse 20-22/3/2/9
A-1150 Wien

Tel: +43 1969 9847

Fax: +43 1 895 4160
E-mail: licok@chello.at
Contact: Edgar Rene Espafia

Oxfam Fairtrade
Ververijstraat 15

B-9000 Gent

Tel: +329 218 88 99
Fax: +32 9 218 88 66
Web: www.oft.be

E-mail: info@oft.be
Contact: Katrin Derboven

Oxfam-Wereldwinkels
Ververijstraat 17
B-9000 Gent

Tel: +32 9 218 88 99
Fax: +32 9 218 88 66
Web: www.oww.be
E-mail: oww@oww.be
Contact: Annie Schoofs



DENMARK

Fair Trade Danmark

@stre Stationsvej 42

DK-5000 Odense

E-mail: kibech@mail1.stofanet.dk
Contact: Kirsten Bech

Fair Trade Gruppen / U-landsforeningen Svalerne
Rosensgade 24

DK-8000 Aarhus C.

Tel: +45 86 129701

Fax: +45 86 12 97 04

Web: www.fair-trade-gruppen.dk

E-mail: svalerne-import@fairtrade.dk

Contact: Poul Roed Kristensen

FINLAND

Association for Promoting Fairtrade in Finland /
Reilun kaupan edistamisyhdistys ry

Sornaisten rantatie 33D

FI-00580 Helsinki

Tel: +358 9 7268 6630

Fax: +358 9 726 2102

Web: www.reilukauppa.fi

E-mail: reilukauppa@reilukauppa.fi

Contact: Sami Turunen

FRANCE

Artisanat SEL

BP 21002

F-45701 Villemandeur

Tel: +33 23 8892100

Fax: +33 2 38 85 14 09

Web: www.artisanatsel.com
E-mail: Artisanat.sel@wanadoo.fr
Contact: Matthieu Maridat

Fédération Artisans du Monde
53, Bd de Strasbourg

F-75010 Paris

Tel: +33 156 03 9350

Fax: +33 1 47 70 96 35

Web: www.artisansdumonde.org
E-mail: info@artisansdumonde.org
Contact: Charlotte Dudignac

Max Havelaar Danmark

Ryesgade 3F

DK-2200 Copenhagen

Tel: +45 70 231345

Fax: +45 35 24 78 68

Web: www.maxhavelaar.dk

E-mail: info@maxhavelaar.dk
Contact: Jens Erik Dalgaard Jensen

Finnish Association of Worldshops /
Maailmankauppa Kirahvi
Palokunnankatu 13-15

FI-13100 Hameenlinna

Tel: +358 45 6705645

Web: www.maailmankaupat.fi

E-mail: Maailmankaupat.liitto@sci.fi
Contact: Kati Hjerp

Max Havelaar France

Immeuble Le Méliés

261, Rue de Paris

F-93100 Montreuil

Tel: +33 142877021

Fax: +33 1 48 70 07 68

Web: www.maxhavelaarfrance.org
E-mail: info@maxhavelaarfrance.org
Contact: Victor Ferreira

Solidar'Monde

44-52, rue George Sand

F-94400 Vitry sur Seine

Tel: +33 145736543

Fax: +33 1 45 73 65 42

Web: www.solidarmonde.fr
E-mail: contact@solidarmonde.fr
Contact: Granger Dominique
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GERMANY

BanaFair

Langgasse 41

D-63571 Gelnhausen

Tel: +49 6051 8366-0
Fax: +49 6051 8366-77
Web: www.banafair.de
E-mail: info@banafair.de
Contact: Rudi Pfeifer

CONTIGO GmbH
Wilh.-Lambrecht-Str. 3
D-37077 Gottingen

Tel: +49 551 20921-0
Fax: +49 551 20921-28
Web: www.contigo.de
E-mail: info@contigo.de
Contact: Ingo Herbst

dwp mensch + zukunft eG
Hinzistobler Str. 10
D-88212 Ravensburg

Tel: +49 751 36155-0

Fax: +49 751 36155-44
Web: www.dwp-rv.de
E-mail: info@dwp-rv.de
Contact: Thomas Hoyer

GREECE

Fair Trade Hellas

51, Skoufa st.
GR-10672 Athens

Tel: +30 6945 854039
Web: www.fairtrade.gr
E-mail: ftrade@hol.gr
Contact: Marina Sarli

HUNGARY

Fairvilag
Web: www.fairvilag.org

E-mail: Fairvilag@yahoo.com
Contact: Aniko Szittner, Réka Hunyadi

Utilapu Halozat
ULLGi at 103. fszt 5
H-1095 Budapest

Tel: +36 1 215 4687
Fax: +36 1 215 4687
Web: www.utilapu.org
E-mail: scihun@c3.hu
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Gepa Fair Handelshaus
Gewerbepark Wagner / Bruch 4
D-42279 Wuppertal

Tel: +49 202 26683-0

Fax: +49 202 26683-25

Web: www.gepa3.de

E-mail: info@gepa.org
Contact: Gerd Nickoleit

TransFair e.V.

