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Abstract 
Small and Medium Enterprises represent the majority of businesses in the Greek economy, 
many of these businesses are Family owned businesses. The present study aims to investigate 
the contribution of students and graduated students of the department of Marketing of 
Technological Educational Institute of Thessaloniki in the successful succession, 
administration and development of their small and medium sized family business. The 
methodology followed for the primary research is the personal interview with the help of a 
structured questionnaire, which was distributed to 30 companies. As is clear from this 
research most companies still belong to their owners, employing up to 10 employees and in 
most cases have a successor. The successors in turn, have a high level of education, interfere 
significantly in the business and these interventions are accepted. It should be noted, however, 
that although a succession plan is very important for the success of the succession process, the 
Greek small and medium sized family businesses have in most cases no succession plan. 
Finally, the successors are involved in marketing activities following by the companies, 
intervening on actions as forming corporate identity, website configuration and presentation 
of enterprise in social media. 
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Maximum  2,00 
 

 , 

 
 

33:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 8 26,67 36,36 36,36 
 2 14 46,67 63,64 100,00 

 . 8 26,67 Missing  
Total 30 100,0 100,0  

 
N Valid 22 

 Missing 8 
Mean  1,64 
Std Dev  ,49 
Minimum  1,00 
Maximum  2,00 

 
 

 
 

34:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 19 63,33 86,36 86,36 
 2 3 10,00 13,64 100,00 

 . 8 26,67 Missing  
Total 30 100,0 100,0  

 



 
40 

N Valid 22 

 Missing 8 
Mean  1,14 
Std Dev  ,35 
Minimum  1,00 
Maximum  2,00 
 

(63,33%) 

 
 

35:   
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 22 73,33 100,00 100,00 

 . 8 26,67 Missing  
Total 30 100,0 100,0  

 
N Valid 22 

 Missing 8 
Mean  2,00 
Std Dev  ,00 
Minimum  2,00 
Maximum  2,00 
 

,  

  
 

36:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 2 6,67 9,09 9,09 
 2 20 66,67 90,91 100,00 

 . 8 26,67 Missing  
Total 30 100,0 100,0  

 
N Valid 22 

 Missing 8 
Mean  1,91 
Std Dev  ,29 
Minimum  1,00 
Maximum  2,00 
 

 

 
 

 
37:  

Value Label Value Frequency Percent Valid Percent Cum Percent 



 
41 

 1 2 6,67 9,09 9,09 
 2 20 66,67 90,91 100,00 

 . 8 26,67 Missing  
Total 30 100,0 100,0  

 
N Valid 22 

 Missing 8 
Mean  1,91 
Std Dev  ,29 
Minimum  1,00 
Maximum  2,00 
 

 37, 

 
. 

 

 

 
 

7: 
 

 
38:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 24 80,00 80,00 80,00 
 2 6 20,00 20,00 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  1,20 
Std Dev  ,41 

36,36% 

86,36% 

9,09% 

6,67% 

0,00% 20,00% 40,00% 60,00% 80,00% 100,00% 

 

 

 

 

 



 
42 

Minimum  1,00 
Maximum  2,00 
 

38, 
(80%) ,  

 
  

39:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 13 43,33 43,33 43,33 
 2 17 56,67 56,67 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  1,57 
Std Dev  ,50 
Minimum  1,00 
Maximum  2,00 
 

 

 
 

40:  
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 13 43,33 43,33 43,33 

 2 6 20,00 20,00 63,33 
 3 5 16,67 16,67 80,00 

 4 4 13,33 13,33 93,33 

 5 2 6,67 6,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  2,20 
Std Dev  1,32 
Minimum  1,00 
Maximum  5,00 
 

, 

 
 

41:  
Value Label Value Frequency Percent Valid Percent Cum Percent 
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 1 2 6,67 6,67 6,67 
 2 9 30,00 30,00 36,67 

 3 4 13,33 13,33 50,00 
 4 11 36,67 36,67 86,67 

 5 4 13,33 13,33 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  3,20 
Std Dev  1,21 
Minimum  1,00 
Maximum  5,00 
 

1, 

 
 

42:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 2 6,67 6,67 6,67 
 3 3 10,00 10,00 16,67 

 4 7 23,33 23,33 40,00 
 5 18 60,00 60,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,37 
Std Dev  ,93 
Minimum  2,00 
Maximum  5,00 
 

, 

 
 

43: 
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 2 6,67 6,67 6,67 

 2 5 16,67 16,67 23,33 
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 3 13 43,33 43,33 66,67 
 4 4 13,33 13,33 80,00 

 5 6 20,00 20,00 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  3,23 
Std Dev  1,17 
Minimum  1,00 
Maximum  5,00 
 

 43, 3 (43,33

  
5 (16,67

 

 
 

44: 
 
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 1 3,33 3,33 3,33 
 3 3 10,00 10,00 13,33 

 4 8 26,67 26,67 40,00 
 5 18 60,00 60,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,43 
Std Dev  ,82 
Minimum  2,00 
Maximum  5,00 
 

 
 

45: 
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 1 3,33 3,33 3,33 



 
45 

 2 1 3,33 3,33 6,67 
 3 9 30,00 30,00 36,67 

 4 9 30,00 30,00 66,67 
 5 10 33,33 33,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,87 
Std Dev  1,04 
Minimum  1,00 
Maximum  5,00 
 

 45, 

 
 

46:  
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 1 3,33 3,33 3,33 

 2 1 3,33 3,33 6,67 
 3 4 13,33 13,33 20,00 

 4 13 43,33 43,33 63,33 
 5 11 36,67 36,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,07 
Std Dev  ,98 
Minimum  1,00 
Maximum  5,00 
 

 
 

47: 
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 3 2 6,67 6,67 6,67 

 4 3 10,00 10,00 16,67 
 5 25 83,33 83,33 100,00 
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Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,77 
Std Dev  ,57 
Minimum  3,00 
Maximum  5,00 
 

 

 
 

48: 
 
Value Label Value Frequency Percent Valid Percent Cum Percent 

 4 6 20,00 20,00 20,00 
 5 24 80,00 80,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,80 
Std Dev  ,41 
Minimum  4,00 
Maximum  5,00 
 

 
 

 

 

 
 



 
47 

 
8:  

 
49:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 3 10,00 10,00 10,00 
 3 3 10,00 10,00 20,00 

 4 11 36,67 36,67 56,67 
 5 13 43,33 43,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,13 
Std Dev  ,97 
Minimum  2,00 
Maximum  5,00 
 

, 

 
 

50:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 2 6,67 6,67 6,67 
 3 2 6,67 6,67 13,33 

20,00% 

50,00% 

83,33% 

33,33% 

86,67% 

63,33% 

80,00% 

93,33% 

100,00% 

0% 20% 40% 60% 80% 100% 
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 4 9 30,00 30,00 43,33 
 5 17 56,67 56,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  4,37 
Std Dev  ,89 
Minimum  2,00 
Maximum  5,00 
 

50, 

 

 
 

51:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 2 6,67 6,67 6,67 
 3 9 30,00 30,00 36,67 

 4 10 33,33 33,33 70,00 
 5 9 30,00 30,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,87 
Std Dev  ,94 
Minimum  2,00 
Maximum  5,00 
 

 

 
 

52:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 1 3,33 3,33 3,33 
 2 3 10,00 10,00 13,33 

 3 11 36,67 36,67 50,00 
 4 6 20,00 20,00 70,00 

 5 9 30,00 30,00 100,00 
Total 30 100,0 100,0  



 
49 

 
N Valid 30 

 Missing 0 
Mean  3,63 
Std Dev  1,13 
Minimum  1,00 
Maximum  5,00 
 

 52, 

  
 

53:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 2 6,67 6,67 6,67 
 2 9 30,00 30,00 36,67 

 3 5 16,67 16,67 53,33 
 4 10 33,33 33,33 86,67 

 5 4 13,33 13,33 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  3,17 
Std Dev  1,21 
Minimum  1,00 
Maximum  5,00 
 

, 

 

 
 

 
54:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 2 6,67 6,67 6,67 
 2 6 20,00 20,00 26,67 

 3 5 16,67 16,67 43,33 
 4 13 43,33 43,33 86,67 

 5 4 13,33 13,33 100,00 
Total 30 100,0 100,0  

 
N Valid 30 
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 Missing 0 
Mean  3,37 
Std Dev  1,16 
Minimum  1,00 
Maximum  5,00 
 

