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ERGyyEAor (50)...ceeeieeiie e an
IMivaxog 135: Kepdookomovv YaepPorka kot Acvoota (NI9) — dvro (46)...... 192
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IMivaxkag 173:TIp60eon Awopoviic o€ Ilpdoivo Egvodoycio — Ewséonpua ............. 237
Mivakag 174:Tp60eon Avapoviic o€ [Ipacivo Zgvodoyeio — Endyyeipa ........... 238
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12



Apyvpomodiov [ewpyio
Péyya EAévy Karaloyog [Tivaxwy

MMivaxkag 177:TIp60con Apvntikod HOwkoY Katavarotiopov —Eknaidsvon ..241
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EYXAPIXTIEX

Oa Béhape va evyaploticovpe Ty kadnynTpla pog Ap. Tnilikidov E. kabhg yopig Tic
TOAOTIES CLUUPBOVAEC Kot TV KaBodnynomn g 1 epyacio avtn dev o pmopovse va
TPOYUOTOTOM OEL.

Axéun, evyopiotodpe Vv koOnynTple K. AgAnotavpov A., kabdG Kol TOV K.
Yamovvtin N. yw v moAvTyn Pondeia Tov KOTA TNV KOTAYpOopn TOV GTOXEI®V.
Eniong Ba 0éhape va guyoplotnoovpe Tovg Katoikovg g mTOANG e Oeccalovikng
0l 0TO{0l GUUTANPWGOAV TA EPOTNUOTOAGYN, KOOMG Ywpig T cvuvepyacio Tovg N
gpyacio avtn dev Ba pmopovoe va £pbet e1¢ TEPAG.

TéMog, eVYOPIOTOVLE 1OHTEPA TIG OIKOYEVELEG OGS KOl TOVG GIAOVG LG TOV GTAONKOY

dimha pag 6A0 avTd TO SIACTNHO KOt LA VITOGTNPEAY LE OAO TO LEGA.
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NEPIAHYH

H ovykekpipuévn mroylokn epyoacio amotedel €pevva  mediov, péow  ypNong
gpotnpatoroyiov og éva detypa 120 atopwv, nlkiog 18 etdv kot dve. Amookomel
OTNV KOTOYPOON TANPOPOPIOV OO TOVG KOTAVOAMTES CYETIKA HE TIC OMOYELS TOVG
v o Tpdova Eevodoyeia kot v TpdBeon dwapovig toug o€ avtd. Emiong epevvaton
N TPOOECT Y10 GUUUETOYN O UTOTKOTAL KOt SLoA0YIKO NOKO KOTOVOADTIGHO KOTd
TV «ovnOwov Eevodoyeiov». H épevva mpoaypatomomdnke Kotd TO YPOVIKO
dtonuo Mdaptio — Anpiho tov 2012, 6115 meproyég Tovuna, Innokpdateio, Kévrpo,
40 exkinoiég, Kaotpa, Amdekoaviocov, Ashodv, Aadddka kot Avtikn Eicodog. Ze
aUTEG  TIG  WEPOYEG  MHOG  O0OnMkav  ouykekpléva  TETpAywva, OTo  omoid
TPOYUATOTOWONKE 1) ONUOCKOTNOT).

Q¢ néB0d0g CLYKEVTIPMOONG TPMOTOYEVAOV CTOYEIMV EMAEYONKE 1 ONUOCKOTNGN LE
TPOCMOTIKN GUVEVTELEN Kot PE Opyavo Eva SOUNUEVO EPMTNUATOAOYIO TO OTOI0 LOgG
d00nke €roo amd v Ap. TnAkidov E. kot v k. AeAnotavpov A., Tov omoiov 1
eneEepyacia yiverar pécsm tov mpoypappatog SPSS 17.0.

Y10 mpdTO KePAAao mapotifetan To epéBiopa, to TPOPANUA TG Sloiknong Tov
HAPKETIVYK, TO TPOPANUO NG €PELVOG TOL HAPKETIVYK, O OKOMAG, To Ofua, m
e€e1dikeVon TOV OTOUTOVUEVOV TTANPOPOPIDV, O YEVIKOS GTOYOG Kot TEAOG Ot g1d1Kkol
oTOYOL.

Y10 devtepo Ke@AAawo yivetar m avackoémnon g Piproypapiag. TlapatiBevton
OPIGUEVO CIUOVTIKA GTOElD Yo TNV €vvola, TIG KOTNYOPIEG Kol TIG GUVETEIES TOV
Tovpopov. Eniong yivetatl avagopd 6Tig TOVPIOTIKES EMXEPNOELS KO GTO, «oviiBuco
Eevodoyela. Tvetar oavdivon g €vvoldg TOVv UMOTKOTAL Kot TOL 1MOKOV
KOTAVOA®TIGUOD KOl TEAOG OVOPEPOLOCTE GTO TPAGTVO EEVOSOYELX.

210 Tpito KEPHAOIO OVOPEPOUOOTE OTN CLYKEVIPMOY TPMTOYEVAOV GTOWEI®V Kot
KOAVOLUE TEPLYPOPT] TOV UETUPANTOV TOL €PMTNUATOAOYIOV Ol omoieg &ival ot
Yvumeprpopikég [emonoeig, ot Kavoviotikég [emodnoeig, o [emobnoeig EAEyyov,
ol Xtdoelg yio ta [Ipdowa ZEevodoyeia, ot Yrmokeevikol Kavoveg, n Aviiinyn
Yvumepipopko EAéyyov, n [IpdBeon Alapovnig oe Ipdova Eevodoyeia, n IIpdbeon
Apvntikov HOwob Koatavoroticpod kot 1 IIpdbeon  Awiroywkov HOwov
Katoavolotiopot. Téhog avagépovior Kot ta SnHoypaeikd ctotyeion mov eival 1o
®vro, N Hhia, to Eninedo Exnaidevong, to Emoio Owoyevelokd Eioddnua kot to

Endyyelpa.
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Y10 tétopto KEPOAOO Topovclalovtal Kot oYoAdloviol T OMOTEAEGUOTO TTOV
TPONABaV 0O TO EPOTNUATOAOYIO LE TNV YPNON TVAK®OV LLOVIG 1600V KO TIVAK®V
abpototikdv cvyvotntwv (Descriptive Statistics) Axoun yivetor cvoyétion Tov
petafintaov pe m xpnon tov teot X2 kot ANOVA kot tov CORRELATION «atd
Kendall tau-c.

To televtaio KepdAalo TG epyaciog TepEyeEl Ta cuunepdcuata Tov TponAday amod
™V £€PEUVa KOl OVOQEPOVTAL GTO OV LITAPYEL oyéon N Ol HeETaEy TG TpdBeong
Jdpovng o€ éva mpaowvo £evodoyeio Kol TV dNUOYPUPIKGOV oTOXEI®mV, KaBMDS Kot
010 av oyetiletor | Oyl 1660 M TPOHeoT Yo apvNTIKO NOIKO KOTOVOAOTIGHO, OGO Kot
N mpdOeon yio d1oAoyKo NOd Katavadl®wTiopd e To dnpoypaeikd ototyeio. Eniong
OT0 GUUTEPAGLOTO OVOPEPETOL TO YEYOVHG OV VTIApYEL oxéomn petald g mpdbeong
dwpovng oe éva mpdowvo Eevodoyelo kot TtV eSaptnUéveOV Kol aveEdpTnToV
HETAPANTAOV, TEPA TOV ONUOYPAPIK®OV, KoBmG eniong e&etaletar o Pabuog coppwviog
N dweoviag Tov epotOpevov pe Tig dteg petafantés. Téhog, avapepduocte oTig
TPOTAGELG TOV EYOVILE VO, KAVOVLE Y10 LEALOVTIKEG EPEVVES, KAOMDS Kol GTIC SVCKOATES

TOV GLVOVTIGOLE KOTA TNV SLAPKELN EKTOVIONG TS EPEVVAG.
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Apyvpomoviov I'ewpyio Kepdiaio Iparo:
Payya EAévy Lpokozopxtiky Paon

EIZAT'QI'H

H ovykexpiévn nroyaxn epyocio anotehel Epguva mediov mov €xel wg oKOmd TV
napoy” opBoroykng mAnpoedpnong otn oloiknon tov Eevodoysiov HOTEL
ANEMOS, oyetikd pe v mpdbeon tov katavalowtdv tng Oeccaiovikng yuo
dwpovn og mpacwvo Eevodoyeio kKabBdg Kol Pe TIC AmOYELS TOVG Yo aVTE. AKOUN
gpevvatat 1 tpdeon yio Mmotkotdl kot Aredoyikd HOwd Katavaiwtiopd kotd tov
« avifikov » Eevodoyelov, AOY® TOV AmOAVCE®MV KOl TNG EKUETAAAELONG TV
epyalopévayv, TOV KOKOV oLUVONKOV VYIEWVAG Kol TV TpoPAnpdtov  mov
npokaAiovvtol 6to meppdAriov. To HOTEL ANEMOS givan éva amd to peyoidtepa
Eevodoyeia g Oeococarovikng kot o papketvyk pdvatlep g etvar o k. Iodvvng
Avootaciov. To Eevodoyeio mpoéfel oe KAmMOleg evEPYElEG OMMG Yo TOPASELYLLA,
AMOAVCELS VIOAMA®Y, HOOPn €PYOCia, KATAGTPOPN TOL TEPPAAAOVTOG, Ol OTOiES
&xouv kdvel Kokd omv ewova tov. H dwoiknon tov @ofdtor pimwg ot moAiTeg
oTPAPOVYV EVOVTIOV TOL PEC® UMOIKOTAL 1 d1oAoykoh NOKOV KOTAVIA®TIGUOD Kol
YL TO0 AOY0 0VTO OMOPAGIOE VO ATOKTIGEL £VOL TTO OIKOAOYIKO KOl PIAIKO YOPOKTHPO
npo¢ 10 mepidirov. H épevuva mpaypatomombnke katd tovg pves Mdaptio ko
Ampido tov étrovg 2012, oe cvykekpluéveg meployés g Oecoarovikng, HECH

TPOCMOTIKNG GVVEVTELENC, LE TN XPNOT| EVOG SOUNUEVOD EPMTNLATOAOYIOV.
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KE®AAAIO MTPQTO: MPOKATAPKTIKH ®AXH

EPEGIEMA

‘Eva ond ta peyohdtepa  Eevodoyeion g EAAGOaG kou  cvykekpyuévo g
®eccarovikng, to HOTEL ANEMOS, npoydpnoe oe amoAVoel VTOAANA®V LE
dkatoAoyio. TNV OWKOVOUIKY Kpion Tov emikpatel otn yopo pog, Kabdg emiong
amooyorel VTAAANAOVG YOPIG AGPAAIOT TAPOAO TTOV TO. KEPAN TOL £ivol LYNAA Yo TO
dedopéva g emoyns. Katd kapovg ot epyaldpevot £xouv ekppdoet TV SVGOPESKELL
TOVG Y10 TNV KOTAGTOON OUTN, LE GLVETEWD VO ATELOVVTOL OO TNV emyeipnon pe
noliKég amoAVGELS.

EmmpocOétwg éyovv datvmwbel moAld mopdmova amd TOLg TEAATEG, HECH HI0G
0pYAVOONG TOMTMOV TPog T doiknomn tov Eevodoyeiov, 660V apopd T GuVONKES
VYIEWVNG KoBMOG Kot TN otdon g emyeipnong amévavtt oto mepPdAiov. ITwo
CUYKEKPLEVO 1) EMLYEIPNON UE CPOPUT TNV OIKOVOUIKT KOTAGTOGT NG XOPAG EXEL
KOTAPVYEL GE O PONVEA TpoidvTa, To omoia dev etvat EIAIKA TPOG TO TEPPAAAOV.

To HOTEL ANEMOSotVv npoondfeio Tov va avTIoTPEYEL TO OPVNTIKO KA TOV
VILAPYEL EVAVTIOV TOV TOGO amd TOVG KOTAVAAMTEG, 060 Kol omd Tovg pyalOpevouc,
ATOPAGICE VO TPOYWPNOEL OE CNUOVTIKEG CALUYEG KOL TTO GUYKEKPIUEVO GE EVAL O
01KOAOYIKO TPOTO Agttovpyiag, deiyvoviag £€totl v mpdbeon tov vo petatponel og
npactvo Eevodoyeio.

Mo 10 A0y0 avtd KaTéPLYE TNV gpeuvnTIKN opdda g etarpiag epevvov SEARCH
COMPANY, y10 vo TpatyLOTOTOMGEL [t TANPN EPELVA UAPKETIVYK OGOV apOPOL TIC
CLUTEPLPOPEG TV KatavoAwTdv. [Tio cvykekpipéva 1 €pguva avt) Ba apopd v
TPOOEST] TOV KOTAVOAMTMOV Yo Sapovi o€ éva Tpdotvo Eevodoyeio, T 0TAoT TOVG
amévavTl 6€ avTd, KaBdg Kol TOVG TAPAYOVTEG OO TOLG OMOoiovg emNPeAlovTal.
EmmpocBétwc okondg g Epeuvag eivar va mapéyet oporoyikn TAnpopdpnon, 6Gov
agopd v mpdeon TV KATOVOA®TOV vo. mpoPoldv o umoikotdl evdvtia ota
avnowo Eevodoyein, Ommg emiong kKor v mpoBeom Tovg Y SAOYIKO MO

KOTOUVOAOTIGUO.
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IMPOBAHMA AIOIKHXHX MAPKETINI'K
O pépxetvyk pavatlep g emyeipnong HOTEL ANEMOS«k. Iodvvng Avactaciov
amevbovinke oy etapiag pag  Search Companyal (Roe ™ de&aymyn Hog
EPEVLVOG GLUTEPLPOPAS KOTOVOAMT®OV, HE OKOMd vao. Tov 00000V ol amopaitnTeg
TANPOPOPieS, TPOKEWEVOD v AAPEL TIC CMOTEG AMOPACEIS Yo TNV EMAVOT TOV
npoPAnpudtev mov avtipetonilel. Apobd katoypayope T TPOPANUATO TOV TO. OOl
etvat, ot poliKég amoAvoelg Kabdg Kol 1 ovac@AAoTn epyacio and TV TAELPA TV
epyalopévav, OTmG emioNg amd TV TAELPA TOV TEAATAOV 1 S1OTHTWGCT TAPUTOV®V,
OYETIKA LE TIG ACYNUEG GLVONKES VYIEWNG, TN GTACT TNG EMYEIPNONG ATEVAVTL GTO
TePPAALOV KaL TN ¥pNoN ONVOV, PN GIMKOV TPOIOVI®OV TPOG 0VTO, AoYOANOKaLLE
He TIG amoPdoelg mov eiye AdPel. Ot AmoQAGELS OVTEC OPOPOVGAV TV OGAANYT TOL
TPOTOL AETOVPYIOG TOL GE O OKOAOYIKO Kot TNV TPOBEST TOV VO PETATPOATEL GE
npdovo Egvodoyeio. TTo cuykekpyéva, T EPOTHUATO TOV AVOUEVEL VO AovTOovV
HEGM TNG £PEVVOG [LE OKOTIO VoL AAPEL TIC TANpopopieg mov emBupel sivon Ta e€Ng:
e  Ymdhpyel and TV TAELPA TOV KOTOVOAOTOV TPOOecn SpOVIS GE TPAGIVO
Eevodoyeio;
e [loih eivor n yvoun tovg yia ta mpdowva Egvodoyeia;
e [lowd etvon | otdom tovg anévavtt 6E oVTA;
e [lowi mapdyovteg emnpedlovy v and@acT| TOLG Yo 0oV G€ £va TPAGIVO
Eevodoyeio;
e  Ymdhpyel mpdHeon TV TOAMTAOV Y10 GUUUETOYN O UTOTKOTAL;
o 'Eyetvndp&etl 610 mapelBOV CUUUETOYN TOV TOAMTOV GE UTOTKOTAL;
e Eivol n ekpetdAlevon tov LITEAAMA®VY Kot 01 SUGUEVEIS EPYACIOKEG GLVONKES
aQopun Yo va avTdpdcovy ot EAAnvec moAiteg;
e MnopoOv o1 doynuec ovvOnKes vylewng, KobB®MG Kot 1 HOAVVOTN TOV
TEPPAAALOVTOC VO GTPEYOLV TOVG KATAVOAMTES EVAVTLOL OE Lol ELyeipnon;
e [lowh eivor n dGroym Tovg Yo Tov S1oA0YIKO NOIKO KOTOVOADTIGUO;
o B0 CLUUETEIYOV O EVEPYELES TTOV £XOVV VO KAVOLV HE TOV SOAOYIKO MO

KOTOAVOAOTIGUO;
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IMPOBAHMA THX EPEYNAX TOY MAPKETINIT'K

H epevvnuikny opdada tg Search Company mpoydpnoe ot OtdROON TOV
TPOoPANUATOG TG €pEVVOS UAPKETIVYK, TO OToio €ivar M mBavy apvnTikn emidpaon
nmov Mmopel va €xel otovg mbavovg meldtec tov Egvodoyelov TO YEYOVOG NG
AOTKOOAOYNTNG AOAVOTG KOl TG KATOTATNONG TOV EPYUCIOKAV OIKOUMOUATOV TOV
epyalopévov oo HOTEL ANEMOS, ce cvvdvacud pe tig doynues ocvvOnkeg
VYIEWVNG KOL TIG EMMTOCELS 6TO0 TEPPAAAOV. AVTIKEILEVO dlEPELVNONG AMOTEAEL M
TPOOEST TOV KOTAVOAOT®OV Yo dlapovn og Tpdotvo Egvodoyeio, n Tpdheomn tovg i
ovppetoyn oe  Apvntikd HOwo Kotovorlotiopd (Mmoikotdl) kot oe Awdoyikd
HOwo Koatavarotiopd (Awdiktvo, Blogs, Kwntov miepdvov, Exdniooelg
dapaptopiog Kot GAA®V), OTOC ETIONG KOL 1) GUUUETOYN TOVG 6TO TOPEAOOV og KATL
avdAoyo.

YKOIIOX

O oxomoc ¢ épevvag pog eivar va mapéyovpe opBoroyikny mANPOPOPNON OTN
dwoiknon tov &evodoyelov HOTEL ANEMOS, oyetikd pe TG amoyelg twov
KOTAVOAWTOV TG Oeccalovikng 66ov apopd tv mpdhecn Tovg Yo dapovh o€ val
Tpactvo Eevodoyelo, Tn GTACT) TOVG AMEVAVTL GE OVTO KO GYETIKA LLE TOVG TOPEYOVTES
nov enmpedlovv v amd@acn tovg. Emiong ckomevovpe va mANpo@opncovpe T
J10ikN oM ™G EMYEIPNONG GYETIKA LUE TIS AMOYELS TOV KATAVAIADMTAOV Y10 T0 Mmoikotdl
kot 10 Atodoyikd HOwd KatavoroTtiopd Katd tov « avidikov » Eevodoyeimv kot yio
v TPOOPEcN GLUUETOYNG TOVG OTO TAPOTAV®, AOY® TOV OTOAVGE®V KOl TNG
EKUETOAAEVONG TV  epYalopévev, TOV KOKOV CLUVONK®OV VYEWVNAG KOl TOV
TPoPANUATOV TOV TPOKOAOVVTIOL OTO TEPPAAAOV. XTOYOG TNG CLYKEKPIUEVNG
TANPOEOPNONG £lval N APVTVION TNG ENXEIPNONG, TPOKEIEVOL Vo TpoPel ot ANym
OMNUOVTIKOV OomoPAce®V, KoODG kot o€ O0pHOTIKEG KIVIOEL,  OYETIKA HE TN
CLUTEPLPOPE TNG TTPOG TO TPOCHOTIKO, e BEUATO VYIEWNG TPOG TOVG TEAATES KOl TN

OTAGCT TNG TPOGS TO TEPPAAAOV.

20



Apyvpomoviov I'ewpyio Kepdiaio Iparo:
Payya EAévy Lpokozopxtiky Paon

YTAAIA ATAAIKAXIAX

Aratvrwon tov Oéuatog

To 6épa g €pevvag pag sivat:

H depedvnon g mpdbeonc dapovig oe éva Tpactvo Egvodoyelo, TOV KATOTK®Y NG
®eccarovikng, ave tov 18 etodv, Kotd Toug unveg Mdaptio koar Ampilio tov £tovg
2012. Eniong diepedvnon g mpodbeong cvppétoyns oe Mmoikotdl kot AltoAoyikd
HOw6 Kotavorotiopd evavtio o avidika Egvodoyeia.

Eéeidinevon amartovuevaov minpopopioy

2tV mopovoa epeuvnTIKY HEAETN Ba eEetacTobv Kat Ba diepeuvnBohv ot e&apTnuévec
petafintég, ol omoieg etvar n mpdBeom dapovig o mpdowvo Egvodoyeio, | TpdOeon
apvnTiKoH NOKOV KATOVOAMTIOCUOD, OTTMOC Kol SHA0YIKOV NO1K0D KOTAVOAWMTIGHOV.
Yoppova pe v mpdbeon dapovig Bo egetaotel n mpobupia, o oyedIAGUOC Kot M
TPOoTADE TOV KATAVOA®WTOV Vo pEvouv oe éva mpdowvo Egvodoyeio Otav
ta&wevovy. Katd tov apvntikd nbwd katavoroticpd efetaletor mo6co mpodBupog
etvat kamo1og va pmoikotdpel Eevodoyeia mov fAanTovy coPapd to mepPdArov, Exovv
EUMAOKEL GE OWKOVOUKE OKAVOOAM, €YOVV gumAoKel 6€ OKAVOOAD GYETIKA pE TNV
VYIEWVN KOl TNV OCQAAELD TOV EYKATOCTACEWMYV, EUTAEKOVTOL GE Wwitepa Pdvavon
CLUTEPLPOPE TTPOG TOVG ePYOLOUEVOVS, KEPOOGKOMOVV LIEPPOAKE Kol acHOOTA.
Katd 10 d10hoyikd nOwd Katovorotiopd e€etdleton 1 mpobupic TV KATOVOA®TOV
VO TPOYWPNGOLY TEPAV TOV UTOTKOTAL 6 cL{NTNOES HE OIAOVG Kot YVOOTOVS TOVG
KOl TPOOTAOEIEG EMNPEAGUOD TOVG Y10 GUUUETOYN OTO UTOTKOTAL, GLUUETOYN| OE
GLALOYT VTOYPOUPAOV SAPAPTUPING, O1A000T HUNVOUATOV TOV TPOYHOTOTOOVVTOL
HEo® SdIKTOHOL M KNTOL ThAEP®OVOVL, OdPacpo Kot ypayiwo o€ blogs oto
O1diKTVO, CULUUETOYN O€ EKONAMOELS dwpaptupiag Onpovpyio Kot opyavmon
opddwv dwpaptupiog. Emmiéov Oa e€etactovv ot aveEdptnreg petaffAntég, ol omoieg
etval o1 GLUTEPIPOPIKEG TEMOONOEIS KOl HOG QAVEP®VOLV TL B0 EMETPENME GTOVG
KOTAVOAWTEG 1) S1plovT| o€ €va Tpdotvo Eevodoyeio ota Ta&idia TOVG, Ol KOVOVIGTIKEG
nemoldnoels , ol omoieg pag deiyvouv 10 TOGo AdB0oC 1 6oTOd Bewpel 0 KOWWOVIKOG
neplyvpog  tov KABe mBavOL mEAdTN va pével oe éva mpdowvo Egvodoyeio Otav
ta&evet. E&etdlovion axdun ot memoidnoelg eAéyyov ot omoieg pog deiyvouv 10
Babud dSwpwviag 1 ocvupoviag pe T0 Yeyovdg OTL M Opovhy og €vo. TPAGIVO
Eevodoyeio etvar axpipn, n e&gbpeon evog mpdotvov Eevodoyeiov ota tatidio amortel
¥pOVo Kol mpoomdBela, 1 Tomobecio Tov mpémel var givar BoAkT, OTTMOG EMIoNG KoL e

70 av 1 etoupeia/n oxoAn/dArotl mov TANpdOVoLV Yo Ta €000 Ta&diov TPOTPETOVV TN
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dwpovn o€ évo ovykekpyévo Egvodoyeio. Alepgvvdatar 10 OGO KOKN 1| KOAY,
avemBountn N emBount), SLGAPESTN N EVYAPIOT, OVONTN N COPY, OTOPPUTTEN N
TPOTUNTED, LN OTOANVGTIKY 1) OTOANLGTIKY, apVNTIKN 1 OeTikn €ivar 1 dopovn oe
éva mpaowo Eevodoyelo ota tagidwe. Ocov a@opd TOLG VTOKEWEVIKOVG KOVOVEG,
eetdleton o Pabuog dSpwviag 1 CLUEE®VING TOV TEPIYLPOV TOV KAUTOVOAMTOV
OXETIKA e To ov vopilovv, av Ba NBelav 1 av Ba mpotiwovoav va pévouv oe éva
npdowvo Eevodoyelo ota ta&idie tovg. EmmpooBitmg yiveton Siepedvnom g
avTIANYNG CLUUTEPLPOPIKOV EAEYXOV, HE TO TOCO dpmvel 1| ovueovel o kdaOe
KOTAVOAWTAG, HE TO €dv Ba pével 1 Oyl o€ éva mpdowvo Eevodoyeio dtav tagidevet
e€opTATOL AMOKAEIGTIKA 0O TOV 1010, €ival oiyovpog 0Tt edv BEAeL umopet va péver N
éxel ta péca, To YPOVO Kol TIG Evkalpies va pével og €va Tpdovo Egvodoyeio dtav
ta&devel. Akoun Ba e£€T0GTOVV Kot 01 SNUOYPaPIKEG HETAPANTES Ol omoieg etvar ToO
@OL0, M NAKia , TO eMiNEdO EKMOIOEVONG, TO ETNGLO OIKOYEVEIONKO E1GOOMNUO KOl TO
EMALYYEALLOL.

I'evikog Xtoyos

O yevikog otdY0G ™G £pevvag gival 1 depebhivnon g TpodBeomng dlapovig 6€ TPACIVO
Eevodoyelo, TV OTACE®Y TOV TOAMTOV Yo T0 Tpacwvo. Eevodoyeio , TV
VTOKEYEVIKOV KOVOVOV dNAON TNG YVOUNS TOV KOW®VIKOD TEPTYVPOV TOV KOOEVOG
v to TL B Bere 0 TEPiyLPOG Yo TOV KAOE EVOLPEPOUEVO GE GYEOT LLE TAL TPAGIVOL
Eevodoyeia, TG avTiANYNG CLUTEPLPOPIKOV EAEYXOV, TOV KOVOVICTIKOV TEMOONGE®V,
TOV GULUTEPLPOPIKAOV TENONcEWDY, Kab®g Kot Tov nemoldnoemv eléyyov. Emiong
depevvaral n TPOOECT GLUUETOYNG TOV KATOVOAOTOV G UTOTKOTAL Kot 6 H10A0YIKO
NOKO KOTOVOAOTIGHO OmEVOVTL 6Ta «ovinOwka» Eevodoyeior , TOV EKUETOAAEDOVTOL
TOVG VIOAAAOVS Kot AETOVpYoLV €16 Bapog Tov Tep1fdriovtog. AkOua diepevvaTol
mBavn enidpacn TV petafAntov @O0, mAio, enimedo ekmaidgvong, €TNOL0
OIKOYEVELOKO EIGOOMUO KoL EXAYYEAUN OTIC TOPOUTAV® TPobicels cvumepipopds (1

mOavEG TPOOEGEIG GLUTEPLPOPAC).
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Eidixoi Xtoyor

Atepevvnon g tpdBeong dlapoving o€ Tpacsvo Eevodoyeio.

‘Epguva ¢ mpdheong GuUPETONS TOV KATAVOA®TOV o€ Thavd pmoikotdl
TPOo¢ « avnOwa » Eevodoyeia.

"‘Epgvuva g mpdheong TV KaTavoA®TOV Y10, GOUUETOYN G€ SOAOYIKO MOKo
KOTAVOADTIGUO.

‘Epguva tov cuumeppopikdVv Temo1fnocemy TMV KOTOVOAOTOV CYETIKA LE TO
0QEAT TTOL TPOCPEPOLV TaL TPAGIVHL EEVOSOYELQL.

"‘Epguva Tov KovovioTIKOV TETOONGEMY TOV KOTAVOADTOV.

Alepedvnon TV TETOINCEDV EAEYYOV TOV KOTOVOAMTAOV, GYETIKA HE TN
dwapovn, v e€evdpeon kot v Tomobecio evoc Tpdacstvov Egvodoyeion Kabmg
KOl Le TV TpoTpont| Tpitmv ( Tov TAnpdvouy to é£0da taédiov ) yio dtapovn
o€ ovyKekpyévo Egvodoyeio.

Algpgdvnon TV GTACE®V TOV TOAITOV Yo To TPAcwvo. EEvodoyeia, Ocov
deopa T SLOUOVY| TOVG GE OVTA.

‘Epguva TV VDTOKEWEVIKOV KOVOVOV TOV KOTOVOAOTOV GCYETIKA HE TIC
TEMO10MGELS TPITOV Y10 TN LU0V TOVG O€ TPAGVa EEvodoyEia.

‘Epguva tov avTIAYe®V TOV GUUTEPIPOPIKOD EAEYYOV.

Atepgvvnon tov Pabuod oxéong Tov OMUOYPUPIKAOV OTOLEIMV e TOVG

TOPATAVE® EO1KOVS GTOYOVG.
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KE®AAAIO AEYTEPO: ANAXKOITHXZH BIBAIOTPA®IAX
2.1TOYPIZEMOZX
2.1.10PIXMOZX KAI ENNOIA TOY TOYPIEMOY
Yy ednvikn kot debvi Piprloypaeio vrdpyovv moAlol opicpoi g £vvolag Tov
ToVpopoV. To KOwo YOpOKTNPOTIKO 1TNG TAEOYNEIOG TOV Opop®V glvar 6Tl
YopoKTNPILoVV TOV TOLPICUO MG o SPACTNPLOTNTO TOV GULVOLETOL GUEGH HE TNV
TAOM TOV AVOPMOTOL Y10 ETKOVOVID, YuYay®Yio Kot ONUIoVPYio VEOV EUTEPLOV HLEGO
a0 KATO0V TOEOIMTIKO TPOOPIGUO.
"Evag cuvontikog kot TepleKTikdg 0pIGag TNG EVVOL0G TOL TOVPICUOD ETIKEVTPOVETOL
TEPIOCOTEPO TN OMoLPYi TV OYECEMV KOl OIKTLOK®V QOWVOUEVOV  TOV
avanmTOGGOVTOL KOTE TV ACKNON TNG TOVPLOTIKNG OpacTnpldTnTas. ZOUGOVO LUE TOV
eV AOY® OpIoHO, O TOVPIGHOG UTOPEl Vo STLTTMOEL G TO GUVOAO TMV QUIVOUEV®V
KOl OYECEMV MOV TPOEPYOVIOL OO TNV EMKOWVOVIOL TV TOLPIOTOV, TOV
TPouUNBeLTAV, TOV EMYEPNOEDY, TOV KLUPEPVNCEMV OTIC TEPLOYES VTOJOYNG, OTN
dwdkacio g EAENG Kol EIA0EEVIOG AVTOV TV TOVPIGTOV KOl GAADV EMICKETTMV.
(IMModnpoatac, 2008,6.9)
AvtilopPoavopacte 0Tt 0 TOVPIoUdS Eivar €vo TOAOTAOKO OVOLEVO, TO 0010 pmopel
va mopatnpnOei amd moAAEC TAELPES, AVAAOYO LLE TOL EVOLOPEPOVTO TOV TOPOATHPNTY.
‘Etot:
e Av dovue TOV TOLPIGUO OO TNV TAELPA TOV TovpicTa, TOTE Ba Bewproovpe
ot etvan o evkoupia yro Eekovpaon Kot yoyoymyia.
e Av dobue tOV TOLPWOUO OO TNV TAELPE NG YOPOG LTOOOYNG, TOTE Oa
Bewpncovpe OTL ivar Ty GUVIALOYUATIKNAG ELGPONG.
e Av 0V doVpE amd TNV eMyEPNUATIK TAELPE, TOTE B Bempnoovpe 6Tt givar
po dpacTnPoTNTO 1| 0TOi0 TPOGPEPEL EVKOIPIES Y10l KEPOOG,.
e [0 moAAoUG KOTOIKOVG YWPAOV TOVPISTIKNG LTOSOYNG, O TOLPIOUOG Eivar
KAAOOG TOV TPOGPEPEL TOALEG Kot d1apopeg BEcelg epyaciog.
e Av d00uE TOV TOVPIGUO OO TNV KOWMOVIOAOYIKY| TAEVPA, TOTE Ba Bemproovpe
ot gtvon pia dpaoctnpidotnta n omoia eEuanpetel TV emKov®Vio HETOED TV

dapdpwv Aadv. (Pévrog, Aarovung, 1998¢. 35)
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2.1.2IXTOPIKH ANAIITYZH

Ot ta&o1dteg dev etvar Kot dgv NTav Tdvtote tovpiotes. O Tovpiopdg mydlet and Tov
1pomo {ong otov TtOmo uovVUNG Opovng kot amotedel véo tpdémo (mng oTtov
TOVPLOTIKO TPooptopd. Tlpwv yihddeg 1 exatovtddeg ypdvia N dwPioon Moy oAy
dpopeTiKn amd ™ onpepv. Etot elvar puoikd o toupiopdc g Kabe emoyng va £xet
JPOPETIKA KIVNTPOL KOl Ol TOVPICTIKEG OVAYKES VO SPEPOVY UEGO GTO YPOVO.
Iveton ooy dvokoro va Bempnbel o TaddTNS ™S apyadTnTOS TOLPIoTOS HE TNV
£vvola oL ETIKPOTEL GNUEPQL.

O tovpopog oty Apyaio EAAGOa , apywd ,0ev ftav dwdedopévo govopevo. O
Tovpiotag 1 « EEVOG » NTOV OTAVIO QOIVOUEVO KOl KOTO GULVETEWD TOAVTUYLO KOl
nepiNTTo TPOCHOTO, e amoTELECUA VO, dEXETOL EKTOG 0md TNV awToVONTN PLAoEevia
Kot TOAAG dmpa. Otav ot ToupicTteg TOAAATANCIACTNKOY ETONYAV 0L VO, £XOVV TNV
idw a&ia kot €yacav To TAEOVEKTUATA TOVG. To amotélecpa NTav He TNV TEPOS0 TOV
YPOVOL, 01 TOVPIGTEG VO TTPETEL VAL TANPOCOVV Y10 TO KOTAAVLLO, TO GAyNTO KOl YEVIKA
Y10, VoL KOADWOVV TIC TOVPLOTIKES TOVG OVAYKEG.

Ymv mepiodo ¢ Popdikng avtokpotopiag vANPYXE TOLPIOTIKY Kivnom Yo
EMOYYEALLATIKOVS AOYOLS, OpnoKeuTIKovg AGYOVS, TAPOKOAOVONGT aydVEOV Kot GAA®V
Beapdtov, yio Adyoug vyelag, v yoyoywyio 1 mepiépyen. H tovpiotikn kivnon
avENONKE HETA TNV KOTAGKELN £VOC TPOTOTOPLOKOD KOl TEPAGTION 0OIKOV OIKTVLOV),
pe omotédecpa vo ovoBadctohv ToMTIGTIKG 01 TEPIGGOTEPO AMOMTIOTEG TEPLOYES
mg emoyns. Ot apyaiot 'EAAnves kar ot Popaior ékavav cvyvd tovpiopd, oAld
OEPEPE CNUAVTIKA 0O TN GNUEPTIVI] TOL LOPP).

¥10 Mecainva datnpnnke KAmToW LOpPT TOVPIGTIKNAG dpacTNPLOTNTIS, KLPIOS Yo
OpNOKEVTIKOVG KO ETOYYEALATIKOVG AOYOVC.

Tnv emoyn g OB®UAVIKNG aVTOKPATOPING TOPOVCIAGTNKE VIOV Yo TNV ETOYN,
duiBeon yuo Ta&idw.

>10 pecomdAepo ot Ayylotl apiotokpdtes Bewpovcayv tov Toupiopd Pacikd ctotyeio
™G €KTOIdEVONG Kol TG UOPO®MONG TOVG. AVTH M GTOYN EMKPATNGE G€ OAN TNV
noATiopévn dutikn Kot Bopeta Evpdm.

Metd tov B” [Taykdopo TI6AE[H0 TO @avOEVO TOL TOVPIGHOV TTAPOLGiNcE EE0PON.
Avaroya [e TNV TOMTIGTIKY] Kol TEYVOAOYIKN TPO0O0 NG KAOE EMOYNG KO TEPLOYNG,
dAale o emimedo mepimoinomng Tov EEvav, To omoio Ntav cuvnBmS avaAioyo LE To

xpripato ov 61€0ete 0 EEvog.
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Me v Tapodo TV IOV ToPoVCIdoTnKe £va £id00¢ Ta&Wduntn, o omoiog taideve yia
va EeKovpaoTel Kot va, amoAadoel, ONAadT 0 TOLPICTOGS LLE TN ONUEPIV] £VVOLd.
Metamodelikd €miong TOPOVGIACTNKE TO PAVOUEVO TOV Holikoh TOVPIGHOY, KOOGS
VINPYOV TOAAOL EVOLPEPOUEVOL Y10, TOVPIGHO, EVA TOVTOYPOVO, VINPYOV KOl Ol
KatdAANAeg ovvOnkeg Yoo avépera ta&idw. O Tovplopndg Ematpve TAEOV TN Sladpoun
7oV Oa Tov £Qepve Gt onuePv ToL LopPT. . (Povmag, Ackodung, 1998¢. 35)

2.1.3. KATHI'OPIEX TOYPIEMOY

21 olOyypovn €moyN 0 TOLPIGUAG £xel TOAAES HopPES Ekppaons. Eivar évag yevikdg
6pog, Tov mepikAeiel dtpopa idN TaE10100 Kot SLOUOVAG, CALA Kot d1popa KivnTpa,
nmov Ppiokovioar ot Pdon petakivnong. O TOVPOHOG AVOADETOL GE JLUPOPES
VTOOIPETELS, Ol OTOTEG £XOVV GKOTO VO TOAPOVGLICOVV TEPIGGOTEPO EEELOIKEVUEVQL
TIG TTUYEG TOV.

o XOupovo pe Tov oplBpd tev atdpmov mov tagdedovv dlakpivovue ToV
TOVPIGHO GE ATOMKO TOVPIOUO, HIKPO-OUOOIKO TOVPICUO Kol GE OHOOIKO
TOVPIOUO.

o XVupovo pe tov efummpetoduevo, amd 1o Taidl, OKOMO UTOPOVUE V.
JlKPIVOVLE TOV TOVPIGHO, GE TOVPICUO YUYIKNG TEPYNG Kot Eekovpaong o
omoiog mePAaUPAVEL TOV TOVPIGUO AVOYVYNG, TOV YLYOYDYIKO TOVPICUO, TOV
TOVPIOUO TEPUTETELNGS, TOV TOVPIGUO TEPIEPYELNS KL TOV TOVPICUO TOV YOUTV
0V PBabuov emppong Tov katovolotodv and Tpitov. Eniong oe moAtiotiko,
oe Bepamevtikd, oe aOANTIKO Kol G€ EMOYYEALOTIKO TOLPIGUO O 0mOiog
AmOTEAEITOL [E TN OEPA TOV MO TOV CLVEIPLNKO TOLPICUO, TOV TOLPIGUO
EKOEGEDV KOl TOV POUTNTIKO TOLPIGUO.

o ZOUQOVO LE TO YPNOOTOOVUEVO UETAPOPIKE péoa yiveTor 1 SldKplon o€
TOVPIGHO £6GPOVE, TOLPIGUO TOTAUMV KO BUAACONG KOl GE ALEPOTOPIKO.

e Me kpufpo TNV YEOYPUPIKY TOMOOECI TOV TOVPIGTIKOD TPOOPIGLOV
TPOKVTTOVV 01 KoTNnyopieg €0vikOG N €0OTEPIKOG TOVPIGUOG, TEPIPEPEIKOC
Kot S1e6vig TovpIoOC.

e Avdioya pe ™V Miio dwakpivoviar ot Kotrnyopieg TOupilopdg moudidv,
VEAVIKOG TOVPIGUOG, TOVPIGUOG EVNAIK®OV Kot VtepnAik®v. Evd avdAioya e to
@OLO Ywpiletar og avOPIKO, YOVOIKEIO Kol OLOPLAOPIA®V.

e Me Bdon 10 K60TOG TOV TAEWI0D TOPATNPEITOL O TOLVPIOUOG TOAVTELELNG,

pecaiog TaENg Kot Gakidiov.
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e Ocov apopd 10 PopEN TOL KAAVTTEL TOV TOVPIGTIKOD TaEO100 S10KPIVOVULE TIG
KOTNYOPIES 1010TIKOG, KOWMVIKOG KOl TOVPICUOS KIVITPOV.

e Avdioya pe TO XpOVO KOTOVAA®ONG evTomifovTal ot kaTnyopieg KaAoKoptvog
KOl XEWEPWAG TOVPIGUOG, €V HE PAOM TNV OIKOYEVEWNKN KOTAGTOGN Ol
KaTNyopieg 01KoyeveEKOG TOVPIGUOG, TOVPIGUOG CEVYOPIDV Kol TOVPIGUOG Yo
povouc.

O tovpiopdc pmopel va dexBel TOALEG akOpO VTOSIPESELS, OGS Yot TOPAOEY LA

avaAoYQ LLE TOV TPOTO TANPOUNG TOV KATOADLOTOC.

2.1.4.0ETIKEX KAI APNHTIKEX ZYNEIIEIEX TOY TOYPIEMOY
Onwg kdBe avOpdmvny dpactnpldTNTo TAPOLGIALEL EMMTMOELS GTO (PUOGIKO KOl
KOWOVIKO TEPIPAAAOV, £TGL KAl O TOVPICUOG £XEL EVVOTKES KOl ApVNTIKEG LETOPOAES
og avtd. Ot onpavtikdTEpPOL TopEeic ToL cuVN MG emmpedlel eite BeTikd gite apvNTIKA
etvar 1 owkovopia, n kowwvia kot T€hog o mepidriov. Iapakdtm Oa avaidcovpe
Ka0e Topén Eexymplotd Tmg ennpedletal and ToV TOVPIGUO.
- [l v owovopia:
Oetikég XuveEmeles:
O tovplopdg avappofimra mAéov €xel avayvoplobel og 1 TPOT  HOopEN
OIKOVOUIKNG OpaoTnPlOTNTOS TOYKOGHIMG, Y1 aTO €EGAAOD YPNGILOTOOVV TOV OPO
«tovptlotikny Propnyavie». To m060otd cupPoAng Tov ToVPGHOD TN dNUOVPYia
€1000MHOTOC Kot amacyOAnong vroAoyiletar oto 8 % yio ™ ydpo pog kot Alyo
Myotepo og moykOoUo eminedo. Ta mocootd avtd apopohv Tov KuPImg TOVPIETIKO
topéa. Av tpocotefohv oe ot ekelva TV TOUEMY VITOSTNPIENS KOODOG Kol OA®V T®V
TOUEWV TNG OUKOVOUIOG TOV EVVOOVVTOL OO TIG CUVOAAAYEG TOV TPOKLITOVY Ol TIG
TOVPIOTIKEG OPUCTNPLOTNTES, TOTE 1 ONUOAGIO TOL TOVPLOTIKOL Topén kaBioToton
TPOPOAVIC.
[Mog ennpedlet BeTikd TV okovopio:

1. pem dnuovpyia vémv Bécemv epyaciog (peimon avepyiog)

2. ue m dnuovpyio €1000MUATOG

3. L& TNV TEPLPEPELNKT TOTIKT OVATTVEN
4. pne mig mpdobeteg enevVOVOELS
5

. Ko pe tn Bertioon wolvyiov mAnpoudv
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[Maykooping 0 Tovptopdg Bempeitar factKn OIKOVOUIKT dPAGTNPLOTNTO TOV GUVTEAEL
OTNV KOATOTOAEUNOT NG PTOYEWS €POGOV Ue TNV aOENCT TOL TPOYHOTOTOOVVTOL
véeg EMEVOVOELS TTOL OPOPOLY AUECH Kol ERUESH TO €BVIKO €166dnua. Ot emevdvoelg
aVTEG apPOpPoVV Ty TO XTIGOo €vOg Eevodoyeiov, TV Katackev evog aepodpopiov
K.T.A. 'Etolr dnuovpyodvioan Béoelg epyaciog ywo to GTOMO. OV EUTAEKOVIOL OF
EMYEPTOELS TOV OVIKOLV GTOV EVPVUTEPO KATOCKELOGTIKO TOUED L€ GUVETELD VO
avénbei n amaoydAnon kot va dnpovpyndovv véa kot tpdcbeta eicodnuata (Loboi,
TOKOL, EVOIKIOL KO ETLYEPTUATIKA KEPOT) YO TOVG OTOGYOAOVUEVOVS Kol KUPIMG O
TEPLOYES OOV AALEG dPACTNPLOTNTEG OTTOC M Prounyavia 1 N yewpyia advvatodv va
dnuovpynoovv. Katd cuvéneia, Eva onuaviikd pHEPOS g sunuepiog tov Aadv, Tov
eCaptdvtor ond TOov TOLPICUO, o@eideTor G avtdv. Avapeiopnmmro Aowmdv o
TOVPIOGHOG dnuovpyel amacydinon. O tovplopdg, amd T EVUON TOVv, ELVOEL TNV
TEPIPEPEIOKN OVATTLEN, aKOUT Kol GE YDPEG OMWG M S1KN HOG, OOV KVPLOG KOPUOS
NG OKOVOUIKNG dpactnprotrag Bewpeitan 10 k€vipo g ABMvag. Ymoloyileton oti
nepinov 10 60% tov AEIL g Ydpog pag mopdyeTtal otnv €upOTEPN TEPLOYN TNG
npwtehovcas. H touplotiky] avidmtuén €0TIdoTNKE GE MEPLOYEG OV TOPAOOGLUKE
yopoktnpiloviav amd yoapnAd eminedo oavantuéng Kot €1G0dMUAT®V, ONA. oTnV
VToBpo Kot To KkpATEP OIKIGTIKG KEVTPOL. TIpocépepe €161 Eva EVOAAAKTIKO TOUEN
dPACTNPLOTOINGCNG TOV TOMKAOV TANOLGU®V £VAVTL TOL SL0YPOVIKE GUPPIKVOUEVO
aypotikoy topéa. Eivor PéPato 011 ywpic v avdmtuén TOL  TOLPIGHOV T
LETAVAGTEVGT TTPOG TIG HEYAAES TOAELS Ba Tav mo €viovn kot Ba giye odnynoet o
amoyilmon ToL  UEYOADTEPOVL TUNUATOG TNG EMKPATENG KOl TNng Lraifpov.
[Mopdiinia, o TOVPGUOG CLUVEPOAE OTN LEIDMOT TOV TEPIPEPELOKADV AVIGOTHTOV. UG
VITOJOUN OTNV OlKovopio Evvoovpe ta €pya mov Bonbovdv tn cuykowwvia (dpouot,
olOMpOOPOLOL, AUAVIO, CEPOMUEVEG KAT), TO £€pyo VOPOSOTNONG, OTOYETEVOTS,
TAETIKOVOViaGg, niektpiopod k.o. H dnuovpyla véov eykotactdoemv avthig g
HOPONG, GVVHBW®S amd KPATIKOVG POPEIS, OMOTEAOVV TIG ENEVOVGELS TOV BonbBodv otV
KOADTEPT KOl OKOVOIKOTEPT OEEOy®YN TMV OIKOVOUIK®OV OpacTNPlOTHT®OV Kol
EMOUEVOG KOl TOL TOVPOHOL. Ot guvoikég owTég eMOPACEL OGNV OlKOvouio
KOAOOVTOL «EEMTEPIKES OIKOVOUIES [0l KOt OEV aPpOpOvV AUESH Kot Ogv emnpealovtal
amd v kdbe o emyeipnon. O TOVPOUOS, GOav €VAG ONUOVTIKOS TOUENG TNG
owovopiog, amoteAel 1oyvpd mapdyovio dnuovpyiog avtdv TV erevovcemv. Ot
OUVOAAOYHOTIKEG €10TMPAEES amd TOV €16EPXOUEVO  TOLPIOUO, TOL  €ivor TOAY

OMUOVTIKEG O YOPO LG, BonBovv otV KAAVYT £VOG TUOTOS TOV EAAEILLATOG TOV
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eumopkov 1oolvyiov (TAnpopéc kol €ompaelg yo gilcayopevo Kot e&oyopeva
eumopevpata). Av dev ywvotav ovtd, Oa eEavoykalopactay €ite Vo TEPIKOWYOVUE TIC
EI00Y®YES Kol Vo avénoovpie Tig eEaymyEg, ite va daveloToOUE amd T0 EEMTEPIKO, LE
OULVETELD TNV aOENCT TG EEAPTNONG TS XOPOS LOG At TOVG dUVEISTEG. O TOVPIGUOG
oLUPEALEL oNpaVTIKE TNV HEiwoN TOL EAAEIUIOTOC TOV 160LVYioL TANPOUDOVY, OVTO
npocdopiletar amd TIC €0POEC KOl TIC €KPOEG CULVOAAAYLOTOG TOL  OPOPOVV
TOVPLOTIKA TPOiOVTO ( EALEUO = ELGPOEG — EKPOEC ).
Apvntikég Lvvemeieg:
[Mopd To TPOPOVY] TAEOVEKTLOTO TOV OMOOIOEL 1| TOVPIGTIKY dPAGTNPLOTNTO GTNV
owovopia piog xdpag, v T0VTOLG OV OMOVGLALOVV KOt TO LEIOVEKTALLATO, OTTWOC:

1. ITnBwpiopodg (Avodoc Tov TI®VY Kat oyadov) :
Eivatl yvootd 011 0m0ov vrdpyet avénpévn (o o oxéon e TNV TPOSPOPE Ot TILES
TOV ayoddv Kol TOV VINPESIOV avEavovtal, Le OLGUEVEIS EMMTAOGELS 6T0 PloTikd
eminedo TV Katolkwv, IOg ekelvov TOL dev EMMEEAOVVTAL (GUEGOH OO TOV
tovpopd. To B0 dvopevig eivarl i avodog g a&iog g yng. H EAAGSa Bewpeiton
amo T axpiotepeg yopeg ™G Evpdmng pe 1oyvpn OKOVopio GUYKPLTIKG UE TIC
VINPEGiEC OV TOPEYEL KOl To ayafd mov mpooeépel. Avtd Asrtovpyel apvnTiKd
EPOCOV LEIDOVEL TN (NTNOM TOL EAANVIKOD TOVPoHOD, amoTpénel Tovg Evpmmaiovg
amd To vo e€mALEOLV TV YOPO HOG Y. TG OOKOTMEG TOLG KOl UEIDVEL TNV
AVTOYOVICTIKOTNTO 7oL 0ovTO emPapivel mePGGOTEPO amd OAd TOV EAANVIKO
TOVPICUO.

2. Emoywomto
To tovplotikd pawvdpevo givor emoylokd. Xvvnbwg dapketl 7-8 unveg tov ypodvo Ko
€101 Ogv TPOGPEPEL oryovupld atov epyalopevo. Ta Tovpiotikd emayyéipato dev eivat
KOToYLpouéve Kot ovtd odnyel oty emoywn avepyla. To mpoOPAnpa g
EMOYKOTNTOG GTOV TOVLPIOUO €lvol Omd TO CNUOVTIKOTEPO TOVL OVTILETOTILEL M
TOVPLOTIKT] OUKOVO LI TNG YDOPOG LOC.

3. A0ppoég E1000MUTOG 6€ GALES YDPEG:
Ta owovopkd oeeAnpata o Bo gival apKETA av 01 dUTAVES TOL TPAYLLOTOTOOVV Ol
Tovpioteg dppéovy oe GAheg ydpes. ‘Eva onuovtikd HEPOS TOV SAmOVOV oVT®OV
EIOTMPATTETOL G 6000 amd EEVEC EMYEPNOELS, .. EEVEG 0EPOTOPIKEG ETOUPELES, tour
operatorskin. Emiong éva pEPOG T®V SAMOVOV TOL TPOYUOTOTOWLV Ot EEVOl
TOVPIOTEG GTN YDOPA LOG OPOPE ELGAYOUEVO TPOTOVTA, OTMG T.). EIGAYOUEVO TOTA KO

TPOPLLL.
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4. Ileprpepelokés avicOTNTEG:
O tovpiopdg delyvel TNV TPOTIUNGT TOL JVOTVYADG GE OPICUEVES TEPIOYES KOl OYL OE
Oleg. 'Etor opiopévor tovpiotikoi mpoopicpoil Kvploiektikd “Bovialovv”  to
KoAokaipt, eved dAAol TOmol ayvoovviot. EktOg omd ta mpopovi) KOWmVIKG Kot
nePPOALOVTIKA TPOoPAN AT, ONUIOVPYOVVTAL OVIGOTNTES GTNV KATAVOLUT TOL €0VIKOV
E1G00NLOTOC KATE TEPLUPEPELEC.

5. MovokoAAiépyelo — Mn 1coppornpévn avamtuén:
Eivar yvoot) n mopakivnon « va pn Palovpe 6Aa 1o’ ovyd o éva kaAdOw. H
VIEPPOAIKT), LOVOUEPNC TPOCHAMGN GE OPIGUEVO TUTO dPACTNPOTNTAG EVEXEL TTAPOL
ToAAODG KvdOvovg, Wwitepa Otav mpokewror yw. TV owkovopia. ‘Etot, Ommg
ocvppaivel oe oplopéveg mEPLOYEG N YOPES OOV KLPLPYEL MG LOVOKOAAEPYELD EVal
OLYKEKPIUEVO €100¢ mapaymyns, To 010 Kol oV TEPITTOON TOV TOVLPIGHOV,
KIVOLVEDOLV Ol TOLPIOTIKOL TPoOoPIopol Tov Paciloviol AmOKAEISTIKA 1| KLupiwg GTOV
TOVPIGUO.

-l TNV Kow@vio.:

Octikec 2VVETEIEC.
Bon0Odet:

1) ot ovykpdtnon Tov TANBVGHOL GTO AGTIKG KEVTPOL

2) o710 TAnciocpa Aadv, TNV aVAKGALYT VEOV TOMTIGUOV Kot KODATOVP®V

3) oT1g TPOGOETEG TOMTIOTIKESG SPASTNPLOTNTES
Xwpic tov Toupiopnd €va peydAo KOUUATL amd TO TAYKOOUIO TOAITICUIKO amdbspo
(wvnueio, mapaddocelg, tpomol {ong, k.a.) Oa eixe yobel yio mavra. O tovpPLOUAC,
TPOCOEPOVTAG EPYACIO KOl E1GOOMUA O ovapiBUNTEG OIKOYEVELES KOl ETLYEIPNOELS,
£XEL GLVTEAEGEL GTN GLYKPATNON TNG dlapponG TANOBVGHOV G€ TOAAEG TEPLOYES. AvTd
éxel Wloitepn onuocio Yo TG amopokpuouéveg meployés. H owcovopukn emiong
avAamTuén, Tov OPEIAETAL AUECH KOl EUUEGO GTOV TOVPICUO, LELOVOVTAG TNV avepyi
€XEl GUVTEAECEL OTN LEI®ON TOV KOWMOVIKOV QUIVOUEVOV IOV OQEIAOVTAL G' LTV,
OT®G LETOVACTELGN, EYKANUATIKOTNTA, VOPKOTIKE KAT. Mg ToV Toupiopd Kupimg tov
eepyduevo mAnodlovv ot Aaoil petaEh TOvg HEGOH OO TN CLVEYN EMAPN TOV
KOTOIK®V TOV TOVPICTIKAOV TOTOV LE TOVG EMOKENTEC TOV TPOEPYOVTAL OO GAAES
yopeg M meproyés. Katovoodv £€1ot 6Tt OA0l omoTehovV UEAN HOG HEYOADTEPNG
KOWOTNTOG.

Apvntikég Lvvemeieg:
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Ot apvnTIKEG KOWMOVIKEG KOl TOMTIOTIKEG GUVEMELES AOY® TOL TOVLPIGUOV Egival
npoaveic.  AvEnuévn  eykAnpotikdtmrta, mopvein,  01ddoomn  6eE0VOAMKAOG
petadwopevov voonudtev (AIDS), vopkotikd, yoldpoon Tov MoV Kot g
OIKOYEVEWNKNG CLUVOYNG Etval HepKEG amd TIG GUVVETELEG TNG GYE0NG PLAoEEVODVTA -
@uho&evoipevon. O eEATOMIKEVIEVOG TOVPIOTAG TOV EMICKENTETAL Mot GAAN YDOPA,
nopacvpuévog and v embopio Tov va ™ yvopicel, icwg dev avaroyiletar m6co M
O TOL GLUTEPLPOPE, O TPOTOG EVOVUAGING KOl 01 GuVIBELEG ToL PavTalovy EEvec
Y10 TO TOMTIGHIKO TAAIG10 NG Ydpag vTodoyns. Exovtag mpominpaoet éva cefacto
avTiTio Yo 11§ OlokoméG Tov, Bewpel 6Tl Tov emurpémeTon vo vmepPaivel Ta
TOMTIGUIKA Opto. Kot Vo avarpel / mpooPALel TOL ATLTTOVG KMOKEG TOL EYovv TeET
amod Tic kowowvieg. H aotpovopkn avénon tov appod TovV TOUPIoTOV Kol 1
EAOTIKOTNTO 0TI GEEOVOAIKY] GUUTEPIPOPE OAAOSATMOV KOl MUEOATMV TPOKAAECE
1epdoTi avENOT TOV 0eE0VOMKAOG HETOSOOUEVOV VOST|IUATOV TNG YDPOC, W1iTEP
TOV TOPUOUAGCCLOV TOVPIOTIKMOV TEPLOYDV. X& TOAAEG TEPMTMOCELS KOTAPYEITAL TO
40wpo epyaciag v ePfdopdda, evd oev  avayvopiloviol OIKOUOUNTO TV
epYalOUEVOV Y10 SIKOTES KO OEV VITAPYOVV KoTAOTOTO Opla. obdv. Amovoidlovv
KOVOVEG Y10 TNV TPOGTAGIO TG EPYOCING EVD GE TOAAES YDPES AVOTTUCCOUEVEG OAAL
KOL OVETTUYUEVEG 1] OVOCQAAMGTN €pyacios Tov Todov £xet yiver kavovag. T 6la
avTd apuOdIoL POPElS Kol TPIKOL EMOTAUOVEG €YoV eMoNUAVEL TOV Kivovvo
TPOELOOTOIOVTOS CLYYPOVOG Tov TANOLGHO. Ol awTd Ta dVoUEVH] OMOTEAECUATOL
opeidovtor  kupiwg o100 palikd tovpiopd. O palikdc TOLVPIOUOG  TPOKOAEL
«GVVWOOTIGUOVC» EMCKENTMOV, G€ EEVOOOYELNKA

OLYKPOTHUOTO KOl TEPLOYES HE VTOJOUN OVOWLYNG, TPdypo mov odnyel oty
VIEPPOOT) TNG «PEPOVTOG KOVOTNTAG? TNG AVTIGTOYNG TEPLOYNS KOL TOV OVTIGTOLYOV
«GVOTNUATOC» - TEPIPAALOVTIKOD 1) TOMTIGTIKOV.

- to tepBdArov:

Octikec LVVETEIEC.

H axpipng extipmon tov neptPoAloviK@V ETMTOGEMV TNG TOVPLIOTIKNG OVATTLENG
amotedel oOvOeto TPOPANUa, yeyovog mov kabioTd avaykaio Tov oxedlopud piog
OAOKANPOUEVNG TOVPLOTIKNG-TEPPOALOVTIKNG TOoATIKNG. To mepiPdAlov amoteAel
€VoL ONUOVTIKO OTOLEID EVEPYNTIKOV Yo TOV TOVUPWOCHO Kol KAOE TOVLPIGTIKN
emyyeipnon. Zto mhaiclo ovtd, 1 onuoacio ™G TPOANYNG Kol EMALONG TV
npoPAnpdtwv mov oyetiCoviol e TV TOLPISTIKY ovAaTTLEN Kot To TePPdAiov eivar

TOAD GNUAVTIKY.
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[Mopdyovteg mov ennpedlel OeTikd.:

1) mpoctacio TOTOV POTOTOV Kot EW0MV TAVIdS Kot YAmpidag

2) guyevig auildo yio BEATiOoN TOV TOVPIGTIKOV TOTOV

3) avafaduion kot avayévvnon v vrofadcHEVOV TEPLOYDY

4) avénon g 0IKOAOYIKN G evatsnaiog
AvEdvetat:
- T0 EVOL0QPEPOV TOV KATOIK®V Y10, TNV (VO Kol 1 TEPPUAAOVTIKY EvaucOnaia.
- 1 GLVEWNTOTTOINON TNG ONUACTNG TNG SUTHPNOTG TOL PLGIKOV TEPPAALOVTOC.
- n mpoomdBel PeATiOONG KOl TPOCTOCING OPYOUOAOYIKOV TOT®V, Uvnueiov,
TEPLOYDV KO KTIPiwV.
- 1 S1IoWON APYOIOAOYIKOV TOTWV, LVNUEI®V, TEPLOYDV KOl KTIPI®V.
O tovpiopdg Ponbder v dwmpnon Kot ovATTLEN CNUAVIIKOV QUCIKOV Kol
TPOGTATEVOUEV®V TEPLOYDV 01 OTTO1EC amoTELOVV TOAOVG TOVPIOTIKNG EAENG. ZuvTedel
o Pertioon g TePPOALOVTIKNG 0oONTIKNG HEGM TPOYPUUUATOV JUTHPNONG TOV
TOTioV, OYEJCHOD Kol KOADTEPNG ouvvtnpnong krpiov. Mg 10V TOvPIGHO
BeAtidvovTal o1 001KEG, 0EPOTOPIKEG VITOGOUES, 01 VTTOJOUEG VOPEVOT|G, OTOYETEVONG,
ATOPPUUATOV, EXEEEPYACTIOG VYPAOV OTOPANTOV Kol ETKOIVOVIDV.
Apvntikég Lvvémeieg:
H vrépuetpn avémtuén tov toupiopod npokaieil vroPaduion oto uod TePPUALOV
TOV TEPLOYDV.
Ot apvNTIKEG AVTEG EMMTAOCELG TPOKOAOVVTOL OO TO TOPOUKATO:
- Ztv EALGSa €101KE, GUVAVTAUE AVTEG TIG EMATMOGELS OTIC TOPAKTIEG KO VI|OIDTIKEG
nePOYEC. At ogeidetar og €va peydho Pabud oty viobétmon Tov Kvpiopyov
HoVTELOL TOL ToVPIGHoD ( Tovplouds tov 4S: sun, sea, sand, sextinv EAldda to
90% 6A®V TOV TOVPISTIKMOV OPACTNPLOTHTOV PPICKOVTAL GUYKEVIPOUEVO OTIG OKTEC.
Kataotpopéc 610 mepifdAiov dnpiovpyovvtol Kupimwg oTiG aKTéG Kol To dAon amod
KOTOTOTNOES UEYAAWMV EKTACE®V Kol OvOlKOOOUNON EEVOSOYEINKOV LOVAd®OV Kol
GAL®V EYKATOCTAGEWDV.
- LOALVGT TOV PLGIKOV TTEPIPAAAOVTOG aTd TO LEGO LETAPOPAS TV TOVPIGTAOV. Onmg
npokvntel amd to ototyeio Tov I[1.O.T 10 60% TV TOVPIGTIKOV HETOKIVCEDV GTIC
Bropmyavikég yopeg yivetar pe IX evd ol TTHoeg TV 0gpomAdvav (TAKTIKEG N
TGAPTEP) GLVEYDS OLEAVOLV.
-YnepPBolikn omatdin vepol yio moiveg Kot ykaldv akdun Kol o€ OpeVEG TEPLOYES M

vnowd pe Ayeg Ppoyomtdoels. H péon nuepniolo katovaimon vepov evog Tovpicta
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vroloyiletan oe 200 Aitpa (0,2 woPwd pétpa), péyebog mov emPapdvel oe
vepPoikd Babud TV KOTOVAAMOT VOATIKOV TOPOV OTIG TEPLOYES VTOSOYNG,

- PObmavon tov aépa, Tov £34povg Kot TV VOATOV amd TOVS YIMASES TOVPIGTEG TOV
KaTakAOCoVV TIG TEPLOYES.

-ZnatdAn evépyewag Kot QuUoIK®V woOpwv. H kot €1og koTovaAmorn MAEKTPIKNG

EVEPYELNG OO TOVPIOTIKEG HOVADES €ivol TOAAATAGGIO TNG KOTOVAA®ONG TOV HEGOV

VOIKOKVLP10V.
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2.2TOYPIZTIKEX ENIXEIPHXEIX —- EENOAOXEIA

2.2.1. TOYPIXTIKEX EINIXEIPHXEIX

O1 TOVPIOTIKEG EMYEPNOELS EIVOL OIKOVOUIKES KOl TOPAYOYIKEG LOVADES [LE VOUIKN T
YOPIG VOWKN TPOCOTIKOTNTO Ol OTOieS €1OIKEHOVTOL GTNV TAPOUYWYT TOVPIOTIKMOV
ayofdV Kot VINPESUOV e GTOYO TNV HEYIOTOTOINOT TV KEPIMV TOoVg. To chvoro TV
EMYEPNOEMY OVTOV OTOTEAOVV TNV TOLPIOTIKY Propnyavie 1, KoAdtepa TOV
TOVPIOTIKO TOMEN. AVTOC TepAapPdvel éva oLUVOLOCUO OO  EMLYEPNOEL KoL
opyaviopovg 6mov pali pe Tovg GALOVS TOVPIOTIKOVG TOPOVG (Hovceia, VTOdOUES,
0éMyntpa K.T.A.)  ovvamaptilovy TV TOLPOTIK  TPoopopd. Ot TovpioTES
OVOTTUGGOLV TNV TOVPLGTIKY| {NTNOT VM 01 TOVPIGTIKES EMLYELPTOELS TNV TOVPLIOTIKY
TPoceopd. Avtég ot dvo Katnyopieg poall dnAadon m tovplotikn {NTnom kot 1
TOVPLOTIKY] TPOCPOPA ALOTEAOVV THV TOVPIGTIKN ayopd oL omoteAel Pacikd atotyeio
TOV TOVPIGTIKOV KuKA®UaTOG. (http://pclab.arch.ntua.gr)

2.2.2.EIAH KAI MOPO®EXZ KATAAYMATQN

[No mv eiumpétmon tov S10pdpwV €0OV Kol HOPPOV TOL TOLPICUOV gival
amopoitntn N Yrapén mToKIAOV €10V Kol HOPPAOV TOVPICTIKOV KataAvpdtov. Ta
TOVPIOTIKA  KOTOADHOTO OTOTEAODV TOV 7O KaBOPloTikd mapdyovio Yoo Tnv
TOVPLOTIKY ovamTuén (o mepoyns. Tn dwmictwon ovt) emPePfaidvouv kot ot
gpevvntég Tov O.H.E. pe m dwtdnwon: «oveEdptnta and To mo10 £ivol T0 TouploTikd
SUVOIKO P0G XDPOG Kot TOGO KOAG yiveTon 1 eKUETAAAELGT Kot 1 TPOPOAN TOv, O
TOVPIGHOG... dev umopel va avortvybel mpotoh dnuovpyndel n avdioyn mpocpopd
KOTOAVUATOV, KOTAAANAO TPOCAPLOCUEVT OTIS OMOLTIOELS TG 0YOPAC».

Ot gAnvikol tovploTikoi TOMOL, Y. Vo TPOGAPUOGOLV TNV TPOGPOPE TOVG OTIC
HETAPOAAOUEVEG OMOUTNOELS TNG Oyopds, OmAadn tng (ntmong, eumiovtilovtol pe
KOTOAOUOTO TOAM®OV €100V kot popemdv. H mpocpopd katolvpdtov (cuveymg
TPOCAVATOMOUEVT] OTIG GUVAOEIES KOL OTN GLUTEPIPOPA TOV TOVPICTAOV, CTO
LETAPOPIKE PLEGO TTOV YPNGYLOTOOVV KOl KOO GTO OiTL0L TOV WOOVV TOVG TOLVPICTES
va emoke@fovv v EALGSa) dnpovpyel tpofinuate g mpog m S1dkpion toug. Me
Baon 115 TPodypaPES Kot TV TPOoSPOPA TOvg Umopel var yivel i akdAovdn yevikn

KOTATOEN TOV KATOAVUATOV:
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o Eevodoyelakd kotavpata (Loppéc: Eevodoyeio, HOTER, OIKIOKOL, €TOVPIGTIKO
YOPO» Kol GAAC. AV KOl TOPEUPEPT], OE OVTA KATOTAGGOVTOL KOl 01 EEVAVEG,
TOL TOVOOYEID KOl TOL OIKOTPOPEIQ).

o Yvuminpopatikd M Pondntikd kotaiduata (topacevodoylaxd). (Mopeég:
evowiaopeva  dmpdtia, evowkialopeva  dwpepiopata,  evorklalopeveg
EMAVAELG, KOUTIVYK Kot GANL).

e Evdiduecor 1 piktoi tomot  kotahvudtov.  (Mopeég:  Oepamevtipia,
KotoAdpate xpovoueptoTikng picbwong, apart hoteloniadr kotowcieg pe
Eevodoyelakég mapoyés (o€pPig) kar ta k€vipa mapabepiood oAAOSUTOV
TOVPIOTOV, T0 Aeyopeva ko). ([Taviidng, 2005,06.41)

2.2.3. KATATAEH ZENOAOXEIQN

opeova pe to Eevodoyelokd Empeinmplo EALGSaG, To Eevodoyetakd dSuvapiko g
yopag 10 2010 aviABe oe 9.732 povadeg pe 397.660 dopdtia. H Propnyavia
kataivpdtov tov HILA amotedeiton and 47.000Eevodoyeia ko potéd, pe chvoro
navo and 3,3 exatoppvpla dopdtio. Xtnv EAAGda kot v Evpdmn 1 katdtaén tov
Eevodoyelmv, avdioyo He TIC OVECELS KOl TIG VANPEGIEG TOV TPOGPEPOLV, YIVETOL LE
actéplo apyifoviag amd o Eevodoyeio moAvtedeiog 5 actépwv, Ta omoia £xovv TIC
VYNAOTEPES POy PaPES, Kot eTdvovtag pExpt 1 aotépt, T0 0m0i0 AVTITPOSMTEVEL
Eevodoyeia pikpdv PBabuidov pe Mt eninAwon Kot TEPLOPIGUEVEG avEéaels. AvtifeTa
pe GAAeg yopeg, otig HILLA dev vrdpyetl enionun kotdraln Eevodoyeiov and tnv
KuBépvnon. O Apepikavikog Zuvoeouog AvtokvnTiotadv tasivopet ta Eevodoyeia pe
dapavtio (amd Eva péypt mévte). Ta mévie Sopudvtio avTmpocsmrehovy Eevodoyeio pe
eEAPETIKO €MIMEdO VINPESIOV Kot HOMG 6T0 2% TV emtyelpnoemv £xel amoveunel
avt 1 owdkpion. Ta Eevodoyeio pmopodv emiong vo tagvounbodv avaroyo pe v
tonmofecia, TN Kol TOTO VAINPESLOV TOV TPOCSPEPOVV. AVTO EMTPENEL GTOVS TEANUTES
Vo KAVOLV TIG EMAOYEG TOVG e PAoT TA GLYKEKPIEVA, KOOMG emiong Ko e o Ok
TOVG TPOCMOTIKE KpiTipLo. Akorovdel (o avagopd oe katatdéelg Eevodoyeimv:

e X710 KEVIPO MOAEMG.

o [lopaBepioTikd.

e 270 0.gpOOPOLIO.

e X& 0VTOKIVNTOSPOLLO.

g Y10vodpoKd KEVTPO.

Me xalivo.
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[Mpovg e&umnpénong.

e  Me cvvedplakd KEVTPO.

¢  OwovouIKO.

o  Exrtetopévng dapovic.

e  Mnovrtik.

e  Aoudtio kot Tpovo.
EvoAhaktikd, n Eevodoyetokn Propnyavia uropet va tunuatoromdel avdioya pe v
TN, o€ Eevodoyeia:

e Owovouka (40-60 €)

e Meoaiog tyung (60-100 €)

e  Yyning tiung (100-200 €)

e TloAvteleiag (150 €xon mhve )
2.2.4. ANHOIKA EENOAOXEIA
¥10 Popd ¢ owovokng Kpiong moAdd Eevodoyeio otnv EALGda mpofaivouv ce
OPIOUEVEG eVEPYELES, 01 0Toieg yapaktnpilovtar g avnOikes. Blovtag va £xovv To
1010 TOGOGTO KEPOMV LLE QVTO TV TPONYOVUEVOV XPOV®V, TAPOLO TOL EYEL LEIMOEL 1)
TOVPLOTIKN KIvNon, STnpovV TI§ TIHEG GTO VITAPYOVTO EMITEDN EVAD TOAAEG POPES TIC
avéavovv. Emumdéov, €yoviag ¢ kOplo o1dy0 To LYNAL kEPOM, dOev «KOPovv»
TILOAGYIL KOl OmOJEIEES OTOVG TEAATEG, HE OMOTEAEGUO VO OTOKPVITOVV TO
TPOYUATIKE TOVG £6000 KOl VO UNV TANPOVOLV TOVG OmapoitnTtovs GOPOLS GTO
KpATOG.
Oocov apopd Ttovg £pyaldpevovsg, o1 cuVONKeg epyaciag Tovg eivol GLGKOAOTEPEC
KoODG avTILETOTILOVV KaONUEPIVA TNV EKUETAAAELGT KOL TNV OTEIAN TNG OATOAVONG.
Epydlovtar 7y pkpd  xpovikd OlCTHUOTO, TEPICCOTEPES GPEG Oamd  TIS
TPOPAETOUEVEGS, e TTEVIYPOVG GHO0VE Kot Ympic 0o@aion.
Ao Vv GAA TAEVPA EKUETAAAEVOT OEXOVTOL Kol Ol TEAATESG, O10TL TOAAEG POPEG
TANPOVOLY Y10, VINPEGIEC Ol OTMOIEG OVOPEPOVTOL OAAYL GTNV TPOYUATIKOTNTO OEV
napéyovrtal. Eniong xotavaldvouv mpoidvta PraPepd 1060 g mpog Tovg idtovg, 660
KOl ®G TPOG TO TEPIPAAAOV.
To mo onuoviikd ouwg amd Oia eivar 6Tt PAdmTovv 10 TEPPAALOV KAOMDC
YPNOWOTO0VV TPOTOVTA U1 GIMKAE TPOS aVTO, OTMG EMIONG KAVOLV KATHYPNON TV
QLOIKOV TOPOV AOY® TOV TOAMOV KOl U CLYVA EAEYXOUEVOV GLOTNUATOV TOV

owBétouv.
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O Micheletti vroféter 611 01 NOWKOL KATAVOIAWMTES gival evUEP®UEVOL TOAITEG, Ol
omoiotl SBETOVY TIG EYKATACTAGELS KOl TIS 0e&10TNTEG Yo v ovalnTHGOVY Kol Vol
avTOAAGEOVY TANPOPOpPlES GYETIKA HE TO TPOIOVIO KOl TIG LANPEGIEG TOV TOVG
evolapépouv aueca. Avtn n tpdtact Ba wpénet va eheyyBel epmelpikd, TPOKEEVOL
va katoAdfovpe av ot KatavaAotés Ba amoppiyovy éva avibwko Eevodoyeio kot Ba
KGvouv Tov KO6mo va ya&ouvv yia pa o Nk Abon yuo Tig S1akomES Tovg. ATOppym
avnwov Eevodoyelo eivor oty mpaypatikdtnto €va €i00¢ umoikotdl, éva
TOPASELYLLOL TNG OPVNTIKNG NOKNG KOTAVAAMONG.

H apvntuc nBu katovaimon meptlapfaver v dpvnon g oyopds Tpoidvimy Tov
mopdyovtol amd TIC EMXEPNOEL, Ol omoieg oyetilovror pe v mePPoAAOVTIKI
KOTAGTPOOPT, TNV EKUETAAAELON TV £PYALOUEVOV 1] TOV TOTKOV TOPAYOYDV OTIS
VILOVATTUKTEG YDPES, TNV TOUdIKN epyacia, To dkodpote Tov (Owv, KAT. Yrdpyovv
OYVPIGHOT OTL TO TOYKOGHIO OpYUvVOUEVO UrtoikoTtdl avédvetal cuveymg (TnAwidov,

Aginotavpov, 2011).
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2.3MIOIKOTAZ

2.3.1.0PIZIMOZX KAI XAPAKTHPIETIKA TOY MIIOIKOTAZ

O 6poc¢ pnoikotal M pmodkotdl eivor évag d1ebvig 6pog (ayyAucd boycott, yodlika
boycottage)rov cuvnbmg amodideTon MG EUTOPIKY OTOUOVEOOT), GPVNOT| EUTOPIKNG
ox€0MG Kol AvTIGTOY OV EUTOPIKOV EMAP®V. To pumoikotdl to Ovopd Tov To TNPE amd
TOV TPOTO OV emnpedotnke omd ovt T péBodo, to yaloktyuova kvpo Charles
Boycotto omoiog mapd v guyévela Kot T0 TOPOLGLOCTIKO TOL dEYTNKE Eva yMpod Oyt
a0 TOLG KOAMEPYNTEG TOL TOV apvHONKAV 0TO10dNTOTE cuvepYasio pLali Tov.