Remigiusstr. 21

D-50937 Kéln

Tel: +49 221 94204035
Fax: +49 221 94204040
Web: www.transfair.org
E-mail: info@transfair.org
Contact: Bettina von Reden

Weltladen-Dachverband e.V.
Karmeliterplatz 4

D-55116 Mainz

Tel: +49 6131-68907-80
Fax: +49 6131 68907-99
Web: www.weltladen.de
E-mail: info@weltladen.de
Contact: Ruben Enxing



IRELAND

Fairtrade Mark Ireland
Carmichael House

North Brunswick Street
IRL-Dublin 7

Tel: +353 1 475 3515
Fax: +353 1 475 3515
Web: www.fairtrade.ie
E-mail: info@fairtrade.ie
Contact: Peter Gaynor

Oxfam Ireland

Dublin Office

9 Burgh Quay

IRL-Dublin

Tel: +353 1672 7662

Fax: +353 1 672 7680

Web: www.oxfamireland.org
E-mail: communications@oxfam.ie

ITALY

Associazione Botteghe del Mondo Italia
Via Masaccio 21

1-42100 Reggio Emilia

Tel: +39 0522 924279

Fax: +39 0522 230714

Web: www.assobdm.it

E-mail: segreteria@assobdm.it

Contact: Donata Frigerio

Commercio Alternativo

Via Darsena 176/A

1-44100 Ferrara

Tel: +39 0532 774811

Fax: +39 0532 52845

Web: www.commercioalternativo.it
E-mail: info@commercioalternativo.it
Contact: Diego De Simone

LATVIA

GLEN Latvija

Bcrzpils iela 1-40

LV-1039 Riga

Tel: +371 6418135

Web: www.glen-europe.org
E-mail: anda_vaice@va.lv
Contact: Anda Vaice

Oxfam Ireland/Northern Ireland
Belfast Office

52-54 Dublin Road

UK-Belfast BT2 7HN

Tel: +44 28 9057 2885

Fax: +44 28 9023 7771

Web: www.oxfamireland.org
E-mail: oxfam@oxfamni.org.uk
Contact: Margaret Carr

Ctm Altromercato

Viia Francia 1c

1-37135 Verona

Tel: +39 045 8008081

Fax: +39 045 8008020

Web: www.altromercato.it
E-mail: info@altromercato.it
Contact: Giovanni Gerola

ROBA dell’Altro Mondo
Via Rizzo 17

1-16035 Rapallo

Tel: +39 0185 54830
Fax: +39 0185 53619
Web: www.roba.coop
E-mail: info@roba.coop
Contact: Alberto Zoratti
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LITHUANIA

Environmental Information Centre
Pylimo 15 / 2

LT-01118 Vilnius

Tel: +370 5 2124089

Fax: +370 5 2124089

Web: www.apicentras.lt

E-mail: nerka@gmx.net

Contact: Nerijus Zableckis

LUXEMBOURG

Boutique Tiers-Monde TransFair-Minka asbl

6, rue Génistre 2a, rue de la Gare
L-1623 Luxembourg L-6910 Roodt-sur-Syre
Tel: +352 433664 Tel: +352 3507 62

Fax: +352 425153 Fax: +352 26 35 01 12
E-mail: btmlux@pt.lu Web: www.transfair.lu
Contact: Berthy Braun E-mail: info@transfair.lu

Contact: Daniela Ragni
|

MALTA

Koperattiva Kummerc Gust

“L-Arka”, 306, Trig San Pawl

Valletta

Tel: +356 21244865

Fax: +356 21315562

Web: www.l-arka.org

E-mail: kkg@maltaforum.org

Contact: Nathalie Grima
|

NETHERLANDS

Fair Trade Organisatie NIVAH

PO BOX 115 Randweg 8a

NL-4100 AC Culemborg NL-4104 AC Culemborg
Tel: +31 345 545135 Tel: +31 345 548008
Fax: +31 345 521423 Web: www.nivah.nl
Web: www.fairtrade.nl E-mail: info@nivah.nl
E-mail: info@fairtrade.nl Contact: Han Horstink