 4

 
 

 

 
  

 
9:  

 

80,00% 

86,67% 

63,33% 

50,00% 

46,66% 

56,66% 

0% 20% 40% 60% 80% 100% 

 

 

 

 

 

 

 



 
51 

 
55:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 2 1 3,33 3,33 3,33 

 3 1 3,33 3,33 6,67 
 4 27 90,00 90,00 96,67 

 5 1 3,33 3,33 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  3,93 
Std Dev  ,45 
Minimum  2,00 
Maximum  5,00 
 

 
 

56:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 24 80,00 80,00 80,00 
 2 6 20,00 20,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,20 
Std Dev  ,41 
Minimum  1,00 
Maximum  2,00 
 

 
 

 
 

57:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 27 90,00 90,00 90,00 
 2 3 10,00 10,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,10 
Std Dev  ,31 
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Minimum  1,00 
Maximum  2,00 
 

   

 
 

58:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 15 50,00 50,00 50,00 
 2 15 50,00 50,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,50 
Std Dev  ,51 
Minimum  1,00 
Maximum  2,00 
 

 

 
 

59:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 29 96,67 96,67 96,67 
 2 1 3,33 3,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,03 
Std Dev  ,18 
Minimum  1,00 
Maximum  2,00 
 

, 

 
 

60:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 13 43,33 43,33 43,33 
 2 17 56,67 56,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
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Mean  1,57 
Std Dev  ,50 
Minimum  1,00 
Maximum  2,00 
 

 60

 
 

61:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 17 56,67 56,67 56,67 
 2 13 43,33 43,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,43 
Std Dev  ,50 
Minimum  1,00 
Maximum  2,00 
 

 

 
 

62:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 4 13,33 13,33 13,33 
 2 26 86,67 86,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,87 
Std Dev  ,35 
Minimum  1,00 
Maximum  2,00 
 

, 
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10:  

 
 

63:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 2 6,67 6,67 6,67 
 3 8 26,67 26,67 33,33 

 4 12 40,00 40,00 73,33 
 5 8 26,67 26,67 100,00 

Total 30 100,0 100,0  
 
 
N Valid 30 

 Missing 0 
Mean  3,80 
Std Dev  1,06 
Minimum  1,00 
Maximum  5,00 
 

 

 

 
 

64:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 3 10,00 10,00 10,00 
 2 1 3,33 3,33 13,33 

 3 6 20,00 20,00 33,33 
 4 13 43,33 43,33 76,67 
 5 7 23,33 23,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 

50,00% 

96,67% 

43,33% 
56,67% 

13,33% 
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Mean  3,67 
Std Dev  1,18 
Minimum  1,00 
Maximum  5,00 
 

64, 

 
 

65:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 5 16,67 16,67 16,67 
 3 6 20,00 20,00 36,67 

 4 12 40,00 40,00 76,67 
 5 7 23,33 23,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,53 
Std Dev  1,33 
Minimum  1,00 
Maximum  5,00 
 

 

, 

  
 

66: 
 

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 4 13,33 13,33 13,33 
 2 4 13,33 13,33 26,67 

 3 4 13,33 13,33 40,00 
 4 8 26,67 26,67 66,67 
 5 10 33,33 33,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,53 
Std Dev  1,43 
Minimum  1,00 
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Maximum  5,00 
 

 66

 
 

67:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 6 20,00 20,00 20,00 
 2 5 16,67 16,67 36,67 

 3 8 26,67 26,67 63,33 
 4 5 16,67 16,67 80,00 
 5 6 20,00 20,00 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,00 
Std Dev  1,41 
Minimum  1,00 
Maximum  5,00 
 

 

 

 
 

68:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 3 10,00 10,00 10,00 
 2 3 10,00 10,00 20,00 

 3 8 26,67 26,67 46,67 
 4 12 40,00 40,00 86,67 
 5 4 13,33 13,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,37 
Std Dev  1,16 
Minimum  1,00 
Maximum  5,00 
 



 
57 

 68

 
 

69:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 1 3,33 3,33 3,33 
 2 8 26,67 26,67 30,00 

 3 6 20,00 20,00 50,00 
 4 11 36,67 36,67 86,67 
 5 4 13,33 13,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,30 
Std Dev  1,12 
Minimum  1,00 
Maximum  5,00 
 

 
 

70:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 5 16,67 16,67 16,67 
 2 7 23,33 23,33 40,00 

 3 7 23,33 23,33 63,33 
 4 6 20,00 20,00 83,33 
 5 5 16,67 16,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  2,97 
Std Dev  1,35 
Minimum  1,00 
Maximum  5,00 
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71:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 6 20,00 20,00 20,00 
 2 9 30,00 30,00 50,00 

 3 5 16,67 16,67 66,67 
 4 9 30,00 30,00 96,67 
 5 1 3,33 3,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  2,67 
Std Dev  1,21 
Minimum  1,00 
Maximum  5,00 
 

 
 

72:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 3 10,00 10,00 10,00 
 3 5 16,67 16,67 26,67 

 4 14 46,67 46,67 73,33 
 5 8 26,67 26,67 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  3,90 
Std Dev  ,92 
Minimum  2,00 
Maximum  5,00 
 

  

 

 
  

73:   
Value Label Value Frequency Percent Valid Percent Cum Percent 
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 1 6 20,00 20,00 20,00 
 2 20 66,67 66,67 86,67 
 3 4 13,33 13,33 100,00 

Total 30 100,0 100,0  
 
N Valid 30 

 Missing 0 
Mean  1,93 
Std Dev  ,58 
Minimum  1,00 
Maximum  3,00 
 

 73, 

 
 

74: S. W .O . T .  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 1 4 13,33 13,33 13,33 
 2 11 36,67 36,67 50,00 

 3 7 23,33 23,33 73,33 
 4 5 16,67 16,67 90,00 
 5 3 10,00 10,00 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  2,73 
Std Dev  1,20 
Minimum  1,00 
Maximum  5,00 
 

 
S.W.O.T. 

S.W.O.T. 
S.W.O.T. 

S.W.O.T. 
S.W.O.T.  

 
75:  

Value Label Value Frequency Percent Valid Percent Cum Percent 
 1 5 16,67 16,67 16,67 
 2 5 16,67 16,67 33,33 

 3 12 40,00 40,00 73,33 
 4 5 16,67 16,67 90,00 
 5 3 10,00 10,00 100,00 
Total 30 100,0 100,0  
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N Valid 30 

 Missing 0 
Mean  2,87 
Std Dev  1,20 
Minimum  1,00 
Maximum  5,00 
 

 75

 
 

76:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 2 6,67 6,67 6,67 
 3 4 13,33 13,33 20,00 

 4 10 33,33 33,33 53,33 
 5 14 46,67 46,67 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  4,20 
Std Dev  ,92 
Minimum  2,00 
Maximum  5,00 
 

 , 
  

 

 
 

77:  
Value Label Value Frequency Percent Valid Percent Cum Percent 

 2 3 10,00 10,00 10,00 
 3 1 3,33 3,33 13,33 

 4 14 46,67 46,67 60,00 
 5 12 40,00 40,00 100,00 
Total 30 100,0 100,0  

 
N Valid 30 

 Missing 0 
Mean  4,17 
Std Dev  ,91 
Minimum  2,00 
Maximum  5,00 
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 77

  
 

 
S.W.O.T.  

 

 
11: 

 
 

6.2  
 

78:  *  
One-Way ANOVA  

      Sum of Squares  df  Mean Square   F   Significance  

   Between Groups   7,12   6   1,19   ,62   ,71  

   Within Groups   43,68   23   1,90        
   Total   50,80   29           

H0):  
H):  

 

93,33% 

90,00% 

50,00% 

66,67% 

0% 20% 40% 60% 80% 100% 

-  

 

 
S.W.O.T. 
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 One-
 

5%. 
 

  One-Way ANOVA 

71 71% > 5%) 
 

  
79:  *  

One-Way ANOVA  

      Sum of Squares  df  M ean Square   F   Significance  
  Between G roups   12,88   6   2,15   1,65   ,18  

   Within G roups   29,92   23   1,30        
   Total   42,80   29           

  
H0):  

H):  
 

 One-

5%. 
 