Katd to d1ebvég dikato, to pnoikotdl yapoktnpiletor og epnvikd PETPO Tieong .
[Teprypdopel ovoaotikd 10 dikaimpo Tov KEOE KATAVOAMT VO EVOVTIOVETOL LLE TNV
amoyn tov omv oaxkpifedr twv mpoidvtwv. Ta owovopwkd upmoikotdl TV
KOTAVOA®TOV €VOL TO TO KOWA Kot EVPEMG YVAOOTE. «OKOVOUKO PmoikoTtdl TV
Katavolotov» (Friedman, 1999)onAadn n atopikn 1| GLVALOYIKY ETIAOYY, TOV Vo
unv  ayopdlovv ot KOTovoA®MTEG KAmowo mpoidv, sivor tdpo €va gpyaieio mov
YPNOWOTOLEITOL GUYVE omd Un KVBEPVNTIKEG OPYAVAOCELS 1| OUASES CUUPEPOVIMV Yol
va  dwpaptopnfodv  KOTA TOL  0OEUTOV  HAPKETIVYK, TMV KOW®OVIKOV 1
TEPIPUALOVTIKDOV TPOKTIKOV.

To pmoikotdl TV kaTOVOA®TOV, omd TEPPOAAOVTIKA EmyElpUoTa, €ivol o
oOTPATNYIKN] 7OV Ypnoiuomoteitar cuvnBwg oamd TOAAEC TEPPOAAOVTIIKEG, N
KuPepvnTIKég opddes. 'Eva mpdto mapddetypo etvor To pUmoikotdl Tmv enyelpoemy
Topaymyng kaAlvvtikav (6mwg or Procter and Gamblent Colgate-Palmolive)loym
TOV SOKIU®OV TOVG o€ {Ma. AAAEG TEPIMTAOOCELS Eival TO UTOTKOTAL HEYIA®V ETOUPELDV
netperaiov (6mwg ot ESSOkar Shell),yio v mepiParrovriky tovg (npud, Kabmg Kot
ueydrov fast-foodetapeidv (0nowg 1 McDonald 'S)eéattiag tov gxfpikod TpodTOL
napayoyng kpéatog .(Delacote)Yndapyovv emiong kot axodnuoikd pmoikotdl omod
QOUTNTEG TOV OMEYOLV OO TO VO TOPUKOAOVONcOVY GTNV TAEN, KOWMOVIKA UToTKOTAL
otav ta dropa apvnBodv v aAAnAemidpacn pe éva Becpikd Opyovo N WOTH KaBdg
emiong kot mOMTIKG UmOTKOTAl, OtV T MOMTIKA KOUUHOTO 1 Kol Ol WYneoeopot
apVOVVTOL VO GUUUETAGYOVV o€ pia ToATikn dladikacia. (Pyxida, 2010)

To pmoikotdl €xel GLUPAAEL GTNV OKOSOUNGT UETAKIVICE®V AOY® TNG €EOUPETIKA
Hovadikng @vorn tov. To pmoikotdl £xet MOAAEG ONUOVTIKEG TTVLYEC OV KaB1GTOHV
éva 10ovikd kivnua. Agv vdpyel GAAN popen SlopapTLpiog Kot ETPPONG TOV vV

JtB€TEL OAOL OVTA TOL CNUOVTIKE YOPOKTNPLOTIKA. MOVo 10 pmoikotdl Kdvel ypnon
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O wv avtdv. Koapio GAAN gvépyeta dev KOTEYEL OTOONTOTE OO OVTEG TIG 1O1OTNTES
010 Babud mov pmopotv va Bpebovv 6to pmoikotdl.

Ta yopakmpiotikd tov umoikotdl etvor Ta €ENG:

Aueootnto,

10 umoikotdl eival dpeco. Ze ovtifeon pe dAlovg tpdmovg alhayng, o Paciletan
KAmov aAloD Yo va €xel avtiktumo. Avtifeta and po ymeogopia 1 v mopovcio
Kamolov o€ o dtapaptopio, T0 Unoikotdl dev e€aptdton amd TNV KATOYpOop| TOV
ynoov 1 mv Keivyn oand to MME, mpokeiptévon ol emmtdoelg g va yivovtol
actntés. Me 10 pmoikotdl, dev yperdleTon va avnovyeite av o vroyneog Oa
ynoicel pe 10 cmotd TPOTO, N av N YNeog tov Anedel veoyn. To pnoikotdl €xel
Gpecec EMATOOELS 6TO GTOYO, aveEAPTNTO ATd TNV EPUNVELR TPITOV.

Anlotyta

To pmoikotdl sivonr por oyetkd amAn Ko e0koAn mpdén. IMoapd to yeyovog 6t ta
Bépata Tov aPopovv 1o puroikoTdl pmopel va gival ToAvTAoka, ovtd mov {nteiton omd
TOVG GUUUETEYOVTEG Elvar VVNOWS OPKETA EHKOAO.

Exmoudevtio

To pmoikotdl eivor ekmodevTiKGd gpyoieio. Xtnv €kKAnom ywo pumoikotdl, o Kowod
ekmondeveral yuo éva 0épa. H mAnpopdpnon ivan eyyevég ototyeio kbbe pmoikotdl.
Kapid eopd m ovppetoyn tov avlpodnwv 610 Umoikotdl, mopovctaletal g i
evkapia yo TV TePUTEP® eKTaideVoT OYETIKA e ta {ntuata mov spmiékoviat. Ot
CLUUETEYOVTEG B ANGOVY GTOVG AAAOVG Y10 TO UTOTKOTAL Kol O VTEPAGTIGTOVY TN
Béom tovg oyeTIKd LE TO pumotkoTdl. Qg ek ToVTOL, B BELOVY TANPOPOPiES YOP® amd
TO UTOTKOTAL.

Advaun e ovAloyiknc

To pmoikotdl eivar pia avravakiaon g SOVOUNG TG GLAAOYIKNG Tpoomdbelag. Av
Kol pmoikotdal etvor por poptopio yuoo ™ dOvoun tov atdpov, n efovcio avt
peyedoverar 6tav evaveror pe TN dOvVOUN TOV GAA®V. ZVAAOYIKY Tpoomdbsln dev
etvar timota Ywpic atopikn ovppetoyn, KaOOG 1M EMPPON TOL OTOUOV Eivor
TEPLOPIOUEVT] OTAV OV GUUUETEYEL e A dtopa. To pmoikotdl amotelovv Ekppaon
™G evotToc. Ze évav OA0 KOl TO KOTOKEPUOTIGUEVO Kol aveEApTnTo KOGHO, TO
GLALOYIKO TTVELLLO TOV OMOKAEIGHOD pag Bopilel 0Tt dev glpaote povot.

Ocun oMoyn

To pmoikotdl elvar m mpdén tov va kdver KAt Beticd, kot oyt uébvo m dapvnon

GUUUETOYNG OE KATL ApVNTIKO.
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AvéCodo

To pmoikotdl pmopei va die&aybel pe Alya €€oda. TToAld pmoikotdl, £xovv otnpiybel
o€ peydro Babud oy mpootabeia amd GTON GE GTOUA Yo TV gvoicOntomoinon Kot
mv otpi&n. lotopikd, unoikotdl £xovv yivel amd opddeg pe TOAD HIKPT OTKOVOUIKT
dveon.

Avroyn

Enedn ta neprocdtepa pumoikotdl Exovv dwapkécel meptocoTePo and pio gfdopddan 1
éva. unva - ouyva akopo kot ¥povio — OOUTEITAL VOOV KO ETHOVY] OO TOVLG
CUUUETEYOVTEG Y1 Vo emitevyBel o otdYoc Tovg. 'Eva pmoikotdl eaptdror and éva
OLYKEKPIUEVO YEYOVOS N amoTEAEG LA O1 VTOCTNPIKTES AV EMBVUOVV VO TAPOLVV OVTO
1oV BEAoVV TPETEL VAL GUVEYIGOVV VO UTTOTKOTAPOLY UEXPL TEAOVG,.

Amroteleouatino

To pmoikotdl eivor po dokipoacpévn Toktikn. Avtd dev onuaivel 0Tl OA TO
umoikotdl Ba metdyovy. To UTOTKOTAL TPOGPEPEL 0L ATOTEAECUATIKY] GTPOTNYIKY|, OV
ypnoyonombel cwotd Kot e ToV KatdAAnAo mAaiclo. Av amortiost onuoclo v
ompign, Tov KOWoV. Xg TEPITT®ON OV Yo £vo {RTnua dev dnpovpynBel emapkng
VROGTHPIEN, Oev etvan mBavo 1o pmoikotdl va éxel emtvyia. Eivan emiong onpovtucd
Vo EMAEXTOVV GOOTA 01 GTOYOL, KOl VoL £XEL TNV EVEPYELL Y10 VO TTPAYLLOTOTOM|GEL Lol
KOUTAVIK TOV Umopel va dapkéaetl xpovia. Mmoikotdl mov dev pmopel va dotnpnoet
TNV €VEPYEWD TOL Y. LEYAAO Ypovikd Oldotnuo dev pmopel va gvdokunoet. Ta
Umoikotdl mov pUmopovv va deyeipovv Adikn cvumdbeln Bo Exovv oyeddv mhvIa
emuyio. YTapyel (oo eVIOTMOOT GTNV KOwn yvoun Ott to. umoikotdl dev eivol
OMOTEAEGUOTIKA.  AVTH 1 €ECQOUAUEVN avTIANY™M o@eileTaol 6TO Yeyovdg OTL T LEGA
palikng ayvoovv 10 umoikotdl. To Koo aKovEL GTavio VIKEG HTOTKOTAL KOl GUVETMOG

MoTEVEL OTL OV €XEL VAL KEPOITEL KATL AV CLUUUETAGYEL GE EVO UTOTKOTAL.

2.3.2.AITIEZ KAI £ TOXOX TOY MIIOIKOTAZ

Ot kVp1OTEPOL AOYOL TTOL 0OMYOUV TOVG KOTAVOAMTEG G€ UmOTKoTAl gival m Ty,
KOTATATNON TOV avOpOTIVOV SIKOIOUATOV KOl 1) KATOGTPOPN TOL TEPPAAAOVTOC.

O o10x0g TO0V UMOiKOTAL €lvar M TWoPio HOG EMYXEPNONG TOV OTOSEIKVOETOL
Je@Bapévn, amoeevyovTag va oyopdoovy ta tpoidvia te. Ot Beopikés Tipwmpieg dev
BewpoVvTal ApKETES, OVTE TOGO OMOTEAEGUOTIKEG, TOV VO, LTOPOVV VO IKALVOTOMGOVV

TOVG TOAlTEG OV VimBovv to aicOnua g eEamdtonc. Ot moAiteg amopacilovv va
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dpdoovv pdvot Tovg, £tot wote va dtkouwbovv. Térog, To pumoikotdl etvan £va dpyavo

10 01010 TOAAEG POPEC amoAapPdver evpelag amodoyns, OAAG GAAeS dtydlet.

2.3.3 EPEYNA IXETIKA ME TH *YMMETOXH XE MITIOIKOTAZ

Aldpopot gpeuvntég €yovv e€etdioel Ta UMOIKOTAL Kol mpoomdfnoav vo dMGovV
e€nynoeg ywoo v emruyio | ™V omotuyio. Tovg. M 0OAOKANPOUEVT UEAETN TOV
Friedman,otmpilopevn oe mepiocdtepa amd 100 pmoikotdl, €xel og Oépua v
avamtuén g e€nynong vy v emttvyio Tov uroikotdl. [lpodteve 6T Tpv amd v
évapén evog umoikotdl, ot oudoeg mieong Bo mpémer va avoapwBovv edv: Ot
KOTOVOADTEG EVOLOPEPOVTOL Y10 TO OEpOT TOV PIoTKoTdl Kot TV 6TdOY®V, 2) T0 £pYO0
oV Umoikotdl eivon mbavo vo extedeotel pe emttvyia, kot 3) 1 eKTéAEST TOV gival
mlavd va 0dNyNoEL 6TIG emBuUNTEG GLUVETELES TTOL 0pilovTol amd TOLG GTOYOVG TOV
umoikotdl. Ev to petald, ovppova pe tov Garrett (1987)evtomiomkav €&
TOPAYOVTEG GUUUETOYNG O UmoikoTdl: M gvoucOnromoinon TtV KATAVIA®TOV, Ol
TILES TOV SVVITIKOV GUUUETEYOVT®V, Ol GUVETELES TOV GTOY®V TOV UTOIKOTAL [E T
OTAGT T®V GUUUETEXOVTI®V, TO KOGTOG TNG CUUUETOYNG, TNG KOWMOVIKNG TECNG, KOOGS
ko N a&lomotia g Myeciog tov umoikotdl. (1990) Epevva tov Smith evtomioe
TOALOVG TaPAyovTEG TOV €MNPEAlOVV TV OMOTEAECUATIKOTNTO KOL TNV EMLTUYIO TOV
UTOTKOTAL TOV KATAVAA®TOV. AVTol 01 TTapdyovteg TEPAOUPAVOVV: TNV ETAOYT TOVL
oTOYOV, TNV 0PYAVMOCN KOl TN CTPATNYIKN TNG OUddag TEoNS KOl OTOVTIOEL OTNV
TPOGKANCT| TOV UTOTKOTAL.

I'evikdtepa, donoe va evvonbel 6Tl o1 KATOVOA®TEG TPEMEL VoL EVOLLPEPOVTOL VO
etvan TpoBupot kat wovoi va dpdcovv vtEp tov Proikotdl. Inueinoe, ®oT600, OTL TA
UTOTKOTAL dev YPEIGLETOL OVOIUGTIKA VO EMPEPOVY LEIMOT TOV TOANCEOV Y10 VO
etvar emrvuyn. Ot emyelpnioelg umopodv vo GLUUUOPP®OBOHV pE TIC OMOUTNOELS TOL
Umoikotdl g amdvinon otnv nown mieon mov d€yovrar akOUN Kot Yopic kopio

enintoon eni tov ntoincenv.(Klein, 2002)
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2.4HOIKOX KATANAAQTIZEMOX —ITPAXINA EENOAOXEIA
2.4.1BAXIKEX ENNOIEX

HOIKH KATANAAQZXH: HOuwobg katavarotiopds (evariaktikd ovopudletor nown
KOTavOAmon, MO ayopd 1 TpAcivog KaTavaA®Tiopds) ival Eva €idog akTiBiopon
TOV KOTOVOAOTOV, 0 omoiog Paciletar otnv évvowr g yneov Tov doiapiov.
Aockeitar péom g «BeTIkng ayopdc» oe NOKA TPoidovio OV EVVOOVVTOL 1| LECH
«nOwoV pnoikotdl», To omoio gival apvnTiKy oyopd.

O 6pog «B1K1| TOV KATAVIADTOV» TOPO YpMoILonoteitat yevikd. Htav o mpdtog mov
d1d60nke and to Hvopévo Baciielo oto mepodikd «Ethical Consumersgo 1989.
Boown| kawotopion Tov meptodkov avtov NTav vo mopdyel mivakeg aSloAdynong ,
EUMVELGUEVOVS amd Tar Kpumpla mov Pacifoviav oty mpocEyylorn, TG TOTE
avadvopevng NOnNg kivnong tov enevovcemv. Ot mivakeg a&loAdynong tov «Ethical
Consumer» oamévepav €talpikd apvntikd ofpata (Kot and to 2005 cuvoikn
Babuoroyia), oe o gopeio yrapo TV NOKOV Kol TEPIPAAALOVIIKOV KATIYOPLDV
OTMG «OIKOULDUATO TOV (OOV», «avOpOTIVO SIKOIOUOTO» Kol «pOTOVOT Kol TOEIKES
0VGIEG», TAPEYOVTOG TN OLVATOTNTO GTOVG KATOVOAMTEG VO KAVOLV NOKA GUVEIONTES
EMAOYEG KATAVAA®ONG KOl TOPOoY| AEOTIOTOV TANPOPOPIDV GYETIKA LLE TNV ETAPIKN
ovumeprpopd. (Wikipedia, 2012

HOIKO ITPOION: Ortav pAidue yuo nbwcd mpoidovia, dev avopepOLocTe HOVO GE
aLTd, OAAG KOl GE VINPEGIEC GTOVG TOUEIS TOV TOVPIGHOV, TNG OIKOVOUING AAAG KoL
™G aYPOKOAMEPYELNG. . AVTO OV YpeldleTar Yo v YopaKkTnPloTel KAt noikd eivon
VO GUUUOPPMVETOL LE TOVS TEPIPAALOVTIKOVS KAVOVIGHOVS Kol VoL ival OIAIKO TTpog
10 TEPPAALOV AL KO TTPOG ALTOV TTOV Bl TO YPNCYLOTOU|CEL.

HOIKOXZ KATANAAQTHZX: O noikdg katavarotg sivor pia daitepn nepintmon
KOTAVOA®TY, 0 omoiog amoteAel to axpifdg ovtifeto TOV KATAVOAWMT] TOL OgV
vowaletar yioo to MOwd {nrApota. Xty mopadocilokn ddikacio ayopdg €vag
KatavaAwtg Ba aydpale ta mpoidvta mov Ba Tov mapelyav TV KOAVTEPT TOdHTNHTO
Kot Bo kédAvmtay axpifog Tig avdykeg tov. Katd v ayopactikr dadikacio o
KOTAVOA®TAG TEPVAEL omd TEVTE GTASL TNV OVOYVOPICT] TOV OVOYKAV, TV £PELVa
TANPOPOPLOV , TNV OEAGYNOT TOV EVOAAIKTIKOV AVGEMV, TNV amdPAcT) ayopds Kot
TEMKG TNV LETO 0LYOPOGTIKT) COUTEPLUPOPAL.

Mo tov nBwd katavolmt) 1 dadikacio AYNg aroedcewy eivat mo dvokoAn. H Ty

KoL 1 TO0TNTa evvoeitan 0Tt e€akoAovBovv va Tapapuévouy onuavTikd, Topdia ovTd
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TPOGHETEL Ko GAAD KPITHPLOL GTNV 0yOPaoTIKY dtadikacio Ta kpiripla avtd Exovv va
KAVOLV TOCO [LE TOV TPOTO Tapaymyng (cuvOnKeg epyaciag TV EpYOT®V, OIKOAOYIKES
EMMTOCELS K.0..) OGO KUl LLE TO. GUUPEPOVTA TTOV TPO®OOHVTUL HEGH TNG VTOGTHPIENG
T0V &v AOy® moapaywyol. Otav avaeépovpe tov 0po MOKOG KATAVOA®TAG OV
avaPeEPOUACTE LOVO € aVTOV OV Ba ayopdoel Tpoidvta mov Ba Exovv Tlve To o
1OV dikaov eUmopiov 1 TOV Bal £Y0VV OIKOAOYIKN GUOVGT. AVOQEPOLOCTE GE QVTOV
7oV amoeevYEL Ta. TPOidvTa Vo etvan emPBAapn yio to mepdiiov 1 pmoikotdpet pio
EMYEIPNOM OV YPNGILOTOLEL TOIIKY| EPYOTIaL.

Me Bdon ta kivntpa tov Kabéva PAEToLLE OTL VTTAPYOVY JAPOPETIKOTL TOTTOL NOIKMOV
KOTAVOA®TOV. YTTApyovv avOpmmotl Tmv omoimv To Kivtpa givol ToAlTikd, GAAOL TOV
T0 KivnTpa Toug glvan OpnoKeVTIKA, TVELUATIKE, TEPIPAAAOVTIKA K.4L.

Epeig 6o aoyoinBodpe pe tov ndikd katavalotn mov divel fdon ota teptBoaiiovtikd
KivnTpa Kot y1o 0vTd PTOPOVLE VO TOV OVOUAGOVUE KOt TPAGIVO KOTOVOAMTY.

Ot KoTavoA®TES, 01 OTTOI01 £Y0VV OMOKTNGEL TIC VYNAOTEPES Paboroyieg oe OAa Ta
ototyeia, gaivetatl va Kavouv eulkég mpog to mepidriov emhoyés. Tig meprocdTepEC
QOpES ayopdlovv €va 01KOAOYIKO TTPOidV, EI0IKA GTIC TEPUTTMOELS TNG 1] ONUOVTIKNG
JPOPAg TIUNG OE GYECT LE TO KOVOVIKA TPOiOVTa, VA LITAPYOLV GAAES POPEG TTOV
o oyopalovv axoun kot av eivor mo okpipd. Ocov apopd To OwoAOyKd
ATOPPLTOVTIKG, Ol KOTOVOAMTEG @aivovtal Aydtepo mpoBvpol va TANPOGOLV
neplocdTEPO, oAAG Bo ta aydpalav oiyovpa av nTov wEMEGUEVOL OTL givol
TPOYUATIKA QUMKE Tpog TO TEPPAAAOV, GE GYEOT WE TIG OPYOVIKEG OVGIEG TOV
eaivetor vo emiéyovv pdAdov mepiotociakd. Ocov agopd dAAes mepParllovTiKég
JpaCTNPOTNTEG, Ol KOTOVOAMTEG Oev  plyvovv oKOLTIdW ©TO £00(p0G, TAVTO
npoonafovv va Kavouv Ayotepo 06puvfo, oyxeddv mhvto evdlo@EpovTal Yoo THV
avalnon TANPOPOPLOV GYETIKA Le T TEPPAALOVTIKG (NTHLOTO KO ¥PNCYLOTO0HV
Myotepn evépyela Ko vepod Tig tepiocotepeg popés.( The Cyprus journal of science
and technology, 2005)

2.4.2ITPAXINO ZEENOAOXEIO

O Bramwell opilet tov mpdovo tovpiopd, cav tovpiopd, o omoiog avafaduilet ta
TOTKA TOMTIGTIKG YOPAKTNPIOTIKE , AEITOVPYEL KAT® amd TOV EAEYYO TMOV TOTMIKMOV
KOWOVIDV, TOPEXOVTOS ATOoYOANOT], OAAG Kol Ol0TNP®OVTOG TO OIKOVOUIKE OQEAN
EVTOG TOV TOTIKMOV KOW®MVIOV. XTIV TPAYUOTIKOTNTO, O TOPATAvVeD 0plopdg TOAAES

QOPEG TTPOyUATOTOlEITAL EAGYIOTO, OE0OUEVO OTL Oev glval Alyeg ol QOPEC TOV Ta
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OKOVOLIKE 0QEAT EEPEVLYOLV TOV TOTIKAOV KOWOVIDV Kol TAVE TPOG T0 e£MTEPIKO.
Amd ™V kN TG TAEVPA, M TOVPIOTIKY Propnyavia, ¥PNOOTOiEL TOV OpO TPAGIVO
TOVPICHO GOV UNVLHO TPOG TOVG Tovpioteg oe Bépata eotkovounong evépyelag,
ATOPLYY| POTOVGNG TV OKTAV K.
Agv givar Aiyeg o1 POpEG OV O1 101G 01 TOVPIOTIKES EMYEPNOELS KOTNYOPOUVTAL, OTL
YPNOWOTO0VV TOV OpO TPACIVO Y10 AOYoVS papkeTvyk. BéPata dev appiopfnteiton to
yeyovdg OtL M tovplotikny Propnyovio  apyxloe mAEOV  va  avTdpdEL oTIS
petaforidpeveg atleg TV TOVPOTAOV OYETIKA pe To Béuata Tov mePPAALOVTOC.
(P&ilakn, 0.7)
OPIZMOZX TTPAZINOY ZENOAOXEIOY
Yav mpdaowo Eevodoyeio opiletar, givar @uukd mpog 10 mepPdAlov Eevodoyeio
TPOCAVATOAMCUEVO TTPOG TNV EAOYICTOTONGCT TOV OPVNTIKOV EMATOCEDY TOV TAVE®
om Yn kot 1o mePPaAlov, evd eEakolovbel var mOPEYEL GTOVG EMOKEMTES TIG
KoAOTEPEG dLVATEG LVINPETies. Métpa Aappdvovtot yio v eEokovounomn vepov, Yo
NV YOUNAOTEP KATAVAAMON NAEKTPIKNG EVEPYELNG KoL Y10, oVaKUKA®GT. [ val yivel
éva Eevodoyeilo mpactvo dev ypetdleTat va yivouv evépyeleg HOVo amd TNV O101Kn oM
10V, 0ALG TTpémEL va fonOnoovy kat ot prio&evovpevot tov. (wisegeek, 2012)
Ilpaxktikés coufoviés yia npdaoeivo Cevodoyeio
H TTaveAAvia ‘Evoon Eegvoddywv e£E0woe o GEPA amd TPOKTIKEG Kol E0KOAM
EPaPUOGIUEG CLUPBOVAEG TTpog Tl PEAN TG pe Pactkd 6Tdyo TN GVUPoAn Tov KAASOV
on awEavOUEVN OVAYKT Y10l OTKOVOU{OL GTNV EVEPYELQ.
Eivor mpopavég 01t 11 cUUPOVAES OVTEG UTOPOVV VO TIS akoAovONncovv OAOL o1
WOOKTNTEG EMAYYEAUATIKOV YOpwv Kepdilovtag Oyt péovo amd ) Peitioon g
EIKOVOAG TOLG GTOV KOTOVOAMTY OAAGL £XOVIOG KOL TPOYUOTIKEG OUKOVOWUIES GTOVG
Aoyapracpovg tove. H IavedAdnvia Evoon Eevoddywv tpoteivel va
e Avtikotaotafobv ot cvpPatikol AQUTTAPEG HE  AQUTTNPES  YOUNANG
KatavdAwong: umopel va eitvar axpipotepol aAAd KoTavoADOVOLV HEXPL KoL
TEGOEPLS QPOPEG ALYOTEPT EVEPYEIDL KOL OOPKOVV TEPIGGOTEPO OO TOVG
ovppatikovg, omote TeEMKA kepdileTe ypnpaTa.
e Eoqappootel gheyyopevn moMTiK) OAAOYNG O GEVTIOVIOL KOl TETGETEG OTO
dopdto (m.y. aAlayn amd metcéteg 0tov Tomobetnbovv otV pmaviépa M

émerta and oplopévo ddotnuo kot Oyt kabnuepvad) kot va evnuepwbodv ot
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neAdTEG OTL ALTO YIVETOL GTO TAMIGLO TTO OIKOAOYIKNG dlayeipiong Kot peimwong
NG KOTAVAAMOTG VEPOD KOt EVEPYELNG TTOV YPELALETOL Y10t TAVGILO.

e TomoBemBel avtéOUATO CLGTNUA JOKOTNG MAEKTPIGHOD HECH KAPTOG
npocPaong ywoo kéBe OSwudTio ov Odev LEAPYEL, OAAMDG TPOTPEMEL VO
evBappOvouy Tovg mEAATES KOl TOVG £pyalopévoug va ofnvouy ta emTo OToV
dev Ta yperafovtal Kot vo, KAEIVOUV GLOKEVEG, OMMG TV TNAEOPUCT OO TOV
KEVIPIKO OlokOmTn (dnAadn, va offvel 10 KOKKIVO QMTAKL €VIEA®S.) Mo
TAEOpaON OV Ogv €xel KAEIGEL OO TOV KEVIPIKO dokdmtn eEakolovbel va
KOTAVOADVEL EVEPYELDL.

e TomoBetBovv Pphoec kot KEPOUAES VTOVS OV TEPLOPILOVV TV KOTAVAAMOT)
vEPOL. XVYYPOVEG EPOPUOYES, OTTOGC OWTES OV OVOUELYVOOLV aépa UE VEPOD,
dtvouv v dw aicOnom debovng porg vepol, VM HEIDOVOLV TV KATAVAA®GN
vepoy puéypt kot 30%.

e Eopoppootel evepyd chotua aviyvenong doppodv vepoy MGTE Vo YivovTat ot
EMOKEVEG eyKaipmg. Mo Bpoon mov otdlel pmopet va Eodever 20.000A itpa
vEPO TOV YPOVO.

e Tnv avakOKA®ON YOPTIOV, OAOLUIVIOL, YLOAWOL Kol pmotoplov. H
avakvkioon and 100kAd yopti yYArtdvel 7 dévtpa.

o  OVTEVTOHV EVTA GTOVG KNTOVG TAL OTO10 VaL YPELALOVTOL AYOTEPO VEPOD.

e [IpotynBovv mpoidvta pe otkoAoykny onpaven (m.y. kabaploTikd Kot BagpEc).

e TomoBetBovv Beppikd nitakd yio tn OEppavon Tov vepov. Maptupieg Aoy
v gyyonpévn andoPeon (oe xpoévo mov e€aptdTal omd TO YOPUKTNPIOTIKA
Aerrovpyiog Tov Eevodoyeiov Kat 10 KaBEGTOS £MOHTNONG.

210, TOPATAVE Vo TPOcTIBETOL 1 SLVOTOTNTO TAEOV EEO0IKOVOUNGNG EVEPYELNG LE T
YPNON POTOPOATAIKMOV GUGTNUATOV TOPOYMYNG NAEKTPIOUOD, ETEVOLON TOV OTOTEAEL
EMBOTOVUEVT EVEPYELN O TOAAEG 0o TIg dpdoelg tov EXITA. (designstories, 2009)

Oocov apopd Toug TeEAdTEG UTOPOVV KoL ALTOL VoL KAVOLV KATO1ES KIVGELS £TGL OOTE
10 £gvodoyeio va yivel axopa mo mpdowvo. [a mopddetypa pmwopovv va:

- TI'vootomomoouvv otovg vmehBovvovg tov Eevodoyeiov OTL dev emBupodv va
aAralovtor To oevTOVIO Kot 01 TETGETEG KAOE HéPaL.

- Na Bopodvrtol mota TETGETA £XEL XPNOOTOMGEL 0 KAOE Evag amd TV wapéa 1 amd
TNV OKOYEVELN TTPOKELEVOD VO TNV ETOVOYPTCLLOTOOVV YOPig va gival amapaitnTn 1

aAlayn og nuepnota Paon.
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-No punv a@rivouv 1o vepd va TPEXEL GTO UTAVIO KOl VO GUVTOUEDGOLV T JPKELN
TOV VTOUG,.

- Na BeBaidvovtot 0Tt S1oakdTTOVY TN AEITOVPYio TOV KAOTIOTIKOL 1 TG B€ppravong,
OTL éKAEI00V TOL PMTO KO TIC NAEKTPIKEG CVOKEVEG .

- Mopdlovtot Tig epnuepideg Kot To TEPLOOKA TOVS LE AAAOVS Aol Ta dSAGovV 1)
VoL TOL APIVOVV GTI PECEYIOV TPOKEUEVOL VO UTOPOVV VoL S1ofacTtobv Kot amd GAAOVG
EMIOKENTEG

- Mnv Egyvhve va kieivouv Ta @OTO TOGO0 GTO SOUATIO KOATO TNV ATOYMPNOCY| TOVG
amod ovtd, 660 KOl GE KOWOYPNOTOVG YMDPOVGS, T.Y. OGN0, GAOVVA, YUUVACTNPLO, KAT.

OTav T YPNOOTO0VV Yo TPoc®TIKY ¥pron. (greenhotels, 2012)

2.4.3 GREEN KEY

To Green Keyegivar éva 01koAoyiKO o TOOTNTAG Y10t TOVPIOTIKEG pHovddeg. Ot
EVOLAPEPOLEVOL TOVPIOTIKOT ETLYEIPNUATIEG OPEIAOVY VO TPOVV OPIGUEVES OTOUTIGELS
OIKOAOYIKNG YPOLAG. X& OVTAAAAYWO, OTOKTOVV TO OKOIMUO VO YPTCILOTO0VV TO
onuo (eco-label)yw to marketing tg emnyeipnong wovc. ). To wpodHYypoppa avTod
evepyel o¢ epébiopa Yo T HETATPOTY KAOE TOVPIOTIKNG LOVADAG, UIKPNG 1 LEYOANG,
oe «apaovn>.

Amotedel évav onuovtikd Beoud otov xdpo g Brounyaviag tov Tovpiopov, agov
evaoOntonotel kol mTPOTPEMEL Yoo TV VIWOBETNON TPOKTIKOV QIMKAOV TPOG TO
TEPPAALOV, TTOV EYYVOVTOL TV TPOGTAGIO TOV KOl TPOAYOLV TNV AEWPOPiaL.

KaBag 10 BpaPeio Green Keyeivar £va 01KoAoyiKd G1La Y10 TOV TOVPIGHO, KOADTTEL
évav aplipd SPOPETIKAOV KOTNYOPLOV OLTOV TOV TOHEN. XTO OIKTLO ONUEPQ
OUUUETEYOLV  OAeC Ol  HOPPEG  EEVOOOYEWK®MY  UOVAd®V, ECTIOTOPIOV Kol
EYKOTOOTAGEDV OVOYLYNG, OAAG apydtepa Bo cvumepiAn@Bovv Kot GAAOL TOUEIS
TOVPLOTIKOV EVOLUPEPOVTOC.

H emBpapevon pe 1o oo Green KeyrpoimoBétel v tpnomn aptfpod otkoroyiK®mv
ATOTNCEWMV, TOV KPITNPimV ONAdN TOL TPOYPAUUATOG.

fuepa, eivor Swbéoywo ta kpumpro  yu:  Eevodoyeio, Eevdveg,  y®POLS
KotaoKivemong (campings, kot cuvedplaxd KEVTpa.

Avt) ™ otyun, n owebvng Ipappateio tov diktvov Green Keyueietd eni miéov
KPP, Yoo GALOVG TOUELS TOVPIOTIKOV EVOLPEPOVTOS, OTMG KEVIPO OVONVYNG,

CwoAoY1KOVE KNTOVG KAT.
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To Green Keydnovpyndnke and to Tdpopa yo v IepiParroviikr Exnaidevon,
yvootd o¢ FEE (Foundation for Environmental Education)jo dwefvy pn
KLPEPVNTIKY 0pYAVMOOT e ATOGTOAN TNV TEPPOAAOVTIKN EKTAIOEVOT AVE TOV KOGLO.
Agrrovpyel onuepa oe 17 yopeg maykoouing, 61€0vig cLVTOVIGTNG Kot S10XEPIGTNG
tov Green Keyegivar wg FEE evd €6vikdg cuvtovioTig TOV TPOYPAUIOTOS Y10 THV
EAAGSa ivor EAAnvic Etaupia [Ipoctaciog g @vong.

O1 evd109epOUEVOL UTOPOVV OTIC GEMOEG LLOG VL SOVV TOL KPITNP10L TOV TPOYPAULOTOC,
TANPOPOPIES Y10 CLYVEC EPMTNCELS, TO VEOL TOV TPOYPAUUOTOS KOOMG Kol TIC
BpaPevpéveg emyeipnoeic. Mmopobv eniong va mAnpogopnBodv yio TN dadtkacio
GUUUETOYNG, VO CUUTANPMOGOVV TN GYETIKN QOPUL EKONAMONG EVOLOPEPOVTOG KOL VL
KOTERACOLV TNV OUTNOY Y10 GUUUETOYN OTO TPOYPOUUO 1 GYETIKO VTOGTNPIKTIKO

VAMKO.

2.4 ATIPAXINA EENOAOXEIA XTHN EAAAAA

Ta owoloyikd KataAVPOTA, TPOGEAKDOVV TOVS EVPMOTAIOVS TOVPIGTES TOV EMAEYOVV
Y. TPOOPIGHO TMOV SOKOTAV TOVS TEPLOYEG HE EEVOOOYEINKEG EYKATAGTACELS TOV
oéfoviar 10 mepPdArov. To véo TovploTKd pedua, o€ TOYKOGUO €mimedo, T
TeEhevTaia YpoVvia, EXEL OMOKTNGEL YPMOUM TOV OV Eval AALO A0 TO «Tpdcivo». Avtd
emPepfordveror and Tovg peydAovg tour operatorsor oM €xel apyiost va yivetot
avTnmto kot otnv EAAGSa. [dwitepa o1 KATowKol TV oKOVOWAPIKOV YOPpOV OAAL
kot ot ['eppavoi, mov emBopodv vo KAvouv O10KOTES OTn YOpa pHog BEtovv mg
TPOOTOLTOVUEVO TNV OEIPOPIKT dlayeipion Tov Kotavudtov tovg. To 1/3 tov
Apepicavav vroomnpifovv 6Tt givarl TpodBupotl vor TANPOGOVY TAPOTAvVe, apKel TO
ta&idt kot 1 Stapov Tovg va givor eikd tpog to meptPaiiov. To 1610 Aéel kan To
21%1tov Bpetavadv mov tagldedovy KTOS TG YOPOS TOVG.

[Teprocotepa amd 100 wpdova» Egvodoyeion VLAPYOVY OTN YDOPA HOG KO LOAOTO
TOVG eMOUEVOLS UNveEG Ba KAvouy yvmaotn TV Tapovsio tovg o€ OAn v Evpom,
0T0YEVOVTOG G EMOKENTEG AVAAOYOL YPDUOTOG.

Ta 103 mctomompéva eAAnvikd «pdova» Egvodoyeia £xovv NoN AdPel To Aeyopevo
«Green Keysevd ekipepet kat 1 eEétaon apketdv aitnoemv. Ot Egvoddyot Eekvovv
v meprodeia tovg otnv Evponn and tov mpoceyn Oktodfpilo kot cuykekpéva o 7

EVPOTAIKEG YDpeg BEAOVTAG VoL 0PeANBOVV TNV ToVPLoTIKY TTEPiodo Tov 2013.
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KE®AAAIO TPITO : XYTKENTPQXH IMPQTOTENQN XTOIXEIQN

270 TOPAKAT® KEQPAAOLO YiveTol 1 avdAvon tov epotnuotoAroyiov. ITio cuykekpyéva
avoAveETOL TO €100G NG OMUOCKOTNONG, M YEOYPOQIKN £€KTOoN KOt O YPOVOS
deEaymyng g €pevvag, o mANBvoudg kKo M povada mAnBvouov oto omoia
TpoypaToTomOnke avtn, kabdg emiong opiletor n povada derypatonyiog. Akoun,
avapépetor o péyebog tov detypatog Ko 1 pébodog derypotoinyiag. Emiong yiveton
OVOALTIKT] OVOQOPE TOV TETPUYDOV®OV GTO OO0 TpayHoTtomomonke 1 €pguva Kot
avdAvon TOV HETARANTAOV TOV EPOTNHOTOAOYIOV.

e Eidoc Anpookdémnong: o Tpdmog HE TOV OMOI0 TPAyHOTOTOMONKE 1
ONUOGKOTNGN £1val 1] TPOCOMIKY GUVEVTELEN HEC® EPOTNUATOAOYIOV.

o Teoypoewn 'Extaon: ot mepoyés g Oeocalovikng, ot omoieg Hog
avatédnkav amd Tig emPrénovcsg kadnynrpieg k. E. Tnlkidov xot k. A.
Aglotavpov eivor ot e€ng: Tovuma, Immokpdreio, Kévrpo, 40 ekkinoiéc,
Kéotpa, Awdekaviicov, Aedodv, Aadddika kot Avtikn Eicodog. Xe avtég Tig
mEPOYEC  paGg  O0OmMKav  ouyKeEKPEVO  TETPAY®VO,  OTA  Omoid
TPOYUATOTOWONKE 1) ONUOCKOTNOT).

o  Xpovoc Ae&ayoyng: 22-30Maptiov kot 3-10Ampidiov.

e [TAnBvopdc — Movaoda ITAnBvouov: o TAnBucpdc g dnpookdnnong eivor
120 dropa ko 1 povada mAnbvcpob givotl To éva voikokvpld Tov SoUEVEL OE
olkia oL Ppioketal eVIOg TV EMAEYUEVOV OTKOSO KDV TETPOYDV®V.

o Astypatoyic — Movada Astypatonyiog @ ©¢ HOVAOO OEyHOTOANYING
opifetar o €évog eviikog, Gvipag 1 yovaika péEAOC TG piog povddag
mANBvopov, NAadN HEAOG EVOG VOIKOKLPIOD TMV ETIAEYUEVEOV OTKOOO UKDV
TETPAYDOVOV.

o  M¢éyebog Actypotog : 1o péyebog tov detypotog opiotnke o 120votkokvpid.

o MéBodog Astypatoyiag: m  pébodog mov ypnowomombnke eivor 1
detypatoAnyio Kot TEPLOYEG 6€ VA GTASIO GE VOIKOKVPLY TOV TOAEOJOLUIKOD
oLvyKpoTHHATOG TG ®eccarovikng (Tnikidov, 2004,6€). 88)

Ta owodopkd TeETPpdy®VO oTe omoio. TpaypotomomOnke 1 SMUOCKOTNON, HOGC
avatédnkov amd TG kafnynrpieg k. E. Tnlxidov kot A. Agknotavpov.
Avoivtikotepa ot goutnTple. Apyvpomoviov Tewpyia vy 1o mpota 30

epoTROTOAOYL0 OO KAV T ££1G OKOOOLUKE TETPAYmVOL:
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iv.

V.

6238.AEA®QON - MAPAZAH - TIPOBEAEITIOY - MAYPOMIXAAH
(AEAD®ON)

4912 AIAM.OAYMIIOY —SOETZ0Y — ®PATKON - NAYM. AHMNOY
(AQAEKANHZOY)

4919. ANATENNHZEQS - SANTA POZA - SAIIOOYS — AAMONOZ
(AYTIKH EIZOAOX)

5227.A0EHE-TIATTAIOY — AOYAIA - NAYM.EAAHS (AAAAAIKA)
5308.AIONYZIOY — ATA®ATTEAAOY - AKPOTIOAEQS (KAZTPA)

[Mop’ Oho avtd (NMOnke amd Tn GCLYKEKPEVY] QOUTNTPO. OAAQYT) OPICUEVOV

TETPOyOVOV, KobBmg oto 4912 vanpyav povo emayyelpotikoi ydpot, oto 5227 dev

VINPYOV Katokieg Aoym meployng ( Aadddwka ) kat to 49190swprOnke axatdAinio

AMOyo® emkvduvotTog TG TEpLoyns. Ta emmAéov teTpdywva mov d60nKay fTav:

5760.¥APPOY — AICAAEQ —TEPAIKA — BAATETSIOY (TOYMIIA)
5767.EYATOPA - ANQ TZOYMATIA —SOYANIAH - [TATIAHAIAKH
(TOYMIIA)

5584.AAONHZOY — KATZIAHMOY — AAMITPAKH -
SIAHPOKAXTPOY (TOYMIIA)

Mo ta endpeva 30 epoTNUATOAOYIO 0OOMKAY GUUTANPOUATIKA TO EENG TETPAY®VAL

6292.AITAAEQ — YAPAS — [IEPAIKA — YAPPOY (TOYMIIA)
6310.AAPAAKEAION — EHTAAO®OY — BOZIIOPOY —AIAINIOY
(TOYMIIA)

¥m oountpa Payya EAévn yio 1o mpota 30 epommuotoArdya ovotédnkav to

TOPOUKAT® TETPAYOVOL

Vi.

4700.EYZEINOY IIONTOY - AT.STE®ANOY — AIANTOS - (BOYNO)
(40 EKKAHZIEY)

5916.AL.SOQIAT — OAYMITIAAOY — ®EOTOKOIIOYAOY - OYPANIAS
(KENTPO)

5013.0AYMITIAAOE — HPOAOTOY — @HPAMENOYS - AILIIAYAOY
(KENTPO)

6516.MOPIXOBOY — AII'YIITOY —I[IOAYTEXNEIOY - KATOYNH
(KENTPO)

5426.AIAAAETH - MANOYZOTTANNAKH — @EOTOKH — TEIMIZKH —
KAMAPAS. (KENTPO)

5536.AHM.IIOAIOPKHTOY — [IEPZEQS - OAYMITIAAOE (KENTPO)
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Mo ta endpeva 30 epotnuaTodAdYIo 00ONKAY T €EN7G TETPAY®OVAL:

I.  6296.ITATTIA®H — KAEANGOYZX — KAIIITAAOKIAY - IKONIOY

(INITTIOKPATEIO)

i. 5927.ITATIA®H — BAPKA - NEA ETNATIA -KOPYTZAS
(IIITTIOKPATEIO)

ii.  6194.JIAITA®H — APTENTH — KIMONOZ - KAEANOOYE
(IMITTIOKPATEIO)

Katd ™ dubpreia g SNUOGKOTNONG AVIWETOTICAUE TNV GpVNoN, KoO®OG Kot TV
doynun CLUTEPIPOPE OPKETOV EPMTNOEVI®OV Y10 GLUUETOYN OTNV £PELVO TOV
TPOLYLOTOTO U GOLLE.
AKOUO YPECTNKE VO OVTIKOTAGTCOVE KATOW LEAN TOV apykoL deiypnatog, AOym
VIOPENG YPOPEI®V Kol KOTAGTNUATOV 0VTi VOIKOKUPLOV 0N TEPoy] TV Aadddkmv
Kot Awdekavinoov. Akopa avtikatactddnke n nepoyn ANAIENNHZEQX-XANTA
POZA-ZAIIOOYZ-AAMONOZ, AMdy® emkivduvoTnTag TG TEPLOYNG.
H dwodwoacioo ehéyyov mpaypoatomomdnke g €Eng: apyikd pag o66Onkav 60
egpotnpatordyn, ond 30 oto kdOe dtopo. Metd ™ GUUTAPWON TOVS KO TNV
KOTaYOPNoN Tovg 610 mpdypappa SPSStapadddnkav otov k. Zarmovviln, pali pe to
QUM eAéyyov ko pag 60Onkav to vworowta 60 epwtuatoAdyla. EidomomOnkaypie
TNAEPOVIKG Y100 VO TPOYWPNGOVUE OTN CLUAANPMOON TOV VLIOAOIT®V. AoV
coumAnpoOnkav kot to teAevtaion 60 gponuatoAdyla TopaddOnkov pall pe To
eVALa eAéyyov kot to cd tov SPSS,ue 1o 120 gpomuatordyla, ctov vaevbuvo
KaOnynt. Metd tov €Aeyxd Tovg pog 00Onke TNAEQPMVIKY £yKplomn Yy va
TPOYWPNGOVUE GTNV OAOKANPOGCT TNG YPOTTNG EPYOUGIOS.
[Tepeydpuevo Epotnuatoroyiov: mpokeltor yoo €va SOUNUEVO EPOTNUOTOAOYIO, TO
omoio d6ONKe étoyo and TG emPAEmOVCEG KAONYNTPIEG KOl GLVTAKTPIEG Tov K. E.
TnAwidov kot k. A. AeAnotadpov.
[Mopoakdto TeptypaeoOVTaL OVOAVTIKE 01 EPMTICELS TOV EPMTNILATOAOYIOV.
1. H mpot epd™ON 0popd 6€ morvBepatikd pétpo, HeTaPAnty oTdoemV «
Yvumeprpopikég Iemonoeig » kot petpiétor oe khipaka Likert 7 onueiov, 1=
Aweovd Tapa moAd — 7=Zopeove mhpo ToAl. Tlpdkettor yo pio aveEdptnn
HeTaPANTY| €QTA TPOTACEMV.
2. H deutepn epmdtom apopd oe moAvBepatikd pETpo, PETOPANT OTACEDV «

Kavoviotikég Tlemobnoelg » kor petpiétor oe kAipoka Likert 7 onueiov, 1=
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[ToAv AdBog - 7= TToAd cwotd. Tlpokerton yio o aveEaptntn peTafAntn tpLov
TPOTACEWV.

3. H 1pim epd™ON agopd e moivbepotikd pETPO, HETAPANTY| OTACE®MV «
[Memo10Moeig EAEyyov » ko petpiéton og khipaxa Likert 7 onueiov, 1= Awpovo
napa TOAD - 7= Zvpeove mhpo molv. [lpokertot yuo por ave&aptntn petafintm
TEGGAP®V TPOTAGEMV.

4. H tétaptn epd™Oon 0popd 6€ ToAvOepatikd PETPO, HETAPANTH OTACEWV «
Ythoeig yw to [Ipdowo Eevodoyeio » Kot HeTplétanl 6€ KAMPOKA SopOPETIKNG
onuovtikdtrag 7 onueiov, pe tpocdiopiopd twv 2 dxpov. Ilpodkertot yo puo
aveapTnNTN LETOPANTY EPTA TPOTAGEWV.

5. H méunt epdon aeopd ce molvbepatikd pétpo, HeTafAnty otdoemv «
Ynokewevikoi Kavoveg » ko petpiéton oe kAipoka Likert 7 onueiov, 1=
Aweovd Tapa ToAd - 7= Zoueove miapa modv. [Ipdxettor yo pio aveEdptnn
LETAPANTY TPLUOV TPOTACEMV.

6. H éxmm epamon agopd oe moivBepatikd pétpo, petafAnty otdoewv
«Avtilnyn Zvumepipopikod EAéyyov» ko petpiétor oe kAipaxa Likert 7
onueiov, 1= Awpovod mhpo modd - 7= Zopeove mdpo toAd. IIpokettot yio pio
ave€apTnNTN LETOPANTY TPLOV TPOTAGEWV.

7. H éBooun epmdtnom apopd ce moivBepotikd pétpo, petafinty mpdbeong
ovuneprpopds «IIpdBeon Awpovrg oe [lpdovo Eevodoyeio» kol petplétol o
KAipoka Likert 7 onpeiov, 1= Alapovod mépo moAd - 7= Zvueove Tapo ToAD.
[Tpdxkettar yio pia e£aptnrévn LETOPANTH TPLOV TPOTACEWV.

IInyn: ( Han, H., L-T, and Sheu, C.(2010). Applicatiohtbe Theory of Plant
Behavior to Green Hotel Choice: Testing the EffecEnvironmental Friendly
Activities. Tourism Management, Vol. 21, No. 3, B@25 — 344).

8. H d6ydon epdtnon agopd ce moivBepatikd pétpo, petaPintn mpdbeong
ocvumeprpopdsg «lIpdBeon Apvnrticod HOuov Katovolotiopod» kot petpiétol og
KAipoka Likert 7 onpeiov, 1= Alapovod mopo moAd - 7= Zoueove Tapo ToAD.
[Mpdxertar yoo por e€aptnuévn petafint evvid mpotdoewv. To péTpo €xet
onuovpynBet amd Tig K. TnAkidov kot AgANGTOVPOL Yo TIG OVAYKEG TNG
GLYKEKPLEVNG EPYOGTOC.

9. H évatn epodmon apopd oe moivbepotikd pétpo, petaPint) mpdbeong
ovumeprpopds «IIpobeon Arwdoyucod HOwov Katavoimtiopod» ot petpiéton

oe KAipoka Likert 7 onpeiov, 1= Alwpovd mapo moAd - 7= Zopeoveo mipo
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noAd. IIpoxerton yo puo eaptnuévn petafint €6 mpotdoewv. To pétpo €xet
onuovpynBet amd T K. TnAkidov kot AgANGTOVPOL YO TIG OVAYKEG TNG
GLYKEKPLEVNG EPYOGTOC.
10. H déxan epdtnon agopd opdda SNUOYPUOIKOV YUPOKTNPIGTIKMV, TO OToin
&yovv Kataokevaotel amd TG K. TnAwidov kot Aginotavpov, pe Pdon Tig
KAlpokes g EXYE.

a) ®vlo: Ovopootikd Eninedo Métpnong

b) Hhia: Avoloywd Eninedo Métpnong

¢) Erinedo Exnaidevong: Taxtikd Eninedo Métpnong

d) Etioo Owoyeveloko Ewoddnua: Avaroyd Eninedo Métpnong.

52



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

KE®AAAIO TETAPTO: AIIOTEAEXMATA

210, TOPUKAT® KEQAAOLO YIVETOL OVOAVOY] TOV OTOTEAECUATOV TNG £PELVAG UE TN
Bonbewa tov mpoypaupotog SPSS  STATISTICS 17.0.ITw  cvykekpipéva
ToPOLCLALOVTOL TO OMOTEAECUATO TOL EPOTNUATOAOYIOV HEGH TVAK®OV HOVAG
€16000V KOl TO, OTOTEAEGLOTO TOV ABPOICTIKAOV HETARANTAOV TOL dNIoVPYRONKaV LE
N ¥PNOM TG EVIOANG COMpuUte Akdun yiveTal GUGYETION TOV PETARANTOV HECH TOV
180T X2, ANOVA kot CORRELATION (KENDALL'S TAU-C).

4.1MMINAKEX MONHX EIZOAOY
MMivaxkag 1: Epdtnon 110, (46) ®vho

Cumulative

FrequencylPercent |Valid PercenPercent

Valid Avdpag |54 45,0 45,0 45,0
Ivvaiko |66 55,0 55,0 100,0
Total 120 100,0 100,0

Amd 10 GUVOAO TOV pOTOUEVOV TO S55%etvar yuvaikes kot to 45% avopec.

Mivakag 2: Epaton 11,(47) Hukia

Cumulative
FrequencylPercent |Valid PercenPercent

Valid 15-24 |25 20,8 20,8 20,8
25-34 |41 34,2 34,2 55,0
35-44 |21 17,5 17,5 72,5
45-54 |24 20,0 20,0 92,5
55-64 |9 7,5 7,5 100,0
Total |120 100,0 (100,0

And 10 chvoro Tov gpatdpeveov 1o 20,8%éxel nlkia and 15 émg 24 etmv, o 34,2%
a6 25¢mg 34 etmv, 10 17,5%an6 35 éwg 44 etdrv, 10 20%Exet nlkia amd 45 g 54

etV Ko TéAog 0 7,5%0md 55 émg 64 eTdv.
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MMivaxoeg 3: Ep@mon 11y, (48)Erinedo Exmaidsvong

Cumulative

FrequencylPercent |Valid PercenPercent

Valid Amoeottog Anpotikov |1 8 8 ,8
Andpottog 'vpvaciov |16 13,3 13,3 14,2
Amndpottog Avkeiov 50 41,7 41,7 55,8
Amdpottog 41 34,2 34,2 90,0

[Mavemompuiov-T.E.L

Kérroyog petomruytokon|l2 10,0 10,0 100,0
TitAoV
Total 120 100,0 |100,0

Amd dhovg Toug epmmBéviec to 0,8% avticToryel 6Tovg amdPo1tovg ANpoTikov, T0
13,3%otovg andportovg MNvpvasiov, 10 41,7%ctovg andpottovg Avkeiov, to 34,2%
otovg amndportovg Ilavemomuiov 1 T.EIL kot to 10% ot00¢ KOTOYOLGS

LETATTUYIOKOV TITAOV.
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MMivoxog 4: Epdmon 116, (49) ETiicro Owoyeveroko Eicoonpa

Cumulative
FrequencylPercent |Valid PercenPercent
Valid éwg 10000€ 25 20,8 20,8 20,8
peta&d  10001€ |47 39,2 39,2 60,0
20000€
pueta&d  20001€ |34 28,3 28,3 88,3
30000€
peta&d  30001€ |11 9,2 9,2 97,5
40000€
peta&y  40001€ |3 2,5 2,5 100,0
50000€
Total 120 100,0 (100,0

To 20,8%7tov cuvorov dcwv Ehafav pépog otny épevva £xet elcoonua éog 10000€,
10 39,2% éxel erlooonpua peta® 10001 €-20000 €50 28,3% éxet peta&y 20001 €-
30000 €,70 9,2% éxet peta&y 30001 €-40000 &or 10 2,5% éxer e166dnpuo pHeTa&y
40001 €-5000
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Mivoxog 5: Epdmon 1lg, (50) Exayyeipa
Cumulative
FrequencyPercent |Valid PercenPercent
Valid ElebOepog 25 20,8 20,8 20,8
emaryyeApoTiog
Miwbwtdc, a7 39,2 39,2 60,0
Zouvta&lovyog
Owoka 14 11,7 11,7 71,7
Avepyog 13 10,8 10,8 82,5
dormrg 21 17,5 17,5 100,0
Total 120 100,0 |100,0

210 oVVoAo TV gpatapevav to 20,8%avtictotyel oe ehevBepovg emayyeAoTies, To

39,2%0c¢ wcebwtovg kot cvvta&lovyovg, To 11,7%0ce dtopo mov acYOAOVVTAL LE TO

owakd, To 10,8%aavtictolyel oe avepyoug kot to 17,5%ac¢e portntéc.
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Kepdiaio Téropro:
Amoteléauato,

MMivoxoeg 6: Epdmon 1.1 (BB1)Xvureprpopikés [emor0oeig

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og ‘Eva Ilpacivo

Eevodoyeio ota Talioww pov o pov Enétpene va: Ilpootatev® 1o mepifpdariov

nog.
Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgoved Apketd 1 8 8 8
Aweovd Atyo 1 ,8 ,8 1,7
Ovte Awoeoveo/ Ovtelll 9,2 9,2 10,8
ZVUQOVD
Sopeove Atyo 31 25,8 25,8 36,7
Zopupove Apketd 46 38,3 38,3 75,0
Zoppovo [Toid 30 25,0 25,0 100,0
Total 120 100,0 |100,0

Amd 10 ovvoro Tov 120 epmtopevov, o 38,3%andvince Twg CVUP®VEL APKETA OTL

TPOCTATEVEL TO TIEPPAALOV edv Eueve o€ €va Tpdoivo Eevodoyeio ota Ta&idw Tov. To

25,8% cvppwvel Atyo, to 25% copuepwvel moAd, evad to vrorlowmo 10,8% popdleton

OTIG OMOVTHOELG < JPOVD OPKETA », & JOPOVEO Alyo » Kol « 00TE Spovmd/ovTe

CUUPOVED ».
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Kepdiaio Téropro:
Amoteléauato,

MMivoxog 7: Epdmon 1.2 (BB2)Xvureprpopikés [Memor0ceig

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og ‘Eva Ilpacivo

Eevodoyeio ota Talidowa pov Oa pov Enétpene va: Eipo Ieprocotepo Kowvovika

EvaicOnroc/n.
Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgoved Aiyo 3 2,5 2,5 2,5
Ovte Awoeoveo/ Ovtelld 11,7 11,7 14,2
SOUPOVOD
Zopupove Atyo 37 30,8 30,8 45,0
SopeOVO ApkeTd 39 32,5 32,5 77,5
Zoppovo [Toid 27 22,5 22,5 100,0
Total 120 100,0 |100,0

And tovg 120 gpombévieg 1o 32,5% amdvinoce mwg ocvuemvel apketd OtL givol

TEPIOGOTEPO KOWMVIKG gvaicOntog/n eav éueve oe éva mpdowo Eevodoyeio ota

ta&ida Tov. To 30,8% andvinoe mwg cvpewvel Ayo, 10 22,5% 0Tt cupewvel TOAD,

eved 10 vworowto 14,2% popdletor oTIC OMAVTNOELS « JPOV® Alyo » Kot « 00TE

SAPOVO/0VTE GLUPOVD ».
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Kepdiaio Téropro:
Amoteléauato,

MMivoxog 8: Epdmon 1.3 (BB3)Xvureprpopikés [Memor0oeig

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og ‘Eva Ilpacivo

Eevodoyeio ota Tolioww pov 0o pov Enmétpene va: 'Exo v Epnepioa Evoc

Ieprparrovrika Yyiewvov ko Prikod Aopatiov.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgove [Hapo IToAd |1 8 8 8
Aweovd Atyo 3 2,5 2,5 3,3
Ovte Awoeoveo/ Ovtel23 19,2 19,2 22,5
ZVUQOVD
Sopeove Atyo 30 25,0 25,0 47,5
2opeove Apketd 41 34,2 34,2 81,7
Zoppovo [Toid 22 18,3 18,3 100,0
Total 120 100,0 |100,0

Amd 10 obvoro tov 120 epombéviav to 34,2%andvince TS COUPWVEL APKETA e

10 Yeyovog OTL €dv €ueve oe éva mpdowvo Eevodoyeio ota taida tov, Ba giye v

eunepio evog mepPoiiovTikd vyevol kot @ilikov dwpatiov. To 25% andvinoe nog

ovpemvel Aiyo, o 19,2%o0v1e dwpwvei/ovte coppwvel, to 18,3% coppwvel molv,

evd 10 vtdAowmo 3,3%popdleTot 6TIG VIOAOUTEG ATOVINGEL.
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Kepdiaio Téropro:
Amoteléauato,

MMivoxog 9: Epdmon 1.4 (BB4)Xvureprpopikés [emor0oeig

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og ‘Eva Ilpacivo

Eevodoyeio ota Talioww pov 0o pov Enétpene va: Yromouoow Ileprfarirovrika

Ovukég MpoakTikég.
Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgoved Aiyo 2 1,7 1,7 1,7
Ovte Awoeoveo/ Ovtgl2l 17,5 17,5 19,2
SOUPOVOD
Sopeove Atyo 28 23,3 23,3 42,5
LUUPOVO ApKeETA 41 34,2 34,2 76,7
Zoppovo [Toid 28 23,3 23,3 100,0
Total 120 100,0 [100,0

To 34,2%1tov cuvorov TeV epOTNOEVTOV INAMOE TMG GLUP®VEL OPKETA LE TO EGV

éueve og éva mpaowo Eevodoyeio ota taidia Tov, Ba vAoTolovcE TTEPIPUALOVTIKA

euukég mpaktikés. To 23,3% amdvince 0Tt cvpeovel Aiyo, OTwg emiong kot éva

akouN 810 10606710 O6TL SLUE®VEL TOAD. To 17,5%001e Sopmvei/ovTte GLHEOVEL Kot

10 1,7%d10pmvel Aiyo.
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Kepdiaio Téropro:
Amoteléauato,

IMivaxoeg 10: Epdtnon 1.5 (BB5)Zvuaeprpopikéc [emodnoerg

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og 'Eva Ilpacivo

Eevodoyeio ota Talidwn pov Oa pov Enétpene va: Amoravoom Ileprfailovrika

Ouvukad Ipoidvra ko Yyiewvég Avéoelc.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgoved Aiyo 4 3,3 3,3 3,3
Ovte Awoeoveo/ Ovtgl2l 17,5 17,5 20,8
SOUPOVOD
Sopeove Atyo 29 24,2 24,2 45,0
Zopupove Apketd 43 35,8 35,8 80,8
Zoppovo [Toid 23 19,2 19,2 100,0
Total 120 100,0 |100,0

To 35,8%t0v atdépmv mov EAafav pHépog otn épevva cuUE®VEL apkeTd pe to O6TL Ba

amoAaupove mePPAALOVTIKA EIAMKE TPoidVTA Kot VYIEWES avESELS, €0V ota Ta&id

0V €ueve o€ éva mpacvo Egvodoyeio. To 24,2%cvppmvel Alyo, kabmg To vIdAoTo

40% popaletal 6T VITOAOITES EMAOYEC.
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IMivoxoeg 11: Ep®dtnon 1.6 (BB6)Zvuneprpopikég [emodnnoerg
BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og 'Eva Ilpacivo

Eevodoyeio ota Taioww pov Oa pov Exnétpene va: ®Pao Ppéoko ko Yyiewvo

®aynTo.
Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgoved Apketd 2 1,7 1,7 1,7
Aweovd Atyo 8 6,7 6,7 8,3
Ovte Awoeoveo/ Ovtel26 21,7 21,7 30,0
ZVUQOVD
Zopupove Atyo 27 22,5 22,5 52,5
Zopupove Apketd 31 25,8 25,8 78,3
Zoppovo [Toid 26 21,7 21,7 100,0
Total 120 100,0 |100,0

Ymv mpdtacn « gqv éueva oe évo mpdowo Eevodoyeio ota tagidw pov Ba pov
EMETPENE VO PA® PPECKO KOl VYEWO Payntd » 1o 25,8% andvince nwg cuppovel
apketd, to 22,5%cvppovel Alyo, 10 21,7%cvppmvel moAd kot to vrorowto 30,1%

HopdleTat oTIg EMAOYEG TTOV OMEUEVAV.
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Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 12: Epdtnon 1.7 (BB7)Zvuneprpopikéc [emrodnoerg

BaOpog Xvpgoviac | Avwgoviag pe v llpotaon: Edv ‘Epeva og 'Eva Ilpacivo

Eevodoyeio oto Tatioww pov 0o pov Enétpene va: 'Exyo Meawopéva 'E€oda.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [apo IToAd |5 4,2 4,2 4,2
Awpove Apketd 11 9,2 9,2 13,3
Awoove Atyo 14 11,7 11,7 25,0
Ovte Awoeoveo/ Ovtel36 30,0 30,0 55,0
ZUUPOVOD
Zopupove Atyo 19 15,8 15,8 70,8
Zopupove Apketd 18 15,0 15,0 85,8
Zoppovo [Tord 17 14,2 14,2 100,0
Total 120 100,0 [100,0

To 30% tov epotdpevoav obte dwpmvei/ovte cLUE®VEL pe TO v éueve o€ éva

npdovo Egvodoyeio ota tagidw tov Oa elye petopéva £€oda. To 15,8% cvppmvel

Myo kot to 15% cvpowvel apketd. To vmorowro 39,3% ambvince pio and TIC

EMAOYEG TTOV OTEUEIVOLY.
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Mivaxoeg 13: Zvpreprpopikéc [emorOosis (aOporstikn perafinty BB1-BB7)

Descriptive Statistics

Std.
N Minimum |[Maximum|{Mean Deviation

Youmeprpopkés 120 23,00 49,00 37,6417 |6,46360
nemol0nocelg

Valid N 120
(listwise)

H petofAnt cvumepipopikég memoldnoelg anotedeiton omd entd itemskat mpoxeLtaL
v o moAvBepotikn petafint) entd onueiov. 'Etor mpoxvmrouv tor €&ng
dothpote: Aeoved Tapo ToAd pe Aleoved apketd (7-14), Aupovod apketd pe
Awpoved Alyo (14-21), Awgoved Alyo pe Ovte dwpovo/Ovte coppoved (21-28),
Ovte JPOVO/OVTE cLUEOVD pHe Zvueoved Alyo (28-35), Xvupoved Alyo ue
Soupoved opketd (35-42) kot Zoppoved opketd pe Zopeove mold (42-49).
[Mopatmpodpe and tov mapondve wivake 6Tt o Meanegivoanw 37,6417«on PBpioketan
010 Jwdotnua 35-42. Zvumepaivoope Aomov, OTL 01 EPOTMUEVOL GLUPMOVOVY UE TO
items.
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MMivaxoeg 14: Epdtnon 2.1 (NB1) Kavovietikég [emordnioerg
[Iéco AlnOevouv 11 Op ov Hopoxdare Ilpotdceic ywoe ocog Ilpocomkd.
H owoyéverd (1 ot ovyyeveic) pov Nopilet (ovv) Ot Qo 'Entpene va Mévo o€ Eva

IIpaowvo Egvodoyeio Otav Talogvo.

Cumulative
FrequencyPercent |Valid PercenPercent

Valid TToAv AdBog|42 35,0 35,0 35,0

2 21 17,5 17,5 52,5

3 19 15,8 15,8 68,3

4 28 23,3 23,3 91,7

5 6 5,0 5,0 96,7

6 3 2,5 2,5 99,2

[ToAd 1 8 8 100,0

X0o1o

Total 120 100,0 (100,0

To 35% 1oV cLVOAOL TOV EPOTOUEVOV, GTO TOGO AABOC 1 GOTO elvar OTL 1
owoyéveld (M ot ovyyeveig ) pov vopiler (ovv ) o6t Ba émpeme va péve oe éva
npdcvo Egvodoyeio 6tav talevm, fabpordynce pe 1. To 23,3%pue 4, 1o 17,5%pue
2,10 15,8%pe 3,10 5% e 5,10 2,5%pue 6, evéd 10 0,8%Podoroynoce pe 7.
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MMivaxoeg 15: Epdtnon 2.2 (NB2) Kavovietikég [lemodnioerg
[Iéco AlnOevouv 11 Op ov Hopoxdare Ilpotdceic ywoe ocog Ilpocomkd.
Ov ®idor pov Nopilovv Ot Oa ‘Enpene va Méve o¢ 'Eva Ilpdowvo Egvodoyeio

Otav To&oevo.

Cumulative
FrequencylPercent |Valid PercenPercent

Valid IToAd AdBog|53 44,2 44,2 44,2

2 16 13,3 13,3 57,5

3 13 10,8 10,8 68,3

4 31 25,8 25,8 94,2

5 2 1,7 1,7 95,8

6 3 2,5 2,5 98,3

[ToAv 2 1,7 1,7 100,0

X0o1o

Total 120 100,0 (100,0

To 44,2%7tov GUVOAOL TOV EPOTOUEV®V, 6TO TOGO AABOC 1 6(GTO gival OTL o1 Pilot
pov vopilovv 01t Oa émpene va péve oe éva mpacwvo Egvodoyeio dtav Tasdedm,
Babpordynoe pe 1. To 25,8%pe 4, 1o 13.3%pe 2, 10 10,8%pue 3, 10 2,5% e 6, 10
2,5%ye 6, evod to vorowmo 3,4%Badpordynce pe 51 7.
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MMivoxog 16: Epdtnon 2.3 (NB3) Kavovietikég [lemodnoerg
[Iéco AlnOevouv 11 Op ov Hopoxare Ilpotdceic ywo ocog Ilpocomkad.
Ov Xvvaoehpoi pov Nopilovv Ot 0o ‘Enmpene va Méveo oe 'Eva Ilpacivo

Eevodoyeio Otav Talogvm.

Cumulative
FrequencyPercent |Valid PercenPercent

Valid IToAv AdBogl45 37,5 37,5 37,5

2 16 13,3 13,3 50,8

3 13 10,8 10,8 61,7

4 30 25,0 25,0 86,7

5 5 4,2 4,2 90,8

6 10 8,3 8,3 99,2

[ToAd 1 8 8 100,0

X0o1o

Total 120 100,0 (100,0

To 37,5% 100 GLVOAOVL TOV EPOTOUEVOV, 0T0 TOGO AGBOC 1| cwoTd givar ATl OL
ouvadepeoi pov vouilovv 0Tt Ba émpene va péve oe éva mpacivo Egvodoyeio dtav
10&1evo, Babuordoynoe pe 1. To 25% e 4, o 13,3%pe 2, 1o 10,8%ype 3, 10 8,3%pe
6, 10 4,2%pe 5, evid 10 0,8%Pabporoynoce e 7.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 17: Kavovietikég [emor0osig (ABporotiki perapintiy NB1-NB3)

Descriptive Statistics

Std.
N Minimum |[Maximum|{Mean Deviation

Kavoviotikég 120 3,00 19,00 7,7167 |4,43095
nemol0nocelg

Valid N 120
(listwise)

H petafinm kavoviotikéc memodncelg anotedeiton omd tpio it€MSKoL TPOKETOL Yo
po ToAvOepatikng petafAnty) entd onpeiov mov petpdetl To AdBog Kot 10 6(oTd, e TO
1 va avtictoyet oto TToAd AdBog kot 1o 7 010 [ToAd Xwo16. 'ETol mpokvmtouy Ta
e&ng dwootuara: 1 pe 2 (3-6), 2ue 3 (6-9), 3ue 4 (9-12), 4ue 5 (12-15), Sue 6 (15-
18) kou 6 pe 7 (18-21).Ta dwwotuata 1 pe 2 kot 2 pe 3 petpdve 1o Aabog, to 3 ue 4
Kot o 4 pe 5 obvte to AdBog ovTE T0 GMGTO KoL TO 5 pe 6 ko 6 pe 7 petpdve 10 GOOTO.
[Mopatmpodpue amd tov moapandve nivakae 6Tt o Meangivor 7,7167kon BpiokeTot 6to

dtdotnpa 6-9. Xvumepaivovpe Aowdv, 0Tt o1 epOTOUEVOL Bpickovy Ta itemsAidadoc.

68



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:

Amoteléauato,

MMivaxoeg 18: Epdtnon 3.1 (CB1)Ilerodiocerg EAéyyov

BaOpog Xvpoomviag 1 Awgovies cag pe tnv Ipotaon: H Awwpoviy og ‘Eva

IIpacwo Eevodoyeio Eivar Axpipn.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Aweoved Apketd 3 2,5 2,5 2,5
Awopove Atyo 13 10,8 10,8 13,3
Ovte  Awpovod/Ovtel31 25,8 25,8 39,2
ZOUPOVOD
Zvpupove Atyo 28 23,3 23,3 62,5
ZopEOVO ApKeTd 33 27,5 27,5 90,0
Zoppovo [Toid 12 10,0 10,0 100,0
Total 120 100,0 |100,0

To 27,5% 6cwv éhafav pépog otnv épevva amdvince OTL GUUP®VEL OPKETA UE TO

veyovldg 6tL M dwpovn og éva mpdowvo Eevodoyeio eivar akpipr. To 25,8% ovte

dpavei/ovte cvppovel, 23,3%coppovel Alyo, eved to vrorlouro 23,3% PBpicketan

avAIESO 0TI VTOAOITES OTALVTIOELS.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 19: Ep®tnon 3.2 (CB2)Ilerodicerg EAéyyov

BoOpog Xvpoovieg 11 Awweoviag cog pe v Ilpotaon: H Eedpeon Evoc

IIpacivov Egvodoyciov Otav Talrdcverg Anartel Xpovo kot Ilpoonadero.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Aweoved Apketd 1 8 8 8
Aweovd Atyo 5 4,2 4,2 5,0
Ovte  Awpoved/Ovtel25 20,8 20,8 25,8
ZOUPOVOD
Zvpupove Atyo 21 17,5 17,5 43,3
Zopupove Apketd 47 39,2 39,2 82,5
Zoppovo [Toid 21 17,5 17,5 100,0
Total 120 100,0 |100,0

To 39,2% 6cwv élafav pépog otV épevva amdvince OTL GUUP®VEL OPKETA UE TO

veyovag 6t n e€ghpeon evog mpdoivou Egvodoyeiov, dtav taldevelg anattel xpovo

kot Tpoondfetn. To 20,8%o0v1te dapmvei/ovte cuppwvel, 17,5%cvupwvel Aiyo, evd

10 VOAoo 22,5%o1pdleTon avAPESH GTIG VTOAOUTES ATOVTNGEL.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 20: Ep®tnon 3.3 (CB3)Iemodioerg EAéyyov

BaOpog Xvpgovies 1 Awgovies cog pe v Ipotaon: H TomoBeoioa Evog

IIpacwvov Egvodoyeiov Ipéner va Eivar Boiuky).

Cumulative
FrequencylPercent |Valid PercenPercent

Valid Aweoved Apketd 2 1,7 1,7 1,7

Aweovd Atyo 6 5,0 5,0 6,7

Ovte  Awpoved/Ovte|ld 11,7 11,7 18,3

ZOUPOVOD

Zvpupove Atyo 15 12,5 12,5 30,8

ZopEOVO ApKeTd 28 23,3 23,3 54,2

Sopeoveo [Tody 55 45,8 45,8 100,0

Total 120 100,0 |100,0

To 45,8% tov gpombéviov amdvince 6Tl CLUE®VEL TOAD HE TO Yeyovdg OTL M

tonofecio evog mpacsvov Eevodoyeiov mpénetl va givar PoAwkn. To 23,3% cuppmvel

apketd, 12,5% coppwvel Alyo, evdd 10 vmdérowmo 18,4% Ppioketon avdpeco oTig

VTOAOITES OMALVTIOELS.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 21: Epdtnon 3.4 (CB4)Ilerodicerg EAéyyov

BaOpoc Zvpgoviag 11 Avegoviag cag pe v [potacn: H Etapeia pov / n Zyxoin

pov / Aldror wov MIAnpdvovv yie to. "E&oda taidiov pov pe Mpotpémovy vo Mévem

o¢ Eva Xvykekpipuévo E€voooyeio.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awoeove [Mapa [Torv |13 10,8 10,8 10,8
Aweovd Apketd 6 5,0 5,0 15,8
Awopove Atyo 12 10,0 10,0 25,8
Ovte  Awpove/Ovteld7 39,2 39,2 65,0
ZUUPOVOD
Zopupove Atyo 21 17,5 17,5 82,5
Zopupove Apketd 12 10,0 10,0 92,5
Zoppovo [Toid 9 7,5 7,5 100,0
Total 120 100,0 |100,0

To 39,2% 6cwv élafav pépog otnv £€pguvo andvinoe OtL o0Te dpavei/ovte

CUUQ®VEL UE TO YEYOVOC OTL 1) ETAUPEID LLOV/M GYOAT] LOV/GAAOL TTOL TANPOVOLV Y10 TO

¢€oda Ta&diov pov, pe mpotpémovy va PEve oe éva cvykekpiuévo Eevodoyeio. To

17,5% coppwvel Alyo, evd to vmorowmo 43,3% PpiokeTon avapeso oTic VTOAOUTES

OOV T GELG.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaxog 22: Ilerordioerg EAéyyov (ABporotikny petapinti CB1-CB4)

Descriptive Statistics

Std.
N Minimum [Maximum |Mean [Deviation

[lemoOnoeig 120 11,00 26,00 20,3083(3,63872
eAEYYOL

Valid N 120
(listwise)

H petapint) nemobnoeig ehéyyov amoteleitol ond técoepa itemMSkot TpoOKELTaL Yia
po moAvBepatikny petafAnt entd onpeiov. ‘Etol mpokdntovv ta e€Ng daotipaToL
Apove Tapa oA pe Alapoved apketd (4-8), Alpomved apketd pe Alapovd Aiyo
(8-12), Atnpmvd Aiyo pe Ovte d1opmvan/Ovte cuppovo (12-16),001e drapovd/Ovte
CVUEOVD pe Zopeovd Alyo (16-20),Zopeoved Aiyo pe Zvueove apketd (20-24)kot
SoUQOVD OpKeETE pe Zopeovd moAd (24-28). [Mapatnpodue and tOV TOPATAVE®
nivaxa 6Tt 10 Meangivon 20,3083kan Bpicketon oto ddotnua 20-24.Zounepaivovpe

AO1TOV, OTL 01 EPOTMEVOL GLULPOVOLV UE TaL items.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivakag 23: Epoton 4.1 (AT1) Ztaoeig

Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel

KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiown eivan katu: E€apetikd Koko- Eapetikd Karo.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid 2 1 8 8 8
3 2 1,7 1,7 2,5
4 17 14,2 14,2 16,7
5 28 23,3 23,3 40,0
6 44 36,7 36,7 76,7
E&apeticd 28 23,3 23,3 100,0
Kalo
Total 120 100,0 (100,0

To 36,7%10v GLVOAOL TOV EPOTOUEVAOV, GTO TOGO KOAO N KOKO gival Yo avTtoVc/Eg

n dwpovn o€ éva tpdotvo Eevodoyeio ota tatiow , fabuordynoe pe 6. To 23,3%ype 5
kot 7,10 14,2%ype 4,710 1,7%pe 3 kon 10 0,8%pe 2.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxkag 24: Epamon 4.2 (AT2) Ztaoeig
Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel
KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiown givar kGt E€apetikd AvemOounto - E€apetikd EmOounto.