Contact: Harold Goessens
Stichting Max Havelaar

Landelijke Vereniging van Wereldwinkels Postbus 1252

Randweg 8 NL-3500 BG Utrecht

NL-4104 AC Culemborg Tel: +31 30 2337070

Tel: +31 345 479250 Fax: +31 30 2332992

Fax: +31 345 510599 Web: www.maxhavelaar.nl

Web: www.wereldwinkels.nl E-mail: maxhavelaar@maxhavelaar.nl
E-mail: info@wereldwinkels.nl Contact: Han Hoogvliet

Contact: Erika Spil
-
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NORWAY

Max Havelaar Norge

Storgata 11

N-0155 Oslo

Tel: +47 23 01 03 30

Fax: +47 23 01 03 31

Web: www.maxhavelaar.no

E-mail: maxhavelaar@maxhavelaar.no

Contact: Bjgrn Tore Heyerdahl
|

POLAND

Stowarzyszenie Sprawiedliwego Handlu /

Polish Fairtrade Association

ul. ks. Jozefa Zator Przytockiego 3

PL-80-245 Gda sk

Tel: +48 58 3455100

Fax: +48 58 341 0141-40

Web: www.sprawiedliwyhandel.pl

E-mail: sprawiedliwy.handel@wp.pl

Contact: Wojciech Zi ba
-

PORTUGAL
Coordenacao Portuguesa de Comércio Justo Equacao

Rua Pinheiro Chagas, 77, 20 Esquerdo Associacdo de Comércio Justo
P-1069-069 Lishoa Tamega Park, Armazém 12

Tel: +351 213 172 860 Lugar de Ramos

Fax: +351 213 172 870 P-4600-752 Teldes (Amarante)

Web: www.comerciojusto.pt Tel: +351 255 001 011

E-mail: info@comerciojusto.pt Web: www.equacao.comercio-justo.org
Contact: Pedro Abrantes E-mail: equacao@comercio-justo.org

Contact: Miguel Pinto
-

SLOVAKIA

CEEV Zivica Fairtrade Slovakia

Vysoka 18 Prazska 11

SK-811 06 Bratislava SK-811 04 Bratislava

Tel: +421 2 52962929 Web: www.fairtrade.sk

Fax: +421 2 52962929 E-mail: fairtrade@fairtrade.sk
Web: www.zivica.sk Contact: Darina Manurova

E-mail: zivica@zivica.sk
Contact: Petra uriSova
|
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SLOVENIA

Umanotera

Resljeva 20

SL-1000 Ljubljana

Tel: +386 1439 71 00

Fax: +386 1 439 71 05

Web: www.umanotera.org
E-mail: marjana@umanotera.org
Contact: Marjana Dermelj

SPAIN

ALTERNATIVA 3, S.COOP.

Ctra. Castellar 526

E-08227 Terrassa (Barcelona)

Tel: +34 937 869379

Fax: +34 937 310058

Web: www.alternativa3.com

E-mail: Alternativa3@alternativa3.com
Contact: Antonio Baile

Coordinadora Estatal de Comercio Justo
Plaza Centenario, 3, bajo

E-20006 Donostia

Tel: +34 943 461578

Fax: +34 943 461578

Web: www.comerciojusto.org

E-mail: coordinadora@comerciojusto.org
Contact: Marta Saiz Elizondo

SWEDEN

La Maison Afrique AB

Trustorps Gard

S-310 58 Vessigebro

Tel: +46 346 22168

Web: www.la-maison-afrique.se
E-mail: la.maison.afrique@ebrevet.nu
Contact: Mona Bengtsson

Rattvis Handel Import AB
Bessemergatan 4

S-417 07 Goteborg

Tel: +46 31 224696

Fax: +46 31 224697

Web: www.rattvishandel.se
E-mail: info@rattvishandel.se

Rattvisemdrkt / Fairtrade
Pustegrand 1-3

S-118 20 Stockholm

Tel: +46 8 505 756 90

Fax: +46 8 505 756 99

Web: www.rattvisemarkt.se
E-mail: info@rattvisemarkt.se
Contact: Cecilia Jaukkuri
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IDEAS