  One-Way ANOVA 

 
  

80:  *  
One-Way ANOVA  

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

  
Between 
Groups   3,28   6   ,55   ,58   ,74  

   Within Groups   21,68   23   ,94        
   Total   24,97   29           

  
H0):  

H):  
 

 One-

 
 

:  One-Way ANOVA 

 
  

81:  * 
  

One-Way ANOVA  
  

      Sum of df   Mean F   Significance  
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Squares   Square  

  

Between 
Groups   9,60   6   1,60   1,24   ,32  

  
Within 
Groups   29,77   23   1,29        

   Total   39,37   29           
 

H0):  
H):  

 
 One-

 

 
 

  One-Way ANOVA 

 
 

82:  *  
 

One-Way ANOVA 

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

  
Between 
Groups   2,18   6   ,36   ,49   ,81  

  
Within 
Groups   17,18   23   ,75        

   Total   19,37   29           
  

H0):  
H):  

 
 One-

  

 
 

  One-Way ANOVA  

 
  

83:  *  
One-Way ANOVA  

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

  
Between 
Groups   4,28   6   ,71   ,60   ,72  

  
Within 
Groups   27,18   23   1,18        

   Total   31,47   29           
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H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
  

84:  *  
One-Way ANOVA  

  

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

   Between Groups   3,10   6   ,52   ,48   ,82  

   Within Groups   24,77   23   1,08        
   Total   27,87   29           

  
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

(82% > 5%) 
 

  
85:  *  

One-Way ANOVA  

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

  
Between 
Groups   ,93   6   ,16   ,42   ,86  

   Within Groups   8,43   23   ,37        
   Total   9,37   29           

  
H0):  

H):  
 

 One-
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  One-Way ANOVA 

 
  

86:  *  
One-Way ANOVA 

     
Sum of 
Squares   df   Mean 

Square   F   Significance  

   Between Groups   ,53   6   ,09   ,48   ,82  

   Within Groups   4,27   23   ,19        
   Total   4,80   29           

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

87:  

   
   Total 

 2,0 ,0 2,0 

 100,0% ,0% 100,0% 

 15,4% ,0% 6,7% 

 6,7% ,0% 6,7% 
 5,0 10,0 15,0 

 33,3% 66,7% 100,0% 

 38,5% 58,8% 50,0% 

 16,7% 33,3% 50,0% 
 2,0 2,0 4,0 

 50,0% 50,0% 100,0% 

 15,4% 11,8% 13,3% 

 6,7% 6,7% 13,3% 
 3,0 3,0 6,0 

 50,0% 50,0% 100,0% 

 23,1% 17,6% 20,0% 

 10,0% 10,0% 20,0% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 7,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 ,0 1,0 1,0 

 ,0% 100,0% 100,0% 
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 ,0% 5,9% 3,3% 

 ,0% 3,3% 3,3% 
 ,0 1,0 1,0 

 ,0% 100,0% 100,0% 

 ,0% 5,9% 3,3% 

 ,0% 3,3% 3,3% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

 87 3 
  , 6 (20%) 

 (13,3%) 
 (50%) 

 (3,3%) 
 (3,3%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 6,24 6 ,40 

Likelihood Ratio 8,10 6 ,23 
Linear-by-Linear Association ,20 1 ,66 

N of Valid Cases 30   
 

H0):  
H): . 

 
 2 

 
 

  2 

 
 

88:  
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 Between Groups 1,48 1 1,48 ,52 ,48 

 Within Groups 79,22 28 2,83   
 Total 80,70 29    

 
H0):  

H):  
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 One-

 
 

  One-Way ANOVA 

 
 

89:  

   
   Total 

1 3,0 5,0 8,0 

 37,5% 62,5% 100,0% 

 23,1% 29,4% 26,7% 

 10,0% 16,7% 26,7% 
2 6,0 5,0 11,0 

 54,5% 45,5% 100,0% 

 46,2% 29,4% 36,7% 

 20,0% 16,7% 36,7% 
3 1,0 3,0 4,0 

 25,0% 75,0% 100,0% 

 7,7% 17,6% 13,3% 

 3,3% 10,0% 13,3% 
> 3 3,0 4,0 7,0 

 42,9% 57,1% 100,0% 

 23,1% 23,5% 23,3% 

 10,0% 13,3% 23,3% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

 
 (62,5%) 

 (37,5%) 
 (54,5%) 

 (45,5%) 
 (75%) 

 (25%) 

 (57,1%)   (42,9%) 
 

  
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 1,22 3 ,75 

Likelihood Ratio 1,25 3 ,74 
Linear-by-Linear Association ,01 1 ,91 

N of Valid Cases 30   
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H0):  

H):  
 

 2 
  

 
 

  2 

 
 

90:  

   
   Total 

 7,0 9,0 16,0 

 43,8% 56,3% 100,0% 

 53,8% 52,9% 53,3% 

 23,3% 30,0% 53,3% 
 4,0 7,0 11,0 

 36,4% 63,6% 100,0% 

 30,8% 41,2% 36,7% 

 13,3% 23,3% 36,7% 
 2,0 1,0 3,0 

 66,7% 33,3% 100,0% 

 15,4% 5,9% 10,0% 

 6,7% 3,3% 10,0% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

(53,3%)  (43,8%) 
 (56,3%)  (36,7%) 

(36,4%) 
 (63,6%)  (10%) 

 (66,7%)  (33,3%) 
 

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,88 2 ,64 

Likelihood Ratio ,88 2 ,64 
Linear-by-Linear Association ,12 1 ,73 

N of Valid Cases 30   
 

H0):  
H):  
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 2 

 
 

  2 % 

 
 

91:  

   

     Total 

 1,0 4,0 8,0 3,0 16,0 

 6,3% 25,0% 50,0% 18,8% 100,0% 

 33,3% 80,0% 57,1% 37,5% 53,3% 

 3,3% 13,3% 26,7% 10,0% 53,3% 
 1,0 1,0 5,0 4,0 11,0 

 9,1% 9,1% 45,5% 36,4% 100,0% 

 33,3% 20,0% 35,7% 50,0% 36,7% 

 3,3% 3,3% 16,7% 13,3% 36,7% 
 1,0 ,0 1,0 1,0 3,0 

 33,3% ,0% 33,3% 33,3% 100,0% 

 33,3% ,0% 7,1% 12,5% 10,0% 

 3,3% ,0% 3,3% 3,3% 10,0% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 
(53,3%) 

(36,7%) 
 

 

33,3%. 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 4,38 6 ,63 

Likelihood Ratio 4,29 6 ,64 
Linear-by-Linear Association ,04 1 ,84 

N of Valid Cases 30   
  

H0):  
H):  
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 2 

 
 

  2 % 

 
 

92:  

   

      Total 

 1,0 3,0 8,0 8,0 2,0 22,0 

 4,5% 13,6% 36,4% 36,4% 9,1% 100,0% 

 100,0% 75,0% 80,0% 72,7% 50,0% 73,3% 

 3,3% 10,0% 26,7% 26,7% 6,7% 73,3% 
 ,0 1,0 2,0 3,0 2,0 8,0 

 ,0% 12,5% 25,0% 37,5% 25,0% 100,0% 

 ,0% 25,0% 20,0% 27,3% 50,0% 26,7% 

 ,0% 3,3% 6,7% 10,0% 6,7% 26,7% 
Total 1,0 4,0 10,0 11,0 4,0 30,0 

 3,3% 13,3% 33,3% 36,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

 3,3% 13,3% 33,3% 36,7% 13,3% 100,0% 
 

(73,3%) 

(26,7%) 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 1,71 4 ,79 

Likelihood Ratio 1,85 4 ,76 
Linear-by-Linear Association 1,08 1 ,30 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 
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  2 % 

 
 

93:  

   

   Total 

 11,0 11,0 22,0 

 50,0% 50,0% 100,0% 

 64,7% 84,6% 73,3% 

 36,7% 36,7% 73,3% 
 6,0 2,0 8,0 

 75,0% 25,0% 100,0% 

 35,3% 15,4% 26,7% 

 20,0% 6,7% 26,7% 
Total 17,0 13,0 30,0 

 56,7% 43,3% 100,0% 

 100,0% 100,0% 100,0% 

 56,7% 43,3% 100,0% 
 

  (73,3%) 

