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HAEKTPOVLKO EUITOPLO

*AladikTuo
*OpEAN NAEKTPOVLIKOU EpTtoplou
*Katnyoplec NAeKTpOVIKOU EUTIOPLOU
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HAEKTPOVLKO EMLXELPNV

* [MAeovekTnuaTO

* Edapuoyeg
* Mapayoviec nov ennpealouvv
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Mapouociaon LotooeALd0C

Neplypad
ATtOOTOAN

4

Auvota onueLa

Kivbuvol tnc¢ emevéuonc
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Mpoiov-Yrinpeoia

* Eyypadn xpnotn

e Ayopa bids yLa vol GULLLLETOXT OTOUG
NMAELOTNPLACHOUC.

* [Mwc AelToupyEL Evac MTAELOTNPLACLOC;
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Mpoiov-Yrinpeoia

* NMwg KeEPOLlELG EVav TTAELOTNPLAOUO;
* TpEXOVTEG TTAELOTNPLOCHOL
 Wndodopla mpoioviwv

ol T



Marketing plan

AvaAuon ayopac

H Beon pag otnv ayopa

AVTOYWVLIOUOC

OdeAn mpoiovtoc yia tov MeAadtn
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2tpatnywkn marketing

* MMpowBNnonN ko dtadpnuion
* [poUmnoAoylopog Marketing
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2XEO610 Asttoupyiog

MeBodoc

MnxavoAoyLKoC e€OTIALOOC

[POPELOKPATLKEC ATIOULTOELC

[MpoowTLKO

ErtayyeEALLATIKOC XWPOC
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XpPNHOTOOLKOVOMLKO TTAQVO

e Kepalaio Apxlknc Emevéuonc
e Xpnuoatodotnon enevdéuong
e Xpovikn KAwpakwon YAomoinonc Epyou

¢
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JUUTEpAopOTA

XONAEC TLUEC

Evomoinon ayopwv

ALLECN EVNUEPWON TIEAXTWV

BEATLoTN SlaxelpLlon MPoioVTwY Ko
TP AYYEALWV
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Evyaplotw..