Avda. Amargacena, Parcela 9 - Nave 7
E-14013 Cordoba

Tel: +34 957 429233

Fax: +34 957 429845

Web: www.ideas.coop

E-mail: info@ideas.coop

Contact: Carola Reintjes

Intermén Oxfam

C/Luis Pasteur, 6

E-46980 Paterna (Valencia)

Tel: +34 961 36 62 75

Fax: +34 961 31 81 77

Web: www.intermonoxfam.org
E-mail: rsanchis@intermonoxfam.org
Contact: Rafael Sanchis Moscardd

Sackeus AB
Bessemergatan 4

S-417 05 Goteborg

Tel: +46 31 654800
Fax: +46 31 654805
Web: www.sackeus.se
E-mail: info@sackeus.se
Contact: Jens Baagge

Varldsbutikerna for Rattvis Handel
Bessemergatan 4

S-417 07 Goteborg

Tel: + 46 31224518

Fax: + 46 31 224697

Web: www.varldsbutikerna.org
E-mail: inablind2@yahoo.se
Contact: Ina Blind



SWITZERLAND

Association Romande des Magasins
du Monde

Rue de Genéve 52

CH-1004 Lausanne

Tel: +41 21 661 27 00

Fax: +41 21 661 22 20

Web: www.mdm.ch

E-mail: info@mdm.ch

Contact: Caroline Piffaretti

Caritas Schweiz Fairness Handel
Sedelstrasse 32

CH-6020 Emmenbriicke

Tel: +41 41 268 11 20

Fax: +41 41 268 11 33

Web: www.caritas.ch
fairness@caritas.ch

Contact: Monica Hagen

claro fair trade ltd.
Byfangstrasse 19

PB 129

CH-2552 Orpund

Tel: +41 32 356 07 00

Fax: +41 32 356 07 01

Web: www.claro.ch

E-mail: mail@claro.ch
Contact: Joachim Ehrismann

gebana ag

Zollstrasse 54

CH-8005 Ziirich

Tel: +41 43 366 65 00
Fax: +41 43 366 65 05
Web: www.gebana.com
E-mail: info@gebana.com
Contact: Stefan Lanz

Max Havelaar-Stiftung

Malzgasse 25

CH-4052 Basel

Tel: +41 612717500

Fax: +41 61 271 75 62

Web: www.maxhavelaar.ch

E-mail: postmaster@maxhavelaar.ch
Contact: Regula Weber
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UNITED KINGDOM

British Association for
Fair Trade Shops

Unit 7

8-13 New Inn St
UK-London EC2A 3PY

Tel: +44 207 7394197
Web: www.bafts.org.uk
E-mail: info@bafts.org.uk
Contact: Jan Hetherington

Bishopston Trading Company

193 Gloucester Road

Bishopston

UK-Bristol BS8 4RA

Tel: +44 117 9245598

Fax: +44 117 9753590

Web: www.bishopstontrading.co.uk

E-mail: mail@bishopstontrading.co.uk

Contact: Carolyn Whitwell

Cafédirect PLC

Suite B2, 196 Old Street
UK-London EC1V 9FR

Tel: +44 207 490 9520

Fax: +44 207 490 9521

Web: www.cafedirect.co.uk
E-mail: info@cafedirect.co.uk
Contact: Kerry Dick

Equal Exchange Trading

10a Queensferry Street
UK-Edinburgh EH2 4PG

Tel: +44 131 220 3484

Fax: +44 131 220 3585

Web: www.equalexchange.co.uk
E-mail: info@equalexchange.co.uk
Contact: Andy Good

FM Foods

(Tropical Wholefoods)

Unit 5d Southwick Ind Est

North Hylton Rd

UK-Sunderland SR5 3TX

Tel: +44 191 548 0050

Fax: +44 191 516 9946

Web: www.tropicalwholefoods.co.uk
E-mail: Karen@fmfoods.co.uk
Contact: Karen Hetherington
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Tearcraft

100 Church Road
Teddington
UK-Middlesex TW11 8QE
Tel: +44 208 943 7840
Fax: +44 208 843 3594
Web: www.tearfund.org

E-mail: stephen.thomas@tearfund.org

Contact: Stephen Thomas

The Day Chocolate Company

4 Gainsford St

UK-London SE1 2NE

Tel: +44 20 7378 6550

Fax: +44 20 7378 1550

Web: www.divinechocolate.com
E-mail: info@divinechocolate.com
Contact: Sophi Tranchell