Cumulative
FrequencylPercent |Valid PercenPercent

Valid 2 2 1,7 1,7 1,7

3 2 1,7 1,7 3,3

4 33 27,5 27,5 30,8

5 28 23,3 23,3 54,2

6 33 27,5 27,5 81,7

E&apeticd 22 18,3 18,3 100,0

EmBountd

Total 120 100,0 (100,0

To 27,5% 100 GLVOLOL TOV EPOTOUEVOV, 0TO TGO avemBounto 1 emBountd givorn
Y owtovg/ég N dapovn o€ éva Tpdoivo Eevodoyeio ota taidw , Babuordynce pe 4

kot 6. To 23,3%ype 5, 10 18,3%ype 7 kot 1o 1,7%pe 2 ko 3.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxog 25: Epdtnon 4.3 (AT3) Xtaoeg

Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel

KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiow givar kGt E€apetikd Aveapeoto - E€apetika Evydproro.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid E&upetikd 1 8 8 ,8
AvcipecTo
2 1 ,8 ,8 1,7
3 2 1,7 1,7 3,3
4 30 25,0 25,0 28,3
5 32 26,7 26,7 55,0
6 29 24,2 24,2 79,2
E&apeticd 25 20,8 20,8 100,0
Evydpioto
Total 120 100,0 (100,0

To 26,7%7tov GuVOAOL TOV EPOTOUEV®V, GTO TOGO OVGAPESTO N ELYAPICTO Eivar Yo

avTovg/éc M dapovn og éva Tpdoivo Eevodoyeio ota ta&idwa , Babporoynce pe 5. To

25% e 4,10 24,2%pe 6,10 20,8%)pe 7,10 1,7%pe 3, eved 10 0,8%Pabpordynoce pe

1 xon pe 2.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxog 26: Epdtnon 4.4 (AT4) Xtaoeg

Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel

KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiown givan katT: E€apetikd Avonto - ECapetikd Xo@o.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid E&upetikd 1 8 ,8 ,8
Avonrto
3 1 8 ,8 1,7
4 26 21,7 21,7 23,3
5 26 21,7 21,7 45,0
6 35 29,2 29,2 74,2
E&apetikd Zoo |31 25,8 25,8 100,0
Total 120 100,0 |100,0

To 29,2% 100 GLUVOAOL TOV EPOTOUEV®V, GTO TOGO avOMTO 1 coPH €ivar Y

avTovg/éc M dapovn og éva Tpdoivo Eevodoyeio ota ta&idwa , Babporoynce pe 6. To

25,8%pe 7,70 21,7%pe 4 kon S kot 1o 0,8%pe 2o 3.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaxog 27: Epdtnon 4.5 (AT5) Xtaceg
Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel
KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiow givan kat: E€apetikd Amoppuntéo - EEapetika mpotipnréo.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid E&upetikd 1 8 8 ,8
Amoppuntéo
2 1 ,8 ,8 1,7
3 4 3,3 3,3 50
4 31 25,8 25,8 30,8
5 32 26,7 26,7 57,5
6 30 25,0 25,0 82,5
E&apeticd 21 17,5 17,5 100,0
[Ipotynréo
Total 120 100,0 |100,0

To 26,7%1t0V GLVOAOL TOV EPOTOUEV®V, GTO TOGO OMOPPUTTEO 1| TPOTUNTED Eival
Y avTovg/ég M dapovn o€ éva Tpdovo Egvodoyeio ota taidwa , fabporoynoe pe 5.
To 25,8%pue 4, 10 25% e 6,10 17,5%pe 7, 10 3,3%pabpordynoe pe 3 ko 1o 0,8%
pe 1 kon pe 2.

78



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivoxog 28: Epdtnon 4.6 (AT6) Xtaceg
Avapeoa ota OV0 AKPO TAPUKAAOVNE VO EMAEEETE TOV aprOpd mov yopaxTnpilel
KoAVTEPO TS amoyelg oog: o péva n dwapovr) og éva mpdoivo Eevodoyeio ota

tagiown givar katu: E€apetikd Mn Amoravotikd - EEapeTikd AToAavoTIKO.

Cumulative
FrequencylPercent |Valid PercenPercent

Valid E&upetikd Mn|2 1,7 1,7 1,7

ATOAVGTIKO

3 4 3,3 3,3 5,0

4 32 26,7 26,7 31,7

5 29 24,2 24,2 55,8

6 25 20,8 20,8 76,7

E&apeticd 28 23,3 23,3 100,0

ATOALGTIKO

Total 120 100,0 (100,0

To 26,7%7tov GVVOLOL TOV EPOTOUEV®V, GTO TOGO U OTOANVOTIKO 1) ATOANVGTIKO
gtvo Yo avtovg/ég M dapovn og éva Tpdoivo Egvodoyeio ota tagidla , Babuoidynoe

ue 4.To 24,2%ype 5,10 23,3%pe 7,10 20,8%pue 6, 10 3,3%pe 3karto 1,7%pe 1.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivakag 29: Epaton 4.7 (AT7) Ztaoeig

Avapeoa 6ta Hv0 AKpa TapakaroOue va emAEEETE TOV ap1ONo6 oL YapaxTpilel

KoAVTEPO TIG amoyerg oog: o péva 1 dwopovn o€ £va Tpdacivo Eevoooyeio ota

tagiow givar kGt E€apetikd Apvnmikd - EEopetikd Oetiko.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid E&upetikd 1 ,8 ,8 8
Apvntikd
2 1 ,8 ,8 1,7
4 17 14,2 14,2 15,8
5 26 21,7 21,7 37,5
6 38 31,7 31,7 69,2
E&apetikd Ogtico |37 30,8 30,8 100,0
Total 120 100,0 |100,0

To 31,7% tov GLVOAOL TOV EPOTMOUEVOV, GTO TOCO ApVNTIKO 1 BeTkd elvar Y

avTovg/éc M dapovn og éva Tpdoivo Eevodoyeio ota ta&idwa , Babporoynce pe 6. To

30,8%pue 7,70 21,7%pe 5,10 14,2%)e 4 ko 10 0,8%pe 1 ko pe 2.

80



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxog 30: Xtaceg Yo ta [pacwva Ecvodoysio (AOporstiky petafinty AT1-

AT7)

Descriptive Statistics

Std.
N Minimum |[Maximum|{Mean Deviation
Ytdoelg 120 10,00 49,00 38,0000 |7,73294
Valid N 120
(listwise)

H petapint otdoeig amoteleitar omd entd itemskot TpoKeLtan yio o ToAvOepoTIkn
peTafAnt entd onuei®V OV HETPAEL TO KOKO KOl TO KOAO, TO GVETBVUNTO KOl TO
emBouunto, 10 dSVOAPECTO Kol TO EVYEPIGTO, TO AVONTO KOl TO GOPO, TO OTOPPUTTED
KOl TO TPOTUNTED, TO 1) OMOACVOTIKO KOl TO OMOANVGTIKO, TO OPVNTIKO Kol TO
Betcd, pe 10 1va avtiotoryel ota apvntikd Kot to 7 ota Oetikd. 'Etol mpokidmtovy ta
e&ng dwwotuara: 1 pe 2 (7-14), 2ue 3 (14-21), Jue 4 (21-28), 4ue 5 (28-35), fue 6
(35-42)kon 6 pe 7 (42-49).Ta dwotuata 1 pe 2 ko 2 pe 3 petpdve 1o opvnTikd, to
3 ne 4 xai 1o 4 pe 500te T0 apvnTIKO 0VTE TO BETIKG Ko To S pe 6 Ko 6 pe 7 petpdve
10 Oetikd. [Mopatnpodue omd tov mopamdve mivako 6tt o Mean givar 38 ko
Bpioketat oto domuo 35-42. Zvunepaivovpe Aomodv, 0Tl 01 EpOTOUEVOL Bpickovy

to itemsOgtika.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaxoeg 31: Ep®tnon 5.1 (SN1)Yrokeipevikoi Kavoveg
BoOpog Xvpgovieg | Aweovieg cog pe v Ipotaon: Ov meprscdTepor
AvOponor mov Eivar Enpavtikoi yio Méva Nopilovv Ot 00 'Enpene va Mévo og

"Eva [Ipdcivo Egvodoyeio Otav Talogvm.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awoeove [Mapa [Torv |42 35,0 35,0 35,0
Awpove Apketd 19 15,8 15,8 50,8
Awopove Atyo 11 9,2 9,2 60,0
Ovte Awoeoveo/ Ovtel34 28,3 28,3 88,3
ZUUPOVOD
Sopeove Atyo 8 6,7 6,7 95,0
SUHPOVAO ApKeETA 5 4,2 4,2 99,2
Zoppovo [Toid 1 8 8 100,0
Total 120 100,0 |100,0

Amd 10 ohvoro ToV epoTOUEVDV, T0 35% andvtnoe 0Tl dlaPwVvel TApa TOAD pe TV
TPOTACT « 01 TEPIOCOTEPOL AVOp®TOL TOV €ivar onuavtikoi yio péva vopiovv 6Tt Oa
énpene vo péveo oe éva mpdowo Eevodoyeio otav tagdevwm ». to 28,3% ovte
dwpavei/ovte ocvppovel ko to 15,8% dapovel apketd. To vmdérowmo 20,9%

popdleTot 6TIg VIOAOUTESG ATOVINGEL.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 32: Epatyon 5.2 (SN2)Yrokeipevikoi Kavoveg

BoOpog Xvpgovies M Awg@ovieg cog pe v Ipotaon: Ov Ilgprocotepor

AvBponor mov Eivan Xnpavtikoi yro Méva 0o "'HOghav va Méve og 'Eva IIpdcivo

Eevodoyeio Otav Talogvm.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgove [Hapo IToad |36 30,0 30,0 30,0
Aweovd Apketd 20 16,7 16,7 46,7
Aweovd Atyo 9 7,5 7,5 54,2
Ovte Awoeoveo/ Ovtel35 29,2 29,2 83,3
ZUUPOVOD
Sopeove Atyo 13 10,8 10,8 94,2
SopeOVO ApkeTd 6 5,0 5,0 99,2
Zoppovo [Toid 1 8 8 100,0
Total 120 100,0 |100,0

To 30% tov cuvOrov TV EpMTNBEVTIOV amdvtnoe 6Tt dlapmvel Tlpo TOAD pe TV

TPOTUCT « Ol TEPLGGOTEPOL AvOpmTOL Tov givan onpavtikoi yuoo péva Bo nOshav va

Héve oe éva mpaoivo Eevodoyeio otav ta&dedm ». to 29,2% ovte dpovei/ovte

ocvpowvel kot 10 16,7% dwpwvel apketd. To vadrowmo 24,1% popdleton oTIg

VTOAOITES OALVTIGELS.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxoeg 33: Ep®tnon 5.3 (SN3)Yrokeipevikoi Kavoveg

BaOpog Zvpgovias | Avugoviag cag pe v lpotaon: Ov Avlpomor tov Onoimv

n I'vopn A&iler Yo Méva 0a Ipotipovcsav va Méve og 'Eva IIpdacivo Zgvodoyeio

Otav To&oevo.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgove [Mapo IToad |38 31,7 31,7 31,7
Awpove Apketd 16 13,3 13,3 45,0
Awoove Atyo 14 11,7 11,7 56,7
Ovte Awoeoveo/ Ovtgl33 27,5 27,5 84,2
ZUUPOVOD
Zopupove Atyo 10 8,3 8,3 92,5
Zopupove Apketd 7 5,8 5,8 98,3
Zoppovo [Toid 2 1,7 1,7 100,0
Total 120 100,0 |100,0

And 10 chvoro TV gpatdpevev, o 31,7%andvinoe 6t dpwvel Tdpa TOAD pe TV

TPOTOCT « 01 TEPIEGOTEPOL AvBpmTOL OV gival oNUAVTIKOL Yo péva Ba TpoTyovooy

va péve o€ éva mpacvo Egvodoyeio 6tav tagdevm ». to 27,5%001e dapovei/ovte

ovpowvel, 0 13,3% dpwvel apketd, evd to vrdérowmo 27,5% popdletor oTig

VTOAOITES OALVTIOELS.

84



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaoxog 34: Yrokepevikoi Kavoveg (AOporstikn petafinty SN1-SN3)

Descriptive Statistics

Std.
N Minimum |[Maximum|{Mean Deviation

Ymoxeyevikoi 120 3,00 21,00 8,5583 |4,77880
KOVOVEG

Valid N 120
(listwise)

H petapint vrokeevikoi Kavoveg amoteleital omd tpio itemskat TpoOKETOL Yol pio
noAvBepotikn petofAnt entd onpeiov. ‘Etor mpoxvmtovv ta €£1g SlaoThpoTo
Apovd Tapa oA pe Alapovd apketd (3-6), Alpoved apketd pe Aldpovd Aiyo
(6-9), Awgpovd Alyo pe Ovte dapovd/Ovte coupavod (9-12), Ovte dapovd/Ovte
CVUEOVD pe Zopeovd Alyo (12-15),Zopeoved Aiyo pe Zvueove apketd (15-18)kat
Soupoved opketd pe Topeoved moid (18-21). [Mapatnpodue and tov TOPATAVE®
nivaxa 6t to Mean givon 8,5583 kot Bpioketar oto ddotnua 6-9. Zvumepaivovpe

AOTOV, OTL 01 EPOTMUEVOL SP®VOHV UE TOL items.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 35: Epdtnon 6.1 (PBCL)Avriknyn Zopreprpopikov EAéyyov.
BaOpog Zvpgpoviog | Avepoviag cag pe v lpotaon: To Eav 0o Méve 1 O og

"Eva IIpdoivo Egvodoyeio Otav Taidoevm ECaptarar Amokierotika Ano Méva.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awoeove [Mapa [Torv |16 13,3 13,3 13,3
Aweovd Apketd 19 15,8 15,8 29,2
Awopove Atyo 13 10,8 10,8 40,0
Ovte Awoeoveo/ Ovtellb 13,3 13,3 53,3
SOUPOVOD
Zopupove Atyo 30 25,0 25,0 78,3
Zopupove Apketd 13 10,8 10,8 89,2
Zoppovo [Toid 13 10,8 10,8 100,0
Total 120 100,0 |100,0

Amd 1o ohvoro avtdv mov Tpav péPog oty Epeuva 0 25% cvuemvel Alyo pe to
YEYOVOG 0Tt £dv Ba peivel 1) Oyt o éva pdovo Egvodoyeio, Otav talldevet, eaptdtal
AMOKAEISTIKA Ao Tovg 1010vg. To 15,8%d10pwvel apketd, to 13,3%dapwvel mpa
TOAD, EVO Ol OMAVINGCELS OWPOVA AlYO, CUHEOVEO OPKETE KOl GUUEOVE TOAD

d60nKkav and éva tocootd 10,8%avtictorya.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 36: Epdtnon 6.2 (PBC2)Avriinyn Zopreprpopikov EAéyyov.
BaOpoc Zvpgoviag 11 Awweovieg cag pe v Ipétacn: Eipor Ziyovpog/n Ot

Eav Oého Maop®d va Méve og 'Eva Ilpacwvo Egvoooyeio Otav Talrdevo.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgove [Mapo IToAd |1 8 8 8
Aweovd Apketd 3 2,5 2,5 3,3
Aweovd Atyo 3 2,5 2,5 5,8
Ovte Awoeoveo/ Ovtell9 15,8 15,8 21,7
SOUPOVOD
Zopupove Atyo 32 26,7 26,7 48,3
SopEOVO ApkeTd 33 27,5 27,5 75,8
Zoppovo [Toid 29 24,2 24,2 100,0
Total 120 100,0 |100,0

AT6 T0VG EpOTOUEVOVG TO 27,5%0cVHpmVel apkeTd (e To OTL ival olyovpog/n 6TL eGv
0éler pmopel vo peiver oe éva mpdowo Eevodoyeio Otav tavedel. To 26,7%
oLHE®VEL Aiyo, 10 24,2%cvppovel ToAd kat to 15,8%o0v01te dopmvei/oVte GLUE®VEL.

To vorowmo 5,8%popdletol oto vIdAOUTAL.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxog 37: Epdtnon 6.3 (PBC3)Avriknyn Zopreprpopikov EAéyyov.

BaOpog Xvpgpoviac | Avwpoviag cag pe v lpotaon: 'Exo to péoa, 1o Xpovo

kot Tig Evkanpieg va Mévo og 'Eva Ilpacwvo Egvodoyeio Otav Talldevm.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awoeove [Mapa [Torv |16 13,3 13,3 13,3
Awpove Apketd 15 12,5 12,5 25,8
Awopove Atyo 13 10,8 10,8 36,7
Ovte Awoeovea/ Ovtel50 41,7 41,7 78,3
SOUPOVOD
Zopupove Atyo 19 15,8 15,8 94,2
SopEOVO ApkeTd 5 4,2 4,2 98,3
Zoppovo [Toid 2 1,7 1,7 100,0
Total 120 100,0 |100,0

Amo tovg gpotdpevovg to 41,7% ovte dwpwvei/ovte GLUEOVEL pE TO OTL EYEL TAL

péoa, To ypdvo Kot Tig gvkaipieg va peivel og éva mpacvo Egvodoyeio 0Tav Tagldevel.

To 15,8%cvpemvel Ayo kot 1o vwdrouro 42,5%daKpivetal 6TIC VTOAOTES EMAOYES.

88



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxog 38: Avtiinyn Zvpreprpopikov EAéyyov (ABporstiki) perapinti PBC1-

PBC3)

Descriptive Statistics

Std.
N Minimum [Maximum|Mean  [Deviation
AvTtiAnym 120 5,00 20,00 12,9417 |3,28556
GUUTEPIPOPTIKOV
eAEYYOL
Valid N 120
(listwise)

H petapint vrokeevikoi kavoveg anoteleital omd tpio itemskat TpoOKETaL Yol pio

noAvBepotikn petafAnt entd onpeiov. ‘Etor mpoxvmtovv ta €£1g SlooThpoToL

Apoved Tapa oA pe Alapovd apketd (3-6), Alpoved apketd pe Aldpovd Aiyo

(6-9), Awgpovd Alyo pe Ovte dapovd/Ovte coupaved (9-12), Ovte dapovd/Ovte

CVUEOVD pe Zopeovd Alyo (12-15),Zopeoved Aiyo pe Zvueove apketd (15-18)kat

Soupoved opketd pe Topeoved moid (18-21). [Mapatnpodue and tov TOPATAVE®

nivaxa 6Tt 10 Meangivon 12,941 7can Bpicketon oto ddotnua 12-15.Zvunepaivovpe

AO1TOV, OTL 01 EPOTMWIEVOL GLULPOVOVV Alyo LE Ta. items.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxog 39: Epdtnon 7.1 . (VI1) Ip606eon Arapowviic.

BaOpog Xvpgoviac | Avwgovias cag pe v llpotaon: 'Exe [Ip6éBeon va Mévo

og¢ Eva Ilpacwvo Egvodoyeio Otav Talrosvm.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [apo IToAd |8 6,7 6,7 6,7
Awpove Apketd 11 9,2 9,2 15,8
Awoove Atyo 14 11,7 11,7 27,5
Ovte Awoeovea/ Ovtel35 29,2 29,2 56,7
SOUPOVOD
Zopupove Atyo 32 26,7 26,7 83,3
Zopupove Apketd 15 12,5 12,5 95,8
Sopeoveo [Tody 5 4,2 4,2 100,0
Total 120 100,0 |100,0

To 29,2%t0v cuvOLOL TOV EpOTNOEVTOV 00TE S1P@VET/OVTE GLUPOVEL e TO OTL EYEL

npoOeom va pével o éva mpactvo Eevodoyeio dtav Ta&devet, 1o 26,7%cvupwvel Alyo

Kot 10 vororo 44,3%popdletal 6TIG VITOAOUTEG ATOVINGELS.

90



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 39: Epamon 7.2 (VI2) [Ip60eon Arapovic.

BaOpog Xvpgoviag 1 Awogoviag cag pe v Ilpotaon: Xyeddlo va Méve og

"Eva [Ipdacivo Zgvodoyeio Otav Talogvm.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awoeove [Mapa [Torv |18 15,0 15,0 15,0
Awpove Apketd 12 10,0 10,0 25,0
Awopove Atyo 22 18,3 18,3 43,3
Ovte Awoeova/ Ovtel34 28,3 28,3 71,7
SOUPOVOD
Zopupove Atyo 25 20,8 20,8 92,5
SopEOVO ApkeTd 8 6,7 6,7 99,2
Zoppovo [Toid 1 8 8 100,0
Total 120 100,0 |100,0

To 28,3% tov cuvorov TV ep@OEVIOV 00TE Sopmvei/oDTe GLUPOVEL LE TO OTL

oxed1dlel va pével oe €va mpacwvo Eevodoyeio otav tagdevel, 1o 20,8% cvppovel

Ayo, 10 18,3% dwpwvel Alyo kot 10 vrdérowmo 32,5% popdletor otig vroAouteg

OOV T GELG.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:

Amoteléauato,

MMivaxkag 40: Epomon 7.3 (VI3) [Ip60eon Arapovic.

BaOpog Zvpooviag 1 Avagoviag cog pe v Hpotaon: Ilpoonadd va Méve og

"Eva [Ipdcivo Zgvodoyeio Otav Talogvm.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awoeove [Mapa [Toav |20 16,7 16,7 16,7
Aweovd Apketd 12 10,0 10,0 26,7
Aweovd Atyo 18 15,0 15,0 41,7
Ovte Awoeovea/ Ovtejd0 33,3 33,3 75,0
SOUPOVOD
Xoppove Atyo 17 14,2 14,2 89,2
SopEOVO ApkeTd 10 8,3 8,3 97,5
Zoppovo [Toid 3 2,5 2,5 100,0
Total 120 100,0 |100,0

To 33,3%tov cuvorov TV ep@TOEVTI®OV 00TE Sopmvei/oDTE GLUPOVEL LLE TO OTL

npoonabel va pével oe va mpdotvo Eevodoyeio otav tagdedel, 1o 16,7% dwupovel

ndpa oAy, 10 15% Sapwvel Alyo kKot to vdrouo 35% popdletan oTig VEOAOUTES

OOV T GELG.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxog 41: Mp60eon Avopoviig o [lpacivo Ecvodoycio (ABporotiki petofin

VI1- VI3)

Descriptive Statistics

Std.

N Minimum |[Maximum{Mean Deviation
protdiamprxeng120 3,00 20,00 11,2083 |4,31120
Valid N 120
(listwise)

H petapint) vrokeevikoi kavoveg amoteleital omd tpio itemskat TpoKeTaL Yol pio

noAvBepotikn petafAnt entd onueiov. ‘Etor mpoxvmtovv ta €£1g OSlaoThpoTo

Apovd Tapa oA pe Alapovd apketd (3-6), Alpovd apketd pe Aldpovd Aiyo

(6-9), Awgpwvd Alyo pe Ovte dapovd/Ovte coupavod (9-12), Ovte dapovd/Ovte

CVUEOVD pe Zoueovd Alyo (12-15),Zopeoved Aiyo pe Zvueove apketd (15-18)kat

Soupoved opketd pe Topeoved moid (18-21). [Mapatnpodue and tov TOPATAVE®

nivaxa 601t 10 Meanegivon 11,2083kon Bpicketar oto dotua 9-12. Zvunepaivovpe

AO1TOV, OTL 01 EPOTMUEVOL SLP®VOHV Aiyo pe Ta items.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxog 42: Epaton 8.1 (NI1) IIp66eon Apvntikov HOwkov KataverloTticpo

(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va

UTOTKOTAP® 0AVoideg EEVOO0YEIMV OV £rovV KaTayyeAOel 60TL. BAdmTouvy Xofapa

70 Ileprfariov.
Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [Mapo [Todd |3 2,5 2,5 2,5
Ovte Awoeoveo/ Ovtell3 10,8 10,8 13,3
SOUPOVOD
Zopeove Atyo 14 11,7 11,7 25,0
Zopupove Apketd 34 28,3 28,3 53,3
Zoppovo I[Tord 56 46,7 46,7 100,0
Total 120 100,0 [100,0

Amd 10 6Vvoro TV gpwtnBiviev T0 46,7%cvupmvel Tdpa moAD pe T0 yeYovog OTL

gtvor TpoBopog/m va pmoikotapel olvcideg Eevodoyeimv mov Exovv KatayyeAdel Ot

BAramTouv cofapd to mepPdirov. To 28,3% coppwvel apketd, to 11,7%cvppmvel

Atyo, evd to vtoroumo 13,3%po1paletar oTig VIOAOITES EMAOYEC.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivoxog 43: Epaton 8.2 (NI2) Ilp66eon Apvntikov HOwkov KataverloTticpo

(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va

UTOTKOTAP® 0Avoideg Egvoooyelmv mov Erovv KatayyerBel 6T "Eyovv Epmlaxel

6 Owkovopikd Xkavoara (.. Aopodokics Kpatik®dv Asrtovpydv kot Kaptéd).

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgove [Hapo IToAd |1 ,8 ,8 8
Awpave Apketd 1 ,8 ,8 1,7
Ovte Awoeovea/ Ovte]l0 8,3 8,3 10,0
SOUPOVOD
Sopeove Atyo 9 7,5 7,5 17,5
Zopupove Apketd 27 22,5 22,5 40,0
Zoppovo [Tord 72 60,0 60,0 100,0
Total 120 100,0 [100,0

Amd 10 ocbhvoro tev epotBiviav 10 60% cvuewvel TOAD pe T0 YEYOVOS OTL gival

np6Oupog/n va umoikotdpel alvoideg Eevodoyeimv mov Exovv KatayyeAOel 6Tt Exovv

eUmAoKel 0 OIKOVOUIKA OKAVOOAQ (7.}, O®POSOKIEG KPOTIKOV AEITOVPYDOV KoL

kaptéd). To 22,5% coppovel apketd, evd 1o vrdoiouo 17,4% popdletor oTig

VIOAOTES EMAOYEG.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxog 44: Epaton 8.3 (NI3) IIp66eon Apvntikov HOwkov KataverloTticpo

(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va

UTOTKOTAP® 0Avoideg Egvoooyelmv mov Erovv KatayyerBel 6T "Eyovv Epmlaxel

og LKGvoaha XyeTikd pe v Yyiewvi) kon v Ac@direro Tov Eykataotdosov.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgove [Hapo IToAd |1 ,8 ,8 8
Aweovd Atyo 1 ,8 ,8 1,7
Ovte Awoeovea/ Ovte]l0 8,3 8,3 10,0
SOUPOVOD
Zopupove Atyo 4 3,3 3,3 13,3
ZopEOVO ApKeTd 28 23,3 23,3 36,7
Zoppovo [Tord 76 63,3 63,3 100,0
Total 120 100,0 |100,0

Amd 1o ohvoro twv epmBéviv T0 63,3% cuppwvel TOAD pe TO YeYOVOS OTL gival

np6Oupog/n va umoikotdpel alvoideg Eevodoyeimv mov Exovv KatayyeAOel 6Tt Exovv

EUTAOKEL GE GKAVOOAQ CYETIKA LLE TNV VYIEWVN KOL TNV OGQAAELN TOV EYKOTAGTAGEMV.

To 23,3% ovupwvel apketd kot to vworowmo 13,2 popdaletar petald tov GAA@V

EMAOYDV.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 45: Epaton 8.4 (NI4) IIp66eon Apvntikov HOwkov KataverloTticpod
(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va
UTOTKOTAP® 0Avoideg Eevodoyeimv mov &£rovv katayyehBel 0T Xprnoipomorovv

Hoown Epyaocio.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Ovte Awgoved/ Ovtel3 2,5 2,5 2,5
SOUPOVOD
SOpEOVO ApKeTd 1 ,8 ,8 3,3
Zoppovo [Toid 116 96,7 96,7 100,0
Total 120 100,0 [100,0

Amd 1o chvoro twv epmBéviv 0 96,7% cvpupwvel TOAD pe TO YeYOvOS OTL gival
npoOupog/n vo pmoikotdpel olvcideg Eevodoyeiov mov €yovv KatayyeAbel Ot

YPNOYOTO0VV TOUdIKT EPYACIAL..

MMivoxog 46: Epaton 8.5 (NI5) IIp66eon Apvntikov HOwkov KataverloTticpo
(Mmoikotal).

Inuewdote 10 Babpo Xvpeovieg q Aweovieg coac. Eipow apéOvpog/n va
UTOTKOTAP® aAvcides Eevoooyeiov mov £rovv Katayyerdei ot Epmiékovron o¢

Iowitepa Bavavon Xvumeproopd mpog 1o ZAa.

Cumulative
FrequencyPercent |Valid PercenPercent

Valid Ovte Awgoved/ Ovtel3 2,5 2,5 2,5

SOUPOVOD

Zopeove Atyo 3 2,5 2,5 5,0

2opeove Apketd 21 17,5 17,5 22,5

Zoppovo [Toid 93 77,5 77,5 100,0

Total 120 100,0 [100,0

Amd 1o chvoro twv epmmBéviev to 77,5% cvppwvel TOAD pe To Yeyovog OTL gival
np6Oupog/n vo pumoikotdpel olvcidec Eevodoyeiov mov €yovv KatayyeAbel OtTi

eumiékovtal o€ wwitepa Pévavon cuumeppopd Tpog to Loa.

97



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxog 47: Epaton 8.6 (NI6) IIp66eon Apvntikov HOwkov KataverloTticpo
(Mmoikotal).
Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va

UTOTKOTAP® aAvcides Eevodoyeiov mov £rovv Katayyerdei ot Epmiékovron o¢

Idwitepa Bavavon Xvpumeproopa mpog tovg Epyalopevoue.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Ovte Awgoved/ Ovteld 3,3 3,3 3,3
SOUPOVOD
SOpEOVO ApKeTd 6 5,0 5,0 8,3
Zoppovo [Toid 110 91,7 91,7 100,0
Total 120 100,0 [100,0

Amd 1o chvoro twv epmmBéviov 0 91,7% cvupwvel TOAD pe TO YEYOVOS OTL gival

npoOupog/n vo pmoikotdpel olvcideg Eevodoyeiov mov €yovv KatayyeAbel Ot

euUmAéKovTal o€ Wwitepa PAVavcTn CLUTEPIPOPA TPOG TOVG EPYALOLEVOLG.

MMivoxog 48: Epaton 8.7 (NI7) Ilp66eon Apvntikov HOwkov KatavorloTticpo

(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipov wpédvpog/n va

UTOIKOTAP® aAvcides Egvoooyxelowv mov &rovv Katayyeldei ot Xrnpilouv
OLKOVOULK( KUPBEPVIGELS TOV EUTAEKOVTOL OE TOALEROVG.
Cumulative
FrequencyPercent |Valid PercenPercent

Valid Awgove [Hapo IToAd |1 ,8 ,8 8

Ovte Awoeoveo/ Ovtel9 7,5 7,5 8,3

LOUPOVOD

Xoppove Atyo 11 9,2 9,2 17,5

SOpEOVO ApKeTd 30 25,0 25,0 42,5

Zoppovo [Toid 69 57,5 57,5 100,0

Total 120 100,0 [100,0

Amd 1o chvoro twv epmmBéviev 0 57,5% cvppwvel TOAD pe To Yeyovog 0Tt gival
np6Oupog/n vo umoikotdpel olvcidec Eevodoyeiov mov €yovv KatayyeAbel Ot
ompilovv okovouikd KuPepvnoelg mov eumiékovtal o€ moAépovs. To 25% cuppovel

apKeTd, evd to vrorowmo 17,5%popdletar otig vTOAOUTEG EMAOYEG.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 49: Epaton 8.8 (NI8) Ip66eon Apvntikov HOwkov KataverloTticpo
(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va
UTOIKOTAP® 0aAvoideg ECevodoyeimv mov €£yovv kKatayyelBei ot Eivan

Xopeepoviov Expikov tpog ™ Xdpa pog.

Cumulative
FrequencylPercent |Valid PercenPercent
Valid Aweoved Apketd 1 ,8 ,8 8
Aweovd Atyo 1 ,8 ,8 1,7
Ovte Awoeovea/ Ovte]l0 8,3 8,3 10,0
SOUPOVOD
Xoppove Atyo 14 11,7 11,7 21,7
ZopEOVO ApKeTd 38 31,7 31,7 53,3
Sopeoveo [Tody 56 46,7 46,7 100,0
Total 120 100,0 |100,0

Amd 1o ohvoro twv epmBéviv T0 46,7% cvpupwvel TOAD pe TO YeYOvOg OTL gival
np6Oupog/n va umoikotdpel aAvcideg Eevodoyeimv mov £xovv Kotoyyehbel ot gival
ovpeepodVIOV gXBpkdv mpog ™ yopa poc. To 31,7% coppwvel apketd, to 11,7%

oLHP®VEL Alyo, evd 10 vdAoumo 9,9%po1pdletan 6TIG VTOAOITES EMAOYEC.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

MMivaxog 50: Epaton 8.9 (NI9) IIp66eon Apvntikov HOwkov KataverloTticpo
(Mmoikotal).

Inuewwote 10 Babpo Xvpeovieg | Aweovieg coc. Eipow wpéOvpog/n va
UTOTKOTAP® 0Avcides Cevodoyeiwv mov &rovv KatayyerhBel oti: Kepdookomovv

YraepPokd ko Acvdota.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgoved Aiyo 1 ,8 ,8 8
Ovte Awoeoveo/ Ovte]l0 8,3 8,3 9,2
SOUPOVOD
Zopupwve Atyo 11 9,2 9,2 18,3
Zopupove Apketd 22 18,3 18,3 36,7
Zoppovo I[Tord 76 63,3 63,3 100,0
Total 120 100,0 |100,0

Amd 1o chvoro TV epmBEviv T0 63,3% cvpupwvel TOAD pe TO YeYOVOS OTL gival
np6Oupog/n vo pmoikotdpel olvcideg Eevodoyeiov mov €yovv KatayyeAbel Ot
KePOOOKOTOVV vIepPoAkd kot acvdota. To 18,3%cvpuemvel apketd Kot T0 VITOAOTO

18,3%po1pdletor 6TIg VIOAOUTEG ATAVTNGELS.

100



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxog 51: Mpo66eon Apvnrikov HOwoV Katavaroticpod ( AOporotiki

petopinty NI1-NI9)

Descriptive Statistics

Std.
N Minimum |Maximum |Mean |Deviation
[1pobeon 120 32,00 56,00 51,6000 |5,67228
apvnTiKoH NBov
KOTOVOA®TIGHLOD
Valid N (listwise) |120

H petafint vmoxeipevikoi kavoves anoteleital amd evvid itemMs kot TpoKeLToL yio

po moAvBepatikny petafAnt entd onpeiov. ‘Etol mpokdntovv ta €Ng daotipaToL

AQovVd Thpo ToAD pe Alapovd apketd (9-18), Alpomved apketd pe Alpoved Aiyo

(18-27), Awpovd Alyo pe Ovte dweovo/Odte ocvupoved (27-36), Ovte

daPpovO/OvTE cLUEOVD pE TPV Aiyo (36-45), Zupeomved Aiyo pe Tvueovo

apketd (45-54) ko Zopeoved apketd pe Zopueove toAd (54-63). ITapatmpodue amd

ToVv Topandve mivaka 6t o Meanegivor 51,6000ko Bpioketon oto dotnuo 45-54.

Yvumepaivovpe Aoy, OTL 01 EPOTMOUEVOL CLUPMVOLV UE TO items.

101



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 52: Epdtnon 9.1 (DI1) Mp60eon Avoroyikov HOwoV Koatavarotiopod.

Xnpewwote 10 Babpd Xvpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal

Eipot Ip6Ovpog/n va Mpoympico ce: Zoinmioeig pe tovg @idovg ko I'veoetolg

pov kot IlpoondBeiec Exnpeacpov tovg Yo Xoppetoyn) 6to Mmoikotdl.

Cumulative
FrequencylPercent |Valid PercenPercent

Valid Awgeove [apo IToAd |5 4,2 4,2 4,2

Aweovd Atyo 1 ,8 ,8 5,0

Ovte Awoeoveo/ Ovte|l7 14,2 14,2 19,2

SOUPOVOD

Zopupove Atyo 25 20,8 20,8 40,0

Zopupove Apketd 43 35,8 35,8 75,8

Zoppovo [Toid 29 24,2 24,2 100,0

Total 120 100,0 |100,0

To 35,8%10v cuvoAOL TV ATOP®Y OV EAaPav HEPOG GTNV EPELVO CLUPMOVEL APKETA

He 10 emmALOV TOV UTOTKOTAL eivan mpdOvpoc/m va mpoympnoel oe cL{NTHCELG UE

TOVG PIAOVG KOl YVOGTOVG TOV KOl TPOCTAOEIEG EMNPEAGLOV TOVG Y10 GUUUETOYN] GTO

umoikotdl. To 24,2%cvppwvel ol kot 1o 20,8%cvppovel Alyo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxoeg 53: Epdtnon 9.2 (DI12) Ip60eon Avoroyikod HOwov KatavaroTiopoo.

Xnuewwote 10 Babpd Xovpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal

Eipor IpoOuvpoc/n vo Ipoyopiocm cs: Toppetoy] o€ Xviroy] Ymoypo@®v

Awpoapropiac.
Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [apo [ToAd |6 5,0 5,0 5,0
Awoove Apketd 2 1,7 1,7 6,7
Awopove Alyo 16 13,3 13,3 20,0
Ovte Awoeoveo/ Ovtgl51 42,5 42,5 62,5
SOUPOVOD
2opeove Atyo 26 21,7 21,7 84,2
2opeove Apketd 17 14,2 14,2 98,3
Zoppovo [Tord 2 1,7 1,7 100,0
Total 120 100,0 [100,0

To 42,5%t0v cuvorov TV aTtOp®Y oL EAaPav HEPOG GTNV EPELVO CLUPMOVEL APKETA

LE TO EMMALOV TOV UmOiKoTAl givarl mpoOupog/m va TpoympPnoeEL 68 GLUUETOYN OF

oLALOYT VIoYpaP®V dtapaptupioc. To 21,7%cvuemvet Alyo kot 1o 14,2%cvppovel

OPKETA.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaxkag 54: Epaton 9.3 (DI3) [Ip60eon Arahoyikov HOwkod Koatavarotiopod.
Xnuewwote 10 Babpd Xovpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal
Eipor  IMpéOvopoc/n va Ipoymwpioew o Awadoon Mnvopdrov  mov

[payparomorovvrar Mécm Awadiktoov 1] Kivntov Tniepavov.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [apo [ToAd |6 5,0 5,0 5,0
Aweovd Apketd 3 2,5 2,5 7,5
Awpave Atyo 11 9,2 9,2 16,7
Ovte Awoeoveo/ Ovtelds 37,5 37,5 54,2
SOUPOVOD
Sopeove Atyo 36 30,0 30,0 84,2
2opeove Apketd 14 11,7 11,7 95,8
Sopeoveo [Tody 5 4,2 4,2 100,0
Total 120 100,0 [100,0

To 37,5%t0v cuvdrov TV aTOp®Y TOL EAaPav HEPOG GTNV EPELVO CLUPMOVEL APKETA
ue 1o emumAéov Tov UmOikoTAl eivar mpoBvpoc/m va mpoywphoel ce diadoon
LUNVOUAT®OV TOV TPOYUATOTOI0VVTOL LEG® J1dIKTVOL 1 KivnToL ThAgpmvov. To 30%

ovpewvel Ayo kat to 11,7%cvppovel apketd.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 55: Epdtnon 9.4 (DI4) IIp60eon Avoroyikod HOwov KatavaioTtiopoo.

Xnuewwote 10 Babpd Xovpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal

Eipor IMp6Ovopoc/n va Mpoyopico ot Avapacpo kor I'paypo oe blogs oto

AwadikTvo.
Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awgove [Hapo IToAd |2 1,7 1,7 1,7
Awpove Apketd 2 1,7 1,7 3,3
Aweovd Atyo 10 8,3 8,3 11,7
Ovte Awoeoveo/ Ovteldb 38,3 38,3 50,0
SOUPOVOD
Zopupove Atyo 31 25,8 25,8 75,8
SopEOVO ApkeTd 16 13,3 13,3 89,2
Zoppovo [Tord 13 10,8 10,8 100,0
Total 120 100,0 |100,0

To 38,3%t10v cuvoAOL TV ATOP®Y OV EAaPav HEPOG GTNV EPELVO CLUPOVEL APKETA

LE TO EMTAEOV TOV UTOTKOTAL givar mpoBupog/m va mpoywpnoel o€ ddPacuo Kot

ypayo o€ blogscto dwdiktvo. To 25,8% cupemvei Aiyo kot to 13,3% cvpemvei

apketd. To vdrouro 22,5%popaletar otic GAAeg EMAOYES.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 56: Epdtnon 9.5 (DI5) Ip60eon Avoroyikod HOwov KatavaioTiopoo.

Xnuewwote 10 Babpd Xovpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal

Eipot [p60vpoc/n va Mpoympiiom cg: Zoppetoyn 6 Exonidoeig Atopapropiag.

Cumulative
FrequencyPercent |Valid PercenPercent
Valid Awgeove [apo IToAd |8 6,7 6,7 6,7
Aweovd Apketd 6 5,0 5,0 11,7
Awopove Atyo 31 25,8 25,8 37,5
Ovte Awoeovea/ Ovtejd0 33,3 33,3 70,8
SOUPOVOD
Zopupove Atyo 20 16,7 16,7 87,5
Zopupove Apketd 10 8,3 8,3 95,8
Sopeoveo [Tody 5 4,2 4,2 100,0
Total 120 100,0 |100,0

To 33,3%t10v GuVOAOL TV ATOP®Y OV EAaPav HEPOG GTNV EPELVO CLUPMOVEL APKETA

LE TO EMMALOV TOV UmOiKoTAl givarl mpoBupog/m va TpoympPNoeEL 68 GLUUETOYN OF

exdniaoelg dwapaptopiog. To 25,8%d0pmvel Alyo kot 10 16,7%cvpuemvet Adyo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 57: Epatyon 9.6 (DI6) [Ip60eon Araioyikov HOwkod Koatavarotiopot.

Xnuewwote 10 Babpd Xovpgovios 1 Aww@ovieg cac. Emmiéov Tov Maoikotal

Eipor IIp6Ovpoc/n va Ipoympico oe. Anpovpyio kot Opyavoen Opddov

Awpaptopiog.
Cumulative
FrequencylPercent |Valid PercenPercent
Valid Awoeove [Mapa [ToAv |15 12,5 12,5 12,5
Awpove Apketd 13 10,8 10,8 23,3
Aweovd Atyo 37 30,8 30,8 54,2
Ovte Awoeoveo/ Ovtel28 23,3 23,3 77,5
SOUPOVOD
Xoppove Atyo 14 11,7 11,7 89,2
Zopupove Apketd 13 10,8 10,8 100,0
Total 120 100,0 [100,0

To 30,8%t0v cuvoAOL TV ATOP®Y OV EAaPav HEPOG GTNV EPELVO CLUPMOVEL APKETA

LE TO €MMALOV TOV UmoikoTal €ivan mpobupog/n va mpoympnoel og dnuovpyio Kot

opyévmon opddov dapaptopiag. To 23,3% obte dwpwvei/ovte GLUEOVEL Kol TO

11,7%ocvppwvel Atyo. To vmororo 34,1%popaleton 6TIg VIOAOUTEG TPOTACELS.

107



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

IMivaxkag 58: [p60eon Araioyikod HOwko Katavarotiopov

Descriptive Statistics

Std.
N Minimum [Maximum(Mean  |Deviation

[Ipdbeon 120 6,00 39,00 26,1333 |6,08612

dtoloykon

mMOucov

KOTOVOAWDTICLOD

Valid NJ120

(listwise)

H petafint vrokeyevikoi kavoves anotedeitor amd €61 iteMSkol TpOKELTOL Yol o

noAvBepotikn petofAnt entd onpeiov. ‘Etor mpoxvmtovv ta €£1g SlaoThpoToL

AQoVD Thpo ToAD pe Alapovd apketd (6-12), Alpoved apketd pe Alpoved Aiyo

(12-18), Awpovd Alyo pe Ovte dSweovo/Odte cvupoved (18-24), Ovte

daPpoved/Ovte cvpeoved pe Zopeoveo Aiyo (24-30), Zupeoved Aiyo pe Zuueovo

apketd (30-36) kot Zopeovd apketd pe Zoueoved toAd (36-42). Ilapatmpodue amd

1oV Topandve mivaka 0t o Meangivor 26,1333ko Bpioketon oto dotuo 24-30.

Yvumepoaivovpe Aoy, OTL 01 EPOTOUEVOL GCLUEMVOVV Aiyo LE Ta items.
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Apyvpomodiov [ewpyio

Kepdiaio Téropro:

Payya EAévy Amoteléauato,
4.2 TESTX?
IMivaxog 59: Mpostatevm to Meprifparilov pog (BB1 ) —®dviro (46)
gender
Avdpac | Tovaike | TOtal
BBl Awgoved Apketd Count 0 1 1
% within BB1 ,09%¢ 100,09 100,09
Aweovd Atyo Count 1 0 1
% within BB1 100,09 ,0%[ 100,09
Ovte Alwpove/ Ovte Count 7 4 11
ZoppoVed % within BB1 | 63,694  36,4% 100,09
Zopeove Atyo Count 17 14 31
% within BB1 54,8% 45,2% 100,09
Zopupove Apketd Count 15 31 46
% within BB1 32,69 67,4% 100,09
Sopeoveo [Toiy Count 14 16 30
% within BB1 46,7% 53,399 100,09
Total Count 54 66 120
% within BB1 45,0% 55,0949 100,09

Amd 115 66 yuvaikeg ot 31 avtictoryovv oto 47%, oniadn oto 0,47 to omoio sivan

peyoivtepo tov 0,05. And tovg 54 Gvdpeg ot 17+15=32avtictoryodv oto 59,3%,

onradn oto 0,593,710 omoio eivan emiong peyolvtepo tov 0,05. Xvvendg 10 VAo O¢

oyetileton pe o item «rpootated® T0 TEPPAALOV LAGY.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxoeg 60: Eipan Ieprocotepo Kowvovikd EvaicOntoc/n (BB2) —®vio (46)

gender
Avdpag | Tovaike | Total

BB2 Awgovo Aiyo Count 1 2 3
% within BB2 33,3% 66,7% 100,0%

Ovte Avwgova/ Ovte Count 10 4 14
Zopgove % within BB2|  71,4%  28,6% 100,0%
Zopeove Aiyo Count 15 22 37

% within BB2 40,5% 59,5% 100,0%

TopQove ApKETa Count 18 2] 39

% within BB2 46,2% 53,8% 100,0%

Xoppove IMoid Count 10 17 27

% within BB2 37,0% 63,0% 100,0%

Total Count 54 66 120
% within BB2 45,0% 55,09 100,0%

Amd Tig 66 yuvaikeg o1 21+22=43avticToyovv oto 65,1%, dnradn oto 0,651 10

omoio givar peyarvtepo tov 0,05.And toug 54 dvopeg ot 18+15=33avticToryovv 6to

61,1%, onAaon oto 0,611,710 omoio eivan emiong peyordtepo tov 0,05. Xvvenmg to

@VAO dg oyetiletan pe to item <eipon TEPIEeOTEPO KOWMVIKGA gvaicOnTog/M».
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivakag 61: 'Exo v Epnepio Evog Heprfarloviikd Yyiewvov ko @iikov

Aopatiov (BB3) —®vlo (46)

gender
Avdpag | Tovaike | Total

BB3 Awqove Ilapa ITord Count 0 1 1
% within BB3 ,0%| 100,094 100,0%

AwQovo Aiyo Count 1 2 3]

% within BB3 33,3% 66,7%  100,0%

Ovte Avwgova/ Ovte Count 13 10 23
Zopgove % within BB3 56,50  43,5%| 100,0%
Zopeove Aiyo Count 11 19 30

% within BB3 36,7% 63,3% 100,0%

TopQove ApKeTa Count 19 22 41

% within BB3 46,3% 53,7%  100,0%

Xopgove IMoid Count 10 12 22

% within BB3 45,5% 54,5% 100,0%

Total Count 54 66 120
% within BB3 45,0% 55,099 100,0%

Amd Tig 66 yuvaikeg ot 19+22=41avtictoyovv oto 62,1%, dnradn oto 0,621 10

omoio givar peyarvtepo tov 0,05.And toug 54 vopeg ot 19+13=320vTi6TO100V GTO

59,3%, onradn oto 0,593,710 omoio eivar emiong peyarvtepo tov 0,05. Xvvenmg to

@VAo O oyetiletal pe To item €y v gunepio evog mePPOALOVTIKG VYIEWVOD Kot

QUAMK0D dUATIOV.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivaxoeg 62: Yhomomoo Iepifparirovrikd ki Mpaktikég (BB4) —dvAho (46)

gender
Avdpag |Tovaike| Total
BB4 Aw¢@ovo Aiyo Count 1 1 2
% within 50,0% 50,0%| 100,0%
BB4
Ovte Awwpove/ Ovte Count 13 8 21
Zopgove % within 61,9% 38,1% 100,09
BB4
Zopeove Aiyo Count 12 16 28
% within 42,9% 57,1% 100,0%
BB4
TopQove ApKETa Count 14 27| 41
% within 34,1% 65,9% 100,0%
BB4
Xoppove IMoid Count 14 14 28
% within 50,0% 50,0%| 100,0%
BB4
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
BB4

Amd 115 66 yuvaikeg ot 27 aviietoryovv oto 40,9%,0nAad1 oto 0,409710 omoio sivar
peyoAvtepo tov 0,05. And tovg 54 Gvdpeg ot 14+14=28avtictoryodv oto 51,8%,
onAadn oto 0,518,710 omoio eivan emiong peyolvtepo tov 0,05. Xvvendg 10 VAo d¢
oyetiletar pe to item @wlomoo® TEPPUALOVTIKA PUMKES TPOKTIKEG.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 63: Aroravom Ilepifpariovrikd Puka [poiovra kot Yyiewvég Avécelg

(BB5) —®vo (46)

Gender
Avdpag | Tovaike | Total

BBS Aw¢@ovo Aiyo Count 2 2 4
% within BB5 50,0% 50,0%q 100,0%

Ovte Avwgove/ Ovte Count 13 8 21
Zopgove % within BB5 61,99 38,19 100,0%
Zopeove Aiyo Count 12 17 29

% within BB5 41,4% 58,694 100,0%

TopQoveo ApKETa Count 14 29 43

% within BB5 32,6% 67,4% 100,0%

Xopeove IMoid Count 13 10 23

% within BB5 56,5% 43,5% 100,09

Total Count 54 66 120
% within BB5 45,0% 55,099 100,0%

Amd 115 66 yuvaikeg ot 29 avtistoyovv oto 43,9%,0nAad1 oto 0,43910 omoio sivar
peyoAvtepo tov 0,05. Ao toug 54 dvopeg o1 14+13+13=4Mvtictoryovv cto 74,1%,
onAadn oto 0,741,10 omoio eivan emiong peyolvtepo tov 0,05. Xvvendg 10 Ao d¢
oxetiletar pe 1o item <amolovo® mEPIPOAAOVTIKG QIMKA TPOIOVTO KOl VYIEWVES

AVEGEICD.
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Apyvpomodiov [ewpyio Kepdldoio Téropro:
Payya EAévy Amoteléauato,
MMivoxog 64: ®am Ppioko ko Yyiewvé ®aynto (BB6) —dvio (46)
gender
Avdpag | Tovaike | Total
BB6 Aww@ove Apketd Count 1 1 2
% within BB6 50,0% 50,0% 100,0%
AwQovo Aiyo Count 5 3 8]
% within BB6 62,5% 37,5% 100,0%
Ovte Avwgova/ Ovte Count 15 11 26
Zopgove % within BB6 57,7%  42,3%  100,0%
Zopeove Aiyo Count 10 17 27
% within BB6 37,0% 63,099 100,0%
TopQove ApKETa Count 11 20 31
% within BB6 35,5% 64,599 100,0%
Xoppove IMoid Count 12 14 20
% within BB6 46,2% 53,8% 100,0%
Total Count 54 66 120
% within BB6 45,0% 55,0% 100,0%

Amd 115 66 yuvaikeg ot 20 avtistoyovv oto 30,3%,0nAad1 oto 0,30310 omoio sivar

peyoivtepo tov 0,05.And toug 54 dvopeg ot 15 avtistoryovv oto 27,8%,0nAhad1| 610

0,278,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton pe

70 item «pa® QPPEGKO Kol VYIEWVO QayNTO».
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Apyvpomodiov [ewpyio Kepdldoio Téropro:
Payya EAévy Amoteléauato,
IMivaxog 65:"Exo Meawopéve 'E&oda (BB7) —®vlo (46)
gender
Avdpag | Tuvaika Total

BB7 Awoovo ITapa ITord Count 4 1 5

% within BB7 80,0% 20,0%  100,0%

AWQOVO ApKeTd Count 6 5 11

% within BB7 54,5% 45,5% 100,0%

AwQovo Aiyo Count 6 8 14

% within BB7 42,9% 57,1% 100,0%

Ovte Avwgova/ Ovte Count 14 22 36

Zopgove % within BB7 38,9%  61,1% 100,04

Zopeove Aiyo Count 10 9 19

% within BB7 52,6% 47,4%  100,0%

TopQoveo ApKETa Count 9 9 18

% within BB7 50,0% 50,0%  100,0%

Xopgove IMoid Count 5 12 17

% within BB7 29,4% 70,6%  100,0%

Total Count 54 66 120

% within BB7 45,0% 55,0%  100,0%

Amd 115 66 yuvaikeg ot 22 avtietoyovv oto 33,3%,0nAad1 oto 0,33310 omoio sivar

peyoAvtepo tov 0,05. And tovg 54 Gvdpeg ot 14+10=24avtictotryodv oto 44,4%,

onAadn oto 0,444,710 omoio givan emiong peyolvtepo tov 0,05.Xvvendg 10 Ao d¢
oyetiCeton pe o item €y peiwuévo, EE0d0».
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxoeg 66: Ipostatevm to Meprpariiov pog (BB1l) —Hhkia (47)

age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
BBl Awgove Apkerdé Count 0 0 0 0 1 1
% within ,0% ,0% ,0% ,0%] 100,0% 100,0%
BB1
Aw@ovo Aiyo Count 0 0 0 1 0 1
% within ,0% ,0% ,0%] 100,0% ,0%] 100,0%
BB1
Ovte Alwpove/ Count 2 3 2 3 1 11
Ovtz Zop@ovd o within | 18,204 27,3% 18,2%| 27,3% 9,1%| 100,094
BB1
Zopeove Aiyo Count 6 16 4 3 2 31
% within 19,4%| 51,6%| 12,9% 9,7%| 6,5%|100,0%
BB1
Xoppovo Apketa  Count 11 12 9 13 1 46
% within 23,9% 26,1% 19,6%| 28,3% 2,2%]| 100,0%
BB1
Xopgove IMoid Count 6 10 6 4 4 30
% within 20,0% 33,3%| 20,0%| 13,3% 13,3%] 100,0%
BB1
Total Count 25 41 21 24 9 120
% within 20,8% 34,2%| 17,5%| 20,0% 7,5%]| 100,0%
BB1

Amd tovg 25 epotdpevoug pe nikio 15-24,01 11 avtictoryobv oto 44%,0mAadn 610

0,44,70 omoio eivan peyarvtepo tov 0,05.An6 T00¢ 41 epdTdpevovg pe nikio 25-34,

ot 16 avtistoyovv oto 39%, dnradn oto 0,39,10 omoio eivar peyorvtepo tov 0,05.

Amd tovg 21 epmmBévteg pe nhkia 35-44,01 9 avtictoyovv oo 42,9%,0mAadn 610

0,429, 10 omnoio eivan emiong peyarvtepo tov 0,05. And tovg 24 £pOTOUEVOLS LE

nikio 45-54, o1 13 avtictoryobv oto 54,2%, onradn oto 0,542, 10 omoio eivan

peyoivtepo tov 0,05. Téhog, amd tovg 9 egpwtdpevovg pe Mikio 55-64, ov 4

avtietoyovy oto 44,4%,mladn oto 0,444, 10 omoio eivan peyardtepo tov 0,05.

YVVEN®MC, KOTOANYOVUE OTO GLUTEPAGHO TOS M MAkio de oyetiCeton pe to item

«ITPOGTATEV® TO TEPIPAAAOV LLOGY.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
MMivaxoeg 67: Eipon Meprocotepo Kowvovikd EvaicOntoc/n (BB2) —Hhkia (47)
age
15-24 | 25-34 | 35-44 | 45-54| 55-64| Total
BB2 Awoeovo Atyo Count 0 0 0 2 1 3]
% within 0% ,09% ,0% 66,79 33,3%4100,09
BB2
Ovte Alwpoved/ Count 3 6 1 3 1 14
Obte Zopeaved — op within | 21,49 42,994 7,19 21,4% 7,19%100,09
BB2
Sopeove Atyo Count 8 10 9 9 1 37
% within | 21,694 27,094 24,3% 24,3% 2,7%4100,09
BB2
Svpeove Apketd  Count 10 13 6 6 4 39
% within | 25,694 33,3%q 15,4% 15,49 10,3%100,09
BB2
Zoppovo [Toid Count 4 12 5 4 2 27
% within | 14,894 44,49 18,5% 14,894 7,494100,09
BB2
Total Count 295 41 2] 24 9 120
% within | 20,89 34,2% 17,5% 20,094 7,5%4100,09
BB2

Amd tovg 25 gpotdpevoug pe nixio 15-24, o1 10+8=18 avtictoryodv cto 72%,
onAadn oto 0,72,70 omoio eivar peyorvtepo tov 0,05.And tovg 41 epwtdpevoug pe
nikio 25-34, ot 13 avrtictoryodv oto 31,7%, onradn oto 0,317,710 omoio &ivar
peyoivtepo tov 0,05. Ao toug 21 epwBévieg pe nlkio 35-44,01 9 avtictoyovv
010 42,9%,6mAaon oto 0,429,710 omoio eivon emiong peyorvtepo tov 0,05.And tovg
24 epotdpevoug pe nikia 45-54,01 9 avtistoyovv oto 37,5%,0niadn oto 0,444 10
omoio givan peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01
4 avtiotoryobv oto 44,4%,dnradn oto 0,444,10 omoio eivan peyarvtepo tov 0,05.
YVVENMC, KATOANYOVLE GTO CUUTEPAGHA TOC 1 NAKia og oyetileTon pe To item <gipon

TEPLOGOTEPO KOWMVIKGA gvaicOnTOg/M».
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 68: 'Exo v Epnepio Evog Ieprfarloviikd Yyiewvov ko @ikov
Aopatiov (BB3) —Hhkia (47)

age
15-24 | 25-34 | 35-44 | 45-54| 55-64 | Total
BB3 Aw¢pove [apa Count 0 1 0 0 0 1
Tloko % within 0%9100,0% ,00 0% 0% 100,09
BB3
Aweovd Atyo Count 0 0 0 2 1 3]
% within 0% ,0% ,0% 66,7% 33,3% 100,09
BB3
Ovte Alwpoved/ Count 5 10 3 4 1 23
OUTe Zoupavd o5 within | 21,79 43,59 13,09 17,4% 4,3% 100,09
BB3
Sopeove Atyo Count 6 10 7 5 2 30
% within | 20,099 33,3% 23,3% 16,7% 6,7%100,09
BB3
Sopeove Apketd  Count 11 11 7 9 3 41
% within | 26,899 26,894 17,1% 22,094 7,3%100,09
BB3
Sopeoveo [Toiy Count 3 9 4 4 2 22
% within | 13,694 40,994 18,2% 18,2% 9,1%4100,09
BB3
Total Count 25 41 2] 24 9 120
% within | 20,8% 34,29 17,59 20,094 7,5%100,09
BB3

Amd tovg 25 epotdpevoug pe nikio 15-24,01 11 avtictoryodv oto 44%,0mAadn 610

0,44,710 omoio eivan peyarvtepo tov 0,05.An6 100G 41 eptdpevovg pe nikio 25-34,

ot 10+11=21avtictoyovv oto 51,2%,6nAaon oto 0,512,170 omoio eivar peyardrepo

tov 0,05. Antd tovg 21 epmwmBéviec pe nikia 35-44, 01 7+7=14 avtictoyobv o610

66,6%,nAadn oto 0,666,710 omoio eivon emiong peyoivtepo tov 0,05. And tovg 24

epotdpeVOLS pe nlkia 45-54,01 9 avtistoryobv oto 37,5%,nAadn oto 0,375,710

omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

2+3=5 avtictoryov oto 55,5%, dnAaon oto 0,55570 omoio eivar peyordtepo TovL
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

0,05.Xvven®c, KATaAYOVUE GTO GUUTEPAGHO TOG 1 NAKia d€ oyetileTotl pe To item

«€x® TV gumepia evOg TEPPAALOVTIKA VYIEWVOD KOl GIAKOD dOUATIOV.

MMivoxog 69: Yiomomow Ieprfarrovrika duakég IMpaxtikés (BB4) — Hhkia

(47)
Age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
BB4 Awoewvd Atyo Count 0 0 0 1 1 2
% within ,0%0 ,0% ,0% 50,09 50,0% 100,09
BB4
Ovte Alwpoved/ Count 3 10 2 5 1 21
OvTe ZopQovd  op within | 14,39 47,604 9,50 23,8% 4,89 100,09
BB4
Sopeove Atyo Count 7 5 9 5 2 28
% within 25,099 17,990 32,19 17,999 7,19 100,09
BB4
Svppove Apketd  Count 12 14 5 7 3 41
% within 29,39 34,194 12,29 17,1% 7,3% 100,09
BB4
Sopeoveo [Tody Count 3 12 5 6 2 28
% within 10,794 42,9% 17,990 21,4% 7,19 100,09
BB4
Total Count 295 41 2] 24 9 120
% within 20,894 34,294 17,59 20,099 7,59 100,09
BB4

Amd tovg 25 epotdpevoug pe nikio 15-24,01 12 avtictoryodv oto 48%,0mAadn 610
0,48,10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epdTdpEVOLG e NAkio 25-34,
o1 14+12=26avtictotyovv oto 63,4%,0nAaon oto 0,634,170 omoio eivar peyardrepo
tov 0,05.And tovg 21 epmmBévieg pe nhkia 35-44,01 9+5+5=19avticToLobv 610
90,5%,nAadn oto 0,905,170 omoio eivon emiong peyarvtepo tov 0,05. And tovg 24
epOTOUEVOVS pHe nAkio 45-54, or 7+6=13 avtictotyovv oto 54,2%, dniadn o©To
0,542,710 omoio eivan peyarvtepo tov 0,05.Téhog, and Tovg 9 epmtdpevous pe nikio
55-64, ou 2+3+2=7 avtictoyovv oto 77,7%, dnhadn oto 0,777,710 omoio eivon
peyoAvtepo tov 0,05. Zuvendc, KATOANYOVUE GTO GUUTEPACHO TMOG 1) NAKIO O€

oyetiletar pe to item @wlomoo® TEPPUALOVTIKA PUMKES TPOKTIKEG.
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IMivaxkag 70: Amoravom Ilepifpariovrikd Puka [poiovra kot Yyiewvég Avécelg
(BB5) —HMkia (47)

Age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
BBS Aweovo Atyo Count 1 1 0 2 0 4
% within | 25,094 25,0949 ,0% 50,0944 ,0% 100,09
BB5
Ovte Alwpoved/ Count 4 9 2 4 2 21
OUTe Zoppavd  of within | 19,004 42,99 9,59 19,09 9,5%{100,09
BB5
Sopeove Atyo Count 9 9 5 4 2 29
% within | 31,094 31,09 17,294 13,8% 6,9%4100,09
BB5
Sopeove Apketd  Count 8 11 10 12 2 43
% within | 18,694 25,69 23,39 27,9% 4,7%100,09
BB5
Zoppovo [Tord Count 3 11 4 2 3 23
% within | 13,094 47,8% 17,4% 8,7% 13,0%100,09
BB5
Total Count 25 41 2] 24 9 120
% within | 20,8% 34,2% 17,59 20,0944 7,5%4100,09
BB5

Amd tovg 25 gpotdpevovg pe mhkioc 15-24, or 8+9=17 avtictoryovv octo 68%,
onradn oto 0,68,10 omoio eivar peyodvtepo tov 0,05.And tovg 41 epwtdpevoug pe
nikio 25-34, 01 11+11=22avtictotyodv oto 53,6%, onradn oto 0,536, 10 omoio
etvar peyordtepo tov 0,05. And tovg 21 gpowmBévteg pe nixio 35-44, or 10
avtietoyovy oto 47,6%,onradn oto 0,476,170 omoio eivan emiong peyoddrepo tov
0,05. A6 tovg 24 gpwtdpevoug pe nixio 45-54, 01 12 avristoyovv oto 50%,
dnradn oto 0,5,70 omoio givar peyorvtepo tov 0,05.Téhog, and Tovg 9 epmTdEVOVCS
pe niio 55-64, o1 3 avtotoyovv oto 33,3%, dniadn oto 0,333,710 omoio sivan
peyoAvtepo tov 0,05. Zuvendc, KATOANYOVUE GTO GUUTEPOCHO TMOG 1) NAIKIO O€
oxetiletar pe 1o item <amolovo®m mMEPIPOAAOVTIKG QIMKA TPOIOVTO, KOl VYIEWVES

AVEGEICD.
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Mivokog 71: ®am Ppioko ko Yyiewvo ®aynto (BB6) —Hhkia (47)
age
15-24| 25-34 | 35-44 | 45-54 | 55-64 | Total
BB6 Awgwovod Apketd  Count 1 1 0 0 0 2
% within | 50,094 50,0944 ,09%4 ,0% ,0%(100,09
BB6
Awopove Atyo Count 3 2 0 3 0 S|
% within | 37,59 25,094 ,09%4 37,59 ,0%(100,09
BB6
Ovte Awwpove/  Count 7 7 5 5 2 26
OUTe Zopavd o within | 26,99 26,9% 19,29 19,294 7,7%{100,09
BB6
Zopupwve Atyo Count 5 7 6 5 4 27
% within | 18,5% 25,9% 22,2% 18,5% 14,8%100,09
BB6
Yvpupove Apketd  Count 4 13 4 7 3 31
% within | 12,99 41,9% 12,9% 22,69 9,7%4100,09
BB6
Yvppove [Toddy  Count 5 11 6 4 0 26
% within | 19,29 42,3% 23,1% 15,4% ,0%(100,09
BB6
Total Count 25 41 2] 24 9 120
% within | 20,8% 34,2% 17,5% 20,094 7,5%4100,09
BB6

Amd 1006 25 gpotdpevoug pe nikio 15-24,01 7 avtietoyovv oto 28%,dniadn 610
0,28,10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epyTdpevovg pe nAkio 25-34,
ot 13+11=24avtictotyovv oto 60,3%,6nAaon oto 0,603,170 omoio eivar peyardrepo
tov 0,05. And tovg 21 epmmBéviec pe nikia 35-44, 01 6+6=12 avtictoyobv c10
57,2%,6mAadn oto 0,572,710 omoio eivan emiong peyarvtepo tov 0,05. And tovg 24
epoTOpEVOVS pe NAkia 45-54,01 7 avtiotoryobv oto 29,2%,nAadn oto 0,292,710
omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01
4+3=7 avtiotoryobv oto 77,7%,onkadn oto 0,777,710 omoio eivar peyoddtepo Tov
0,05.Xvven®c, KATAAYOVUE GTO GUUTEPAGHO TOG 1 NAKia d€ oyetileTotl pe To item

«PA® PPEGKO KL VYIEWVO PayNTO».
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Kepdiaio Téropro:

Payya EAévy Amoteléauato,
Mivaxog 72:"Exo Mawopéve 'Eoda (BB7) - Hukia (47)
age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
BB7 Awgovo [lapa Count 2 2 0 1 0 5
ITo3.% % within | 40,0%| 40,0% .0%| 20.0% 0% 100,0%
BB7
Aw@ove Apketa  Count 4 3 1 2 1 11
% within | 36,4%| 27.3%| 9.1%| 18.206| 9,1%| 100,0%
BB7
Awpovo Aiyo Count 1 3 5 4 1 14
% within 7.1%| 21.4%| 357%| 286%| 7.1%|1000%
BB7
Ovte Avwpove/ Count 9 12 6 7 2 36
Obre Zoppove % within | 25.0%| 33.3%| 16.7%| 19,4%| 5.6%| 100,09
BB7
Toppové Aiyo Count 3 7 5 3 1 19
% within | 15,8%| 36,8%| 26,3%| 15.8% 5,3%| 100,0%
BB7
Toppovéd Apketd  Count 2 9 1 3 3 18
% within | 11,1%| 50,0%| 5.6%| 16.7%| 16.7%| 100,0%
BB7
Toppovéd Mord  Count 4 5 3 4 1 17
% within | 23,5%| 29.4%| 17.6%| 23.5%| 5,9%| 100,0%
BB7
Total Count 25 41 21 24 9 120
% within | 20,8%| 34,29 17.5%| 20.0%| 7,5%| 100,0%
BB7

Amd 1006 25 gpotdpevoug pe nikio 15-24,01 9 avtistoyovv oto 36%, dniadn oto

0,36, 10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 eptdpEVOLG e NAkio 25-34,

ot 12 avtetoyovv oto 29,3%, onAadn oto 0,293,10 omoio givor peyoddtepo TOL

0,05.Ano tovg 21 epBévteg pe nhkio 35-44,01 6+5=11avtictoyovv oto 52,4%,

oniadn oto 0,524, 10 omoio eivar emiong peyaivtepo tov 0,05. And tovg 24

epoTOUEVOVS pe NAkia 45-54,01 7 avtiotoryobv oto 29,2%,nAad oto 0,292,710
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

omoio givar peyolvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

2 avtiotoyovv 610 22,2%,omladn oto 0,222,170 omoio eivor peyorvtepo tov 0,05.

YVVENMC, KOTOANYOVUE GTO GUUTEPAGHO TG N NAKia o€ oyetiletar pe to item €y

petmpéva EE0da.

MMivaxog 73: Mpostatevm to Mepipariiov pog (BB1) - Eknaidocvon (48)

educatio
Amogporto
Amogporro |ATtéporto g Karoyog
S S Havemot | peronToy
Anpotwko|I'vpvacio |Anogorto| mpiov- 10K0V

) v ¢ Avkeiov| T.EL | tithov | 7Ot

BB1 Awgovd Count 0 0 0 1 0 1
Apketa % within 0% 0% ,0%]| 100,0% ,0%]| 100,
BB1 %

Awgove Aiyo  Count 0 1 0 0 0 1
% within ,0%| 100,0% 0% 0% ,0%]| 100,

BB1 %

Ovte Awgpove/ Count 0 2 4 4 1 11
Obte ZopOOvVA o4 \vithin 0%| 182%| 36.4%| 364%| 9.1%)| 100.(
BB1 %

Topgoved Aiyo  Count 0 1 14 12 4 31
% within 0% 3,2%| 45,2%| 38,7%| 12,9%| 100,

BB1 %

Topeoved Count 1 7 19 14 5 46
ApkeTd % within 2.2%| 15,2%| 41,3%| 30,4%| 10,9%)| 100,
BB1 %

Topgove Mord Count 0 5 13 10 2 30
% within 0%| 16,7%| 43,3%| 33,3% 6,7%| 100,

BB1 %

Total Count 1 16 50 41 12| 120
% within 8%| 13,3%| 41,7%| 34,2%| 10,0%| 100,

BB1 %

O povadikodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg [Nvpuvaciov, ot 7 aviictoyovv

oto 43,8%, onAadn oto 0,438,710 omoio sivor peyorvtepo tov 0,05. And tovg 50
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amoeottovg Avkeiov, ot 14 avtictoryovv oto 28%, dnradn oto 0,28,10 omoio eivan
peyorvtepo tov 0,05. And tovg 41 andortovg [Mavemomuiov-T.E.L., o1 14+12=26
avtietoyovy oto 63,3%,onradn oto 0,633,710 omoio eivan emiong peyoaAddrepo Tov
0,05.Téhog amd tovg 12 katdyovg Metamtuytokov titAov, ot 5+4=9avTicTo1)00V GTO
75%, onradn oto 0,75,10 omoio eivar peyodvtepo tov 0,05.Xvvendc, KataAnyovpue
0TO CUUTEPAGLO TG TO EMIMEDO eKmaidevong e oyetileTon pe 1o item «rpootaTed®

10 TEPPAALOV O,
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MMivoxog 74: Eipm wgprocotepo kowvovika svoicOnroc/n (BB2) - Exmaidcvon
(48)

educatio
Amogorto
Amnogorto | Atéporto S Karoyog
g S Havemot |petamtog
Anpotiko | 'vpvocio | Atégorto [ npiov- KOV

v v ¢ Avkeiov| T.E.L tithov | 1O
BB2 Awgoved Aiyo  Count 0 1 1 1 0 3
% within ,0% 33,3% 33,3% 33,3% ,0%| 100,(

BB2 %

O¥1e Awgove/ Count 0 2 7 3 2 14
Obre Zopeeovd o \ithin 0%| 143%| 50,0%| 21,4%| 14,3%| 100,
BB2 %

Toppoved Aiyo  Count 1 4 14 12 6| 37
% within 2, 7% 10,8% 37,8% 32,4% 16,2%| 100,(

BB2 %

Topeove Count 0 6 18 14 1 39
Apretd % within 0%| 154%| 46,2%| 35,9% 2,6%| 100,(
BB2 %

Tvppovo [Morv Count 0 3 10 11 3 27
% within ,0% 11,1% 37,0% 40,7% 11,1%| 100,(

BB2 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

BB2 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg Nvuvaciov, ot 6 aviictoyovv
oto 37,5%, onAadn oto 0,375,710 omoio sivar peyorvtepo tov 0,05. And tovg S50
amoeottovg Avkeiov, ot 18 avtictoryovv oto 36%, dnradn oto 0,36,70 omoio eivar
peyoivtepo tov 0,05. And tovg 41 andottovg [avemomuiov-T.E.L., o1 14+12=26
avTioToL oLV 6to 52%,nAad" oto 0,52,70 omoio givan emiong peyolvtepo tov 0,05.
Téhog amd tovg 12 xatdyovg Metantuylakol titAov, ot 6 aviietoyovv oto 50%,
onradn oto 0,5, 10 omoio eivan peyordtepo tov 0,05. Xvvendc, kataAnyovue 6to
CUUTEPACO, TG TO EMMEdo ekmaidevong oe oyetiletar pe 1o item  «<eipon

TEPLOGOTEPO KOWMVIKGA gvaicOnTOG/M».
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Hivakoag 75: 'Eyo v Epnapioa Evog Ieprparrovrikd Yywewvov kor @rikov

Aopatiov (BB3) - Eknaidcvon (48)

educatio
Amogorrog | Kdaroyog
Améportog | Amdéporrog | Amdéporrog [Ilavemotnu| petamtoyia
Anpotwko? | Mvpvaoiov | Avkeiov | iov-T.E.I | koo tithov Total
BB3 Awgovo Hapo Count 0 0 0 1 0 1
Mol % within 0% 0% 0%|  100,0% 0%)| 100,094
BB3
Aw@ovo Atyo Count 0 1 1 1 0 3]
% within ,0% 33,3% 33,3% 33,3% ,0%] 100,0%
BB3
0OY1e Al ovd/ Count 0 2 9 8 4 23]
Obre Zopeevd o4 yiithin ,0% 8,7% 39,1% 34,8% 17,4%)| 100,0%
BB3
Zopeove Aiyo Count 1 3 12 10] 4 30
% within 3,3% 10,0% 40,0% 33,3% 13,3%| 100,0%
BB3
Yopoove Apketag  Count 0 8 19 11 3 41
% within ,0% 19,5% 46,3% 26,8% 7,3%| 100,0%)
BB3
Xopgove Ioid Count 0 2 9 10] 1 22
% within ,0% 9,1% 40,9% 45,5% 4,5%] 100,0%
BB3
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41,7% 34,2% 10,0%| 100,0%
BB3

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg [N'vpvaciov, ot 8 aviistoyovv
oto 50%, onradn oto 0,5, to omoio sivor peyarvtepo tov 0,05. And tovg 50
amoeottovg Avkeiov, ot 19 avtictoryovv oto 38%, dnradn oto 0,38,10 omoio eivon
pueyoivtepo v  0,05. And tovg 41 amdégoitovg I[lavemomuiov-T.E.L, ot
10+11+10=31avtictoryobv oto 75,6%, onraon oto 0,756,710 omoio eivar emiong

peyoAvtepo tov 0,05.Télog amd toug 12 katdyovg Metamtvylokov titAov, ot 4+4=8

126



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

avTIoTOLY oLV 610 66,6%), dnradn oto 0,666, 10 omoio eivar peyardtepo tov 0,05.
YUVENTMG, KOTAAYOVUE GTO CLUUTEPOUCLO TTMG TO EMIMEdO ekmaidevong o€ oyetileTon

Le 1o item €y v epmepio evog mePIPUAAOVTIKG DYIEVOD KOl PIAKOD dMUOTIOV.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxog 76: Yromomjoo Iepifairovrikg ®rvmkég Mpaxtikés (BB4) —
Exnaidcvon (48)

educatio
Amogporto
Amogporro | ATéporto S Karoyog
S S Havemor | petamtoy
Anpotwko [vpvacio|Awéporto| mpiov- 10K0V

L v ¢ Avkeiov| T.E.L tithov | 1Ot

BB4 Awgove Aiyo  Count 0 1 0 1 0 2
% within ,0% 50,0% ,0% 50,0% ,0%| 100,(

BB4 %

Ovte Awgpove/ Count 0 2 9 7 3 21
Oz Zopgoved o, yithin 0%|  95%| 42,9%| 33,3%| 14,3%| 100,
BB4 %

Yopgove Aiyo  Count 1 3 12 9 3 28
% within 3,6%| 10,7%| 42,9%| 32,1%| 10,7%| 100,(

BB4 %

Sopeove Count 0 7 16 13 5 41
Apxerd % within 0%|  17,1%| 39,0%| 31,7%| 12,2%| 100,
BB4 %

Yopgove Mordv Count 0 3 13 11 1 28
% within ,0% 10,7%| 46,4%| 39,3% 3,6%| 100,(

BB4 %

Total Count 1 16 50 41 120 12(¢
% within ,8% 13,3%| 41,7%| 34,2%| 10,0%| 2100,(

BB4 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpottovg [N'vpuvaciov, ot 7 aviictoyovv

oto 43,8%, onAadn oto 0,438,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 16 avtictoryovv oto 32%, dnradn oto 0,32,70 omoio eivon

peyoAivtepo tov 0,05. And tovg 41 andportovg [Mavemomuiov-T.E.L., or 13+11=24

avtieToyovy oto 58,5%,0miadn oto 0,585 ,10 omoio eivan emiong peyoAvtepo ToL

0,05. Téhog amd tovg 12 xatdyovg Metamtuylokoy TitAov, Ol 5 OVTIGTOYOVV GTO

41,6%, omiadn oto 0,416, to omoio eivor peyoivtepo tov 0,05. Xvverag,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMINESO EKTidELONG O oyetileTal pe To item

«OAOTOM oW TEPIPUAAOVTIKA PIAIKES TPOUKTIKESY.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

ivakag 77: Amohavom Ieprparioviikd Puaka Ipoiovro ko Yyiewvég Avécerg
(BB5) - Exntaidocvon (48)

educatio
Amogporto
Amoporto | AT6@orto g Karoyog
S S HavemoTt |petonToy
Anpotiko [I'vpvacio | Amdgorro| npiov- 0KOV

) v ¢ Avkegiov| T.EI | tithov | TO@

BB5 Awgove Aiyo  Count 0 0 2 2 0 4
% within ,0% ,0% 50,0% 50,0% ,0%| 100,(

BB5 %

Ovte Awgpove/ Count 0 3 7 7 4 21
Oz ZopQOve o4 ithin 0%| 14,3%| 33,3%| 33,3%| 19,0%| 100,
BB5 %

Yopgove Aiyo  Count 1 4 14 8 2 29
% within 3,4% 13,8% 48,3% 27,6% 6,9%| 100,(

BB5 %

Xopeove Count 0 7 18 14 4 43
Apkerd % within 0%| 16,3%| 41,9%| 32,6% 9,3%| 100,q
BB5 %

Yopgove Mord Count 0 2 9 10 2 23
% within ,0% 8,7% 39,1% 43,5% 8,7%| 100,(

BB5 %

Total Count 1 16 50 41 12 12¢
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

BB5 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpottovg Nvpvaciov, ot 7 aviictoyovv

oto 43,8%, onAadn oto 0,438,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 18 avtictoryovv oto 36%, dnradn oto 0,36,70 omoio eivar

pueyoAvtepo tov 0,05. And touvg 41 andportovg IMavemomuiov-T.E.L, ov 14

avtotoyovy oto 34,1%,onradn oto 0,341,710 omoio eivan emiong peyoaddrepo Tov

0,05.TéAog amd tovg 12 katdyovg Metamtuytokov TitAov, ot 4+4=80avTi6To100V GTO

66,6%, oniadn oto 0,666, 0 omoio eivar peyoArdtepo tov 0,05. Xvvendg,
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMIMESO EKTidELONG O oyetileTal pe To item

«OMOAOVO® TEPPAALOVTIKG PIAMKE TPOTOVTO KOl VYIEWVEG OVEGEICY.