11 (50%)  (50%) 
(26,7%) 

(75%)  (25%)  
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 1,49 1 ,22   
Likelihood Ratio 1,56 1 ,21   

Fisher's Exact Test    1,00 ,21 
Continuity Correction ,65 1 ,42   

Linear-by-Linear 
Association 1,44 1 ,23   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 

 
 

94:  
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   Total 

 ,0 22,0 22,0 

 ,0% 100,0% 100,0% 

 ,0% 75,9% 73,3% 

 ,0% 73,3% 73,3% 
 1,0 7,0 8,0 

 12,5% 87,5% 100,0% 

 100,0% 24,1% 26,7% 

 3,3% 23,3% 26,7% 
Total 1,0 29,0 30,0 

 3,3% 96,7% 100,0% 

 100,0% 100,0% 100,0% 

 3,3% 96,7% 100,0% 
 

 94 (73,3%) 
 

 (26,7%) 
(87,5%) (3,3%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 2,84 1 ,09   
Likelihood Ratio 2,74 1 ,10   

Fisher's Exact Test    2,77 ,27 
Continuity Correction ,29 1 ,59   

Linear-by-Linear 
Association 2,75 1 ,10   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 

 
 

95:  

   

   Total 

 3,0 19,0 22,0 

 13,6% 86,4% 100,0% 
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 100,0% 70,4% 73,3% 

 10,0% 63,3% 73,3% 
 ,0 8,0 8,0 

 ,0% 100,0% 100,0% 

 ,0% 29,6% 26,7% 

 ,0% 26,7% 26,7% 
Total 3,0 27,0 30,0 

 10,0% 90,0% 100,0% 

 100,0% 100,0% 100,0% 

 10,0% 90,0% 100,0% 
 

95  (73,3%) 
 

(86,4%) (13,6%)  
(26,7%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 1,21 1 ,27   
Likelihood Ratio 1,98 1 ,16   

Fisher's Exact Test    1,00 ,38 
Continuity Correction ,17 1 ,68   

Linear-by-Linear 
Association 1,17 1 ,28   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 

 
 

96:  

   

   Total 

 12,0 10,0 22,0 

 54,5% 45,5% 100,0% 

 70,6% 76,9% 73,3% 

 40,0% 33,3% 73,3% 
 5,0 3,0 8,0 

 62,5% 37,5% 100,0% 

 29,4% 23,1% 26,7% 
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 16,7% 10,0% 26,7% 
Total 17,0 13,0 30,0 

 56,7% 43,3% 100,0% 

 100,0% 100,0% 100,0% 

 56,7% 43,3% 100,0% 
 

 96 (73,3%) 
 (54,5%)  

(45,5%)  (26,7%) 
(62,5%) 

(37,5%)  
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,15 1 ,70   
Likelihood Ratio ,15 1 ,70   

Fisher's Exact Test    1,00 ,51 
Continuity Correction ,00 1 1,00   

Linear-by-Linear 
Association ,15 1 ,70   

N of Valid Cases 30     
 

H0):  
H):  

 
 2 

 
 

 
  2 % 

 
 

97:  

   
   Total 

 1,0 21,0 22,0 

 4,5% 95,5% 100,0% 

 33,3% 77,8% 73,3% 

 3,3% 70,0% 73,3% 
 2,0 6,0 8,0 

 25,0% 75,0% 100,0% 

 66,7% 22,2% 26,7% 

 6,7% 20,0% 26,7% 
Total 3,0 27,0 30,0 

 10,0% 90,0% 100,0% 

 100,0% 100,0% 100,0% 

 10,0% 90,0% 100,0% 
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 (73,3%) 
(4,5%) 

 (95,5%) 
(26,7%) (25%) 

(75%)  
  
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 2,73 1 ,10   
Likelihood Ratio 2,37 1 ,12   

Fisher's Exact Test    1,29 ,17 
Continuity Correction ,93 1 ,34   

Linear-by-Linear 
Association 2,64 1 ,10   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 

 
 

98:  

   

   Total 

 9,0 13,0 22,0 

 40,9% 59,1% 100,0% 

 60,0% 86,7% 73,3% 

 30,0% 43,3% 73,3% 
 6,0 2,0 8,0 

 75,0% 25,0% 100,0% 

 40,0% 13,3% 26,7% 

 20,0% 6,7% 26,7% 
Total 15,0 15,0 30,0 

 50,0% 50,0% 100,0% 

 100,0% 100,0% 100,0% 

 50,0% 50,0% 100,0% 
 

(73,3%) 
(40,9%) 

 
8 (26,7%) (75%) 

(25%)  
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Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 2,73 1 ,10   
Likelihood Ratio 2,82 1 ,09   

Fisher's Exact Test    1,00 ,11 
Continuity Correction 1,53 1 ,22   

Linear-by-Linear 
Association 2,64 1 ,10   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 

 
 

99:   

    

   Total 

 13,0 9,0 22,0 

 59,1% 40,9% 100,0% 

 68,4% 81,8% 73,3% 

 43,3% 30,0% 73,3% 
 6,0 2,0 8,0 

 75,0% 25,0% 100,0% 

 31,6% 18,2% 26,7% 

 20,0% 6,7% 26,7% 
Total 19,0 11,0 30,0 

 63,3% 36,7% 100,0% 

 100,0% 100,0% 100,0% 

 63,3% 36,7% 100,0% 
 

 (73,3%) 

13 (59,1%) 
(26,7%) (75%) 

 (25%) 
 

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,64 1 ,42   
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Likelihood Ratio ,66 1 ,41   
Fisher's Exact Test    1,00 ,36 

Continuity Correction ,14 1 ,71   
Linear-by-Linear 

Association ,62 1 ,43   
N of Valid Cases 30     

 
H0):  

H):  
 

 2  

 
 

  2 % 

 
 

100:  

   
   Total 

 6,0 16,0 22,0 

 27,3% 72,7% 100,0% 

 85,7% 69,6% 73,3% 

 20,0% 53,3% 73,3% 
 1,0 7,0 8,0 

 12,5% 87,5% 100,0% 

 14,3% 30,4% 26,7% 

 3,3% 23,3% 26,7% 
Total 7,0 23,0 30,0 

 23,3% 76,7% 100,0% 

 100,0% 100,0% 100,0% 

 23,3% 76,7% 100,0% 
 

 (73,3%) 

(27,3%) 
(26,7%) 

(87,5%)   (12,5%) 
  

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,72 1 ,40   
Likelihood Ratio ,79 1 ,38   

Fisher's Exact Test    1,00 ,38 
Continuity Correction ,13 1 ,72   

Linear-by-Linear 
Association ,69 1 ,41   
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N of Valid Cases 30     
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

101:  

   

     Total 

 18,0 ,0 3,0 1,0 22,0 

 81,8% ,0% 13,6% 4,5% 100,0% 

 90,0% ,0% 42,9% 50,0% 73,3% 

 60,0% ,0% 10,0% 3,3% 73,3% 
 2,0 1,0 4,0 1,0 8,0 

 25,0% 12,5% 50,0% 12,5% 100,0% 

 10,0% 100,0% 57,1% 50,0% 26,7% 

 6,7% 3,3% 13,3% 3,3% 26,7% 
Total 20,0 1,0 7,0 2,0 30,0 

 66,7% 3,3% 23,3% 6,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 66,7% 3,3% 23,3% 6,7% 100,0% 
 

(73,3%) 
 

18 (81,8%) (13,6%) (4,5%) (26,7%) 
(25%) 

(12,5%)  (50%) (12,5%) 
. 

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 9,47 3 ,02 

Likelihood Ratio 9,46 3 ,02 
Linear-by-Linear Association 6,99 1 ,01 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

5%. 



 
79 

 
  2 % 

 
 

102:  

   

    Total 

 14,0 1,0 7,0 22,0 

 63,6% 4,5% 31,8% 100,0% 

 87,5% 50,0% 58,3% 73,3% 

 46,7% 3,3% 23,3% 73,3% 
 2,0 1,0 5,0 8,0 

 25,0% 12,5% 62,5% 100,0% 

 12,5% 50,0% 41,7% 26,7% 

 6,7% 3,3% 16,7% 26,7% 
Total 16,0 2,0 12,0 30,0 

 53,3% 6,7% 40,0% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 53,3% 6,7% 40,0% 100,0% 
 

(73,3%) 
 

 (63,6%) (4,5%) (31,8%) 
 

(25%) (12,5%)  
(62,5%)  

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 3,58 2 ,17 

Likelihood Ratio 3,67 2 ,16 
Linear-by-Linear Association 2,98 1 ,08 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 

5%. 
 