The Fairtrade Foundation
Room 204

16 Baldwin’s Gardens
UK-London ECIN 7RJ

Tel: +44 20 7405 5942

Fax: +44 20 7405 5943

Web: www.fairtrade.org.uk
E-mail: mail@fairtrade.org.uk
Contact: Eileen Veitch-Clark

TopQualiTea

3, Braytoft Close

UK-Coventry CV6 4ED

Tel: +49 761 7071313

Fax: +49 761 7071314

Web: www.topqualitea.com
E-mail: Topqualitea@t-online.de
Contact: Ben Kaukler

Traidcraft PLC

Kingsway

Team Valley Trading Est

Gateshead / Tyne & Wear NE11 ONE
Tel: +44 91 491 0591

Fax: +44 191 497 6562

Web: www.traidcraft.org

E-mail: comms@traidcraft.co.uk
Contact: Stuart Palmer



INTERNATIONAL

European Fair Trade Association
Kerkewegje 1

NL-6305 BC Schin op Geul

Tel: +3143 32569 17

Fax: +31 43 325 84 33

Web: www.eftafairtrade.org
E-mail: efta@antenna.nl
Contact: Marlike Kocken

Fairtrade Labelling Organizations
Kaiser-Friedrich-Str. 13

D-53113 Bonn

Tel: +49 228 949 230

Fax: +49 228 242 1713

Web: www.fairtrade.net

E-mail: info@fairtrade.net
Contact: Veronica Perez

International Fair Trade Association
Prijssestraat 24

NL-4101 CR Culemborg

Tel: +31 3455359 14

Fax: +31 8 47 47 44 01

Web: www.ifat.org

E-mail: info@ifat.org

Contact: Gerben Bossenbroek

Network of European Worldshops
Christofsstr. 13

D-55116 Mainz

Tel: +49 6131 9066410

Web: www.worldshops.org

E-mail: coordinator@worldshops.org
Contact: Jeanne Marie Jarka

Fair Trade Advocacy Office (F.I.N.E.)
43, Rue de la Charité

B-1210 Brussels

Tel: +32 2217 36 17

Fax: +32 2 217 37 98

Web: www.fairtrade-advocacy.org
E-mail: info@fairtrade-advocacy.org
Contact: Anja Osterhaus
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AL L2’ SUMMARY TABLE

All figures as available per October 2005. Most figures refer to the financial year 2004, i.e. the business year
ending between 1 July 2004 and 30 June 2005; a very small number of the figures refer to earlier years. All
figures are minimum figures. For a detailed explanation see Annex 3.

Fair Trade in Europe 2005 Austria Belgium Denmark Finland France Germany Ireland

Paid staff (in full-time equiv.)
Importing organisations 38.9 44.7 0.3 7 39 187.0 6.8
Worldshops association 2.6 30.0 1.0 20 21 7.3 no
Labelling organisation 7.0 8.5 4.0 5 25 9.0 2.3
TOTAL 48.5 83.2 5.3 32 85 203.3 9.05

Education / PR / marketing

in 000 €
Importing organisations 232 200 2 20 223 1,441 28
Worldshops association 142 81 125 41 500 445 no
Labelling organisation 325 288 400 239 750 600 50
TOTAL 699 569 527 300 1,473 2,486 78
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Luxem- The United
bourg (Netherlands

Italy Norway Portugal Spain Sweden |Switzerland TOTAL
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A1 9l EXPLANATIONS RELATING

TO THE SUMMARY TABLES

All data show well-documented minimum figures.

As part of the information is not available, the real figures are higher.

n/a: not available or not applicable

1. IMPORTING ORGANISATIONS

The number of importing organisations is given ac-
cording to the information at hand.

2. RETAIL CHANNELS

a) The number of Worldshops has been checked
with the national association and cross-checked
with the figures of the largest national importer(s),
who, as a general rule, supplies all those shops. The
number of Worldshops provided here comprises all
Worldshops, i.e. those which are members of NEWS!
and those which are not. Nevertheless the use of the
term “Worldshop” is not always consistent, neither
on national levels, nor on international level, the
minimum requirement being a fixed location with
an address. In some countries “Worldshop” implies
a minimum number of opening hours per week, in
others it doesn’t. In certain countries it means a
very high percentage of Fair Trade products, in other
countries or shop schemes Fair Trade may only be
a small part of the assortment. Thus what is called
“Worldshop” in one country, might not necessarily
qualify for the same definition in another.