Mivoxog 78: ®am Ppéoko ka Yyiewvé ®aynrto (BB6) - Eknaidcvon (48)

Educatio
Amogporto
Amogporro | ATtéporto S Karoyog
S S Havemor | petamtoy
Anpotwko [vpvacio|Awéporto| mpiov- 10K0V

L v ¢ Avkeiov| T.E.L tithov | TOM@

BB6 Awgovéd Count 0 0 0 2 0 2
Apretd % within 0% 0% 0%| 100,0% 0%| 100,q
BB6 %

Awgove Aiyo  Count 0 1 4 2 1 8l
% within 0%| 125%| 50,00 25,0% 12,5%| 100,(

BB6 %

Ovte Awgpove/ Count 1 4 12 7 2 26
Obte ZopQOve  of \yithin 3.8%| 154%| 46.2%| 26.9%|  7.7%| 100.(
BB6 %

Topgavéd Aiyo  Count 0 6 11 7 3 27
% within 0%| 2220 40,7%| 25,9%| 11,1%| 100,(

BB6 %

TOpQOVO Count 0 4 13 10 4 31
Apketd % within 0%| 12,9%| 41,9%| 32,3%| 12,9%| 100,(
BB6 %

Topgavé Mord Count 0 1 10 13 2 26
% within ,0% 3,8%| 38,5%| 50,0% 7.7%| 100,4

BB6 %

Total Count 1 16 50 41 12l 124
% within 8%| 13,3%| 41,7%| 34,2%| 10,0%| 100,(

BB6 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg Nvpuvaciov, ot 6 aviictoyovv
oto 37,5%, onAadn oto 0,375,710 omoio sivar peyorvtepo tov 0,05. And tovg 50

amoeottovg Avkeiov, ot 13+12=25avticToryobv oto 50%, onAadn oto 0,5, 10 oMol
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Kepdiaio Téropro:
Amoteléauato,

etvar peyarvtepo tov 0,05. And touvg 41 amdéportovg Ilavemomuiov-T.E.L., ot

13+10=230vTicTo1 ovv 6to 56%,onAad" oto 0,56,10 omoio eivan emiong peyolvtepo

tov 0,05.Téhog and tovg 12 katdyovg Metamtuytokov titAov, ot 4+3=7avTicTOo10VV

oto 58,3%, oniadn oto 0,583, 10 omoio eivar peyoardtepo tov 0,05. Zvvenmg,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMINESO EKTidELONG O oyetileTal pe To item

«PA® PPEGKO KL VYIEWVO PAyNTO».

MMivaxog 79:"Exo Mawopéve, 'Eoda (BB7) - Eknaidocvon (48)

educatio
Amogorrog | Karoyog
Amégporrog | Atégortog | Amoégporrog | Ilavemiotn | peTamtoyia
Anpotuko? | F'vpvaciov | Avkeiov |piov-T.E.L | koo tithov Total
BB7 Aw¢ove Iapa Count 0 0 2 3 0 5
ToAd % within 0% 0%|  40,0%  60,0% 0% 100,0%
BB7
Awgoved Apketa  Count 0 2 4 3 2 11
% within ,0% 18,2% 36,4% 27,3% 18,2%| 100,0%
BB7
Aw@ovo Atyo Count 1 2 6 4 1 14
% within 7,1% 14,3% 42,9% 28,6% 7,1%]100,0%
BB7
Ovte Al ovd/ Count 0 6 17 9 4 36|
Obre Zopeoved o/ \yjithin 0% 16,7% 47,2% 25,0% 11,1%| 100,0%
BB7
Zopeove Aiyo Count 0 2 5 9 3 19
% within ,0% 10,5% 26,3% 47,4% 15,8%| 100,0%
BB7
Yopoove Apkera  Count 0 2 8 8 0 18]
% within ,0% 11,1% 44,4% 44,4% ,0%1100,0%
BB7
Xopgove Ioid Count 0 2 8 5 2 17
% within ,0% 11,8% 47,1% 29,4% 11,8%| 100,0%
BB7
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41,7% 34,2% 10,0%| 100,0%
BB7
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O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andgottovg [Nvpvaciov, ot 6 aviictoyovv
oto 37,5%, onAadn oto 0,375,710 omoio sivar peyorvtepo tov 0,05. And tovg S50
amoeottovg Avkeiov, ot 17 avtictoryovv oto 34%, dnradn oto 0,34,10 omoio eivor
peyoivtepo tov 0,05. And tovg 41 andgoitovg Iavemotnpiov-T.E.IL., o1 9+9+8=26
avtetoyovy oto 63,3%,dnradn oto 0,633,710 omoio eivan emiong peyoadhrepo Tov
0,05.Téhog amd tovg 12 katdyovg Metamtuytokov TitAov, ot 3+4=7avTIGTOLOVV GTO
58,3%, oniadn oto 0,583, to omoio eivar peyaivtepo tov 0,05. Zvvemwg,
KOTOANYOVUE GTO GUUTEPAGLLO TOG TO EMIMESO EKTidELONG O oyetileTan pe To item

«EY® PEIOUEVA £E00O».

132



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxog 80: Mpostatevm to Mepipariiov pog (BB1) - Exeédonpa (49)

income
peta&d peta&d | peragd peta&d
¢0g | 10001€ -| 20001€ -| 30001€ -| 40001€ -

10000€| 20000€ | 30000€ | 40000€ | 50000€ | Total

BBl Awgove Apketd Count 0 0 0 1 0 1
% within ,0% ,0% ,0%| 100,0% ,0%| 100,q

BB1 %

Awgovo Aiyo  Count 0 1 0 0 0 1
% within ,0%| 100,0% ,0% ,0% ,0%| 100,q

BB1 %

Ovte Awgpove/ Count 0 5 2 4 0 11
Obte Zopeavd o ithin 0%| 455%| 18,2%|  36,4% ,0%| 100,4
BB1 %

Topgevéd Aiyo  Count 6 15 8 1 1 31
% within | 19,4%|  48,4%| 25,8% 3,2% 3,2%| 100,

BB1 %

TOpQOVO Count 12 14 15 3 2 44
Apxerd % within | 26,1%| 30,4%| 32,6% 6,5% 4,3%| 100,
BB1 %

Yopgpove [Moiv Count 7 12 9 2 0 30
% within | 23,3%|  40,0%| 30,0% 6,7% ,0%| 100,q

BB1 %

Total Count 25 47 34 11 3 12q
% within | 20,8%| 39,2%| 28,3% 9,2% 2,5%| 100,

BB1 %

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 12 avtictoyovv oto 48%,

onradn oto 0,48,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,
pe ewooonua amd 10001€-20000€91 15+14=29qvticToL ovv oto 61,7%,0nAadn 610

0,617,710 omoio eivan peyarvtepo tov 0,05.And 100G 34 £pOTOUEVOVS, LLE ELGOOTLLOL

a6 20001€-30000€91 15 avtictoryovv oto 44,1%,6nAadn| oto 0,441,170 omoio givar

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodomua ond 30001€-40000€,

ot 4+3=7 avtwotoyobv oto 63,6%, dnradn oto 0,636, to omoio sivor emiong

peyoivtepo tov 0,05. Téhog amd tovg 3 gpoTduEVOLS, pe eco6dnuo ond 40001€-

50000€,01 2 avtioToryovv oto 66,6%,0nrkad oto 0,666,170 omoio givar peyaAvtepo
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Payyo

Elévn

Kepdiaio Téropro:
Amoteléauato,

tov 0,05. Zuvendg, KOTOAYOVLUE GTO CULUTEPACLN TMOG TO ETNCLO OIKOYEVELNKO

€1600Mpa d¢ oyetileton e to item «rpootated® 10 TEPPAALOV HaC».

IMivaoxog 81: Eipar Ieprocotepo Kowvovika EvaicOntoc/n (BB2) - Eveédonpa (49)

Income

peto&d | peragd | perald | petalod

¢0g | 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ | 30000€ | 40000€ | 50000¢ | Total
BB2 Awgove Aiyo  Count 0 2 0 1 0 3
% within 0%| 66,7% 0%| 33,3% .0%| 100,@
BB2 %
Ovte Awgpove/ Count 1 6 5 2 0 14
Obte Zopoovd oy \ithin | 7.1%|  42.9%| 357%| 14.3% 0%]| 100,
BB2 %
Topeevéd Aiyo  Count 9 11 14 2 1 37
% within | 24,3%| 29,7%| 37,8% 5,4% 2,7%]| 100,
BB2 %
TOpQOVO Count 11 18 6 3 1 39
ApkeTd % within | 28,200 46,2%| 15,4% 7.7% 2,6%]| 100,
BB2 %
Yopgpovoe [Morv Count 4 10 9 3 1 217
% within | 14,8%| 37,0%| 33,3%| 11,1% 3,7%]| 100,
BB2 %
Total Count 25 47 34 11 3| 120
% within | 20,8%| 39,20 28,3% 9,2% 2,5%]| 100,
BB2 %

Amd tovg 25 gpotdpevovug, pe eiloodnuo £éog 10000€,01 11 avtictoyovv cto 44%,

onradn oto 0,44,10 omoio eivan peyodvtepo and 10 0,05An6 toug 47 epOTOUEVOLC,
ne eilooomuo and 10001€-20000€51 18 avtictotryovv oto 38,3%,dnAadr| oto 0,383,
10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, LE €GO ATTO

20001€-30000€p1 14 avtiotoryobv oto 41,2%,mradn oto 0,412,710 omoio eivon

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 3+3=6 avtwotoyobv oto 27,2%, dnradn oto 0,272, to omoio sivor emiong

peyoAvtepo tov 0,05. Téhog amd tovg 3 gpoTduevoLs, pe ecdédnuo ond 40001€-
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50000€,0 1 avtictoyei oto 33,3%,0nAad1| oto 0,333,170 omoio givar peyoddTePO TOV
0,05.Zuven®g, KOTOAYOVUE GTO CUUTEPUGILO TOG TO ETCL0 OIKOYEVELNKO E1GOOTLLOL

de oyetileton pe to item <«€ipon TepIocdTEPO KOWMVIKA evaicOntoc/n».
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Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 82: 'Exo v Epmepio Evog Ieprfarloviikd Yyiewvov ko @iikov

Aopatiov (BB3) - Exeédnpa (49)

Income
petadv petadv petadv petadv
10001€ - 20001¢€ - 30001¢€ - 40001€ -
£mg 10000€ 20000€ 30000€ 40000€ 50000€ Total
BB3 Awg¢ové Iapa ITord Count 0 1 0 0 0 1
% within ,0% 100,0% ,0% ,0% ,0%]| 100,0%
BB3
Awgove Aiyo Count 0 2 0 1 0 3
% within ,0% 66,7% ,0% 33,3% ,0%]| 100,0%
BB3
Ovte Awwpovd/ Ovte  Count 2 11 7 3 0 23
ZORPOVE % within 8,7% 47,8% 30,4% 13,0% ,0%| 100,0%
BB3
Zopeave Aiyo Count 9 10 9 1 1 30
% within 30,0% 33,3% 30,0% 3,3% 3,3%| 100,0%
BB3
ZopQ VO ApKeTa Count 11 11 12 5 2 4]
% within 26,8% 26,8% 29,3% 12,2% 4,9%| 100,0%
BB3
Xopgove Ioid Count 3 12 6 1 0 22
% within 13,6% 54,5% 27,3% 4,5% ,0%]| 100,0%
BB3
Total Count 25 47 34 11 3 12(Q
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,0%
BB3

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 11 avtictoyovv cto 44%,

onradn oto 0,44,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

pe ewooonua arnd 10001€-20000691 12+11=230vTictoryovv oto 48,9%,0nladn 610

0,489,710 omoio eivan peyarvtepo tov 0,05. And 100G 34 EPpOTOUEVOVS, LLE ELGOOTLLOL

a6 20001€-30000€91 12 avtictoryovv oto 35,3%,0nAad1| oto 0,353,170 omoio givar

peyoAvtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 5 avtiotoyovv oto 45,4%,06mAadn oto 0,454,710 onoio eivor emiong peyolvtepo

tov 0,05. Téhog amd tovg 3 epmtdpevovg, pe eilodonua and 40001€-50000€p01 2
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Kepdiaio Téropro:
Amoteléauato,

avTIoTOLY oLV 610 66,6%), dnradn oto 0,666, 10 omoio eivan peyardtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GLUTEPACUO TG TO ETNOLO0 OKOYEVELNKO €1GOOMUO OE

oyetiletan pe 1o item «ym v eumepia evog mePPOALOVTIKG VYEWVOD Kot GIAKOD

dopoatiov».

Mivaxog 83: Yromomoo Iepifparirovrika Prvmkég IMpoktikég (BB4) - Evooonpa

(49)
Income
peta&d peta&d peta&d peta&d
¢0c | 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ | 30000€ | 40000€ | 50000¢< | Total
BB4 Awgove Aiyo  Count 0 1 0 1 0 2
% within ,0% 50,0% 0% 50,0% ,0%| 100,0
BB4 %
Ovte Awgpove/ Count 2 10 7 2 o) 21
0vte ZopQovd o4 within 05%| 47.6%| 33.3% 9,5% 0%]| 100,
BB4 %
Topgevéd Aiyo  Count 10 7 6 3 2 28
% within | 35,7%| 25,0%| 21,4% 10,7% 7.1%| 100,0
BB4 %
TOpQOVO Count 9 16 12 4 0 41
Apketd % within | 22,0%| 39,0%| 29,3% 9,8% ,0%| 100,0
BB4 %
Yvpgpove [Morv Count 4 13 9 1 1 28
% within | 14,3%|  46,4%| 32,1% 3,6% 3,6%| 100,0
BB4 %
Total Count 25 47 34 11 3l 120
% within | 20,8%| 39,2%| 28,3% 9,2% 2,5%| 100,0
BB4 %

Amd tovg 25 epmtdpevoug, pe elodnua émg 10000€ 01 10 avtictoryovv ato 40%,

dnradn oto 0,4,710 omoio givar peyarvtepo and to 0,05An6 toug 47 epOTOUEVOVG,
ne elo6omua amd 10001€-20000€)1 16+13=2%vticTotr 00V oo 61,7%,0nAadn 010

0,617,70 omoio givor peyoivtepo tov 0,05.And toug 34 epOTOUEVOVE, LE 1GOOI
a6 20001€-30000€)1 12 avtistoryotv oto 35,3%,0nAadn oto 0,353,170 omoio givan
peyorvtepo tov 0,05.And toug 11 epmtdpevovg, pe eiloddnua omd 30001€-40000¢€,
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

o1 4+3=7avticTolyovv oto 63,6%,0nAaon cto 0,636,170 omoio eivar emiong

peyorvtepo tov 0,05.Téhog amd tovg 3 epwTdEVOVG, Le e160onua ard 40001€-

50000€,01 2 avticTotryovv 6to 66,6%,0nAaon oo 0,666,170 omoio eivar peyaidtepo

1oV 0,05.Zuvendc, KOTAANYOVUE GTO GUUTEPUGLO TTMG TO ETHGLO OIKOYEVELNKO

e1600Mpa d¢ oyetileton pe to item @Ahomomom TEPIPAAAOVTIKG QIMKES TPOUKTIKEGY.

IMivaxkag 84: Amoravom Ilepifpariovrikd Puka [poiovra kot Yyiewvég Avécelg
(BB5) - Exeéonpa (49)

Income
petato petato petato petato
£mg 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ 30000€ | 40000€ 50000€ Total

BB5 Awgove Aiyo Count 0 4 0 0 0 4
% within ,0% 100,0% ,0% ,0% ,0%]| 100,(

BB5 %

O¥1e Awgove/  Count 2 7 7 4 1 21
0¥tz Zopoevd o \ithin 9,5%| 33,3%| 333%| 19,0%|  4.8%| 100,
BB5 %

Toppoved Aiyo  Count 6 12 10 1 o 29
% within 20,7% 41,4% 34,5% 3,4% ,0%]| 100,(

BB5 %

Toppoved Apketd Count 14 12 10 5 2| 43
% within 32,6% 27,9% 23,3% 11,6% 4.7%]| 100,(

BB5 %

Tvpeovo [Morv  Count 3 12 7 1 0 23
% within 13,0% 52,2% 30,4% 4.3% ,0%]| 100,(

BB5 %

Total Count 25 47| 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%]| 100,(

BB5 %

Amd tovg 25 gpotdpevovg, pe ewloodnuo £og 10000€,01 14 avtictoyovv oto 56%,

onradn oto 0,56,10 omoio eivan peyodvtepo and 1o 0,05An6 tovg 47 epOTOUEVOLC,

pe ewlooonua omd 10001€-20000€91 12+12+12=36GrvticToryobv cto 76,5%,dnradn

oto 0,765, 10 omoio &ivar peyorvtepo tov 0,05. Atd t0UV¢ 34 €pOTOUEVOVG, LE
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

elooonua and 20001€-30000€p1 10+10=20avTicToryovv oto 58,8%, oniadn oto

0,588,710 omoio eivan peyarvtepo tov 0,05.And T00G 11 £pOTOUEVOLS, [LE ELGOOTLLOL

an6 30001€-40000€91 4+5=9 avtictoryovv oo 81,8%,onAad oto 0,818,710 omoio

etvan emiong peyaivtepo tov 0,05.Téhog and Toug 3 EpMTOUEVOLGS, LE E1GOdMUA ard

40001€-50000€pt 2 avtictoyovv oto 66,6%, onladn oto 0,666, 10 omoio eivar

peyoAivtepo tov 0,05. Xvvenmdg, KOTOANYOVUE OTO GULUTEPAGUO TWS TO ETNOLO

OIKOYEVELNKO €1600MU0 O oyetileton e to item <«wmolovcm meEPPBOALOVTIKG PIAKA

TPOTIOVTO KOl VYLEWVES OLVEGEISY.

MMivoxog 85: ®am ®Ppéoko ka Yyrewvé ®oaynto (BB6) - Eveoonpa (49)

Income
petato petato petato petato
£mg 10001€ - | 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ 30000€ 40000€ 50000€ | Total

BB6 Awgove Apketd Count 0 2 0 0 0 2
% within ,0%|  100,0% ,0% ,0% ,0%| 100,

BB6 %

Awpove Aiyo Count 0 7 1 0 0 8
% within ,0% 87,5% 12,5% ,0% ,0%| 100,(

BB6 %

O¥1e Awgove/  Count 8 6 10 2 0 26
Obre Zopeevd — op ithin | 30,8%|  23,1%| 385%|  7,7% 0%| 100,
BB6 %

Zopeovo Aiyo Count 8 9 8 1 1 27
% within 29,6% 33,3% 29,6% 3, 7% 3,7%]| 100,(

BB6 %

Toppoved Apketd Count 7 11 7 5 1 31
% within 22,6% 35,5% 22,6% 16,1% 3,2%]| 100,(

BB6 %

Tvpoovo [Morv  Count 2 12 8 3 1 26
% within 7,7% 46,2% 30,8% 11,5% 3,8%]| 100,(

BB6 %

Total Count 25 47 34 11 3 120
% within | 20,8%|  39,2%|  28,3% 9,2% 2,5%| 100,(

BB6 %
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Amd tovg 25 gpotdpevoug, pe swoodonua éog 10000€,01 8+8=16 avtictoyodv o10
64%, oniadn oto 0,64, to omoio eivar peyodvtepo amd 1o 0,05Am6 tovg 47
epoTOUEVOVS, pHe glo6dnua and 10001€-20000€01 12+11=23 avtictoyobv GTo
48,9%, dniadn oto 0,489, 10 omoio eivar peyorvtepo tov 0,05. And tovg 34
gpotdpevovg, pe swoonua and 20001€-30000€,01 10+8=18 avtictoyovv oto
52,9%, dniadn oto 0,529, 10 omoio eivar peyarvtepo tov 0,05. And tovg 11
epotdpevovg, pe ewooonua and 30001€-40000€01 5+3=8 avtictoryovv oto 72,7%,
onAadn oto 0,727,710 omoio eivan emiong peyarvtepo tov 0,05. Téhog and tovg 3
gpotdpevovg, pe elodédmua arnd 40001€-50000€0 1 avtictoryetl oto 33,3%,dnAadn
oto 0,333, 10 omoio eivar peyodvtepo tov 0,05. Xvvenmg, kataAyovpe o©To
CUUTEPUGLO, TTMOG TO ETNOLO OIKOYEVELNKO £100dNUa o€ oyetiletar pue to item «pdw

QPECKO KoL VYIEWVO QOyNTO».
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Kepdiaio Téropro:

Payya EAévy Amoteléauato,
IMivoxog 86: Exo Mawopéve 'E&oda (BB7) - Exeoonpa (49)
Income
petadv petadv petagv petadv
10001€ - 20001€ - 30001€ - 40001€ -
£m0g 100004 20000€ 30000€ 40000€ 50000€ Total
BB7 Awg@ove Iapa IMoiv Count 0 4 1 0 0 5
% within ,0% 80,0% 20,0% ,0% ,0%| 100,09
BB7
A0Q VO Apketd Count 3 5 3 0 0 11
% within 27,3% 45,5% 27,3% ,0% ,0%| 100,0%
BB7
Aw@ovo Atyo Count 5 3 6 0 0 14
% within 35,7% 21,4% 42,9% ,0% ,0%]| 100,0%
BB7
OYte Awwpoved/ Ovte Count 9 12 12 3 0 36
ZVRPOVO % within 25,0% 33,3% 33,3% 8,3% ,0%| 100,094
BB7
Zopeove Aiyo Count 4 6 5 3 1 19
% within 21,1% 31,6% 26,3% 15,8% 5,3%]| 100,0%
BB7
ZopQ VO ApKETa Count 3 9 3 3 0 18
% within 16,7% 50,0% 16,7% 16,7% ,0%]| 100,0%
BB7
Xopgove Ioid Count 1 8 4 2 2 17
% within 5,9% 47,1% 23,5% 11,8% 11,8%| 100,0%
BB7
Total Count 25 47 34 11 3 12(Q
% within 20,8% 39,2% 28,3% 9,2% 2,5%]| 100,0%
BB7

Amd tovg 25 gpmtdpevoug, pe e1codnua émg 10000€,01 9 avtictoyovv oto 36%,

onradn oto 0,36,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne eilooomua and 10001€-20000€51 12 avtictotryovv oto 25,5%,5nAadr| oto 0,255,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, LE €GO ATTO

20001€-30000€p1 12 avtiotoryobv oto 35,3%,onradn oto 0,353,710 omoio eivon
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

peyoAvtepo tov 0,05. And tovg 11 gpotmdpevoug, pe siodomua ond 30001€-40000€,

ot 3 avtotoyovv oto 27,2%,omAadn oto 0,272,710 onoio givon emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 epmtdpevovg, pe elodonua and 40001€-50000€01 2

avTIoTOLYoLV 610 66,6%), dnradn oto 0,666, 10 omoio eivan peyardtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GLUTEPACHO TG TO ETNOLO0 OIKOYEVEINKO €1GOOMUO OE

oyetiCeton pe to item €y peiwuévo E£0d0».

MMivaxog 87: IMpostatevm to Mepipariiov pog (BB1) - Erayyeipa (50)

Ocupatio
E\iev0epog | MioOmTog,
emayyehpo | Zovraiov | Owox | Avepyo| Dortnt

tiog 195 é s | fg | Tow
BBl Awg@ovo Apkera Count 0 1 0 0 0 1
% within ,0% 100,0%| ,0% ,0% ,0%|100,0%

BB1
AlQove Aiyo Count 0 1 0 0 0 1
% within ,0% 100,0%| ,0% ,0% ,0%|100,0%

BB1
Ovte Awgpove/  Count 1 6 1 1 2 11
Otz Zopgovd o4 ithin 9,1%|  54,5%| 9,1%| 9,1%)| 18,2%100,0%

BB1
Yopeove Aiyo Count 7 12 2 4 6 31
% within 22,6% 38,7%| 6,5%| 12,9%| 19,4%]|100,0%

BB1
Yoppove Apketa Count 10 19 6 5 6 46
% within 21, 7% 41,3%| 13,0%| 10,9%| 13,0%(100,0%

BB1
Yopgove IMordv  Count 7 8 5 3 7 30
% within 23,3% 26,7%| 16,7%| 10,0%| 23,3%|100,0%

BB1
Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%|100,0%

BB1
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Kepdiaio Téropro:
Amoteléauato,

Amd tovg 25 elevBepovg emayyeipatieg, ot 10 aviistoyovv oto 40%, dniadr oto
0,4, 0o omoio eivor peyovtepo omd 10 0,05Am6 ToUG 47 picBwTOVG Ko
ovvtaglovyovg, ot 19 avtistoyovv oto 40,4%, dniadn oto 0,404, 10 omoio eivar
peyoivtepo tov 0,05. And touvg 14 mov acyorobvtar pe to owklokd, ot 6+5=9
avTieToL oLV 6to 78,6%,0nAaon oto 0,786,t0 onoio givar peyorvtepo tov 0,05.And
toug 13 dvepyovg, ot 5+4=9 avtictoryovv oto 69,3%,omradn oto 0,693,710 omoio
etvan emiong peyolvtepo tov 0,05.Téhog amd tovg 21 portntég, o1 7 avTIGTOLY oV GTO
33,3%, oniadn oto 0,333, to omoio eivar peyarvtepo tov 0,05. Zvvemwg,
KOTOAYOVUE OTO GLUTEPAGHO TOG TO emdyyelua Oe oyetiletow pe to item

«ITPOGTATEV® TO TEPIPAAAOV LLOGCY.

IMivoxog 88: Eipar Ieprocotepo Kowvovika EvaicOnrtoc/n (BB2) - Exayyelpa

(50)

ocupatio
E\iev0epog|MicOmToc,
emayyehpo [ Zovraérov |Oucok |Avepyo| Dovtnt

tiog 195 é s | fg | Tow

BB2 Aw¢@ove Aiyo Count 0 2 1 0 0 3
% within ,0% 66,7%| 33,3%| ,0% ,0%| 100,(

BB2 %

Ovte Awgpove/  Count 2 7 0 2 3 14
Ovrz Zopeove o4 ithin 14,3%|  50,0%| ,0%| 14,3%| 21,4%| 100,
BB2 %

Yopgove Aiyo  Count 8 15 5 4 5 37
% within 21,6% 40,5%| 13,5%| 10,8%| 13,5%| 100,(

BB2 %

Yoppove Apketa Count 9 14 4 4 8 39
% within 23,1% 35,9%| 10,3%| 10,3%| 20,5%| 100,(

BB2 %

Yopgove Mord  Count 6 9 4 3 5 27
% within 22,2% 33,3%| 14,8%| 11,1%| 18,5%| 100,(

BB2 %

Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,(

BB2 %
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Amd tovg 25 ghevbepovg emayyeipatieg, ot 9+8=17 avtictoryovv oto 60%, oniaon
oto 0,6, t0 omoio eivar peyordtepo oamd 10 0,05And tovg 47 pcbwtovg ko
ovvtaglovyovg, ot 15+14=29avtictoryovv oto 61,7%,dnAadn oto 0,617,710 omoio
etvan peyarvtepo tov 0,05. And tovg 14 mov acyorovvtol pe To OKIOKE, Ol 5
avTieToyovy 6to 35,7%,0nAaon oto 0,357,t0 onoio givan peyorvtepo tov 0,05.And
toug 13 dvepyovg, ot 4 avtiotoryobv oto 30,8%,mAadn oto 0,308,10 omoio eivar
emiong peyarvtepo tov 0,05.Téhog amd tovg 21 porntés, ot 8 avtictoyovv oto 38%,
onradn oto 0,38,10 omoio eivar peyorvtepo tov 0,05. Zuvendc, KoTaAyovpUe GTO
CLUTEPACO. TG TO emdyyedua Oe oyetileton pe to item <ipol mEPLGoOTEPO

KOW®VIKA gvaicOntog/n».
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 89: 'Exo v Epmepio Evog Ieprfarloviikd Yyiewvov ko @ikov
Aopatiov (BB3) - Erayyeipa (50)

ocupatio
MieOoTog
E\ev0epog ,
emayyehpo| Zovragov |Ouok|Avepyo| DPortnt
Tiog 105 o | ¢ | @ |To@

BB3 Awg¢ove [Iape.  Count 0 0 0 1 0 1
Toks % within 0% 0%| ,0%| 100, ,0%| 100,
BB3 % %

AQove Aiyo Count 0 2 1 0 0 3
% within ,0% 66,7%)| 33,3%| ,0% ,0%] 100,(

BB3 %

Ovte Awgpove/  Count 6 10 0 2 5 23
Oz Zopgovd o yithin 26,19%|  43,5%| ,0%| 8,7%| 21,7%| 100,
BB3 %

Topgovée Aiyo  Count 5 15 3 5 2l 30
% within 16,7% 50,0%]| 10,0%)]| 16,7%| 6,7%| 100,(

BB3 %

Topgove Apketd Count 10 12 7 3 9 41
% within 24,4% 29,3%| 17,1%| 7,3%| 22,0%| 100,(

BB3 %

Tvpgove Mokd  Count 4 8 3 2 5 22
% within 18,2% 36,4%]| 13,6%| 9,1%| 22,7%| 100,(

BB3 %

Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%]| 10,8%| 17,5%| 100,(

BB3 %

Amd tovg 25 elebBepovg emayyeipatieg, ot 10 aviistoyovv oto 40%, dniadr| oto

0,4, 0o omoio eivor peyodvtepo amd 10 0,05Am6 TOoLG 47 HIcB®TOVG

Kot

ovvtaglovyovg, ot 15 avtistoyovv oto 31,9%, dniadn oto 0,319,710 omoio eivar

peyorvtepo tov 0,05.And tovg 14 mov acyoroHviot e To OIKIOKE, OL 7 AVTIGTOLOVV

oto 50%, dnAadn oto 0,5, to omoio sivor peyarvtepo tov 0,05. And tovg 13

dvepyovg, ot 5 avtictoryovv oto 38,5%, onladn oto 0,385,10 omoio eivan emiong
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peyoAvtepo tov 0,05. Téhog and tovg 21 gointég, ot 9 avtictoryovv oto 42,8%,
onradn oto 0,428,170 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovpe 6to
CUUTEPAGO. TG TO emdyyelua O oyetileton pe to item «€yo v eumepion vog
TEPPUALOVTIKE VYIEWVOD KOl PIAMKOD dMUATION».

MMivaxog 90: Yhomomom Iepifparroviika @uakég Mpaxtikég (BB4) - Erayyelpa
(50)

ocupatio

E\iev0epo [Mio0mTOG

S )
emayyehp [Zovradiov| Ouaa | Avepy | Dovty

atiog %0 Ka. oc | g | Total

BB4 Awgove Aiyo  Count 0 2 0 0 0 2
% within 0%| 100,09 ,0%| ,0%| ,0%| 100,d

BB4 %

Ovte Awgpove/ Count 4 11 1 2 3 21
Obte ZopQOve o \vithin 10.0%| 52.4%| 4.8%)| 9.5%)| 14,3%| 100.(
BB4 %

Yopgpoveo Aiyo  Count 8 9 4 4 3 28

% within 28,6%|  32,1%)| 14,3%| 14,3%| 10,7%| 100,

BB4 %

TOpQOVO Count 6 14 5 6 10 41
Apketd % within 14,6%|  34,1%)| 12,2%| 14,6%| 24,4%)| 100,
BB4 %

Topeevéd Mord  Count 7 11 4 1 5 28

% within 25,0%| 39,3%)| 14,3%| 3,6%| 17,9%| 100,

BB4 %

Total Count 25 47 14 13 21 120

% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,(
BB4 %

Amd tovg 25 ghevbepovg emayyehpatieg, ot 8+7=15avtictoryovv oo 60%, Oniadn
oto 0,6, t0 omoio eivar peyordtepo oamd 10 0,05And tovg 47 pcbwtovg ko
ovvtaglovyovg, ot 14 avtistoyovv oto 29,8%, dniadn oto 0,298, 10 omoio eivar
peyoivtepo tov 0,05.And tovg 14 mov acyoroHviot [e To OIKIOKE, O1 S avTioToLyoHV

oto 35,7%, onAadn oto 0,357,10 omoio sivor peyodvtepo tov 0,05. And tovg 13
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Kepdiaio Téropro:
Amoteléauato,

dvepyovg, ot 6 avtictoryovv oto 46,2%,onladn oto 0,462,10 omoio eivon emiong

peyoivtepo tov 0,05. Téhog and tovg 21 gountég, ot 10 avristoryodv oto 47,6%,

onradn oto 0,476,170 omoio eivan peyorvtepo tov 0,05. Xvvendg, kKataAnyovpe 6To

CUUTEPAGLLO. TTMG TO EMAyyeEAUa O€ oyeTiletan pe To item «wAomomow® TepBoAlovTiKa

QUMKEG TPOKTIKESY.

IMivaxkag 91: Amoravom Ilepifpariovrikd Puka [poiovra kot Yyiewvég Avécelg

(BB5) - Erayyeipa (50)

ocupatio
E\ev0epog | MicOwToG,
enayyelpo | Xovradotvy| Owok | Avepyo | Dovint
Tiag oG [ S i | Total
BB5 Awgove Aiyo Count 1 1 1 0 1 4
% within 25,0% 25,0%| 25,0%| ,0%]| 25,0%|100,0%
BB5
Ovte Awwpove/ Count 4 11 0 2 4 21
Oz Zopeoved o4 yithin 19,00  52,4%| ,0%| 9,5%| 19,0%]100,0%
BB5
Yopeove Aiyo Count 6 11 3 2 7 29
% within 20,7% 37,9%| 10,3%| 6,9%]| 24,1%|100,0%
BB5
Yoppove Apketa Count 6 16 8 8 5 43
% within 14,0% 37,2%| 18,6%]| 18,6%| 11,6%)|100,0%
BB5
Yopgove Morv  Count 8 8 2 1 4 23
% within 34,8% 34,8%| 8,7%| 4,3%| 17,4%|100,0%
BB5
Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%|100,0%
BB5

Amd tovg 25 ghevBepovg emayyeipatieg, ot 8 aviietoyovv oto 32%, oniadn oTo

0,32, to omoio eivor peyarvtepo ond 1o 0,05An6 tovg 47 wobwtovg Kot

ovvtaglovyovg, ot 16 avtistoryobv oto 34%, dniadn oto 0,34, 10 omoio eivon

peyoivtepo tov 0,05.And tovg 14 mov acyoroHvion pe Ta O1KloKd, ot 8 aviicToyobv

oto 57,1%, dnAadn oto 0,571,710 omoio sivar peyorvtepo tov 0,05. And tovg 13
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Kepdiaio Téropro:
Amoteléauato,

dvepyovg, ot 8 avtictoryovv oto 61,5%, oniadn oto 0,693,170 omoio eivon emiong

peyoAvtepo tov 0,05. Téhog and tovg 21 goitntég, ot 7 avtiototyovv oto 33,3%,

onradn oto 0,333,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovue 6To

CLUTEPAGLO. TOG TO eMAyyeApo O oyeTileTan pe To item «moAao® TePPAALOVTIKA

QUMA TPOTOVTO KO VYIEWVEG AVEGEIG.

Mivoxog 92: ®am Ppéoko ka Yyrewvé ®aynrto (BB6) - Exayyelpa (50)

ocupatio
E\ev0epog| MicOmToc,
enayyelpo | Xovradrovyo|Owrok|Avepyo| Dorvint

Tiag S a S fg | Totl

BB6 Awgove Apkerd Count 1 0 0 0 1 2
% within 50,0% ,0%| ,0%| ,0%]| 50,0%| 100,(

BB6 %

AlQove Aiyo Count 1 2 1 1 3 8
% within 12,5% 25,0%| 12,5%| 12,5%| 37,5%| 100,(

BB6 %

Ovte Awgpove/ Count 5 12 2 3 4 26
Ovte Zopeove o4 within | 19,20  46,2%| 7,7%| 11,5%) 15,4%| 100,
BB6 %

Yopeove Aiyo  Count 5 11 5 3 3 27
% within 18,5% 40,7%| 18,5%| 11,1%| 11,1%| 100,

BB6 %

Yopeove Apketa Count 3 12 6 6 4 31
% within 9,7% 38,7%| 19,4%| 19,4%| 12,9%| 100,(

BB6 %

Yopeove [Mord  Count 10 10 0 0 6 26
% within 38,5% 38,5%| ,0%| ,0%| 23,1%| 100,(

BB6 %

Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,(

BB6 %

Amd tovg 25 elevBepovg emayyeipatieg, ot 10 aviistoyovv oto 40%, dniadr oto

0,4, 0o omoio eivor peyolvtepo omd 10 0,05Am6 ToUG 47 picBwTOVG Ko

148



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

ovvta&lovyovg, ot 12+12=24avtictoryobv oto 51%,nAad" oto 0,51,10 omoio eivon
peyoivtepo tov 0,05. And touvg 14 mov acyorobvtar pe to owKloKd, ot 6+5=9
avTIeToL oLV 6to 78,6%,0nAaon oto 0,786,t0 onoio sivar peyorvtepo tov 0,05.And
toug 13 dvepyovg, ot 6 avtiotoryobv oto 46,2%,omAadn oto 0,462,10 omoio eivar
emiong peyaivtepo tov 0,05. Téhog amd tovg 21 goutntég, ot 6 avTIGTOLOVV GTO
28,5%, dniadn oto 0,285, to omoio elvar peyaivtepo tov 0,05. Zvvemwg,
KOTOANYOUUE OTO GUUTEPAGHO TOG TO EMAYYEAUO O oyeTileton pe o item <«

PPECKO KOL VYIEVO QOyNTO».
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Kepdiaio Téropro:

Payya EAévy Amoteléauato,
MMivaxog 93:"Exo Mawopéve 'Eoda (BB7) - Erayysipo (50)
ocupatio
EXev0epog | MicOwTog,
gmoyyelpoti| Zovrailovyo Dot
og S Owaoxd | Avepyog S Total
BB7 Awg@ove Hépa IMoiv Count 2 1 0 0 2 5
% within 40,0% 20,0% ,0% ,0%| 40,0%| 100,0%
BB7
AWwQove Apketa Count 4 3 1 1 2 11
% within 36,4% 27,3% 9,1% 9,1%| 18,2%| 100,0%
BB7
Awpovo Aiyo Count 2 6 4 2 0 14
% within 14,3% 42,9%| 28,6%| 14,3% ,0%|( 100,0%
BB7
O¥1e Awgove/ Ovte Count 4 14 4 5 9 36
Zopgoved % within 11,1% 38,9%| 11,1%| 13,9%| 25,0%| 100,0%
BB7
Toppove Aiyo Count 9 5 1 2 2 19
% within 47,4% 26,3% 5,3%| 10,5%| 10,5%| 100,0%
BB7
Toppoved Apketé  Count 1 12 2 1 2 18
% within 5,6% 66,7%| 11,1% 5,6%| 11,1%| 100,0%
BB7
Toppove Mod Count 3 6 2 2 4 17
% within 17,6% 35,3%| 11,8%| 11,8%| 23,5%| 100,0%
BB7
Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,0%
BB7

Amd tovg 25 ghevBepovg emayyeipatieg, ot 9 aviiotoyovv oto 36%, onradn oTo

0,36, t0o omoio eivor peyaivtepo ond 1o 0,05An6 tovg 47 wobwTovg Ko

ovvtaglovyovg, ot 14 avtistoyovv oto 29,8%, dniadn oto 0,298, 10 omoio eivar

peyoivtepo tov 0,05. And tovg 14 mov acyorovvton pe ta owiokd, ot 4+4=8

avTIeTOLY oLV 610 57,2%,0nAaon oto 0,572,t0 omoio givar peyorvtepo tov 0,05.And
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Kepdiaio Téropro:
Amoteléauato,

toug 13 dvepyovg, ot 5 avtiotoryobv oto 38,5%,omAadn oto 0,385,710 omoio eivar

emiong peyaivtepo tov 0,05. Téhog and tovg 21 gortntég, ot 9 aviicToOVV GTO

42,8%, omiadn oto 0,428, 1o omoio eivor peyoivtepo tov 0,05. Xvverag,

KOTOANYOVUE OTO CLUTEPUCUO TG TO EMAYYEAUO Ot oyetileton pe To item «ym

petmpéva EEoda.

MMivaxog 94: Bhartovv cofapa to mepipariov (NI1) - dvho (46)

gender
Avdpag |Tuvaike| Total
NIl  Awgovo Iapa ITodd Count 1 2 3]
% within 33,3% 66,7% 100,0%
NI1
Ovte Alwpove/ Ovte Count 6 7 13
Zopgove % within 46,2% 53,8% 100,0%
NI1
Zopeove Aiyo Count 10 4 14
% within 71,4% 28,6% 100,0%
NI1
TopQove ApKeTd Count 16 18 34
% within 47,1%| 52,9% 100,0%
NI1
Xopeove Ioid Count 2] 39 56
% within 37,5% 62,5% 100,0%
NI1
Total Count 54 66 120
% within 45,0%| 55,0%| 100,0%
NI1

Amd 115 66 yuvaikeg ot 35 avtiotoryovv oto 53%, onradn oto 0,53 to omoio sivan

peyoivtepo tov 0,05.And toug 54 dvopeg o1 21 avtictoryovv oto 38,9%,0nrad1| 6T0

0,389,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o VAo de oyetileton pe

10 item «PAdmtovv cofapd to TEPPAALOV.
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Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
MMivaxoeg 95: BAartovv cofapa to meprpariov (NI1) - Hukia (47)
age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NIl Awoove [Hépa Count 1 0 0 0 2 3
Mok % within 33,3% ,0% ,0% ,0%| 66,7%| 100,0%
NI1
Ovte Awwpove/ Count 2 3 2 6 0 13
Ovrz Zop@oved  op within | 15,4%| 23,1%| 15,4%| 46,2%| ,0%| 100,09
NI1
Topeovéd Aiyo Count 4 5 3 1 1 14
% within 28,6%| 35,7%| 21,4%| 7,1%| 7,1%| 100,0%
NI1
Topeove Apketd  Count 7 15 2 8 2 34
% within 20,6%| 44,1%| 5,9%| 23,5%| 5,9%| 100,0%
NI1
Xopgpove [Horo Count 11 18 14 9 4 56
% within 19,6%| 32,1%| 25,0%| 16,1%| 7,1%| 100,0%
NI1
Total Count 25 41 21 24 9 120
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,0%
NI1

Amd tovg 25 epotdpevoug pe nikio 15-24,01 11 avtictoryobv oto 44%,0mAadn 610

0,44,710 omoio eivan peyarvtepo tov 0,05.An6 T00¢ 41 epdtdpevovg pe nikio 25-34,

ot 18 avtiototryovv oto 43,9%,nAadn oto 0,43,9,70 omoio eivar peyoAddtepo tovL

0,05. A6 tovg 21 gpmmbévieg pe nixio 35-44, o1 14 avtictoyovv oto 66,7%,

oniadn oto 0,667, 1o omoio eivan emiong peyaivtepo tov 0,05. And tovg 24

epOTOUEVOVS pHe nAkio 45-54, or 9+8=17 avtictoryovv oto 70,8%, dniadn oto

0,708,10 omoio eivan peyarvtepo tov 0,05.Téhog, amd Tovg 9 epmTdpevovs pe nAkia

55-64, 01 4 avtictoryovv cto 44,4%,omAaon oto 0,444,170 omoio eivor peyaAvtepo

tov 0,05.Xvvendc, KataAnyovpe 6T0 cupmEpaca Twg N NAkia de oyetiCeton pe 0

item PArdntovv cofapd to TEPPAALOVY.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxoeg 96: Bhartovv cofapa to meprpariov (NI1) - Exmaidogvon (48)

educatio
Amnogortog| Karoyog
ATOQOLTOS|ATTOQOLTOG HMavemoT | petamToy
Anpotuko | l'vpvacio |Anégortog| mpiov- K00
) v Avkegiov T.E.L Tithov Total
NI1 Awgove IIépe  Count 0 1 1 1 0 3
IToAV -

orv % within 0%| 333%| 333% 33,3% ,0%]| 100,
NI1 %

O¥1e Awwgove/  Count 0 2 5 5 1 13
Ovte Zopoavd o \yithin 0%|  15,4%| 38,5%| 385%|  7,7%| 100,
NI1 %

Yoppoved Aiyo  Count 0 1 8 3 2 14
% within ,0% 7,1% 57,1% 21,4% 14,3%)| 100,(

NI1 %

Yoppoved Apketd Count 1 5 12 14 2 34
% within 2,9% 14,7% 35,3% 41,2% 5,9%| 100,(

NI1 %

Yoppove IMord  Count 0 7 24 18 7 56
% within ,0% 12,5% 42,9% 32,1% 12,5%)| 100,(

NI1 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

NI1 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpottovg [N'vpuvaciov, ot 7 aviictoyovv

oto 43,8%, onAadn oto 0,438,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 24 avtictotyovv oto 48%, dnradn oto 0,48,10 omoio eivon

peyoivtepo tov 0,05. And tovg 41 andportovg Ilavemotuiov-T.E.L, ot 18

avtetoyovy oto 43,9%,onradn oto 0,439,170 omoio eivan emiong peyoaAddrepo Tov

0,05. Téhog amd tovg 12 katdyovg Metamtuylokoy TitAov, Ot 7 OVIIGTOLOVV GTO

58,3%, oniadn oto 0,583, to omoio eivar peyaivtepo tov 0,05. Zvvemwg,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMINESO EKTaidELONG O oyetileTal pe To item

«BArantovv coPapd to mEPPAALOVY.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivaxog 97: Bhamtovv cofapa to mepipariov (NI1) - Eveoonpa (49)

income
petato petato petato petato
foc | 10001€ - | 20001€ - | 30001€ - | 40001€ -
10000€| 20000€ | 30000€ | 40000€ | 50000€ | Total

NI1 Awgove IIapa  Count 0 2 0 1 0 3
Moy % within 0%|  66,7% 0%|  33,3% 0%| 100,4
NIl %

O¥1e Awgove/  Count 0 6 5 2 0 13
Obte Zopeaved o \ivhin 0%|  46.2%| 385%|  154% 0%| 100,
NIl %

Zopeovo Aiyo Count 2 9 2 1 0 14
% within | 14,3%|  64,3%|  14,3% 7.1% 0%| 100,4

NIl %

Toppovée Apkerd. Count 6 12 14 1 1 34
% within |  17,6%|  35,3%|  41,2% 2,9% 2,9%| 100,4

NIl %

Toppave Mord  Count 17 18 13 6 2 56
% within | 30,4%|  32,1%| 2320 10,7% 3,6%| 100,

NIl %

Total Count 25 47 34 11] 3l 120
% within | 20,8%| 39,20  28.3% 9,2% 2,5%| 100,

NIl %

Amd tovg 25 gpotdpevovug, pe eiloodnuo éog 10000€,01 17 avtictoyovv oto 68%,

onradn oto 0,68,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne ewlooonuo and 10001€-20000€51 18 avtictoryovv oto 38,3%,5nAadr| oto 0,383,

10 omoio givon peyarvtepo tov 0,05. And tovg 34 epTOUEVOLS, e E1I0OOMU ATTd

20001€-30000€p1 14 avtiotoryobv oto 41,2%,mradn oto 0,412,710 omoio eivon

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodomua ond 30001€-40000€,

ot 6 avtiotoyovv oto 27,2%,omAadn oto 0,272,170 onoio eivon emiong peyolvtepo

tov 0,05. Téhog amd tovg 3 epmtdpevovg, pe elodonua and 40001€-50000€01 2

avtetoyovy oto 33,3%, onradn oto 0,333,710 omoio eivan peyarvtepo tov 0,05.

YVVENTMG, KOTOAYOVUE GTO GLUTEPACHO TG TO ETNOLO0 OKOYEVEINKO €1GOOMUO OE

oyetiletar pe to item Prantovv coPapd to TEPPAALOV.
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Apyvpomodiov [ewpyio

Kepdiaio Téropro:

Payya EAévy Amoteléauato,
MMivaxog 98: Bhamtovv cofapa to mepipariov (NI1) - Exayyeipo (50)
ocupatio
E\iev0epog | MicOwToG,
emayyehpo | Zovraélov [ Owox | Avepyo| Dovtnt
Tiog 105 é s | g | Tow
NIl Awgovo [Hapa Count 0 1 1 0 1 3
Toks % within 0%|  33,3%| 33,3%| ,0%| 33,3%|100,0%
NI1
Ovte Awgpove/  Count 0 8 3 0 2 13
Obte Zop@ovd  of \yithin 0%|  61,5%| 23,1%| ,0%| 15,4%|100,0%
NI1
Zop@ave Aiyo Count 4 4 0 3 3 14
% within 28,6% 28,6% ,0%]| 21,4%| 21,4%|100,0%
NI1
Toppove Apkerd Count 8 15 3 3 5 34
% within 23,5% 44,1%| 8,8%| 8,8%]| 14,7%]|100,0%
NI1
Xopgpove [Moro Count 13 19 7 7 10 56
% within 23,2% 33,9%| 12,5%| 12,5%| 17,9%(100,0%
NI1
Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%(100,0%
NI1

Amd tovg 25 elevBepovg emayyeipatieg, ot 13 aviietoyovv oto 52%, dniadr oto

0,52, to omoio eivor peyarvtepo ond 1o 0,05An6 tovg 47 wobwtovg Kot

ovvta&lovyovg, ot 19 avtistoyovv oto 40,4%, dniadr oto 0,404, 10 omoio eivar

peyoivtepo tov 0,05. And tovg 14 mov acyoAovviol e TO OIKIOKE, 7 aVTIGTOL(OUV

oto 50%, onAadn oto 0,5, to omoio sivor peyarvtepo tov 0,05. And tovg 13

dvepyovg, ot 7 avtictoryovv oto 53,8%, oniadn oto 0,538,10 omoio eivan emiong

peyoAivtepo tov 0,05. Téhog and tovg 21 gountég, ot 10 avristoryodv oto 47,6%,

onradn oto 0,476,170 omoio eivan peyorvtepo tov 0,05. Xvvendg, kataAnyovpe 6to

CUUTEPACO. TOG TO emdyyelua dg oyetiletoan pe to item «PAdmtovv cofapd to

TEPPAALOVY..

155



Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

Mivoxog 99: 'Exovv Epmlokei o6 Owovopkd Xkavooro (m.y. A®podokisg

Kpatikdv Astrtovpydv ko Kaptéd) (NI2) - dvro (46)

gender
Avdpag | Tovaike | Total
NI2  Awoove Iapa IMTord Count 0 1 1
% within ,0%| 100,0% 100,0%
NI2
AWQOVO ApKeTd Count 0 1 1
% within ,0%| 100,0% 100,0%
NI2
Ovte Alwgove/ Ovte Count 4 6 10
Zopgove % within 40,0% 60,0% 100,0%
NI2
Zopeove Aiyo Count 5 4 9
% within 55,6%| 44,4%| 100,0%
NI2
TopQove ApKeTa Count 12 15 27
% within 44,4%| 55,6%| 100,0%
NI2
Xopeove IMoid Count 33 39 72
% within 45,8%| 54,2%| 100,0%
NI2
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
NI2

And 115 66 yuvaikeg ot 39 avtistoyovv oto 59,1%,0nAad1 oto 0,59110 omoio sivan
peyoivtepo tov 0,05.And toug 54 dvdpeg o1 33 avtiotoryovv oto 45,8%,0nhad1| 6t0
0,458,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o pvlo de oyetileton e

70 item «€yovv EUTANKEL GE OIKOVO LKA GKAVOAAM.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivoxog 100: 'Exovv Epmlokei oe Owovopkd Xkavooro (m.). A®podokisg

Kpoatikadv Asrtovpydv ko Kaptéd) (NI2) - Huxio (47)

age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NI2 Awgove [Hépa Count 0 0 0 0 1 1
Todd % within 0w 0% 0% 0% 100.0% 100,0%
NI2
AlQOVO ApKeETa Count 0 0 0 0 1 1
% within 0%|  .0%| 0%| .0%| 100.0% 100,09
NI2
Ovte Avwpove/ Count 1 3 1 5 0 10
Obre Zoppove % within | 10,0%| 30.0%| 10,0%| 50.0%| .0%| 100.0%
NI2
Yoppove Atyo Count 5 1 2 1 0 9
% within | 55.6%| 11,1%| 22.2%| 11.1%| .0%| 100,0%
NI2
Topovéd Apkerdé  Count 6 13 1 6 1 27
% within | 22,20 48.1%| 3.7%| 22.20| 3.7%| 100,0%
NI2
Topoovéd Mok Count 13 24 17 12 6 72
% within | 18,1%| 33.3%| 23.6%| 16.7%| 8.3%| 100.0%
NI2
Total Count 25, 41 21] 24 o 120
% within | 20.8%| 34.2%| 17,5%| 20.0%| 7.5%| 100.0%
NI2

Amd tovg 25 epotdpevoug pe nikio 15-24,01 13 avtictoryobv oto 52%,0mAadn 610

0,52,10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epytdpevoug pe nikio 25-34,

ot 24 avtetoyovv oto 58,5%, onAadn oto 0,585,710 omoio givar peyoddtepo TOL

0,05.An6 toug 21 epmmBévteg pe nikio 35-44,01 17 avtistoryovv oto 81%,0nAadn

oto 0,81,10 omoio givon emiong peyorvtepo tov 0,05. Ao tovg 24 epoTOUEVOVS LE

niia 45-54,01 6 avtictoyovv oto 50%,dnAadn oto 0,5,10 onoio eivan peyolvtepo

tov 0,05. Téhog, and tovg 9 gpwtdpevoug pe nikio 55-64,01 6 aviietoyobv c10

66,6%, onAadn oto 0,666, t0 omoio eivar peyoArdtepo tov 0,05. Xvvendg,

KOTOANYOVUE OTO ouumépacpa oG 1 nlikio de oyetieton pe to item <«€yovv

EUTAOKEL GE OIKOVOUIKE GKAVOOAN.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

MMivoxog 101: 'Exyovv Epmlokei og Owovopkd Xkavooro (m.). A®podokisg

Kpatikdv Asrtovpydv ko Kaptéd) (NI2) - Exnaidcvon (48)

educatio
Amnogortog | Katoyog
Amogorrog | Atégortog | Amégportog | Ilavemiotn |petomrtoyia
Anpotiko? | T'vpvasiov | Avkeiov |piov-T.E.IL [ koo Tithov Total
NI2  Awoove apa Count 0 1 0 0 0 1
Moo % within 0%| 100,004 0% 0% 0%] 100,0%
NI2
Awgpoveo Apketa  Count 0 0 0 1 0 1
% within ,0% ,0% ,0% 100,0% ,0%100,0%
NI2
0¥1e Awgove/ Count 0 2 4 3 1 10
Obre Zopeeavd — of yithin 0%|  20,0%| 40,0  30,0%  10,0%|100,0%
NI2
Zopeovo Aiyo Count 0 1 5 3 0 9
% within ,0% 11,1% 55,6% 33,3% ,0%100,0%
NI2
Yoppoved Apkera  Count 1 3 9 10 4 27
% within 3,7% 11,1% 33,3% 37,0% 14,8%]| 100,09
NI2
Yoppovo Moo Count 0 9 32 24 7 72
% within ,0% 12,5% 44,4% 33,3% 9,7%]100,0%
NI2
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%)] 100,0%
NI2

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg Nvpvaciov, ot 9 aviictoyovv

o010 56,3%, onAadn oto 0,563,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 32 avtictoryovv oto 64%, dnradn oto 0,64,10 omoio eivon

pueyoAvtepo tov 0,05. And touvg 41 andportovg IMovemomuiov-T.E.L, ov 24

avtetoyovy oto 58,5%,nradn oto 0,585,170 omoio eivan emiong peyoaArdtepo tov

0,05. Téhog amd tovg 12 katdyovg Metamtuylokoy TitAov, Ot 7 OVIIGTOLOVV GTO
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

58,3%, dniadn oto 0,583, to omoio elvar peyaivtepo tov 0,05, Zvvemog,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMIMESO EKTidELONG O oyetileTal pe To item

«€YOVV EUTAOKEL GE OIKOVOUIKE GKAVOAN.

Mivoxog 102: 'Exyovv Epmlokei oe Owovopkd Xkavooro (m.). A®podokisg

Kpatikadv Asrtovpydv ko Kaptéd) (NI2) - Eveédnpo (49)

income
petato petato petato petato
¢oc | 10001€ - | 20001€ - | 30001€ -| 40001¢€ -
10000€| 20000€ | 30000€ | 40000€ | 50000€ | Total

NI2 Awgove IIagpa  Count 0 1 0 0 0 1
ITok5 % within 0%|  100,0% 0% 0% 0%| 100.4
NI2 %

Awgove Apketda Count 0 0 0 1 0 1
% within 0% 0% 0%|  100,0% 0%| 100.4

NI2 %

O¥1e Awgove/  Count 0 4 4 2 0 10
Obte Zopeaved o \ithin 0%|  40,0%|  400%|  20,0% 0%| 100,
NI2 %

Zopeovo Aiyo Count 1 2 3 2 1 9
wwithin | 11,1%| 22.2%| 33.3%| 22.20%  11.1%| 100,

NI2 %

Topgové Apketd Count 7 11 8 0 1l 27
wwithin | 25.9%|  40,7%|  29.6% 0% 3,7%| 100

NI2 %

Topgové Mord  Count 17 29 19 6 1l 72
wwithin | 23.6%|  40.3%|  26.4% 8,3% 1,4%| 100,

NI2 %

Total Count 25 47 34 11 3l 120
wwithin | 20.8%| 39.2%  283% 9,2% 2.50%| 100,

NI2 %

Amd tovg 25 gpotdpevovug, pe ewloodnuo £og 10000€,01 17 avtictoyovv cto 68%,

onradn oto 0,68,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne ewlooomuo and 10001€-20000€51 29 avtictoryovv oto 61,7%,5nAadr| oto 0,617,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epOTOUEVOLS, LE €GO ATTd

20001€-30000€p1 19 avtiotoryobv oto 55,9%, onradn oto 0,559,710 omoio eivan
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

peyoAvtepo tov 0,05. And tovg 11 gpotmdpevoug, pe siodomua ond 30001€-40000€,

ot 6 avtiotoyovv oto 27,2%,omAadn oto 0,272,10 onoio givon emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotdpevovs, pe eilodonua and 40001€-50000€0 1

avtwotolel oto 33,3%, oniadn oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GLUTEPACHO TG TO ETNOLO0 OKOYEVEINKO €1GOOMUOL OE

oyetiletar pe o item «€yovv eumAaKel G€ OIKOVOUIKO GKAVIUAN.

IMivoxog 103: 'Exovv Epmlokei og Owovopkd Xkavooro (m.). A®podokisg

Kpatikdv Astrtovpydv ko Kaptéd) (NI12) — Erayyeipa (50)

Ocupatio
E\iev0epog | MisOwToG,
emayyeipo [ Zvvraiiov [Owuox|Avepyo| ot
Tiog 105 a s | ng | Tow
NI2 Awgove [Iapa  Count 0 0 1 0 0 1
Tod % within ,0% ,0%(100,004 ,0%| ,0%|100,094
NI2
Aww@ove Apketra Count 0 1 0 0 0 1
% within ,0% 100,0% ,0% ,0% ,0%1100,0%
NI2
Ovte Awgpove/  Count 0 6 3 0 1 10
Otz Zopgovd o4 ithin 0%|  60,0%| 30,00 ,0%]| 10,0%|100,0%
NI2
Yopeove Atyo Count 2 2 0 0 5 9
% within 22,2% 22,2% ,0% ,0%]| 55,6%|100,09%
NI2
Topgove Apkerd Count 3 11 4 6 3 27
% within 11,1% 40,7%| 14,8%| 22,2%| 11,1%|(100,0%
NI2
Yopgpove [Moro Count 20 27 6 7 12 72
% within 27,8% 37,5%| 8,3%| 9,7%]| 16,7%(100,0%
NI2
Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%(100,0%
NI2
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Amd tovg 25ehehBepovg emayyeipaties, ot 20 avtistoryodv oto 80%,0nAadn oto

0,8, 10 omoio givar peyolvtepo amd to 0,05An6 tovg 47 pichBmwtovg kot

ovvta&lovyovg, ot 27 avtietoyobv 6to 57,4%,0nradn oto 0,574,710 omoio givar

peyoAvtepo tov 0,05.And toug 14 mov acyorovvTal Le T 01KloKd, ot 6 aviieToyobv

010 42,9%,0nAadn oto 0,429,10 omoio givar peyolvtepo tov 0,05.And tovg 13
dvepyovg, ot 7 avtiototyovv oto 53,8%,0nradn oto 0,538,10 omoio givar emiong

peyoAvtepo tov 0,05.Térog amd tovg 21 portntég, ot 12 avtistoryobv oto 57,1%,

dnAadn oto 0,571,10 omoio givar peyolvtepo tov 0,05.Xvvenmg, KoTaAyovpe 610

CLUTEPAGLLO. TTOG TO eMdryyelua oe oyetiletal e o item «yovv eunlaxel o€

O1KOVOLUKE GKAVOOA.

IMivakag 104: ‘Exovv Epmlokel 68 Tkavooro XyeTikd pe tnv Yyiewvn] Kou v

Acoalern Tov Eykatactacemv (NI3) — dovio (46)

Gender
Avdpag |Tvvaike| Total
NI3  Awgove Iapa IMTord Count 0 1 1
% within ,0%| 100,09 100,0%
NI3
AwQovo Aiyo Count 0 1 1
% within ,0%| 100,099 100,0%
NI3
Ovte Alwgove/ Ovte  Count 4 6 10
Zopgove % within 40,0% 60,0% 100,0%
NI3
Topeove Aiyo Count 4 0 4
% within 100,0% ,0%| 100,0%
NI3
TopQove ApKETa Count 11 17 28
% within 39,3%| 60,7%| 100,0%
NI3
Xoppove IMoid Count 35 41 76
% within 46,1%| 53,9%| 100,0%
NI3
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
NI3
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Amd 11g 66 yuvaikeg o1 41 avtiotoryobv oto 62,1%,6mAadn oto 0,62110 omoio sivar

peyoivtepo tov 0,05.And toug 54 dvdpeg ot 35 avtiotoryovv oto 64,8%,0nAhad1| 6T0

0,648,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton pe

70 item «€yovv eUmTAOKEL G€ GKAVIOAN GYETIKG LLE TNV VYIEVY] KOL TNV OCQOAELD TV

EYKUTAGTAGEDV.

IMivaxkag 105: 'Exovv Epmlokel 68 Tkavoora XyeTikd pe tnv Yy kKou v

Ac@alrera Tov Eykatacstacemv (NI3) — Hukia (47)

age
15-24 | 25-34 | 35-44 | 4554 | 55-64 | Total
NI3  Awoove [épa Count 0 0 0 0 1 1
Todd % within ow| 0% 0w .0%| 100,09 100,094
NI3
AQove Aiyo Count 0 0 0 0 1 1
% within 0%| 0wl 0wl .0%|100,0% 100,0%4
NI3
Ovte Avwpove/ Count 1 3 1 5 0 10
Obre Zoppove % within | 10,0%| 30,0%| 10,0%| 50.0%| 0% 100,0%
NI3
Yopeove Atyo Count 0 1 2 1 0 4
% within 0%| 25.0%| 500%| 2500 0% 100,094
NI3
Topoovéd Apkerdé  Count 7 11 2 7 1 28
% within | 25.0%| 39.3%| 7.1%| 25.0%| 3.6%| 100,0%
NI3
Topoovéd Moo Count 17 26 16 11 6 76
% within | 22.4%| 34.29%| 21.1%| 14.5%| 7,9%| 100,0%
NI3
Total Count 25, 41 21] 24 o 124
% within | 20.8%| 34,.29%| 17.5%| 20.0%| 7.5%| 100,0%
NI3

Amd tovg 25 epotdpevoug pe nikio 15-24,01 17 avtictoryobv oto 68%,0mAadn 610

0,68, 10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epdTdpEVOLG e NAkio 25-34,

o1l 26 avtotoyovv oto 63,4%, onAadn oto 0,634,710 omoio givor peyoddTEPO TOL
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

0,05. A6 tovg 21 gpmbévieg pe nikio 35-44, 01 16 aviictoyovv oto 76,2%,
oniadn oto 0,762, 1o omoio eivan emiong peyaivtepo tov 0,05. And tovg 24
epotdpevous pe nhkia 45-54,01 11 avtictoryovv oto 45,8%,oniadn oto 0,458,710
omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01
6 avtiotoyovv o10 66,7%,0MAadn oto 0,667,170 omoio eivar peyoivtepo tov 0,05.
YVVEN®MC, KOTOANYOVUE OTO GLUTEPACHO OGS M MAio de oyetiCeton pe to item
«€yovv eumAokel 6 OKAVOOAQ GYETIKO HE TNV LYIEWN KOl TNV 0CQHAEID TOV

EYKUTACTAGEDV.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 106: 'Exovv Epmlokel 68 Tkavooro XyeTikd pe tnv Yyiewvn] Kou v

Acoalern Tov Eykatacstacemv (NI3) — Exmaidogvon (48)

educatio
Karoyog
Amoéportog| peromToy
Amnogortog | Amogortog | Awoportog |Ilavemoty|  axov
Anpotuco?d [Tvpvaciov| Avkeiov [piov-T.E.I| Tithov Total

NI3 Awgove IIape  Count 0 1 0 0 0 1
Moo % within 0%]|  100,0% 0% 0% 0%]| 100,
NI3 %

Awpovo Aiyo Count 0 0 0 1 0 1
% within ,0% ,0% ,0% 100,0% ,0%| 100,(

NI3 %

O¥1e Awgove/  Count 0 2 4 3 1 10
Ovrz Zopaved o4 yihin 0%|  20,0%|  40,0%| 30,0%| 10,0% 100,
NI3 %

Zopeovo Aiyo Count 0 1 1 2 0 4
% within ,0% 25,0% 25,0% 50,0% ,0%| 100,(

NI3 %

Yoppoved Apketd Count 1 3 14 8 2 28
% within 3,6% 10,7% 50,0% 28,6% 7,1%| 100,

NI3 %

Yoppove IMord  Count 0 9 31 27 9 76
% within ,0% 11,8% 40,8% 35,5% 11,8%| 100,

NI3 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,

NI3 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpottovg [Nvpuvaciov, ot 9 aviictoyovv

o010 56,3%, onAadn oto 0,563,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 31 avtictoryovv oto 62%, dnradn oto 0,62,70 omoio eivon

pueyoivtepo tov 0,05. And touvg 41 andportovg IMavemomuiov-T.E.L, ov 27

avtieToy oLy oto 65,8%,dnradn oto 0,658,170 omoio eivan emiong peyoardtepo Tov

0,05. Téhog amd tovg 12 xatdyovg Metamtuylokov TitAov, ot 9 aviicToy oLV GTO

75%, onradn oto 0,75,70 omoio givar peyodvtepo tov 0,05.Xvvendg, KataAnyovpe
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

OTO GULUTEPOCUN TOC TO EMinedo ekmaidevong o€ oyetileton pe to item «€yovv

eumlokel

EYKOTACTAGEDV.

o€ OKAVOOAO OYETIKO HE TNV  LYIEWN] KOl

™V  OCQUAED. TOV

IMivaxkag 107: 'Exovv Epmlokel 68 Lkavoora XyeTikd pe tnv Yyiewvn] Kou v

Acoalera tov Eykatastacemv (NI3) — Eweoonpa (49)

income
peta&d peta&d peta&d peta&d
¢oc | 10001€ -| 20001€ -| 30001€ -| 40001¢€ -
10000€| 20000€ | 30000€ | 40000€ | 50000€ | Total

NI3 Awgove I[lape  Count 0 1 0 0 0 1
Toid % within 0%| 100,0% 0% 0% 0%| 100,
NI3 %

AlQove Aiyo Count 0 0 0 1 0 1
% within 0% 0% 0%| 100,0% 0%]| 100

NI3 %

Ovte Awgpove/ Count 0 4 4 2 0 10
Obte ZopQOved o \vithin 0%|  40,0%| 40,0%  20,0% 0%]| 100
NI3 %

Yopgpoveo Aiyo  Count 0 2 0 1 1 4
% within 0%|  50,0% 0%|  25.0%  250%| 100,

NI3 %

Topeové Apkerd Count 4 13 9 1 1| 28
% within | 14,3%|  46,4%|  32.1% 3.6% 3.6%| 100.0

NI3 %

Topeové Mord  Count 21] 27 21] 6 1| 76
% within | 27.6%| 355%| 27.6% 7.9% 1.3%| 100.d

NI3 %

Total Count 25, 47 34 11 3l 120
%within| 20.8% 39.2% 28.3% 9.2% 2.5%| 100.4

NI3 %

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 21 avtictoyovv cto 84%,
onradn oto 0,84,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,
ne ewlooonua and 10001€-20000€51 27 avtictoryovv oto 57,4%,5nAadr| oto 0,574,
10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, LE €GO ATTd

20001€-30000€p1 21 avtiotoryobv oto 61,8%,onradn oto 0,618,170 omoio eivon

165



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

peyoAvtepo tov 0,05. And tovg 11 gpotmdpevoug, pe siodomua ond 30001€-40000€,

ot 6 avtiotoyovv oto 27,2%,omAadn oto 0,272,10 onoio givon emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotdpevovs, pe eilodonua and 40001€-50000€0 1

avtwotolel oto 33,3%, oniadn oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GLUTEPACHO TG TO ETNOLO0 OKOYEVEINKO €1GOOMUOL OE

oyetiletar pe to item «€yovv eumiakel € GKAVOOAD GYETIKG LLE TNV VYIEWT KoL TNV

AGPAUAELD TOV EYKOTACTAGEDV.

IMivaxkag 108: 'Exovv Epmlokel 68 Lkavoora XyeTikd pe tnv Yyiewvn Kou v

Ac@alrera Tov Eykatacstasemv (NI3) — Exayyeipa (50)

ocupatio
E\iev0epog | MisOwTog,
enayyeipo [ Zvvraiiov [Owox|Avepyo| Povtnt
Tiag %05 @ ¢ | wg | Tow@
NI3 Awgove [Iape  Count 0 0 1 0 0 1
Mo % within 0% 0%|100,094 ,0%| ,0%[100,094
NI3
AQove Aiyo Count 0 1 0 0 0 1
% within ,0%| 100,0%| ,0%| ,0% ,0%1100,0%
NI3
Ovte Awgpove/  Count 0 6 3 0 1 10
Oz Zopeove o yithin 0%| 60,00 30,0% ,0%)| 10,0%100,094
NI3
Yopeove Atyo Count 2 2 0 0 0 4
% within 50,0% 50,0%| ,0%| ,0% ,0%1100,0%
NI3
Yoppoveo Apketa Count 4 9 3 4 8 28
% within 14,3% 32,1%| 10,7%| 14,3%| 28,6%(100,0%
NI3
Yoppove IModd  Count 19 29 7 9 12 76
% within 25,0% 38,2%| 9,2%| 11,8%| 15,8%100,0%
NI3
Total Count 25 47 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%]100,0%
NI3
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Amd tovg 25 elebBepovg emayyeipatieg, ot 19 aviistoyovv oto 76%, dniadr oto

0,76, to omoio eivor peyarvtepo ond 1o 0,05An6 tovg 47 wobwtovg Ko

ovvta&lovyovg, ot 29 avtietoyovv oto 61,7%, dniadn oto 0,617,710 omoio eivar

peyoivtepo tov 0,05.And tovg 14 mov acyoroHviot e To OIKIOKE, O1 7 AVTIGTOLOVV

oto 50%, dnAadn oto 0,5, t0o omoio sivor peyarvtepo tov 0,05. And tovg 13

dvepyovg, ot 9 avtictoryovv oto 69,2%, onladn oto 0,692,10 omoio eivan emiong

peyoivtepo tov 0,05.Téhog and tovg 21 portntég, ot 12 avtistoyovv 57,1%,0nAadn

oto 0,571, 10 omoio eivor peyodvtepo tov 0,05. Xvvenmg, kataAyovpe oTo

CUUTEPACO, TOG TO EMAYYEARO O oyetifetar pe to item <«€yovv eumhokel oe

OKAVOOAL GYETIKA LLE TNV VYIEWVY KOL TNV OCQAUAELD TOV EYKOTAGTACEDV.