  2 % 

 
 

103:  
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   Total 
 11,0 11,0 22,0 

 50,0% 50,0% 100,0% 

 84,6% 64,7% 73,3% 

 36,7% 36,7% 73,3% 
 2,0 6,0 8,0 

 25,0% 75,0% 100,0% 

 15,4% 35,3% 26,7% 

 6,7% 20,0% 26,7% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

  103 (73,3%) 
(50%) 

(50%) (26,7%) 
(25%) (75%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 1,49 1 ,22   
Likelihood Ratio 1,56 1 ,21   

Fisher's Exact Test    1,00 ,21 
Continuity Correction ,65 1 ,42   

Linear-by-Linear 
Association 1,44 1 ,23   

N of Valid Cases 30     
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

104:  
 

   

     Total 

 2,0 7,0 9,0 4,0 22,0 

 9,1% 31,8% 40,9% 18,2% 100,0% 

 100,0% 87,5% 75,0% 50,0% 73,3% 
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 6,7% 23,3% 30,0% 13,3% 73,3% 
 ,0 1,0 3,0 4,0 8,0 

 ,0% 12,5% 37,5% 50,0% 100,0% 

 ,0% 12,5% 25,0% 50,0% 26,7% 

 ,0% 3,3% 10,0% 13,3% 26,7% 
Total 2,0 8,0 12,0 8,0 30,0 

 6,7% 26,7% 40,0% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 6,7% 26,7% 40,0% 26,7% 100,0% 
 

 104 (73,3%) 
(40,9%) 

 (18,2%) 
(31,8%)  (9,1%) 

 (26,7%)  
(50%) 

(37,5%) (12,5%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 3,79 3 ,28 

Likelihood Ratio 4,18 3 ,24 
Linear-by-Linear Association 3,19 1 ,07 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

105:  

   

     Total 

 2,0 5,0 11,0 4,0 22,0 

 9,1% 22,7% 50,0% 18,2% 100,0% 

 66,7% 100,0% 78,6% 50,0% 73,3% 

 6,7% 16,7% 36,7% 13,3% 73,3% 
 1,0 ,0 3,0 4,0 8,0 

 12,5% ,0% 37,5% 50,0% 100,0% 

 33,3% ,0% 21,4% 50,0% 26,7% 

 3,3% ,0% 10,0% 13,3% 26,7% 
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Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 105 (73,3%) 
 (50%) 

(18,2%) (22,7%) 
(9,1%) 

(26,7%) (50%) 
(37,5%) 

(12,5%) 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 4,31 3 ,23 

Likelihood Ratio 5,34 3 ,15 
Linear-by-Linear Association 1,57 1 ,21 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

106:  

   
    Total 

 4,0 15,0 3,0 22,0 

 18,2% 68,2% 13,6% 100,0% 

 66,7% 75,0% 75,0% 73,3% 

 13,3% 50,0% 10,0% 73,3% 
 2,0 5,0 1,0 8,0 

 25,0% 62,5% 12,5% 100,0% 

 33,3% 25,0% 25,0% 26,7% 

 6,7% 16,7% 3,3% 26,7% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
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(73,3%) 
 (68,2%) 

(18,2%) (13,6%) 
(26,7%) 

(62,5%) (25%) 
(12,5%)  

 
Chi-square tests. 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,17 2 ,92 

Likelihood Ratio ,16 2 ,92 
Linear-by-Linear Association ,11 1 ,74 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

107:  

   
   Total 

 8,0 12,0 20,0 

 40,0% 60,0% 100,0% 

 61,5% 70,6% 66,7% 

 26,7% 40,0% 66,7% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 7,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 2,0 5,0 7,0 

 28,6% 71,4% 100,0% 

 15,4% 29,4% 23,3% 

 6,7% 16,7% 23,3% 
 2,0 ,0 2,0 

 100,0% ,0% 100,0% 

 15,4% ,0% 6,7% 

 6,7% ,0% 6,7% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
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, 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 4,63 3 ,20 

Likelihood Ratio 5,76 3 ,12 
Linear-by-Linear Association ,39 1 ,53 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 

 
 

108: 
 

   

     Total 

 2,0 6,0 8,0 4,0 20,0 

 10,0% 30,0% 40,0% 20,0% 100,0% 

 100,0% 75,0% 66,7% 50,0% 66,7% 

 6,7% 20,0% 26,7% 13,3% 66,7% 
 ,0 ,0 1,0 ,0 1,0 

 ,0% ,0% 100,0% ,0% 100,0% 

 ,0% ,0% 8,3% ,0% 3,3% 

 ,0% ,0% 3,3% ,0% 3,3% 
 ,0 1,0 3,0 3,0 7,0 

 ,0% 14,3% 42,9% 42,9% 100,0% 

 ,0% 12,5% 25,0% 37,5% 23,3% 

 ,0% 3,3% 10,0% 10,0% 23,3% 
 ,0 1,0 ,0 1,0 2,0 

 ,0% 50,0% ,0% 50,0% 100,0% 

 ,0% 12,5% ,0% 12,5% 6,7% 

 ,0% 3,3% ,0% 3,3% 6,7% 
Total 2,0 8,0 12,0 8,0 30,0 

 6,7% 26,7% 40,0% 26,7% 100,0% 
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 100,0% 100,0% 100,0% 100,0% 100,0% 

 6,7% 26,7% 40,0% 26,7% 100,0% 
 

 
 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 5,57 9 ,78 

Likelihood Ratio 7,09 9 ,63 
Linear-by-Linear Association 1,97 1 ,16 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 

 
 

109:   
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 Between Groups ,44 1 ,44 ,24 ,63 

 Within Groups 50,36 28 1,80   
 Total 50,80 29    

 
H0):  

H):  
 

 One-  

5%. 
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  One-Way ANOVA 

63 63% > 5%) 
 

 
110:   

One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 Between Groups ,44 1 ,44 ,29 ,60 

 Within Groups 42,36 28 1,51   
 Total 42,80 29    

 
H0):  

H):  
 

 One-

5%. 
 

  One-Way ANOVA 

 
 

111:   
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups ,00 1 ,00 ,00 ,98 

 Within Groups 24,97 28 ,89   
 Total 24,97 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

112:   
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

Between Groups ,59 1 ,59 ,43 ,52 



 
87 

 

 

 Within Groups 38,77 28 1,38   
 Total 39,37 29    

 
H0):  

H):  
 

 One-
 

 
 

  One-Way ANOVA  
52% > 5%) 

 
 

113:  
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 

Between Groups ,04 1 ,04 ,05 ,82 

 Within Groups 19,33 28 ,69   
 Total 19,37 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

114:  
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups 1,47 1 1,47 1,3

7 ,25 

 Within Groups 30,00 28 1,07   
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 Total 31,47 29    
 

H0):  
H):  

 
 One-  

 

 
 

  One-Way ANOVA 

5 5% > 5%) 
 

 
115:  

One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups ,05 1 ,05 ,05 ,83 

 Within Groups 27,82 28 ,99   
 Total 27,87 29    

 
H0):  

H):  
 

 One-

 5%. 
 