b) The number of supermarkets has been taken from
the information provided by the labelling organisa-
tions on the number of outlets where Fairtrade
labelled products may be bought. Care has been
taken to make sure that this figure does not include
the Worldshops of that country.

c) The category others describes all kind of other
sales outlets that are neither Worldshops nor super-
markets. The variety of this group covers independent
commercial stores, gift shops, etc. plus irregularly
attended stalls, local representatives or so-called
action groups that might be active and selling only
once or twice a year.

d) The number of total sales outlets is the sum of
the three categories: Worldshops, supermarkets and
others. This figure gives a rough idea on the density
of the Fair Trade net, at its best. Care has been taken
in order to avoid double counting wherever possible.
The figures given are very often the minimum number.
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3. PAID STAFF

Figures are given in full-time equivalents for the im-
porting organisations, the Worldshops associations
(as an organisation) and the labelling organisations.
The total of these three categories is also given.
The figures referring to the importing organisations
are mostly minimum figures, as generally speaking
exact data have only been available for the largest
importing organisation(s).

4. TURNOVERS, IN 000 €

a) Under importing organisations the total turnover
of all those organisations that have responded to the
questionnaire is given. The list of the respondents
appears in Annex 1. In nearly all cases this is the
minimum figure for that particular country.

b) The net retail turnover of the Worldshops is the
final consumer price minus the VAT, given for those
Worldshops that are members of the national associa-
tion.

c) The net retail value under the labelling organisa-
tion gives an estimate by the labelling organisation
as to the value of all products sold under its label in
its national territory.

5. EDUCATION / PR / MARKETING,
IN 000€

This gives the budget for education / PR / marketing
for those importing organisations where the data are
available, for the national Worldshops associations
and for the national labelling organisations, where
applicable and available. The total of the three sums
is also given. All figures under 4. and 5. are given in
thousands of Euros (000 €).

6. MARKET SHARES

This is information provided directly from the label-
ling organisations. All data were collected between
April and November 2005 and give the latest avail-
able figures.



LU N8 INTERNATIONAL MEMBERSHIP LISTS

October 2005

Note: In countries not listed in this annex no organisation has so far become a member of one of the inter-
national Fair Trade networks
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AU N3 8 METHODOLOGICAL REMARKS

Information from the questionnaires was used to
write a first draft of the different chapters, which
were then revised against other available back-
ground information, like books and brochures, annu-
al reports, product leaflets, etc. The Internet helped
as a valuable source of information, since most of
the organisations run extensive websites (see Annex
1 for the website/address list) and an abundance of
material is available online.

This first draft was submitted for comments to the
Fair Trade Advocacy Office and to the managers of
FLO, IFAT, NEWS! and EFTA. The country chapters
were sent to resource persons in the different coun-
tries for comments. Based on feedback received the
final draft was then concluded.

A WORD OF CAUTION

As a result of the limited manpower available to
many of the Fair Trade organisations which are the
subjects of the survey, it is not always easy to ac-
quire up-to-date, precise, accurate, and comparative
figures within the sector. There is, therefore, much
scope for guesswork, and the resulting estimates
should not be mistaken for facts. This is particularly
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true for some of the Worldshops associations, al-
though the situation differs greatly from one coun-
try to another.

Another source of uncertainty is that definitions and
categories are not always used very consistently (for
more details see also Annex 3).

Bearing these factors in mind, figures have been
double-checked, and when figures from different
sources varied a lot, the lower of the figures was
always used (to obtain robust minimum estimates).

A shortage of detailed data makes it difficult to com-
pile precise aggregate Fair Trade turnover figures.
Consequently, multiple counting of the same product
cannot always be recognized and taken adequately
into account. Multiple accounting occurs, for exam-
ple, when national figures for the turnover of a prod-
uct might include both wholesaler and retailer fig-
ures. It also happens when sales figures of different
importers are summed, if they happen to sell to each
other within their country or internationally. A de-
gree of caution is therefore necessary, when it comes
to evaluating highly aggregate turnover figures.
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Fair Trade is entering a new stage.

With growth rates of more than 20% every year
since the beginning of the 21st century,
fairly traded products bave left the “niche market”
and are entering more and more into the mainstream.
This survey presents consolidated figures
about the structure and the market
of Fair Trade in 25 European countries.

It proves the success over the last years
but it also poses some challenging questions
for the future.
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