MMivaxog 109: Xpnowpomorovv Madwki Epyacia (N14) — dvho (46)

gender
Avdpag |Tuvaike| Total
NI4  Ovte Aulwgpoved/ Ovte Count 1 2 3
Zopgaved % within 33,3% 66,7%| 100,0%
NI4
TopQove ApKeTa Count 1 0 1
% within 100,0% ,0%| 100,0%
NI4
Xopeove IMoid Count 52 64 114
% within 44,8%| 55,2%| 100,0%
NI4
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
NI4

Amd T1g 66 youvaikeg ot 64 avtictoryovv oto 97 %, dnAad oto 0,97 10 omoio eivar

peyoivtepo tov 0,05.And toug 54 dvdpeg o1 52 avtictoryovv oto 96,3%,0nrhad| 6T0

0,963,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o pvlo de oyetileton pe

70 item «pNo1oTo10HV TOISIKT EPYAGTO».
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxoeg 110: Xpnowomorovv Madwkn Epyasia (N14) — Hukia (47)

age
15-24 | 25-34 | 35-44 | 4554 | 55-64 | Total
NI4  Ovte Awwgpova/ Ovte Count 0 1 0 2 0 3]
Zopgove % within 0%| 33,3% ,0%| 66,7%| ,0%| 100,0%
NI4
Yoppoveo Apketd  Count 0 0 0 1 0 1
% within 0%|  ,0%| ,0%| 100,0% ,0%| 100,0%
NI4
Topeove Mokd Count 25 40 21 21 of 114
% within | 21,6%| 34,5%| 18,1%| 18,1%| 7,8%| 100,0%
NI4
Total Count 25 41 21 24 9  12d
% within | 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,0%
NI4

Amd tovg 25 gpotmdpevoug pe nikio 15-24, 01 25 avtietoyovv oto 100%, oniaon

010 1, to omoio givan peyodvtepo tov 0,05. And tovg 41 epwtdpevong pe nikio 25-

34, 01 40 avtictoryovv 610 97,6%,6mAadn oto 0,976,170 omoio givar peyordtepo tov

0,05. A6 tovg 21 epmmBévieg pe nukio 35-44, or 21 avtictoryodv oto 100%,

dnAadn oto 1, 10 omoio givar emiong peyardtepo tov 0,05.And 100G 24 £pOTOUEVOVG

pe nixio 45-54, 01 21 avtictoryovv oto 87,5%,6mAadn oto 0,875,710 omoio eivon

peyoivtepo tov 0,05. Téhog, amd tovg 9 gpotmdpevovg pe nikio 55-64, or 9

avtietoryovyv 6to 100%,0nAadn oo 1, 10 omoio givan peyarvtepo tov 0,05.Zvvendc,

KOTOANYOVUE GTO GUUTEPAGHLO TTMG 1 NAKio € oyeTileTar pe to item gpnoiponoovy

ToLdIKN epyacio.
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Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
Mivoxoeg 111: Xpnowyomorwovy Madwkn Epyacia (N14) — Exnaidocvon (48)
educatio
Amogporto
Amogporro | Atéporto S Karoyog
S S [avemoT |petamto)
Anpotwko | l'vpvacio [ ATégorto| npiov- 0KOV
v v ¢ Avkeiov| T.E.L tithov | TOW
NI4 Ovbte Awwpove/ Count 0 1 1 1 0 3
Ovre Zopgoved o 0%| 33,3%| 333%| 33,3% 0%]| 100,
within %
NI4
Topeovd Count 0 1 0 0 0 1
Apxerd % ,0%| 100,0% ,0% ,0% ,0%| 100,
within %
NI4
Yvpgpovoe [Morv Count 1 14 49 40 120 114
% 9% 12,1% 42,2% 34,5% 10,3%| 100,(
within %
NI4
Total Count 1 16 50 41 120 120
% ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(
within %
NI4

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio
etvar peyordtepo amd to 0,05An6 tovg 16 amdéeortovg I'vpvaciov, ot 14
avtieToyovy 6to 87,5%,0niaon oto 0,875,10 onoio givan peyorvtepo tov 0,05.And
tovg 50 andportovg Avkeiov, ot 49 avtiotoryovv oto 98%,6mAadn oto 0,98,10 onoio
etvar peyarvtepo tov 0,05. And toug 41 andportovg [Mavemotuiov-T.E.I., ot 40
avtetoyovy oto 97,5%,nradn oto 0,975,710 omoio eivan emiong peyoardtepo tov
0,05. Téhog amd tovg 12 xatdyovg Metamtuylokoy tithov, ot 12 avtiotoryodv GTo
100%,0nAadn oto 1,10 omoio givar peyolvtepo tov 0,05.Xvvendgc, KataAnyovpue 6to
CUUTEPAGLO. TG TO EMIMESO eKmaidevong o oyetiletan e To item <« pneyLoTolovV

ToLdIKN Epyacio.
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Payyo

Elévn

Kepdiaio Téropro:
Amoteléauato,

Mivoxoeg 112: Xpnowpomorovv Madwkn Epyasia (N14) — Ewsoonpa (49)

income
peto&d | peta&d | peralv | perado
¢0g | 10001€ -| 20001€ - 30001€ -| 40001€ -
10000€| 20000€ | 30000€ | 40000€| 50000¢ | Total
NI4 Ovbte Awwpove/ Count 0 1 2 0 0 3
Oz Zopeaved 0%| 333%| 66,7% 0% 0%)| 100,
within %
NI4
TOpQOVO Count 0 1 0 0 0 1
ApkeTd % .0%| 100,0% ,0% ,0% .0%| 100,4
within %
NI4
Topoavé Mord Count 25 45 32 11 3| 116
% 21,6%| 38,8%| 27,6% 9,5% 2,6%| 100,
within %
NI4
Total Count 25 47 34 11 3l 120
% 20,8%| 39,2%| 28,3% 9,2% 2,5%| 100,
within %
NI4

Amd 100G 25 gpotdpevovg, pe elooonua £og 10000€,01 25 avtictoryovv oto 100%,

dnAadn oto 1, 10 omoio eivan peyorvtepo amd 10 0,05An6 tovg 47 epOTOUEVOLG, LE

elooonua and 10001€-20000€91 45 avtictoryobv oto 95,7%,0nhadn oto 0,957,710

omoio &ivar peyaivtepo tov 0,05. And tovg 34 gpwTdUEVOVS, HE €GOMUA O

20001€-30000€p1 32 avtiotoryobv oto 94,1%,onradn oto 0,941,710 omoio eivon

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 11 avtistoryovv oto 100%,dnAadn oto 1, 10 omoio eivar emiong peyaAvTEPO TOL

0,05. Téhog and 1toUg 3 gpwtdpEVOLG, pe ecodnua ond 40001€-50000€01 3

avtietoryovyv 6to 100%,0nAadn oto 1, 10 omoio givan peyarvtepo tov 0,05.Zvvendcg,

KOTOATYOVUE GTO GUUTEPAGLLO TG TO ETNOL0 OIKOYEVEINKO 160NN O oyeTileTon e

70 item «PNo1oTo10HV TOISIKT EPYAGTO».
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Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
Mivaxoeg 113: Xpnowomorovy Madwkn Epyacsia (N14) — Exayysipo (50)
ocupatio
E\ev0epog | MioOmToG,
enayyeipo | Xovragov | Owok [Avepyo| Porvtnt
Tiog 195 é s | g | Tow
NI4 Ovte Awgpove/  Count 0 2 1 0 0 3
Ove Zopeove o yyjithin 0%|  66,7% 33,3% ,0%| ,0%)|100,0%
NI4
Yopgpoveo Apketd Count 0 1 0 0 0 1
% within ,0% 100,0% ,0% ,0% ,0%]100,0%
NI4
Xopgpove [Moro Count 25 44 13 13 21 116
% within 21,6% 37,9%|( 11,2%| 11,2%| 18,1%|100,0%
NI4
Total Count 25 47 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%|100,0%
NI4

Amd toug 25 ehevBepovg emayyeipaties, ot 25 avtiotoryovv oto 100%,0mAaon oto 1,

10 omoio givan peyardtepo amd 1o 0,05An6 toug 47 ebmtovg Kot cuvta&lovyovg, ot

44 gvtiotoryobv oto 93,6%,0nradn oto 0,936,710 omoio eivan peyarvtepo tov 0,05.

Amd tovg 14 ov acyoiovvral pe T owlokd, ot 13 avtiototyodv ato 92,9%,0mAadn

oto 0,929, 10 omoio eivar peyardtepo tov 0,05. A6 tovg 13 dGvepyovg, or 13

avtietoyovy oto 100%,onradn oto 1, to omoio givan emiong peyarvtepo tov 0,05.

Téhog and tovg 21 portntéc, ot 21 avtictoyovv oto 100%,oniadn oto 1, to omoio

etvar  peyadvtepo tov 0,05. Tuvendc, KATOANYOLUE OTO GULUTEPACHUO TWS TO

emdryyelua oe oyetifetal e To itemM ¢PNGLOTOI0VV TAdIKY EPYOCIO.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivakog 114: Epmiékovrar og Idwitepa Bavaven Xvpreprpopd mpog ta Zoa

(NI5) — ®%ho (46)

gender
Avdpag | Tovaike | Total
NI5  Ovte Aulwgpoved/ Ovte Count 1 2 3
Zopgove % within 33,3% 66,7%| 100,0%
NIS
Zopeove Aiyo Count 2 1 3
% within 66,7%| 33,3% 100,0%
NIS
TopQoveo ApKETa Count 13 8 2]
% within 61,9% 38,1% 100,0%
NIS
Xopeove IMoid Count 38 55 93
% within 40,9%| 59,1%| 100,0%
NIS
Total Count 54 66 120
% within 45,0%| 55,0% 100,0%
NIS

Amd 115 66 yuvaikeg ot 55 avtietoyovv oto 83,3%,0nAad1 oto 0,83310 omoio sivan

peyoivtepo tov 0,05.And toug 54 dvopeg o1 38 avtiotoryovv oto 70,4%,0nhad1| 6T0

0,704,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o pvlo de oyetileton pe

10 item «epmléxovton o€ taitepa Pavovon coumeplpopd Tpog to. (Oo».
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

ivakog 115: EpmAiékovrar og Iowitepa Bavaven Xvpmeprpopd mpog ta Zoa

(NI5) — Hhkio (47)

Age
15-24 | 25-34 | 35-44 | 4554 | 55-64 | Total
NI5  Ovte Avwpove/ Count 0 1 0 2 0 3
Ov7z Zopeaved % within 0%]| 33,3%| ,0%| 66,7%| ,0%| 100,0%
NI5
Yopeove Atyo Count 1 1 1 0 0 3l
% within | 33,3%| 33,3%| 333%| .0%| 0%| 100,09
NI5
Topeove Apketd  Count 4 6 3 6 2 21
% within | 19,0%| 28,6%| 14,3%| 28.6%| 9,5%| 100,09
NI5
Topeove Mokd Count 20 33 17 16 7 93
% within | 21,5%| 355%| 183%| 17.2%| 7.5%| 100,09
NI5
Total Count 25 41 21 24 9 120
% within | 20,8%| 34,2%| 17,5%| 20,0%| 7.,5%| 100,09
NI5

Amd tovg 25 epotdpevoug pe nikio 15-24,01 20 avtictoryobv oto 80%,0mAadn oto

0,8, 10 omoio eivan peyodvtepo tov 0,05. And tovg 41 epwtdpevoug pe nikio 25-34,

ot 33 avtwotoyovv oto 80,5%, onAadn oto 0,805,710 omoio givor peyoddtepo TOL

0,05.An6 tovg 21 epmmBévteg pe nikio 35-44,01 17 avtistoyovv oto 81%,0nAadn

oto 0,81,10 omoio givon emiong peyorivtepo tov 0,05. Ao tovg 24 epoTOUEVOVS LE

niio 45-54, o1 16 avtictoryodv oto 66,7%, onradn oto 0,667,710 omoio eivar

pueyoivtepo tov 0,05. Téhog, amd Tovg 9 gpwtmdpevovg pe nlkio 55-64, ov 7

avtietoyovy oto 77,8%,omiadn oto 0,778,10 omoio eivan peyardtepo tov 0,05.

YVVEN®dC, KOTOANYOVUE OTO GLUTEPACHO TOG M MAkio de oyetiCeton pe to item

«gumAékovTol o€ Wiaitepa fAvVavon COUTEPLPOPE TPOGS TaL {DO».
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 116: Epmiékovrar o Iowitepa Bavavon Xopmeprpopd mpog to Zoa
(NI5) — Exrraidgvon (48)

Educatio
Amnogortog| Karoyog
Havemotn| peramToy
Anoporrog| Adéportog|Aépottog|  piov- K00
Anpotikov |I'vpvaciov| Avkeiov T.E.L tithov | 1Ot

NI5 Ovre Awpove/  Count 0 1 1 1 0 3
OVt ZOpQOVE o ithin 0%|  333%| 333% @ 333% 0%| 100,

NI5 %

Zopeovo Aiyo Count 0 0 2 1 0 3

% within ,0% ,0% 66,7% 33,3% ,0%| 100,(

NI5 %

Topeove Apketda Count 1 4 10 3 3 21

% within 4,8% 19,0% 47,6% 14,3% 14,3%| 100,(

NI5 %

Yvpeove [Mord  Count 0 11 37 36 9 93

% within ,0% 11,8% 39,8% 38,7% 9,7%| 100,d

NI5 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,

NI5 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvar  peyordtepo amd to 0,05And6 tovg 16 amdéeortovg Tvuvaciov, ot 11

avTieToLy oLV 6to 68,8%,0nAaon oto 0,688,t0 onoio sivar peyarvtepo tov 0,05.And

tovg 50 andportovg Avkeiov, ot 37 avtiotoryovv oto 74%,6mAadn oto 0,74,10 onoio

etvar peyarvtepo tov 0,05. And toug 41 andportovg [Mavemotuiov-T.E.I., ot 36

avtetoyovv oto 87,8%,onradn oto 0,878,170 omoio eivan emiong peyordrepo tov

0,05. Téhog amd tovg 12 katdyovg Metamtuylokoy TitAov, ot 9 aviicToy oLV GTO

75%, onradn oto 0,75,10 omoio eivar peyodvtepo tov 0,05.Xvvendg, KataAnyovpe

OTO GUUTEPAGHO TTMG TO eMimedo ekmaidevong de oyetiletar pe to item «€umriékovtan

o€ Wiaitepa favavon copumeppopd mTpog T {mo.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Hivakog 117: Epmiékovrar og Idwitepa Bavaven Xvpmeprpopd mpog ta Zoa
(NI5) — Exeoonpa (49)

income

peta&d peta&d peta&d peta&d

¢0g | 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ | 30000€ | 40000€ | 50000¢€ | Total
NI5 Ovte Awwpove/ Count 0 1 2 0 0 3
Ov7e ZopQoved o\ iihin 0%|  333%| 66,7% 0% 0%]| 100,
NI5 %
Yopgpoveo Aiyo  Count 0 1 2 0 0 3
% within ,0% 33,3%| 66,7% ,0% ,0%| 100,0
NI5 %
TOpQOVO Count 6 10 5 0 0 21
ApkeTd % within | 28,6%| 47,6%| 23,8% ,0% ,0%| 100,0
NI5 %
Topeevé Mord  Count 19 35 25 11 3 93
% within | 20,4%| 37,6%| 26,9%| 11,8% 3,2%| 100,0
NI5 %
Total Count 25 47 34 11 3l 120
% within | 20,8%| 39,2%| 28,3% 9,2% 2,5%| 100,0
NI5 %

Amd tovg 25 gpotdpevovug, pe ewloodnuo £og 10000€,01 19 avtistoyovv cto 76%,

dnradn oto 0,76,70 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne eilooonua and 10001€-20000€51 35 avtictoryovv oto 74,5%,5nAad"| oto 0,745,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, e €GO ATd

20001€-30000€p1 25 avtiotoryobv oto 73,5%,onradn oto 0,735,710 omoio eivon

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 11 avtistoyovv oto 100%,dnAadn oto 1, 10 omoio eivar emiong peyaAvTEPO TOL

0,05. Téhog and Ttovg 3 gpwtdpEVOLG, pe ecodnua ond 40001€-50000€01 3

avtietoryovyv 6to 100%,0nAadn oto 1, 10 omoio givan peyarvtepo tov 0,05.Zvvendg,

KOTOATYOVUE GTO GUUTEPAGLLO TS TO ETNOL0 OIKOYEVEINKO 160NN O oyeTileTon e

10 item «pmléxovtol o€ aitepa Pavovon coumeplpopd Tpog to. (do».
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 118: Epmiékovrar o Iowitepa Bavavon Xopmeprpopd mpog to Zoa

(NI5) — Emayyeipo (50)

Ocupatio
E\ev0epog | MicOmToC,
ernayyelpot|Xovradovy | Ouok | Avepyo | Dovinr
fog 0g é S fig Total
NI5 Ovte Avwgpove/ Count 0 2 1 0 0 3
O0Te ZORQOVD o/ \iithin 0%|  66,7% 33,3% ,0%| ,0%)|100,094
NI5
Yopeove Atyo Count 1 1 0 0 1 3
% within 33,3% 33,3% ,0% ,0%| 33,3%| 100,09
NI5
Yopgove Apketé  Count 6 8 2 3 2 21
% within 28,6% 38,1%| 9,5%| 14,3%| 9,5%]100,0%
NI5
Yopeove Moo Count 18 36 11 10 18 93
% within 19,4% 38,7%| 11,8%| 10,8%| 19,4%]|100,0%
NI5
Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%]|100,0%
NI5

Amd tovg 25 elebBepovg emayyeipatieg, ot 18 aviistoyovv oto 72%, dniadr oto

0,72, to omoio eivor peyarvtepo omnd 1o 0,05An6 tovg 47 wobwtovg Kot

ovvtaglovyovg, ot 36 avtietoyovv oto 76,6%, dniadn oto 0,766, 10 omoio eivar

peyoivtepo tov 0,05. And tovg 14 mov aoyoAovvior pe To OwKwKd, ot 11

avTIeToLy oLV 6to 78,6%,0nAaon oto 0,786,t0 onoio givar peyorvtepo tov 0,05.And

toug 13 dvepyovg, ot 10 avtistoyovv oto 76,9%,0niadn oto 0,769,10 omoio givar

emiong peyoivtepo tov 0,05. Téhog amd tovg 21 pointéc, ot 18 avrtictoryovv 6To

85,7%, dniadn oto 0,857, to omoio elvar peyaivtepo tov 0,05. Zvvemwg,

KOTOANYOVUE OTO GUUTEPAGHO TOG TO EMAYYEAUD g oyetileTon pe to item «€youvv

eumAokel o€ 10iTEPO PAVOVLOT GLUTEPLPOPA TPOG TOL LD,
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivokag 119: Epmiékovroar o Idwitepo Bdavaven Xopumeprpopd mpog TovG

Epyalépevoug (NI6) — dvro (46)

Gender
Avdpag | Tovaike | Total
NI6  Ovte Aulwgpovd/ Ovte Count 1 3 4
Zopgove % within 25,0% 75,0% 100,0%
NI6
TopQoveo ApKETa Count 4 2 6
% within 66,7%| 33,3% 100,0%
NI6
Xoppove IMoid Count 49 61 110
% within 44,5% 55,5% 100,0%
NI6
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
NI6

Amd 115 66 yuvaikeg ot 61 avtietoyovv oto 92,4%,6nAad1 oto 0,924710 omoio sivan

peyoivtepo tov 0,05.And toug 54 dvopeg o1 49 avtictoryovv oto 90,7%,0nAad1| 6T0

0,907,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton pe

10 item «epmlékovton o€ taitepa PAvovon cLUTEPLPOPE TPOG TOVS EPYALOUEVOVGY.

177



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivakag 120: Epmiékovrar ot Idwitepo Bdavaven Xopumepupopd mpog TovG

Epyalépevovg (NI6) — Huxkia (47)

Age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NI6  Ovre Alwpoved/ Ovte Count 0 2 0 2 0 4
Zopgove % within 0%| 50,00 ,0%| 50,00 ,0%| 100,0%
NI6
TopQoOveO ApKETH Count 2 2 0 2 0 6
% within 33,3%| 33,3%| ,0%| 33,3%| ,0%| 100,0%
NI6
Topeoved Moo Count 23 37 21 20 9 110
% within 20,9%| 33,6%| 19,1%| 18,2%| 8,2%| 100,0%
NI6
Total Count 25 41 21 24 9 120
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,0%
NI6

Amd tovg 25 epotdpevoug pe nikio 15-24,01 23 avtictoryobv oto 92%,0mAadn oto

0,92,10 omoio eivan peyarvtepo tov 0,05.An6 T00¢ 41 epyTdpevoLg pe nAkio 25-34,

ot 37 avtwotoyovv oto 90,2%, onAadn oto 0,902,710 omoio givor peyoddtepo TOL

0,05. A6 tovg 21 epmmBévieg pe nikio 35-44, or 21 avtictoryobv oto 100%,

dnAadn oto 1, 10 omoio givar emiong peyardtepo tov 0,05.And 100G 24 £pOTOUEVOVE

pe nixio 45-54, 01 20 avtictoryovv oto 83,3%,6mAadn oto 0,833,710 omoio eivon

peyoivtepo tov 0,05. Téhog, amd tovg 9 gpotmdpevovg pe nilkio 55-64, or 9

avtietoryovyv 6to 100%,0nAadn oto 1, 10 omoio givan peyarvtepo tov 0,05.Zvvendc,

KOTOANYOVUE OTO GUUTEPAGHO TG 1 NAKio de oyeTiletar pe to item wepmiékovral

o€ Wlaitepa fAvovuon copmepLpopd TPog ToVs EPYALOUEVOVG.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivokag 121: Epmiékovrar ot Idwitepo Bdavaven Xopumeprpopd mpog TovGS

Epyalopevoug (NI6) — Exraidocvon (48)

educatio
Amnogorrog | Karoyog
Amnogortog | Amogortog | Amogortog | Ilavemotn |petanto)o
Anpotikov | T'vpvaciov | Avkeiov |piov-T.E.L [ koo Tithov Total
NI6  Otte Arwpove/ Count 0 1 1 2 0 4
00T ZOUQOVD o\ ithin 0%|  250%|  250%|  50,0% ,0%]100,0%
NI6
Topeovo Apketd  Count 0 2 4 0 0 6
% within ,0% 33,3% 66,7% ,0% ,0%]100,0%
NI6
Topeovo [Mord Count 1 13 45 39 12 110
% within ,9% 11,8% 40,9% 35,5% 10,9%)] 100,0%
NI6
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%)] 100,0%
NI6

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadr oto 1, 10 omoio

etvar  peyordtepo amd to 0,05And6 tovg 16 amdéeortovg Tvuvaciov, ot 13

avtetoryovv oto 81,3%,0niaon oto 0,813,10 omoio givar peyorvtepo tov 0,05.And

tovg 50 andgottovg Avkeiov, ot 45 avtictoyovv oto 90%, dnAadn oto 0,9, 10 omoio

etvar peyarvtepo tov 0,05. And toug 41 andportovg [Mavemotuiov-T.E.I., ot 39

avtetoyovy oto 95,1%,dnradn oto 0,951,710 omoio eivan emiong peyaArdtepo Tov

0,05. Téhog amd tovg 12 xatdyovg Metamtuylokov tithov, ot 12 avtiotoryodv GTo

100%, nAadon oto 1 , 10 omoio eivar peyardtepo tov 0,05. Zvvendg, KotaAyovus

OTO GUUTEPAGHO TMG TO eMimedo ekmaidevong de oyetiletar pe to item «€umiékovtan

o€ Wiaitepa PAvovon copmepLPopd TPOg TOVS EPYALOUEVOVG.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivokag 122: Epmiékovror o Idwitepo Bdavaven Xopumepupopd mpog TovG

Epyalépevovg (NI6) — Evooonpa (49)

income
pete&d | perald | petagd | peragd
¢0g | 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000 | 30000€ | 40000€ | 50000€ | Total
NI6 Ovte Awwpove/ Count 0 1 3 0 0 4
Ovre Zopgave o, o0%| 250 75.0% 0% 0%| 100.4
within %
NI6
TOpQOVO Count 0 3 2 0 1 6
ApkeTd % 0%| 50,00 33,3% 0%|  16,7%| 100,(
within %
NI6
Topeevéd Mord  Count 25 43 29 11 2 110
% 22.7%| 39,1%)| 26,4%| 10,0% 1,8%| 100,(
within %
NI6
Total Count 25 47 34 11 3l 124
% 20,8%| 39,2%)| 28,3% 9,2% 2,5%| 100,
within %
NI6

Amd 1006 25 gpotdpevovg, pe elooonua £og 10000€,01 25 avtictoryovv oto 100%,

dnAadn oto 1, 10 omoio eivan peyorvtepo amd 1o 0,05An6 tovg 47 epOTOUEVOLG, LE

elooonuo and 10001€-20000€51 43 avtictoryobv oto 91,5%,0nAadn oto 0,915,710

omoio &ivar peyaivtepo tov 0,05. And tovg 34 gpwTdEVOVS, HE €G0MNUA omd

20001€-30000€p1 29 avtictoryobv oto 85,3%,onradn oto 0,853,710 omoio eivon

peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 11 avtistoryovv oto 100%,dnAadn oto 1, 10 omoio eivar emiong peyaAvTeEPO TOL

0,05. Téhog and 1toVg 3 gpwtdUEVOLG, pe ecodnua ond 40001€-50000€01 2

avTIoToLY oLV 610 66,6%), dnradn oto 0,666, 10 omoio eivan peyardtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GLUTEPACUO TG TO ETNOLO0 OIKOYEVEINKO €1GOOMUO OE

oyetiletar pe 1o item <eumAékovral og Waitepa PAVOVCN GUUTEPLPOPAE TPOC TOVG

epyalopeEVOLC».
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivokag 123: Epmiékovroar ot Idwitepo Bdavaven Xopumeprpopd mpog TovGS

Epyalépevovg (NI6) — Erayyeipa (50)

ocupatio
E\ev0epog | MicOmToC,
emayyehpot|Zovragrovy | Owox | Avepyo | ®ortnt
fog oG é S fig Total
NI6  Ovte Avwpova/ Count 0 3 1 0 0 4
O0Te ZORQOVD o/ \iithin 0%|  75,0%| 250% ,0%| ,0%|100,004
NI6
Yopgpoveo Apketd Count 1 3 0 0 2 6
% within 16,7% 50,0% ,0% ,0%| 33,3%| 100,0%
NI6
Yopeove Moo Count 24 41 13 13 19 110
% within 21,8% 37,3%| 11,8%| 11,8%| 17,3%{100,0%
NI6
Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%100,0%
NI6

Amd tovg 25 elebBepovg emayyeipatieg, ot 24 aviietoyovv oto 96%, dniadn oto

0,96, to omoio eivor peyarvtepo omnd 1o 0,05An6 tovg 47 wobwTovg Ko

ovvtaglovyovg, ot 41 avtistoyovv oto 87,2%, dniadn oto 0,872,10 omoio eivar

peyoivtepo tov 0,05. And tovg 14 mov aoyoAovvior pe To OwKwKd, ot 13

avTieToy oLy 6to 92,9%,0nhaon oto 0,929,10 onoio givan peyorvtepo tov 0,05.And

toug 13 dvepyovg, ot 13 avtictoryovv oto 100%,6mAadm oto 1, t0 omoio givar emiong

peyorivtepo tov 0,05. Téhog amd tovg 21 poumrég, ot 19 avtiotoryovv oto 95%,

onradn oto 0,95,10 omoio eivar peyorvtepo tov 0,05. Zvvendc, KoTaAyovpUe GTO

CUUTEPAGLLO. TTOG TO €MAyyeApa g oxetiletal pe To item <eumiékovtal o€ 1dlaitepa

Bavovon cupmeplpopd Tpog Tous £PYULOUEVOVCH.
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Apyvpomodiov [ewpyio

Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
MMivakag 124: Xtnpilovv Owovopka KoPepvijoeig mov Epmiékovron og
IMoAépovg (NI7) — Do (46)

gender
Avdpag | Tovaike | Total
NI7  Awoove IIapa ITord Count 0 1 1
% within ,0%| 100,099 100,0%
NI7
Ovte Alwgove/ Ovte Count 4 5 9
Zopgove % within 44,4% 55,6% 100,0%
NI7
Zopeove Aiyo Count 8 3 11
% within 72,7%| 27,3%| 100,0%
NI7
TopQove ApKETa Count 16 14 30
% within 53,3%| 46,7%| 100,0%
NI7
Xopeove Ioid Count 26 43 69
% within 37,7%| 62,3%| 100,0%
NI7
Total Count 54 66 120
% within 45,0%| 55,0% 100,0%
NI7

Amd 11g 66 yvvaikeg o1 43 avtiotoyovv oto 65,2%,0mAadn oto 0,652,170 omoio sivar

peyorvtepo tov 0,05.And toug 54 dvdpeg ot 26 avtictoryovv oto 48,1%,0nAhad| 6T0

0,481,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o pvlo de oyetileton e

10 item <o pilovv 01KOVOLIKE KUBEPVIGELG TTOV EUTAEKOVTOL GE TOAELOVECY.
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Apyvpomodiov [ewpyio

Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
Mivakag 125: Xtnpilovv Owovoka KoPepvijoeig mov Epmiékovron o¢
IMoAépovg (NI7) — Hhkia (47)

Age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NI7  Awgove [Hépa Count 0 0 0 0 1 1
Mok % within 0%| 0%| ,0%| 0% 100,094 100,04
NI7
Ovte Avwpove/ Count 1 3 0 4 1 9
Obre Zopgovéd oy within | 11,10 33,3%| ,0%| 44,4%| 11,1%| 100,094
NI7
TopQove Aiyo Count 0 4 2 3 2 11
% within ,0%|[ 36,4%| 18,2%| 27,3%| 18,2%| 100,0%
NI7
Topeovée Apketé  Count 7 10 4 8 1 30
% within 23,3%| 33,3%| 13,3%| 26,7%| 3,3%| 100,0%
NI7
Yopgpove [Moro Count 17 24 15 9 4 69
% within 24,6%| 34,8%| 21,7%| 13,0%| 5,8%| 100,0%
NI7
Total Count 25 41 21 24 9 120
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,0%
NI7

Amd tovg 25 epotdpevoug pe nikio 15-24,01 17 avtictoryobv oto 68%,0mAndn o1o

0,68, 10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epyTdpEVOLG e NAkio 25-34,

ot 24 avtetoyovv oto 58,5%, onAadn oto 0,585,710 omoio givar peyoddtepo TOL

0,05. A6 tovg 21 gpmmbévieg pe nixio 35-44, o1 15 avtictoyyovv oto 71,4%,

onAadn oto 0,714, to omoio eivan emiong peyaivtepo tov 0,05. And tovg 24

epOTOUEVOVS e nAkio 45-54, or 9+8=17 avtictoryovv oto 70,8%, oniadn oto

0,708,10 omoio eivan peyarvtepo tov 0,05.Téhog, and Tovg 9 epmTdpevovs pe nAkia

55-64, 01 4 avtictoyovv oto 44,4%,onhaon oto 0,444,170 omoio eivor peyaAvtepo

tov 0,05.Xvvendc, KataAnyovpe 6To0 cupmEpaca Twg N NAkia de oyetiCeton pe 0

item «wmpilovv oKovopKE KUBEPVAGELG TTOV EUTAEKOVTOL GE TOAELOVC.
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Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
Mivakag 126: Xtnpilovv Owovoka KoPepvijoeig mov Epmiékovron og
IMoAépovg (NI7) — Exmaidsvon (48)
Educatio
Amogporto
Amogporto | Atéporto g Karoyog
S S MoavemoTt | peromTo)
Anpotko | l'vpvacio | Arégorto | mpiov- 0KOV
) v g Avkgiov| T.E.L tithov | TOM@
NI7 Awgovo Mapa  Count 0 0 0 1 0 1
Toks % within 0% 0% ,0%| 100,09 ,0%| 100,
NI7 %
Ovte Awgpove/ Count 0 3 3 3 o) 9
Ovz Zopgovd o4 yithin 0%| 33,3% 33,3% 33,3% ,0%| 100,
NI7 %
Topeavéd Aiyo  Count 0 3 4 3 1 11
% within ,0% 27,3% 36,4% 27,3% 9,1%| 100,(
NI7 %
Topeaved Count 1 1 14 10 4 30
Apkerd % within 3,3% 3,3%| 46,7%| 33,3%| 13,3%| 100,
NI7 %
Yvpgpove [Horv Count 0 9 29 24 7 69
% within ,0% 13,0% 42,0% 34,8% 10,1%| 100,(
NI7 %
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(
NI7 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpoirtovg Nvuvaciov, ot 9 aviictoyovv

o010 56,3%, onAadn oto 0,563,710 omoio sivar peyorvtepo tov 0,05. And tovg S50

amoeottovg Avkeiov, ot 29 avtictoryovv oto 58%, dnradn oto 0,58,10 omoio eivan

pueyoivtepo tov 0,05. And touvg 41 andportovg IMavemomuiov-T.E.L, ov 24

avtietoyovy oto 58,5%,nradn oto 0,585,170 omoio eivan emiong peyaArdtepo Tov

0,05. Téhog amd tovg 12 katdyovg Metamtuylokoy TitAov, Ot 7 OVIIGTOLOVV GTO

58,3%, dniadn oto 0,583, to omoio elvanr peyaivtepo tov 0,05. Zvvemwg,
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMINESO EKTidELONG O oyetileTal pe To item

«otpilovv 01KOVOUIKE KUBEPVNOELG TOL EUTAEKOVTOL GE TOAELOVGY.

MMivakag 127: Xtnpilovv Owovoka KoPepvijoeig mov Epmiékovron o¢
IMoAépovg (NI7) — Eve6onpa (49)
Income
petato petato petato petato
£mg 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€ | 20000€ 30000€ 40000€ 50000€ Total
NI7  Awgove [Mapa Count 0 0 0 1 0 1
Mok % within ,0% ,0% ,0%|  100,0% ,0%|100,0%
NI7
O¥1e Awgove/  Count 0 5 4 0 0 9
Ovte Zopoavd o \ithin 0%|  556%  44,4% 0% 10%[100,004
NI7
Zopeovo Aiyo Count 1 6 1 2 1 11
% within 9,1% 54,5% 9,1% 18,2% 9,1%]100,0%
NI7
Topgovéd Apketd Count 5 12 11 1 1 30
% within 16,7% 40,0% 36,7% 3,3% 3,3%|100,0%
NI7
Zopeovo [orv Count 19 24 18 7 1 69
% within 27,5% 34,8% 26,1% 10,1% 1,4%]100,0%
NI7
Total Count 25 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%]100,0%
NI7

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 19 aviistoyovv cto 76%,

onradn oto 0,76,70 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne eilooonua and 10001€-20000€91 24 avtictotryovv oto 51,1%,5nAadr oto 0,511,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, LE €GO ATTd
20001€-30000€p1 18 avtiotoryobv oto 52,9%, onradn oto 0,529,710 omoio eivon
peyoivtepo tov 0,05. And tovg 11 gpotmdpevoug, pe eiodomua ond 30001€-40000€,

ot 7 avtiotoyovv oto 63,6%,0mAadn oto 0,636,170 omoio eivor emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotdpevovs, pe silodonua and 40001€-50000€0 1
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

avtwotoyel oto 33,3%, oniaon oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.
YUVENTMG, KOTOAYOVUE GTO GLUTEPACHO WG TO ETNOLO0 OKOYEVEINKO €1GOOMUO OE
oyetiletar pe to item <ompilovv okovoulKd KLBEPVNGELS OV EUTAEKOVTIOL OF
TOAELLOVGY.

Mivakag 128: Xtnpilovv Owovoka Kopepvijoeig mov Epmiékovron o¢
IMoAépovg (NI7) — Emayyeipo (50)

Ocupatio
EAlev0epog| MicOmToC,
enayyeipo| Zvvragrov | Owa | Avepy | @orty
Tiog %0 Ké oc | g | Tot
NI7 Awgaove Ilapa  Count 0 1 0 0 0 1
Todd % within o0%| 100,00 0%| .0%| .0%| 100,
NI7 %
Ovte Awgpove/ Count 0 5 3 0 1 9
Obte ZopQoOve o \yithin 0%|  55.6%)| 33.3% .0%|11.1%| 100.(
NI7 %
Yvpgpoveo Aiyo  Count 4 3 3 1 0 11
% within 36,4% 27.,3%| 27,3%| 9,1%| ,0%| 100,d
NI7 %
TOpQOVO Count 8 12 1 4 5 30
ApkeTd % within 26,7% 40,0%| 3,3%)| 13,3%| 16,7%| 100,
NI7 %
Topgevé Mord  Count 13 26 7 8 15 69
% within 18,8% 37,7%| 10,1%)| 11,6%| 21,7%| 100,d
NI7 %
Total Count 25 47 14 13 21| 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,
NI7 %

Amd tovg 25 elebBepovg emayyeipatieg, ot 13 aviistoyovv oto 52%, dniadr oto
0,52, to omoio eivor peyarvtepo omnd 1o 0,05An6 tovg 47 wobwtovg Kot
ouvvtaglovyovg, ot 26 avtietoyovv oto 55,3%, dniadn oto 0,553,710 omoio eivar
peyorvtepo tov 0,05.And tovg 14 mov acyoroHviot e To OIKIOKE, O1 7 AVTIGTOLOVV
oto 50%, onAadn oto 0,5, to omoio sivon peyarvtepo tov 0,05. And tovg 13

dvepyovg, ot 8 avtictoryovv oto 61,5%, oniadn oto 0,615,10 omoio eivon emiong
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto

peyoivtepo tov 0,05. Téhog and tovg 21 gountég, ot 15 avristoryodv oto 79,4%,
onradn oto 0,794,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, kataAnyovpe 6To
CLUTEPAGO. TG TO embyyelua dg oyetiCeton pe to item <otmpilovv okovopkd

KLPEPVINOELS TOV EUTAEKOVTOL GE TOAELOVGY.

MMivoxog 129: Eivonr Xvpeepovrov Exfpikav npog ™ Xopo pag (NI8) — dvlro
(46)

gender
Avdpag |Tvvaike| Total
NI8  Aw@ove Apketd Count 0 1 1
% within ,0%| 100,0% 100,0%
NI8
AwQovo Aiyo Count 1 0 1
% within 100,0% ,0%| 100,0%
NI8
Ovte Alwgove/ Ovte Count 5 5 10
Zopgove % within 50,0% 50,0% 100,0%
NI8
Topeove Aiyo Count 8 6 14
% within 57,1%| 42,9%| 100,0%
NI8
TopQoveo ApKeTa Count 18 20 38
% within 47,4%| 52,6% 100,0%
NI8
Xopeove Ioid Count 22 34 56
% within 39,3%| 60,7%| 100,0%
NI8
Total Count 54 66 120
% within 45,0% 55,0% 100,0%
NI8

Amd 115 66 yuvaikeg ot 34 avtietoyovv oto 51,5%,0nAad1 oto 0,51510 omoio sivan
peyorvtepo tov 0,05.And toug 54 dvdpeg o1 22 avtiotoryovv oto 40,7%,0nhad| 6t0
0,407,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton e

70 item <€ivat GLHEEPOVTOV EXOPIKOV TPOC TN YDPOL LOGCH.
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IMivaxog 130: Eival Xvpeepovrov Exfpikav mpog ™ Xopa poag (NI8) — Hukia
(47)

age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NI8 Awpove Apketa Count 0 0 0 0 1 1
% within ,0% ,0% ,0% ,0%| 100,0% 100,09
NIS
AlQove Aiyo Count 0 1 0 0 0 1
% within ,0%| 100,0% ,0% ,0% ,0%| 100,0%
NIS
Ovte Awwgove/ Ovte Count 1 4 0 4 1 10
ZopQOVe % within 10,0%| 40,0% 0%| 40,0%| 10,0%| 100,0%
NIS
Topeoved Aiyo Count 0 6 3 4 1 14
% within 0%| 42,9%| 21,4%| 28,69% 7,1%| 100,0%
NIS
Topoovéd Apketa  Count 8 15 5 8 2 38
% within 21,1%| 39,5%| 13,2%| 21,1%| 5,3%| 100,0%
NIS
Topoavé Mokd Count 16 15 13 8 4 56
% within 28,6%| 26,8%| 23,2%| 14,3%| 7,1%| 100,0%
NIS
Total Count 25 41 21 24 9 124
% within 20,8%| 34,29%| 17,5%| 20,0%| 7,5%| 100,0%
NIS

Amd tovg 25 epotdpevong pe nikio 15-24,01 16 avtictoryobv oto 64%,0mAadn 610
0,64,10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epdTdpEVOLG e NAkio 25-34,
ot 15 avtetoyovv oto 36,6%, onAadn oto 0,366,t0 omoio givor peyoddTePO TOL
0,05. A6 tovg 21 gpmbévieg pe nixio 35-44, o1 13 avtictoyovv oto 61,9%,
oniadn oto 0,619, to omoio eivar emiong peyaivtepo tov 0,05. And tovg 24
epotdpeEVOLS pe nikia 45-54,01 8 avtiotoryodv oto 33,3%,nAadn oto 0,333,710
omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

4 avtiotoryobv oto 44,4%,dnradn oto 0,444,10 omoio eivan peyarvtepo tov 0,05.
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YVVENMC, KATOAYOVE GTO CLUTEPAGLLO TTMOG N NAKio O oyeTileTal e To item <givar

CLULPEPOVTIMV EYOPIKMV TPOG TN YDPOL LLOGY.

Mivoxeg 131: Eiven Xvpeepoviov Exfpwkav apog ™ Xopo pog (NI8) —

Exnaidcvon (48)

educatio
Amnogortog| Katoyog
Amnogortog | Atéportog | Anégporrog | [Tavemotn [petanto)o
Anpotiko?v | T'vpvaciov | Avkeiov |[piov-T.E.I. | ko0 TiThoV Total
NI8 Awooved Apketdé Count 0 0 0 1 0 1
% within ,0% ,0% ,0% 100,0% ,0%100,0%
NI8
Awpove Aiyo Count 0 0 0 1 0 1
% within ,0% ,0% ,0% 100,0% ,0%100,0%
NI8
O¥1e Awgove/ Count 0 3 3 4 0 10
Obre Zopeevd — of yithin 0%| 30,00  30,0%|  40,0% ,0%)|100,09%
NI8
Zopeovo Aiyo Count 1 2 5 5 1 14
% within 7,1% 14,3% 35,7% 35,7% 7,1%]100,0%
NI8
Yopeovo Apketa  Count 0 3 17 13 5 38
% within ,0% 7,9% 44, 7% 34,2% 13,2%]|100,0%
NI8
Topeovo [Mord Count 0 8 25 17 6 56|
% within ,0% 14,3% 44,6% 30,4% 10,7%]|100,0%
NI8
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%]100,0%
NI8

O povadwkodg amdpottog Anpotikov avtictoryei oto 100%,6nAad1| 6to 1, 10 omoio

etvan peyardtepo and to 0,05An6 tovg 16 amdpottovg 'vpvasiov, ot 8 avtictotyovv

ot0o 50%,0nradn oto 0,5,10 onoio eivan peyarvtepo tov 0,05.And tovg SO

amoeottovg Avkeiov, ot 25 avtiotoryovv oto 50%,dnradn oto 0,5,10 omoio givar

peyoivtepo tov 0,05.And toug 41 amdottovg [avemotnuiov-T.E.IL., o1 17

avtietoyovv 6to 41,4%,0nAhad"| oto 0,414,710 omoio givar emiong peyaddtepo tov
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0,05.TéAog amd toug 12 katdyovg Metantuylakol TitAov, o1 6 avVTIGTOTXO0VV GTO

50%,dnAadn oto 0,5,710 omoio givar peyodvtepo tov 0,05.Xvvenmg, katoaAnyovus

0TO GUUTEPUCLO TTMOG TO ENINESO ekmaidevong Oe oyetileTal e To item <€ival

CLLPEPOVTIMV EYOPIKDV TPOG T YDPOL LLOGY.
Mivoxeog 132: Eiven Xvpeepoviov Exfpwkadv apog ™ Xopo pog (NI8) —

Ewsédnpa (49)

income
petato petato petato petato
£mg 10001€ -| 20001€ - | 30001€ - | 40001€ -
10000€| 20000€ 30000€ | 40000€ 50000€ Total

NI8 Awgove Apketé Count 0 0 0 1 0 1
% within 0% 0% ,0%|  100,0% ,0%]| 100,4

NI8 %

Awpove Aiyo Count 0 0 1 0 0 1
% within ,0% ,0% 100,0% ,0% ,0%| 100,(

NI8 %

O¥1e Awgove/  Count 1 5 4 0 0 10
Obre Zopeevd o within | 10,0%| 50,00  40,0% 0% 0%| 100,
NI8 %
Zopeovo Aiyo Count 1 8 2 2 1 14
% within 7,1% 57,1% 14,3% 14,3% 7,1%]| 100,(

NI8 %

Toppoved Apketd Count 7 16 12 2 1 38
% within 18,4% 42,1% 31,6% 5,3% 2,6%]| 100,(

NI8 %

Tovpeove [Morv  Count 16 18 15 6 1 56|
% within 28,6% 32,1% 26,8% 10,7% 1,8%| 100,(

NI8 %

Total Count 25 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%]| 100,(

NI8 %

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 16 aviictoyovv cto 64%,

onradn oto 0,64,10 omoio eivan peyodlvtepo and 1o 0,05An6 tovg 47 epOTOUEVOLC,
ne ewlooomuo and 10001€-20000€51 18 avtictoryovv oto 38,3%,dnAadr| oto 0,383,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epOTOUEVOLS, LE €GO ATTO
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20001€-30000€p1 15 avtiotoryobv oto 44,1%,onradn oto 0,441,710 omoio eivon
peyorvtepo tov 0,05. And tovg 11 gpotmdpevoug, pe eiodomua oand 30001€-40000€,

ot 6 avtiotoyovv oto 54,5%,mAadn oto 0,545,170 onoio eivon emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotduevovs, pe siwodonua and 40001€-50000€p 1

avtotoel oto 33,3%, oniadn oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GUUTEPACHO WG TO ETNOLO0 OKOYEVEINKO €1GOOMUO OE

oyetileton pe to item «ivatl GuPEEPOVTOV EXOPIKMV TPOS TN XDPO LLOGY.
MMivoxeg 133: Eiven Xvpeepoviov Exfpwkodv apog ™ Xopo pog (NI8) —

Enayyeipa (50)

ocupatio
E\ev0epog | MioOmToG,
emayyeipo | Zovraélov | Ouaok|Avepyo| Portnt
tiog 195 é s | fg | Tow
NI8 Awoovd Apkera Count 0 1 0 0 0 1
% within ,0% 100,0% ,0% ,0% ,0%(100,0%
NI8
AlQove Aiyo Count 1 0 0 0 0 1
% within 100,0% ,0% ,0% ,0% ,0%(100,0%
NI8
Ovte Awgpove/  Count 0 6 3 0 1 10
Ovrz Zopeoved o4 yithin 0%| 60,09 30,0%| ,0%]| 10,0%|100,0%
NI8
Yopeove Atyo Count 2 5 4 3 0 14
% within 14,3% 35,7%| 28,6%| 21,4%| ,0%|100,0%
NI8
Yoppove Apketa Count 12 14 1 4 7 38
% within 31,6% 36,8%| 2,6%| 10,5%| 18,4%|(100,0%
NI8
Yopgove IModv  Count 10 21 6 6 13 56
% within 17,9% 37,5%| 10,7%| 10,7%| 23,2%|(100,0%
NI8
Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%|(100,0%
NI8
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Amd tovg 25 elebBepovg emayyeipatieg, ot 12 aviistoyovv oto 48%, dniadr oto
0,48, to omoio eivor peyarvtepo ond 1o 0,05An6 tovg 47 wobwTovg Kot
ovvtaglovyovg, ot 21 avtietoyovv oto 44,7%, dniadn oto 0,447,710 omoio eivar
peyoivtepo tov 0,05.And tovg 14 mov acyorovvion [e To O1KIOKE, 01 6 avTIeTOLYOHV
o010 42,9%, onAadn oto 0,429,710 omoio sivar peyodvtepo tov 0,05. And tovg 13
dvepyovg, ot 6 avtictoryovv oto 46,2%,omladn oto 0,462,10 omoio eivan emiong
peyoAivtepo tov 0,05. Téhog and tovg 21 gountég, ot 13 avristoryodv oto 61,9%,
onradn oto 0,619,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovpe 6To
CLUTEPACHO. TOC TO emdyyelua Ot oyetiletor pe to item <«ivar cLUEEPOVIMV

EXOPIKAOV TPOS TN YDOPOL LOCH.

IMivoxog 134: KepdookomoOv YaepBorkad kot Acvdota (NI9) — dvHro (46)

gender
Avdpag | Tuvaike | Total
NI9  Awgove Aiyo Count 0 1 1
% within ,0%| 100,099 100,0%
NI9
Ovte Alwgove/ Ovte Count 5 5 10
Zopgove % within 50,0% 50,0%| 100,0%
NI9
Topeove Aiyo Count 7 4 11
% within 63,6% 36,4% 100,0%
NI9
TopQove ApKETa Count 12 10 22
% within 54,5%| 45,5%| 100,0%
NI9
Xopgove IMoid Count 30 46 79
% within 39,5%| 60,5% 100,0%
NI9
Total Count 54 66 120
% within 45,0%| 55,0% 100,0%
NI9

Amd 115 66 yuvaikeg ot 46 avtistoyovv oto 69,7%,0nAad1 oto 0,69710 omoio sivar

peyorvtepo tov 0,05.And toug 54 dvopeg ot 30 avtiotoryovv oto 55,6%,0nAhad1| 6T0
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0,556,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton e

10 item «epdookomovV VIEPPOAMKE Kot AGVIOTON.

IMivaxoeg 135: KepdookomoOv Yaepforkd kor Acvdota (NI9) — Hhkia (47)

age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
NI9 Awgove Aiyo Count 0 0 0 0 1 1
% within 0%| 0w 0w 0%|100 09100 0%
NI9
Ovte Awwpove/ Count 1 4 0 4 1 10
Obte Zopooved  of \within | 10,0%| 40,0%| .0%| 40,0%| 10,0%|100,0%
NI9
Yoppove Aiyo Count 3 4 2 2 0 11
% within | 27.3%| 36,4%| 18,2%| 18,2%| .0%|100,0%
NI9
Topeove Apkera  Count 4 9 2 6 1 22
% within | 18,206 40,9%| 9.1%| 27.3%| 4.5%|100,0%
NI9
Topeové Mord  Count 17 24 17 12 6 76
% within | 22.4%| 31,6%| 22.4%| 15.8%)| 7.9%|100,0%
NI9
Total Count 25 41 21 24 o 120
% within | 20.8%| 34,2%| 17.5%| 20,0%| 7.5%]|100,0%
NI9

Amd tovg 25 epotdpevoug pe nikio 15-24,01 17 avtictoryobv oto 68%,0mAadn o1o
0,68, 10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epyTdpEVOLG e NAkio 25-34,
ot 24 avtetoyovv oto 58,5%, onAadn oto 0,585,710 omoio givar peyoldtepo TOL
0,05.An6 tovg 21 epmmBévteg pe nikio 35-44,01 17 avtistoryovv oto 81%,0nAadn
oto 0,81,10 omoio givon emiong peyorivtepo tov 0,05. Ao tovg 24 epoTOUEVOVS LE
nhkio 45-54, ov 12 avtictoryovv oto 50%, oniadn oto 0,5, to omoio eivar
peyoivtepo tov 0,05. Téhog, amd tovg 9 gpwtmdpevovg pe nilkio 55-64, or 6
avTIoToLY oLV 610 66,6%), dnradn oto 0,666, 10 omoio eivan peyardtepo tov 0,05.
YVVEN®dC, KOTOANYOVUE OTO GLUTEPACHO OGS M MAkio de oyetiCeton pe to item

«KePOOGKOTOVV LITEPPOALKA KO AGHOOTA».
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IMivaxog 136: KepdookomoOv YaepPorkd kor Acvdota (NI9) — Exnaidcvon (48)

educatio
Amnogorrog| Katoyog
ATOQOLITOG| ATTOQOLTOG HavemoT | petamTo)p
Anpotwko | T'vpvacio |Anégortog| mpiov- K00
) v Avkegiov T.E.L tithov | 1O

NI9 Awgove Aiyo Count 0 0 0 1 0 1
% within ,0% ,0% ,0%| 100,0% ,0%| 100,

NI9 %

O¥1e Awgove/  Count 0 3 3 4 0 10
Obre Zopeevd — of yithin 0%| 30,00 30,0%  40,0% 0%)| 100,
NI9 %

Yvppove Aiyo  Count 0 1 6 4 0 11
% within ,0% 9,1% 54,5% 36,4% ,0%| 100,

NI9 %

Yoppove Apketa Count 0 2 12 7 1 22
% within ,0% 9,1% 54,5% 31,8% 4,5%| 100,(

NI9 %

Yvpeove [Mord  Count 1 10 29 25 11 76
% within 1,3% 13,2% 38,2% 32,9% 14,5%| 100,(

NI9 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

NI9 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvar  peyordtepo amd to 0,05And6 tovg 16 amdéeortovg Tvuvaciov, ot 10

avTIeTOLY oLV 610 62,5%,0nA00n oto 0,625,710 omoio givar peyorvtepo tov 0,05.And

tovg 50 andportovg Avkeiov, ot 29 avtiotoryovv oto 58%,06mAadn oto 0,58,10 onoio

etvar peyarvtepo tov 0,05. And toug 41 andportovg [Mavemotuiov-T.E.IL., ot 25

avtetoyovy oto 60,9%,dnradn oto 0,609,710 omoio eivan emiong peyoaArdtepo Tov

0,05. Téhog amd tovg 12 xatdyovg Metamtuylokov tithov, ot 11 avtictoryodv Gto

91,6%, oniadn oto 0,916, to omoio eivar peyarvtepo tov 0,05. Zvvemwg,
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KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMIMESO EKTidELONG O oyetileTal pe To item

«KePOOGKOTOVV LITEPPOALKA KO AGHOOTA».

IMivaxog 137: KepdookomoOv YaepBorkd kor Acvdota (NI9) — Exeédnpa (49)

income
petato petato petato petato
£mg 10001€ -| 20001€ -| 30001€ -| 40001€ -
10000€| 20000€ 30000€ 40000€ 50000€ Total

NI9 Awgove Aiyo Count 0 0 0 1 0 1
% within ,0% ,0% ,0% 100,0% ,0%| 100,q

NI9 %

O¥1e Awgove/  Count 1 5 4 0 0 10
Obte Zoppevd o vithin | 10,0%|  50,0%|  40,0% 0% 0%| 100,4
NI9 %

Zopeovo Aiyo Count 0 6 2 2 1 11
% within ,0% 54,5% 18,2% 18,2% 9,1%| 100,d

NI9 %

Toppoved Apketd Count 4 11 4 2 1 22
% within 18,2% 50,0% 18,2% 9,1% 4,5%] 100,d

NI9 %

Topeovo [orv Count 20 25 24 6 1 76
% within 26,3% 32,9% 31,6% 7,9% 1,3%| 100,d

NI9 %

Total Count 25 47| 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,d

NI9 %

Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 20 avtistoyovv coto 80%,

onradn oto 0,8, 10 omoio eivan peyarvtepo and 1o 0,05An6 tovg 47 epmTdOUEVOLG,

ne ewooonua and 10001€-20000€91 25 avtistoryodv oto 53,2 %,0niadn oto 0,532,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epTOUEVOLS, LE E1I0OOMU ATTO

20001€-30000€p1 24 avtiotoryobv oto 70,6%,onradn oto 0,706,710 omoio eivon

peyoAvtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodonua ond 30001€-40000€,

ot 6 avtiotoyovv oto 54,5%,mAadn oto 0,545,170 onoio eivan emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotduevovs, pe silodomua and 40001€-50000€0 1

avtotowel oto 33,3%, oniadn oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.
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YUVETMG, KOTOAYOVUE GTO GLUTEPACHO TG TO ETNOLO0 OKOYEVEINKO €1GOOMUO OE

oyetiletan pe to item «epdooKomToHV VILEPPOAIKE KOl LGVOOTO.

IMivoxog 138: KepdookomoOv Yaepforkd kor Acvdota (NI9) — Erayyeipa (50)

ocupatio
EXev0epog | MieOwTOG,
emoyyelpat| Zovra&lovy | Owox | Avepyo | @ovtyt
fog oc & S fig Total
NI9  Awoove Aiyo Count 0 1 0 0 0 1
% within ,0% 100,099 ,0% ,0% ,0%[100,0%
NI9
O¥1e Awgove/ Count 0 6 3 0 1 10
Obre Zopoaved o4 yithin 0%|  60,0%| 30,0% ,0%| 10,09|100,0%
NI9
Zopeovo Aiyo Count 2 2 1 2 4 11
% within 18,2% 18,2%| 9,1%| 18,2%)| 36,4%|100,0%
NI9
Yoppoved Apkera  Count 5 9 2 2 4 22
% within 22, 7% 40,9%| 9,1%| 9,1%| 18,2%{100,0%
NI9
Yoppovo Moo Count 18 29 8 9 12 76
% within 23,7% 38,2%| 10,5%| 11,8%| 15,8%|100,0%
NI9
Total Count 25 47| 14 13 21 120
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%|100,0%
NI9

Amd tovg 25 elebBepovg emayyeipatieg, ot 18 aviiestoyovv oto 72%, dniadr oto
0,72, to omoio eivor peyarvtepo ond 1o 0,05An6 tovg 47 wmobwtovg Kot
ovvtaglovyovg, ot 29 avtietoyovv oto 61,7%, dniadn oto 0,617,710 omoio eivar
peyorvtepo tov 0,05.And tovg 14 mov acyorovvion pe To O1KloKd, ot 8 aviieToyobv
oto 57,1%, dnAadn oto 0,571,710 omoio sivor peyorvtepo tov 0,05. And tovg 13
dvepyovg, ot 9 avtictoryovv oto 69,3%, onladn oto 0,693,10 omoio eivan emiong
peyoivtepo tov 0,05. Téhog and tovg 21 gountég, ot 12 avristoryodv oto 57,1%,

onradn oto 0,571,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovpe 6to
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CUUTEPAGLLO. TMG TO EXAYYEAQ OE GYeTIeTON [E TO ItEM KePSOGKOTOVY VITEPPOAKA

KOl aGDO0TO».

IMivaxkag 139: Zvinmoeig pe tovg @irovg ko I'vootog pov ko Ilpoomwadereg

Eanpeacpov tovg yro Xvppetoyn oto Mroikotal (DI1) — dvro (46)

gender
Avdpag | Tuvaike | TOt@
DI1  Aw¢ove Hépa IMord  Count 2 3 5
% within 40,0%| 60,0%| 100,0%
DI1
AlQove Aiyo Count 0 1 1
% within ,0%| 100,0% 100,0%
DI1
Ovte Awpove/ Ovte Count 8 9 17
Lopeove % within 47,1%)| 52,9%| 100,0%
DI1
Yopeove Atyo Count 13 12 25
% within 52,0%| 48,0%| 100,0%
DI1
TUpQOvVeO ApPKETH Count 20 23 43
% within 46,5%| 53,5%| 100,0%
DI1
Yopgpove [Horv Count 11 18 29
% within 37,9%| 62,1%| 100,0%
DI1
Total Count 54 66 120
% within 45,0%| 55,0%| 100,0%
DI1

Amd 11g 66 yvvaikeg o1 23 avtiotoryovv oto 34,8%,0mAadn oto 0,348,170 omoio sivar
peyoivtepo tov 0,05.And tovg 54 dvopeg ot 20 avtistoyovv oto 37%, SnAadn 610
0,37,10 omoio givon emiong peyoivtepo tov 0,05.Xvvenmdg 10 VA0 d¢ oyetileTon pe
70 item «Gu{NToEIS He TOVG PIAOVG KOt YVMGTOVG OV Kol TPOCTAOEIEG EXNPENCUOD

TOVG Y10l GUUUETOYN OTO UTOTKOTAL».
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Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 140: Zvinmoeig pe tovg @irovg ko I'vootog pov ko Ilpoomwadereg

Eanpeacpov tovg yro Xvppetoyn oto Mroikotal (DI1) — Hukia (47)

age
15-24 | 25-34 | 35-44 | 45-54 | 55-64 | Total
DIl Awgovo apa Count 0 3 0 2 0 5
o2 % within 0%| 60,0%| .0%| 400% .0%| 100,00%
DI1
AQove Aiyo Count 1 0 0 0 0 1
% within | 100,0% ,0% ,0% ,0% ,0%| 100,0%
DI1
Ovte Awwpove/ Ovte Count 3 6 1 4 3 17
ZopQOVe % within 17,6%| 35,3%| 5,9%| 23,5%| 17,6%| 100,0%
DI1
Topeavéd Aiyo Count 8 9 4 2 2 25
% within 32,0%| 36,0%| 16,0%| 8,0%| 8,0%| 100,09
DI1
Topgovéd Apketé  Count 8 14 9 10 2 43
% within 18,6%| 32,6%| 20,9%| 23,3%| 4,7%| 100,0%
DI1
Topoavé Mord Count 5 9 7 6 2 29
% within 17,2%| 31,0%| 24,1%| 20,7%| 6,9%| 100,0%
DI1
Total Count 25 41 21 24 9 124
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,09
DI1

Amd 1006 25 gpotmdpevoug pe nikio 15-24,01 8 avtistoyovv oto 32%, dniadn 610

0,32,10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 eptdpevovg pe nikio 25-34,

ot 14 avtstoyovv oto 34,1%, onAadn oto 0,341,10 omoio givor peyoddTEPO TOL

0,05. A6 tovg 21 epmmBéviec pe niio 35-44, o1 9 avtictoyyovv oto 42,9%,

onradn oto 0,429, 1o omoio eivan emiong peyaivtepo tov 0,05. And tovg 24

epotdpevous pe nhkia 45-54,01 10 avtictoryovv oto 41,7%,0nhadn oto 0,417,710

omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

3 avtictoryovv oto 33,3%,0nAadn oto 0,333,170 omoio eivor peyorvtepo tov 0,05.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

YVVEN®MC, KOTOANYOVUE OTO GLUTEPAGHO OGS M MAkio de oyetiCeton pe to item

«ou{NToEIS Le TOVG PIAOVG Kot YV®MGTOVS OV Kot TPOCTAOEIEG ETNPEAGLOV TOVS Yo

GUULLETOYT GTO UTOTKOTAL».

Mivakag 141: Xolntioeic pe tovg Pirovg kot I'vwotovg pov ko IpoonaOereg

Emnpeacpov tovg yro Xvppetoyn oto Mroikotal (DI1) — Exkmaidcvon (48)

educatio
Karoyog
Amo@ortog | peTamToy
Amogortog | AToéportog | Amogortog [ [Iavemotn K00
Anpotuko?V [TMvpvaciov| Avkeiov |piov-T.E.I.| Tithov Total

DI1 Awgove [Tapa Count 0 1 1 3 0 5
oAV .

oy % within 0%| 20,0060 20,0%  60,0% 0%| 100,

DI1 %

Awpovo Aiyo Count 0 0 1 0 0 1

% within ,0% ,0% 100,0% ,0% ,0%| 100,

DI1 %

O¥1e Awgove/  Count 0 3 7 7 0 17

Obre Zopeevd o4 ithin 0%|  17,6%|  41,2%|  41,2% 0%)| 100,

DI1 %

Yopeovo Aiyo Count 0 2 12 7 4 25

% within ,0% 8,0% 48,0% 28,0% 16,0%| 100,(

DI1 %

Yoppoved Apketa Count 1 6 18 14 4 43

% within 2,3% 14,0% 41,9% 32,6% 9,3%]| 100,(

DI1 %

Yoppove IMord  Count 0 4 11 10 4 29

% within ,0% 13,8% 37,9% 34,5% 13,8%| 100,(

DI1 %

Total Count 1 16 50 41 12 120

% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

DI1 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg N'vpuvaciov, ot 6 aviictoyovv

oto 37,5%, onAadn oto 0,375,710 omoio sivar peyorvtepo tov 0,05. And tovg 50

amoeottovg Avkeiov, ot 18 avtictoryovv oto 36%, dnradn oto 0,36,70 omoio eivon
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Kepdiaio Téropro:
Amoteléauato,

peyoAvtepo tov 0,05. And touvg 41 andportovg IMavemomuiov-T.E.L, ov 14

avtetoyovyv oto 34,1%,oniadn oto 0,341 ,t0 omoio eivon emiong peyoAvtePo TOL

0,05. Téhog amd tovg 12 xatdyovg Metamtuylokoy TitAov, ot 4 OVIIGTOLYOVV GTO

33,3%, dniadn oto 0,333, to omoio eivar peyarvtepo tov 0,05, Zvvemog,

KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMIMESO EKTidELONG O oyeTileTal pe To item

«ou{NToEIS 1e TOVG PIAOVG Kot YV®MGTOVS OV Kot TPOCTAOEIEG ETNPEAGLOV TOVS Yo

GUUUETOYT GTO UTOTKOTAL».
Mivaxkag 142: Tvinmoeig pe tovg @idovg ko I'voetog pov ko Ilpoomadereg

Eanpeacpov tovg yro Xvppetoyn oto Mroikotdl (DI1) — Exeéonpo (49)

income
petadv petadv petadv petadv
£og 10001€ - | 20001€- | 30001€- | 40001€ -
10000€ 20000€ 30000€ 40000€ 50000 | Total
DI1 Aw¢ove Hapa Count 0 1 4 0 0 5
MoAv .
% within ,0% 20,0% 80,0% ,0% ,0%] 100,0%
DIl
A ovo Aiyo Count 0 0 1 0 0 1
% within ,0% ,0% 100,0% ,0% ,0%] 100,0%
DIl
Ov1e Al ovd/ Count 3 7 2 4 1 17
Oz Zoppovd % within 17,6% 41,2% 11,8% 23,5% 5,9%| 100,0%
DIl
Zopeave Aiyo Count 3 10 10 2 0 25
% within 12,0% 40,0% 40,0% 8,0% ,0%] 100,0%
DIl
Topeove Apkera  Count 14 17 8 4 0 43
% within 32,6% 39,5% 18,6% 9,3% ,0%] 100,0%
DIl
Xopgove Ioid Count 5 12 9 1 2 29
% within 17,2% 41,4% 31,0% 3,4% 6,9%)] 100,0%
DIl
Total Count 25 47 34 11 3 12(Q
% within 20,8% 39,2% 28,3% 9,2% 2,5%] 100,0%
DIl
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Amd tovg 25 gpotdpevovug, pe eiloodnuo £éog 10000€,01 14 avtictoyovv cto 56%,
onradn oto 0,56,70 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,
ne eilooomuo and 10001€-20000€51 17 avtictotryovv oto 36,2%,5nAadr| oto 0,362,
10 omoio givon peyaivtepo tov 0,05. And tovg 34 epOTOUEVOLS, LE €GO ATTd
20001€-30000€p1 10 avtiotoryobv oto 29,4%,nradn oto 0,294,710 omoio eivon
peyoivtepo tov 0,05. And tovg 11 epotmdpevovg, pe eiodomua ond 30001€-40000€,
ot 4 avtiotoryobv oto 36,3%,onradn oto 0,36,3,1t0 omoio eivon emiong peyoivtepo
tov 0,05. Téhog amd tovg 3 epmtdpevovg, pe elodonua and 40001€-50000€p01 2
avtotolel oto 66,6%, oniadn oto 0,666, 10 omoio sivar peyoivtepo tov 0,05.
YUVETMG, KOTOAYOVUE GTO GLUTEPACUO TG TO ETNOLO0 OKOYEVELNKO €1GOOMUO OE
oyetiletan pe To item «wvinmoelg pe Tovg PIAovg Kot YVOoToHS OV Kot TPOOTADELES

EMNPEAGOD TOVG Y10l GUUUETOYT GTO UTOTKOTAL.
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IMivaxkag 143: Zvinmocig pe tovg @irovg ko I'vooetog pov ko Ilpoomwadereg

Emnpeacpov tovg yro Xvppetoyn oto Mroikotal (DI1) — Erayyeipa (50)

ocupatio
E\ev0gpog
enayyeiortio| MieOmTtdg,
S Xuvrallovyog | Ouaaxd | Avepyog |PovtnTiig Total

DI1  Aw¢ovée Iapa ok  Count 0 4 1 0 0 5
% within ,0% 80,0%| 20,0% ,0% ,0%]| 100,0%

DI1
A ovo Aiyo Count 0 0 0 0 1 1
% within ,0% ,0% ,0% ,0%| 100,0%| 100,09

DI1
OYte Awpovd/ Ovte  Count 3 6 3 2 3 17
ZORPOVE % within 17,6% 35,3%| 17,6%| 11,8%| 17,6%| 100,09

DI1
Zopeove Aiyo Count 5 11 1 1 7 25
% within 20,0% 44,0% 4,0% 4,0%| 28,0%| 100,0%

DI1
Zope v Apketd Count 9 15 6 7 6 43
% within 20,9% 34,9%| 14,0%| 16,3%| 14,0%| 100,09

DI1
Xopgove Ioid Count 8 11 3 3 4 29
% within 27,6% 37,9%| 10,3%| 10,3%| 13,8%| 100,09

DI1
Total Count 25 47 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,09

DI1

Amd tovg 25 ghevBepovg emayyeipatieg, ot 9 aviiotoyovv oto 36%, oniadn oTo
0,36, to omoio seivor peyarvtepo ond 1o 0,05An6 tovg 47 wobwTovg Kot
ovvtaglovyovg, ot 15 avtwstoyovv oto 31,9%, dniadn oto 0,319,710 omoio eivar
peyorvtepo tov 0,05.And tovg 14 mov acyorovviot [e To O1KIOKE, 01 6 avTIeTOLYOHV
oto 42,9 %,dnAadn oto 0,429,710 omoio sivar peyarvtepo tov 0,05. And tovg 13
dvepyovg, ot 7 avtictoryovv oto 53,8%, oniadn oto 0,538,710 omoio eivon emiong

peyoAvtepo tov 0,05. Téhog and tovg 21 goitntég, ot 7 avtiototyovv oto 33,3%,
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Kepdiaio Téropro:
Amoteléauato,

onradn oto 0,333,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovpe 6to

CLUTEPAGLLO. TMOG TO EMAYYEApQ OE GyeTileTan e To item «wuinmoelg pe Tovg eilovg

KO YVOGTOVG OV Kol TPOOSTAOEIES EMNPEAGHOV TOVG Y10 GUUUETOYN OTO UTOTKOTALY.

Mivoxog 144: Zvppetoyn 6€ cviloyn vaoypa@®v dwopaptopiog (DI2) — DdHro

(46)
gender
Avopag | Tvvaika Total
DI2 Avwgove Iapa ITord Count 4 2 6
% within DI2 66,7% 33,3%| 100,0%
AwQove Apketa Count 0 2 2
% within DI2 ,0%| 100,09 100,0%
Awpovo Aiyo Count 11 5 16|
% within DI2 68,8% 31,3%| 100,0%
0¥1e Awgovae/ Ovte Count 21 30 51
Zoppoved % within DI2 41,2%|  58,8%| 100,09
Zopeovo Aiyo Count 12 14 26
% within DI2 46,2% 53,8%( 100,0%
Zopeove Apketa Count 5 12 17|
% within DI2 29,4% 70,6%| 100,0%
Zopeovo [Morv Count 1 1 2
% within DI2 50,0% 50,0%| 100,0%
Total Count 54 66 1240
% within DI2 45,0% 55,0%( 100,0%

Amd 115 66 yuvaikeg ot 30 avtistoyovv oto 45,5%,0nAad1 oto 0,45510 omoio sivan

peyorvtepo tov 0,05.And toug 54 dvdpeg o1 21 avtictoryovv oto 38,9%,0nAad1| 6T0

0,389,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton pe

70 item <«GLUETOYN G€ GLALOYN VTTOYPOUPDV SLOUAPTVPING.
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Kepdiaio Téropro:
Amoteléauato,

Mivoxog 145: Zoppetoyn) 6€ cviloyn vaoypag®dv dwwpaptopiog (DI2) — Hukia

(47)
age
15-24 25-34 35-44 45-54 | 55-64 | Total
DI2 Avwgovo Iapa ITord Count 1 2 0 3 0 6
% within DI2 16,7% 33,3% ,0% 50,0% ,0% 100,0%
AQ VO Apketd Count 1 1 0 0 0 2
% within DI2 50,0% 50,0% ,0% ,0% ,0% 100,0%
A ovo Aiyo Count 2 5 4 3 2 16
% within DI2 12,5% 31,3% 25,0% 18,8%| 12,5% 100,0%
0OY1e Avpovd/ Ovte Count 10 13 10 15 3 51
Eopeove % within DI2 19,6%|  255%| ~ 19,6%|  29,4%| 5,9%| 100,0%
Zopeove Aiyo Count 3 12 5 3 3 26
% within DI2 11,5% 46,2% 19,2% 11,5%| 11,5% 100,0%
Zope v Apketd Count 7 7 2 0 1 17
% within DI2 41,2% 41,2% 11,8% ,0% 5,9% 100,0%
Zopeove Mord Count 1 1 0 0 0 2
% within DI2 50,0% 50,0% ,0% ,0% ,0% 100,0%
Total Count 25 41 21 24 9 120
% within DI2 20,8% 34,2% 17,5% 20,0% 7,5% 100,0%

Amd tovg 25 epotdpevoug pe nikio 15-24,01 10 avtictoryodv oto 40%,0mAadn 610

0,4, 10 omoio eivan peyodvtepo tov 0,05.And tovg 41 epwtdpevoug pe nikio 25-34,

ot 13 avtwetoyovv oto 31.7%, onAadn oto 0,317,70 omoio givor peyoddtepo TOL

0,05. A6 tovg 21 gpmmbévieg pe nikio 35-44, o1 10 avtictoyovv oto 47,6%,

oniadn oto 0,476, to omoio eivan emiong peyaivtepo tov 0,05. And tovg 24

epotdpevovs pe nhkia 45-54,01 15 avtictoryovv oto 62,5%,0niadn oto 0,625,710

omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe ndkio 55-64,01

3 avtictoryovv oto 33,3%,0nAadn oto 0,333,170 omoio eivor peyorvtepo tov 0,05.

YVVEn®dC, KOTOANYOVUE OTO GLUTEPAGHO OGS M MAkio de oyetiCeton pe to item

CGUUUETOYN GE GLAAOYN LITOYPOUPDV SLUUAPTVLPIOG.
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Kepdiaio Téropro:
Amoteléauato,

Mivoxog 146: Xoppetoyn o6& ovihoyn vaoypae®dv odwpaptopiag (DI2) —

Exnaidcvon (48)

educatio
Amnogorrog | Karoyog
Amnogortog | AToportog | Aréportog | Ilavemotn |petomtoypo
Anpotiko?V | T'vpvasiov | Avkeiov |piov-T.E.L | xob tithov Total
DI2 Awgove ITapa Count 0 2 2 2 0 6
MoAv -
% within ,0% 33,3% 33,3% 33,3% ,0%100,0%
DI2
Awgpove Apketa  Count 0 0 1 1 0 2
% within ,0% ,0% 50,0% 50,0% ,0%100,0%
DI2
Awpove Aiyo Count 0 3 9 2 2 16
% within ,0% 18,8% 56,3% 12,5% 12,5%]100,0%
DI2
O¥1e Awgove/ Count 1 8 22 17 3 51
Obre Zopeove — of ithin 2,0%|  157%|  43,1%|  33,3% 5,9%)| 100,0%
DI2
Topeovo Aiyo Count 0 3 8 10 5 26
% within ,0% 11,5% 30,8% 38,5% 19,2% 100,0%
DI2
Topeovo Apketd Count 0 0 7 8 2 17
% within ,0% ,0% 41,2% 47,1% 11,8%)]100,0%
DI2
Zopeovo [Morv Count 0 0 1 1 0 2
% within ,0% ,0% 50,0% 50,0% ,0%100,0%
DI2
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%] 100,0%
DI2

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andpoitovg [N'vpuvaciov, ot 8 avtictoyovv

oto 50%, onradn oto 0,5, t0o omoio sivon peyarvtepo tov 0,05. And tovg 50
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amoeottovg Avkeiov, ot 22 avtictotyovv oto 44%, dnradn oto 0,44,10 omoio eivon
peyoivtepo tov 0,05. And touvg 41 andportovg Ilavemotuiov-T.E.L, ot 17
avtotoyovy oto 41,4%,onradn oto 0,414,170 omoio eivan emiong peyoddtepo Tov
0,05. Téhog amd tovg 12 katdyovg Metamtuylokoy TitAov, o1 6 OVIIGTOYOVV GTO
41,6%, omiadn oto 0,416, to omoio eivor peyoivtepo tov 0,05. Xvverag,
KOTOANYOVUE OTO GUUTEPAGHLO TOG TO EMINESO EKTidELONG O oyetileTal pe To item

CGUUUETOYN VTOYPAP®V OOLULOPTUPIOCD.
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Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivoxog 147: Xoppetoyny o6& ovihoyn vaoypoae®dv odwpaptopiag (DI2) —
Ewsédnpa (49)

Income
petato petato petato petato
0 10001€ - | 20001€ - | 30001€-| 40001€ -
10000€ | 20000€ 30000€ 40000€ 50000€ Total
DI2 Awgove ITapa Count 0 2 3 0 1 6
J1GYY)) L
% within ,0% 33,3% 50,0% ,0% 16,7%]| 100,09
DI2
Awgpove Apketa  Count 0 0 2 0 0 2
% within ,0% ,0% 100,0% ,0% ,0%(100,0%
DI2
Awpove Aiyo Count 5 6 4 1 0 16
% within 31,3% 37,5% 25,0% 6,3% ,0%(100,0%
DI2
O¥1e Awgove/ Count 11 18 18 3 1 51
Ovte Zopoevd — of virhin | 21,6%|  35,3%|  35,3% 5,9% 2,0%) 100,0%
DI2
Yoppovo Aiyo Count 4 13 4 4 1 26
% within 15,4% 50,0% 15,4% 15,4% 3,8%)|100,0%
DI2
Topeovo Apkerd Count 5 6 3 3 0 17
% within 29,4% 35,3% 17,6% 17,6% ,0%(100,0%
DI2
Topeovo [Horv Count 0 2 0 0 0 2
% within ,0% 100,0% ,0% ,0% ,0%|100,0%
DI2
Total Count 25 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%|100,0%
DI2

Amd tovg 25 gpotdpevovug, pe ewloodnuo £og 10000€,01 11 avtistoyovv oto 44%,

onradn oto 0,44,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,

ne eilooonua and 10001€-20000€51 18 avtictotryovv oto 38,3%,dnAadr| oto 0,383,

10 omoio givon peyaivtepo tov 0,05. And tovg 34 epOTOUEVOLS, e €GO ATTd
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Kepdiaio Téropro:
Amoteléauato,

20001€-30000€p1 18 avtiotoryobv oto 52,9%, onradn oto 0,529,710 omoio eivan

peyoivtepo tov 0,05. And tovg 11 gpotmpevoug, pe eiodomua oand 30001€-40000€,

ot 4 avtotoyovv oto 36,3%,0omAadn oto 0,363,170 omoio givar emiong peyodvtepo

tov 0,05. Téhog amd tovg 3 gpotduevovs, pe silodonua and 40001€-50000€0 1

avtwotowel oto 33,3%, oniadn oto 0,333, 10 omoio sivar peyoivtepo tov 0,05.

YUVENTMG, KOTOAYOVUE GTO GUUTEPACLO WG TO ETNOLO0 OIKOYEVEINKO €1GOOMUO OE

oyetiletar e To item <«GvUPETOYN 6 GLALOYN VITOYPAPAOV SOLULOPTLPIOGC.

Mivoxog 148: Xoppetoyn o6& ovihoyn vaoypae®dv dwpaptopiag (DI2) —

Enayyeipa (50)

ocupatio
Elev0gpog
enayyedotio| MioOmtoc,
S Xvvra&rovyog | Owaka | Avepyog |[Dovtytiig Total

DI2  Awgove Hapa ITorv  Count 1 3 1 0 1 6
% within 16,7% 50,0%| 16,7% ,0%| 16,7%| 100,0%

DI2
Al0Q VO Apketd Count 0 1 0 0 1 2
% within ,0% 50,0% ,0% ,0%| 50,0%| 100,0%

DI2
A ove Aiyo Count 3 8 2 1 2 16
% within 18,8% 50,0%| 12,5% 6,3%| 12,5%| 100,09

DI2
OYte Awpoved/ Ovte  Count 12 20 7 6 6 51
ZORPOVE % within 23,5% 39,2% 13,7%| 11,8%| 11,8%| 100,09

DI2
Zopeave Aiyo Count 7 10 3 2 4 26
% within 26,9% 38,5%| 11,5% 7,7%| 15,4%| 100,09%

DI2
Zopeave Apketd Count 2 4 1 4 6 17
% within 11,8% 23,5% 59%| 23,5%| 35,3%| 100,0%

DI2
Zopgove Mord Count 0 1 0 0 1 2
% within ,0% 50,0% ,0% ,0%| 50,0%| 100,0%

DI2
Total Count 25 47 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,0%

DI2

Amd tovg 25 elevBepovg emayyeipatieg, ot 12 aviistoyovv oto 48%, dniadr oto

0,48, 10 omoio eivor peyorvtepo amd to 0,05. And tovg 47 picBwtodg ko
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ovvtaglovyovg, ot 20 avtistoyovv oto 42,6%, dniadn oto 0,426,710 omoio eivar
peyoivtepo tov 0,05.And tovg 14 mov acyoroHviot e To OIKIOKE, O1 7 AvVTIGTOLOUV
oto 50%, dnAadn oto 0,5, t0o omoio eivor peyarvtepo tov 0,05. And tovg 13
dvepyovg, ot 6 avtictoryovv oto 46,2%,onladn oto 0,693,10 omoio eivan emiong
peyoivtepo tov 0,05. Télog amd tovg 21 goumtég, ot 6+6=12 avticToryovv 610
57,1%, dniadn oto 0,571, to omoio elvar peyaivtepo tov 0,05. Zvvemwg,
KOTOANYOVUE OTO GLUTEPAGHO TG TO emdyyelua Oe oyetiletow pe to item
CGUUUETOYN GE GLAAOYN LITOYPOUPDV OLUUAPTLPIOG.