  One-Way ANOVA 

 
 

116:  
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups ,00 1 ,00 ,01 ,92 

 Within Groups 9,36 28 ,33   
 Total 9,37 29    

 
H0):  

H):  
 

 One-
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  One-Way ANOVA 

92 92% > 5%) 
 

 
117:  

One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups ,03 1 ,03 ,16 ,69 

 Within Groups 4,77 28 ,17   
 Total 4,80 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

118:  
One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 

 
Between Groups ,00 1 ,00 ,00 ,98 

 Within Groups 27,47 28 ,98   
 Total 27,47 29    

 
H0):  

H):  
 

 One-  
 

 
 

 
  One-Way ANOVA 

 9 98% > 5%) 
 

 
119:  

One-Way ANOVA 

  
Sum of 
Squares df Mean Square F Significance 
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Between Groups ,00 1 ,00 ,00 ,98 

 Within Groups 22,97 28 ,82   
 Total 22,97 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

120: 
 

One-Way ANOVA 

  Sum of Squares df Mean Square F Significance 

 

Between Groups 1,47 1 1,47 1,71 ,20 

 Within Groups 24,00 28 ,86   
 Total 25,47 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

 121: 
 

One-Way ANOVA 

  Sum of Squares df Mean Square F Significance 

 

Between Groups 2,82 1 2,82 2,31 ,14 

 Within Groups 34,15 28 1,22   
 Total 36,97 29    
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H0):  
H):  

 
 One-

 
 

  One-Way ANOVA 

 
 

122:  
One-Way ANOVA 

  Sum of Squares df Mean Square F Significance 

 
Between Groups ,93 1 ,93 ,63 ,43 

 Within Groups 41,24 28 1,47   
 Total 42,17 29    

 
H0):  

H):  
 

 One-

 
 

  One-Way ANOVA 

 
 

123:  
 

One-Way ANOVA 

  Sum of Squares df Mean Square F Significance 

 

Between Groups 1,47 1 1,47 1,10 ,30 

 Within Groups 37,50 28 1,34   
 Total 38,97 29    

 
H0):  

H):  
 

 One-
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  One-Way ANOVA 

30 30% > 5%) 
 

 
124: 

 

   
   Total 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 6,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 6,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 12,0 15,0 27,0 

 44,4% 55,6% 100,0% 

 80,0% 100,0% 90,0% 

 40,0% 50,0% 90,0% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 6,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
Total 15,0 15,0 30,0 

 50,0% 50,0% 100,0% 

 100,0% 100,0% 100,0% 

 50,0% 50,0% 100,0% 
 

 124, 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 3,33 3 ,34 

Likelihood Ratio 4,49 3 ,21 
Linear-by-Linear Association ,66 1 ,42 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 



 
93 

 
 

  2 34% 
34% > 5%) 

 
 

125: 
 

   

   Total 

 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 3,4% ,0% 3,3% 

 3,3% ,0% 3,3% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 3,4% ,0% 3,3% 

 3,3% ,0% 3,3% 
 26,0 1,0 27,0 

 96,3% 3,7% 100,0% 

 89,7% 100,0% 90,0% 

 86,7% 3,3% 90,0% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 3,4% ,0% 3,3% 

 3,3% ,0% 3,3% 
Total 29,0 1,0 30,0 

 96,7% 3,3% 100,0% 

 100,0% 100,0% 100,0% 

 96,7% 3,3% 100,0% 
 

 . 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,11 3 ,99 

Likelihood Ratio ,21 3 ,98 
Linear-by-Linear Association ,02 1 ,88 

N of Valid Cases 30   
 

H0):  
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H):  
 

 2 

5%. 
 

  2 % 

 
 

126:  

   
   Total 

 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 7,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 7,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
 10,0 17,0 27,0 

 37,0% 63,0% 100,0% 

 76,9% 100,0% 90,0% 

 33,3% 56,7% 90,0% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 7,7% ,0% 3,3% 

 3,3% ,0% 3,3% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

 
 

10 
 . 

 . 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 4,36 3 ,23 

Likelihood Ratio 5,46 3 ,14 
Linear-by-Linear Association ,86 1 ,35 
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N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
5%. 
 

  2 23% 
23

 
 

127:  
 

    

   Total 

 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 5,9% ,0% 3,3% 

 3,3% ,0% 3,3% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 5,9% ,0% 3,3% 

 3,3% ,0% 3,3% 
 14,0 13,0 27,0 

 51,9% 48,1% 100,0% 

 82,4% 100,0% 90,0% 

 46,7% 43,3% 90,0% 

 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 5,9% ,0% 3,3% 

 3,3% ,0% 3,3% 
Total 17,0 13,0 30,0 

 56,7% 43,3% 100,0% 

 100,0% 100,0% 100,0% 

 56,7% 43,3% 100,0% 
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Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 2,55 3 ,47 

Likelihood Ratio 3,66 3 ,30 
Linear-by-Linear Association ,50 1 ,48 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

128:  

   
   Total 

 ,0 1,0 1,0 

 ,0% 100,0% 100,0% 

 ,0% 3,8% 3,3% 

 ,0% 3,3% 3,3% 
 1,0 ,0 1,0 

 100,0% ,0% 100,0% 

 25,0% ,0% 3,3% 

 3,3% ,0% 3,3% 
 3,0 24,0 27,0 

 11,1% 88,9% 100,0% 

 75,0% 92,3% 90,0% 

 10,0% 80,0% 90,0% 
 ,0 1,0 1,0 

 ,0% 100,0% 100,0% 

 ,0% 3,8% 3,3% 

 ,0% 3,3% 3,3% 
Total 4,0 26,0 30,0 

 13,3% 86,7% 100,0% 

 100,0% 100,0% 100,0% 

 13,3% 86,7% 100,0% 
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3 
24  

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 6,92 3 ,07 

Likelihood Ratio 4,72 3 ,19 
Linear-by-Linear Association ,77 1 ,38 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 % 

 
 

129:  

   

     Total 

 ,0 ,0 1,0 ,0 1,0 

 ,0% ,0% 100,0% ,0% 100,0% 

 ,0% ,0% 7,1% ,0% 3,3% 

 ,0% ,0% 3,3% ,0% 3,3% 
 ,0 ,0 1,0 ,0 1,0 

 ,0% ,0% 100,0% ,0% 100,0% 

 ,0% ,0% 7,1% ,0% 3,3% 

 ,0% ,0% 3,3% ,0% 3,3% 
 3,0 5,0 12,0 7,0 27,0 

 11,1% 18,5% 44,4% 25,9% 100,0% 

 100,0% 100,0% 85,7% 87,5% 90,0% 

 10,0% 16,7% 40,0% 23,3% 90,0% 

 ,0 ,0 ,0 1,0 1,0 

 ,0% ,0% ,0% 100,0% 100,0% 

 ,0% ,0% ,0% 12,5% 3,3% 

 ,0% ,0% ,0% 3,3% 3,3% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
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Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 5,16 9 ,82 

Likelihood Ratio 5,81 9 ,76 
Linear-by-Linear Association ,13 1 ,72 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

  
 

  2 82% 
82

 
 

130:  

   
    Total 
 ,0 ,0 1,0 1,0 

 ,0% ,0% 100,0% 100,0% 

 ,0% ,0% 25,0% 3,3% 

 ,0% ,0% 3,3% 3,3% 
 1,0 ,0 ,0 1,0 

 100,0% ,0% ,0% 100,0% 

 16,7% ,0% ,0% 3,3% 

 3,3% ,0% ,0% 3,3% 
 5,0 19,0 3,0 27,0 

 18,5% 70,4% 11,1% 100,0% 

 83,3% 95,0% 75,0% 90,0% 

 16,7% 63,3% 10,0% 90,0% 
 ,0 1,0 ,0 1,0 

 ,0% 100,0% ,0% 100,0% 

 ,0% 5,0% ,0% 3,3% 

 ,0% 3,3% ,0% 3,3% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
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Chi-square tests. 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 11,19 6 ,08 

Likelihood Ratio 8,25 6 ,22 
Linear-by-Linear Association ,64 1 ,42 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

 
  2 % 

 
 

131:  
 

   
 

     Total 

 2,0 5,0 11,0 6,0 24,0 

 8,3% 20,8% 45,8% 25,0% 100,0% 

 66,7% 100,0% 78,6% 75,0% 80,0% 

 6,7% 16,7% 36,7% 20,0% 80,0% 
 1,0 ,0 3,0 2,0 6,0 

 16,7% ,0% 50,0% 33,3% 100,0% 

 33,3% ,0% 21,4% 25,0% 20,0% 

 3,3% ,0% 10,0% 6,7% 20,0% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
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Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 1,73 3 ,63 

Likelihood Ratio 2,66 3 ,45 
Linear-by-Linear Association ,09 1 ,77 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 
 

 
  2 3% 

3
 

 
132:  

 

   
 

    Total 

 4,0 17,0 3,0 24,0 

 16,7% 70,8% 12,5% 100,0% 

 66,7% 85,0% 75,0% 80,0% 

 13,3% 56,7% 10,0% 80,0% 
 2,0 3,0 1,0 6,0 

 33,3% 50,0% 16,7% 100,0% 

 33,3% 15,0% 25,0% 20,0% 

 6,7% 10,0% 3,3% 20,0% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
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Chi-square tests 
Statistic Value df Asymp. Sig. (2-tailed) 

Pearson Chi-Square 1,04 2 ,59 
Likelihood Ratio ,98 2 ,61 

Linear-by-Linear Association ,22 1 ,64 
N of Valid Cases 30   

 
H0):  

H):  
 

 2 

 
 

 
  2 % 

 
 

133:  
 

   

      Total 

 1,0 5,0 13,0 8,0 27,0 

 3,7% 18,5% 48,1% 29,6% 100,0% 

 33,3% 100,0% 92,9% 100,0% 90,0% 

 3,3% 16,7% 43,3% 26,7% 90,0% 
 2,0 ,0 1,0 ,0 3,0 

 66,7% ,0% 33,3% ,0% 100,0% 

 66,7% ,0% 7,1% ,0% 10,0% 

 6,7% ,0% 3,3% ,0% 10,0% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 12,28 3 ,01 

Likelihood Ratio 8,48 3 ,04 
Linear-by-Linear Association 5,95 1 ,01 
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N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  2 

 
 

134:  
 

   
 

    Total 

 5,0 19,0 3,0 27,0 

 18,5% 70,4% 11,1% 100,0% 

 83,3% 95,0% 75,0% 90,0% 

 16,7% 63,3% 10,0% 90,0% 
 1,0 1,0 1,0 3,0 

 33,3% 33,3% 33,3% 100,0% 

 16,7% 5,0% 25,0% 10,0% 

 3,3% 3,3% 3,3% 10,0% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
 

 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 1,85 2 ,40 

Likelihood Ratio 1,66 2 ,44 
Linear-by-Linear Association ,04 1 ,83 

N of Valid Cases 30   
 

H0):  
H):  
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 2 

5%. 
 

  2 

 
 

135:  
 

   

    Total 

 14,0 13,0 27,0 

 51,9% 48,1% 100,0% 

 93,3% 86,7% 90,0% 

 46,7% 43,3% 90,0% 
 1,0 2,0 3,0 

 33,3% 66,7% 100,0% 

 6,7% 13,3% 10,0% 

 3,3% 6,7% 10,0% 
Total 15,0 15,0 30,0 

 50,0% 50,0% 100,0% 

 100,0% 100,0% 100,0% 

 50,0% 50,0% 100,0% 
 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,37 1 ,54   
Likelihood Ratio ,38 1 ,54   

Fisher's Exact Test    1,00 ,50 
Continuity Correction ,00 1 1,00   

Linear-by-Linear 
Association ,36 1 ,55   

N of Valid Cases 30     
 

H0):  
H):  
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 2  

 
 

  2 % 

 
 

136:  
 

   

    Total 

 26,0 1,0 27,0 

 96,3% 3,7% 100,0% 

 89,7% 100,0% 90,0% 

 86,7% 3,3% 90,0% 
 3,0 ,0 3,0 

 100,0% ,0% 100,0% 

 10,3% ,0% 10,0% 

 10,0% ,0% 10,0% 
Total 29,0 1,0 30,0 

 96,7% 3,3% 100,0% 

 100,0% 100,0% 100,0% 

 96,7% 3,3% 100,0% 
 

, 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,11 1 ,73   
Likelihood Ratio ,21 1 ,64   

Fisher's Exact Test    1,00 ,90 
Continuity Correction ,00 1 1,00   

Linear-by-Linear 
Association ,11 1 ,74   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  
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  2 % 

 
 

137:  
 

   
 

   Total 

 13,0 14,0 27,0 

 48,1% 51,9% 100,0% 

 100,0% 82,4% 90,0% 

 43,3% 46,7% 90,0% 
 ,0 3,0 3,0 

 ,0% 100,0% 100,0% 

 ,0% 17,6% 10,0% 

 ,0% 10,0% 10,0% 
Total 13,0 17,0 30,0 

 43,3% 56,7% 100,0% 

 100,0% 100,0% 100,0% 

 43,3% 56,7% 100,0% 
 

, 

 
 

 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square 2,55 1 ,11   
Likelihood Ratio 3,66 1 ,06   

Fisher's Exact Test    1,00 ,17 
Continuity Correction ,97 1 ,33   

Linear-by-Linear 
Association 2,46 1 ,12   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  
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  2 % 

 
 

138:  
  

    

    Total 

 16,0 11,0 27,0 

 59,3% 40,7% 100,0% 

 94,1% 84,6% 90,0% 

 53,3% 36,7% 90,0% 
 1,0 2,0 3,0 

 33,3% 66,7% 100,0% 

 5,9% 15,4% 10,0% 

 3,3% 6,7% 10,0% 
Total 17,0 13,0 30,0 

 56,7% 43,3% 100,0% 

 100,0% 100,0% 100,0% 

 56,7% 43,3% 100,0% 
 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,74 1 ,39   
Likelihood Ratio ,74 1 ,39   

Fisher's Exact Test    1,00 ,40 
Continuity Correction ,06 1 ,81   

Linear-by-Linear 
Association ,71 1 ,40   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  
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  2 % 

 
 

139:  
 

   
 

   Total 

 4,0 23,0 27,0 

 14,8% 85,2% 100,0% 

 100,0% 88,5% 90,0% 

 13,3% 76,7% 90,0% 
 ,0 3,0 3,0 

 ,0% 100,0% 100,0% 

 ,0% 11,5% 10,0% 

 ,0% 10,0% 10,0% 
Total 4,0 26,0 30,0 

 13,3% 86,7% 100,0% 

 100,0% 100,0% 100,0% 

 13,3% 86,7% 100,0% 
 

 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-
tailed) 

Exact Sig. (2-
tailed) 

Exact Sig. (1-
tailed) 

Pearson Chi-Square ,51 1 ,47   
Likelihood Ratio ,91 1 ,34   

Fisher's Exact Test    1,00 ,64 
Continuity Correction ,00 1 1,00   

Linear-by-Linear 
Association ,50 1 ,48   

N of Valid Cases 30     
 

H0):  
H):  

 
 2  

 
 

  2 % 
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140: 

 

   

     Total 

 1,0 1,0 6,0 7,0 15,0 

 6,7% 6,7% 40,0% 46,7% 100,0% 

 33,3% 20,0% 42,9% 87,5% 50,0% 

 3,3% 3,3% 20,0% 23,3% 50,0% 
 2,0 4,0 8,0 1,0 15,0 

 13,3% 26,7% 53,3% 6,7% 100,0% 

 66,7% 80,0% 57,1% 12,5% 50,0% 

 6,7% 13,3% 26,7% 3,3% 50,0% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 

 
 

 
Statistic Value df Asymp. Sig. (2-tailed) 

Pearson Chi-Square 6,92 3 ,07 
Likelihood Ratio 7,62 3 ,05 

Linear-by-Linear Association 4,74 1 ,03 
N of Valid Cases 30   

 
H0):  

H):  
 

 2 

 
 

  

 
 

141: 
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     Total 

 3,0 4,0 14,0 8,0 29,0 

 10,3% 13,8% 48,3% 27,6% 100,0% 

 100,0% 80,0% 100,0% 100,0% 96,7% 

 10,0% 13,3% 46,7% 26,7% 96,7% 
 ,0 1,0 ,0 ,0 1,0 

 ,0% 100,0% ,0% ,0% 100,0% 

 ,0% 20,0% ,0% ,0% 3,3% 

 ,0% 3,3% ,0% ,0% 3,3% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 141

 
 
Chi-Square Tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 5,17 3 ,16 

Likelihood Ratio 3,76 3 ,29 
Linear-by-Linear Association ,98 1 ,32 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  

 
 

142: 
 

   

     Total 

 ,0 3,0 6,0 4,0 13,0 

 ,0% 23,1% 46,2% 30,8% 100,0% 
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 ,0% 60,0% 42,9% 50,0% 43,3% 

 ,0% 10,0% 20,0% 13,3% 43,3% 
 3,0 2,0 8,0 4,0 17,0 

 17,6% 11,8% 47,1% 23,5% 100,0% 

 100,0% 40,0% 57,1% 50,0% 56,7% 

 10,0% 6,7% 26,7% 13,3% 56,7% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 142, 

 
 
Chi-Square Tests  

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 3,01 3 ,39 

Likelihood Ratio 4,11 3 ,25 
Linear-by-Linear Association ,84 1 ,36 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

 
  

 
 

143:  
 

   

 
     Total 

 1,0 1,0 9,0 6,0 17,0 

 5,9% 5,9% 52,9% 35,3% 100,0% 

 33,3% 20,0% 64,3% 75,0% 56,7% 

 3,3% 3,3% 30,0% 20,0% 56,7% 
 2,0 4,0 5,0 2,0 13,0 

 15,4% 30,8% 38,5% 15,4% 100,0% 

 66,7% 80,0% 35,7% 25,0% 43,3% 
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 6,7% 13,3% 16,7% 6,7% 43,3% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

143, 

 

 
 

 
Chi-square Tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 4,83 3 ,18 

Likelihood Ratio 4,98 3 ,17 
Linear-by-Linear Association 3,52 1 ,06 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

5%. 
 