IMivaxkag 149: AtGd061 PNVORATOV TOV TPAYRATOTOLOVVTOL PEGEH SLAOIKTVOL 1)

Kivntov TNAEQ®vov (DI3) — dvLro (46)

gender
Avopag | Tuvaika Total

DI3 Awgove Iapa ITord Count 4 2 6
% within DI3 66,7% 33,3%| 100,0%

AWwQove Apketa Count 0 3 3

% within DI3 ,0%| 100,09 100,0%

Awpove Aiyo Count 7 4 11

% within DI3 63,6% 36,4%| 100,0%

O¥1e Awwgove/ Ovte Count 18 27 45
Zoppove % within DI3 40,0%|  60,0%| 100,09
Zopeovo Aiyo Count 16 20 36

% within DI3 44,4% 55,6%( 100,0%

Zopeove Apketa Count 8 6 14

% within DI3 57,1% 42,9%| 100,0%

Zopeovo [Horv Count 1 4 5

% within DI3 20,0% 80,0%| 100,0%

Total Count 54 66 124
% within DI3 45,0% 55,0%( 100,0%

Amd 115 66 yuvaikeg ot 27 avtietoryovv oto 40,9%,6nAad1 oto 0,409710 omoio sivar
peyoAvtepo tov 0,05. And tovg 54 Gvdpeg ot 18+16=34avtictotryodv oto 62,9%,

onAadn oto 0,629,710 omoio eivan emiong peyolvtepo tov 0,05. Xvvenmdg 10 VAo O¢
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oyetiCeton pe 1o item «G1dd00m UNVOUATOV TOL TPAYLATOTOOVVTOL HEGEH OLOSIKTVOV
N Kwntol THAEQPOVOL».
IMivaxkag 150: AtGd061 pNVORATOV TOV TPAYRATOTOLOVVTOL HEGEH SLAOIKTVOV 1)

KivntoY TNAE@®@vov (DI3) — Hhkia (47)

age
15-24 25-34 35-44 45-54 55-64 Total

DI3 Avwgovo Iapa ITord Count 1 2 0 3 0 6
% within DI3 16,7% 33,3% ,0% 50,0% ,0%| 100,0%

A0Q VO Apketd Count 1 1 0 0 1 3

% within DI3 33,3% 33,3% ,0% ,0% 33,3%| 100,0%

A ovo Aiyo Count 2 3 2 2 2 11

% within DI3 18,2% 27,3% 18,2% 18,2% 18,2%| 100,0%

0Ov1e Avpovd/ Ovte Count 7 15 10 10 3 45
Zopgové %within DI3 | 15,6%| 33,3%| 22,2%| 22,2%  6,7%| 100,0%
Zopeove Aiyo Count 6 12 8 8 2 36

% within DI3 16,7% 33,3% 22,2% 22,2% 5,6%| 100,0%

ZopQ VO ApKETa Count 6 5 1 1 1 14

% within DI3 42,9% 35,7% 7,1% 7,1% 7,1%| 100,0%

Zopgove Mord Count 2 3 0 0 0 5

% within DI3 40,0% 60,0% ,0% ,0% ,0%| 100,0%

Total Count 25 41 21 24 9 120
% within DI3 20,8% 34,2% 17,5% 20,0% 7,5%| 100,0%

Amd tovg 25 gpotodpevovg pe nikio 15-24, 01 7+6+6=19avtictoryodv oto 76%,
onradn oto 0,76,70 omoio eivan peyorvtepo tov 0,05.And tovg 41 epwtdpevoug pe

nAkio 25-34, 01 15+12= 27avtictotyodv oto 65,9%,nAadn oto 0,659,710 omoio

etvan peyodvtepo tov 0,05. And tovg 21 gpwtnBévteg pe nikio 35-44,01 10+8=18

avtietoyovy oto 85,7%,dnradn oto 0,857,710 omoio eivan emiong peyoaAddrepo tov
0,05.And tovg 24 epotdpevoug pe nhkia 45-54,01 10+8=18avtictoryovv oto 77%,
oniadn oto 0,77, 10 omoio eivar peyardtepo tov 0,05. Téhog, amd tovg 9
epOTOUEVOVS pe nhkia 55-64, o1 2+3+2=7 avtictoryodv oto 77,7%, dniadr| oto

0,777,t0 omoio eivan peyodvtepo tov 0,05.Xuvendc, KATAANYOVUE GTO GUUTEPACLLOL
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Kepdiaio Téropro:
Amoteléauato,

TG N NAio de oyetiletal pe To item «@i1ddoon UNVOUATOY TOV TPOYLOTOTO0VVTOL

HES® S1AOKTHOL N KIVITOV TNAEQPDVOL».

Mivakoag 151: Au66061 PNVORATOV TOV TPAYRATOTOLOVVTOL PHEGH OLAOIKTVOVL 1)

KivntoY TNAE@®vov (DI3) — Exntaidcvon (48)

educatio
Anogortog | Kdroyog
Anogortog | Améporrog | Anégorrog | [MavemoTnp |peTomToiok
AnpotkoV | I'vpvaciov | Avkeiov iov-T.E.I. | o9 tithov Total
DI3 Awgové apa Ierd Count 0 2 2 2 0 6
% within ,0% 33,3% 33,3% 33,3% ,0%] 100,0%
DI3
A0Q VO Apketd Count 0 1 1 1 0 3
% within ,0% 33,3% 33,3% 33,3% ,0%] 100,0%
DI3
A ove Aiyo Count 1 3 5 0 2 11
% within 9,1% 27,3% 45,5% ,0% 18,2%| 100,0%
DI3
OYte Avpoved/ Ovte Count 0 7 19 16 3 45
ZopQOVe % within 0% 15,6% 42,2% 35,6% 6,7%| 100,0%
DI3
Zopeove Aiyo Count 0 3 17| 12 4 36
% within ,0% 8,3% 47,2% 33,3% 11,1%| 100,0%
DI3
Zopeave Apketd Count 0 0 5 7 2 14
% within ,0% ,0% 35,7% 50,0% 14,3%| 100,0%
DI3
Xopgove Ioid Count 0 0 1 3 1 5
% within ,0% ,0% 20,0% 60,0% 20,0%| 100,09
DI3
Total Count 1 16 50 41 12 12(Q
% within ,8% 13,3% 41,7% 34,2% 10,0%| 100,0%
DI3
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O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio
etvan peyarvtepo and to 0,05An6 tovg 16 andgottovg [Nvpvaciov, ot 7 aviictoyovv
oto 43,8%, onAadn oto 0,438,710 omoio sivar peyolvtepo tov 0,05. And tovg S50
amoeottovg Avkeiov, ot 19+17=36avtictoyodv oto 72%,onradn oto 0,72,70 onoio
etvar peyardtepo tov 0,05. And touvg 41 amdéportovg Ilavemomuiov-T.E.L., ot
16+12=28 avtictoyovv cto 68,2%, dniadnq oto 0,682, 10 omoio eivar emiong
peyoivtepo tov 0,05. Téhog and tovg 12 katdyovg Metantuylakol titAov, ov 4
avtetoyovy oto 33,3%, onradn oto 0,333,710 omoio eivan peyarvtepo tov 0,05.
YVVENTMG, KOTAAYOVUE GTO CLUUTEPOCLO TMG TO EMiMedO ekmaidevong o€ oyetileTon
ue 1o item «A1ddocn UNVLUATOV TOV TPOYUATOTOOVVTAL HECH SLOSIKTHOV 1| KIVITOV

TNAEPDOVOL».
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MMivakag 152: AtGd061 pNVORATOV TOV TPAYRATOTOLOVVTOL PEGEH SLAOIKTVOV 1)

Kivnto0 TNAEQ®vov (DI3) — Exeédonpa (49)

income
ReETAED ReETAED pReTAED RETAED
10001€£ - 20001¢€ - 30001¢€ - 40001€ -
£wg 100004 20000€ 30000€ 40000€ 50000€ Total
DI3  Awgovée Iapa ITord Count 0 2 3 0 1 6
% within ,0% 33,3% 50,0% ,0% 16,7%| 100,0%
DI3
AlQ@vO ApKETQ Count 1 0 2 0 0 3]
% within 33,3% ,0% 66,7% ,0% ,0%| 100,0%
DI3
A ove Aiyo Count 3 4 3 1 0 11
% within 27,3% 36,4% 27,3% 9,1% ,0%| 100,0%
DI3
Ovte Alwpovd/ Ovte  Count 9 17, 14 5 0 45
ZOHPOVE % within 20,0% 37,8% 31,1% 11,1% ,0%| 100,0%
DI3
Zopeave Aiyo Count 10 15 8 1 2 36|
% within 27,8% 41,7% 22,2% 2,8% 5,6%| 100,0%
DI3
Zope v Apketd Count 2 5 3 4 0 14
% within 14,3% 35,7% 21,4% 28,6% ,0%| 100,0%
DI3
Xopgove Ioid Count 0 4 1 0 0 5
% within ,0% 80,0% 20,0% ,0% ,0%| 100,0%
DI3
Total Count 25 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,0%
DI3

Amd tovg 25 gpotdpevovg, pe eilcodnua éog 10000€,01 10+9=19avticTotr 00V 610

76%, oniadn oto 0,76, to omoio eivar peyoaivtepo amd to 0,05An6 tovg 47

epotdpeEVOLS, pHe gloodnua and 10001€-20000€01 17+15=32 avtictoyobv oTo
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68,1%, dnrAadn oto 0,681, 10 omoio eivar peyordtepo tov 0,05. And tovg 34
gpotdpevovg, pe gwoonua and 20001€-30000€p1 14 avtictoyodv oto 41,2%,
onAadn oto 0,412,70 omoio givor peyorvtepo tov 0,05.And tovg 11 epwtdpevong, pe
elooonua and 30001€-40000€01 4 avtistoryobvv oto 36,3%,dnradn oto 0,363,710
omoio elvan emiong peyodvtepo tov 0,05. Téhog amd ToUG 3 EPOTOUEVOVG, LE
elooonua and 40001€-50000€01 2 avtistoryobv oto 66,6%,dnradn oto 0,666, 10
omoio etvar peyarvtepo tov 0,05. Zvvenmdg, KOTOANYOVIE GTO GUUTEPUCLO MG TO
ETNOL0 OIKOYEVEINKO €160dNUa O oyetTifetal pe to item «Aiddoon UNVOUATOV TOV

TPOYUATOTO0VVTOL HECH SLOGIKTVOV 1 KIVITOD TNAEQPMOVOL».

IMivakag 153: AtGd061 pNVORATOV TOV TPAYRATOTOLOVVTOL PEGEH SLAOIKTVOL 1)

KivntoY TNAEQ@®@vov (DI3) — Emayyelpa (50)

ocupatio
E\ev0gpog
enayyeiortio| MiecBwTtdg,
S Xuvrallovyog | Ouaokd | Avepyog |PortnTiig Total

DI3  Awgove Hapa IMorv  Count 1 3 1 0 1 6
% within 16,7% 50,0%| 16,7% ,0% 16,7%| 100,0%

DI3
A0Q VO ApkeTd Count 0 2 0 0 1 3
% within ,0% 66,7% ,0% ,0% 33,3%| 100,09

DI3
A ove Aiyo Count 3 5 1 1 1 11
% within 27,3% 45,5% 9,1% 9,1% 9,1%| 100,09

DI3
Ovte Awpoved/ Ovte  Count 9 17 9 2 8 45
ZOHPOVE % within 20,0% 37,8%| 20,0%| 4,4%| 17,8%| 100,04

DI3
Zopeave Aiyo Count 8 16 3 6 3 36
% within 22,2% 44,4% 8,3%| 16,7% 8,3%| 100,09

DI3
ZopQ VO ApKeTa Count 4 2 0 3 5 14
% within 28,6% 14,3% ,0%| 21,4%| 35,7%| 100,0%

DI3
Zopgove Mord Count 0 2 0 1 2 5
% within ,0% 40,0% ,0%| 20,0%| 40,0%| 100,0%

DI3
Total Count 25 47 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,0%

DI3
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Amd tovg 25 ghevbepovg emayyehpaticg, ot 9+8=17 avtictoryovv oto 68%, Onhadn
oto 0,68, 10 omoio eivar peyaivtepo omd to 0,05And tovg 47 HoBmTovg Kot
ovvtaglovyovg, ot 17+16=33avtictoryovv oto 70,2%,dnradn oto 0,702,710 omoio
etvan peyarvtepo tov 0,05. And tovg 14 mov acyorovvtol pe To OKlOKAE, ot 9
avtieToyovy oto 64,3%,0nAaon oto 0,643,t0 onoio givar peyorvtepo tov 0,05.And
toug 13 dvepyovg, ot 6 avtiotoryobv oto 46,2%,omAadn oto 0,462,10 omoio eivar
emiong peyarvtepo tov 0,05.Téhog amd tovg 21 porntég, ot 8 avtictoryovv ato 38%,
onradn oto 0,38,10 omoio eivar peyorvtepo tov 0,05. Zvvendc, KoTaAyovpUE GTO
CUUTEPAGLO. TTOG TO EMAyYEAp Og oyetileTol pe to item «Atddoon UNVUUAT®V TOV

TPOYUATOTO0VVTOL HEGH SLOIKTVOV 1 KIVITOV TNAEQPMOVOL».

Mivoxog 154: Avdfacpa ko ypayipo o€ blogseto dradiktvo (DI4) — dHL0(46)

gender
Avopag | Duvaika Total

Di4 Avwgove Iapa ITord Count 1 1 2
% within D14 50,0% 50,0%| 100,0%

AwQove Apketa Count 0 2 2

% within D14 ,0%| 100,099 100,0%

Awpovo Aiyo Count 7 3 10

% within D14 70,0% 30,0%| 100,0%

O¥1e Awwgove/ Ovte Count 18 28 46
Zoppove % within D14 39,1%|  60,9%| 100,0%
Zopeovo Aiyo Count 12 19 31

% within D14 38,7% 61,3%| 100,0%

ZopQeove Apketa Count 11 5 16

% within D14 68,8% 31,3%| 100,0%

Zopeovo [Horv Count 5 8 13

% within D14 38,5% 61,5%( 100,0%

Total Count 54 66 120
% within D14 45,0% 55,0%( 100,0%
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Amoteléauato,

Amd 115 66 yuvaikeg ot 28 avtistoyovv oto 42,4%,6nAad1 oto 0,424710 omoio sivan

peyoivtepo tov 0,05.And toug 54 dvdpeg ot 18 avtictoryovv oto 33,3%,0nAad1| 6T0

0,333,710 omoio eivar emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetiletan e

10 item «Awfacpa kot ypayipo o blogsoto dwdiktvo».

MMivaxog 155: Avdfacpa ko ypayipo 6g blogseto dwadiktvo (DI4) — Hhkia (47)

age
15-24 25-34 35-44 45-54 55-64 Total
Dl4  Awgove Hapa IToid Count 0 0 0 2 0 2
% within ,0% ,0% ,0%|( 100,0% ,0%| 100,09%
Di4
A0Q VO Apketd Count 0 1 0 0 1 2
% within ,0% 50,0% ,0% ,0% 50,0%| 100,0%
Di4
A ove Aiyo Count 2 3 1 2 2 10
% within 20,0%| 30,0%| 10,0%| 20,0%| 20,0%| 100,0%
Di4
0OY1e Al ovd/ Ovte Count 7 17 7 12 3 46
ZopQOVe % within 15,2%| 37,0 152%| 26,1%|  6,5%| 100,0%
Di4
Zopeove Aiyo Count 8 5 8 7 3 31
% within 25,8% 16,1% 25,8% 22,6% 9,7%| 100,0%
Di4
ZopQ Ve ApKeTa Count 6 7 2 1 0 16
% within 37,5% 43,8% 12,5% 6,3% ,0%| 100,0%
Di4
Xopgove Ioid Count 2 8 3 0 0 13
% within 15,4% 61,5% 23,1% ,0% ,0%| 100,0%
Di4
Total Count 25 41 21 24 9 12(Q
% within 20,8% 34,2% 17,5% 20,0% 7,5%| 100,0%
Di4

Amd tovg 25 gpotdpevovg pe nikio 15-24, 01 8+7+6=21avtictoyovv oto 84%,

onradn oto 0,84,10 omoio eivan peyorvtepo tov 0,05.And tovg 41 epwtdpevoug pe
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nhkio 25-34, ot 17 avtictoryodv oto 41,5%, onradn oto 0,415, 10 omoio eivar
peyoAivtepo tov 0,05. And tovg 21 epwmBévteg pe mikio 35-44, ov 8+7=15
avtetoyovy oto 71,4%,onradn oto 0,714,170 omoio eivan emiong peyoAddrepo tov
0,05. A6 tovg 24 gpotdpevoug pe nixio 45-54, 01 12 avristoyovv oto 50%,
dnradn oto 0,5,70 omoio givar peyorvtepo tov 0,05.Téhog, and Tovg 9 epmTdpEVOVS
pe nhkio 55-64, 01 3+3=6 avtictoryodv oto 66%, OnAadn oto 0,66,10 omoio eivar
peyoAvtepo tov 0,05. Zuvendc, KATOANYOVUE GTO GUUTEPACHO TMOG 1) NAIKIO O€

oyetiletan pe to item «AwdPacpa kot ypayyo og blogsoto d1adiktvo».

217



Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxog 156: Avdfacpa kat ypayipo o€ blogseto dwwdiktvo (DI4) — Exmaidocvon

(48)
Educatio
Améporrog Kéroyog
Améportog | Amégorrog | Amégorrog |IlavemeTnpi|perontoylok
AnpotwkoV | Ivpvaciov Avkeiov ov-T.E.L 09 TiTthov Total
Dl4  Awgove Hape IMord Count 0 1 1 0 0 2
% within ,0% 50,0% 50,0% ,0% ,0%| 100,0%
Dl4
A0Q VO Apketd Count 0 1 0 1 0 2
% within ,0% 50,0% ,0% 50,0% ,0%| 100,0%
Dl4
A ove Aiyo Count 1 3 5 0 1 10
% within 10,0% 30,0% 50,0% ,0% 10,0%| 100,0%
Dl4
OYte Awwpoved/ Ovte Count 0 7 17 17 5 46|
Zopeove % within ,0% 15,2% 37,0% 37,0% 10,9%| 100,0%
Dl4
Zopeove Aiyo Count 0 4 14 11 2 31
% within ,0% 12,9% 45,2% 35,5% 6,5%| 100,0%
Dl4
ZopQ VO ApKeTa Count 0 0 9 6 1 16|
% within ,0% ,0% 56,3% 37,5% 6,3%| 100,0%
Dl4
Xopgove Ioid Count 0 0 4 6 3 13|
% within ,0% ,0% 30,8% 46,2% 23,1%| 100,0%
Dl4
Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41,7% 34,2% 10,0%| 100,0%
Dl4

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvan peyarvtepo and to 0,05An6 tovg 16 andgoitovg [Nvpuvaciov, ot 7 aviictoyovv

oto 43,8%, onAadn oto 0,438,710 omoio sivar peyorvtepo tov 0,05. And tovg 50
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amoeottovg Avkeiov, ot 17+14=31lavtictoyobv oto 62%,onradn oto 0,62,70 onoio
etvar peyaddtepo tov 0,05. And touvg 41 amdportovg Ilavemomuiov-T.E.L., ot
17+11=28 avtictoyovv cto 68,2%, dnradq oto 0,682, 10 omoio eivar emiong
peyorvtepo tov 0,05. Téhog amd tovg 12 katdyovg Metamtuyoakol titAov, ot 5
avtietoyovv oto 41,6%, onradn oto 0,416,710 omoio eivan peyardtepo tov 0,05.
YUVENTMG, KOTAANYOVUE GTO CLUUTEPOCLO TMG TO EMiNedO ekmaidevong o€ oyetileTon

ue 1o item Adpacpa ko ypayio oe blogseto dadiktvo».

219



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivoxog 157: Avdfacpa kar ypayipo o€ blogs 6to dadiktvo (DI4) — Eveoéonpa

(49)
income
petadv petadv petadv petadv
éog 10001€£ - 20001¢€ - 30001€ - | 40001€£ -
10000€ 20000€ 30000€ 40000€ 50000€ Total
Dl4  Awgove Hapa Iorv Count 0 1 1 0 0 2
% within ,0% 50,0% 50,0% ,0% ,0%] 100,09%
Dl4
Al0Q VO Apketd Count 1 0 1 0 0 2
% within 50,0% ,0% 50,0% ,0% ,0%] 100,0%
Dl4
Awgove Aiyo Count 3 3 2 1 1 10
% within 30,0% 30,0% 20,0% 10,0% 10,0%| 100,0%
Dl4
OYte Avwpovd/ Ovte Count 10 20 12 4 0 46
ZURPOVE % within 21,7% 43,5% 26,1% 8,7% ,0%| 100,0%
Dl4
Zopeave Aiyo Count 7 11 7 5 1 31
% within 22,6% 35,5% 22,6% 16,1% 3,2%| 100,0%
Dl4
Zope v Apketd Count 4 7 4 1 0 16
% within 25,0% 43,8% 25,0% 6,3% ,0%| 100,09
Dl4
Xopgove Ioid Count 0 5 7 0 1 13
% within ,0% 38,5% 53,8% ,0% 7,7%| 100,0%
Dl4
Total Count 25 47 34 11 3 12(Q
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,0%
Dl4

Amd tovg 25 gpotdpevovg, pe eilcodnua éog 10000€,01 10+7=17avtictotyovv 610

68%, onAadn oto 0,68, to omoio eivar peyorvtepo amd 10 0,05. And Tovg 47

gpotdpevovg, pe gwwoonua and 10001€-20000€p1 20 avtictoyodv oto 42,6%,

dnradn oto 0,426,170 omoio givor peyorvtepo tov 0,05.And toug 34 epOTOUEVOVG, LE
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elooonua and 20001€-30000€91 12 avtictoryov oto 35,3%,0niadn oto 0,353,710

omoio &ivar peyaivtepo tov 0,05. And tovg 11 gpwtdpevovg, pe 00U amd

30001€-40000€91 4+5=9avticToryovv cto 81,8%,6nAad" oto 0,818,710 onoio eivon

emiong peyordtepo tov 0,05. Téhog amd T0UC 3 EPOTOUEVOVG, HE €1GOOMUO Omd

40001€-50000€0 1 avtictoyei oto 33,3%, onAadn oto 0,333, 10 omoio eivar

peyolvtepo tov 0,05. Xuvenmdg, KOTOANYOVUE GTO GULUTEPAGUO TWS TO ETNOLO

O1KOYEVELNKO €1000NUA O oyeTileTan pe to item @WwPfooua kot ypayyo og blogseto

O10dTKTVLO».

IMivaxoeg 158: Avdfacpa kot ypayipo o€ blogs oto dwediktvo (DI4) — Ernayyeipa

(50)
ocupatio
EAevBepog | MioBwTdg,
emayyeApari | Zuvragiouxo
ag c Oikiaké | Avepyog [@orrnmig| Total
DI4  Alapwvw Mapa MoAd Count 0 1 1 0 0 2
% within ,0% 50,0%| 50,0% ,0% ,0%| 100,0%
Di4
Alapwvw ApKeTd Count 0 2 0 0 0 2
% within ,0% 100,0% ,0% ,0% ,0%| 100,0%
Di4
Alapwvw Aiyo Count 3 4 1 1 1 10]
% within 30,0% 40,0%| 10,0%| 10,0%| 10,0%| 100,0%
Di4
Ourte Alapwvw/ O0te  Count 8 18 9 4 7 46
ZUHpWVR % within 17,4% 39,1%| 19,6%|  8,7%| 15,2%| 100,0%
Di4
Zupewvw Aiyo Count 7 12 3 4 5 31
% within 22,6% 38,7% 9,7% 12,9% 16,1%| 100,0%
Di4
ZUMQWVW ApPKETA Count 6 4 0 2 4 16
% within 37,5% 25,0% ,0% 12,5% 25,0%| 100,0%
Di4
Zupewvw MoAu Count 1 6 0 2 4 13
% within 7,7% 46,2% ,0% 15,4% 30,8%| 100,0%
Di4
Total Count 25 47 14 13 21 120
% within 20,8% 39,2% 11,7% 10,8% 17,5%| 100,0%
Di4
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Amd tovg 25 eheBepovg enayyeipatieg, ot 8+7+6=21lavtictoryovv cto 84%,oniadn
oto 0,844, 10 omoio egivor peyoivtepo amd 10 0,05An6 tovg 47 MWcbBwTONE Ko
ovvtaglovyovg, ot 18 avtistoyovv oto 38,3%, dniadn oto 0,383,710 omoio eivar
peyoivtepo tov 0,05.And tovg 14 mov acyoroHvion pe Ta O1Klakd, ot 9 aviicToyobv
o010 64,3%, onAadn oto 0,643,710 omoio sivor peyorvtepo tov 0,05. And tovg 13
dvepyovg, o1 4+4=8avtictoyovv oto 61,6%,0nAadn cto 0,616,170 omoio eivan emiong
peyoAivtepo tov 0,05. Téhog and tovg 21 goitntég, ot 7 avtiototyovv oto 33,3%,
onradn oto 0,333,170 omoio eivan peyorvtepo tov 0,05. Xvvendg, KataAnyovue 6to
CUUTEPAGLO. TG TO eMGyyelua oe oyetiletar pe o item «focua Kot ypayipo o

blog 6710 dradikTvO».

Mivaxog 159: Zvppetoy o€ ekdnhdcelg dwopaptopiog (DIS) — dvro (46)

gender
Avopag | Tuvaika Total

DI5 Awgove Iapa ITord Count 4 4 8
% within DI5 50,0% 50,0%| 100,0%

AwQove Apketa Count 2 4 6

% within DI5 33,3% 66,7%| 100,0%

Awpovo Aiyo Count 14 17| 3]

% within DI5 45,2% 54,8%( 100,0%

O¥1e Awwgove/ Ovte Count 19 21 40
Zoppove % within DIS 475%|  52,5%| 100,09
Zopeovo Aiyo Count 11 9 20

% within DI5 55,0% 45,0%| 100,0%

ZopQeoOve ApkKeTa Count 2 8 10

% within DI5 20,0% 80,0%| 100,0%

Zopeovo [orv Count 2 3 5

% within DI5 40,0% 60,0%| 100,0%

Total Count 54 66 1240
% within DI5 45,0% 55,0%( 100,0%

And 115 66 yuvaikeg ot 21 avtistoyovv oto 31,8%,0nAad1 oto 0,318710 omoio sivan

peyorvtepo tov 0,05.And toug 54 dvdpeg ot 19 avtictoyovv oto 35,2%,0nrad1| 6t0
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Kepdiaio Téropro:
Amoteléauato,

0,352,710 omoio eivan emiong peyarvtepo tov 0,05.Xvvendg o vlo de oyetileton e

70 item «GLUETOYN GE GLYKEVTIPMGELG SLOLULOPTLPTOG.

IMivaxog 160: Zvppetoyn o€ ekdnidcels owopaptopiog (DIS) — Huxkia (47)

age
15-24 | 25-34 | 35-44 | 45.54 | 55.64 | Total
DI5 Awgove [apa IToiv Count 1 3 0 3 1 8
% within 12,5%)| 37,5% 0%| 37,5%| 12,5%| 100,0%
DI5
AwQove Apketa Count 2 2 0 1 1 6
% within 33,3%| 33,3% 0%| 16,7%)| 16,7%| 100,0%
DI5
Awpove Aiyo Count 4 8 9 7 3 31
% within 12,9%)| 25,8%| 29,00 22,6%| 9,7%| 100,0%
DI5
O¥1e Awgove/ Ovte Count 9 14 5 9 3 40
Zopove % within 225%| 35,0% 12,5%| 22,5%| 7,5%| 100,0%
DI5
Topooved Aiyo Count 4 6 6 3 1 20
% within 20,0%| 30,0%| 30,0%| 15,0%| 5,0%]| 100,0%
DI5
Topoove ApKetd Count 2 6 1 1 0 10
% within 20,0%| 60,0%| 10,0%| 10,0% ,0%| 100,09
DI5
Zopeovo [Horv Count 3 2 0 0 0 5
% within 60,0%| 40,0% ,0% ,0% ,0%| 100,09
DI5
Total Count 25 41 21 24 9 124
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%]| 100,0%
DI5

Amd 1006 25 gpotdpevoug pe nikio 15-24,01 9 avtistoyovv oto 36%, dniadn oTo

0,36, 10 omoio eivan peyarvtepo tov 0,05.An6 T0V¢ 41 epdTdpEVOLG e NAkio 25-34,

ot 14 avtetoyovv oto 34,1%, onAadn oto 0,341,10 omoio givor peyoddTEPO TOL

0,05. A6 tovg 21 epmmBéviec pe niio 35-44, o1 9 avtictoyyovv oto 42,9%,

onradn oto 0,429, 1o omoio eivan emiong peyaivtepo tov 0,05. And tovg 24
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Kepdiaio Téropro:
Amoteléauato,

epotdpeVOLS pe nilkia 45-54,01 9 avtistoryobv oto 37,5%,nAadn oto 0,375,710

omoio ivar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

3+3=6 avticTtotryovv oto 66,6%,MAadn oto 0,666,70 omoio eivar peyoAvtepo TOL

0,05.Xvven®c, KATAAYOVUE GTO GUUTEPAGHO TOG 1 NAKia d€ oyetileTotl pe To item

«ZVUUETOYN OE EKONADGELG SLOUAPTLPIOGY.

Mivaxoeg 161: Zvppetoyn o€ ekdnhdcelg owopaptopiog (DIS) — Exraidevon (48)

Educatio
Amogortog | Karoyog
Amogortog | Anégportog | Améporrog | [Mavemotnp |petomToyiok
AnpotikoY | T'opvaciov | Avkeiov iov-T.E.L. oV Tithov Total
DI5 Awgove Hapa IMorv Count 0 3 2 3 0 8
% within ,0% 37,5% 25,0% 37,5% ,0%| 100,09
DI5
A0Q VO Apketd Count 0 2 2 2 0 6
% within ,0% 33,3% 33,3% 33,3% ,0%] 100,0%
DI5
Awgove Aiyo Count 1 5 15 5 5 31
% within 3,2% 16,1% 48,4% 16,1% 16,1%| 100,0%
DI5
OYte Avwgpovd/ Ovte Count 0 4 18 16 2 40
ZURPOVE % within ,0% 10,0% 45,0% 40,0% 5,0%| 100,0%
DI5
Zopeove Aiyo Count 0 2 7 9 2 20
% within ,0% 10,0% 35,0% 45,0% 10,0%| 100,0%
DI5
Zopeve Apketd Count 0 0 4 3 3 10
% within ,0% ,0% 40,0% 30,0% 30,0%| 100,09
DI5
Xopgove Ioid Count 0 0 2 3 0 5
% within ,0% ,0% 40,0% 12 120 100,09
DI5
Total Count 1 16 50 41
% within ,8% 13,3% 41,7% 34,2% 10,0%| 100,0%
DI5
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O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvar peyodvtepo amd 10 0,05Am6 touvg 16 amdeottovg INvpuvaciov, ot 5+ 4=9

avTIoToL oLV 610 56,3%,0nAaon oto 0,563,t0 onoio givar peyorvtepo tov 0,05.And

tovg 50 andportovg Avkeiov, ot 18 avtiotoryovv oto 36%,06mAadn oto 0,36,70 onoio

etvar peyarvtepo tov 0,05. And toug 41 andportovg [Mavemotuiov-T.E.I., ot 16

avtietoyovyv oto 39%,nAadn oto 0,39,10 omoio givar emiong peyolvtepo tov 0,05.

Téhog amd tovg 12 katdyovg Metamtuylakob titAov, ot 5 avtictoryovv oto 41,6%,

onradn oto 0,416,710 omoio eivan peyorvtepo tov 0,05. Xvvendg, kataAnyovpe 6to

CLUTEPAGLO. TG TO €Mimed0 ekmaidevong dg oyetifetal pe to item Xvppetoyn oe

EKONADOELS SLUAPTLPTIOGY.

MMivaxoeg 162: Zvppetoyn o€ ekdnhocelg owopaptopiog (DIS) — Eveédnpa (49)

income
petadv petadv petadv petadv
£€ag 10001€ - | 20001€- | 30001€-| 40001€ -
10000€ | 20000€ 30000€ 40000€ 50000€ | Total
DI5 Aw¢ovo [Hapa Count 1 2 4 0 1 8
MoAY
% within 12,5% 25,0% 50,0% ,0% 12,5%) 100,0%
DI5
Awooved Apkerd  Count 1 4 1 0 0 6
% within 16,7% 66,7% 16,7% ,0% ,0%]100,0%
DI5
A ove Aiyo Count 8 12 10 1 0 31
% within 25,8% 38,7% 32,3% 3,2% ,0%]100,0%
DI5
Ovte Al ovd/ Count 10 16 10 4 0 40
Ovre Topgovd o ishin o5,0%  40,0%|  250%|  10,0% 0% 100,09
DI5
Zopeove Aiyo Count 4 8 5 3 0 20
% within 20,0% 40,0% 25,0% 15,0% ,0%]100,0%
DI5
Yvpgoove Apkera  Count 0 2 3 3 2 10
% within ,0% 20,0% 30,0% 30,0% 20,0%]| 100,0%
DI5
Xopgove Ioid Count 1 3 1 0 0 5
% within 20,0% 60,0% 20,0% ,0% ,0%]100,0%
DI5
Total Count 25| 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,0%
DI5
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Amd tovg 25 gpotdpevovug, pe eiloodnuo £og 10000€,01 10 avtistoyovv oto 40%,
onradn oto 0,4, 10 omoio eivan peyarvtepo and 1o 0,05An6 tovg 47 epmTdUEVOLG,
pe ewlooonua and 10001€-20000€01 16 avtictoryov oto 34%, dnradn oto 0,34,10
omoio &ivar peyaivtepo tov 0,05. And tovg 34 gpwTdUEVOVLS, HE €G0MNUA O
20001€-30000€91 10+10=20avticToryovv oto 58,8%,dnradn oto 0,588,10 omoio
etvar peyarvtepo tov 0,05. And tovg 11 gpwtdpevoug, pe ewcodnuo and 30001€-
40000€, 01 4 avtictoryovv oto 36,3 %, onAadn oto 0,363, 10 omoio eivar emiong
peyoivtepo tov 0,05. Téhog amd tovg 3 gpoTduevoLs, pe gcddnuo ond 40001€-
50000€,01 2 avtiotoyel oto 66,6%,0nradn oto 0,666,710 omoio eivar peyardtepo
tov 0,05. Zuvendg, KOTOAYOUUE GTO GLUTEPACUN TMOG TO ETNCLO OIKOYEVELNKO
e1600Mpa de oyetileton e to item &vppeToyn o€ EKONADGELS SLOUAPTUPING.

IMivaxog 163: Zvppetoyn o€ ekdnhocelg dwopaptopiog (DIS) — Exdayyeipa (50)

ocupatio
E\ev0gpog
enayyehpotio| Miebotoc, Dovtntiy
S Xuvrallovyog| Oucoxd | Avepyog S Total
DI5 Awgové apa ITorkd Count 1 5 1 0 1 8
% within 12,5% 62,5%| 12,5% ,0%| 12,5%| 100,0%
DI5
AQ VO Apketd Count 1 2 1 0 2 6
% within 16,7% 33,3%| 16,7% ,0%| 33,3%| 100,0%
DI5
Aw@ovo Atyo Count 8 13 4 4 2 31
% within 25,8% 41,9%| 12,9%| 12,9% 6,5%| 100,0%
DI5
Ovte Awwpoved/ Ovte  Count 7 15 7 5 6 40
ZURPOVE % within 17,5% 37,5%| 17,5%| 12,5%| 15,0%| 100,09
DI5
Zopeove Aiyo Count 6 8 1 2 3 20
% within 30,0% 40,0% 5,09| 10,0%| 15,0%| 100,09
DI5
Zope v Apketd Count 1 4 0 1 4 10
% within 10,0% 40,0% ,0%| 10,0%| 40,0%| 100,0%
DI5
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Kepdiaio Téropro:

Payyo EAévy Amoteléapoto
Zopeove Mord Count 1 0 0 1 3 5
% within 20,0% ,0% ,0%| 20,0%| 60,0%| 100,0%
DI5
Total Count 25 47| 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,0%
DI5

Amd tovg 25 eheBepovg enayyeipartieg, ot 8+7+6=21lavtictoryovv cto 84%,oniadn

oto 0,84, 10 omoio eivar peyaivtepo oand to 0,05And tovg 47 HoOBmtovg Kot

ovvtaglovyovg, ot 13+15=28avtictoyovv oto 65,2%,dnradn oto 0,652,170 omoio

etvar peyarvtepo tov 0,05. And tovg 14 mov acyorovvtol pe To OKIOKE, ot 7

avtietoyovy oto 50%, dnAadn oto 0,5, 10 omoio eivor peyorvtepo tov 0,05. And

toug 13 dvepyovg, ot 5+4=9 avtictoryovv oto 69,3%,omAadn oto 0,693,710 omoio

etvan emiong peyodvtepo tov 0,05. Téhog and tovg 21 gointég, ot 10 aviieToryovv

oto 47%, oniaon oto 0,47, to omoio eivar peyardtepo tov 0,05. Zvvenwg,

KOTOAYOVUE OTO GLUTEPAGHO TG TO emdyyelua Oe oyetiletonw pe to item

«ZVUUETOYN OE EKONADGELG SLOUAPTLPIOG.
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Apyvpomodiov [ewpyio
Payyo EAévy
MMivaxog 164: Anmovpyia kot opydvoon opddov dswwpaptopiog (DI6) — dvio
(46)
gender
Avdpog | Tuvaike | TOtal
DI6  Aw¢gove épa IMord  Count 5 10 15
% within 33,3%| 66,7%| 100,0%
DI6
AlQOVO ApKeETa Count 7 6 13
% within 53,8%| 46,2%| 100,0%
DI6
AlQove Aiyo Count 19 18 37
% within 51,4%| 48,6%| 100,0%
DI6
Ovte Awpove/ Ovte Count 13 15 28
Lopeove % within 46,4%| 53,6%| 100,0%
DI6
Zopeave Aiyo Count 7 7 14
% within 50,0%| 50,0%| 100,0%
DI6
TUpQOvVeO ApPKETH Count 3 10 13
% within 23,1%| 76,9%| 100,0%
DI6
Total Count 54 66 120
% within 45,0%| 55,0%| 100,0%
DI6

Amd Tig 66 yuvaikeg ot 18 avtistoryovv oto 27,3%,0nAadr| oto 0,27310 omoio givar

peyoAvtepo tov 0,05.And toug 54 dvopeg ot 19 avtictoryovv oto 35,2%,0nAadn 610

0,352,70 omoio eivon emiong peyarvtepo tov 0,05.Xvvendc to @OAo o€ oyetileTon e

10 item «Anpovpyio Kot opydvmon opadmy StopapTopiog»
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IMivaxog 165: Anpovpyio kou opydvoon opadmv dwwpaptopiog (DI6) — Hhukia
(47)

age
15-24 | 25-34 | 35-44 | 4554 | 5564 | Total
DI6  Awgove Hapa ITodd Count 2 3 2 6 2 15
% within 13,3%| 20,0%| 13,3%| 40,0%| 13,3%| 100,0%
DI6
AwQove Apketa Count 2 6 1 3 1 13
% within 15,4%| 46,2%| 7,7%| 23,1%| 7,7%| 100,0%
DI6
Awpovo Aiyo Count 10 8 9 7 3 37
% within 27,0%| 21,6%| 24,3% 18,9%| 8,1%| 100,0%
DI6
O¥1e Awgove/ Ovte  Count 6 11 4 5 2 28
Zoppaved % within 21,4%| 39,3%| 14,3%| 17,9%| 7,1%| 100,0%
DI6
Zopeovo Aiyo Count 2 5 4 2 1 14
% within 14,3%| 35,7%| 28,6%| 14,3%| 7,1%| 100,0%
DI6
Zopeove Apketa Count 3 8 1 1 0 13
% within 23,1%| 61,5%| 7,7%| 7.7% ,0%| 100,0%
DI6
Total Count 25 41 21 24 9 120
% within 20,8%| 34,2%| 17,5%| 20,0%| 7,5%| 100,0%
DI6

Amd tovg 25 epotdpevoug pe nikio 15-24,01 10 avtictoryodv oto 40%,0mAadn 610
0,4, 10 omoio eivan peyodvtepo tov 0,05.And tovg 41 epwtdpevoug pe nikio 25-34,
ot 11 avtwetoyovv oto 26,8%, onAadn oto 0,268,10 omoio givor peyoddtepo TOL
0,05. A6 tovg 21 epmmBéviec pe niio 35-44, o1 9 avtictoyyovv oto 42,9%,
onradn oto 0,429, to omoio eivan emiong peyaivtepo tov 0,05. And tovg 24
epOTOUEVOVS pe NAkior 45-54,01 7+5=12avticTtoovv oto 50%,onradn oto 0,5, 10
omoio givar peyodvtepo tov 0,05.Téhog, and toug 9 epwtdpevovg pe nikio 55-64,01

3+2+2=T7avtictotryoHv oto 77,7 %,0onradn oto 0,777,710 omoio glvar peyaAdTEPO TOV
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0,05.Xvven®c, KATaAYOVUE GTO GUUTEPAGHO TOG 1 NAKia d€ oyetileTotl pe To item

«Anuovpyia Kot opydveon opad®mv dtopopTopiog.

Mivoxog 166: Anmovpyic ko opydvomen opddwv owpoptopiog (DI6) —

Exnaidcvon (48)

educatio
Amnogorrog| Karoyog
Havemotn| petamtoy
Anogortog|Anéportog|Aoéportog| piov- K00
Anpotikov |[Ivpvaciov| Avkeiov T.E.L. tithov | TOt

DI6 Aw¢ove IIapa  Count 0 4 8 3 0 15
Tod % within 0%|  26,7%| 533%  20,0% 0%]| 100,
Dl6 %

Awgove Apketd Count 0 4 3 3 3 13
% within ,0% 30,8% 23,1% 23,1% 23,1%| 100,(

Dl6 %

Awpove Aiyo Count 1 4 16 13 3 37
% within 2, 7% 10,8% 43,2% 35,1% 8,1%]| 100,(

Dl6 %

O¥1e Awgove/  Count 0 2 14 11 1 28
Obre Zopeevd o \ithin 0%|  7,1%| 50,0%| 39,3%|  3,6%| 100,
Dl6 %

Zopeovo Aiyo Count 0 2 5 6 1 14
% within ,0% 14,3% 35,7% 42,9% 7,1%] 100,(

Dl6 %

Topeovo Apkerd Count 0 0 4 5 4 13
% within ,0% ,0% 30,8% 38,5% 30,8%| 100,(

Dl6 %

Total Count 1 16 50 41 12 120
% within ,8% 13,3% 41, 7% 34,2% 10,0%| 100,(

Dl6 %

O povadkodg amdeottog Anpotikod avtiototyel oto 100%, dniadn oto 1, 10 omoio

etvar peyodvtepo and 1o 0,05And tovg 16 andeortovg [Mvpvaciov, ot 4+4+4=12

avtieToyovy oto 75%, dnradn oto 0,75,10 omoio eivar peyorvtepo tov 0,05. And
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Kepdiaio Téropro:

Amoteléauato,

toug 50 andportovg Avkeiov, ot 16+14=30avrticToryovv oto 60%, dnradn oto 0,6,

10 omoio givor peyorvtepo tov 0,05.And tovg 41 andpottovg [avemotuiov-T.E.L,

ot 13+11=24 gvtictoyovv oto 58%, dnradnq oto 0,58, 10 omoio eivar emiong

peyorvtepo tov 0,05. Téhog amd tovg 12 katdyovg Metamtuylokol TitAov, ot

4+3+3=10avtictotyovv oto 83%, onAadn oto 0,83,10 omoio eivan peyodvtepo TOV

0,05. Xvvenmg, KOTOANYOVLLE OTO GULUTEPACHO MG TO €Mimedo ekmaidgvong Oe

oyetiletar pe to item «Anuiovpyio Kot 0pyaveGoT OUAd®Y SOUOPTLPLOG.

Mivoxog 167: Anmovpyic ko opydvomen opddwv owpoptopiog (DI6) —

Ewsédnpo (49)

income
petadv petadv petadv petadv
éog 10001€- | 20001€- | 30001€- | 40001€ -
10000€ 20000€ 30000€ 40000€ 50000€ Total
DI6 Awgove Iapa Count 2 4 8 0 1 15
MoAv .
% within 13,3%) 26,7% 53,3% ,0% 6,7%)| 100,09%
DI6
A0Q VO Apketd Count 4 7 2 0 0 13
% within 30,8% 53,8% 15,4% ,0% ,0%| 100,0%
DI6
Aw@ovo Atyo Count 11 13 11 2 0 37
% within 29,7% 35,1% 29,7% 5,4% ,0%| 100,0%
DI6
OYte Avwpovd/ Ovte Count 5 11 8 4 0 28
ZURPOVE % within 17,9%  39,3%  28,6% 14,3% 0% 100,099
DI6
Zopeove Aiyo Count 1 7 3 3 0 14
% within 7,1% 50,0% 21,4% 21,4% ,0%| 100,0%
DI6
Yopooved Apketag  Count 2 5 2 2 2 13
% within 15,4%) 38,5% 15,4% 15,4% 15,4%| 100,0%
DI6
Total Count 25 47 34 11 3 120
% within 20,8% 39,2% 28,3% 9,2% 2,5%| 100,0%
DI6
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Amd tovg 25 gpotdpevovg, pe eiloodnuo £og 10000€,01 11 avtictoyovv oto 44%,
onradn oto 0,44,10 omoio eivan peyodvtepo and 10 0,05An6 tovg 47 epOTOUEVOLC,
pe ewooonua ard 10001€-20000€91 13+11=24avtictoryovv oto 51,1%,0niadn 610
0,511,70 omoio eivan peyarvtepo tov 0,05.And 100G 34 £pOTOUEVOVS, LLE ELGOOTLLOL
a6 20001€-30000€91 11 avtictoryovv oto 32,4%,6nAad1| oto 0,324,170 omoio iva
peyoivtepo tov 0,05. And tovg 11 gpotmdpevovg, pe eiodomua ond 30001€-40000€,
ot 4+3=7 avtwotoyobv oto 63,6%, dnradn oto 0,636, to omoio sivor emiong
peyoAivtepo tov 0,05. Téhog amd tovg 3 gpoTduevovs, pe eicdédnuo ond 40001€-
50000€,01 2 avtiotoryel oto 66,6%,0nradn oto 0,666,710 omoio eivor peyardrepo
tov 0,05. Zuvendg, KOTOAYOVUUE GTO GLUTEPOCUN TMOG TO ETNCLO OIKOYEVELNKO
elooonua o6 oyetiCeton pe To item  @Anuovpyio Kot 0pyAvVmGN  OpAdS®V

dwapaptopiog.
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IMivoxog 168: Anmovpyic ko opydvomen opddwv owpoptopiog (DI6) —
Enayyeipa (50)

ocupatio
E\ev0gpog
enayyelorio| MiocOotog, DortnTi)
S Xuvraglovyog| Ouaakd | Avepyog S Total
DI6  Awgovo Hapa IMMord Count 1 10 2 0 2 15
% within 6,7% 66,7%| 13,3% ,0%| 13,3%| 100,09
DI6
Al0Q VO Apketd Count 4 3 2 2 2 13
% within 30,8% 23,1%| 15,4%| 15,4%| 15,4%| 100,09
DI6
A ove Aiyo Count 10] 14 5 5 3 37
% within 27,0% 37,8%| 13,5%| 13,5% 8,1%| 100,0%
DI6
OYte Awgpoved/ Ovte  Count 3 9 5 3 8 28
ZOHPOVE % within 10,7% 32,1%| 17,9%| 10,7%| 28,6%| 100,0%
DI6
Zopeave Aiyo Count 4 7 0 0 3 14
% within 28,6% 50,0% ,0% ,0%| 21,4%| 100,0%
DI6
ZopQ Ve ApKeTa Count 3 4 0 3 3 13
% within 23,1% 30,8% ,0%| 23,1%| 23,1%| 100,0%
DI6
Total Count 25 47 14 13 21 12(Q
% within 20,8% 39,2%| 11,7%| 10,8%| 17,5%| 100,09
DI6

Amd tovg 25 elevBepovg emayyeipatieg, ot 10 avtistoyovv oto 40%, dniadr oto

0,4, 0o omoio eivor peyorvtepo omd 10 0,05Am6 ToUG 47 picBwTOVg Ko

ovvtaglovyovg, ot 10+9=19avtictoryovv oto 40,4%,nradn oto 0,404,710 omoio

etvan peyodvtepo tov 0,05.And toug 14 mov acyoAovvTol pe To owlokd, ot 5+5=10

avtietoyovy oto 71,4%,0nhaon oto 0,714,t0 onoio givon peyorvtepo tov 0,05.And

toug 13 dvepyovg, ot 5 avtiotoryobv oto 38,5%,omAadn oto 0,385,170 omoio eivan

emiong peyarvtepo tov 0,05.Téhog amd tovg 21 porntég, ot 9 avtictoyovv oto 38%,
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

onradn oto 0,38,10 omoio eivar peyorvtepo tov 0,05. Zvvendc, KoTaAyoLUE GTO

CLUTEPAGLO. TMOG TO ENAYYEA O Og oyetileTan pe To item «Anpovpyio Kot opydveon

OUAd®V dloLapTUPLOGC.
4.3 TEST ANOVA
Mivaxog 169: Mp60son Awapoviig o€ Ilpacivo Eevodoycio — Dvio(46)

Descriptives
95% Confidence
Std. Interval for Mean
Mean n Error | Bound | Bound | mum | mum
1,00 11,59 4,43199,6031] 10,3829 12,8023 3,00 20,0d
26
2,00 10,89 4,21764,5191 9,857]1 11,9304 3,00 18,00
39
Total 11,24 4,3112(,3935 10,4291 11,9874 3,00 20,0d
83
Sum of Mean
Squares df Square F Sig.
Between 14,497 1 14,497 79 ,379
Groups
Within 2197,295 (118 18,621
Groups
Total 2211,792 (119

YnoBétw 6t undevikn pov vadeon, mov eivar ot petafAntég « mpdOeon dapovig

o€ Tpdovo Eevodoyeio » kal « eUAO », dev Exovv oyéon peta&d tovg. H evaAilaxktikng

vobeon eivar 0tL €yovv. Emedn to mopampnbév eminedo onuavtikotrog (0,379)

gtvor peyaAvtepo and 1o emheyév eminedo onpavikoémrag (0,05 ) dwumpovpe ™

undevikn vdOeo.
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Apyvpomoviov I'ewpyio Kepdiaio Téropro:
Payyo EAévy Amoteléapoto
IMivaxkag 170:TIp60gon Awapowviig o€ Ilpdoivo Zgvodoysio — Huxkia
Descriptives
95% Confidence
Interval for Mean
N | Mean | Deviation [ Error | pBound Bound m um
1,00 2510,640(0 4,09149 ,81824 8,9511 12,328¢ 3,00 17,0d
2,00 41111,6094 4,25957 ,66523 10,2653 12,9543 3,00 19,0d
3,00 21110,9524  5,142741,12223 8,6114 13,2933 3,00 19,0d
4,00 24111,5411 4,24244 ,86599 9,750 13,3331 4,00 20,00
5,00 9/10,6667 3,8729§ 1,2909¢ 7,689¢ 13,643] 3,00 17,0d
Total 12011,2083 4,3112¢ ,3935¢ 10,4291 11,987¢ 3,00 20,0d
Sum of
Squares df Mean Square |F Sig.
Between Groups {21,365 4 5,341 ,280 ,890
Within Groups  |2190,427 115 19,047
Total 2211,792 119

YnoBétw 6t undevikn pov vadeon, mov eivar ot petafAntég « mpdOeon dapovig

o€ Tpaotvo Eevodoyeio » Kot «niikio», dev Exovv oyéomn peta&d tovg. H evailoktikn

vobeon eivan 0tL €xovv. Emedn to mopampnbév eminedo onuavtikotrog (0,890)

gtvor peyaAvtepo and 1o emheyév eminedo onpavikoémrag (0,05 ) dwumpovpe ™

undevikn vdOeon.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivakag 171:Tp60eon Avapoviic o€ [Ipacivo Zgvodoyeio — Exmaidgvon

Descriptives

95% Confidence
Interval for Mean
N Mean | Deviation | Error Bound Bound m m
2,00 1| 12,000(4. 12,00 12,0
3,00 16[ 11,0625 3,95759 ,9894( 8,95371 13,1713 3,00 18,0(
4,00 50] 10,900( 4,6697( ,6604( 9,5724 12,2271 3,00 20,0(¢
5,00 41112,000( 3,89874 ,60888 10,7694 13,2306 3,00 19,0¢
6,00 12[ 9,9167% 4,75697% 1,37322 6,8944 12,9391 3,00 16,0
Total 1204 11,2083 4,3112(4 ,3935¢ 10,4291 11,987¢ 3,00 20,0(¢
Sum of Squaregdf Mean Square |F Sig.

Between Groups (51,438 4 12,859 ,685 ,604
Within Groups 2160,354 115 18,786
Total 2211,792 119

YnoBétw 6TL n undevikn pov vdbeomn, mov eivar ot petafAntég «mpdbeon dropovig

oe mphowo Eevodoyeio» kot «ekmaidevon», dev €povv oyéon petaEh tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 TopatnpnOé

£MimedO

onuovtikdétrag (0,604) eivar peyahdTepPo Omd TO EMAEYEV EMMESO ONUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio

T¢ropro:

Amoteléauato,

MMivaxkag 172:TIp60gon Awopoviig o€ Ilpdoivo Zgvodoysio — Excéonpa

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25( 10,720( 3,9425(Q ,7885( 9,092¢ 12,3474 3,00 18,0
2,00 47| 10,8511 4,66242 ,6800§ 9,4821 12,220( 3,00 20,0
3,00 34f 11,0588 4,50549 77264 9,4868 12,630¢ 3,00 19,00
4,00 11 13,272} 2,19504 ,66183 11,7981 14,7474 9,00 16,00
5,00 3| 15,0004 3,0000(¢ 1,73204% 7,5476 22,4524 12,0 18,0
Total 120 11,2083 4,3112(Q ,39354 10,4291 11,987¢ 3,00 20,0
Sum of Squares|df Mean Square |F Sig.

Between Groups 102,730 4 25,683 1,400 ,238
Within Groups 2109,062 115 18,340
Total 2211,792 119

YnoBétw 6TL n undevikn pov vdbeomn, mov eivar ot petafAntég «mpdbeon dtopovig

oe mpdowvo Eevodoyeio» kol «eoodNUa», dev €ovv oyéomn petatd tovg. H

EVOALOKTIKY]  LOOeoT

givon

oTL

Exovuv.

Eneion

10 mopatnpnOév

£MinedO

onuovtikdémrag (0,238) eivar peyahdTEPO OO TO EMAEYEV EMMESO ONUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.

237



Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivaxkag 173:TIp60eon Awapoviic o€ Ilpdoivo Egvodoycio — Emayyeipo

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25/12,000¢ 4,84764 ,96954 9,999( 14,001( 3,00 19,0
2,00 47/10,8723  4,07333 ,59414 9,6764 12,0683 3,00 20,0d
3,00 1411,285]  3,58267 ,9575( 9,217% 13,3543 4,00 17,00
4,00 13]10,000¢  5,08264 1,4096] 6,928¢ 13,0714 3,00 18,0d
5,00 21111,7143  4,25609 ,9287] 9,7764 13,651¢ 3,00 19,0
Total 12011,208]  4,3112(Q ,3935¢ 10,4291 11,987¢ 3,00 20,0d
Sum of Squares(df Mean Square |F Sig.

Between Groups [45,415 4 11,354 ,603 ,661
Within Groups 2166,377 115 18,838
Total 2211,792 119

YnoBétw 6TL n undevikn pov vdbeomn, mov eivar ot petafAntég «mpdbeon dtopovig

oe mpaowo Eevodoyeio» kol «emdyyelpo», dgv &govv oyxéon peToEL Tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 mopatnpnbév  eminedo

onuovtikdétrag (0,661) ivar peyahdTEPO OO TO EMAEYEV EMMESO GNUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Hivakag 174:TMp60eon Apvnrikov HOwkov Katavarotiopod —dvro

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m um
1,00 54(51,3704 4,96139 ,6751§ 50,0164 52,724 32,00 56,0(
2,00 6651,787 6,2253( ,7662§ 50,2579 53,3187 32,00 56,00
Total 12051,600¢ 5,672294 ,51781 50,5741 52,6253 32,00 56,00
Sum of Squareydf Mean Square |F Sig.

Between Groups |11,092 1 11,092 257 ,613
Within Groups 5102,500 118 43,242
Total 5113,592 119

Y7noBétw 611 | undevikn pov vddeon, mov givar ot HETAPANTEG «pdBecn apvNTIKOV

MO0 KOTOVOADTIGHOV» KOl «pVAO», OV €xovv oyéomn peta&d tovg. H evardaxtiky

vobeon eivar 6tL €xovv. Emedn to mopampnbév eminedo onuavtikotrog (0,613)

givor peyolvtepo amd 1o emheyév emimedo onpoavtikoémrag (0,05) datmpovpe ™

undevikn vdOeon.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

ivakag 175:Mp60eon Apvntikov HOwkov Kataverotiopod —Hukia

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25/52,480¢ 3,98037 ,79609 50,837( 54,123( 38,00 56,0
2,00 41151,756]1 4,95873 ,77444 50,1909 53,321 32,00 56,00
3,00 21)53,4763 3,3108§ ,72249 51,9691 54,9833 45,00 56,0
4,00 24149,6667 7,2990( 1,4899( 46,5844 52,7484 32,00 56,0
5,00 9(49,2224 9,909313,3031¢( 41,605§ 56,8393 32,00 56,00
Total 12051,600¢ 5,6722§ ,51781 50,574]1 52,6253 32,00 56,0
Sum of Squareydf Mean Square |F Sig.

Between Groups }360,499 4 90,125 2,181 ,076
Within Groups  |4753,093 115 41,331
Total 5113,592 119

Y7noBétw 611 | undevikn pov vdeon, mov eival ot HETAPANTEG «TpdBecn apvNTIKOV

NO0D KATAVIA®TIGHOV» Kot «nAtKio», 0ev Exovv oyéomn neta&d tovg. H evolhakTikn

vobeon eivar 6tL €xovv. Emedn to mopampnbév eminedo onuavtikotrog (0,076)

gtvor peyolvtepo amd 1o emheyév emimedo onpoavtikoémrag (0,05) dampovpe ™

undevikn vdOeon.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 176:TIp60con Apvntikod HOwkoY Katavorotiopov —Eknaidgvon

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
2,00 1| 50,000d. 50,00 50,0
3,00 16/49,875(  8,43707 2,1092¢ 45,379% 54,3704 32,00 56,00
4,00 50[51,920¢ 4,8480¢ ,68563 50,542 53,2974 32,00 56,00
5,00 41151,4144 6,00823 ,93833 49,5187 53,3111 32,00 56,00
6,00 12153,333] 2,57023 ,74194 51,7007 54,9664 47,00 56,00
Total 120 51,6000 5,67224 ,5178] 50,5741 52,625y 32,00 56,00
Sum of Squaregdf Mean Square |F Sig.

Between Groups (124,455 4 31,114 17 ,582
Within Groups 4989,136 115 43,384
Total 5113,592 119

YnoBétw 6tL  undevikn pov vedOeon, mov givar ot petafAntég « mpdHeomn apvnTIKOL

MO0 KATAVOA®TIGHOV» Kol <«ekmaidevon», dev €yovv oyxéon peta&d tovg. H

EVOALOKTIKY]  vmOBeon  elvar  OT1

Exovuv.

Eneion

10 mopatnpnbév  eminedo

onuovtikdétrag (0,582) eivar peyahdtepo amd 10 EMAEYEV EMMESO GNUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Hivakag 177:Mp60eon Apvntikov HOwkov Katavoimtiopod —Ewséonpa

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25(54,080¢ 2,39653 ,4793] 53,0904 55,0694 48,00 56,00
2,00 4750,9364 5,7687% ,84144 49,2424 52,6294 32,00 56,00
3,00 34(51,1764 6,350711,08914 48,9604 53,3921 32,00 56,00
4,00 11150,1814 7,58707 2,2875¢4 45,0844 55,278 32,00 56,00
5,00 3|51,3333 5,03327 2,90594 38,8301 63,8364 46,00q 56,00
Total 12051,6000 5,67224 ,5178] 50,5741 52,6251 32,00 56,00
Sum of Squaregdf Mean Square |F Sig.

Between Groups |280,438 4 70,110 1,668 ,162
Within Groups 4833,153 115 42,027
Total 5113,592 119

Y7noBétw 611 | undevikn pov vdeon, mov givar ot HETAPANTEG «TpdBecn apvNTIKOV

MO0y KATAVOA®TIGHOV» Kol «E1o0dNUe», dgv &govv oyéon peta&d tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 TopatnpnOEy

£MinedO

onuovtikdétrag (0,162) eivar peyahdTEPO OO TO EMAEYEV EMMESO GNUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOHeo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:

Amoteléauato,

IMivaxkag 178:TIp60eon Apvntikod HOwko Katavarotiopov —Enayyeipo

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 2553,2400 2,50464 ,50093 52,2061 54,2734 46,00 56,00
2,00 47/50,8294 6,6343( ,96771 48,8814 52,7771 32,00 56,00
3,00 1449,0714 8,70424 2,3263] 44,0458 54,0971 32,00 56,00
4,00 1353,0769 2,62874 ,72908 51,4884 54,6659 49,00 56,00
5,00 21152,1429 4,28119 ,93423 50,1941 54,0914 38,00 56,00
Total 12051,600¢ 5,67224 ,51781 50,574 52,6253 32,00 56,00
Sum of Squareqdf Mean Square [F Sig.

Between Groups |287,777 4 71,944 1,714 ,152
Within Groups 4825,815 115 41,964
Total 5113,592 119

Y7noBétw 611 | undevikn pov vdeon, mov gival ot HETAPANTEG «TpdBecn apvNTIKOV

NOwoH KOTOVOAMTICHOV» Kol <«ETAyyelo», dgv €yovv oyéon HeTaEy Tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 TopatnpnOév

£MinedO

onuovtikoémrag (0,152) eivar peyahdTePO 0o TO EMAEYEV EMMESO GNUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 179:TIp60gon Aroroyikod HOwov Katavariotiopot —dvro

Descriptives

95% Confidence

Interval for Mean

Mean | Deviation | Error Bound Bound m m
1,00 541 25,7222 5,79009 ,78793 24,1418 27,3026 6,00 37,0
2,00 66( 26,4697 6,34209 ,7806¢ 24,910¢ 28,028¢ 6,00 39,00
Total 120 26,1333 6,08614 ,55559 25,033 27,2334 6,00 39,00
Sum of Squares(df Mean Square [F Sig.

Between Groups 16,594 1 16,594 ,446 ,506
Within Groups 4391,273 118 37,214
Total 4407,867 119

YnoBétw 6tL  undevikn pov vdOeot, mov givatl ot HeTaPANTES «tpdBeST) SLOAOYIKOV

NO0h KATOVOA®TICUOV» KOl «QVUAO », dev €yovv oyéomn petald Toug. H evolhakTikn

vobeon eivan 0tL €yovv. Emedn to mopampnbév eminedo onuavtikotrog (0,506)

gtvor peyolvtepo amd 1o emheyév emimedo onpoavtikoémrag (0,05) datmpovpe ™

undevikn vdOeo.
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Apyvpomodiov [ewpyio
Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 180: TIp60gon Aroroyikod HOwov Katavoiotiopod —Hlwkia

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25(27,440Q0 5,2128( 1,0425¢ 25,2883 29,5911 16,00 36,0(
2,00 41127,0244 6,96953 1,08844 24,8249 29,2243 9,00 39,0d
3,00 21§27,047¢ 3,9683] ,8659q 25,2413 28,854( 21,00 34,0
4,00 2423,375(0 6,384891,3033( 20,678 26,0711 6,00 32,00
5,00 9/23,6667 5,3619( 1,7873(¢ 19,5451 27,7882 16,00 31,0
Total 12026,1333 6,08614 ,5555§ 25,0337 27,2334 6,00 39,00
Sum of Squareqdf Mean Square |F Sig.

Between Groups |330,154 4 82,538 2,328 ,060
Within Groups 4077,713 115 35,458
Total 4407,867 119

YnoBétw 6tL  undevikn pov vdOeot, mov givatl ot HeTAPANTES «tpdBeST) dLOAOYIKOV

NO0D KATAVIA®TIGHOV» Kot «nAKio», dev &xovv oyéon peta&d tovg. H evolhaktikn

vobeon eivan 0tL €xovv. Emedn to mopampnbév eminedo onuavtikottog (0,060)

givor peyolvtepo amd 1o emheyév emimedo onpoavtikoémrag (0,05) datmpovpe ™

undevikn vdOeo.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

IMivaxkag 181:TIp60gon Aroroyikod HOwkov Katavoiotiopod —Exknaiogvon

Descriptives

95% Confidence
Interval for Mean
N Mean | Deviation | Error Bound Bound m m
2,00 1/22,000(. 22,00 22,04
3,00 16/21,937§  5,99409 1,49852 18,7434  25,131F% 6,00 29,0d
4,00 50[26,020¢ 5,4416§ ,76951 24,4739 27,5664 6,00 36,0d
5,00 41127,2921 16,2818 ,98104 25,3099 29,275] 9,00 39,0
6,00 12128,5833] 6,12684 1,76864 24,690 32,4761 19,00 39,0(
Total 12026,133] 6,08613 ,55558 25,0333 27,2334 6,00 39,0d
Sum of Squaregdf Mean Square |F Sig.

Between Groups }426,545 4 106,636 3,080 ,019
Within Groups 3981,322 115 34,620
Total 4407,867 119

YnoBétw 6tL  undevikn pov vdOeot, mov givat ot HeTAPANTES «tpOBEST) dLOAOYIKOV

MO0 KATAVOA®TIGHOV» Kol <«ekmaidevon», dev €yovv oyxéon peta&d tovg. H

EVOALOKTIKY]  LOOeoT

givon

Exovuv.

Eneion

10 TopatnpnOév

£MinedO

onuovtikdétrag (0,019) eivan peyahdtepo amd TO EMAEYEV EMMESO GNUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:

Amoteléauato,

IMivaxkag 182:TIp60gon Aworoyikov HOwov Katavoiotiopod —Ewséonpo

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 25(25,9200 4,75149 ,95030 23,9581 27,8813 16,00 36,0d
2,00 47/26,766( 5,92053 ,8636( 25,027¢ 28,5043 6,00 39,00
3,00 34{24,617¢ 7,083994 1,21484 22,1459 27,0894 6,00 35,00
4,00 11128,454y  4,2512( 1,28179¢ 25,598§ 31,3109 20,00 34,0
5,00 3|126,6667 11,372496,5659] -1,5841 54,9175 14,00 36,00
Total 12026,1333 6,08614 ,5555§4 25,0334 27,2334 6,00 39,00
Sum of Square4df Mean Square (F Sig.

Between Groups |158,178 4 39,544 1,070 375
Within Groups 4249,689 115 36,954
Total 4407,867 119

YnoBétw 6tL  undevikn pov vdOeot, mov givatl ot HETAPANTES «tpOBeST) SLOAOYIKOV

MO0y KATAVOA®TIGHOV» Kol «E1o0dNUe», dgv &yovv oyéon peta&d tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 TopatnpnOEy

£MinedO

onuovtikdétrag (0,375) eivar peyahdTEPO OO TO EMAEYEV EMMESO ONUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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Apyvpomodiov [ewpyio

Payyo EAévy

Kepdiaio Téropro:
Amoteléauato,

Mivoxoeg 183: Mp60son Arahoyikov HOwko0 Katavarlotiopod —Exdyysipo(50)

Descriptives

95% Confidence

Interval for Mean

N Mean | Deviation | Error Bound Bound m m
1,00 2526,720¢  4,8949( ,97899 24,6991 28,7409 14,0 36,00
2,00 47) 25,0213 6,7582]1 ,98574 23,037( 27,005¢ 6,00 39,0d
3,00 141 23,5714 5,7608( 1,53964 20,2457 26,897¢ 6,00 31,0d
4,00 13 28,6154 5,60569 1,55472 25,227 32,0024 18,0 39,0(
5,00 21] 28,0952 5,49459 1,19907 25,5941 30,596 16,00 36,00
Total 120 26,1333 6,08614 ,5555§ 25,033 27,2334 6,00 39,0d
Sum of Squaregdf Mean Square |F Sig.

Between Groups 319,533 4 79,883 2,247 ,068
Within Groups 4088,334 115 35,551
Total 4407,867 119

YnoBétw 6tL  undevikn pov vdOeot, mov givatl ot HeTaPANTES «tpdBeST) dLOAOYIKOV

NOwoH KOTOVOAMTICHOV» Kol <«ETAyyelo», dgv €yovv oyéon HeTaEy Tovg. H

EVOALOKTIKY]  LOOeoT

givor 0Tl

Exovuv.

Eneion

10 TopatnpnOév

£MinedO

onuovtikdétrag (0,068) eivar peyahdtepo amd 1O EMAEYEV EMMESO ONUAVTIKOTNTOG

(0,05)d1atnpovpe t undevikn vdOeo.
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4 4XYZXETIZH MATABAHTQN (CORRELATION)

Mivaxog 184: Zvpaeproopikég IemoOnoerg (BB1-BB7) —I1p60son Arapoviig

(VI1-VI3)

Symmetric Measures

Asymp. Std. Approx.
Value Erro®  |Approx. |  Sig.
Ordinal by Kendall's tau-c ,500 ,047 10,644 ,00d
Ordinal
N of Valid Cases 120

YnoBétw O6tt m pndevikny pov vmodbeorm, mov eivor 0Tt o1 petafAntég «apdbeon
JWHOVNG O TPACIVO EEVOOOYEID» KOl «CULUTEPLPOPIKES TEMOONCEIS», OV EYOLV
oyxéon petald tovc. H evailaxtikny vmdOeon sivar 6Tt £govv. Enedn| 1o mapatnpnOév
eninedo onuovikdémrag (0,0) eivor  pikpdtepo amd TO emAeyév  emimedo
onuovtikétrag (0,05) dwtnpodue v evarhaktik vrObeon. Tuvemmdg ot
petafintég oxetiCovron peta&h toug BeTikd, aldd n oyéomn toug givatl acBevig 610TL T0

0,0 etvon pikpotepo and to 0,30.

Mivakag 185: Kavovietikég [emordjoeig (NB1-NB3) —I1p60eon Arapovig (VI1-
VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c ,324 ,070 4,621 ,000
Ordinal
N of Valid Cases 120
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YnoBétw O0t1t m pndevikn pov vmdbeon, mov eivar 4t o1 petafintég «mpdbeon
dapovng 6€ TPAcIvVo EEVOSOYEIO\» KOl «KOVOVIOTIKES TTETOONGEIG», OEV EYOVV GO
petald tove. H evoldaxtikn vmodBeon eivar ot1 éyovv. Emedn 10 mapoatnpndév
eminedo onuavrikomrog (0,0) elvar pikpdtepo omd TO  emAeyév  emimedo
onuoviikdémrag (0,05) dwnpovpe ™V EVOAAOKTIK VTOOgorn. XvveEm®dG ot
petafintég oyetiCovron peta&d tovg Betikd, aAld n oyéomn toug givarl acBevig 610tL

10 0,0etvan pkpodtepo amd to 0,30.

IMivaxog 186: [emor0oeic EAéyyov (CB1-CB4) —IIp60eon Awapoviig (VI1-VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c -,153 ,061 -2,513 ,012
Ordinal
N of Valid Cases 120

YnoBétw O6tt m pndevikny pov vmdbeorm, mov eivor 0Tt o1 petafAntég «apdbeon
SWUOVNG € TPACIVO EEVOOOYEID» KOl «TIEMOIONGCELS EAEYYOL», OV €YoV OYEOM
petald tovg. H evaddoktiky vmdbeon eivar 6t €xovv. Emedn to mapatnpnOév
eminedo onuavtikomrog (0,012) sivar pikpdtepo amd TO  emleyév  emimedo
onuovtikdémrag (0,05) dwtnpodue v evarraktik vrdbeon. Tuvenmdg ot
petafintég oxetiCovron peta&h toug Betikd, alAd n oyéom toug gival acBevig 610TL T0

0,012¢tvon pkpotepo amo to 0,30.

Mivoxog 187:X1dcerg (AT1-AT7) —IIp60eson Arapowviig (VI1-VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c 419 ,054 7,815 ,000
Ordinal
N of Valid Cases 120
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YnoBétw O6tt m pndevikny pov vmodbeorm, mov eivor 0Tt o1 petafAntég «apdbeon
dwpovng oe mpacwvo Eevodoyeio» Kol «oTAoES Yoo To Tpdowve, Egvodoyeion», dev
&xouv oyéon peta&d tovg. H evarloktiky vmdBeon eivar 6t €yovv. Emedn to
napatnpn0év eninedo onpovtikoémrag (0,0) eivar pikpdTePO 0o TO EMAEYEV EMIMESO
onuovtikémrag ( 0,05 ) dwmpovpe ™V evorlrhoktikny vrobeon. Xvvendg ot
petafintég oxetiCovron peta&d toug BeTikd, ahAd n oyéomn toug givatl acBevig 610TL T0

0,0 etvon pikpotepo and to 0,30.

IMivoxog 188: Yaokepevikoi Kavéveg (PBC1-PBC3) dlIpoOeon Avapoviig (VI1-
VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c ,203 ,067 3,036 ,002
Ordinal
N of Valid Cases 120

YnoBétw o6t m pndevikny pov vmodbeor, mov eivor 0Tt o1 petafAntég «apdbeon
SWUOVNG € TPACIVO EEVOOOYEID» KOl «TOKEWEVIKOT KAvOVES», deV €YouV oyéom
petald tovg. H evaddoktiky vmdbeon eivar 6t €xovv. Emedn to mapatnpnOév
eninedo onuavtikomrog (0,002) sivar pikpdtepo amd TO emleyév  emimedo
onuovtikétrag (0,05) dwtnpodue v  evarhakTik vrdbeon. Tuvemmdg ot
petafintég oxetiCovron peta&d toug BeTikd, ahAd n oyéom toug gival acBevig S10TL To

0,002¢tvan pkpotepo amo to 0,30.

189: Avtiknyn Zopreprgopikod EAéyyov (SN1-SN4) d1p60son Awapovig (VI1-
VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c ,215 ,063 3,411 ,001
Ordinal
N of Valid Cases 120
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YnoBétw O6tt m pndevikny pov vmodbeorm, mov eivor 0Tt o1 petafAntég «apdbeon
OWHOVNG O TPACIVO EEVOJOYEID» KOl <«AVIIANYN GULUTEPLPOPIKOD EAEYYOL», OEV
&xouv oyéon peta&d tovg. H evarloktiky vmdBeon eivar 6t €yovv. Emedn to
napatpn0év eminedo onuavtikomrog (0,001) eivar pikpdtepo amd 10 emAEYEV
eninedo onuavtikotrog (0,05) dwutnpovpe v eVOALAKTIKY VTOOEOT|. XZvveEn®dg ot
petafintég oxetiCovion peta&h toug BeTikd, aldd n oyéom toug givatl acBevig 610TL T0

0,001etvon pkpotepo amod to 0,30.

Mivaxog 190: Mp60con Apvntikod HOkov Katavarotiopov (NI11-NI9) —
Mpo60eon Avapowviig (VI1-VI3)

Symmetric Measures

Asymp. Apprbox. Approx.

Value (Std. Error?| T Sig.
Ordinal by Kendall's ,013 ,053 ,245 ,806
Ordinal tau-c
N of Valid Cases 120

YnoBétw O6tt m pndevikn pov vmodbeorm, mov eivor 0Tt o1 petafAntég «apdbeon
SpoVNg o€ TPAGvo Egvodoyeio» Kot «tpdBeon apvnTiko N01KoV KOToVOAOTIGHOD,
dev &povv oyxéon petald tovg. H evardaxtiky vmdBeon eivan 6t égovv. Emedn to
nopatpn0év eminedo onpoviikoémrag (0,806) eivar peyodvtepo and 10 emAeyEV
eninedo onpovikoémrag (0,05) dwatnpodue ™ undevikry vmdbeorn. Tuvvenmg ot

petafintég o€ oyetiCovror peta&h Tovg.

Mivaxog 191: Mp60son Arwahoyikov HOwko0 Katavarloticpod (DI1-DI6) —
Mpo60eon Arapowviig (VI1-VI3)

Symmetric Measures

Asymp. Std.[ Approx. | Approx.
Value Error @ TP Sig.
Ordinal by Kendall's tau-c ,336 ,054 6,161 ,00d
Ordinal
N of Valid Cases 120

YnoBétw O6tt m pndevikn pov vmodbeor, mov eivor 0Tt o1 petafAntég «ampobeon

dpovng o€ Tpacstvo Egvodoyeio» kat «pdBeon S10AoykoH NOIKOL KATOVOAOTIGHOV
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», 0ev €youvv oyxéon petald tovg. H evardaxtik) vndBeon eivan 611 €govv. Emedn to
napatnpn0év eninedo onpovtikodmrag (0,0) eivar pikpdTePO 0o TO EMAEYEV EMIMESO
onuovtikétrag (0,05) dwtnpodue v evarraktik vrdbeon. Tuvenmdg ot
petafintég oxetiCovron peta&h toug BeTikd, alAd n oxéom toug givatl acBevig 610TL T0

0,0 etvon pikpotepo and to 0,30.
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KE®AAAIO IIEMIITO: YYMIIEPAXMATA - IPOTAXEIX ITPOX TON
®OPEA - IIEPIOPIEMOI
5. 1XYMIIEPAXMATA

[Mopaxdto Topovcidlovtol To GUUTEPAGULOTO TG EPEVVAG LLOG:

Ot ovumepipopikég memodnoelg oyetiCovronr Betikd, oArd acBevdg pe v
npoBeom dlapovig o€ TPaowvo Eevodoyeio.

Ot kavoviotikég memodnoelg oyetilovion Oetikd, oAAd acBevdg pe v
npoheom dlapovig o€ Eva TPAcivo EEvodoyelo.

Ot memodnoelg eréyyov oxetiCovion emiong Betikd, aAld 1 oyéom TovVG ivar
acBevng pe v Tpdheon dapovig o€ Tpdoivo Egvodoyeio.

Emiong n oyéon peta&d tov otdoewmv kot g tpdeong Slapovig o Tpactvo
Eevodoyeio elvan Betikn, aArd acBevic.

Ot vokeevikol Kavoveg €yovv BetTikn, oAAd emiong acBevi oyéon pe v
npoheom Slapovig o€ Eva TPacivo Egvodoyelo.

To 1010 mapamnpeitonr kol otn GYECN MOV VRAPYEL OVAUEGO GTNV AVTIANYM
CLUTEPLPOPIKOV EAEYYOV Kot TNV TpdOecn Stapovig o€ Tpacstvo Eevodoyeio.

H npdBeon apvntikod ndikod katavadwticpov e oyetileton pe v mpdbeon
dtapovng o€ éva mpactvo Eevodoyeio.

Axéun, n mwpodbeon droykoh NOKov kaTOVOA®TICHOD oxetileTon BeTikd,
AL acBevag pe v TpdBeom dapovig o Tpacsvo Eevodoyeio.
Yvumepaivovpe eniong, and ta teot ANOVA, nwg n tpdbeon dapovig o éva
npdovo Eevodoyeio e oyetileton pe To Snpoypaeikd ototyeia, ta omoia eivat
T0 @VAO, M MAkia, TO €MimEdO TNG EKMOIOELONG, TO ETNOLO OIKOYEVELNKO
€1600M L0l KO TO EMAYYEALLAL.

H mpobeon apvntikod nOkod xotovoroTiopod Oev €xel oyéon pHe T
ONUOYPAPIKE GTOLYE .

Emiong, n mpdbeon S1ahoyikod nbkol kotavolotiopol o€ oyetileton pe ta
ONUOYpaPIKd oTotyeia, mapd HOVO LE TO EMIMESO TG EKTAIOEVONG.
EmumpocOétog ovumepaivoope, amd to Descriptive Statistics,mmg ot
EPOTAOUEVOL GUUPOVOVV LE TIC GUUTEPLPOPIKES TEMOONCELS.

Q061660, 01 EPOTOUEVOL OE CLUPOVOVV LE TIG KOVOVIOTIKEG TETOONGELS.

Ot gpo0évTeG GLUPOVOVV LIE TIG TEMOONGELS EAEYYOV.
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AxOun Bempovv TIG 6TACELS BETIKEG, YEYOVOS TOL ONADVEL TOG GCLUPMVOVV LE
OVTEG.

O1 epOTOUEVOL S0POVOVY [LE TOVG VITOKEUEVIKOVS KAVOVEC.

Ta dropa mov éhafav péEPog oty épevva CLUEOVOVV Alyo pe TNV avtiinym

CUUTEPLPOPIKOV EAEYYOV.

‘Eva axoun ocvumnépacpo mov mpokOTTEL amd TNV £pELVA Hog eival mTmg ot

epOTOUEVOL Olopvohy Alyo pe tnv mpdbeomn dwpovig oe €va mpacivo
Eevodoyeio.

Téhog, ocvumepaivovpe TOG Ol EPOTOUEVOL GUUP®VOLV pe TNV Tpdbeon
apvNTIKoH NOKOD KATOVOAMTIOHOD, 0AAL GLUE®VOVV Alyo pe v mpdbeon

JA0Y1IKOV NO1KOD KOTOVOADTIGHOV.
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5.2ITIPOTAXEIX ITPOX TON ®OPEA

Ao to amoTEAEGUOTO TNG £PELVOG OMICTAOCOUE TOG Ol EPMOTMUEVOL CLUPOVOHY
AMyo pe t Owpovn o éva Tpdcvo EEvodoyeilo, evd Ocov aeopd TN mpodbeom
apvnTikod MOKOV  KOTAVOAOTIGHOD GCUUE®OVOVV VO UTOTKOTAPOVV  OALGIOES
Eevodoyelmv mov €yovv katayyeAbBel yio dwdpopa moapantodpata. EmmpocsOétog
CLUUPOVOLV Alyo VO GUUUETEXOVV GE SOAOYIKO MNOIKO KOTOVOAMTIGUO, TTEPAV TOV
umoikotdl. Ot epOTOUEVOL GUUEMVOVV LLE TNV ATOoYT OTL AV EUEVOV GE EVa TPAGIVO
Eevodoyeio, Ba déyovtav onuovTikd o@EéAN omd avtd, eved O CLUPOVODY LE TO
veYovAg O6TL 1 01KOYEVELD, Ol PIAOL KOt 01 cuVAdEPPOi Tovg vopilovv 0Tt Ba Empene va
pévouv og éva mpdowvo Egvodoyeio dtav ta&debovv. Ocov apopd T diepevvnon Twv
TEMOONCEMV EAEYYOV TOV KOTOVOAMTOV, HECEH TNG £PELVOG JOMIGTAOVOLUE OTL Ol
EPOTAOUEVOL GUUPOVOLV UE TIG TPOTAGES TOv Otvovtal. AkOUYN, CGYETIKA HE TN
SOV TOVG ot TPACIVE, EEVOOOYEIN, 01 GTAGEIS TOV KATAVIAMTOV givor OeTiKeC,
EVAD Ol OMOYELS TOL KOWMVIKOD TEPIYyvpov apvnrTikéc. Amd v GAAn mAevpd, ot
EPOTAOUEVOL CUUPOVOVV LE TO YEYOVOG VO EMAEYOVV HOVOL TOVG TO av Ba Lévouv, T0
av B€hovv kat To av £govv Ta péca Vo HEVouv o€ éva mpdovo Eevodoyeio. Télog, Ta
amoteAéopato g Epeguvag £deEav otL n TpdBeon dapovig oe mpdoivo Eevodoyeio
dev oyetileton pe ta dSNUOYPOOIKA, ONAadN HE TO @OLAO, TV MAia, TO emimedo
EKTOUOEVONG, TO ETNCLO OIKOYEVELNKO €100dNUA Kot TO emdyyeipa. To 0 @aiveton
TG GLUPaivEL Kat pe TNV TPOOEST CLUUETOYNG GE aPVNTIKO NOIKO KOTOVOAMTIOUO, T
omoia 0¢ oyetiletan emiong pe to dnuoypapikd otoryeio. Ocov apopd v Tpodheom
SAOYIKOU NOKOV KOTAVOAWMTIGHOD dgv €xel OXEON WE TO. dNUOYPUPIKA GTOLYElD,

nopd Lovo LE TV EKTOIdELON.
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5.3IEPIOPIEMOI THX EPEYNAX
Katd ™ dwefaymyn g €pevvog Tov TPOYUOTOTOWCUUE GUVOVTIOUUE OPICUEVES
dvoKoAieg. OpIGUEVES OO AVTES OVOPEPOVTOL TAPOKATM:
e Opiopéva amd To OWKOJOMIKA TETPAY®VO TOV HaG 0dOnKav apykd MTov
aKOTAAANAO Yo va. TpaypotomomBet n €pguva, OT®G emiong Kol 6 KAmTOo
GAA0 VI PYOV LOVO YPOPELQL.
e [loAAol amd TOVG VTOYNPLOVE EPOTMOUEVOVS APVOVVTAY VO CUUTANPOCOVY TO
EPOTNUATOAOYIO KOl APKETEG POPES LE QLYEVT] TPOTO.
e ApPKETEC NTAV O TEPIMTAOGELS TOV EPMTNOEVIMV OV eV NTOV EVILEPOL TOGO
YL T0 UTOTKOTAL, 000 Kol Ta Tpdova Egvodoyeia.
o Téloc, OVOKOMEG OVTHETOMICOUE OTO VO  OTOGTACOVLUE TOV  Oaplduod
TMAEPAOVOV, KOODC Kol TO €O €100dNUA TOL Aappdvovy, AdY® @OBov

ONUOGIEVONG TV GTOLYEIDV TOVG.
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Payya EAévy Hapoptnuo 1
EPQTHMATOAOI'TO
AAEZEANAPEIO TEXNOAOI'IKO EKIIAIAEYTIKO IAPYMA
OEXYXAAONIKHY

2XOAH AIOIKHXHY KAI OIKONOMIAX
TMHMA EMIIOPIAY KAI ATAPHMIXHY

OEMA EPEYNAY' Tlpaowa Egvodoyeio.
IIEPIOXH: Tloleodouikd cuykpotnuo ®eccarovikng
Ayorntnlé kvpiale:

[Ipayuatomolovpue pioe  OMUOOKOTNON Y. Vo OIEPEVVIIGOVUE TN
GUUTEPLPOPA TMOV KOTAVOADTOV GYETIKA UE TNV EMAOYY] EVOG TPAGLVOV
N/xar nOwov Eevodoyeiov.

2nueiovovue 0t IPAGIVO EEvoooyeio civar 10 Eevodoyeio €kelvo mov
EQPOPUOLEL TPOYPOUUATO. TPOOTOTIOS TOV TEPLPALAOVTOS Koi Exel TOPEL
e10iky moronoinon. Evo nbiké Eevodoyeio evpvtepo. 1oyvpiletor 0TI
viobetel emmiéov O1KalOTOVY OTIC EPYOTLOKES TYECEIS TV EPYOLOUEVDV
TOV K01 NOIKN OTIC ETLYEIPNUATIKES TOV TPOKTIKES.

Oélovpe va cog duPePaidcovpe OTL OL ATOVTIGELS GG vl ATOADT®G
EUMOTEVTIKEG Kol OTL  To  omotedéopato g épevvag  Oa
ypnoonombodv  AMOKAEIGTIKA Yo EKTOLOEVTIKOVS KoL
ETLGTNUOVIKOVS OKOTOVG.

Ta TpocOmTKG 60 d€d0pnEVa OV TPOKELTOL TOTE KAl Y10 KAVEVA AOYO Vol
onuoctevBovv. Zntodvtor OmOKAEIGTIKA Yl AOGYOuG €AEYYOL NG
TPOYLLATOTTOINONG aVTNG TS GLVEVTEVLENGS. H avevopia tov anaviioedv
coc eEacpoAileton HEGHO TNG KOTOYPAPNG TOV OVOUOTOS GOG GE
OLLQPOPETIKO QUALO OTTO TO EPOTNUATOAOYIO0. X0G TOPOUKAAOVUE VO
GUUTANPADOGETE GE OVTO T GTOLEIN GOG. XOG EVYAPLGTOVUE BEpUd Yo TO
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WHY WE BOYCOTT:
CONSUMER MOTIVATIONSFOR BOYCOTT PARTICIPATION

AND MARKETER RESPONSES

Abstract

While boycotts are increasingly relevant for management decision-making, there has been little research of an
individual’ s motivation to boycott. We propose a conceptualization of boycotting and report a study of an actual
boycott of a multinational firm that was prompted by factory closings. Consumers who viewed the closures as
egregious were more likely to boycott the firm, though only a minority did so. Consistent with our hypotheses,
moderators of the relationship between perceived egregiousness of the firm’s act and the boycott decision were four sets
of variables, reflecting: the desire to promote change, the scope for self-enhancement, rationalizations that inhibit
boycotting, and costs to the boycotter of participation. Implications for marketers, NGOs, policymakers and researchers

are discussed.



The boycaott is the way we take our cause to the public. For surely if we cannot find justice in the courts of
rural California, we will find support with our brothers and sisters throughout the nation.

Cesar Chavez in Why We Boycott (United Farm Workers of America 1973)
WEe' ve taken significant actions to improve the lives, opportunities and working conditions of the people who
make our product around the world, and regularly invest in the communities where we do business. And we do
this so that consumers can buy Nike products with the knowledge that these products have been manufactured
under safe and fair working conditions.

Nike's response to criticism in Naomi Klein’s No Logo (Nike 2000)

...forty percent of citizens worldwide have at |east thought about punishing a specific company over the past
year they viewed as not behaving responsibly... globally over onein five report actually avoiding a company’s
products or speaking against the company to others. A similar number report having at least considered doing
so. Thefinding reinforces what a number of companies have already found out the hard way—that both
corporate reputation and sales are at risk when customers have negative perceptions of a company’ s behavior.

Millennium Poll of 25,000 citizens in 23 countries (Environics 1999)

Boycotts are an intriguing form of consumer behavior, unwelcome to marketers yet consistent with the
marketing concept. With greater public attention to corporate social responsibility and increased vulnerability of brands
and corporate reputati ons, social-issue boycotts have become increasingly relevant for management decision-making.
As asource of consumer power and a mechanism for the social control of business, they also have significant public
policy implications. There has been little research, however, into those factors that influence an individual’ s motivation
to participate in a boycott, notwithstanding the need for a better understanding by marketers, boycott organizers and
policymakers.

Consumer boycotts have been defined as “an attempt by one or more parties to achieve certain objectives by
urging individual consumers to refrain from making selected purchases in the marketplace” (Friedman 1985, p. 97).
The“urging” and organization of a boycott typically come from a pressure group or non-governmental organization
(NGO). Boycaotts are thus a subset of a broader category of consumer behavior where social and ethical issues are an
influence on purchase decisions (e.g., environmentalism). Hence, a better understanding of boycott participation is
likely to inform our understanding of ethical influences on buyer behavior in general (Smith 1990, 1999).

Because boycotts often are organized by NGOs pursuing a cause or broader socio-political agenda, they can
represent aform of social control of business. Thisroleis not uncontroversial, though its legitimacy may be said to rest
on the fact that boycott participation by individual consumersistypically voluntary (less so where picketing of storesis
involved, for example). Smith (1990, p. 140) has described boycotts as the “organized exercising of consumer
sovereignty by abstaining from purchase... in order to exert influence.” More colloquially, consumers use their

“purchase votes’ in the marketplace to “elect” the sort of society they wish to be part of (Dickinson and Hollander



1991; Smith 1990). In this sense, boycotts are in keeping with the idea of consumer choice as a mgjor rationale for
capitalism. Boycotts are also consistent with the marketing concept; on the face of it, marketers of products targeted by
awell-supported consumer boycott have failed to have a sufficient customer focus (Kohli and Jaworski 1990).

In this article, we provide a conceptualization of boycotting and report an empirical study of an actual boycott
and management responsesto it. To the best of our knowledge, thisis the first quantitative academic study of consumer
boycott motivations conducted during areal boycott. Recent research has framed boycotts as socia dilemmas and
recognized the important role of reference group influence (Sen, Gurhan-Canli and Morwitz 2001). We offer a broader
analysis and characterize boycotts somewhat differently. Our starting point is the observation that boycott participation
isin large measure driven by the perceived egregiousness of afirm's actions, as evidenced by our opening quotations as
well as the boycott literature (Friedman 1999, Smith 1990, Smith and Cooper-Martin 1997). We confirm thisin our
preliminary empirical work, reported below: consumers who find a company’ s action to be egregious are more likely to
boycott than those who do not.

But this explanation fails to capture the complexity of an individual’s motivation to participate in a boycott.
Assuch, it has limited normative value either for marketers subject to boycott or for boycott organizers. For one thing,
many individuals who believe that afirm has carried out an egregious act nevertheless resist the call to boycott. From
this perspective, our goal is as much to explain why some people do not boycott, asit isto explain why othersdo. In
this paper, we demonstrate that there are multiple motivations influencing participation in a boycott. These motivations
serve to moderate the link between perceived egregiousness and the boycott decision. Figure 1 shows our framework.
The moderating variables that we identify thus provide a basis both for strategies to encourage boycott participation,

and for strategic responses by managers.

Insert Figure 1 Here

Thefirst set of variables, which we label “promote change”, captures the moral outrage (Smith 1990) often
associated with boycott participation and a boycotter’s desire to change the world—or, at least, the practices of the
target firm. “Self-enhancement”, the second set of variables, acknowledges the psychosocial dimension of boycott
participation, including the boycotter’ s possible feeling of guilt at consuming a boycotted product or potential
opportunity to increase self-esteem through association with the boycott. This set of variables highlights the possibility
of boycott participation motivated by factors largely unrelated to the specific grievances of a particular boycott and

helps explain why some boycotts linger and often for many years after firms ostensibly have addressed the grievances



originally inspiring the boycott. “Rationalizations’, the third set of variables, comprises potential rationalizations for
not participating in a boycott, such as harms that might result from the boycott and the temptation to free-ride—
recognizing that any individual consumer will benefit from gains of the boycott regardless of whether he or she
participates (Sen, et a. 2001). Finally, there are “costs’, the sacrifice entailed by a consumer’ s boycott decision, which,
at the very least, is a self-imposed restriction on consumer choice.

In the next section, we expand upon our conceptualization of boycotts, discussing their historical origins and
successes over the years, the boycott literature, and the link to the literature on corporate socia responsibility (CSR)
influences on buyer behavior (e.g., Brown and Dacin 1997; Drumwright 1994; Sen and Bhattacharya 2001). This
discussion establishes the need for a better understanding of boycott participation and sets the stage for our empirical
studies. Next, a preliminary study confirms the influence of perceived egregiousness on boycott participation and
identifies multiple motivations for participation. Building on this study and the literature, we then identify hypotheses
that are tested through field research conducted in collaboration with a firm during the course of a boycott. Our
discussion of the main study’s findings examines both motivations for boycott participation and the effectiveness of
possible management responses to the boycott. We conclude by identifying implications for managers, boycott
organizers and policymakers, as well as directions for further research.

CONSUMER BOYCOTTS
Historical Origins and Recent Trends

Consumer boycotts have avenerable, if controversial heritage. The term originated in 1880 with the ostracism
of Captain C.C. Boycott, an Irish land agent, over the treatment of his tenants, but the practice dates back at least as far
as the 14™ century (Smith 1990). Friedman (1999) notes that the boycott has been described approvingly as a very
American tactic of social protest and equally has been condemned for sucking the life-blood from trade and commerce.

Historically, boycotts have contributed to some spectacular successes and permitted relatively powerless
groups to assert their rights (Sharp 1973). The colonialists' boycott of British goods led to the repeal of the Stamp Act
by the British government in 1766 (Friedman 1999), while boycotts were the key to unionization in the United States at
the turn of the century (Wolman 1916). Gandhi organized boycotts of British salt and cloth as part of a strategy of non-
violent direct action that ultimately gave rise to Indian independence in 1947 (Bondurant 1965). Rosa Parks' refusal to
give up her seat on a city bus to a white man triggered the Montgomery bus boycott of 1955; this boycott nearly
bankrupted the bus company and was supported by more than 90% of blacks until bus segregation was ended in the city.
Friedman (1999) describes this as the most influential consumer boycott in American history, having marked the

beginning of the modern civil rights movement in the United States and launched Rev. Martin Luther King, Jr. asits



leader. The late 1960’s boycott of Dow Chemical’s Saran Wrap because of Dow’s manufacture of napalm may not
have ended the Vietnam War, but Dow did discontinue napalm production (after allegedly having submitted a
deliberately uncompetitive tender) and the boycott tainted the firm’s reputation for years, perhaps decades, afterwards
(Vogel 1978). Around the same time, the California grape boycott enabled the formation of a union for American farm
workers and forced substantial concessions from the growers (Brown 1972). Meanwhile, the boycott of Barclays Bank
over itsinvolvement in apartheid South Africa was said to be amajor contributing factor in its 1986 decision to
withdraw from that country, despite it being the largest bank there (Smith 1990).

In the 1990s, the business press appeared to agree both that consumer boycotts work and that they were increasing
in number. The Economist (1990, p. 69), for example, concluded: “ Pressure groups are besieging American companies,
politicizing business and often presenting executives with impossible choices. Consumer boycotts are becoming an
epidemic for one simple reason: they work.” Recent prominent consumer boycotts include the European boycott of Shell
over its plan to dump the Brent Spar oil platform at sea; the U.S. boycotts of Texaco over aleged racia remarks by senior
management and of Mitsubishi over alleged sexual harassment in the workplace; and the multi-country boycott of Nike over
alleged sweatshop conditions at Asian suppliers. All four have achieved many if not al of their organizers' goals.
Commenting on the Shell boycott after the company abandoned sea disposal, The Economist (1995, p. 15) suggested that “it
may be no bad thing... for consumersto ask for ahigher standard of behavior from the firms they buy from.” Shell’s
problems were compounded by public reactions to reports of environmental harm as a result of its operations in Ogoniland,
Nigeria, and the company’ s apparent failure to useitsinfluence to prevent the execution by Nigerian authorities of Ken
Saro-Wiwa, who had been protesting for Ogoni rights. Criticism of Shell by environmentalists and human rights activists
and the associated boycotts were said to be key contributors to a fundamental transformation in how the company strivesto
live up to itssocial and ethical responsibilities (Cowe 1999; Shell 1998).

Anecdotal evidence suggests that boycotts are increasingly successful and focused to a greater extent on
corporate practices. (Theincidence of boycotts and their success are inherently hard to quantify because of difficulties
inidentifying calls for boycotts by NGOs and the understandable reluctance of firmsto report sales declines dueto
boycotts or to publicize concessions to boycott organizers.) This shift away from boycotts with broader socio-political
gods (e.g., civil rights) to a more narrow focus on corporate practices reflects both the increased power and scope of the
modern transnational corporation and, paradoxically, the heightened vulnerability of corporate reputation and brand
image (Economist 2001). These trends lend weight to the claim that boycotts represent votes in the consumer
marketplace, thereby increasing the pressure for CSR and providing a mechanism for social control of business. But

boycotts also may be socially harmful. Shell’s decision to dismantle the Brent Spar oil platform on land, as a result of



the boycott, was almost certainly less socially responsible than the planned disposal at sea, and Greenpeace admitted
that it had overestimated the pollution risk of the platform (Schoon 1995). Either way, the threat of a boycott is an ever-
greater potential challenge for marketers of consumer goods and services and of increasing relevance to NGOs and
policymakers.

CSR and Consumer Purchase Behavior

Sen et al. (2001) differentiated between “political or social/ethical control boycotts” and “economic or
marketing policy boycotts’ that typically are aimed at lowering consumer prices (e.g., the California gas boycott). Our
interest is primarily in social-issue boycotts, which appear to be both more prevalent and more successful than
economic boycotts. They are also more interesting because consumer participation is less self-interested (Smith 1999)
and because of their relationship to CSR. CSR refersto the societal obligations of business. However, thereis
considerable uncertainty about what these obligations actually are (in some quarters, there is a preference for the less
subjective concept of corporate social performance (Wood 1991)).

The recent rise to prominence of CSR has multiple explanations. Calls for greater social and environmental
responsibility are coming from mainstream quarters of society, as well as protesters at global meetingsin Seattle, Genoa
and elsewhere (Martin 2002). Along with heightened societal expectations and demands of business, the globalization
of large corporations has led to firms confronting very different—and generally much lower—standards of living than
they are familiar with in their domestic operations, and often facing conflicts of moral values. More extensive media
reach coupled with advances in information technology (e.g., NGO websites) has allowed rapid and widespread
exposure of alleged corporate abuses in even remote corners of the world, as Shell learned to its cost when ail spillsin
Ogoniland were exposed on television documentaries.

Pressure for CSR from NGOs takes many different forms, ranging from meetings with management, to adverse
publicity in the media, to shareholder activism, to consumer boycotts and direct action (Smith 2001). When these pressures
trandate into adverse economic consequences for the firm, corporate socia responsibility—as defined by those promoting
the change in corporate behavior—becomesin the firm’'s economic interest. Thisis most directly evident when the firmis
penalized in financia and consumer markets for perceived social responsibility shortcomings. Accordingly, Davidson, El-
Jelly, and Worrell (1995) found that product boycott announcements were associated with significant negative stock
market reactions. They also found some evidence of changesin corporate behavior as a result of boycotts.

Martin (2002, p. 70) has observed that firms often engage in CSR “ precisely because it enhances shareholder
value’ and, more specifically, that some CSR activities “create goodwill among consumers in excess of their price tag.”

In 80 studies of the relationship between corporate socia performance and corporate financia performance, 42 found a



positive relationship and only four studies found a negative relationship, though these results must be treated with
caution because of the major methodological challenges of such studies (Margolis and Walsh 2001). Nonetheless, a
positive stock market reaction to a change in packaging policy by McDonald’ s was attributed to an anticipation of
increased salesto customers supporting a socially responsible company (McMillan 1996). Moreover, cause-related
marketing and, more broadly, “ corporate societal marketing” also provide evidence of a corporate belief that CSR isa
source of competitive advantage (Drumwright and Murphy 2001). Thus, simply put, firms may be penalized by
consumers for actions that are not considered socially responsible. More positively, firms may be rewarded by
increased patronage if they have areputation for being socially responsible. The increased competitiveness of consumer
markets has made this al the more important: “ As more and more organizations meet the quality requirements of the
marketplace... The consumer will want to know what the company behind the product or service stands for in today’ s
society, and to make certain that they are not contributing to any corporation that is harming society, its resources or its
people’ (Frank Walker of Walker Information, quoted in Gildea 1994-95, p. 21).

Interest in CSR has prompted a number of marketing scholars to examine its influence on consumer purchase
behavior. Studies conducted in the 1970s attempted to identify the characteristics of a putative market segment that would
engage in socially responsible consumption (Anderson and Cunningham 1972; Kinnear and Taylor 1973; Kinnear, Taylor,
and Ahmed 1974; Murphy, Kangun and L ocander 1978; Webster 1975). As part of this research stream, Miller and
Sturdivant (1977) investigated consumer reactions to a boycott of afirm over charges of unsafe working conditions and
concluded that there was some evidence to suggest that questionable corporate behavior does influence consumer practices.
Research by Drumwright (1994) extended this stream of research to organizationa buying, showing how and why
environmental concern can become an important noneconomic buying criterion.

More recently, Brown and Dacin (1997) examined the relationship between what a person knows about a
company (‘ corporate associations') and perceptions of the company’s products. Two types of corporate associations
were investigated: corporate ability, related to the company’ s expertise in producing and delivering its outputs, and CSR
associations that reflect the organization’s status and activities with respect to its perceived societal obligations. Brown
and Dacin (1997, p. 80) found that consumers’ knowledge about a company can influence their reactions to the
company’s products; more specifically, all three of their studies“demonstrate that negative CSR associations ultimately
can have a detrimental effect on overall product evaluations, whereas positive CSR associations can enhance the
product evaluations.”

Various consumer polls lend further support to the claim that corporate social performance can have a positive

or negative effect on purchase behavior (e.g., Environics 1999). Sen and Bhattacharya (2001) extend this general



finding by attempting to identify when, how, and for whom specific CSR initiatives work. They find that key
moderators of consumer responses to CSR are individual consumer-specific factors, such as consumers' personal
support for CSR issues and their general beliefs about CSR, and company-specific factors, such asthe CSR issues a
company chooses to focus on and the quality of its products. Consumer perceptions of congruence between their own
character and that of the company also were found to mediate reactionsto afirm’s CSR initiatives. It seems reasonable
to conclude that the influence of CSR on consumer purchase behavior is equaly if not more complex within the context
of boycott participation.

Research on Boycott Participation

Various researchers have examined boycotts and attempted to offer explanations for their success or failure.
Friedman’s (1999) comprehensive study, drawing on more than 100 boycotts, employed instrumentality theory to develop
an explanation for boycott success. He suggested that before initiating a boycott, pressure groups should ask themselvesiif:
1) consumers care about the boycott issues and objectives, 2) the boycott task is likely to be successfully executed, and 3) its
execution islikely to lead to the desired consequences specified by the boycott objectives! Meanwhile, Garrett (1987)
identified six factors in boycott participation: awareness of consumers, the values of potential participants, the
consistency of boycott goals with participant attitudes, the cost of participation, social pressure, and the credibility of
the boycott leadership. He proposed a theory of boycott success based on research of 30 boycotts between 1981-1984,
suggesting that the determinants are economic pressure (due to lost sales), corporate image pressure (due to adverse
publicity), and policy commitment (target’s determination not to change the policy in question).

Smith’s (1990) case study research identified severd factors that influence the effectiveness (defined asa
significant reduction in sales) and success (achieving the aims of the boycott organizers) of consumer boycotts. These
factorsinclude: the choice of target (e.g., involvement of the firm in the grievance, its visibility, the connection of the
product with the grievance, and its substitutability by competitive offerings); the organization and strategy of the pressure
group (e.g., dedication to the cause, use of strategic approaches); and responses to the boycaott call (e.g., consumers moral
outrage over the grievance, endorsement of the boycott by public figures). More broadly, he suggested that consumers must
be concerned, willing and able to act in support of the boycott. He noted, however, that boycotts need not substantially
reduce salesto be successful. Firms may comply with boycott demands in response to the moral pressure and concern for

the firm’ s reputation, even absent any impact on sales (also see Friedman 1999).

More specifically, Friedman (1999) identified execution and consequence considerations for “media-oriented boycotts’
(e.g., announcements should be made by well-known organi zations), “ marketplace-oriented boycotts’ (e.g., boycotted
products should be easy for consumers to identify), and “surrogate boycotts’ (the more political influence the target
companies have, the more likely the government will yield to boycott demands).



Sen et al.’s (2001) social dilemma perspective on boycotts was the first attempt to empirically test a theoretical
framework that explains an individual’s decision to participate in aboycott. They suggest that there is afundamental
guestion underlying a consumer’ s boycott decision: isthis boycott going to be successful? They find that an
individual’s participation in aboycott is influenced by his or her perception of the likelihood of the boycott's success
and, in addition, the individual's susceptibility to normative social influences (social pressure) and the costs associated
with boycotting. There is considerable merit to this perspective but it provides only a partial explanation for boycott
participation. In the next section, we propose a more comprehensive view of consumer motivation for boycott
participation.

MOTIVATIONSFOR BOYCOTT PARTICIPATION

Friedman’s (1985) study of 90 U.S. boycotts between 1970-1980 found that they involved awide variety of protest
groups, target organizations, and social concerns. Although boycotts from the political left are currently common (e.g.,
boycotts of Nike and Shell), there were Nazi-organized boycotts of Jewish stores prior to the Holocaust (Friedman 1999)
and the Southern Baptist Convention called for a boycott of Disney because of that company’s position on
homosexuality (such asits policy of extending health benefits to same-sex partners of employees). While there are
many social issues that might prompt a call for a boycott, boycott organizers typically have either an instrumental
purpose (to secure change within the target firm or, through the firm, to pressure government) or an expressive
motivation (to vent frustration or punish the target). This distinction between instrumental and expressive boycottsis
well established in the boycott literature (Friedman 1999; Smith 1990). Lesswell understood are the motivations of the
individuals who take part.

Perceived Egregiousness

At its core, participation in a social-issue boycott is driven by the individual’ s perception of egregious conduct
by the target firm. Thus, boycotting is a response to a company action viewed as strikingly wrong and perceived as
having negative and possibly harmful consequences for one or more parties (e.g., workers, consumers, society at large,
and the environment), but not necessarily the boycotter. Boycotting has intrinsically moral characteristics, reflecting an

evaluation by the boycotter that the boycott target has violated amoral code.? Asa result, pressure group calls for a

2 James Redpath, in coining the term boycott, referred to avariety of ways by which Captain Boycott and his family
were socially ostracized; no one would work for Boycott, speak to him, or supply him with goods or services because of
his attempts to forcefully evict his tenant workers after their refusal to accept a cut in wages (Smith 1990). The protests
brought wider attention to Irish grievances and ultimately Boycott was forced out of Ireland. The consumer boycott
played its part, as Redpath explained (in 1880, quoted in Laidler 1968): “If you see alandgrabber going to a shop to buy
bread, or clothing, or even whiskey, go you to the shopkeeper at once, don’t threaten him... Just say to him that under
British law he has the undoubted right to sell his goods to anyone, but that there is no British law to compel you to buy
another penny’s worth from him, and that you will never do it aslong as you live.”



boycott often employ strongly emative appeals with moral condemnation of the target. For example, a boycott was
called of the Adam’s Mark hotel chain becausein 1999, a Florida Adam’s Mark hotel allegedly forced black patronsto
wear identifying wrist bands, pay more for rooms, and pay cash deposits not charged to white guests. In calling for the
boycott, the president of the NAACP (National Association for the Advancement of Colored People) urged “all
Americans of good conscience to stop giving Adam’s Mark their money or their business’ (Ingtitute for Global Ethics
2001, emphasis added). As another example, a banner at the Nestlé boycott website reads: “ Stop bottle baby deaths—

boycott Nestlé” (www.babymilkaction.org). Responding to this moral outrage by participating in the boycott requires

some sacrifice by the participant—at minimum it is a constraint on consumer choice. The potential for moral concerns
to influence economic behavior has been recognized, assumptions of utility maximization within economics and
elsewhere notwithstanding (Etzioni 1988; Kahneman, Knetsch and Thaler 1986).

Inapreliminary study using materials from the Nestlé boycott website as stimuli, perceived egregiousness was
found to predict boycott participation (Authors forthcoming). Further, the greater the degree to which subjects thought
that Nestl€' s actions were egregious, the more negative was the brand image. However, while 70% had rated the
company practice (as described in the stimulus materials) at or above the mid-point on a composite seven-point scale
measure of egregiousness (m = 4.67), only a minority (45%) said they would definitely or probably boycott the
company. Answersto open-ended questions suggested that people differ in their reasons for participating in a boycott
and that most individuals have multiple motivations. Accordingly, we predict that although perceived egregiousnessis
key to boycott participation, not all consumers who view the firm’s actions as egregious will participate in the boycott
because of factors that influence the link between egregiousness and the boycott decision.

Hia Consumers who find the firm’s actions to be more egregious are more likely to boycott.

H ! Many consumers who disapprove of the firm’s actions and find these actions egregious will not

boycott.

Notice that this second prediction is consistent with the claim often made by boycotted firms that sales have
not declined significantly, even where there is evidently popular support for the boycott
Moderating Variables

While we expect there to be alink between the perceived egregiousness of afirm’s actions and a consumer’s
boycott decision, we also draw on economic and psychological theory to hypothesize that this link is moderated by four
sets of variables: 1) the desire to promote change; 2) self-enhancement; 3) rationalizations for not boycotting; and, 4)
the costs to the boycotter of boycott participation (see Figure 1).

Promote Change. The first set of variables reflects the boycotter’s desire to bring about some kind of change

and to communicate a message to the target firm. These variables are generally associated with the issue prompting the


http://www.babymilkaction.org/

boycott and may be instrumental and expressive. They include the desire to change the practices or decisions of the
target firm as well as express anger at the target’s conduct.

Ho: Beliefsin boycotting to promote change will moderate the rel ationship between egregiousness and the
boycott decision. When these beliefs are strongly held, the relationship between egregiousness and
boycotting will be greater than when these beliefs are less strongly held.

As earlier noted, the boycott tactic is not uncontroversial. Disapproval of boycotting by boycott targetsis
unsurprising. (For example, manufacturers generally were hostile to the boycott at the turn of the 20" century in the
U.S. when, prior to unionization, it was the predominant tactic used by labor (Laidler 1968; Wolman 1916).%) There
may also be a broader disapproval of boycotting because of possible harm to third parties (we return to this idea below
when we discuss “rationalizations’). For example, in the widely supported grape boycott of 1965-70, boycott
organizers experienced consumer resistance to picketing of “mom and pop” grocery stores and thus concentrated on the
large supermarket chains (Brown 1972). There might even be some disapproval of economic decision-making
becoming “contaminated” by non-economic criteria, consistent with the writings of neo-classical economists such as
Friedman (1970).* Such an attitude could explain some of the resistance to socially responsible organizational buying
reported by Drumwright (1994), as well as the finding by Sen and Bhattacharya (2001) that consumers might question
CSRinitiativesif they believed such practices could compromise product quality. Concerns of this kind could translate
into doubts about the appropriateness of participation in a boycott for the individual consumer.

Thus, some consumers might be reluctant to boycott under any circumstances. In this vein, Smith (1990)
proposed that consumer participation in any specific boycott would be influenced by a genera ‘willingness to boycott’.
Aswell as possible disapproval of boycotts, Smith (1990) suggested that this general willingness to boycott isalso
influenced by beliefs about whether boycotts work. He draws on perceived consumer effectiveness, defined in the
context of ecologically concerned consumption as the extent to which a respondent believes that an individual consumer
can be effective in pollution abatement (Kinnear et al. 1974). Inasimilar way, Sen et al. (2001) referred to ‘perceived
efficacy’ as the extent to which one believes that each boycott participant can contribute significantly to the
achievement of collective goals. Accordingly, we predict that boycotting may be influenced by a general willingness to
boycott, reflecting beliefs about the tactic’s legitimacy and likely effectiveness:

Hoa: The belief that boycotting is an appropriate means to bring about change will moderate the
relationship between egregiousness and boycott decision.

3 Boycotts have been treated as per seillegal under the Sherman Act because of their coercive use of market power,
though exceptions have been made for boycotts organized for social or political reasons (Mahoney 1984).

* The views of Friedman notwithstanding, the Austrian economist von Mises (1949, p. 280) wrote that “consumers are
free to boycott a purveyor provided they are ready to pay the costs.”

10



Smith observed (1990) that unless consumers believe that their purchase decisions will have an impact on the
boycott issue, then they are unlikely to participate in a boycott except where they feel so strongly about the issue that
they do not wish to be tainted by it (described as a desire to have ‘ clean hands' and discussed further, below). Ina
related way, the concept of perceived consumer effectiveness has been used to better understand consumer motivations
for engaging in particular environmentally conscious behaviors and is thus more recently defined as “a domain-specific
belief that the efforts of an individual can make a difference in the solution to a problem” (Ellen, Wiener and Cobb-
Walgren 1991, p. 103). Thisidea has been used to explain an individual’s willingness to engage in a specific activity,
such as recycling, absent a willingness to engage in other pro-environmental actions. Thus, we might expect consumers
to hold beliefs about the likely effectiveness of their participation in a specific boycott as well asin relation to boycotts
in general.

Hop: The belief that the boycott can change the firm will moderate the relationship between egregiousness
and boycott decision.

H,, and Hy, are consistent with instrumental motivations for boycott participation. However, beliefsin
boycotting to promote change also have expressive characteristics. More specifically, given the moral dimension of
boycotts, we might expect some boycotters to believe that boycott participation is desirable for its own sake (some
might even subscribe to a ‘ duty to boycott’), at least relative to an issue of concern to the individual. We might also
expect some boycotters to believe that they should ensure that boycott targets understand that their actions are perceived
to be egregious. Still others may participate in the boycott simply to vent frustration (Friedman 1999).

Hoc: The belief that everyone should take part in the boycott will moderate the relationship between

egregiousness and boycott decision.

Hog: The belief that it isimportant to let the firm know that one is angry will moderate the relationship

between egregiousness and boycott decision.

Salf-Enhancement. The second set of variables moderating the relationship between perceived egregiousness
of afirm’sactions and a consumer’ s boycott decision isless directly related to the boycott. These psychosocial
variables are largely associated with self-enhancement: participation in the boycott may allow boycottersto feel better
about themsel ves.

Ha: Self-enhancement factors will moderate the relationship between egregiousness and boycott decision.

The more the scope for self-enhancement, the greater will be the relationship between perceived
egregiousness and boycotting.

Consumers who become aware of and identify with a call for boycott as aresult of apparently egregious
behavior by the target firm are likely to feel guilty at continued purchase of the firm’s products and may prefer to

disassociate themsel ves from the company engaged in the wrong and thus have ‘ clean hands' (Smith 1990). Thisguilt

stemsin part from the moral characteristic of boycotts. Boycotts are generally a moral rebuke of the target and, by

11



implication, potential boycotters may feel under a moral obligation to keep away from the company’s products. This
moral obligation may result in afeeling of guilt for those who do not participate in the boycott and, thus, individuals
will participate to avoid the guilt from doing wrong themselves.

Haza The belief that one would feel guilty because of purchasing the target firm’s products will moderate
the relationship between egregiousness and boycott decision.

The guilt associated with not participating in a boycott may come from within, but it isaso likely to be a result
of socialy embedded expectations, reflecting the role of social pressure. The relevance of social pressure for boycott
success is widely acknowledged in the boycott literature (Friedman 1999; Garrett 1987; Rea 1974; Sen et al. 2001,
Smith 1990). Rea (1974) insisted that social pressureis critical to enforce a boycott and thus suggested that boycott
participation will be greatest for goods and services that are publicly purchased and consumed. Sen et a. (2001) found
that boycott likelihood is greater, in the case of both economic and social-issue boycotts, for those more susceptible to
normative influence. Accordingly, we predict that:

H The belief that one would feel bad if seen by others purchasing or consuming the firm'’s products will

moderate the relationship between egregiousness and boycott decision.

Hac The belief that one’s friends or family are exerting pressure to boycott will moderate the relationship

between egregiousness and boycott decision.

Participation in a boycott presents the potential boycotter with the prospect of boosting self-esteem: boycott
participation represents an opportunity to associate with a cause or social issue or particular group of people, or smply
to see oneself as amoral person. The maintenance or enhancement of self-esteem is afundamental motive in human
behavior (Baumeister 1998; Pittman 1998), and people often engage in behaviors towards this end (see, for example,
Fein and Spencer 1997). According to Katz (1960), some attitudes carry a value expressive function that provides a
means of expressing important aspects of the self-concept, and holding or expressing these attitudes is inherently
rewarding because it allows people to enhance their self-esteem (see also Eagly and Chaiken 1998). Thus, boycott
participation and allied feelings of “doing the right thing” can be viewed as a method of boosting self-esteem and

feeling good about oneself.

Hag: The belief that one would feel better about oneself by boycotting will moderate the relationship
between egregiousness and boycott decision.

Rationalizations. The third set of variables moderating the relationship between perceived egregiousness of a
firm’s actions and a consumer’ s boycott decision is comprised of rationalizations that might inhibit boycott
participation. These rationalizations are of particular interest to boycott targets who seek to reduce possible support for
the boycott. They can also include counterarguments to the boycott that are specifically advanced by the management of

the target firm.
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Ha: Rationalizations concerning boycotting will moderate the rel ationship between egregiousness and
boycott decision. The stronger the rationalizations for not boycotting, the weaker will be the
relationship between perceived egregiousness and boycotting.

The sacrifice associated with the boycott and its collective action characteristic allow for itstreatment asa
social dilemma. Aswith strikes, boycotts require widespread participation to be effective (substantially reduce sales),
yet if the boycott is successful (achievesitsaims) all will receive the benefits regardless of whether they participated.
Thus, some would-be participants might freeride. Thelogic of collective action is such that “rational, self-interested
individuals will not act to achieve their common or group interests’” (Olson 1965, p. 2). Accordingly, Smith (1990)
claimed that to achieve cooperation, social-issue pressure groups rely on altruism, small group size and solidary
incentives (benefits derived by individual members as an intrinsic rather than instrumental function of membership,
such as association with people of similar values). Unlike trade unions, boycott organizers are unlikely to have coercive
resources to draw on and thus substantial reliance may be placed upon altruism. Again, thisis consistent with our
conceptualization of boycotting as often having a moral dimension. Because not all potential boycotters will act
dtruistically, we expect that some will freeride. Sen et al. (2001) identify arole for free riding, but only indirectly.
We take the view that the possibility of free-riding means that some individuals are less likely to participate in a boycott

and hypothesize that free-riding moderates the relationship between perceived egregiousness and the boycott decision.

Haa: The possibility of free-riding will moderate the relationship between egregiousness and boycott
decision.

A related consideration is whether woul d-be participants believe their participation will make a difference.
Our earlier discussion of perceived consumer effectiveness reflects beliefs about the effects of any oneindividual’s
actions in combination with beliefs about whether others will act in asimilar way. The fact that individual purchase
decisions are typically small relative to the markets in which they are made is at the heart of the economic theory of
perfect competition. In the competitive model, buyers and sellers have no monopoly power because their actions have
no influence on price. In the case of a boycott, the fact that agents are small suggests that they undertake costly actions
that can be rationally expected to yield no benefit. Voting behavior is similar to boycotting in this respect and,
economic and political theory notwithstanding, both assuredly do happen. Voting behavior is often explained as being
motivated by a sense of civic duty or adesire to participate in the political process (Riker and Ordeshook 1968; Romer

1996). Asthe foregoing discussion indicates, we suggest that with boycotts a moral obligation provides a strong

® They find that the relationship between expectation of overall participation and the likelihood of an individual
participating in a boycott is moderated by the extent to which the individual believes his contribution can make a
difference (perceived efficacy). They suggest that if individuals believe they can make a difference (high perceived
efficacy) they are lesslikely to freeride.
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counter to the possible small-agent rationalization for not participating. Nonetheless, we anticipate that some
individuals might conclude that their participation in a boycott istoo little to make a difference.

Hap: The belief that one’s purchases are too small to make a difference will moderate the relationship
between egregiousness and boycott decision.

Aswell as costs to the individual boycotter of boycott participation, there are also potential costs for those
associated with the boycott target, such as the firm’s employees. The management of firms targeted by a boycott often
draw attention to these costs. In the case of boycotts over involvement in apartheid South Africa, firms often noted that
these boycotts hurt most those they were intended to help, i.e., black South Africans (Smith 1990). Multinational firms
that source products from low-wage economies have made similar arguments. Hence, in contrast to the moral pressure
to support the boycott, there is the moral concern about potential harm that might be caused by the boycott.

Hac: The belief that boycotting will harm parties associated with the boycott target will moderate the
relationship between egregiousness and boycott decision.

Costs. Fairly obviously, the direct cost of boycotting will aso factor into the individual’s boycott decision,
because boycott participation involves some individual sacrifice.
Hs: The cost of boycotting will moderate the relationship between egregiousness and boycott decision.
There will be aweaker relationship between egregiousness and boycotting for those with a high cost
of boycotting.
Brand I mage
Consistent with our preliminary study and as shown in Figure 1, we expect that egregiousnessislikely to affect
brand image: consumers who feel afirm has done wrong will have a more negative image of the firm compared to those

who do not judge its actions as egregious (al so see Dawar and Pillutla 2000; Smith and Cooper-Martin 1997).

Hea: There will be adirect relationship between egregiousness and brand image; the greater the perceived
egregiousness, the more negative will be the brand image.

We also expect that boycotting will damage brand image, above and beyond the direct effects of egregiousness.
It iswell established within social psychology that actions have the ability to intensify attitudes in the direction of the
behavior. Both cognitive dissonance theory (e.g., Festinger 1957) and self-perception theory (e.g., Bem 1972) would
predict that undertaking an action would lead to behavior-consistent attitudes. Thus, independently of egregiousness
perceptions, consumers who boycott are likely to devalue their perception of the brand once they have boycotted,
simply because they did boycott.

Hep: The relationship between egregiousness and brand image will be mediated by boycott decision.

METHODS

14



Overview

We tested our hypotheses in the context of an actual boycott of Bremmer, a European-based multinational firm
(name disguised). The announcement of two factory closings prompted a call to boycott within the home country of the
firm by a group of Bremmer employees and various pressure groups, including an NGO well known for its campaigning
against globalization. Consumers were asked to boycott all of the firm's products, but two product brands received
most media attention: the brand made in the factories to be closed (Brand A), and Bremmer brand name products that
were made in other factories (Brand B). Bremmer had other brands, but only some consumers were aware that it
produced these brands. The boycott was a major event that received extensive media coverage and attracted substantial
participation.® Corporate tracking studies conducted by Bremmer’s research firm incorporated questions formulated by
the authors reflecting the preceding hypotheses. This unique research opportunity permitted measures during a“real”
event and avoided the problems associated with eliciting or simulating genuine moral outrage in alaboratory setting.
The Study

Subjects. A nationally representative random sample of 1,216 adult consumers participated in the study viaa
telephone survey (response rate was 40%). Interviews were conducted in May and June 2001. A stratified sampling
approach was taken to ensure that the sample demographics matched those of the population. Females represented
52.6% of the sample and the average age was 46 years old. Professionals represented 12% of the sample; mid-to low-
level managers and technicians, 15%; clerical workers, 11%,; unskilled workers, 22% and unemployed or retired, 32%.

Measurement. Brand image was measured by asking respondents to indicate on a 3-point scale (from “poor”
to “very good”) their opinion of the firm (the brand for many of Bremmer’s products). A set of questions then probed
for awareness and perceptions of the controversy. Respondents were asked if they had heard about the factory closings.
(“There have been recent reports in the press about planned factory closings and job losses in the Bremmer group. Have
you heard about them?’) They were also asked three questions that measured their perceptions of the egregiousness of
the closings. For the first two, respondents were asked to rate their confidence in the managers of Bremmer to: “Not
close factories except when necessary” and “Ensure that the factory closings take place in the best possible way for the
workers’ (on a4-point scale of “no confidence at al” to “complete confidence”). The third question asked for

agreement on a four-point scale from “not at all” to “completely” to the statement, “Bremmer must close certain

® Our confidentiality agreement precludes direct identification of the boycott target and hence no cites are provided here
(although, in accordance with our agreement, we did identify the target to the reviewers of this paper). The negative
media coverage included the company’ s plant closures being described in the press as “brutal” and the company
depicted as a“symbol of corporate greed” (because the company was making closures even though it was profitable). It
even extended to criticism by a government minister who decried the closures as “ unacceptable’.
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unprofitable factories to avoid putting its entire candy line (disguised) in danger.”” Respondents were also asked
whether or not they disapproved of Bremmer’s action.

The next question asked about boycott participation, categorizing respondents as not boycotting, being tempted
to boycott, or as boycotting the firm’s products (i.e., boycott decision). Questions tapping the hypothesized moderators
were measured on a 1 (strongly disagree) to 10 (strongly agree) scale. See Table 1 for the promote change, self-
enhancement and rationalization items. Cost of boycotting was operationalized here as previous purchase frequency,
reasoning that those who were heavy purchasers of Bremmer products would pay a higher price for boycotting—by
forgoing preferred products—than those who were light purchasers. Respondents were asked how often they generally
had bought four different brands. All of these brands were produced by Bremmer, but respondents were not told this.
Brands A and B were strongly associated with the firm and the controversy, while brands C and D shared a much
weaker association with the firm and the boycott (corporate surveys verified that alarge majority of consumers were
unaware that these latter two brands were produced by Bremmer).

Bremmer management had communicated two messages about the factory closings that they hoped would
reduce negative opinion. These two messages were that three alternative jobs had been offered to each worker in the
closing factories, and that Bremmer was looking for other companies that would be willing to create jobs at the sites to
be closed. In the survey, respondents were asked if they had heard these messages (“yes’ or “no”) and whether they
were more sympathetic to the firm as aresult of these initiatives, onal1 (“not at all”) to 4 (“very”) point scale.

RESULTS

The controversy was well publicized: 94.9% of the sample had heard about the factory closings. While the
sample overwhelmingly disapproved (80.8%) of Bremmer’s factory closings, the majority (60.9%) of those consumers
who disapproved were non-boycotters, supporting Hy,. An additional 20% of disapprovers were tempted to boycott, but
had not yet actually boycotted. Nineteen percent of disapprovers were currently boycotting. As predicted, this finding
shows that viewing a firm'’s actions as wrong does not always lead to boycotting.

The three measures of egregiousness were averaged (Cronbach’sa = .73). The mean egregiousness score was
2.79 (recall that responses to these questions were on a four-point scale, which was coded as higher numbers indicating
greater egregiousness). While 60.1% of the sample averaged 3 or higher on the 4-point egregiousness scale, only 21.7%

of these boycotted (21.1% were tempted), adding further support to Hy,.2 The relationship between perceived

" For the third question, it should be noted that much of the anger associated with the boycott was attributed in the
media to reports that Bremmer was making factory closures despite being profitable overall.

8 Of those in the sample who were high in egregiousness (3 or higher) and who disapproved, 25.5% were boycotting,
20.2% were tempted and 54.3% were not boycotting.
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egregiousness and boycotting is .31(standardized; .29 unstandardized); t (1108) = 10.77, p<.001. Thuswefind
support for Hy,

The participation moderators were measured on a 1-to-10 point scale, with 10 indicating higher agreement. A
principle components analysis was conducted on the proposed moderator variables. As expected, four factors were
found, and the items that |oaded on each factor were as predicted: promote change (Eigenvalue = 4.02, 25.1% of the
variance), self-enhancement (Eigenvalue = 2.09, 13.05% of the variance), rationalizations (Eigenvalue = 1.64, 10.2% of
the variance), and cost of boycotting (Eigenvalue = 1.02, 6.4% of the variance).

In general, the most strongly endorsed items were the rationalizations, particularly concerns that boycotting
Bremmer would hurt other jobs and lead one to buy foreign (see Table 1). Least strongly endorsed were the self-
enhancement items, particularly those having to do with social pressure. With the exception of the purchase history of
the two peripheral brands, all moderators had effects in the predicted direction, and the moderators were significantly

different across boycott groups (all p’s < .001; except for Brand C, p < .10 and Brand D, n.s., see Figures 2a-2d).

Insert Table 1 and Figure 2 Here

Moderating Effects. The relationship between egregiousness and boycott decision is hypothesized to depend
on moderating factors. The variable of boycott decision can be treated as either categorical or continuous. Evidence
that this variable is equal interval is found in an examination of the means of each of the proposed moderating variables
(see Figures 2a-2d). In each case the mean for “tempteds’ fallsin between the means for the non-boycotting and
boycotting groups, equidistant or close to equidistant from the two extreme means. This provides evidence that being
tempted to boycott is a mid-way point between deciding to not boycott or to boycott. Thus, the moderation analyses
were conducted first with boycott decision considered as a continuous dependent variable. A second set of analyses
tested for moderating effects with boycott decision treated as a categorical variable.

The standard test of moderating effects is to include both egregiousness and the proposed moderating variable,
plus an interaction term of these two variables, in aregression equation. Predictor variables were centered (raw score —
mean) as suggested by Cohen and Cohen (1983). Ascan be seenin Table 2, the results support the presence of
moderating effects. All four of the promote change variables showed a significant interaction. For the self-
enhancement factors, the more psychological variables (“guilt” and “feel better”) showed significant interactions, but
the more socia variables (“feel bad if others saw me” and “friends and family pressure me”) did not. (Recall from

Table 1 that these latter two variables also received the lowest ratings.) The rationalizations showed significant
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interactions, except for “buying foreign” (boycott-induced harm). For purchase history, the interaction terms were

significant for the two brands that were easily associated with the firm and the controversy.®

Insert Table 2 Here

A second set of analyses allowed for an examination of the form and magnitude of the moderating effects. In
this case, boycott decision was treated as a dichotomous variable, with tempteds excluded from the analyses. Table 3
shows the percentage of boycotters at low (<=2) and high (>=3) levels of egregiousness and at low (<=3) and high
(>=8) levels of each of the moderators. Log-linear analyses showed significant interactions for all 16 of the moderators
(al p's<.001). Theform of theseinteractionsis also as predicted (see Table 3). Not only isthe interaction between
the moderators and egregiousness significant, the magnitude of the moderating effect islarge. For example, at low
levels of believing that by boycotting one can change Bremmer’ s decision, the likelihood of boycotting increases from
2.1% to 7.4% between low and high egregiousness groups. At high levels of this belief, a shift from low to high

egregiousness moves likelihood of boycotting from 36.8% to 68.0%.

Insert Table 3 Here

Brand Image. Tracking dataindicated that during the year prior to public knowledge of the intended factory
closings, Bremmer’ s image was extremely positive: 96% had a“very good” or “good” opinion of the firm, and 2% had
a“poor” image. This positive rating had dropped to 68% by the start of our data collection and the percent holding a
negative opinion rose to 30% during the same time period. Thus, the controversy did damage an almost universally
positive image.

We predicted that egregiousness would have a direct effect on brand image and an indirect effect through the
boycott decision. Egregiousnessdid, in fact, predict brand image: higher egregiousness was inversely related to brand
image (B = -.33, p < .001; standardized coefficients are reported here for ease of comparison), supporting Hga. AS
reported above, egregiousness also predicted the boycott decision (8 = .31, p <.001). When both egregiousness and
the boycott decision predict brand image, both are significant (3 =-.24, p < .001, and 3 =-.27, p < .001), and the direct

path from egregiousness to boycotting drops significantly (from -.33 to -.24, t = 2.19, p < .05). Thus, support isfound

® The item-by-item regressions raise the possibility of omitted variable bias. To ensure that this does not materially
affect the results, regressions were also run with the other moderatorsincluded as controls. This did not affect our
findings.
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for the partial mediation of boycotting on the relationship between egregiousness and brand image (Baron and Kenny
1986). Thisfinding suggests that boycotting itself—above and beyond the effects of perceived egregiousness—affects
brand image, supporting Hg,. The effect of boycotting on brand image stays significant even if all 16 moderator
variables (and egregiousness) are included in the regression (B =-.17, p < .001). (Note that an alternative model, in
which brand image mediates the relationship between egregiousness and boycott decision, was not supported.)

From a different angle, among those who were high in egregiousness (3 or above on the 4-point egregiousness
scale), 72% of boycotters assigned a “poor” rating to Bremmer, while only 24.2% of non-boycotters gave this rating.
Note that these figures are much higher than the pre-boycott, full sample “poor” rating of 2%.

Thus, we find support for Ha, Hap, Hae, @and Hog; and for H, and Hag, but support is not found for Ha, and Ha,
(the social pressure moderators). Hy, (the free ride rationalization) and H 4, were supported, along with H 4. when
operationalized as concern that the boycott will harm other Bremmer jobs, but not when it is operationalized as concern
about buying foreign. (Note that the loglinear analyses using the dichotomous variable and low/high levels of
egregiousness and the moderators, produced significant interaction effects for all moderators.) Hs, Hgy and Hg, were
also supported.
Other Results

Corporate Messages and Egregiousness. We investigated whether corporate messages concerning the factory
closings were related to perceived egregiousness. Those who had heard that Bremmer found three alternative jobs for
each factory worker gave significantly lower egregiousness ratings than those who had not heard this communication
(m=2.58 and 2.86, respectively, t(1203) = 5.04, p < .001). Similar results were found for the message that Bremmer
had tried to find other firms to buy the factories and employ the workers (m = 2.65 and 2.86, respectively, t(1204) =
4.29, p <.001). Further, for those who had heard either message, a positive reaction to the message was inversely
related to egregiousness (r = -.32, p <.001 and r = -.19, p < .001 for other jobs and other firms, respectively). While
responsiveness to corporate messages was related to egregiousness it was not a moderator of the relationship between
egregiousness and boycott decision (interaction terms were non-significant). Thus, it appears that corporate messages
pertaining to the egregious act can be effective in reducing perceived egregiousness. It might require other types of
messages, perhaps regarding boycott efficacy, to disrupt the relationship between egregiousness and boycotting. This
issue will be addressed in the implications section.

Demographics. There was no correlation between age and egregiousness or age and the boycott decision (r = -
.04, n.s. andr =-.06, n.s., respectively). The relationship between the boycott decision and gender, however, was

significant (x? = 11.01, p < .01), with 19% of women boycotting compared to 13% of men. Table 4 showsthe
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differences between men and women on egregiousness, image of Bremmer and the moderator variables. Women
tended to be stronger on the moderators predicted to promote boycotting, such as the belief that boycotts are effective or
that they would feel good if they boycotted, but they were also more likely to freeride. Interestingly, given the general
gender difference pattern that emerged, women had a more positive image of Bremmer. It is possible, however, that
because the brand is primarily targeted toward women, women’s perceptions of the firm were higher than men’s before

the boycott.

Insert Table 4 Here

DISCUSSION

The study investigated afairly typical example of a high profile social-issue boycott (insofar as any boycott
can be described as “typical”). The boycott target had been widely condemned, including extensive negative coverage
in national print and broadcast media. The study respondents were well aware of the issue leading to the boycott and
overwhelmingly disapproved of the company’s actions. It was surely a situation marketers would prefer to avoid.

The perceived egregiousness of the firm’s actions was key to boycott participation. The more egregious a
consumer perceived the firm'’s actions to be, the more likely was that consumer to participate in the boycott. But
perceived egregiousness notwithstanding, most of the sample was not participating in the boycott.® This outcome was
as we had predicted and was consistent with our exploratory study. Moreover, the level of boycott participation
reported in the study was consistent with retail audit evidence of sales declines across the firm'’s product categories.™*
While both were low relative to disapproval levels and measures of perceived egregiousness, they represented
substantial lost sales in a highly competitive market. Negative stock market reactions to boycott announcements may
well be warranted (Davidson, El-Jelly, and Worrell 1995) and clearly it is vital for managers to understand why
perceived egregiousness sometimes translates into participation and sometimes does not. Such an understanding would
also help NGOs develop more effective strategies and tactics in calling boycotts.

Our study found four sets of moderators of the relationship between perceived egregiousness and boycott
decision: a desire to promote change, self-enhancement considerations, rationalizations that inhibit boycotting, and the
costs of boycotting. All but three of the specific moderator variables appear to influence boycott decisions as predicted,

with implications for managers and others, as later discussed. The self-enhancement variables of social pressure (“feel

19 As further, indirect evidence of perceived egregiousness, a national poll at the time of the boycott had found that
nearly nine out of ten people judged it “unacceptable” for profitable companies to make people redundant.
1 While two of the authors saw this evidence, the firm declined to make this information public.
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bad if others saw me” and “friends and family pressure me to boycott”) did not appear to influence boycotting behavior
in the manner predicted and these proposed moderator variables received the lowest ratings overall. This might suggest
that the role of social pressure in boycotting (e.g., Garrett 1987; Rea 1974; Sen et al. 2001; Smith 1990) has been
overstated. Alternatively, social pressure might have greater effect with products that are more publicly consumed or
respondents might be less willing to admit to being influenced by others (especially within the context of atelephone
interview) or may not be aware of thisinfluence (Cialdini and Trost 1998). Nonetheless, the other, more inner-directed
self-enhancement variables (“feel guilty if | bought”, “feel better about myself”) did appear to influence boycotting as
expected.

Results were also mixed with respect to boycott-induced harm, a potential rationalization variable that might
inhibit boycott participation. Concern for whether participation in the boycott might harm those associated with the
boycott target was evident with regard to the target’ s employees (“boycotting will put other Bremmer jobs at risk”).
However, the possible perception of the boycott causing harm by resulting in the purchase of foreign products did not
appear to influence boycott decisions in the manner predicted. This might be because the perceived harm of buying
foreignisless central to the issue of factory closures or more diffuse generaly.

Clearly, some moderators of the relationship between perceived egregiousness and boycott decision were
stronger than others. The strongest moderators overall appear to be the firm-directed promote change variables
(“change the firm” and “angry and want the firm to know”), the inner-directed self-enhancement variables (“feel guilty
if I bought”, “feel better about myself”), and the small agent and boycott-induced harm rationalizations (“my purchases
would not be noticed” and “put other Bremmer jobs at risk”) (see Table 3). The effects of these variables would seem
to be particularly important in identifying effective strategies and tactics for NGOs using boycotts and the firms that are
targeted. Aswe would expect, the cost of boycotting also appears to be a strong moderator, with marked effects for
frequent purchasers of the brands at the center of the controversy.

In addition to the significant direct cost of the boycott for the firm as aresult of boycott participation, there are
indirect coststo consider. The study found evidence of harm to the firm’s brand image and these effects are not
restricted only to those participating in the boycott.

Finally, the differences with respect to gender are consistent with prior research indicating that women are
more likely to express stronger ethical concern (Ford and Richardson 1994; Smith and Cooper-Martin 1997). However,
it might also be because women are Bremmer's primary target in most of its product categories and thus the boycott is
more salient. Regardless, the finding points to the appropriateness of gender targeted communications by both the

boycotted firm and the boycott organizer.
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IMPLICATIONS
Management I mplications

Preparing for Boycotts. Boycotts may have serious adverse conseguences for firms, extending beyond any
direct loss of salesto include longer-term impacts on corporate reputation and brand image. The role of perceived
egregiousness in boycott participation means that there isless likelihood of being targeted by a boycott if a firm does
not engage in activities that might be viewed as unacceptable. Hence, to avoid social-issue boycotts, at least, firms are
well advised to conduct social audits. Some leading CSR proponents already do this, for avariety of reasons. Shell, for
example, attempts to measure and publicly report its corporate social performance relative to key performance
indicators (Shell 2001). Frequent dialogues with stakeholders (including NGOs) help Shell identify potential issues that
might prompt a boycott. Because there are different and sometimes conflicting views of what is socially responsible
corporate conduct, the best efforts of management can never entirely eliminate the possibility of a call for a boycott.
However, boycotts are unlikely to be widely supported if management is familiar with the broader norms of society and
the firm acts in a manner that is consistent with the social contract between it and the rest of society (Dunfee, Smith and
Ross 1999).

Our moderator variables and the need for preparation in anticipation of a boycott also lend further weight to
arguments for relationship marketing, brand building and providing superior customer value (Day 1998; Webster 1994).
Superior customer val ue increases the potential costs for a would-be boycotter and thus reduces the likelihood of
perceived egregiousness being trandated into boycott participation. Good customer relationships are likely to facilitate
communication with customers, providing alternatives to boycotting for customers who wish to express anger at the
firm for engaging in perceived unacceptable behavior. Good customer relationships and investments in branding might
also be a“form of insurance” and counteract information about egregious conduct, as Dawar and Pillutla (2000, p. 224)
suggest may be the case in the context of product-harm crises.

Responding to Boycotts. One key to successful management response to boycottsis the recognition that the
moderator variables may be open to influence. The firm-directed promote change variables appear to be particularly
important (“change the firm’s decision” and “angry and want the firm to know”). Communications intended to convey
that the firm is unlikely to change its decision on the perceived egregious policy might well lessen the likelihood of

boycott participation. However, this has to be balanced against the possible negative effects of stonewalling (Dawar
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and Pillutla 2000). We might further speculate that acknowledging consumer anger would also reduce the likelihood of
boycott participation, though this was not directly investigated.*

A marketing campaign could attempt to assuage the guilt that would-be boycotters might otherwise experience
(advertisers of products in categories such as candy and ice cream are accustomed to devel oping campai gns with guilt
reduction in mind). However, other self-enhancement moderators may be more difficult for firmsto influence. We
believe that the boost to self-esteem that might come from boycott participation has to do with associating with the
values of the NGO calling the boycott and, for some boycotts, anti-capitalist valuesin general (Klein 2000). If correct,
this rejection of the values of business would be very difficult to counter, at least for any particular firm. It might also
explain why some boycotts linger (e.g., Nestlé, Nike), long after the firm has addressed the problems that gave rise to
the boycott. The Economist (2001) has argued that business as a whole has to more effectively present its case.

Aswell as attempts to influence the promote change and self-enhancement variables, boycott targets might
also try to increase the rationalizations and the perceived costs of boycotting that appear to reduce the likelihood of
boycott participation. Firms experiencing product crises, such asrecalls, are advised to cut back on advertising. Inthe
case of boycotts, however, increased advertising might be beneficial if it increases the direct costs of boycott
participation and reminds the would-be boycotter of what he/she would be missing. More important, perhaps, is
communicating potential harms of the boycott. Often, boycott targets have reasons for pursuing a policy that some
NGOs might not consider socially responsible (e.g., testing of products on animals may be necessary to ensure the
safety of some pharmaceutical products). Boycott targets might also try to encourage free-riding and the would-be
boycotter’s sense of being asmall agent. (Obviously, however, great care must be exercised in suggesting to consumers
that they are unimportant!) In the boycott we studied, management responses included communication of its attemptsto
mitigate the harm of its actions, and these did succeed in reducing perceived egregiousness and thus boycott
participation.

Asimportant, managers cannot assume that nonboycotters are unaffected by the boycott. A key insight from
identifying the role of the moderating variables is to acknowledge that nonboycotters may well strongly disapprove of
the company’s practice but thisis not reflected in sales data; they may not be boycotting because they don’t believe the
boycott would change the firm’s policies, for example. However, brand image is harmed all the same, asreflected in

support for Hg (see Figure 1). Thus consumer research is a vital supplement to monitoring of sales data.

121t should be noted that boycotts do not necessarily disappear even after firms appear to have met boycotters
demands. Apparently, consumers are not always aware of or respond to NGO calls ending the boycott, asin arecent
boycott of Adobe (Infonic 2002). This apparent reluctance to respond to an NGO call to end the boycott might be due
to the continued effect of the non-instrumental moderating variables (e.g., “angry and want the firm to know”).
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In light of our findings and recommendations for managers, we offer avariant of the well-known ATR
(Awareness, Trial, Repurchase) model that can be used by managers facing boycotts. Our AEB (Awareness,
Egregiousness, Boycott) model offers a framework for diagnosing potential responses to a boycott. Figure 3 depictsthe
model, with data from the Bremmer boycott. The first step in determining a boycott response is to measure awareness.
For many boycotts that are called, awarenessis extremely low, and given low consumer awareness, the boycott can be
monitored, but not responded to immediately. Two exceptions to this are: 1) the call for a boycott, even though unheard
by most consumers, could serve as awake up call to managers that they are committing an egregious act and that
changes should be made; 2) early monitoring shows that the boycott is gaining momentum (perhaps through media

coverage) and could point to higher future levels of consumer awareness.

Insert Figure 3 Here

If awareness levels are high or growing, perceived egregiousness should be measured in order to understand
the degree of disapproval and the specific aspects of the firm’'s actions that consumers find objectionable. Managers can
then make decisions about whether or how to communicate changes to current practice, ameliorating actions (e.g., the
offer of other jobsto factory employees) or reasons behind their actions (e.g., to protect other jobsin the firm by staying
competitive)—all the while conscious of the possibility of perceived egregiousness harming brand image directly as
well as potentially resulting in boycotting. If boycott participation is found to be higher than desired, managers can
develop communications aimed at the moderators between perceived egregiousness and participation. This must be
done with care (and continuous marketing research) to avoid the appearance of stonewalling or of treating consumers as
unimportant.

I mplications for NGOs and Policymakers

In contrast to boycott targets, NGOs might use the boycott effectively by influencing the moderator variables
and increasing the likelihood of perceived egregiousness being trandated into boycotting. NGOs need to emphasize the
promote change and self-enhancement variables and fight the rationalizations and costs that appear to inhibit boycott

participation. Thus, the AEB model might also be employed by NGO’ s to increase boycott participation.

Again, the more influential promote change variables appear to be firm-related (“change the firm’s decision”
and “angry and want the firm to know”). NGOs would appear to be well advised to promote the boycott as being likely
to change firm policy and as away that consumers can express their anger to the firm about the egregious practice.

Even if an NGO has an instrumental motivation and istrying to change the firm’s policies, it may find that it can rally
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support for the boycott by playing up the guilt associated with consuming the boycotted product. Thisrequires
awareness of the egregious firm conduct and the boycott (see Figure 3) and the creation of a sense of stigma associated
with the boycotted product(s). This stigma may be achieved in many boycotts via picketing of the target or stores that
sell its products, as well asissuing flyers advertising the boycott and providing detailed information on the NGO’ s
website. Picketing, especially if it gains media coverage, is also away by which consumers might learn more about the
NGO and its values, which in turn may create an opportunity to boost self-esteem. Also potentially helpful in boosting
self-esteem is the use of celebrity endorsers by boycott organizers. Boycotts as well as brands may benefit from
celebrity endorsement. For example, Bianca Jagger lent her support to the ExxonMabil boycott, called over its
opposition to the Kyoto Protocol (Whitney 2001).

Finally, in fighting the rationalizations and costs of boycotting, NGOs might stress that everybody’s
participation isimportant. This could lessen the free-riding and small-agent problems and increase word-of-mouth
support for the boycott. To minimize direct costs of boycott participation, NGOs might acknowledge the sacrifice
required, but emphasi ze the importance of the cause. Fact-based rebuttals to company arguments about boycott-induced
harms would also be required. For example, the NGO could report statistics on the number of displaced employees that
have found alternative employment in the case of boycotts called over factory closures.

For policymakers, there might be evidence here of scope for less direct regulatory intervention with a greater
role for market mechanisms as consumer use their “purchase votes’. Policymakers might wish to facilitate this, perhaps
with efforts to improve the amount and quality of information available to consumers. The trend of increased corporate
reporting of social impacts could be encouraged and possibly monitored, if not regulated. Equally, the accuracy of
claims by NGOs might also need to be monitored. Thereisa caveat, however. The notion of purchase votesisless
accurate to the extent that our study finds evidence of non-instrumental motivations for boycott participation or, at least,
motivations that are largely unrelated to the boycott issueitself. For example, if consumers participate in a boycott to
boost self-esteem by identifying more closely with NGO values, the boycott target may be unfairly penalized.

Study Limitations and Directions for Further Research

Theimplications of our research findings need to be considered in light of the study limitations. First,
there are undoubtedly some limitations that stem from conducting research in the field and, more specificaly, the
exigencies of researching an actual boycott whileit wasin progress. While many of our measures were informed by our
prior study, we did not have the luxury of piloting some measures and did not have absol ute discretion over the content
and administration of the survey. We formulated questions for inclusion consistent with our hypotheses, but some

changes were made by Bremmer and its research firm in line with their data collection objectives. We would have
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preferred different purchase frequency measures positioned at the outset of the questionnaire and, while we have
confidence in the egregiousness measure, would have liked the opportunity to pretest it during the boycott and prior to
survey administration. Nonetheless, we believe that these limitations do not materially influence our results. On
balance, they are minor relative to the opportunity afforded for research on consumer motivations during the course of a
boycott and the benefits of accessto the related longitudinal data as well as the survey reported. Moreover, although the
response rate of 40% suggests thereis a possibility of nonresponse bias, we are confident that thisis not a major
limitation: participation was secured by asking respondents to participate in “a survey on some companies’, there was
no reference during respondent recruitment to Bremmer or the boycott.

Second, there are issues of generalizability. Our study is of a particular boycott on a specificissue. Itis
possible that the egregious act in this case—factory closings—has a greater self-interest element than other issues that
prompt boycotts, such as animal rights or the use of sweatshop labor by overseas suppliers. Even though those
surveyed were unlikely to have worked for Bremmer, they might have seen participation in this boycott as a way of
sending a message to other firms, including their own employers. If thisisthe case, what is the effect on boycotting?
While this might well affect perceived egregiousness, we see no obvious reason to suspect that this would change our
results about moderators of the relationship between perceived egregiousness and the boycott decision. Ultimately, this
can only be verified by studies of other boycotts.

The high profile of the boycott studied is also noteworthy. However, to the extent that we are interested in
explaining why people do not boycott, the boycott’s prominence is al the more useful. Nonetheless, it is possible that
our results are only applicable to boycotts that achieve a threshold level of support and not to the many calls for boycott
that are largely ignored by consumers (and can be safely ignored by management too).

Finally, with respect to generalizability, it is acknowledged that while our data are from a nationally
representative sample, they are from a specific European country with particular national characteristics. American
consumers might have responded differently to this issue because of economic and cultural differences. Thereisless
job security in the U.S. relative to Europe and thus perhaps greater acceptance of factory closures, even if carried out by
profitable firms. (Boycotts certainly have been organized in the U.S. over the export of jobs to low-wage economies,
though.) We might therefore anticipate greater levels of perceived egregiousness and more support for a boycott over
factory closuresin Europe than inthe U.S. Again, this difference refersto main effects while our interest primarily isin
moderators of the relationship between egregiousness and boycott decision. Whether the strength of the moderators

differs due to national differences can only be ascertained by future research on boycotts in other countries. For
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example, the tradition of boycotting is more established in the U.S. than in Europe and thus we might anticipate stronger
beliefs in boycott efficacy and a greater overall willingness to take part in boycotts within the U.S.

A third limitation is that we might anticipate additional moderators acting on the relationship between
egregiousness and boycott decision. Possible candidates are moderator variables that are boycott-target specific,
notably, the pre-boycott CSR reputation of the boycott target (Sen and Bhattacharya 2001) or its trustworthiness.

Thus, directions for further research include efforts to confirm the generalizability of our findings with
alternate measures of egregiousness and more robust purchase history measures (to tap into boycott costs), as well as
studies across different issue and country contexts. Such studies could also investigate the possibility of athreshold
effect for perceived egregiousness. It would also be interesting to study the possible antecedents of egregiousnessin
different contexts, such as the interaction between afirm’s actions on a particular issue and the broader socio-political
context at the time of the call for boycott (it is possible that the heightened sensitivity to factory closingsin the country,
prior to the boycott studied, substantially increased perceived egregiousness).

Further research might also attempt to establish more definitively the strength of the various moderators. This
would provide additional insight to firms on where to focus their efforts in responding to a boycott and guidance to
NGOsin promoting a boycott. It would also help address the policy questions associated with claims about boycotts as
amechanism for social control of business via purchase votes (Smith 1990). Studies might also examine whether there
are additional moderating variables, such as the pre-boycott reputation and trustworthiness of the targeted firm. Also,
research on enduring boycotts might be conducted to test the hypothesis that these boycotts reflect a continued role for
self-enhancement variables, when firm-specific promote change variables have become less rel evant.

The study also has implications for researchersinterested in corporate associations and the influence of CSR-
related issues, as well as the more specific topic of consumer boycotts. Our findings with respect to consumer boycotts
may well extend to the broader category of ethical influences on consumer behavior, suggesting the scope for exploring
therole of asimilar set of moderators in the models of Brown and Dacin (1997) and Sen and Bhattacharya (2001), for
example. There might also in this context be arole for locus of control, with consumers differing in the extent to which
they assert control over their world through consumption behaviors.

Finally, in light of our claims regarding self-enhancement, we believe it is appropriate to identify boycotting as
part of a broader form of “symbolic nonconsumption”. Writing on possessions and symbolic consumption, Belk (1988,
p. 139) has claimed: “ That we are what we have... is perhaps the most basic and powerful fact of consumer behavior.”