 

 
 

144: 
 

   

     Total 

 ,0 ,0 4,0 ,0 4,0 

 ,0% ,0% 100,0% ,0% 100,0% 

 ,0% ,0% 28,6% ,0% 13,3% 

 ,0% ,0% 13,3% ,0% 13,3% 
 3,0 5,0 10,0 8,0 26,0 

 11,5% 19,2% 38,5% 30,8% 100,0% 

 100,0% 100,0% 71,4% 100,0% 86,7% 

 10,0% 16,7% 33,3% 26,7% 86,7% 
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Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

 
 
Chi-Square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 5,27 3 ,15 

Likelihood Ratio 6,81 3 ,08 
Linear-by-Linear Association ,05 1 ,82 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  

 
 

145:  

   

    Total 

 5,0 8,0 2,0 15,0 

 33,3% 53,3% 13,3% 100,0% 

 83,3% 40,0% 50,0% 50,0% 

 16,7% 26,7% 6,7% 50,0% 
 1,0 12,0 2,0 15,0 

 6,7% 80,0% 13,3% 100,0% 

 16,7% 60,0% 50,0% 50,0% 

 3,3% 40,0% 6,7% 50,0% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
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Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 3,47 2 ,18 

Likelihood Ratio 3,72 2 ,16 
Linear-by-Linear Association 1,57 1 ,21 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

   

 
 

146:  
 

   

    Total 

 6,0 19,0 4,0 29,0 

 20,7% 65,5% 13,8% 100,0% 

 100,0% 95,0% 100,0% 96,7% 

 20,0% 63,3% 13,3% 96,7% 
 ,0 1,0 ,0 1,0 

 ,0% 100,0% ,0% 100,0% 

 ,0% 5,0% ,0% 3,3% 

 ,0% 3,3% ,0% 3,3% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
 

  
 
Chi-square tests 
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Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,52 2 ,77 

Likelihood Ratio ,83 2 ,66 
Linear-by-Linear Association ,01 1 ,91 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  

 
 

147: 
 

   

    Total 

 3,0 8,0 2,0 13,0 

 23,1% 61,5% 15,4% 100,0% 

 50,0% 40,0% 50,0% 43,3% 

 10,0% 26,7% 6,7% 43,3% 
 3,0 12,0 2,0 17,0 

 17,6% 70,6% 11,8% 100,0% 

 50,0% 60,0% 50,0% 56,7% 

 10,0% 40,0% 6,7% 56,7% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
 

 

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,27 2 ,87 

Likelihood Ratio ,27 2 ,87 
Linear-by-Linear Association ,01 1 ,93 
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N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 

  

 
 

148:  
 

   

     Total 

 4,0 11,0 2,0 17,0 

 23,5% 64,7% 11,8% 100,0% 

 66,7% 55,0% 50,0% 56,7% 

 13,3% 36,7% 6,7% 56,7% 
 2,0 9,0 2,0 13,0 

 15,4% 69,2% 15,4% 100,0% 

 33,3% 45,0% 50,0% 43,3% 

 6,7% 30,0% 6,7% 43,3% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
 

 

 

 
 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,34 2 ,84 

Likelihood Ratio ,35 2 ,84 
Linear-by-Linear Association ,30 1 ,58 

N of Valid Cases 30   
 

H0):  
H):  
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 2 

 
 

  

 
 

149: 
 

   

    Total 

 1,0 2,0 1,0 4,0 

 25,0% 50,0% 25,0% 100,0% 

 16,7% 10,0% 25,0% 13,3% 

 3,3% 6,7% 3,3% 13,3% 
 5,0 18,0 3,0 26,0 

 19,2% 69,2% 11,5% 100,0% 

 83,3% 90,0% 75,0% 86,7% 

 16,7% 60,0% 10,0% 86,7% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
 

 
 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square ,72 2 ,70 

Likelihood Ratio ,65 2 ,72 
Linear-by-Linear Association ,06 1 ,81 

N of Valid Cases 30   
 

H0):  
H):  

 
 2 

 
 5%. 
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150: 
 

   

     Total 

 1,0 ,0 1,0 ,0 2,0 

 50,0% ,0% 50,0% ,0% 100,0% 

 33,3% ,0% 7,1% ,0% 6,7% 

 3,3% ,0% 3,3% ,0% 6,7% 
 2,0 4,0 2,0 ,0 8,0 

 25,0% 50,0% 25,0% ,0% 100,0% 

 66,7% 80,0% 14,3% ,0% 26,7% 

 6,7% 13,3% 6,7% ,0% 26,7% 
 ,0 1,0 8,0 3,0 12,0 

 ,0% 8,3% 66,7% 25,0% 100,0% 

 ,0% 20,0% 57,1% 37,5% 40,0% 

 ,0% 3,3% 26,7% 10,0% 40,0% 
 ,0 ,0 3,0 5,0 8,0 

 ,0% ,0% 37,5% 62,5% 100,0% 

 ,0% ,0% 21,4% 62,5% 26,7% 

 ,0% ,0% 10,0% 16,7% 26,7% 
Total 3,0 5,0 14,0 8,0 30,0 

 10,0% 16,7% 46,7% 26,7% 100,0% 

 100,0% 100,0% 100,0% 100,0% 100,0% 

 10,0% 16,7% 46,7% 26,7% 100,0% 
 

150

 

 
 
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 23,01 9 ,01 

Likelihood Ratio 24,45 9 ,00 
Linear-by-Linear Association 12,12 1 ,00 
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N of Valid Cases 30   
  

H0):  
H):  

 
 2  

 
 

  

 
 
Symmetric measures 

Category Statistic Value Asymp. Std. Error Approx. T Approx. Sig. 
Ordinal by Ordinal Kendall's tau-b ,64 ,09 5,93  
N of Valid Cases  30    

 
Kendall s tau-b  

 
 

151: 
 

   

    Total 

 ,0 2,0 ,0 2,0 

 ,0% 100,0% ,0% 100,0% 

 ,0% 10,0% ,0% 6,7% 

 ,0% 6,7% ,0% 6,7% 
 1,0 5,0 2,0 8,0 

 12,5% 62,5% 25,0% 100,0% 

 16,7% 25,0% 50,0% 26,7% 

 3,3% 16,7% 6,7% 26,7% 
 1,0 9,0 2,0 12,0 

 8,3% 75,0% 16,7% 100,0% 

 16,7% 45,0% 50,0% 40,0% 

 3,3% 30,0% 6,7% 40,0% 
 4,0 4,0 ,0 8,0 

 50,0% 50,0% ,0% 100,0% 

 66,7% 20,0% ,0% 26,7% 

 13,3% 13,3% ,0% 26,7% 
Total 6,0 20,0 4,0 30,0 

 20,0% 66,7% 13,3% 100,0% 

 100,0% 100,0% 100,0% 100,0% 

 20,0% 66,7% 13,3% 100,0% 
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 (6,7%) 

 
  
Chi-square tests 

Statistic Value df Asymp. Sig. (2-tailed) 
Pearson Chi-Square 8,10 6 ,23 

Likelihood Ratio 8,84 6 ,18 
Linear-by-Linear Association 2,61 1 ,11 

N of Valid Cases 30   
  

H0):  
H):  

 
 2 

 
 

  2 

  
 

7  
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 36,67% 
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