What does it mean when consumers choose not to consume a product because of a social issue associated with the
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producer of the product? This paper asks why we boycott. Perhaps we boycott because we are also what we do not

have.
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TABLE 1

Descriptive Statistics

Variable Mean S.D.
Promote Change

Boycotts are an effective means to make a company change its actions. 4.83 3.14

Everyone should take part in the boycott because every contribution,

no matter how small, isimportant. 4.85 3.25

By boycotting, | can help change Bremmer’s decision. 431 3.3

| am angry and | want Bremmer to know. 5.14 3.59
Self-Enhancement

| would feel guilty if | bought Bremmer products. 3.35 3.12

| would feel uncomfortable if other people who are boycotting saw me

purchasing or consuming Bremmer products. 291 294

My friends/my family are encouraging me to boycott Bremmer. 2.04 231

| will feel better about myself if | boycott Bremmer 321 3.07
Rationalizations

| do not need to boycott Bremmer; enough other people are doing so. 4.49 3.30

| do not buy enough Bremmer products for it to be worthwhile boycotting;

it would not even be noticed. 5.26 3.35
One shouldn’t boycott because it will put other Bremmer jobs in danger.? 6.90 3.07

| don’t boycott Bremmer becauseit isa (country) company and boycotting

would lead me to buy foreign products.? 5.76 3.47
Purchase History

Brand A (central) 2.59 .89

Brand B (central) 2.90 .86

Brand C (peripheral) 217 1.03
Brand D (peripheral) 1.84 .94

Egregiousness

Boycott Level Percent of Sample Mean SD.
Non-Boycotters 67.4 260 .81
Tempteds 16.5 3.00 .66
Boycotters 16.1 323 .74
All levels 100.0 279 .82

& Operationalizations of boycott-induced harm.
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TABLE 2
Moderation Analyses: Testing for Interactions

Variable Egregiousness (b) Moderator (b) Interaction (b)

Promote Change

Kk kK 5%

Boycotts are effective to bring about change 25 .08 .02
Everyone should take part 8™ a1 02
By boycotting | can change Bremmer 227 107 .03
| am angry and want Bremmer to know 207 06" 02"

Self Enhancement

| would feel guilty if | bought .23 .08 .03
| would feel uncomfortable if others saw me 27 04 .01

My friends/family encourage me to boycott 28" 06" 01

| will feel better about myself 207 12" 03"

Rationalizations

| don’t need to boycott, others are .28 -.03 -.02
My purchases would not be noticed 28" -04" -03"
Boycotting will put other Bremmer jobsin danger 207 -09"" -.02"
Boycotting would lead me to buy foreign 237 -06"" -.01

Purchase History®

Brand A (central) 28" -107 -117
Brand B (central) .25 -.22 -12

kK

Brand C (peripheral) 2 -01 -.03

ok ke

Brand D (peripheral) .29 -.02 -.01

p<.05

p<.01

p <.001
& Notethat the purchase history variables are measured on a 4-point scale while the other moderators are measured on
a 10-point scale.
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TABLE 3

Per cent Boycotting: Egregiousness L evelsand Moderator Variables

Low Level High Level
of of
M oderator M oderator
Egregiousness Low High Diff Low High Diff
% (n) % (n) % (n) % (n)
Moderator Variable
Promote Change
Boycotts are effective to bring about change 0.6%(159) 12.2(147) 116 25.5(51) 60.5 (124) 35.0°
Everyone should take part 0.6 (178) 7.4 (149) 6.8 37.5(32) 62.9 (143) 254
By boycotting | can change Bremmer 2.1(191) 7.4 (202) 53 36.8 (38) 68.0 (122) 31.2
| am angry and want Bremmer to know 3.1(191) 10.2 (128) 7.1 21.1(38) 48.3 (209) 27.2
Self-Enhancement
| would feel guilty if | bought 3.9(230) 13.7 (255) 9.8 26.9 (26) 62.1(87) 35.2
| would feel uncomfortable if others saw me 5.7 (230) 24.6 (297) 189 21.4 (28) 45.6 (68) 24.2
My friends/family encourage me to boycott 4.9 (247) 26.7(359) 21.8 23.5(17) 60.0 (30) 36.5
| will feel better about myself 2.5(239) 11.9 (269) 9.4 455 (22) 76.9 (91) 314
Rationalizations
| don't need to boycott, others are 9.1(121) 39.5(220) 304 4.8 (84) 24.0 (100) 19.2
My purchases would not be noticed 6.9 (101) 42.4(172) 355 8.9 (90) 19.6 (138) 10.7
Boycotting will put other Bremmer jobs in danger 28.6 (21) 63.0(100) 344 3.5 (226) 11.7 (230) 8.2
Boycotting would lead me to buy foreign 18.6 (43) 48.3(172) 29.7 1.9 (159) 16.0 (163) 141
Purchase History
Brand A (central) 5.0 (20) 58.0 (81) 53.0 8.9 (56) 18.9 (53) 10.0
Brand B (central) 20.0 (10) 77.8(63) 57.8 4.9 (82) 17.9 (95) 13.0
Brand C (peripheral) 7.5(80) 36.0(161) 285 11.9 (42) 25.5(51) 13.6
Brand D (peripheral) 7.4 (95) 329(225) 255 9.7 (31) 32.0(25) 223

 To be read as: 159 respondents were both low in egregiousness and low in the belief that boycotts
are an effective way to bring about change. Of these, .6% (i.e., 1) were boycotters.
® All loglinear x? results are significant (p < .001).
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TABLE 4

Gender Differences

Males Females Difference
Variable Mean S.D. Mean SD. p<
Promote Change
Boycotts are effective to bring about change 447 314 516 311 .001
Everyone should take part 450 325 517 323 .001
By boycotting | can change Bremmer 400 335 459 332 .01
| am angry and want Bremmer to know 485 352 541 363 .01
Self Enhancement
| would feel guilty if | bought 303 289 363 329 .01
| would feel uncomfortable if others saw me 282 3838 299 299 n.s.
My friends/family encourage me to boycott 191 218 215 242 10
| will feel better about myself 290 286 349 322 .01
Rationalizations
| don’t need to boycott, others are 423 318 472 340 .05
My purchases would not be noticed 518 330 5.32 340 n.s.
Boycotting will put other Bremmer jobs in danger 693 303 6.86 3.10 n.s.
Boycotting would lead me to buy foreign 576 344 576 350 n.s.
Purchase History
Brand A (central) 246 89 236 .93 .05
Brand B (central) 211 81 208 .91 n.s.
Brand C (peripheral) 287 .98 279 1.06 n.s.
Brand D (peripheral) 311 91 319 .96 n.s.
Egregiousness 274 86 284 .77 .01
Bremmer Image 194 g4 211 .78 .01
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FIGURE 1
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FIGURE 2a
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FIGURE 3
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ABSTRACT

This paper presents the examination of an aspect of the negative ethical consumption
(boycotting). More specifically the consumers’ intentions to reject (boycott) a hotel due to
certain unethical practices have been put under investigation.

The Conjoint Analysis has been utilized to formulate distinct types of hotels based on
4 chosen attributes, namely: environmental damage (Yes/No), unethical labour practices
(Yes/No), price for a double room for 7 days (400/550/700 Euros), ownership (local
entrepreneur / multinational chain). The orthogonal design provided 10 combinations of
hotels and the respondents were asked to both rate and rank the relevant cards.

The conjoint results revealed that the most important factor of the respondents’ rating
is the environmental damage (36.730) followed by the unethical labour practices (30.501),
and price (24.864), while the less important factor is owrership (7.905). The rating results
indicated that the less attractive was the Hotel D (Mean = 1.18), which at the price of 700
Euros, belongs to a local entrepreneur and has been accused of environmental damages and
unethical labour practices. It was followed by the Hotel J (Mean=1.50), which at the price of
550 Euros, belongs to a multinational chain and has also been accused of environmental
damages and unethical labour practices. As expected, the ranking results indicated that the
Hotels J and D were the first to get rejected by the 96.7% and 96.5% of the respondents
respectively. The interpretation of these results may provide the necessary, rational basis for
the optimum strategy of a green and/or ethical hotel.

Hpoxertar yia avaxoivwon og cuvédpio:

Tilikidou, 1. and Delistavrou, A. (2011). Which Unethical Hotel Practices Cause
Consumers’ Boycotts? International Conference Special Interest Tourism & Destination
Management, 27-30 April, pp.271-278.



INTRODUCTION

Tourism is undeniably a major economic force and most probably one of the most
increasing sectors in the global economy (W.T.O., 2001; Weeden, 2001; Goodwin and
Francis, 2003; Lansing and De Vries, 2007). Large numbers of people are being transported
internationally bringing with them billions of Euros or dollars but also putting too much stress
on e physical and human environment of the destination countries. In this sense, tourism has
long been seen as an unsustainable sector in its present impact and development (Weeden,
2001). It is not rare to find through Internet accusations and denouncements about one or two
specific hotels or hotel chains with reference to unethical practices. This type of information
usually has nothing to do with travelling avertive directives about a certain country for
political reasons. The ethical denouncements almost never find promotion through the mass
media channels. These types of action are usually organized by NGOs or consumers’
associations or ecological groups. They most often reveal exceptional or even cruel damages
of the physical and the human environment in a place. For example, these unethical practices
might be destruction of shores and woods, dangerous management of hazardous waste,
overconsumption of water and energy, children labour or (more than the usual) exploitation of
workers, refugees etc.

At the same time, there is also an increasing recognition by both practitioners
(Goodwin and Francis, 2003) and academics (Weeden, 2001) that there is a niche market,
which seeks for holidays providing more than just two sunny weeks in some luxurious
premises. Sustainable tourism has been suggested as a positive alternative to the negative or
even destructive impact of mass tourism (Weeden, 2001, Han et al., 2009). There has been
some research evidence that ethical issues are parts of the decision making criteria (Creyer
and Ross, 1997, Weeden, 2001). Also that there is a definite consumers’ segment, which puts
pressure for corporate social responsibility (Goodwin and Francis, 2003) and that consumers
in this segment would reward an ethical firm through their willingness to pay more for ethical
products (Mintel, 1999).

Precise examination of the ethical aspects of tourism is at a relatively early stage by all
means (Cleverdon and Kalisch, 2000; Tallontire ef al., 2001; Ritchie et al, 2005, p. 189),
while the possibility of boycotting a hotel due to unethical practices has never been under
investigation so far. The aim of this research study was to examine which unethical practices
might cause consumers’ boycotting towards certain hotel types.

ETHICAL CONSUMPTION

It has been claimed that among other sectors tourism is a specific example of a
consumers’ trend towards more ethical consumption patterns (Goodwin and Francis, 2003).
Ethical consumerism refers to a kind of consumer behaviour, which is affected by ethical
criteria. Ethical is the consumption that takes into account the societal norms or, in other
words, “what is good for the society” (Smith, 1990). This type of behaviour does not concern
individual satisfaction of needs and wants exclusively, as it simultaneously aims at the overall
social welfare (Crane, 2001). In an effort to categorise all possible activities included in the
ethical consumption concept, Tallontire er al. (2001) proposed three types of ethical
consumerism namely positive, negative and consumer action. The later form has been named
“discursive” by Michelletti er al. (2005). The positive type concerns the choice of ethical
products or service (e.g. eco-efficient products, organics, fair trade products etc.). The
negative type concerns the boycotting or consumers’ remit from particular products, certain
firms or groups of firms; more generally it means actions of denial or exit from a certain
market. The discursive type refers to a channel of communication among consumers, to the
formulation of public opinion through a framework of social debate, as well as to a number of
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continuously transforming cultural activities which are based mainly on computer and
network innovations.

ETHICAL TOURISM

Ethical tourism is now an established term having its roots within the sustainable
tourism development (Weeden, 2001). According to the World Tourism Organization (WTO)
sustainability principles refer to the environmental, economic and socio-cultural aspects of
tourism development and to the necessity of a suitable balance between these three
dimensions to guarantee a long term sustainability of global tourism (WTO, 2004a and b).
Further, the stakeholder theory recognises that both tourism enterprises and tourists should
take their own share of responsibility towards formulating and rewarding (respectively) an
ethical hotel strategy (Robson and Robson, 1996). Of course, sustainable tourism and its
claims have received their own share of criticism. Arguments have been made that sustainable
tourism is not in fact a truthful effort but just another marketing ploy (Lansing and De Vries,
2007).

Although it is rather difficult to distinguish clearly between sustainable tourism and
ethical tourism, it has been claimed that ethical tourism is a concept that goes beyond the
three principles of sustainability (Weeden, 2001). Ethical tourism should include
consideration and responsibility not only towards the physical environment but also towards
the human environment and the cultural heritage of the destination countries (Lansing and De
Vries, 2007). Therefore an “ethical hotel” is a broader term than a “green hotel”. A green
hotel is the hotel that takes measures to harm the environment less or even more to protect the
physical environment by efficient use of energy, water and other materials (Green Hotels
Association, 2005). An ethical hotel strategy includes environmental protection together with
honest pricing, fair treatment of the locally owned firms, fair treatment and wages for all
employees, honest promotion techniques etc. (Weeden, 2001).

With regard to previous data concerning ethical touristic choices, Jaffe ( 1993) found
that customers are not willing to pay more just to fund green hotel policies. Watkins (1994)
found that the 54% of consumers in US declared to be “environmentally minded travellers”,
who would prefer to stay in green hotels. Han ef al. (2009) found that female customers of
older age, who have favourable attitudes towards eco-friendly behaviours and positive images
of green hotels, were more willing to stay at a green hotel, to recommend it and to pay more
for it. A year later, Han et al. (2010) employed a refined TPB model and found that attitudes,
subjective norm and perceived behavioural control positively affected intentions to stay at a
green hotel, while intentions did not statistically differ between eco-friendly or eco-
indifferent customers.

BOYCOTT
Michelletti er al. (2005) assumes that ethical consumers are informed citizens, who
possess the facilities and the skills to search for and share information about products and
services they are interested in. This suggestion needs to be empirically tested in order to
understand whether consumers would reject an unethical hotel and take the trouble to search
for a more ethical solution for their vacation. Rejecting an unethical hotel is in fact a type of
boycotting, an example of negative ethical consumption.
The negative ethical consumption includes the refusal of buying products produced by
business that challenge consumer ethics regarding the environmental destruction, the
exploitation of workers or local producers in the underdeveloped countries, child labour,

animal rights etc. There are claims that worldwide organized boycotts have been increasing
(Friedman, 1999).



There have been some studies, which focused exclusively on this negative type of
ethical consumption (boycotting). Important influential factors that motivate compliance to
boycotts have been found to be: perception of boycott success (Sen et al., 2001; Klein et al.,
2003), cost of boycotting (Sen et al., 2001; Klein et al., 2003), social pressure (Sen et al.,
2001: Klein et al., 2003), social image of boycotters (Kozinets and Handelman, 2004), moral
self-expression (Kozinets and Handelman, 2004), self-realization (Kozinets and Handelman,
-504), self-enhancement (Klein et al, 2003), express uniqueness (Kozinets and Handelman,
2004), freedom from guilt (Kozinets and Handelman, 2004; Klein et al., 2003), target’s
egregiousness (Klein et al., 2001; Klein ef al. 2003).

OBJECTIVES AND METHOD

The general objective of this study was to examine customers’ intentions to reject
(boycott) unethical hotels. According to the review of the literature, it was assumed that
“unethical” is the hotel, which has been accused for significant environmental damage (air
and water pollution, energy over-consumption, waste disposal etc.) and unfair labour practices
(uninsured, unpaid labour, illegal depositions etc.).

Conjoint analysis was utilized to examine which hotel/s might be rejected (boycotted)
by consumers’ due to its/their unethical attributes. This type of research approach is somehow
opposite to the usual research approach, which would have tried to find the hotel that might
be preferred. This approach (rejection not preference) might hopefully minimize the social
desirability effect (Robinson, 1991, p. 47), which usually Jeads to an overestimation of
preferences towards products and services that are “good for the society” (Tilikidou, 2007).

The attributes that were put into the analysis were: a) if any denouncement for
environmental damage has been located (Yes/No), b) if any denouncement for unethical
Jabour practices has been located (Yes/No), c¢) which is the ownership of the hotel (local
entrepreneur / multinational chain) and d) what is the price for a double room for 7 days
(400/550/700 Euros). It is apparent that the first two attributes are ethically oriented criteria
according to the above presented review of the literature; price was added, as it is quite
unexceptionably the most important decision making criterion. The orthogonal design
provided combinations of hotels, which are presented in Table 1.

Table 1: Hotel Combinations

Hotel Environment Fairness Price Ownership

Hotel A 700€/week | Multinational Chain
Hotel B Unfair labour practices | 400€/week | Multinational Chain
Hotel C | Environmental Damage | Unfair labour practices | 400€/week | Multinational Chain
Hotel D | Environmental Damage | Unfair labour practices | 700€/week | Local Entrepreneur
Hotel E | Environmental Damage 400€/week | Local Entrepreneur
Hotel F | Environmental Damage 550€/week | Multinational Chain
Hotel G Unfair labour practices | 550€/week | Local Entrepreneur
Hotel H 400€/week | Local Entrepreneur
Hotel I | Environmental Damage 400€/week | Multinational Chain
Hotel J | Environmental Damage | Unfair labour practices | 550€/week | Multinational Chain

The primary data gathering was built upon a scenario, which was explained in brief to

the respondents by the interviewers. The respondents were asked to hypothesize that they
intended to get a holiday package of 7 days during next summer in a Greek island. Surfing
through internet resulted in offers for 10 different hotels at the same island for the same
period. Further searching revealed that denouncements have been made by consumers’
associations with regard to unethical practices of some hotels. The attributes of each hotel
were presented to the respondents in the 10 following cards. The respondents were asked to
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rate each hotel, from O=not at all attractive to 10=very much attractive; they were also asked
if they would reject each one of the hotels (yes/no).

A structured questionnaire was administered to 600 households of Thessaloniki,
Greece urban area and provided 540 usable questionnaires. Besides the cards of the hotels, the
questionnaire also included selected demographics (age, education, gender, income and
occupation). The respondents were approached through personal interviews taken by trained
marketing senior students. The sampling method was a combination of the two-stage area
sampling and the systematic sampling (Tull and Hawkins, 1993, p. 544; Zikmund 1991, p.
471).

RESULTS AND DISCUSSION

Conjoint analysis was conducted through SPSS. Pearson’s r and Kendall’s tau were
found significant (p<0.005). The part - worth scores (utilities) indicate the influence of each
factor level on respondents’ preference for a particular combination. It is observed (Table 2)
that Environmental Damage was found to be the most important factor (36.730% average
importance) followed by Unfair Labour Practices (30.501%) and Price (24.864%), while
Ownership was found to be the by far less important attribute (7.905%)).
Table 2: Conjoint Analysis Results

Utilities
Utility
Estimate |Std. Error
Environmental Yes -1.463 0.583
Damage No 1463 |  0.583
Unfair Labour  Yes -1.215 0.583
Practices No 1.215 | 0.583
Price 400€/week 1.073 0.777
550€/week -0.908 0.911
700€/week -0.165 0.911
Ownership Multinational Chain -0.315 0.583
Local Entrepreneur 0.315 0.583
(Constant) 3.451 0.614
Importance Values
Environmental Damage 36.730
Unfair Labour practices 30.501
Price 24.864
Ownership 7.905
Correlations
Value Sig.
Pearson's R 0.931 0.000
Kendall's tau 0.857 0.001
Kendall's tau for Holdouts 1.000

The descriptive statistics (Table 3), with regard to the hotels ratings, indicated that the less
attractive was the Hotel D (Mean = 1.18), which at the price of 700 Euros, belongs to a local
entrepreneur and has been accused of environmental damages and unethical labour practices.



It was followed by the Hotel J (Mean=1.50), which at the price of 550 Euros, belongs to a
multinational chain and has also been accused of environmental damages and unethical labour
practices. These results are obviously rational as both hotels have been accused for unethical
practices towards the physical and the human environment. However, the Hotel D is
additionally more expensive than the Hotel J, while the ownership does not count in the
decision making process. As expected, the ranking results indicated that the Hotels J and D
were the first to get rejected by the 96.7% and 96.5% of the respondents respectively.

Table 3: Hotel statistics

Hotels Hotel attributes o Rating
Rejection| descriptives
Environment Fairness Price Ownership [ (boycott)] Mean Std. Dev.
Hotel A 700€/week Multinational Chain 424 15.28 3.136
Hotel B Unfair labour practices 400€/week Multinational Chain 65.7 [3.58 2.849
Hotel C Environmental Damage Unfair labour practices 400€/week Multinational Chain 88.3 .30 2.699
Hotel D Environmental Damage Unfair labour practices 700€/week Local Entrepreneur 96.5 11.18 1.677
Hotel E Environmental Damage 400€/week Local Entrepreneur 669 .16 2.848
Hotel F Environmental Damage 550€/week Multinational Chain 854 p.22 2228
Hotel G Unfair labour practices 550€/week Local Entrepreneur 78.1 [2.78 2.354
Hotel H 400€/week Local Entrepreneur 6.9 18.75 2.004
Hotel I Environmental Damage 400€/week Multinational Chain 71.9 17 2.973
Hotel J Environmental Damage Unfair labour practices 550€/week Multinational Chain 96.7 11.50 1.880

The small differences between the Hotels C and F should be noticed too. These two
hotels are both owned by multinational chains. The Hotel C has been accused for both
environmental damage and unethical labour practices while the Hotel F has been accused just
for environmental damage. The Hotel C is cheaper than the Hotel F. However, they both
obtained almost equal scores in both rating (Means 2.30 and 2.22 respectively) and ranking
(88.3% and 85.4% of rejection respectively). These findings simply verify that the most
important factor in the respondents’ perceptions is the damage to the environment.

On the other hand, the Hotel H gained the by far higher score in rating (Mean=8.75)
and the lower boycotting percentage in ranking (6.9%). This hotel at the price of 400 Euros is
owned by a local entrepreneur and has never been accused of environmental damages and/or
unethical labour practices. It is followed by the Hotel A, which obtained a Mean=5.28 in
rating and a boycotting percentage of 42.4%. This hotel has also never been accused of
environmental damages and/or unethical labour practices. In fact, the hotels H and A are the
only combinations free from denouncements. The Hotel A is owned by a multinational chain
and its price has been set at 700 Euros. The ownership has been found of not much
importance as a factor. So, it is obvious that the large differences in scores are associated with
the difference in price between the two hotels, Of course, price has always been the most
important factor in consumer behaviour and its significance will not get any weaker during an
era of a global economic crisis.

In an effort to examine the impact of demographics on the consumers’ intentions to
reject the Hotels J and D, the chi square technique was employed. It was found that there are
not any statistically significant differences across demographical categories of the respondents
with regard to the Hotel J. On the contrary, statistically significant differences were found
with regard to the Hotel D across the categories of education (higher) and occupation
(employees and retired persons).

Are the denouncements through internet a powerful measure to promote boycotting
towards unethical hotels? Are there any reliable consumers’ associations interested in
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“punishing” unethical practices in the tourism sector? Are there any reliable channels to pass
information with regard to environmental damage and unethical labour practices? In fact,
what labour practices might be considered “unethical” during the present global economic
crisis when the so-called “flexible” working conditions have become legal and underpayment
is the rule? Isn’t it a fact that thousands of uninsured underpaid emigrants work in the hotels
of the Greek islands? It is a limitation of this research that these and many other aspects of the
subject have not been put under examination. Another limitation is the absence of - other than
demographics - personal variables of the respondents, for instance attitudes or
psychographics. Further research is needed to cover some parts of the existing research gap.

CONCLUSIONS AND IMPLICATIONS

There is no doubt that tourism is one of the most significantly increasing industries in
the beginning of the 21 century. At the same time there is also no doubt that the presently
evolving economic crisis will affect tourism too among all other sectors of the global
economic and social life. There is much left to be further understood with regard to the
evolutions in the tourism industry and the development of ethical tourism. In this study the
conjoint analysis was employed to explore which unethical hotel attributes are able to cause
boycotting. The greatest majority of the respondents declared intentions to reject those hotels,
which have been accused of environmental damage and unethical labour practices. In
addition, price was found to be an important factor in the decision making process, while the
respondents did not seem to be taking into consideration the ownership (local or foreign) of
any given hotel. Customers, who enhance intentions to reject the unethical practices, are
employees and retired persons, who are better educated than their counterparts.

The results of this study if taken into consideration from a managerial view-point
might highlight important implications for those hotel managers, who are interested in
adopting and implementing an ethical strategy. They should target their efforts to the
ecologically conscious consumers as the environmental concerns were found the first decision
making criterion. They should also design their communication techniques in a way sufficient
to reach well educated employees and retired persons. The marketing effort should include
publicity about the measures taken for environmental protection (e. g. energy and water
conservation, recycling, organics etc.) together with information with regard to the rights of
the hotel staff, or any corporate social responsibility actions. Ethical consumers need to get an
ethical merit for their trouble to search for information and reject a hotel due to its unethical
attributes. Their choice should make them fee] that they are not alone; they actively contribute
to a movement in favour of the protection of the physical environment and the human rights at
the same time. After all, these consumers need to feel that they are powerful enough to make a
socially beneficial difference even through their holiday consumer behaviour.
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1 Introduction

A new consumption pattern has emerged recently. Nowadays citizens often use consumption
as a political act, "a new way to save the world” (Mc Laughlin, 2004). Indeed, these con-
sumption practices constitute a way to signal preferences and to conciliate consumption with
social, environmental or health considerations. Among this tendency, consumer boycotts are
for unsatisfied consumers a way to compensate for governments inactivity. They constitute a
substitute to public policies. The objective is to put enough pressure on the target to make
it adopt fair practices.

"Economic consumer boycotts” (Friedman, 1999), i.e. the individual or collective choice
of not buying some product, is now a frequently used tool by NGOs or lobby groups to
protest against unfair marketing, social or environmental practices. For example, in 1959,
a group of South African exiles and their British supporters called for a boycott of fruits,
cigarettes and other goods imported from South Africa to oppose apartheid. More recently, a
boycott of Israeli products and tourism followed decades of refusal to abide by UN resolutions,
International Humanitarian law and the Fourth Geneva Convention.

Consumer boycotts upon environmental arguments are a strategy commonly used by
many environmental NGOs. A first example is the boycott of cosmetic firms (e.g: Proc-
ter and Gamble, Colgate-Palmolive), because of their use of animal testing. Another case
is the boycott of major oil companies (e.g: Total, ESSO, Shell), for their environmental
damages and their supposed lobbying efforts to deter climate change policies. Some large
fast-food companies (e.g: McDonald’s) have been targeted by boycott campaigns because
of their supposed environmental unfriendly way to produce meat. Finally, some NGOs sup-
port the boycott of non-certified tropical timber, to protest against unsustainable harvest
practices and corruption. In 2004, WALHI, the Indonesia’s largest environmental group,
and several other environmental groups, have called for a boycott of timber from Indonesia,
Malaysia, Singapore and China, countries where illegal logging plagues local development
and environmental indicators.

Most researchers have focused on field studies (Miller and Sturdivan, 1977; Pruitt and
Friedman, 1986; Garrett, 1987; Koku et al., 1997; Teoh et al. 1999) or history of consumer
boycotts (Friedman, 1985, 1995; Smith, 1990). Tyran and Engelmann (2005) provide an



experimental analysis of consumer boycotts. Overall, most papers conclude a weak impact
of consumer boycotts on the firms behavior.

Only few papers provide theoretical analysis of consumer boycotts. First, Innes (2006)
considers a duopoly choosing between a clean and a dirty technology, while environmental
organizations (EO) may invest in consumer boycotts to deter the choice of the dirty technol-
ogy. The boycott effectiveness is determined by the EO’s investment. Second, Baron (2002)
considers that the action of boycotting by some consumers provides information to the other
citizens about the seriousness of a situation. Boycotting constitute a way for consumers
to signal their private information. Finally, Diermayer and Van Mieghem (2005) describe
coordination between boycotting consumers as a stochastic process with threshold effects.

Analyzing under which conditions a consumer boycott is effective, this paper makes a
simple point: boycott successes are quite unlikely. First, free riding and coordination failures
are major problems of collective action, such as boycotts. Moreover, even if these problems
may be avoided, a simple trade off between the opportunity cost of boycotting and the
boycott potential to hurt the firm’s profit reduces considerably the boycott potential for
success.

We consider a boycott effective if it induces a change in the targeted firm’s behavior
consistent with the boycotting group’s objective. Therefore, we do not discuss the case of a
boycott of which the aim is only to signal disapproval to its target. We focus on environmental
boycotts, but consumer boycotts upon social and health considerations follow roughly the
same analysis.

Consider a firm producing a good with a polluting technology, with no government inter-
vention to internalize the negative externality. This firm could opt for another technology,
less or not polluting, but more expensive. The choice of the cheap and polluting technology
is the result of a profit maximization. The success of an environmental boycott is therefore
determined by its capacity of hurting the firm’s profit enough to make the second technology
more profitable. In this context, the main factor determining the success of the boycott is
the consumer preferences, which induce the demand structure.

Conditions of success of an environmental boycott depend on several market character-
istics. First, the consumers environmental preferences may create some scale for ecological

certification and product differentiation. With free entry, a second firm may enter the market



and provide the good with clean production. Market structure is not considered explicitly
in this paper. Only one firm is boycotted and the existence of an imperfect substitute is
considered, of which the production is clean but which provides lower utility.

Second, information is crucial on both sides of the problem. On the one hand, the firm
needs to have complete and perfect information of the demand side and of the consumers
preferences in its profit maximization (for otherwise, there is room for signaling boycott).
On the other hand, consumers also need good information on the demand characteristics,
available technologies and the boycott’s modalities.

Finally, coordination issues and strategic considerations are to be taken into account.
Indeed, even a potentially successful boycott may fail because of coordination failures. More-
over, boycotting is subject to free riding. Any individual consumer, even if unsatisfied with
the use of the polluting technology and hoping for the boycott to succeed, has an incentive
to free ride and to consume the good anyway. Anonymity of consuming behaviors reinforces
this incentive.

Of course, with perfect information, no coordination issue and no free rider behavior,
one could only witness successful boycotts. Indeed, in that case, the perfectly informed con-
sumers would only participate in a boycott if its success is certain. However, we will consider
this best case scenario, in order to determine which patterns of the demand provide room for
successful environmental consumer boycotts. We assume therefore that both consumers and
the firm have perfect information about the demand patterns and the producing process.
Moreover, by assumption, the unsatisfied consumers behave as one community, which avoid
coordination failures and free riding. We only introduce a boycott efficiency parameter,
which considers the environmental organization’s capacity to overcome coordination prob-
lems. Imperfect information and strategic behaviors are to be introduced more explicitly
later in this paper.

In this context, an environmental consumer boycott resembles a complete information
war of attrition with asymmetric preferences between the targeted firm and the boycotting
consumers. Complete information war of attrition models were first introduced by Maynard
Smith (1974, 1982), studying animal behavior. Economic applications of war of attrition
models include predatory pricing (Roth, 1996), exit in oligopoly (Fudenberg and Tirole,
1986) and the provision of public goods (Bilodeau and Slivinsky, 1996). Kornhauser et



al. (1989) and Fudenberg and Tirole (1986) proposed criteria for selection among potential
perfect equilibria.

Burton (2004) first considers asymmetry in the players motivations in a war of attrition
model. A group of environmentalists decides to blockade the access to an indivisible resource
in order to preserve it, while a firm projects to harvest it. The player winning the conflict has
de facto property rights on the resource. The following model is an application of Burton’s
asymmetry in the context of a consumer boycott. A group of consumers decides to stop
consuming a good produced with a polluting technology, to induce the targeted firm to opt
for a clean technology. The firm prefers the use of the polluting technology because it is profit
maximizing. Overall, potential for success of a consumer boycott depends on the trade off
between the hurting capacity of the boycotting group and the opportunity cost of boycotting.
Consumers the most able to hurt the firm’s profit have large amounts of consumption. Thus,
their opportunity cost of boycotting is high. Overall, this simple tradeoff makes the likelihood
of boycott success low.

Section 2 underlines the fact that free riding is a major problem of consumer boycotts
and section 3 analyzes coordination patterns of heterogeneous consumers, with imperfect
information. Section 4 presents a complete information war of attrition model. Finally, the

analysis is applied to real life boycotts in section 5. Section 6 concludes.

2 Boycott and free riding

The aim of this first part is to show simply that free riding is the major cause of boycott
failures. Consider a firm producing a good with a polluting technology, while a clean tech-
nology is available. An environmental NGO announces a consumer boycott, requiring for
any consumer unhappy with the use of the dirty technology to stop consuming the good.
The existence of an imperfect substitute is assumed.

Any individual consumer considers two potential choices and four related outcomes. First,
the consumer can continue to consume the good. Second, he can decide to boycott. In each
case, the boycott could succeed or fail. Boycotting is costly in terms of welfare, since the
consumer has to switch his consumption for an imperfect substitute, providing less utility. A

better substitute induces a lower cost of boycotting. Moreover, the boycott success is highly



uncertain, and individual participation of any consumer only has a marginal impact on the
probability of success. In other words, any individual has an incentive to free ride, i.e not to
participate in the boycott while hoping for it to succeed.

There are N environmentalists who would prefer the firm to switch for the clean tech-
nology. We introduce here some heterogeneity between environmentalist consumers. We
consider the fact than consumers can have different costs of boycotting and gains from a
boycott success!. Consumer i’s individual choice is boycotting (B; = 1) or not boycotting

(B; = 0). The number of boycotting consumers is therefore:

n=>Y B (1)

In this case, any individual environmentalist participates if the expected payoff of partic-
ipating exceeds the expected payoff of not participating, conditional on the boycott success.
Basically, boycotting consists of paying a cost (C;) for sure (i.e not consuming the good)
to receive a potential gain G; (i.e the technology switch). In contrast, there is no direct
cost of not boycotting, but this strategy also provides a potential gain: the boycott may be
successful even if any particular individual does not boycott.

The firm would switch technology if the boycotting population is greater than or equal to
n®. This threshold at which the boycott is successful is unknown to the environmentalists.
They only have a probability of success, which is conditional on the boycott importance:
pln > n®]. The boycott success probability is zero if nobody boycott: p[0 > n°] = 0.
Moreover the boycott would be successful for sure if every environmentalist was boycotting
p[N > n®] = 1. ? Thus the boycott is potentially successful, but the environmentalists need

to avoid free riding. Overall any environmentalist i boycotts B; = 1 if:

p[z B_i+1>n°|G; - C; > p[z B_; > n’]G; (2)
it—i it—i

IConsumers are classified according to their environmental preferences: consumer 1 has the highest

environmental preferences and individual N has the lowest environmental preferences.
2The beliefs formation is not considered here. This belief structure can be due to the firm’s reputation

or other boycott experiences.



Therefore the choice of boycotting depends on the impact of the individual choice of
boycotting on the probability of withdrawal for the firm:
C;
Y Batlzw]—pd Bazw]z (3)
i#—i i
Overall the probability of the boycott success only increases marginally with the choice
of an individual consumer. Thus, the difference between the two probabilities is close to
zero, and only consumers with very small % ratios participate in the boycott. Overall, very
few environmentalists are expected to boycott in this case, and the boycott success is highly
improbable.
Solving free riding issues is difficult in this case. Indeed, consumption behaviors are not
easily observable. Thus social control is not possible. NGO communication may help reduce

this concern, if trying to emphasize individual responsibility in the boycott. However, even

if free riding is avoided, consumers still need to coordinate.

3 Coordination failure

A second crucial issue concerning boycott successes is coordination, as a consequence of
imperfect information. Let assume that free riding is not a problem anymore. Individual
consumers still make their choice of boycotting considering two strategies: boycotting or not
boycotting. In contrast with the precedent section, individual consumers do not consider a
boycott success if they do not participate.

Consumer i’s individual choice at time ¢ is boycotting (B;(f) = 1) or not boycotting

(B;(t) = 0). The number of boycotting consumers at time ¢ is therefore:

n(t) =Y Bit) (4)

Boycotting consumers accept to pay a certain cost of boycotting C;, to receive a gain G;
in case of success. Overall, consumer i decides to boycott at time ¢ if his potential gain from
a boycott success exceeds his cost of boycotting. Overall the individual choice of boycotting

depends on the probability of the boycott success.

Bi(t) =11if p[n(t) > n*]G, — C; >0

()
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Considering this equation, one can derive the participation threshold p, = % at which

consumer i decides to boycott.

Bi(t) = 1if pn(t) = n’] > B (6)
Bi(t) = 0if p[n(t) = n’] <P

A first comment is that environmentalist consumers will enter sequentially in the boy-
cott. Strong environmentalists, who have low costs of boycotting and small participation
thresholds, will participate first. As the boycott importance and the probability of success
grow, consumers with higher thresholds of boycotting decide to participate. Thus the first
consumers deciding to boycott are those with negative costs of boycotting. Their participa-
tion threshold is therefore: p;, = 0. As time goes on, the boycott importance grows as long
as the probability of success gets larger than or equal to the probability threshold of some
consumers.

Therefore the last consumer 7 deciding to boycott is defined as follows. It defines also
the equilibrium boycott participation.

miopn > =7, - ot ™

Figure (1) gives a representation of the equilibrium boycott population, which is the
intersection between the two curves p[n(t) > n*] and p;. The boycott is successful if m > n®.
Overall, this equilibrium boycott participation and thus the potential for success depend on
the distribution of boycotting costs and the beliefs structure. Coordination needs optimistic
consumers about the firm’s withdrawal threshold n®. Moreover, the consumers distribution
needs to have fat tails, i.e. a large number of strong environmentalists, with low participation
thresholds.

Figure (2) gives an example of coordination failure. The boycott would be successful if
every environmentalist would participate. However, the consumers distribution (uniform in
the case of figure (2)) and the beliefs structure (normal distribution) is such that nobody
decides to boycott in equilibrium.

Overall one can easily see that even a potentially successful boycott may be ineffective
due to coordination failures, even if a boycott success could be an equilibrium.

Coordination failures are also difficult to avoid by environmental NGOs. Large communi-

cation trying to enhance optimistic beliefs and information raising environmental preferences
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Figure 2: Unsuccessful boycott due to coordination failure
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may help to solve those issues. Finally, even if free riding problems and coordination failures

are solved, boycott successes are not that likely.

4 Boycott as a war of attrition with perfect informa-
tion

Assume now that free riding is not a problem anymore, and that NGO manage somehow
to coordinate environmentalists consumers. Moreover, information is now assumed to be
perfect. Thus we consider a best case scenario. At this point, consumer boycotts can be
considered as a war of attrition between a group of consumers and the firm.

A war of attrition is a model of aggression between two players. The game takes the
form of a succession of identical periods. Each period, the two players choose simultaneously
between remaining in the game or withdrawing. The model is stationary: each period
represents the same type of problem for both players, with no information gain nor change
in costs or benefits. The winning player is the one able to remain longer in the game.

This model differs from usual war of attrition models, because it considers asymmetric
motivations and payoffs. In the context studied here, the two players are a group of consumers
and a firm. Some consumers refuse to consume the firm’s good as long as it is produced
with a polluting technology. The consumers considered act as one single group. Potential
coordination failures between consumers are now only considered through a boycott efficiency
parameter.

Overall, both players compare their maximum conflict duration, which is the point in
time after which they would never plan to remain in the game. Indeed, with net cumulative
payoffs decreasing with time, there is a point in time at which these payoffs become negative.
Basically, if the maximum boycott duration of the consumers is larger than the maximum
conflict duration of the firm, the boycott is likely to succeed. Moreover, we assumer perfect
information. Thus, the two maximum durations are common knowledge. Therefore, the
player with a smaller maximum duration withdraws immediately.

The outcome of the game is therefore determined at the first period. The best response for

consumers with a maximum duration smaller than the firm’s is to never boycott. Conversely,
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the best response for a firm with a smaller maximum duration is to withdraw immediately.

The boycott is successful in that case.

4.1 Technology choice and consumers behavior

Firm’s technology choice: The firm has chosen between two technologies. Technology
1 (T1) is cheap but polluting, while technology 2 (T2) is clean but more expensive. We
consider the case in which the firm has chosen technology 1, which implies that it generates
larger profit than technology 2, i.e. m; > my. The profit schedules, 7 and m,, differ simply
because the production costs, the price of the good and the demand structure are not the
same whether the good is produced with the dirty or the clean technology. We assume
that the firm can only use one technology. Thus it cannot diversify its production process,

producing the good with both technologies at the same time.

Consumption patterns: The consumers population is of size 1, with two homogeneous
groups. The environmentalists represent a share «, exogenously given, of the population.
The utility of an environmentalist increases with his individual consumption and decreases
with the total amount of pollution. The environmentalists are unsatisfied with technology 1
and would prefer the firm to produce with technology 2: U; < U,. U is the utility derived
by an environmentalist if the good is produced with T1, and U, is the utility for a good
produced with T2.

A share (1 —«) of consumers only considers individual consumption in its utility function.
Therefore these consumers prefer the firm to use T1, because they do not care about pollution
and T1 is cheaper. Thus they would never participate in an eventual boycott. Moreover,
they do not moderate their consumption of the good, because they do not care about the

pollution induced by their consumption. Therefore they consume larger amounts of the good.

Boycott as a war of attrition: The environmentalists would prefer the firm to use tech-
nology 2. An environmental organization announces a consumer boycott, requiring for any
consumer unsatisfied with the use of technology 1 to stop consuming the good. Boycotting

consumers switch their consumption of the good for the consumption of an imperfect sub-
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stitute that provides lower utility, but of which the production is clean. The utility derived
when boycotting is U,.

As an extreme case, the targeted firm is in a monopoly position, and there is no substitute
available on the market. As another extreme, if the market is very competitive and differen-
tiated, there is room for ecological certification: a firm may provide the good considered with
a clean production. In that case, boycotting is costless. More generally, a better substitute
provides higher utility of boycotting. Moreover, the action of boycotting may have an utility
by itself. Boycotting has therefore an opportunity cost, which is the difference between the
utility derived by the consumption of the good, and the utility of boycotting: AU = Uy — U,,.

Amy is the residual profit of the firm under boycott. m; is the residual profit when every
environmentalist boycott and A is an exogenous efficiency parameter measuring the environ-
mental organization’s capacity to coordinate consumers: 1 < A < . The EO is totally
efficient in coordinating consumers if A = 1, and there is full coordin;tion failure if A = 7*.
The success of the boycott consists of hurting the firm’s profit enough to make technology
2 more profitable. In this context, a consumer boycott represents a kind of war of attrition,
with an asymmetry in the players motivations.

The set of strategies is the following. Each period, the environmentalists choose whether
to continue the boycott or to stop it, while the firm chooses whether to keep on using T1 or
to switch for a T2 production. Switching technology is costless, but there can be no switch
back.

The game proceeds as follow. Both players consider how long they could stay in the game
without making loss. The maximum boycott duration of the consumers and the maximum
conflict duration of the firm are the point in time at which their cumulative net payoffs
become negative. There is perfect information, which means that both maximum durations
are common knowledge. The player that has the shortest maximum duration will therefore
choose to withdraw immediately. Therefore the boycott is successful if the maximum boycott
duration is larger than the maximum conflict duration (see Appendix A).

Conditional on the parameters values, two kinds of outcome are possible. First, if the
maximum boycott duration of the consumers is shorter than the maximum conflict duration
of the firm, the best response for an environmentalist is to never boycott, while the firm’s

best response is to always keep T1. Conversely, for a maximum boycott duration longer than
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the firm’s maximum duration, the best response for the consumers is always to boycott, while
the firm’s best response is to switch immediately for T2.

Thus the boycott outcome is reached at the first period. This result is somehow dis-
appointing to describe real life boycotts. Nevertheless, this set up describes the necessary
conditions of the demand patterns for a successful boycott. Introducing imperfect informa-

tion and coordination issues will allow for multi-periods boycotts.

4.2 Maximum conflict duration of the firm

Consider first the firm’s net cumulative payoff of winning the conflict after T periods. It
consists of the smaller profit received during the boycott for T periods and the larger profit
of keeping T1 forever. This cumulative payoff is net of the alternative strategy, which is the

cumulative discounted profit of switching immediately to T2. p is the discounting factor.

T-1 o0 [e'¢)
BI(T) =) pAm+Y p'm—=> p'm (8)
t=0 =T =0
The net benefit of winning the conflict is zero for:

1 71'2—)\7'('1
In —

T =
Inp “m—Am

(9)

Therefore, T is the maximum duration after which the firm would never plan on con-
tinuing the conflict. For 77 to be strictly positive, the full profit under technology 1 must
be larger than under T2: m > my. Of course, if the profit derived under T2 is larger than
under T1, the firm would never choose to use T1 and nobody would consider boycotting.
Note that if the residual profit under boycott is larger than the profit under T2, the payoff
is always positive and the maximum duration would go to infinity: Am; > 7. In that case,
indeed, the boycott is not costly enough to make T2 more profitable. The boycott could last

forever and the firm would never switch to T2.

4.3 Maximum boycott duration

The environmentalists net payoff of winning the game after T periods consists of the dis-

counted utility of boycotting for T periods, plus the cumulative utility of having the good
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produced with T2 forever. It is net of the alternative strategy, which is the discounted

cumulative utility of never boycotting:
T-1 o0 o0
BT)=> pU+ Y plUa=Y o'l (10)
=0 t=T =0

This net payoff is zero for:
1 _
T¢ = In( Ur = Uy
Inp Uy —U,

(11)

The environmentalists would never plan to boycott longer than T periods. T is positive
if the utility derived with a T2 production is larger than with a T1 production: U, > Uj.
Obviously, the environmentalists would never consider boycotting if they derive a larger
utility with T1. Similarly, T goes to infinity if the utility of boycotting is larger than the
T1 utility: U, > U;. Indeed, in that case, boycotting by itself provides a positive net utility.

The boycott could last forever even if the firm never switches to T2.

4.4 Outcome of the game

As shown before, the outcome of the game depends on the two maximum durations. If
TS > T¢, the consumers know that they couldn’t stay long enough in the game to induce
a change in the firm’s behavior. Thus they will choose to withdraw immediately and will
never boycott. Conversely, if 7¢ > T/ 3, the firm knows that it cannot stay longer in the
conflict than the consumers. Thus its best response is to switch immediately to T2.

There are several extreme cases, which lead to different outcomes (see table 1). First, if
my > w1, technology 2 is more profitable than technology 1, and the boycott has no reason.
Second, if Uy > Us,, T1 is preferred by the consumers. There is therefore no boycott and the
firm keeps using T1.

Third, for m, < Am, the boycott is not costly enough (or coordination is too weak)
to induce the technology change. Indeed, if the decrease in the firm’s profit is too small,
the firm always chooses to keep the polluting technology whatever is the behavior of the
environmentalists. In that case, if the opportunity cost is positive, the environmentalists

know that their pressure is too weak to induce the technology change, and they never boycott.

3We assume implicitly that for 7¢ = T/, the firm would be the one to withdraw. Let call it the firm’s

implicit preference for compromise. Thus we focus on pure strategies.
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Table 1: Outcome of the boycott

Utility Profit T° T/ Outcome
Ty > T T/ <0 Technology 2 chosen by the firm
Uy > U, T° <0 T1 preferred by the consumers, no boycott
Uy>Uy | mp<Am | T°>0 T/ — oo T1 always kept, No boycott
Uy <Uy | mp < Am | T¢ — o0 T — T1 always kept, always boycott
Uy>Uy | mp>Am | T°>0 T >0 Boycott successful if 7¢ > T/
T1 kept if 7¢ < T/

Fourth, if U, > Uy, the environmentalists always boycott, whatever is the firm’s strategy.
In that case, the opportunity cost is negative, which means that consumers derive positive
net utility from boycotting. This case can explain why one may often witness unsuccessful
boycotts that never end. If the boycott is costless for some consumers, they always will
participate. But in that case, they are likely to have small amounts of consumption, which

generate a too small decrease in the firm’s profit to make it change its behavior.

Outcome for U; > U, and Am; < m: For otherwise, i.e. for U; > U, and Am < oy,
the outcome of the game is determined by the value of the parameters. In this case, we
can analyze which factors influence the two maximum lengths 77 (see Appendix B) and T°
(Appendix C).

First, a more profitable clean technology decreases the maximum conflict duration of the

firm 77 2L
* o Omo

ars

oL > 0.

< 0. Conversely, a more profitable dirty technology increases T/:
Finally, 77 is larger if the residual profit under boycott is small and the EO inefficient to

f f
or” - ), 2L - .

coordinate consumers: om y B

9T~ (). More-

Second, a larger utility derived from the clean technology increases T 50,

over, a smaller T1 utility also increases T glUj < 0. Finally, a higher utility of boycotting in-

. . . . . 8TC
creases the maximum boycott duration, by decreasing the boycott opportunity cost: o, > 0.
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4.5 What make a boycott successful?
4.5.1 Quality of the substitute

The quality of the substitute increases the potential for success, by decreasing the opportu-
nity cost of boycotting. Our specification does not consider the market structure explicitly.
However, considering an imperfect substitute allows for flexibility in the analysis. As an
extreme case, if the firm is in a monopoly position, there is no substitute and U, = 0 (as-
suming boycotting provides no utility by itself). As another extreme, if the firm plays in a
very differentiated market, , there is room for ecological certification or labeling, and another
firm may enter and provide the good with a clean production. The exploitation of this niche
would imply U, > U, > U;. Then the environmentalists would always choose to boycott,
because the boycott would be costless. Therefore, boycotts are more likely to succeed if
the targeted firm plays in a very differentiated and competitive market than if the firm is
a monopoly, because the opportunity cost is likely to be smaller. Moreover, boycotting a
single firm should be more efficient than boycotting an entire sector, because it gives more
chance to find a good substitute.

Moreover, this specification of the utility of boycotting has some interesting implicit impli-
cations. First, boycotting may have an utility per se. Indeed, collective action participation
to improve the quality of the environment may provide positive utility for an environmen-
talist, which would be positively correlated with U,. Second, the utility of boycotting is
likely to be positively correlated with the number of consumers participating in the boycott.
Indeed, being a part of a large community with noble objectives may increase a consumer’s
utility. In the context described here, the utility of boycotting is directly related to the share
of environmentalists («) in the population. Third, the substitute, even if of good quality,
may be quite difficult to find on the market, which creates potentially important transaction

costs and thus reduces the utility of boycotting.

4.5.2 Demand structure

Overall, the chances of success of a consumer boycott depends on the ability to hurt the

firm’s profit enough. Thus if the share of environmentalists consumption in the firm’s profit
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is large, the residual profit under boycott will be low, because the boycott deprives the firm
of a large share of its profit.

The residual profit depends on the residual consumption. It is therefore decreasing in
the number of consumers participating in the boycott (). Moreover, it is also decreasing
in the environmentalists consumption. Finally, it is increasing in the non-environmentalists

consumption.

The share of environmentalists in the population: A large number of environmental-
ists () unambiguously raises the boycott potential for success. First, as mentioned before,
it may increase the utility of boycotting. Thus, it is negatively correlated with the opportu-
nity cost of boycotting and positively correlated with the maximum boycott duration of the
consumers (7). On the other hand, a large boycotting population decreases the residual

profit m. Therefore, it decreases the maximum duration of the firm (7).

The environmentalists consumption: The amount consumed by the environmentalists
has an ambiguous effect on T/. Indeed, it decreases the profit from technology 1 under
boycott (which has a negative impact on T), but it increases the full profit under technology
1 (which tends to increase T7). Overall, the amount consumed by environmentalist is likely to
decrease the maximum duration of the firm because it increases the pressure of the boycott,
by increasing the difference between 7 and ;. Thus it decreases T/,

The impact of the amount consumed by environmentalist consumers on T is less straight-
forward. On the one hand, a larger amount consumed decreases indirectly the residual pol-
lution, which tends to decrease the opportunity cost. On the other hand, a consumer used
to consume large amounts of the boycotted good is likely to have a larger opportunity cost
than a small-amounts consumer, simply because he has a larger amount to renounce. A
larger environmentalist consumption thus increases directly the opportunity cost, because it
increases the amount to transfer for the substitute consumption. Overall the environmen-
talists consumption tends to decrease T, because the direct consumption effect is likely to
dominate the indirect pollution effect.

Overall, it appears that the consumers the most able to hurt the firm’s profit are also those

with the highest opportunity cost. Therefore, they are less likely to participate in the boycott.
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In the light of this proposition, it is easier to understand the existence of infinite consumer
boycotts that never succeed. Indeed, people participating in boycott campaigns are usually
those who are the most aware of and highly sensitive to their own pollution. Therefore, they
are likely to be in small number, because of their high sensibility to their environment, and to
be relatively small consumers, because they take into account the pollution induced by their
own consumption. Boycotting is costless for them, but their consumption only represents a
marginal share of the targeted firm’s profit, and thus do not hurt the firm’s profit much.

Take the example of the boycott of major oil companies because of their lobbying effort
to deter climate change policies. Consumers the most likely to boycott these companies are
those who feel the highest negative utility from pollution. Even if no boycott is announced,
these consumers are likely to prefer using their bicycles or public transports to the frequent
use of their car, and their capacity to hurt the companies’ profit is small. Conversely,
consumers the most able to hurt the firms profit consume a lot of oil, and thus have high
opportunity cost, which make their participation to the boycott unlikely.

Its seems therefore interesting for NGOs willing to implement an environmental boycott to
work on the «, i.e. informing and educating non-environmentalist consumers to increase their
awareness of and sensitivity to their responsibility in the degradation of their environment.

Finally, the EO’s capacity to coordinate environmentalist consumers is important. Co-
ordination issues have only been considered through a boycott efficiency parameter. Coor-
dination can be introduced more relevantly by relaxing two restrictions of this model. First,
the environmentalists may not be perfectly aware of the threshold at which the firm decides
to switch technology. Moreover, these consumers may have heterogenous preferences, which

would induce heterogenous boycotting behaviors.

5 Case studies

5.1 Shell and the Brent Spar case

In 1995, Shell Oil was planning to sink a 14 500 ton oil platform in the North Atlantic sea. The
environmental organization Greanpeace initiated a vast protestation movement to oppose

this practice. Activists occupied the Brent Spar platform, 200 Shell service stations were
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threatened in Germany and a widespread boycott of Shell took place. After a few months,
Shell canceled its plan for deep sea disposal and decided to recycle the entire structure.

Several insights given in this paper can help to explain this boycott success. First, oil is
quite an homogeneous good, and oil stations are easy to find almost anywhere. Therefore, one
can consider that the non-polluting substitute (i.e oil companies not sinking the platform) is
perfect, and the only transaction cost is going from any Shell station to the next oil station,
which is likely to be quite low. Overall, boycotting shell was costless (U, > Uy).

Moreover, sinking costs (7;) were estimated at 11.8 million pounds, while the alternative
method costs (my) were estimated at 46 million pounds. Considering the fact that Shell is
a worldwide multinational, maybe this difference in costs was quite small compared to the
size of the boycotting population, which reduces the maximum duration of the firm.

In other words, Shell was almost costless to boycott and easy to hurt, which can explain

why the Brent Spar case is often considered as an example of successful boycott.

5.2 Cosmetic firms and animal testing

Animal testing (on invertebrates, rabbits, primates) is a commonly used practice in several
industries (e.g: cosmetics, pharmaceutical companies). This practice is considered as incom-
patible with animal rights by many environmentalists. Several environmental organizations
provide lists of companies using animal testing, in order to induce consumer boycotts.

Following this paper analysis, this type of consumer boycott has very few chances to
succeed. Indeed, boycotting firms using animal testing is almost equivalent to boycott the
entire cosmetic sector. Good substitutes (cosmetic firms not using animal testing) are there-
fore difficult to find and transaction costs are likely to be high. For example, "Ahimsa”, a
French organization lobbying for animal protection, lists more than 200 firms testing their
products on animals (cosmetic firms and others). Note first that it is difficult to perfectly
memorize a 200 firms list. There is therefore a problem of clarity of the boycott, which
reduces considerably the utility of boycotting.

However, focusing on cosmetic firms, one can find good substitute on the market. For
example, "bodyshop” provides products free of animal testing. But even in this case, there

may be important transaction costs: although getting more and more important, bodyshop

19



is not a trademark very easy to find worldwide. For instance, it can be very difficult to find
bodyshop shops for people not living in large cities.

Overall, boycotting firms using animal testing should not be very effective, especially
because of high transaction costs, due to a lack of clarity in the boycott and difficulties to
purchase good substitutes. It is thus likely that only strong environmentalists participate in
this type of boycott and their hurting capacity is probably quite small. Moreover, alternative
strategies to animal testing, although an important research topic (see Johns Hopkins Center

for Alternatives to Animal Testing) may be still probably far from profitability.

5.3 Boycott of non-certified timber

Several NGOs militate for a boycott of non-certified tropical timber. Indeed, illegal logging
in developing countries plagues local development and degrades forest resources. This type
of boycott first appears to be a perfect case for a success. Indeed, timber is quite an homo-
geneous good. Moreover, ecological timber certification offers good substitutes. Overall, the
opportunity cost of boycotting non-certified tropical timber seems to be quite low.

However, a second look mitigates this first impression. First, quite a few ecological labels
exist (SmartWood, Scientific Certification Systems, Certified Wood Products Council, Good
Wood, Forest Stewardship Council), which may create confusion and decrease the clarity of
the boycott. Consumers might be lost in determining which label is the most environmental-
friendly, which creates an indirect cost of information searching.

Moreover, boycotting consumers stand mainly in developed countries, while the most
important part of tropical timber is consumed in the country of production. The World
Resource Institute estimates that only 20% of the wood produced is exported (Rezende de
Azevedo et al., 2001). Potential impact of the boycotting population is thus fairly small,
because tropical timber offers multiple markets options, which reduces the boycott influence.
Finally, boycotting tropical timber may have adverse effects on the land use. Indeed, the
aim is to decrease forest over-exploitation, by decreasing the value of non-certified timber.
However, if the value of the exploited forest decreases too much, it may create an incentive
for land use change and thus increase deforestation. Indeed, the landowner may choose to

convert devaluated forest land into agriculture or pasture.
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Overall, the boycott of non-certified timber, although presenting small opportunity cost,

does not offer much potential for success, mainly because of a too small concerned population.

6 Conclusion

This paper explores the conditions under which a consumer boycott upon environmental con-
siderations may be successful. First, free riding and coordination issues reduce considerably
the potential for success of such action. Second, it appears that even if those two problems
are solved, consumer boycotts are not likely to succeed. A boycott is presented here as a
war of attrition between a firm and a group of consumers, for the choice of the producing
technology.

The model presented is quite simple. Indeed, assuming perfect information, no coor-
dination issue, nor free riding, the outcome of the boycott is known as soon as it begins.
For the most common case, with a positive opportunity cost of boycotting, boycotts never
really happen: either the threat of the boycott is enough to induce an immediate change
in the firm’s behavior, or this threat is too weak and consumers do not boycott. Moreover,
environmentalist consumers act as one community, which is quite different from real life
boycotts.

However, even with this very simple set up, some interesting implications can be derived.
The ability of the boycotting group to hurt the firm’s profit enough is the main element
determining the chance of success of such type of action. Thus the share of the boycotting
group’s demand in total demand is crucial. Nevertheless, this share is directly related to the
boycott opportunity cost. Indeed, the boycotting group needs to be composed of important
consumers to hurt the firm’s profit (especially if the group is of small size). However, boy-
cotting is more costly for a large-amount consumer, who has to renounce to a higher utility
of consumption.

Overall, it appears that this tradeoff makes consumer boycotts unlikely to succeed. This
might explain why one can witness so few successful boycotts in real life: boycotting groups
are usually composed of consumers with small opportunity costs, whose boycott does not

hurt the targeted firm’s profit enough to make it change its behavior.
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A potentially more efficient policy for NGOs would be to work on the share of the pop-
ulation sensitive to the quality of the environment. Indeed, the game presented here is
static, but informing and educating consumers may increase their awareness of environmen-
tal degradation, especially the degradation they are responsible of. The objective of this
policy would have two main consequences in the long run. First, it would induce a decrease
in overall consumption, which would reduce environmental degradation. Second, this would
increase the population likely to participate in environmental boycotts. In the long run,
the combination of education and boycott would increase the potential for environmental
friendly technology adoption.

Although this model does not consider explicitly the market structure, it seems reasonable
to assume that competition increases the chances for the clean technology to be present on
the market. Indeed, if there is free entry, there is room for ecological certification and green
labeling: a firm may choose to enter the market and to produce the good with the clean
technology, if it is profitable. In that case, there is a perfect substitute on the market. In
a monopoly case, consumer boycotts are less likely to succeed, because there is no good
substitute for which the environmentalists could switch their consumption. Finally, even if
the demand structure allows for boycott success, consumers need to coordinate and avoid
free riding.

Considering a public choice approach, being confident in such consumers actions would
be a tempting consideration: governments could just let citizens take their destiny in their
own hands to make firms adopt fair practices. However, in the light of this paper, it seems
that consumer boycotts do not constitute a good substitute to public policies. Indeed, if the
emergence of political consumption practices may be a good tool to signal citizen preferences,
its effectiveness considering firms practices and environmental quality is doubtful.

A potentially effective policy for governments willing to increase the influence of this
political consumption could be to facilitate the emergence of credible and trustful ecological
certification, giving comprehensive and clear set of rules defining labeled products. Another
policy that could enhance boycott successes is to tax more heavily polluting technology, or
to subside clean technology. Indeed, this type of policy would reduce the difference between
the profits derived by the dirty and the clean technology, which would decrease the firm’s

maximum conflict duration. Increasing taxes on polluting technology would increase boycotts
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success likelihood. Thus, environmental policies and consumer boycotts do not seem to be

good substitute, but they may be effective complement.
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Appendix A: maximum durations and game equilibrium

This appendix follows Burton’s (2005) application. We consider first responses to each

player’s conjectures, and then consider which duration both players actually choose.

Response to conjectures: Consider that the firm believes that the consumers have chosen
as strategy to boycott for a strictly positive duration De, and then withdraw. This strategy
cannot be distinguished from the "always boycott” strategy.

The firm must decide to remain in the conflict for D¢+ 1 periods, or to withdraw imme-
diately. Indeed, withdrawing immediately is preferable that remaining less than D¢ periods.
If the maximum duration of the firm is less than or equal to the conjecture on the consumer
boycott length, T/ < De | the best strategy for the firm is to withdraw immediately.

Similarly, the consumers may conjecture that the firm has chosen to remain in the conflict
for Df periods, and then withdraw. If the maximum boycott duration is smaller than this

conjecture T°¢ < DI , the best strategy for the consumers is not to boycott at all.

Strategy choice: To succeed, both players have to choose a longer duration than its
conjecture: D’/ > De, D¢ > Df. This is known to both players, which also know the

maximum durations 77 and T¢.
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”A rational player will use those strategies that are best responses to some beliefs he might
have about the strategies of his opponents” (Fudenberg and Tirole, 1991). Therefore it is
not rationalizable to both player to conjecture a duration that is shorter than the shortest
maximum duration (min(7¢,T7)).

Thus, if the firm has the shortest maximum duration 77 < T¢, both can conclude that
the consumers would choose a larger duration: De > TY. In this case, the firm would be

better off withdrawing immediately and the boycott would be successful in that case.

Appendix B: factors influencing 7/

Note that p is likely to be smaller than 1, thus ﬁ < 0.
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Appendix C: factors influencing 7T
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The quality of the substitute has a positive impact on 7°:
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1. ECOLOGICALLY CONSCIOUS CONSUMER BEHAVIOR IN THE

GREEK MARKET

As public concern about the environmental problemns is constantly rising (Pickett,
Kangum and Grove, 1993; Shrum, Lowrey and MeCarty, 995, Sc}ﬂegchmkh.
Bohlen and Diamantopf)ulos 1996 research is needed with respect to the contentof
the ecologically conscious consumer behavior (ECCB) (Roberts, 1996, Tilikidou,
2001, p 5). The topic of ECCB has never been in the mainstrearn of the miarketing
academic commumity (Roberts, 1998). Geographically, research publications are
more profuse in the U.S.A. than n Europe (Schlegelnuleh et al., 1996). In Gresce
ecologically oriented research has been almost absolutely neglected (Tilikidou and
Zotos, 1999),

Literature review indicates that in most cases only fragments of ECCE were
wamined (Shrum, Lewrey and MeCarty, 1994; Tilikidou and Zotos, 1999).
Suggestions concerning a more mtegrated examination of ECCB have been
previously made (Schlegelmileh et al.,, 1996, Roberts, 1996). In Greece, Tilikidou,
Adamson and Sarmaniotis (2002) made an effort to present a holistic theoretical
framework. According to that framework ECCB consists of three types, namely the
pro-environmental purchasing behavior, the pro-environmental post-purchasing
(recveling) behavior and a set of other pro-environmental activities. The framework
suggested that all the ECCEB types should be examined together at the same place
and time and that the examination should also include @ set of factors that possibly
affect gach or all the ECCB types. Among those, demographics, personality
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% REVIEW OF THE LITERATURE

During the wnineties, ecological marketing, reflecting the mounting of public
concerns beganto expand. The review of ﬂl(, litevature indicates two points: First,
usually fragments of ECCB are exarnined under various terminoclogy (Granzin and
Olsen, 1091 Baldassare and Katz, 1992 Scott and Willits, 1994; Meartin and
Sumintivas, 1995, Shrum et al., 1995). For example the issue of solid waste recyoling
is not wsually exarnined in the same study with the ecological buying, shile 1o
attention has been paid at the investigation of the so called other, various,
purehesing or non-purchasing, pro-environmental activities (Tiltkidou, 2001, p. 65).
Second, reviewing previous studies, in temms of their conclusive remarks, provides 4
mogaic of somehow unclear and sometimes contradictory pictures. Place, tune and
methodology (sampling and warigbles measurement) are usually considered to be
significant reasons of the observed discrepancies in the results (Antil, 1984; Shrum
et al, 1994; Schlegelmileh et al., 1996; Tilikidou, 2001, p 56).

An overall look at the previous research findinigs indicates that: &) demographics can
provide useful information but there is ho worldwide accepted demographic profile
of ECCs (Shrum et al., 1994; Tilikidou and Zotos, 1999) b) the psychographic
profile of ECCs s still vague (Ebreo and Vining, 2001; McCarty and Shrum, 2001)
o) there is & certain link, usually moderate (Hines, Hungerford and Tomera 1987)
between specific attitudes and a specific ecological behavior (Martin and Simintiras,
1995) and d) emvironmental knowledge has been examiried m a few studies
(Arbuthnot, 1977, Antil 1984; Schiegelmilch et al., 1996).
:

3. RESEARCEH OBJECTIVES

In light of the literature review and of the above-mentioned theoretical framework,
the following research objectives were set:
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one for each materizl) and Pro~epvironmental Activities (11 dtems, #=0,7954), Pro-
envirormental Activities was divided into two sub-measures, namely Pcu Heipative
Activities (7 ftems, #=0.8288) and Tndividual Activities (4 items, a=0.7037). Al
behavioral variables were measured on a 7-point frequency scale from I=Never o
T=Always. Selected demographics (age, education, mcome, occupation and gender)
as well as Kahle's (1983y List of Values (L.OV.) were included in the
questionnaire, Environmental Knowledge was measured with 29 out of 30 items of
the Children’s Environmental Knowledge Scale (CHEKS) adopted from Leeming,
Dwyer and Bracken (1995). ‘With regard to attitudes two types of multi-item
attitudingl variables were wused:  Pro-environmmental Attitudes and Recycling
Attitudes, each of 15 items (alpha values 0.7790 and 0.8834 respectively). Both the
attitudinal varisbles were measured on & 7-point Likert scale from I=Absolutely
Disagree to 7=Absolutely Agree. It is noted that the behavioral and the attitudinal
variables were originally developed for the purpose of this study and provided
extensive evidence of reliability, validity and stability (see Tilikidou et al., 2002).

Univariate analysis, comparative to the relevant population characteristics resulted
in no statistically significant differences for all demographic characteristics, with the
exception of gender, Women are slightly over-represented in the sample. Descriptive
statistics for each one of the demographics are not preserited dueto the length of the
paper.

;

Pro-environmental Purchasing Behavior (PPB) takes theoretical values from 11 to
77, resulted in a Mean of 43.7022, indicating average involvement of consumers n
this behavior. Pro-environmental Post-purchasing (Recycling) Behavior (KB) takes
theoretical wvalues from 5 to 35, resulted in a Mean of 17.7360 wihile Pro-
environmental Activities takes theoretical values from 11 to 77 and resulted i a
Mean of 39.5470. These two variables indicated somewhat below average
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Pearson's parametric correlation indicated sgnificant, but wery low or nou-
significant relationships between the béhaviordl measures (PPB, RB, PA, TA) and
the 1..0.V. wcategories. Environmental Knowledge was found to be positively
correlated (p<0.01) ‘to Prosenvironmental Attltudw (#=0.366) and Reeyeling
Attitudes (@=0.317) but not to any of the behavioral measures. Statistically
significant (p<0.01), positive, moderate in most cases, relationships between each
one of the behavioral measures and each one of the attitudinal measures were
mdicated. PPB is porrelated 1o PAT (r=0407) and to RAT (=0375). BB is
comelated to RAT (=0.413) and to PAT (x=0.329). PA is correlated to PAT
@=0.346) and to RAT (r=0.358), while TA is correlated to PAT (r=0.356) and to
RAT (r=0.304).

Multiple regression (stepwise method) was then emploved in order to examine the
ability of the combination of age, education ingome, the L.O.V., Environmental
Knowledge, Pro-environmental Attitudes and Recycling Attitudes to predict each
one of the Pro-environmental Purchasing Behavior, Pro-environmental Post-
purchasing (Recycling) Behavior, Pammpau\fe Activities and Individual Activities.
Gender and occupation were excluded from the anslysis as they are measured on
nominal scales.

The rosults indicated that 21.7% of the variance of the respondents” Pro-
environmental Pvrchasing Behavior is explained by their Pro-environmental
Attitudes, while 11.4% of the vuriance of the respondents” Recycling Behavior is
explained by their Recyeling Attitudes. With regard to the other Prosenvironmental
Activities, only 6.1% of the variance of the respondents’ Participative Activities is
explained by their Recycling Attitudes, while the respondents’™ Pro-environmental
Attitudes and education level explain 31.5% of the wvariance of their Individual
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v utilized to group variables (Ward, 1963). Hierarchical clustering we
used to explore the subtle associations among groups of the behavioral and the

e all entered in the analysis. Environmental knowleds
and the L.O.V. were excluded as they were found to be umrelated to BCCB i
bivariate and multivariste analyses. The results are presented in & dendrogram
(Figure 1) in which vertical lines represent clusters that are joined together, A three
clusters solution seemed most interpretable. The position of the line on the scale
dicates the distances at which clusters are joined (Malhotra, 1999, p. 619). The
demonstrated associations seem considerably close, as the distances are less than 10.

For the content of ttems a look at Table 2 is nECessary.

In the first cluster the less adopted items of recycling (R03, R04, RO3) are joined
together with those items of participative activities (D03, D04, D03, D02 and D01)
that express more active, energetic support to the environmental protection. People
who take the trouble to sort out and transport more rubbish (alurninum, glass and
plastic) than just return refillable bottles and recycle paper, are those who contribute
to the' envirommental protection by purchasing ecological periodicals, by
contributing money or voluntary work to ecological groups or by taking part into
ecological events.

The second cluster gathered together the most important items (A07, A06, AO?,
A0S, AOL, AO2, AO4, AT1, A10, D09, D10, A9, D06, D07, QU7, R0O2, RO1, E02,
EQ5, E04, E06, E03, E11, E10, 12, EOT and E14). Almost all jtems of purchasing
behavior seem to be associated witl those items of individual pro-environmental
activities that concern comservation of energy and water, with the items of
participative activities that express information interest, with the two most adopted
by consumers items of recycling (bottles and paper) and with some items of the pro-
environmental attitudes.
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Cluster one conteining 177 cases (31.66%) includes consurners, who scored higher
than the other two groups in all the behavioral and attitudinal variables, These are
the Foologically ‘Conscious Consumars (ECCs). Cluster two containing 253 wases
{45.26%0) includes consumers, who obtained average scores in the atfitodingl
variables and considerably lower scores in the bchu\ doral variables. These
consumers might be named Ecologically Concerned Consumers. Cluster threa
containing 129 cases (23.07%) includes consurners, who obtained the relatively
lowest scores in all the behavioral and attitudinal variables. These consumers can be
characterized as Beologically Indlffuent Consumers. K- ‘means cluster analysis
revealed that consumers who scored higher in one type of ECCB scored higher m
the other types as well, Moreover a closer look at Ke-means results (’Iab
provides the following detailed information as to the segment of ECCs.

4.3 The Ecologically Conscious Consumsers’ segnent

The consumers, who obtdined the hicher scores in all items, seem to make
environmentally friendly choices most of the times they buy a product, especially m
the cases of no significant price difference, as the means of items A01 and AO2

indicate. With regard to the recycled paper products, they use to buy them even if
they are more expensive than or not as white as the regular stationary (A0, A1),
With regard to the ecological detergents, consumers seem less willing to pay more
(A06), but they would certdmlv buy them if ﬂley were convinced that they are really
environmentally friendly (A09). As to the organics they seem to choose them rather
oceasionally (A07). They also report permanent involvement in recycling activities,
naturally more frequently to those that are more broadly delivered in their district
(RO1, R0O2), that is refillable bottles aud paper. As to the other Pro-environmental
Aetivities, these consumers never throw rubbish on the ground (D08), they always
ry to make less noise (I211), they are almost always interested into seeking
information about environmerntal issues (D06, DOT) and they use less energy -and
water most of the times (D09, D10). Rather rarely they seem to contribute money to
scological ‘groups, to take part into environmental protection events, to buy
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5 DISCUSEION

The results indicated a moderate level of engagement in ECCB and a high level of
environmental attitudes within the Greek consumers. Shrum's et al. (1994) comment

that there is a gap between what consumers say and what they do was verified in
Greeoe. Attitudes were found to be rather moderate predictive factors of the
behaviors. The results, especially those provided by multiple regression, confirmed
Fisbein’s and Ajzen’s (1974) suggestion that attitude — behavior link should be
mvestigated at the same level of specificity as pro-envirommental attitudes is the

only Cchuble varigble to predict pro-epvironmental purchasing and recycling
attitudes is the only variable to predict recycling behavior. Moreover, Ijerarchical

clustering revealed detailed information concerning sets of attitudes that are joined
together with specific sets of behaviers.

As to demographics, it was found that education and income are positively related to
all the types of ECCB. In contrast, age, gender and occupation were not established
as common, diseriminative factors of ECCB in Greece. The use of the L.OV. to
reveal the personality variables of ECCs’ profile was not successful. The choice of
the L.O.V. was initially based upon its potential ability to be applied in a social
environment and to achieve satisfactory correlation with consumer behavior (Kahle,
Beatty and Homer 1986: Novak and MacEvoy, 1990). This argument was not
supported as to ECCB in Greece

No statistically significant evidence of rela Lcnshiu between  Environmental
Knowledge and any type of ECCB was provided. The length and the difficulties of
the measure discouraged respondents to reply. Only 13.8% of the res pom ents
managed to answer all 29 irems. The result of this research, regarding knowiedge
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The estimated size of the Greek ECCs’ segment can be argued as rather over-
evaluated. The possibility always exists for an over-reporting ftendency of
respondents in the self-report method, when a frequency scale is used. This
limitation can also be attributed to the influence of attitudes, which usnally provide
relatively high scores to a larger portion of consumers than behavior does. This
happens especially in environmental issues, which are highly associated with social
desirability (Amyx, DeJong, Lin, Chalraborty and Wiener, 1994; Schiegelmilch et
al., 1996).

With regard to the effort of segmenting the Greek market, K-means indicated the
existence of three segments of consumers in Greece, similar to those suggested
previously by Roper Organization (1992) with concern to the American CONSUMErs.
Of course differences i studies’ methodologies, as well as place and time
discrepancies, make any direct comparison effort insecure. However, the segment of
Greek ECCs may be viewed as similar to Roberts’ (1996) ECCs and similar to
Reper Organization’s (1992) “true-blue greens” and “greenback greens”, who were
named by Ottman (1997, p. 22) “active envirommentalists” of the American
population. The consumers in the second segment may be viewed as simlar to
Roper’s (1992) “sprouts”, who were characterized by Ottman (1997, p. 22) as the
“swing group”. Last, the consumers in the third segment seem similar to the Roper
Organization’s (1992) “grousers” and “basic browns”, who were named by Otftman
(1997, p. 22) “not active environmentalists™ ’
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/my etological strategy should tarpet for purchesers among recyelers and/or
activists and for reoyolers among 1:>u.rc}.w.scaffs, andfor getivists. Advertisernents of
gcological produets sheuld be placed nearby reeyeling bins and recyeling promotion
material nearby Super Matket shelves, where ecologizel produets are merchandised.
It is & shame that the packaging of ecological products is often neither recyeled nor
recyclable. Even leaflets that promote reoyoling programs are not made by reeycled
paper. People, who belong to ecological groups, or buy ecological periodicals, as
well as the audience of ecologically related rnass media programs, shiould be the
leading target group of “green’ offerings. Additienally, business’ strategic alliances
with ecologieal groups and organizations, as well as the productive use of eco-
labels, might be taken into consideration. ' '

Ani optimum méarketing strategy should provide and promote ecological products of
no significant differences w 1‘th the conventional products in terms of ‘price and
efficacy. Schlegelmileh et al. (1996) for UK. and Litvan ( ]995) for U.8. AL simiilar}y
suggested that green products should perform competitively i other dimensions,
besides their environmental benefits. Given that the attitudinal scores gre remarkably
higher than those concerning behaviors, Greek consumers need to be encouraged to
“act on their coneern”™ as Roberts (1996) suggested for the American consumers as
well. Appropriete communication campaigns should be directed at inereasing
concern towards dssues referring to consumers’ eco-gentrisism and ‘perceived
1mpor’£ance of natural resources conservation. Consumers need to be persuaded that
their buying choices truly contribute to the environmental protestion.

Local authorities, in charge of the recycling programs should understand that
although consurners’ unierst'"ld the contribution of recveling to the envirommental
protection, they find the procedure very inconvement. Communication ¢ ?mpaigns
should aim at miininnzing the perceived importance »f consumers’ inconvenience by
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